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Bad Experiences and Encounters
Framework (BEEF) Survey

Data collection: June 27-July 8, 2021

Kyle Andrews (UXR)
Signals and Insights Platform
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Background
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Why are we doing this?

To develop a holistic, consistent picture of user bad experiences on Instagram that
allows us to track our progress each half.

Holistic: TRIPS focuses on policy-violating experiences, but there are additional causes of bad
experiences on Instagram. By contrast, the BEEF Survey pulls issues from the Bad Experiences and
Encounters Framework, which sourced issues from all of our user input channels.

Consistent: We have many sources of valuable user data, such as individual UXR surveys and
interviews, FRX reports, flytrap, app store reviews, and social media listening. But, it's hard to make
apples-to-apples comparisons between these data points, because of differences in how they're
collected and weighted. The BEEF Survey asks a random sample of users the top 22 issues from
BEEF, so we can compare and contrast easily.

Track our progress: Without a control group, it's impossible to determine causality from our other
signals. The BEEF Survey was fielded to both the well-being holdout and production groups.
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Violence

Hate {(witness)

Bullying {witness)

SRG drug sales

Bullying (target)

Nudity

Negative Social
Comparison

Survey questions, issues

False or misleading Have you ever seen anything on Instagram that was false or misleading?

Have you ever seen any violent, bloody, or disturbing images on Instagram
that bothered you?

Have you ever seen anyone discriminating against people on Instagram
because of their gender, religion, race, sexual orientation, or another part of
their identity?

Have you ever seen anyone do any of these things to someone else on
Instagram?

-Insult or disrespect them

-Contact them in an inappropriate way

-Damage their reputation

-Threaten them

-Exclude them or leave them out

Have you ever seen anyone trying to buy or sell any of the following things
on Instagram?

-Prescription drugs

-lllegal drugs

Has anyone ever done any of these things to you on Instagram?

-Insulted or disrespected you

-Contacted you in an inappropriate way

-Damaged your reputation

-Threatened you

-Excluded you or left you out

Have you ever seen nudity or sexual images on Instagram that you didn't
want to see?

Have you ever felt worse about yourself because of other peoples’ posts on
Instagram?

Unwanted advances

Account security
Civic content
Impersonation
Self-harm

Spam/ fake account
contact

Qver enforcement

Audience limitation

Usability, action

Transparency

Usability, consumption

Data privacy

Perceived control

Commerciality

Questions that are also in TRIPS are highlighted in yellow. All questions had the same response options as TRIPS: ‘Yes, during
the last 7 days, ‘Yes, but more than 7 days ago,’ and ‘No.’

Have you ever received unwanted sexual advances on Instagram?

Have you ever been unable to access your Instagram account, either
because of a |ost password or because your account was hacked?

Have you ever felt that you have seen too many political posts on
Instagram?

Have you ever found out that a Instagram account was pretending to be
you?

Have you ever seen someone harm themselves, or threaten to do so, on
Instagram?

Have you ever been contacted on Instagram by an account that seemed
fake?

Have you ever felt that Instagram was wrong when it removed a post or
video for violating the rules?

Have you felt that not enough people see the things you share on
Instagram?

Have you ever had difficulty posting a picture or video to Instagram?
Have you ever felt Instagram isn't transparent about why it removes posts
that are against the rules?

Have you ever experienced the Instagram app freezing, crashing, or closing
unexpectedly?

Have you ever had concerns about the way Instagram might use data and
information about you?

Have you ever felt a lack of control over what you see on Instagram?

Have you ever felt that you have seen too many ads on Instagram?
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Survey questions and log data, context

All questions with response options can be found here.

Question name Question text

In the last 7 days, where in Instagram did you see this?
Surface Please select all that apply.
In the last 7 days, how many times have you seen

Frequency something like this?

Which specific emotions did you feel? Please select all
Specific emotion feltithat apply.
Length of emotional
reaction For how long after the experience did you feel this way?

Thinking about this experience, did you feel supported by
Perceived support  Instagram?

Action taken (both  |Did you take any of the following actions as a result of
on and off app) this experience? Select all that apply.

Did this experience stop or discourage you from posting

'Stops posting? on Instagram?
Known person, What's your relationship with the account that posted
online/offline this?

Age (13-15,16-17,
|18..) What is your age?

Log data
Country

App use
Gender
Followers

Public or private account
Feed posts

Reels posted

Stories posted

Public media posted
Creator segmentation
10S vs Android

RAM

Hi NAC views*
Overall views
Sessions*

time spent*

meaningful impressions*

Name
country

interface_|28: instagram_classic

gender
followers

is_private

feed_media_7d
reels_media_7d
story_media_7d

public_media_7d
ig_creator_segment
primary_interface
ram_class

viewer_high_nac_vpvs_|7

viewer_vpvs_w_prediction_|7

num_sessions

time_spent

sum_meaningful_engagement_viewe ig_meaningful_engagement_user_agg:instagra

r_score

Table
dim_ig_users:instagram

dim_ig_users:instagram
dim_ig_users:instagram
dim_ig_users:instagram

dim_ig_users:instagram

dim_ig_creators:instagram
dim_ig_creators:instagram
dim_ig_creators:instagram

dim_ig_creators:instagram
dim_ig_creators:instagram
dim_ig_user_primary_device:instagram
dim_ig_user_primary_device:instagram
ig_user_social_comparison_metrics:instagram
ig_user_social_comparison_metrics:instagram
ig_user_app_sessicn_counts:instagram

ig_user_app_session_counts:instagram

m

CONFIDENTIAL

META3047MDL_REPROD_VOL025

META3047MDL-004-00015034



Case 4:22-md-03047-YGR Document 3028-29 Filed 05/08/26 Page 8 of 36

le size by issue

Baseline  Detectabls inper [¥#of Bubtotal, i Subtotal,

issue Prevajence (drop graup groups (planned :actual

Account security (access) 20.00% 19.00%; 24641 3 24,641 26,807
Audience iimitation 3Y.70% 32.70%; 34813 2 84,626 71848
Bullving and harassment, terget 7.80% 5.80%! 10,622 20 21,244 24,730
Bullying and harassment, witness 2243% 21.43%: 26875 2: 83750 57,744
Commerciality 20.50%; 26,042 1 26042 28498
Data privacy 30.90%; 33813 2  678%6 69,802
Drugs and Retated Goods 2.64%: A774 2 9,548 12,242
False or eadding 25.68% 30,337 2 60674 64.854
Graphic ¥ioience 19.30%] 15122 2 30244 34,928
Hate Wiiness 18.73%; 24381 2 A8T762 53,263
Impersonation (first person) 2.0% 30 1 k] 5380
Negative Seciaf C 19.00%; 24641 2; 49282 53,684

