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UNI TED STATES DI STRI CT COURT
FOR THE NORTHERN DI STRI CT OF CALI FORNI A

I N RE: SOCI AL MEDI A ADOLESCENT ) MDL No.
ADDI CTlI ON/ PERSONAL | NJURY ) 4:22-md-3047-YGR
PRODUCTS LI ABI LI TY LITIGATION )
)
SUPERI OR COURT OF THE STATE OF CALI FORNI A
FOR THE COUNTY OF LOS ANGELES
SPRI NG STREET COURTHOUSE
COORDI NATI ON PROCEEDI NG
SPECI AL TI TLE [ RULE 3. 400]

Lead Case No.
22STCV21355
SOCI AL MEDI A CASES

This Docunment Rel ates to:

STATE OF TENNESSEE,

ex rel. JONATHAN SKRMETTI,
ATTORNEY GENERAL and REPORTER,
V.

META PLATFORMS, | NC., and

| NSTAGRAM, LLC,

Case No. 23-1364-1V

N N N N N N N N N N N N N N N N

Monday, March 17, 2025
CONFI DENTI AL - PURSUANT TO PROTECTI VE ORDER
Vi deo- Recorded Oral Deposition of
ADAM S. MOSSERI held at the offices of
Covington & Burling LLP, Salesforce Tower,
415 M ssion Street, Suite 5400, San
Francisco, California, commencing at
9:14 a.m PST on the above date, before
M chael E. MIler, Fellow of the Acadeny of
Prof essi onal Reporters, Certified Court
Reporter, Registered Di pl omate Reporter,
Certified Realtinme Reporter and California
CSR #13649.
GOLKOW - VERI TEXT
877.370. DEPS | fax 917.591.5672
deps@ol kow. com

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com
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H2 2018 IG Well-being Data and Research
Highlights

This is 2 sumunary of research and data understanding from H2 2018, This is the condensed version of the insights. For research d!ld

data sumnaries that include additional graphs, quotes, opportunities and next steps please see the detailed rescarch nsights: |
G Wall-being Rescarch learnings; data msights: Data: Bosdmapping Themes.

Content Problems

s Hi rhh sexnad content (ncluding NP, sedivitation, CELHC, NCHD i a big problem ou 165 both in turns of reach
_Solicitation has the third highest reach among violating content types in terms of DAP exposed and the fifth

T shest report Tate.

e Tesus E;ewe hwi;er vafes of exposars to vielating content than non-tesns; they alse have a higher rate of

for child safm:y,. SSY, and terrorisin propaganda.

Harmful Conlent

o 3% of svarches on fnsiagram resnb in a vielating entity. This is prinwarily deiven by hashtag scarches, and nudity and

pornography and solicitation are particular problem areas in this space.

« Identifying shared accounts from a disabled vser Is particularly proasing for HC, We can double disabled
aceounts for mappropriste interactions with children if we lock at accounts that share a device with an HC disabled
account.

o Fustagram is a popular platform for conumunicnting about s
especially mmong teens. SSI inv o} ves }/4th as many reporters as B+H and has 1/5th as many content pmducus EE)
B+HL. But, thore 18 3 signific gion, especially during times of heightened awareness {e.g., high-profile
suicide). Indead, the odds of pr S8 content on Instagyaim are T higher for prople whoe see a suicide adimissic
for people who do not.

s Selected Gpporiunities:
o How might we identify moments of heightened awareness around 8817

o How might we reduce or better support people around exposure to 817
Objectionable Content

DAP sxpoaed o nudity dTid pomogmphy weare expoaed w0a prmxls that rcwnﬂy ciea.red the dek:ied content ched\poim,
or to media sreated by an account that recently cleared the deleted comtent checkpoint,

« Recall of violating contont from repayting s reasonable for nadity and porvography at ~48%, but much lower
% Understanding how nrach known vielating content identified by prevalence is also reported helps us

for vielenve af -

understand our recall of badness Is from reporting.

o Rust peonle who sre expesed o gcraphic vislence sre expesed o mntilated uans, sr ancsiegorized
46% of DAP exposed to violence is to moutilaied humans, and 40% is to uncategorized viclence: 50% of overall
wopressions are on Explore grid; antoal abuse impressions are majority on home feed, other harm bnpressions are majority
on Explore feed
o Selected Opportunitics:
o Can we do more to prevent people fror seeing objectionable content from a known bad source?

o Why is the recall on vielating content from prevalence so low for violenee? Do our policies not align with
user pereeptions / are our polisies for vislenee less clear? How can we increase reporting on violating
content for violence?

