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H2 2018 IG Well-being Data and Research 
Highlights 

This is a summary of research and data understanding from H2 20 l 8. T11is is the condensed version of the insights. For research and 
data summaries that include additional graphs, quotes, opportllTiities and nexl steps please see lhe detailed research insights: lJ220j8 
lG \Vdl-bei110 l:Z,:,e:nd1 karnirms: da!a insights: Data: Rc>adma,,ping Themes. 

Content Problems 

• 1Jigi11ys,:,w}.l rnntrnt (indmiing NIP, §{ddt»tfon, CEUH(', NCH) l,,, bk pn,Mem on JC~ both ln krms of reach 
,rnd h1tl:1rnih, Solicitation hm; the third highest reach among viola.ting content types in terms ofDAP exposed and the fifth 
highest repo1i rate. 

• Teem have higher rates ,Jf ,::q:m§!ffle k ,fofating nmt,:11.t tb,m !WH:·lelc'.JJ.s; t!,"v dM, have a higlwF rnte of 
r,JHJ.rti11.g. 14.8% of teen DAP are exposed to any OC/HC versus 9 .97}o non- teens; this difference is more pronounced 
for child safety. SSL and te1Tori,m propaganda. 

Harmful Content 

• ::;n;,, of 5rnrdH:§ ;su fo,taarnm ne,ult in a vfofanng entity. This is primarily driven by ha,htag searches, and nudity and 
pornography and solicitation are paiticular problem areas in this space. 

• Identi(ying shared accounts from a disabled user is pai·ticulady promising for UC. We can double disabled 
accmmts fi)r inappropriate interactions with children if ·we look at accounts that share a device with an llC disabled 
account. 

• lnstagram is a popular platform fm· rnmimmirnfoig 11bout ,md fol<li11gstmpnrt r,~r suidtls.' mid §eF+ju1)· (SSI) 
especially among teens. SST involves Ji 4th as many repo1iers as B+H and has Ji5th as many content producers as 
B+TI.. Bul, there is a,i,mific:mt rd: ofconl:!1,i,,n, especially dming times ofheightened awareness ( e.g., high-profile 
suicide). lndeed, the odds ofpo,,rino SSl content c>n lnsl:l.giam are 7x hil!}1er for JKc>ple \Vhc> s,:e a suicide admissio11 than 

fix people who do nol. 

• Selected Opportunities: 
c, How might ,ve idenlil)' moments ofheighlened awareness around SSI? 

o Hmv might we reduce c>r better support people armrnd exposure to SSl'? 

Objectionable Content 

• 43%, nf pe(m!e ,·.1:-1msed fo nm!itl' a.ml pm·,m;,riapbv wern exxwsed \'fa a i·ec.'nHv checkpnlnted smin:e 430;.ji of 
DAP exposed to nudity and pornography ·were exposed to a profile that recently cleared the deleted content checkpoint, 
c>r to media created by an account that recently cleared the deleted content checkpoint. 

• Recall nfvfo!atiur,: nmknt from repnrHm, is n-a~mmble fm· rmdih' and pnrnogra.p!1y al -40Yo, !ml much lo,YC!' 

for violence al --5'~'-' llnderstanding how much kno'wn violating content identified by prevalence is also repmied helps us 
understand our recall of badness is from reporting. 

• 1Host p<:npk who am mqmsed to grnphk viokm'l: am mqmsed to muWatnl hmmms, or uncatl:gndzs.'d 
yiokrF<: 401;,o ofDAP exposed lo violence is lo mutilated humans, and 40°/r, is to uncategorized violence: 50% of overall 
impressions are on Explore grid; animal abuse impressions are m,tjority on home feed, other harm impressions a.re majority 
on Explore feed 

• Selected Opportunities: 
" Can we do more to prevent people from seeing objectionable content from a known bad source? 

" Why is the recall on violating content from prevalence so low for violence? Do our policies not alig,n with 
user perceptions/ are our policies for violence le,, cleai-? Hmv can we increase reporting 011 violating 
content for violence? 

Actor/Behavior Problems 

fake accounts & site integrity 

• An estimated 3.b% nf h,.t,warn \,1AP accounts are fake. However, most users are unlik-..:lv t,, rnrx,rl llWPici,>us w:cnunb, 
but rather remove the follower or block them. 

Inauthentic engagement 
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H2 2018 IG Well-being Data and Research

Highlights

This is a summary of research and data understanding from H2 2018. This is the condensed version of the insights. For research and

data summaries that include additional graphs, quotes, opportunities and next steps please see the detailed research insights: H2 2018

IG Well-being Research learnings; data insights: Data: Roadmapping Themes.

Content Problems

Highly sexual content (including N/P, solicitation, CEI/IIC, NCI) is a big problem on IG both in terms of reach

and intensity. Solicitation has the third highest reach among violating content types in terms of DAP exposed and the fifth

highest report rate.

Teens have higher rates of exposure to violating content than non-teens; they also have a higher rate of

reporting. 14.8% of teen DAP are exposed to any OC/HC versus 9,97% non-teens; this difference is more pronounced

for child safety, SSI, and terrorism propaganda.