Nudity 12.46%1 17,707 21 354141 40871
Over enforcement 32,647 2 65294 68,228
Perceived control / sense of place 23.310% 27,458 3 27,458 29,774
Palitical posts 28.20% 31,437 1 31.437 33,816
Unwantes agvances / salicitation 30.80% 29.60% 32847 2 65,294 69,148
Self-harm (withess) 10.00% 9 00%: 13,495 313485 15,830
Spam (fake account) 50.30% 42.60%; 39,240 1 39,240 40,628
Transparzncy 30.00% 29.00%; 32647 2 65,294 66,866
uUsab / actionroriented 23.30% 20.30%; 25859 2z £1,718 57,160
isabllity / consumption-odented 26.20% 25.20%! 28974 2 59,648 67,336

questionn=: 916,332! 994384
dentn=: 238,246: 237,823
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Planned analyses (green = drafts complete)

1.Issue prevalence for holdout vs prod, and overall
2.Issue prevalence by subgroups
a.Age
b. Creators
c. Gender
3.Add frequency, surface, and other context data to the issue prevalence tables
4. Additional cuts by subgroups
a. RAM class/interface
b. NAC (negative experience content) |7
c. App use (number of sessions, time spent)
d. Meaningful impressions
e. Surface
5.Issue-specific analyses. 22 issues by 9 follow-up questions—I'll start with issues that our teams are
actively working on, then go by prevalence
6. Grouping of issues. Analyze the ways individual issues cluster (or don’t) with each other. Assuming | find
one or more commonalities between issues, I'll use those to create rubrics to understand the full slate of
issues users experience 8
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Results

CONFIDENTIAL META3047MDL_REPROD_VOL025 META3047MDL-004-00015037



Case 4:22-md-03047-YGR Document 3028-29 Filed 05/08/26 Page 11 of 36

Issue rates, full dataset

Improvements in perceived violence and overal Holdout
o - . » . ColumnN%| n |ColumnN%| n |ColumnN% n
usability action, but a decline in perceived p— T BIa IR
i misinfo 30.3%| 19,879 30.6%a| 8,253 30.1%a| 11,626

da ta p riva Cy bully witness 28.3%| 16,567 28.1%a 6,685 28.5%a 9,882

The issues in the table to the right are ranked by the percentage of respondents = = 26.8%] 19545 26.8%4) 8,058 26.8%a, 11,468

in the full dataset who selected “Yes, during the last 7 days.” Other response "Sab”'v passie Z5:5% 17,344 2oit%al 17,626 Zo5%al 9718

options were “Yes, but more than 7 days ago” and “No.” Those responses are not hate witness 258%] 15710 Zaaa L5511 Ziloxal 8129

displayed here for space reasons. Production refers to respondents in the data privacy 24.4%| 17203 24.8%b| 7,277 24.1%a| 10,016

production version of IG, while Holdout refers to respondents in the Community ived control 23.9%| 5904 23.9%a| 5904 =

Pillar holdout group in H1. If an |G team was not actively working on an issue in fake acct 1st 21.8%| 7417 21.8%a| 7417 -

H1, the survey question was only asked to the production condition. negative comparison 19.2%| 10,549 19.3%a| 4311 19.2%a| 6,237
transparency 17.5%| 11,931 17.5%a| 4,896 17.5%a| 7,036

Statistical tests for differences in column proportions between the production political posts 17.0% 4,779 17.0%a| 4,779 -

and holdout groups were conducted, with and without a Bonferroni correction nudity 16.3% 6,751 16.2%a 2,688 16.4%a| 4,063

for alpha error inflation (no difference in results). over enforcement 14.8%|10206]  14.8%a 4239  14.7%a| 5967
violence 12.8%| 4,580 12.3%b| 1,764 13.2%a 2816

g'here was a statistically swgr;ificabr;t \n;provedmentbin perceptions of vw’olenceh 11.9%| 8368 12.0%| 3486 11.8%a| 4878

“Have you ever seen any violent, bloody, or disturbing images on Instagram that = - - > = . - 2

bothered you?” and usability action (“Have you ever had difficulty posting a Aisablilty/action 10.7%| 6,208 0dxh| 2481 l0S%3] 3,727

picture or video to Instagram?”) between production and holdout. bully target 8.1%| 2,055 L8%a| 602 52%a)| 1.254
self harm 6.7% 894 6.7%a 894 -

There was also a statistically significant decline in perceptions of data privacy acct security 3.9% 880 3.9%a 880 -

(“Have you ever had concerns about the way Instagram might use data and drugs 39%| 494 4.0%a 201 39%a 292

information about you?” between production and holdout. i ion 1st 37% 178 3.7%a| 178 -

Note: Values in the same row and subtable not sharing the same subscript are significantly different at p< 0.05
in the two-sided test of equality for column proportions. Cells with no subscript are not included in the test.
Tests assume equal variances. All significant findings remain significant when using a Bonferroni correction for
alpha error inflation.

An expanded table with 95% confidence intervals can be found here.
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Issue rates and frequencies in last 7 days

Commerciality and political posts have the highest frequencies among respondents who
have experienced the issue, while fake accounts and impersonation have the lowest.

