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RESEARCH OBJECTIVES

« Understand how people feel about the time they spend on Instagram
- Understand how and why people take a break from Instagram

+ Explore the relationship between users' time spent and well-being

*Note: this survey focuses on higher time spent users, not the general IG user population.
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TL;DR*

(1) A majority of the respondents cannot accurately estimate the time they spend on Instagram.
/ High TS users are relatively more accurate than low TS users.

9 More than a third of the survey respondents feel they have spent more time than they would have
" liked on Instagram. About one in five respondents think they have a problem controlling their time.

. 42% of the survey respondents have taken a break from Instagram. The top reason for taking a break is
_\ 3 | “I'had something at work or school that | needed to focus on.” More high TS users report that the break
.~ has made them feel worse than before than low TS users.

) People who spend longer time think their time spent is more meaningful than those who spend shorter
4 ) time. Those who spend longer than 3 hrs/day have lower positive affect, lower life satisfaction, and
~__" higher negative affect than people who spend shorter time on Instagram.
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* Note: Most respondents of this survey are high time spent users.
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WHAT WE DID

Email survey
Collection date: 5/10%5/18, 2018
Sampling criteria:

TS p25™p50
TS p50™p75
TS p75™p95
TS p95™¥p99
TS p99 +
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—t
AU
CA |

GB
FR

BR

JP
KR
Total

2342
2071

2771
2131
3695
2364

1634
873
19768
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77%

69%
72%
77%
73%

71%
76%
72%

~ Total N ;%Female % Teens

- 38%
—
48%
46%
36%
21%
T
16%
8%
32%
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Our survey sample is on the higher-end of time spent among the IG user population.

Percent of the Average TS/day

: sd min  max
survey sample (minutes) g

Weekly TS percentile

p25-p50 1947 9.85% 5.57 245 174 10M

p50-p75 2932 14.83% 21.31 696 101 3421
p75-p95 4185 21.07% 5818 1668 3413 9471
p95-p99 5227  26.44% 116.27 1650 9432 156.55

p99-p100 5497 27.81% 19485 4258 15546 809.87

Total 19768 100.53 1 73.43 174 809.87

More than half of the survey sample
are in global TS p85 and above 5
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._1\

THEME

A majority of the respondents cannot accurately
estimate the time they spend on Instagram.

6
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Overall, 38.6% of the survey respondents are accurate in estimating how much time they
spend on Instagram. High TS users are relatively more accurate than low TS users.

Perceived TS <10min  10To30min [l 30To80min [l 1hTo3n [l >3n

% underestimate: 9.6% 26.4% 33.1% 55.7%

1.00-

Total % who underestimate

their TS = 292%

Total % who overestimate

their T8 = 32.2 70

o
=4
o

0.50-

Percentage of respondents

=]
Lol
o

Total % who accurately estimate

their TS = 386%

.00

% overestimate:

51.2% 40.0% 26.6%

<10min 10T030min 30To60min 1hTo3h >3h
(n=969) (n=3459) (n=4685) n=6334) (n=4321)
Actual (E:lally Té

7
Perceived TS survey question: On average, how much time do you spend on Instagram every day?
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Brazil has the highest perceived TS; Japan has the lowest perceived TS.

Perceived TS <10min  10To30min Jll 30To60min [l 1hTo3n [l >3n

Actual daily TS
(m:nu,esk 95 96 98 102 98 106 13 106 96

00-
0.50-
0.25-
0.00-
uUs AU CA GB FR BR 1D i KR
1 (n=873)

(n=2342) (n=2071) (n=2771) (n=2131) (n=3695) (FZ364] (n=1887)

Country

(=]
~l
(= w

Percentage of respondents

o

Perceived TS survey question: On average, how much time do you spend on Instagram every day?
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Indonesia is the least accurate in estimating their time spent, followed by Brazil.

0.0 IIIIIIIII
us AU CA GB FR BR D JP KR

Country

o
'S

o
7]

Percent who are accurate in estimating TS
(=] (=]
- %)

9
Consistent with International research trip in Indonesia
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Older users perceive their time spent to be shorter than younger users' perception.