Actor/Behavior Problems

fake accounts & site integrity

o An estimated 2.5%% of Instagrars MAP accounts are fake. However, most users are pylikely 1o report susmicions soooums,
but rather remove the follower or block them

inauthentic engagemeant

EXHIBIT
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Highlights

D

li-being Data and Research

This 15 2 sumunary of research and data vaderstanding from H2 2018, This is the condensed version of the insights. For research and

12 28

data sunumaries that include additional graphs, quotes, opportunities and next steps please sce the detailed rescarch insights:
16 Well-boing Rescarch learnings; data msights: Daty Roadimapping Themes.

Content Problems

. Solicitation has the third highest reach among violating content types in terms of DAP exposed and the fifth
i éh s ﬁ:poﬂ' ate.

Harmful Content

o 3% of searches on Indlagram reval! in 2 vislating entity. This is primarily deiven by hashtag searches, and nudity and
pornography and solicitation are particular problem areas in this space.

o Identifying shaved accounts from a disabled nser Is particularly promising for HC. We can double disabled
accounts for mappropriate interactions with children if we look at accounts that share a device with an [ disabled
account,

o Hustagram is a popular platform for conumunicating about and Hading suppovt for seicide and selfSinhay (88D

especially among teens. SSI involves 1/4th as many reporters as B+H and has 1/5th as many content producers as
BHHL. B, there 18 2 signifioant risk oi comiagion, especially during times of heightened awareness {e.g., 110?1-pmf le
suicide). Indead, the odds of post < vitent on Instacram are 7y hivher for people who soe a suicide admission than
for people who do not.

» Selected OGpportunities:
o How might we identity momenis of heightoned awareness around 8817

o How might we reduce or better support people around exposure to 8817

Objectionable Content

DAP expoaed fo nudxty ar 1(1 pomogrdphy ware mpmed w03 pmiile that recanﬂy cicared the deleied content d\et }\poim,
ot to media created by an account that recently cleared the deleted comtent checkpomnt.

« Rerall of vielating content from reporling Is rensonable fov nudity and poynography at ~48%. but much owey
for viclense at

% Understanding how much known violating content identified by prevalence s also reported helps us
all of badness is from reporting,

understand our r

® ‘\i&si gsu};}k wha gre exposed fo graphic vielence sre exposed fo mutilated buwmans, or spcsiegorized
36 of DAP exposed to violence is to routilated humans, and 40% is 1o wocategorized violenee: 30% of overall

unpr sions are on Explore grid; aviroal abuse impressions are majority on home feed, other barm topressions are majority
o L).plore feed

o Canwe d(} more to provent people frowm seeing objectionable content from a known bad source?

o Why is the recall on violating content from prevalence so low for violenee? Do our policies not align with
user perceptions / are our policies for vickence less clear? How can we increase reporting on viclating
content for violence!?

Actor/Behavior Problems

fake accounts & sife integrity

o Anecstimated 2.8%% of Instagrars MAP accounts are fake. However, most users are wrilikaly 1o report susy
bt rather remove the follower or block them,

IO HOCORINS,

Inauthentic engagement

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-031-00048769
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Conflict

fhict due 1o damage B does o

espe cmﬂv ﬂmr real-wi mid rchtmnslups

4 other, offen in ways that do not viokate IG's policies. For example, teens:
use blocks to blind their targets to slanderous posts and cormnments, create private “hate” accounts to gossip and nsult their
targets, and use vague language to ensure “plagsible deniability.”