If a respondent experienced an issue (i.e., responded “Yes, during Issue Rate Frequency, last 7 days Rank
the last 7 days"), they were then asked how often they experienced Average; | Rate x Issue
that issue. The percentage of respondents selecting each of the = 0"“" 2'30 Lo s-sn L] Ffeq_Jiaal xfreq
answer options is displayed in the table, along with the average = 0.2l LSk 221%) 205%| 150%( 265% R 2,85 : !
frequency (first yellow column).. The issues (rows) are ranked by POINICS) posts ATIO%] 7% T S8 2745 ] AD.0%1 23A% o 12
. - nudity 16.3%| 18.0%| 39.3%| 17.0%| 6.8%| 19.0% 433 om| 13
average fr_eq_uency, W't_h,the most frequent Issus ontop: perceived control | 23.9%| 15.7%  38.4%| 222%| 7.2%| 16.5% 431] 1.03 8 6
Cor_‘nmermallty an_d political posts have the highest frequencies, S WPies 25.3%| 16.9%| 414%| 18.2%| 58%| 17.6% 222 107 7 s
while impersonation and fake account contact have the lowest. negative = 92%] 179%| 30.1%| 193% 7.2%| 18.6% 5| 08 T 9
audience limitation | 26.8%| 25.4%| 34.9%  17.5%| 6.0%| 16.2% 399 107 4 4
The second yellow column is a rate x frequency composite score bully witness 28.3%| 23.0%  39.6%| 16.0%| 4.8%| 166%| 398 1.12 3 2
(the rate of an issue being experienced in the dataset, multiplied by SIS 303%| 21.7%| 46.3% 15.3%| 4.4%| 12.3% 362 140 2 3
the average frequency). Commerciality also has the highest score usability passive 255%| 215% 46.0%  185%| 56% 84%| 346 088 8
on this metric, followed by bullying witness; impersonation is the violence 12.8%| 27.4%  42.9%) 14.6%| 4.5%| 10.6% 340 044 15 15
lowest. drugs 3.9%| 34.1%| 37.6%| 11.3% 5.1%| 12.0% 33| 013 21| 20
self harm 6.7%| 33.9% 38.3%| 123% 43% 11.1% 328 022 19] 19
Finally, the last two columns rank the issues by issue rate bully target 8.1%| 38.3% 34.0% 12.0%| 3.9% 11.8% 324 026 18 18
(penultimate column) and issue x frequency composite (last 17.5%| 35.7%  37.9%| 11.7%| 3.5%| 112% 321 058 11 13
column). Highlighted in blue are the issues with the biggest deltas: unwanted advances | 11.9%| 33.5%| 40.1%  129%| 50% 84% 314 037] 18] 16
the largest is political posts, which ranks 12th by issue rate, but 7th acct security 39%| 504%| 22.9% 101%| 2.3%| 14.3% 313| o012| 20| 21
by issue rate x frequency. data privacy 24.4%| 38.4%  352%| 12.3%| 3.9%| 10.3% 313 076 7| 10
overenforcement | 14.8%| 36.1%| 37.9%  12.7%| 36%| 9.8% 313) 048] 14 14
usability action 10.7%| 34.0% 40.1%) 135%| 35%| 9.0% 31| o033 7] 17
fake acct 1st 218%| 38.9% 40.9%  10.8%| 34% 6.1% 276 060 of 12
i ion 1st 37%| 541% 255%| 7.0%| 3.8%| 9.6% 275 010] 22[ 22
*Inorder ge, the frequency the respondent was converted into a single number: Once = 1,2-3= 2.5,

45=45,69=7.5and 10+ =10,
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: ; . o 5
DM/chat has the two highest rates of issues across surfaces: 73.1% of the time for fake
% .
account contact, and 68.6% of the time for unwanted sexual advances.
7
£ eaponUSt XpaiEba AN 1SS ey Wit In the last 7 days, where in Instagram did you see this? Please select all that apply.
asked where in Instagram it happened. The Feed/ Comment on lore/ r::::i:%l Someone's Somewhere Idon't
question allowed for multiple responses, so the DM/ Chat| Stories my post :xc‘;n:h Page Reéla Profile slse reniambe
rows will add up to more than 100%. Higher fake accounts 7.6% 10.5% 4.9% 42%  3.6% 14.6% 10.3% 16.0%
numbers are shaded in darker reds, and the advances 9.2% 7.4% 9.2% 5.5% 6.0% 16.7% 10.6% 12.9%
highest number per issue/row is in bold. bully target 17.6% 18.5% 121% 12.0%  102% 20.5% 15.2% 17.7%
) st 26.0%  23.0% 219%  240% 213%  19.5% 35.4% 27.2% 35.8%
A fewl.pkatltetmshare clear-first, Some S“;Lacessrf nudity 23.4%  26.4% 7.9%  37.6% 18.1%  22.7% 37.0% 12.8% 18.6%
more,ike yf ONAVE Isslies OC‘:“'b :“ others; bu usability action 208%  46.6% 1% 145% 89%|  17.0% 16.4% 13.6% 30.6%
go ?pp surtaces are |mhmune o ﬁ elzpberlten;:es‘ usability passive 207%  49.7% 75%  214% 7.6%  19.9% 15.6% 12.2% 201%
wlijtrhaacer(;?:ffasrgi?séoofg esveerﬁz r?wgre tiem : oenn acct security 184%  240% 112%  151% 125%  126% 18.0% 16.2% 55.2%
ety furfaces thanpothgrs 50 S 0 G misinfo 182%  37.3% 6.4%  383% 11.5%  17.4% 241% 13.3% 21.2%
o emllenma Kelbalboh & P bully witness 178%  306% 101%  244% 133%  167% 40.8% 17.2% 23.2%
J . self harm 149%  31.9% 126%  253% 144%| 19.1% 29.4% 13.8% 26.9%
T — drugs 148%  34.8% 7% 225% 17.6%  16.4% 26.6% 135% 28.3%
specific surfaces, When respondents experienced ed control 137%  37.9% 58%  878% 122%|  259% 13.0% 9.6% 25.5%
fake @ocoliit canitactin the last7.days, they said data privacy 135%  263% 58%  217% 103%  11.9% 11.9% 143% 46.8%
{tocourred via DM/chat 73.1% of the time: the violence 113%  34.0% 72%|  345% 16.2%|  202% 29.7% 11.2% 23.1%
next highest is someone’s profile, at 14.6% By 10.1%  28.4% 7.5%  14.5% 104%|  11.2% 35.6% 11.5% 34.5%
contrast.when respondentsTepared'seeing self hate witness 9.5%  31.0% 0.9%  313% 17.5%|  202% 39.4% 19.6% 21.9%
harm in the last 7 days, it was spread across audience limitation 93%  44.4% 92%  13.0% 109%  9.9% 13.0% 7.3% 2.3%
BGE ST Wt SS8 TR BOETEETERTS negative 87%  40.9% 64%  363% 123%]  247% 34.8% 9.0% 22.4%
12.6% of the time, and Feed/Stories 31.9% of the e 7.0% - 6.5% (12 1% 2:0% |1 0% A275 2% 250
e, 6.9% 50%  206% 102%  17.1% 8.9% 7.4% 23.4%
political posts 6.2%  44.4% 6.6%  340% 16.3%|  20.0% 23.7% 10.4% 27.8%
An expanded table with 95% confidence intervals can be found here. 2
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Relationship between respondent and antagonist

Issues are largely caused by strangers, with negative social comparison (15.5%) and
bullying target (14.6%) having the highest rates of known instigators.