Actual daily TS
{minutes):
1.00-

Percentage of respondents
(=] o
& >

=]
n
4
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Perceived TS

106

13t015
(n=3016)

92

161017
(n=3791)

<10min

103

18t024
{n=6016)

10To30min Jll 30Tos0min [l 1hTo3n [ll>3h

104 96

251034 | 35044
(n=3061)  (n=1483)

Age group

104

451054
(n=1136)

93

556ver No!Dns;closed

(N=578)

13

0.00- IIIIIIII

(n=687)

Sigmﬁcanﬂy fewer pa_ople who are older than
35 perceive their daily TS to be 3 hours or
more than those who are younger than 35.
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OPPORTUNITY

Help people better manage their time by
bridging the gap between perceived time
spent and actual time spent

How might we...

provide more transparency and
control when displaying users'
actual time spent?

How would people feel if we...
inform people of their actual time
spent?

n
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THEME

More than a third of the survey respondents™ feel they
have spent more time than they've liked on Instagram.
About one in five respondents think they have a
problem controlling their time.

12

* Note: Most survey respondents are high time spent users.
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38% of the survey respondents feel they've spent more time than they would have liked on
Instagram, but fewer respondents express a lack of control or show interests in receiving help

in managing their time.

Did you spend more or less time on
Instagram than you would have liked?

o

w Much less mlLess mNeutral mMore mMuch more

How much do you feel in control of
your time on Instagram?

Extremely mVery mModerately mA Little = Not At All

How interested are you in receiving help
managing your time spent on Instagram?

Not At Al m A Little mModerately mVery = Extremely
13
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More high TS users think they've spent more time than they would have liked on Instagram

than low TS users.

100%
90%
80%
70%
60%
50%
40%
30%
20%

10%
0%

HIGHLY CONFIDENTIAL (COMPETITOR)

During the last week, did you spend more or less time on Instagram

<10 min

than you would have liked?

10 to 30min 30min to 1h 1hto 3h
Daily time spent on Instagram

>3h

B Much More
B More
W Neutral
mLess

Much Less
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People who spend more than 1 hour a day feel they are less in control than those who spend
shorter time on Instagram.

How much do you feel in control of your time on Instagram?

100%
90%
80%
70%
60% Extremely
50% m Very
40% m Moderately
30% m Alittle
20% = NotAtAll
10%
0%
<10 min 10 to 30min 30mintoth | 1hto 3h >3h .
Daily time spent on Instagram s
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People who spend more than 1 hour a day are also more interested in receiving help in
managing their time than those who spend shorter time on Instagram

100%
90%
80%
70%
60%
50%
40%
30%
20%

10%
0%

HIGHLY CONFIDENTIAL (COMPETITOR)

How interested are you in receiving help managing your time spent on

<10 min

Instagram?

10 to 30min 30minto 1h 1hto 3h >3h

Daily time spent on Instagram | n.s I

® Extremely
m Very

® Moderately
m AlLittle
NotAtAll
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Country differences

Spend more or less time than they Interest in receiving help in time

Feel in control of their time

would have liked management
1.00- 1.00- 1.00- ;
-
0.75- 0.75- 0.75-
0.50- 0.50- 0.50- |
0.25- 0.25- 0.25-
0.00- 0.00- 000 -, S, —
US AU CA GB FR BR ID JP KR US AU CA GB FR BR ID JP KR US AU CA GB
MuchLess NotAtAll NotAtAll
Less ALittle ~ Alittle
Neutral I Moderately Moderately
More B Vvery Very
Il MuchMore M Extremely M Extremely
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Age differences

Spend more or less time than they Interest in receiving help in time

Feel in control of their time

would have liked management
1.00- 1.00- 1.004
0.75- 0.75-
0.50- 0.50-
N 3 025"I Illi I
0.00- 0.00-
131015 161017 181024 251034 351044 45t054 5SoveotDisc 131015 161017 181024 25t034 35044 451054 S550veNotDisclose 131015 161017 18t024 | 251034 35t044 45t054 S5oveMotDisclosec
MuchLess NotAtAll NotAtAll
Less Alittle ~ AlLittle
Neutral I Moderately Moderately
More B Vvery Very
Il MuchMore M Extremely M Extremely
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A time management feature might have more
opportunities among high time spent users (daily
TS > 1h) and younger users (< 25 years old).