Harmful Content

3% of searches on Instagram result in a violating entity. This is primarily driven by hashtag searches, and nudity and

pornography and solicitation are particular problem areas in this space.

Identifying shared accounts from  a  disabled user is particularly promising for IIC. We can double disabled

accounts for inappropriate interactions with children if  we look at accounts that share a device with an IIC disabled

account.

Instagram is a popular platform for communicating about and finding support for suicide and self-injury (SS)

especially among teens. SSI involves 1/4th as many reporters as B+H and has 1/5th as many content producers as

B+H.. But, there is a significant risk of contagion, especially during times of heightened awareness (e.g., high-profile

suicide). Indeed, the odds of posting SSI content on Instagram are 7x higher for people who see a suicide admission than

for people who do not.

Selected Opportunities:

o How might we identify moments of heightened awareness around SSI?

이 How might we reduce or better support people around exposure to SSI?

Objectionable Content

43% of people exposed to nudity and pornography were exposed via a recently checkpointed source 43% of

DAP exposed to nudity and pornography were exposed to a  profile that recently cleared the deleted content checkpoint,

or to media created by an account that recently cleared the deleted content checkpoint.

Recall of violating content from reporting is reasonable for nudity and pornography at -40%, but much lower

for violence at-5% Understanding how much known violating content identified by prevalence is also reported helps us

understand our recall of badness is from reporting.

Most people who are exposed to graphic violence are exposed to mutilated humans, or uncategorized

violence 40% of DAP exposed to violence is to mutilated humans, and 40% is to uncategorized violence; 50% of overall

impressions are on Explore grid; animal abuse impressions are majority on home feed, other harm impressions are majority
on Explore feed

Selected Opportunities:

o Can we do more to prevent people from seeing objectionable content from a known bad source?

O Why is the recall on violating content from prevalence so low for violence? Do our policies not align with

user perceptions/ are our policies for violence less clear? How can we increase reporting on violating
content for violence?

Actor/Behavior Problems

fake accounts & site integrity

An estimated 3.8% of Instagram MAP accounts are fake. However, most users are unlikely to report suspicious accounts,

but rather remove the follower or block them.

Inauthentic engagement
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Conflict 

• Conflict often occurs bet\veen people known in real life, and people rene:. uw:;_gtnR in c'.on.flkr du,: to d;ffD:iice tl doc'.s lo 
,heir r,:hlionships. especially their real~ world relationships. 

• fee11s ,,·,:aponize IG\ featur,: lo tormem each other, often in ways that do not violate ]G's policies. For example, teens: 
use blocks to blind their targets to shmdernus posts and comments, create private "hate,, accounts to gossip and insult their 
!argets, and use vague language to ensure "plausible deniability." 

• Although, cnmrneHh are m,1 ii lli,,nific:m! "''urce ofexprn,ure lo vi,,Jaliim: o,nleHt, lit-..;v are perceived as a common source 
of;:x,nJ1ict ( and lite 1hird rno,! ore,·a!cn ! reas,>n for dddiw, ii c,>nflid ), and receiving @kind cnmrnmb can re,,ult ill 
cl,urn and conflict can be associated wi!h real \V,>rld ne,,a1ive experiences and cnn,eguences ( e.g., family division, eating 
disorders), 

• Our current controls are not suppmting In,tagrammers experiencing conflict - reporting is ve1y rare and occurs on 
j_ ;~~i ()f unkind Ci:.)rr_mwnts, then; i:~ luv.,, a-v.,,cin;nc:~~ nf our cornrnent control;;;_ and peon]~ \~vnr.rv about w;;in:=1· ~,dt~ r~rr1"'cxljation 
:mcci~,ures that 1rnv· jnrpact th~ir rdatioushipt;; ()r hide act~vity they V·/Cmt tn 6~ :.rv.,,ctre pf. 

Selected Opportunities: 

• How might we help user, better manage their conflict,, especially with real-world connections? 

• How might we unders!and the roles Insta6'!'am plays in real-world conflicl~'/ 

• ·what ifwe developed new comment controls, such as a temporary comment block? 

• How might v,e help teens manage ,u btk attacks and discourage them from to1menting each other? 

social comparison 

• Social comparison is a c0111mPn pli,:nomei1011 on IG and it can bring both negative and positive well-being outcomes, 
hdiminarv surv,:v foldirn:;s suggest 37';,o foll ,vorse atler comparing with others, and 29% folt better after comparing ,vith 
other, on lnstagram, 

• The perceived authcn1ici1v of content influences whether or not social comparison has a positive or negative impac! on 
individuals, fnterview results show that when users perceive the content as a disingenuous representation of the reality, they 
would feel mme negative social comparison, When people perceive the photos as genuine representations of the 
achievements of their friends or public figures that they look up to, people would not foe! jealous but foe! happy fi)r them. 
People who experience more negative social comparison reported a lower tendency to exrn-e,,, themseh,es au.thenlical!v, 
and h.h,her pn.~,;sure tu b,: pcrh:c1. un 1(,, 

• Photos and vkkPs arc most frequently ci!ed (53°10) as a trigger that causes nega!ive social comparison, fi)l!owcd by the 
number oflikes (30%), the number of fi)l!owcrs (22%), 

• Health, !rn,·eL bemilv, fa,.bion, :md wmantic arc the IDp contcn! categories causing social comparison, Animals, humor, 
and cars are the three most infrequent causes of socia 1 comparison. (\vlP data) 

Selected Opportunities: 

• How might we foster more authentic expression and lessen the effect of negative social comparison? 