If respondents experienced an issue, they were then asked, “What's your
relationship with the account that posted this?” (This follow-up question
wasn't asked for issues that wouldn't make sense, like commerciality or
over-enforcement.)

The content labeled an issue by the respondent was usually posted by
someone they don't know. 93.8% of unwanted sexual advances are
from people the respondent doesn’t know, the highest percentage of
the 12 issues; negative social comparison has the lowest, at 64.9%.

Conversely, the highest rates of issues instigated by someone the
respondent knows offline were negative comparison (15.5%) and
bullying target (14.6%). No other issue is above 10%. The lowest is
unwanted sexual advances, with only 2.1% from people the respondent
knows offline.

1 know them | know them, | don't know
offline/ in real life | but only online them
Negative comparison 15.5% 19.6% 64.9%
Bullying target 14.6% 16.0% 69.4%
Impersonation 9.9% 21.1% 69.0%
Drugs 9.7% 12.3% 78.0%
Self harm 9.5% 19.2% 71.3%
Political posts 8.9% 16.2% 75.0%
Bullying 6.4% 17.6% 76.0%
Violence 5.1% 13.7% 81.2%
Hate witness 4.6% 14.3% 81.1%
Misinfo 4.5% 9.7% 85.8%
Nudity 3.7% 9.1% 87.1%
Unwanted sexual advances 2.1% 4.2% 93.8%

An table with 95%

intervals can be found here.
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Relationship with antagonist by creator status
Low response rates among creators prevent strong conclusions
In the table to the right, responses to the question “What's your relationship not creator experimenting aspiring+
with the account that posted this?” are split by creator status (the / don’t 1 know them... %. n %, n %, n
know them” response option is excluded for the sake of space). The rates of Bullying target Z:I‘:':'r:':al = ::i: ;i; ‘j Z:: :: :‘:;’: :
knowing the antagonist offline is highlighted in blue. T oS 7% S T 45| P05% s
offline/ in real life | 6.4% 554|  6.0% 37 25% 1
Given the very low numbers of creators (especially aspiring+ creators) who Poltical posts oy Online 5.7% 230 214% 23 35.7% 2
answered the known antagonist question, it's not possible to make Cllc] L0 ANt I 07, N 5% B a
confident statements about the relationship between creator status and Drugs °"|_y °"!'"e - de0s L 4 20 2
: offiine/ in real life | 9.5% 30| 125% 3 0.0% 0
knowing the antagenist. cisteain only online 14.0%|  1227|  19.0% 15 12.1% 5
alewiness  Ioffinelinrealife|  4.6%| 400  6.1% 37| 26% 1
| also looked at the relationship between knowing the antagonist* and Viokiics onivonine __L__135% 431 16.6% 36| 52% 1
number of followers/number of stories posted in the last seven days (not i elinirsoliive I, 1% (63| M. 72% 012 N0:0% 0
official proxies for creator status, but they do correlate with creator status— Unwantsd el dx 84 % - i o
; co i sexual advances | offline/ in real life | 2.1% 42| 21% 3 0.0% 0
see the creator segmentation descriptives slide). There aren’t any Negative social |only online 19.1% 08| 27.8% 85| 222% 4
statistically significant correlations between follower count and knowing the comparision offline/ in real life|  15.3% 7211 176% 54  208% 4
antagonist. There are, however, multiple significant correlations between L7 F— only online 19.3% 107|  17.7% 8  237% 1
stories production and knowing the antagonist for bullying witness (r = offline/ in real life. 9.5% 53 9.1% 4| 15.0% i
0.048), hate witness (r = 0.025), misinfo (r = 0.042), self harm (r = 0.12), and Nudity only online 8.8% 404]  14.6% 42| 13.7% 3
negative social comparison ( = 0.046) offline/ in real life | 3.7% 171 43% 12 9.5% 2
o only online 9.7% 786|  104% 48 8.2% 3
offline/ in real life|  4.5% 367  4.9% 23 4.5% 1
only online 21.4% 26 15.8% 1 0.0% 0
st offline/ in real life 9.9% 12| 132% 0 0.0% 0
#for the purposes of the correlation analysis, the known antagonist variable was coded: 1 = | don't An expanded table with confidence intervals can be found here. i
know them, 2 = only online, and 3 = offline.
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Actions taken as a result of experiencing an issue

Blocking or muting the account is the most frequent action taken as a result of an issue
experience, with closing Instagram as the second most frequent.

If a respondent reported experiencing an issue
in the last 7 days, they were asked if they took

Did you take any of the following actions as a result of this experience? Select all that apply.