How might we...

help people who feel they've spent
more time than they've wanted but
don't feel a lack of control?

HIGHLY CONFIDENTIAL (COMPETITOR)

How might we...
understand what drives
people's feeling of control?

Should we...

identify users who are more likely
to benefit from this feature and
promote this feature in app?

19
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THEME

42% of the survey respondents™ have taken a break

from Instagram. More high TS users report that the
break has made them feel worse than before.

20
* Note: Most survey respondents are high time spent users.
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Overall, 42% of the survey respondents have taken a break from Instagram.

Have you ever taken a break from using Instagram (i.e.,
intentionally stopped using Instagram for some period of time)?

® Yes No @ Don't remember

21
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A higher percent of high TS users has taken a break than low TS users.

Have you ever taken a break from using Instagram (i.e.,
intentionally stopped using Instagram for some period of time)?

100% | '-
90% |
80% - |
70% I
60% | | |

50% mYes
40% N - No
46% 49% 50% e
30% - 45% %2% ® Don't remember
20%

10%
0 1% ----

<10 min 10 to 30min 30min to 1h 1hto 3h
Average daily time spent on Instagram

Different letter indicates significant difference across groups. ;
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More people took a break for more than a week.

Have you ever taken a break from using Instagram (i.e.,
intentionally stopped using Instagram for some period of time)?

35%
30%
25%
20%

15%

5%

0%

No @ Don't remember

® Yes
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24%
15%
5%

Lessthana Acoupleof Adaytoa
couple of hours to a couple of
hours day days

Age group

Page 24 of 40

How long did you take a break from Instagram?

32%
25% I

A couple of Morethan a

daysto a week
week
23
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Most people said they didn't do anything to help them take a break. The second most
common action is to delete the app.

During your break, did you take any of the following actions? Please select all that apply.

I didn't do anything specific |IIEEEIEG__—_—————__. 0%
| deleted the Instagram app from my mobile device I 23%
| logged out of Instagram on my mobile device T 2 0%
| turned off Instagram notifications on my mobile device G 17%
| physically put my mobile device far from me G 17%
| deactivated my Instagram account [——— 13%

| deleted photos or videos on my Instagram account I 13%

| put my mobile device on airplane mode or do not

disturb mode S 1%

Other HH 4%

0% 20% 40% 60%

24
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The top reason for taking a break is “l had something at work or school that | needed to focus

on.

Thinking about the last time you intentionally stopped using Instagram for some
period of time, what was the primary reason you stopped using Instagram?

| had something at work or school that | needed to focus on NG 37%
Personal reasons (e.g. breakup) NG 16%

| didn't get enough value out of Instagram I 11%

| had problems with my device or internet (e.g. lost my phone,

limited data plan) I ©%

| used other social media apps instead of Instagram I 7%

Other people asked me to (e.g. parents, significant others) 1l 3%
| was harassed or bullied by other people on Instagram [l 2%

Other GG 15%

0% 10% 20% 30% 40%
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The 16 to 24 age groups have a higher percent of users who took a break because they
needed to focus on work or school.

Thinking about the last time you intentionally stopped using Instagram for some
period of time, what was the primary reason you stopped using Instagram?

| had something at work or school that | needed to focus on NG 37%

__A\

Personal reasons (e.g. breakup) NG 16% i
g = i 40%
| didn't get enough value out of Instagram N 11% c 3% s | 3% . 3%
E 5 30% 28% 2
| had problems with my device or internet (e.g. lost my phone, - g
limited data plan) 0% %% 20%
o : 0%
| used other social media apps instead of Instagram I 7% £
E'o 0%
i 2] '\ » ™ &
Other people asked me to (e.g. parents, significant others) il 3% & & | @\9 ,f;"':“? ﬁe@} @5’# g?c ‘,,?"cb
: &
&
| was harassed or bullied by other people on Instagram [l 2% N
Other NN 15%
0% 10% 20% 30% 40%
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US has the highest percent of users who have taken a break from Instagram. More younger
users have taken a break than older users.