• \v1iat if we !min classifiers to identiiy content that is more likely to tTigger social comparison ,md collect people's 
preferences !owards seeing those content? 

time spent & Meaningful Usage 

• On a given day, 0, 1°10 ofDAP spend >6.83 hours (and 99.9% of users spend less than this), Within a given month, 0.1% 
of MAP spend> 127.43 total hours, i.e., they average >4,55 hours per day fix the en!ire month, ]'dos! users c,m NOT 
accura!ely estimate the time they spend on Insta6'!'air1. Time spent on JG is positively related to well-being among the 
general popula!ion, but some relationships become nega!ive among the higher lime spent users (lop 1 % ), 

• \Ve identified people who spend more than 3 hours on Instagram a day (lop l %), teens ,under 18) and young adults ( l 8 
lo 24; as the main nwblenmiic popula1i,>11s. 

• Relative to baseline, high TS accounts tend to have more follower,, more follmvings. he newer account,, be teens, he from 
US/Saudi Arabia11ran, use iOS. T11ey do nn! appear to be more passive in their usage oflns!agram, \Vhy people think they 
spend ton much time: they lose coniml of lime in app and gel disiTacted in video chaining, pm file hopping and so on; they 
!eel some m..;ntal nr phvllical hea!ih pwblems: their real-life ac1ivi!irn :ere impacted. 

• Activities that are positively associated with WB arc receiving impressions and comments, sending like,, a11d ,pending time 
in composer a11d messaging. Activities that are negatively associated with WB are consuming impressions, creating media 
without receiving interaction,, and spending time on video and explore, 

• Meaningful aclivitics users iden!ificd include: interactinns with other neor,le, ,:orme('.tin° with others, consuming content !hat 
are relevant or inspira!ional (11;:fl, ref:;), cmati110 value in real life, creating conten! toe)(t,res,, themsdves, ,:n°age with other 
p-.,op1c o:r gain incorni.~. J\,1ea.ningless activities indude: pas~_i-vi.~ S-."ToJb:n~r, 1JTtin.tcntionaJ or n~'_2:afrve i.~ontc:n:_ 
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Selected Opportunities: 

• Hmv might ,ve increase the mvareness of users' time spent in app, especially in activities that are dislrncting, such as 
watching video, or profile hopping"? 

• What if we give people options to customize their experience in app, such as disabling video chaining, receiving aggregated 
notifications, having customized reminders during certain tin1e of day or certain time of year0 

• What ifwe invest more in promoting meaningful usage on lnstagram, such as increasing content rdevancy, strengthening 
rneaningfol connections, and creating value in the real world? 

Conversation History 

 opened your conversation with , Adam Mosseri, , , , , 

,  (fG), , , Diego Castmeda, , , , 

, , , ,  ,  (IGJ , 
, , , , , , ,  

, ,  (1G), , , , , , ,  

  (lnstagram Well-being), , , , , , 
, , , , , , , ,  

, , , , , , , , 
 , , , , , , , ,  (IG 

\Vell~being), , , , , , , ,  

, , , Vishal Shah, , , , , , 
, , , , , ,  

,  , , , , , , , , 

Miki Rothschild, ,  , , , , 

, , , , , , , ,  
, , , , , , , ,  

, , , , , , , , 

, , ,  , , Max EulensteitL , , 

, ,  (lnstagiam), , , , ,  

, , , , ,  [Data Eng], , , 
, Sayed 0tarn, , , ,  (Instagiarn), , ,  

, ,  , , , , , , 

, , , , , , , , , 

, , ,  , , , , , 
 (Horizon),  ,  , , , 

, Karina Ne,vton, , Sliruti Blmtada, , , ,  
, , , , , , , ,   

, , , ,  , , , ,  
, ,  (Product), , , , ,  

, , , , , , , , ,  

, , , , , , , , Charles Sismondo, 

, , , ,   , , ,  
, Shilpa Mody, , \ ,  , ,  , 

, , , , , Brett \Veste1vell, , ,  

, , , , , , , ,  

, , , , , \Vendy Gross,  , ,  
,  , , , , , Yoav Sh.apira, , , 

, , , , , ,   

, , , , , , , , 

 , , , , , , , , , , 
Evelio Tarazona Caceres and Zahir Bokhari Nov J 8, 2019 at 9: J 8 pm 

 opened your conversation with , Adam Mosseri, , , , , 
,  (IG;, , , Diego Castaneda, , , , 

, , , , , ,  (Ka), , 

,  , , , , ,  

, ,  (IG;, , , , , , ,  
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