any actions as a result. The table to the right Changed :,':[,I;e,ﬁ ::: @ |Deleted the ﬁzp;):;d Unfollowed |Reported f'ﬁseﬂ the B|°Ck:d or
shows the percentage of le wh rted my privacy i post or : nstagram | muted the
p ge of people wno reporte settings close friend | oo |Story,or |the account | the account anp. account
taking each action, with larger percentages about it Reel
shaded in darker reds. Actions (columns) are Bullying target 12.0% 12.0% 22.9% 12.9% 285% 37.6% 25.7%
arranged from least to most frequently used. Bullying witness 8.1% 12.5% 103%|  183% 327%|  393%|  369%  37.6%
Shandi ) Hiings (s dfie eastused Drugs 8.2%. 9.8%. 12.0% 13.2% 30.4% 27.3%. 329%  36.0%
anging privacy settings Is the least-use Fake account 7.4% 38%|  203% 6.2% 17.7%|  287%|  145%
action across issues, with one outlier, first- ~ .
person impersonation (29%). Talked to a Hate witness 5.3%. 14.4% 8.3% 21.0% 31.5% 38.1% 394%  32.1%
parent or close friend was the second least- Impersonation 1st 29.0%. 17.8% 18.8% 21.5% 23.7% 44.9% 24.0%|  39.6%
used action. Blocking or muting the account Misinfo 5.8% 8.7% 9.5% 16.3% 32.4% 30.6% 35.5% 35.5%
was the most frequent action, followed by gative social 7.4% 12.0% 6.7% 8.8% 29.2% 15.0% ! 54.8%; 24.4%
closing Instagram. Nudity 8.6%. 7.7%. 11.9% 20.8% 29.3% 36.1%. 356%  42.0%
_ . _ o Political posts 6.6%. 12.0% 9.1% 7.9% 31.0% 11.9% 459%  26.7%
Am"tng Its_sues, |mpﬁrsfowat|c;z i“ct':eﬁ the Self harm 104%|  149%|  106%|  162%|  280%|  298%|  419% 323%
most actions overa', folowed by bullying L sexual 8.6% 48%|  21.8% 76%|  19.3%  30.9%  17.6%
target and bullying witness. -
Violence 6.3%. 13.0% 9.7% 22.0% 27.1% 34.0% 36.6%  31.3%

An expanded table with confidence intervais can be found here.
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Perceived support from Instagram

Respondents felt the least supported by Instagram when they were the target of
bullying, had difficulty posting, or felt Instagram took down content when it shouldn’t.

Thinking about this experience, did you feel supported by Instagram?

If a respondent reported experiencing an issue in the last 7 days, they were C Not very/ not at | Does not apply
asked if they took any actions as a result. The table to the right shows the mostly supported | Supported all supported |to my situation
percentage of people who reported taking each action, with larger percentages Bullying target 16.5% 12.3% 22.0%
shaded in darker reds. Actions (columns) are arranged from least to most Usability action 15.5% 131% 25.6%
frequently used. Over enforcement 12.5% 14.2% 42.9% 30.4%
Impersonation 14.6% 41.4% 16.5%
Changing privacy settings is the least-used action across issues, with one Petcelved control 12.3% gl 5% a3k 320%
outlier, first-person impersonation (29%). Talked to a parent or close friend was AegSlintaecunty 4 5 o 8 18.0%
the second least-used action. Blocking or muting the account was the most Hate witness 13.8% 15.6% 39.5% 31.2%
frequent action, followed by closing Instagram. Nudity 6.2 T2 L =
Violence 19.8% 14.0% 38.9% 27.3%
Among issues, impersonation elicited the most actions overall, followed by SHilf hatrm (19:5% 1248 30.0% SUHE
bullying target and bullying witness. Audience limitation 17.4% 15.8% 37.9% 28.8%
16.6% 14.7% 37.6% 31.0%
Drugs 21.5% 13.1% 37.0% 28.4%
Bullying witness 14.7% 15.0% 36.9% 33.4%
Usability passive 16.0% 14.8% 36.6% 32.6%
Data privacy 17.2% 17.0% 35.0% 30.8%
Misinfo 15.1% 14.1% 34.5% 36.4%
Negative social 14.7% 13.7% 34.1% 37.6%
Unwanted sexual advances 23.0% 15.4% 33.3%] 28.3%
Commerciality 15.2% 14.2% 32.9%] 37.7%
Political posts 18.2% 15.1% 29.4% 37.4%
Fake account 20.8% 15.5% 27.2% 36.5%
An expanded table with confidence intervals can be found fiere. 16
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Impact of issue experience on creation behavior

Did this experience stop or discourage you from posting on Instagram?

All issues cause some reduction in self-
reported creation behavior, with
impersonation hindering creation the
most.

If a respondent experienced an issue, they were asked if it stopped or
discouraged them from posting on Instagram. The table to the right shows the
percentage of respondents selecting each of response options; issues are
sorted by the percentage of respondents who selected ‘yes’ or ‘somewhat.’

First-person impersonation, usability action, and account security are the top
three, which makes sense; they all involve being physically unable to access or
use your account. Negative comparison is #4, followed by over enforcement
and audience limitation.

Contact by a fake account and unwanted advances are the issues that reduce
creation the least (it's worth noting, however, that even the issue with the least
impact on creation, fake account contact, resulted in 22.6% of respondents
choosing ‘yes' or ‘somewhat.’)

Yes Somewhat No
impersonation 1st 31.0% 33.1%
usability action 28.1% 41.7%
acct security 0| 25.4% 43.4%
negative comparison 27.5% 28.5% 44.0%
over enforcement 23.7% 28.6% 47.7%
audience limitation 22.2% 29.9% 47.9%
self harm 23.8% 48.2%
bully target 21.6% 48.3%
drugs 18.7% 49.2%
transparency 23.0% 27.7% 49.3%
data privacy 17.4% 30.5% 52.0%
hate witness 20.8% 25.5% 53.7%
bully witness 20.0% 25.8% 54.2%
nudity 22.5% 23.0% 54.4%
violence 226% 22.2% 55.2%
perceived control 19.6% 23.8% 56.5%
political posts 16.3% 24.1% 59.6%
usability passive 14.9% 20.9% 64.2%
misinfo 15.2% 20.1% 64.7%
commerciality 11.8% 21.0% 67.2%
unwanted advances 10.1% 18.4% 71.6%
fake acct 1st 7.9% 14.7% 77.4%

An expanded table with confidence intervais can be found here.
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7 days

Each respondent was asked whether they’ve experienced any of five issues,
randomly selected out of a set of 22 issues. 51.6% of respondents said
they've experienced at least one issue. Within age groups, the percentage is
highest among those age 16-17 (57.3%), followed by 18-21 (55.7%), and 13-
15 (54.1%). The group with the lowest percentage of experiencing one or
more issue is age 45+, at 31.2%. (Note: Age was the last question asked, so
we only have age data for the 67.5% of respondents who completed the
survey.)

