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The Core Supporting Narratives (CSNs) are eight critical narratives that represent the
beliefs and positions we hold as a company.

PHASE ¥ . BHASE ¢
: Define . Understa
the issuse & owr position what resonates

e CSNs are eight critical narratives that represent our positions
e Phased approach

Clarity on issue & our position

Deep research with key audiences

Refine narrative

Bring narrative to life across disciplines/channels
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e 8 total topics, 4 have research-backed, cross-audience narratives
e Remainder will be completed this year
e Toillustrate the journey, want to double click on WELL-BEING
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PHASE 1 PHASE 2
Define Understand

= Mintmize negative
perzpption of Meta's
impact o5 weell-beinyg

%

. Research with

& {anvinces people of consumers & Polic
the banefits we Elits e
provide u3 a place ftes

whaere people can
forrn and rmgintain
refationahips

e Focused on 2 goals:

o  Minimizing the negative perception of Meta’s impact on well-being
o  Make clear the benefits we provide as a place where people can form
and maintain relationships
e Did research to understand what resonates - most surprising learning:
o  Academic/stats messaging NOT persuasive ;
o  most persuasive messaging demonstrated ways our products and
services help parents to keep young people safe
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Well-Being
Consumer Narrative BELIEF
BENEFIT
EXAMPLES
GNGOING WORK

Relationships are sasential to our well-heing. Meta
platforms heip propie form and maintain relationships,
pupress thomsetves, and find supporyf they need it

Ve want peonle, sspecially vounyg people, to conneet with

others th an envivanment wheee they feel safe, and where
they lsave our apps fenling gon abiaut the tirne they
spend unthem,

| Wwa develop new features and tools so people can Fuster

their relatinnships In @ safs, supportive ervironment,
= Tohelp kpep youny peopde sufe wting..,
»  Tohelp parants and eens navigate socisl media
tegether. .
» 1o give people ways to manage thelr ime so i's
intentioral ardd meaningful...

We'll continug working with seperby in seatal health,

paychology and onfine behavior as we huild the tools for
wvoury people and their farmiliss 2o have & positive

exporiancs online

e Here’'s what that learning looks like when we refine the narrative
e Each narrative has four components:
What we believe as a company
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The benefit we create
Examples — specific product proof points by category/region
Commitment to continuing the work
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