Teant souroe of ¢

posure i vielating confent, they are perceived #8 4 CODYDON 8GUICE
o for deleting o condlicd), and mesiving yinlind conype it

e saperiences and conseguanees (eg., family division, cating

» Although, comwnents ars not & signif

of sonflie red st prevalent r
harn and umﬂzct can be associated with 1
sorders).

can s

Lworld nega

® ()m current controls are not suppe wting Instagranuners expetiencing contlict - reporting is very rare and ooours on g
wots, thers i 3 ST

3 low gwareness of our corament controls, and people worry abow asin

“anikinid o
measyges that

¥ Ipas elation de sotivity they want to be aware of.

Selected Opporiunities:

s How nright we help users better manage their condflicts, especially with real-world connections?
« How might we understand the roles Instagram plays in real-world conflicts?
o What if we developed new comment controls, such as a teroporary comment block?

» Hoew might we help teens manage subtle attacks and discourage them from tormenting each other?

social comparison

on on IG and it can bring both negative and positive well-being outcomes.
s suggest 379 felt worse after comparing with others, and 2996 f2lt betier after comparing with
g ; , g

o Social comparison 13 a ¢

others on Instagram,
» The 1y of content influences whether or not social coraparison has a positive or negative inpact on
individaals. Interview results show that when users perceive the content as a disingenuous representation of the reality, they
would feel more negative social comparison. When people perceive the photos as penuine representations of the
achievements of their fiiends or public figures that they look up to, people would not feel jealous but feet happy for thermn.
People who experience more negative social comparison reported 2 lower tendency to exygess themselves authentic
and bigher pressure to be perfict s 13,

z0s are most frequently eited (33%:) s 4 trigger that causes negative social comparison, followed by the
nuniber of Tikes (30%), the number of followers (22%}.

= Health tavel, beauty, fashion, and romantic are the op content categories causing social comparison. Animals, humor,
and cars are the three most infrequent causes of social comparison, (WIP data)

Selected Oppoertunities:

e How might we foster more authentic expression and lessen the effect of negative social comparison?

o What if we frain classifiers to identify content that i3 more likely to trigger social comparison and collect people’s
preferences towards seeing those content?

time spent & Meaningful Usage

« Onagivenday, 8.1% of AP spend »>6.83 hours {and 99.9% of users spend less than this). Within a given month, 0.1%
of MAP spend >127.43 total hours, Le., they average >4.55 hours per day for the entive month, Most users can NOT
accurately estimate the time they spend on Instagram. Time spent on K3 s positively related to well-being among the
general population, but some relationships become negative among the higher time spent users {lop 196).

» Weidentified pmpic who %pcnd more than 3 hours on Instagram a day (iop %), teens (umder 18) and voung adults (18
to 24} as the ny nopasial

s Relative to baseline, high TS accounts tend to bave more follvwers, mote followings, be newer accounts, be teens, be fivun
US/Saudt Arabia/lran, use 103, They do not appear to be more passive in their usage of Instagram. Why people think they
spend too much time: they lose control of ime i app and get distracted in video chaining, profile hopping and so on; they
teel some mental or phyaical heabth problems: their veal

s A
in composer and messaging, Activities that are negatively associated with WB are consuming impressions, creating media

{i activities are jmpacted.

ivitics that are positively associated with WB are receiving impressions and comuments, sending fikes, and spending time

without receiving iteractions, and spending time on video and explore.

1s, consuming content that
Tves, snpave with other

& Meaningful activities users identified inchude:

are relevant or mxpamhoncd
prople o 0L Mc:nmglc

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-031-00048771



Case 4:22-md-03047-YGR  Document 3011-21 Filed 05/02/26 Page 7 0(1;6788 s
P .

sonsunpion, negathe inioractions such as hate speech or argument and

Selected Opportunities:

o How might we increase the awareness of users' time spent in app, especially in activities that are distracting, sach as
watching videos ot profile hopping?

o What i we give people options 1o customize their experience in app, such as disabling video chaining, receiving aggregated
notifications, having custornized reminders during certain thne of day or certain time of year?

e What if we invest more in promoting meaningfid usage on Instagram, such as increasing content mlevancy, strengthening
meaningful conneetions, and creating value n the real world?

Support
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