Respondents experiencing one or more issues

A little over half of respondents (51.6%) experienced at least one issue in the past

% of each age
1 or more | group experiencing
None | (out of 5) |one or more issues
13-15 5,283 6,215 54.1%
16-17 7371 9,888
18-21 16,033 21,164
22-26 12,520 15,713 55.7%
27-34 13,019 13,426 50.8%
35-44 9,978 7,689 43.5%
45 or older 7,877 3,564
Prefer not to say 5,647 5229 48.1%
Total 77,727 82,888 51.6%
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Issues by most and least impacted age groups
The 13-15 age group has the highest rates for 8/22 issues, while the 45+ group has the
lowest rates of 21/22 issues
The table to the right shows the percentages of respondents who selected “Yes, during the — Overall| 13-15 45+
last 7 days” for each of the issues, split by self-reported age. The green cells represent the commerciaity 48:2% CER0AN 39.6%a
o . misinfo 30.3% 24.4%a 16.1%e
lowest incidence for that issue across all age groups, and the red cells represent the ~
Lo . . . bully witness 28.3% 27.2%a 10.6%e
h\gh.e.st |ncxdepce. Numbers that share a numeric subscript are not statistically . adianGe limiaton|26.8% 28.2%ab_[15.9%e
significantly different from each other at p < 0.05. The full breakdown by all age groups is usability passive 25.5% 301%a 10.1%e
on the next slide. hate witness 253%  |26.0%a  |9.0%e
data privacy 24.4% 17.9%a 14.3%e
The 13-15 age group has the most red cells (8)-that is, they have the highest rates of perceived control _ |23.9% 184%a  |14.2%d
issue experience in 8 of the 22 issues, more than any other age group. By contrast, the aKSTacchIc 21:8% i5.6%a 13.2%e
P negative comparison | 19.2% 21.4%a 6.8%e
oldest age group (45+) has the most green cells (21)-they have the lowest rates of issue T 145% [0
experience in 10 of the 22 cells. political posts 17.0%  |143%ad |8.7%e
nudity 16.3% 192%a  |6.2%e
over enforcement 14.8% 14.1%a,c  |5.9%e
violence 12.8% 12.8%ab |5.0%d
11.9% 13.0%a  |6.9%d
usability action 10.7% 11.2%a,e | 6.6%d
bully target 8.1% 10.8%a  |3.4%e
self harm 6.7% 8.4%a 1.9%d
acct security 3.9% 5.2%a 1.3%d
drugs 3.9% 3.7%a,b 1.7%c
il ion 1st 3.7% 5.5%a 0.3%b
An expanded table with confidence intervals can be found here.
20
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Issues by all age groups

Younger people report higher rates of every issue, with some issues felt more universally
than others

In general, the older the respondent, the less Overall % 13-15 | 16-17 | 1821 | 22-26 = 27-34 | 35-44 45+ | Delta |
likely they are to report experiencing any of the Column N % | Column N % | Column N % Column N % Column N % | Column N % | Column N % | Highest-lowest |
22 issues measured. All red cells (the age ali 48.2% | 37.7%a 42.5%bfg  |47.6%c 51.2%d 50.5%d 44.8%be  |39.6%af
group with the highest rate of experiencing an mismlo. 30.3% 24.4%a 29.2%b 30.0%b,d 33.6%c 31.2%d 24.4%a 16.1%e
3 o bully witness 28.3% | 27.2%a 29.4%b 29.9%bc  |31.1%c 27.4%a 19.8%d 10.6%e
issue) are within the four youngest age groups. |2, ience limiation 26.8% 28.2%ab  |29.3%a 28.1%a 26.7%b 24.9%¢ 20.3%d 15.9%e
usability passive 25.5% | 30.1%a 30.0%a 29.5%a 25.9%b 21.6%c 17.1%d [101%e
THEgaR Haiwed Ihe IeHEst arehighast Esie hate witness 25.3%  26.0%a 28.5%b 27.9%b 27.9%b 22.5%¢ 15.7%d 9.0%e
data privacy 24.4% | 17.9%a 21.4%b 23.0%¢ 25.9%d 24.8%df  |202%b 14.3%e
rates vary by issue. Bullying witness, for ived control 23.9% 18.4%a 20.0%a 248%b  |267%c | 247%bo  |20.9%a 14.2%d
instance, has the widest delta: 31.1% of the 22- fake acct 1st 21.8% | 15.8%a 21.2%b 24.8%c 234%cd | 22.9%b,d 17.4%a 13.2%e
26 age group report experiencing it, compared negative comparison 19.2% 21.4%a 19.5%b 20.1%ab | 19.4%b 17.5%¢ 13.4%d 16.8%e
17.5% 14.9%a 19.1%b,f 19.0%b 17.1%c 15.1%a 12.0%d 8.4%e
ta.only10:6% gfthe 45+ group, a delta. of20:5 political posts 17.0% | 14.3%a,d 16.3%a,b 17.3%b 18.0%b,c 15.2%a,f 12.4%d 8.7%e
percentage points. Other large deltas include nudily 16.3% 19.2%a 18.4%a 18.2%a 16.7%b 13.6%c 11.3%d 6.2%e
usability passive (delta = 20 points), hate over 14.8% 14.1%ac | 16.8%b 16.3%b 14.8%af | 12.9%c 9.1%d 5.9%e
witness (19.5), and misinfo (17.5). violence 12.8% 12.8%ab  |14.3%a 13.2%a 13.1%a 11.5%b 8.2%c 5.0%d
advances 11.9% 13.0%a 14.1%a 14.2%a 11.0%b 8.0%¢ 7.7%cd 6.9%d
usability action 107%|11.2%ae | 11.1%ae  |11.1%a 103%ab | 9.6%b 8.5%¢ 6.6%d
By contrast, certain issues are experienced at bully target 8.1% 10.8%a 9.7%a 8.1%b 7.1%b,c 6.5%c 4.9%d 3.4%e
similar rates regardless of age. For example, self harm 6.7%|8.4%a 7.2%ab 7.5%a 5.8%b 3.5%¢ 2.5%c.d 1.9%d
drug sales (delta -2 1) account securit (3 9) acct security 3.9% 5.2%a 3.2%b,c 4.2%a,b 3.2%c 2.1%d 1.6%d 1.3%d
9 -l Y (59 drugs 3.9% 3.7%ab 3.5%a.0 3.8%a 2.7%abc |3.6%ab 23%b.c 1.7%¢ 2.10%
and usability action (4.6). i on st 3.7% 5.5%a 35%a 5.0%a 3.1%a 1.2%b 0.7%b 0.3%b 5.20%

An expanded table with confidence intervals can be found here.
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Issue rates by age group and gender*

Males and females experience issues at significantly different rates, and those patterns
remain consistent across age groups.

Pairs of green cells within each age group represent 13-15 16-17 18-21 22-26 27-34 35-44 45 or older
statistically significant comparisons where females M F M F | ™ F M F M F M F M F
SXbETiEnGEN 1HE SE1IEs BENIGhEr Tates (R TalEs, For acctsecurty ___|56%a _|42%a [3.3% [29%a [38%a [36%a [32%a [34%a [1.6% |26%a [14%a [15% [15%a [1.3%
) audience limitation _|26.0%a |31.0%b| 26.7%a | 33.9%b| 27.3%a | 31.0%b | 24.9% | 30.2%b | 24.7%a | 25.1%a | 22.1%a | 21.6%a | 18.7%a | 14.5%b
example, in the 13-15 age group, 27.4% of females bully target 14.4%a 8.6%b |9.8%a |9.6%a |8.7%a |7.9%a |7.5%a |6.0%a |8.1%a |5.0%b |6.7%a |3.6%b |4.7%a |2.4%b
experienced negative comparison in the last 7 days, bully witness 27.7%a | 27.8%a) 28.1%a | 30.4%a| 28.2%a | 32.1%b | 29.0%a | 32.4%b | 25.4%a | 28.7%b | 18.8%a | 21.8%b | 11.1%a | 11.4%a
compared to only 14.6% of males. i 37.2%a |39.4%al 41.2%a | 42.4%a| 47.7%a |45.4%a | 51.0%a | 50.7%a | 51.7%a | 49.2%a | 48.3%a | 42.8%b | 40.0%a | 39.9%a
data privacy 16.4%a | 20.6%b| 19.2%a | 22.1%b| 22.9%a | 22.7%a | 26.4%a | 25.0%a | 27.3%a | 22.8%b | 23.0%a | 19.4%b | 16.3%a | 12.1%b
drugs 31%a |44%a [4.1%a |2.7%a |4.9%a |35%a |2.3%a |24%a |56%a |21%b |1.8%a |0.9%a |15%a |1.7%a
Pairs of yellow cells within each age group represent fake acct 1st 20.1%a | 14.7%b| 23.9% | 19.2%b | 25.5% | 22.4%b | 23.7%a | 23.8%a | 23.3%a | 22.6%a | 23.6%a | 14.2%b | 15.6%a | 12.6%a
statistically significant comparisons where males hate winess 23.7%a |27.8%a| 25.9%a | 29.4%b| 26.1%a | 28.7%b | 25.9%a | 28.6%b | 21.7%a | 23.0%a  15.9%a | 16.2%a |9.4%a_|9.4%a
) . - i 1t |4.3%a |1.2%a |2.0%a |4.4%a |5.2%a |3.6%a |4.0%a |29%a |0.4%a |1.2%a |1.6%a |0.5%a |0.3%a |0.5%a
experienced issues at higher rates than females. For misinfo 28.8%a | 22.3%b| 33.2%a | 26.1%b | 32.6%a | 28.3%b | 36.7%a | 30.5%b | 35.8%a | 27.3%b | 28.9%a | 22.7%b | 17.8%a | 16.0%a
example, 14.4% of males in the 13-15 age group negative ison [14.6%a | 27.4%b|12.8%a | 25.2%b| 14.9%a | 24.3%b | 15.0%a | 22.5%b | 13.8%a [ 19.2%b [ 12.1%a | 14.4%b | 6.5%a _|6.3%a
reported being the target of bullying in the last 7 days, nudity 20.7%a | 17.7%a| 20.0%a | 17.7%a 17.6%a | 16.7%a | 17.4%a | 16.1%a | 13.4%a | 12.9%a | 11.3%a | 10.7%a |6.5%a_|6.3%a

over enforcement 16.3%a | 15.2%a|17.9%a | 14.5%b | 17.7%a | 14.9%b | 14.0%a | 15.1%a [13.2%a | 11.5%b | 11.0%a |8.4%b |9.3%a [3.7%b

compared to 8.6% of females.
perceived control | 22.2%a | 19.7%a|21.0%a | 19.3%a| 24.9%a | 21.4%b | 29.7%a | 24.2%b | 24.8%a | 23.7%a | 21.0%a | 20.1%a | 16.3%a | 15.0%a

politcal posts 19.1%a | 13.8%b| 17.0%a | 14.6%a| 20.6%a  15.3%b | 20.4%a | 16.1%b | 17.9%a | 14.2%b | 14.4%a | 10.3%b | 1.3%a |9.2%a

iifterestingly, when:an issueis:expefienced differertly self harm 8.2%a |9.5%a |6.3%a |6.1%a |7.5%a |7.2%a |6.1%a |5.6%a |4.6%a |29%a [4.1%a [14%b |20%a |1.0%a
- ransparency 19.0%a | 13.5%b| 21.2%a | 19.0%a| 20.8%a | 17.5%b | 18.1%a | 16.3%b | 17.1%a | 14.2%b | 15.3%a | 10.7%b  11.2%a | 7.3%b

by males and females, that difference tends to hold unwanted advances |14.4%a | 11.6%b | 17.1%a | 12.2%b| 15.8%a | 12.6%b|13.1%a 9.1%b | 10.6%a 6.4%b |9.6%a |6.5%b | 11.0%a |4.2%b
across age groups. The only exception is data privacy usability action __|8.6%a | 12.6%b| 10.2%a | 11.0%a |9.5%a |12.1%b|9.56%a | 11.5%b |8.9%a |10.1%a 8.1%a |9.6%a |7.5%a |6.4%a
concerns, where males report higher rates in the 13-15 usability passive |24.9%a |34.5%b)| 29.1%a | 31.5%a|27.5%a | 31.6%b | 23.7%a | 28.0%b | 20.4%a  23.2%b | 16.2%a | 17.8%a |9.8%a_|10.56%a
violence 14.1%a | 1.5%a | 14.4%a | 13.9%a| 12.2%a | 12.8%a | 12.9%a | 11.7%a | 10.9%a | 12.0%a [8.1%a_|8.1%a |6.2%a |4.5%a

and 16-17 age groups, but females report higher rates
from age 27 and up.

*Gender is measured with log data. 37.3% of the sample was labeled male, 35.1% female, 27.2% unknown, and 0.5% custom. Unknown and custom were excluded from this analysis.

An expanded table with confidence intervais can be found here.
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Bullying and known antagonists, by gender

Females respondents are more likely than males to know the antagonist offline when the
target of bullying, but less likely to know the antagonist offline when witnessing bullying.

The percentage of females responding that they know the antagonist offline/ Khowmantagonis! by gender

in real life for bullying target is 17.4%, versus 11.8% for males. This malle female
difference is statistically significant, measured via a 2x2 chi square test (the - Offine | Online | DK | Offine | Online | DK

‘I know them, but only online’ and ‘I don’t know them’ response options were Bullying larget.{Row % EEH 16.6% | 71.6% WRIfERAL 13.0%) 69.5%

95% Lower CI 9.3%| 13.7%| 67.8%| 14.3%| 10.4%| 65.5%

combined for this analySIS)' 95% Upper Cl | 14.5%| 19.7%| 75.1%| 20.8%| 16.1%| 73.4%

n 69 97| 420 92 69| 368
Interestingly, the pattern is reversed for bullying witness. The percentage of Bullying witness | Row % 7.2%| 155%| 77.3%| 55%| 21.1%| 73.4%
females responding that they know the antagonist offline/ in real life for 95% Lower Cl | 6.3%| 14.2%| 757% 4.8% 19.8%| 72.0%
bullying witness is 5.5%, versus 7.2% for males. This difference is also 95% Upper Cl | 8.2%| 16.9%| 78.7%| 6.3%  22.3%| 74.8%
statistically significant. i 211]  455| 2266 219) 836 2916

These two patterns are particularly pronounced in the 13-15 age group
(bottom table), although the pattern is found in most age groups. Because of Tl Tomale

small sample sizes when cutting by age, though, separate statistical tests Offline | Online | DK | Offine | Online | DK
were not run for those subsets. Bullying target |Row % 17.3%| 24.6%| 58.1%| 29.5% | 23.3%| 47.2%
95% Lower Cl | 8.7%| 14.5%| 45.1%| 17.4%  12.6%| 33.5%
95% Upper Cl | 28.7%| 37.2%| 71.0%  42.2%  35.5%) 60.8%
n 9 13 31 14 1 23
Bullying witness |Row % 84%| 20.1%| 715% 54%| 17.3%| 77.3%
95% Lower Cl | 4.3%| 13.4%| 62.9%  3.0% 13.0%| 71.9%
95% Upper Cl | 14.1%| 27.4%  78.8%| 8.5%  22.4%| 82.3%
n 10 24 87 13 43 192

Known antagonist by gender, ages 13-15 only
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Results by creator segmentation
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G creator
Net creator Exper ing : Aspiring ging
feed _media_7d {Mean 1 2 4 8 8
Median 2 B 1 3 4
n 225,143 12.128 898 51 9
sty media 7d {Mean 7 13 35 51 78
Median 1 i 21 29 8
n 225,143 12.128 698 51 2
reels_media_7d {Mean 0 3 1 1 G
Median 0 3 3] Y ¢
i 225,143 12,128 898 51 i
followers Mean 514 2418 22,843 266,896 1,807,007
Median 182 1,512 15,883 178,042 1,555,500
it 225,443 12,128 698 51 ¢
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Issues by creator segmentation
Most issues are experienced more often by larger creators, but the gap varies by issue
In this table, issues are ranked by the issue rates of the aspiring+ creator None Aspiring+ | Delta
group (a combination of the aspiring, emerging, and established segments). Issue ColumnN%| ColumnN% | ColumnN% |High-low
Red/green cells are the highest/lowest value in each row. 12 of the 22 audience limitation 25.7%¢ 45.5%b! 53.5%a 27.8%
issues are experienced most often by the aspiring+ group, while nearly all bully witness 28.0%b 34.0%a 37.7%a 9.7%
(21 of 22) issues are experienced most often by either the large or misinfo 30.2%b 31.9%a 37.5%a 6.1%
experimenting groups. By contrast, 21 of 22 issues are experienced the /east fake aw‘_“"_‘ Gtk 20.2%2 37.3%a 15.9%
often by respondents without a creator status. commercility d8.2%h 48.0%ab 26.3%a| BRSO
usability passive 25.0%b 33.6%a 32.1%a 8.6%
hate witness 25.1%b 30.0%a\ 28.4%a,b 4.9%
Similar to age, not all issues have large gaps in experience rates across bully target 7.8%¢ 12.1%b) 26.1%a 18.3%
creator status. Not surprisingly, audience limitation (“Have you felt that not data privacy 24.4%a 24.7%a 26.1%a 1.7%
enough people see the things you share on Instagram?”} is both the most perceived control 23.7%b 26.4%a) 24.7%a.b 2.7%
frequent issue for aspiring+ creators, as well as the issue with the largest nudty i5.Z2%a 17.4%, 2ilina ik
gap: 53.5% of aspiring+ creators experienced this issue in the past 7 days, polical posts :f‘::: f;';:a zo{gwgzb ;‘ZZ
compared to only 25.7% of non-(I:reators, a delta of 27.8 percentage points. — 19:0% 21:9%: 17'9;/“8.: 4:0%
Bullying target has the second highest delta (18.3), followed by fake account 17.3%b 20.4%a 16.6%ab 28%
(15.9). usability action 10.4%b 15.6%a 16.2%a 58%
over enforcement 14.6%b 16.8%a 15.3%a,b 2.2%;
By contrast, issues such as drugs (1.2), account security (1.4), data privacy Yime"ce - d2I050 i 7oha i tikalo) 0%
. . . impersonation 1st 3.7%b 3.2%b 14.7%a 11.5%
(1.7), and violence (2.0) are experienced similarly regardless of creator <ol haiin G Bio%a 2 %a0) =57
status. drugs 3.9%a 5.1%a| 4.0%a 1.2%
acct security 3.8%b 5.2%a| 3.8%a,b 1.4%
*Aspiring, ing, and i creator i
**Cells in each row not sharing a subscript are statistically significant from each
other, p < 0.05 2
An expanded table with confidence intervais can be found here.
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