& TR LLEEE

a®°

9%
Took a break
40% 66 mYes
o M a1 2 eon 6% 400 44% so% 000 O%% 36% No
Tt N m Don't remember

1%
37% 1§ 20%

N . l . . o% . = = l
I’ ' . . l | ' o .
0% ™ © Q F &
O o 0
US AU CA GB FR BR D JP KR SO .3‘}° & <o‘° & &° \0

i, “
&
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Most people feel neutral after they take a break. However, more high TS respondents said
they felt worse after the break.

In your opinion, did this break from Instagram make you feel better or worse than how you felt before?

100% 1% 0% 1% 1%
2% 4%
90% 3% 3%
80%
70%
®m Muchworse
60%
m Worse
m Neutral o
= Better 40%
m MuchBetter 30%
20%
10%
0%

<10min 10To30min 30To60min 1hTo3h >3h

Daily time spent on Instagram

28

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-032-00000960



Case 4:22-md-03047-YGR  Document 3165-5 Filed 06/17/26  Page 30 of 40

OPPORTUNITY

Users' motivation for taking a break varies among
different age groups. We need to further investigate
the impact of a break on different TS groups.

How might we... How might we... Should we...

better help users who are further understand the impact design different product
between 16 and 24 to focus on of a break from Instagram on solutions for low and high
their work and school? users' well-being? TS users?

29
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THEME

People who spend longer time think their time spent is
more meaningful than those who spend shorter time.
Those who spend longer than 3 hrs/day have lower
positive affect, lower life satisfaction, and higher
negative affect than people who spend shorter time.

30
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About 21% of survey respondents think the time they spent on Instagram is very to extremely
meaningful, and 35% think the time they spent is a little to not at all meaningful.

How meaningful was the time you
spent on Instagram?

mExtremely mVery mSomewhat m A Little Not At All

3

* Note: Most survey respondents are high time spent users.
HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-032-00000963



Case 4:22-md-03047-YGR  Document 3165-5 Filed 06/17/26  Page 33 of 40

People who spend longer time on IG think their time spent is more meaningful than those who
spend shorter time on IG.

How meaningful was the time you spent on
Instagram?

35

Somewhat meaningful 3

A little meaningful 2
<10min 10To30min 30To60min  1hTo3h

Daily time spent on Instagram

32

* The difference between these five TS groups remains significant when controlling for country, age, and gender.
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Users in Japan, Brazil, and Indonesia perceive their time on Instagram to be more meaningful
than other countries. Older users (>35) perceive their time on Instagram to be more
meaningful than younger users.

5
4
3 | 264
2
1

us

2.57

AU

2.59

CA

2.61

GB

i

272

FR

The lowest in perceived meaningfulness

* These differences remain significant when controlling for daily TS.
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How meaningful was the time you spent on Instagram?

3.21

B

3.00
R ID

3.39
I 2.77
JP KR

5

w

N

2.70

282

2.79

2.95

3.02 3.05
! 276
o < &
(o] &
..ésii‘
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People who spend longer than 3 hours a day on Instagram have lower positive affect and lower
overall life satisfaction. Those who spend longer than 1 hour on IG have higher negative WB.

POSITIVE AFFECT
| felt happy most of the time.

dOmln 10T030mm 30T060mm IhT03h

>3h

3

x10mm

LIFE SATISFACTION

My life was going well.

10T030m|n 301060mm 1nT03h "3h

Dalty time spent on Instagram

All survey measures use 5-point likert scale: 1strongly disagree ™ 5 strongly agree
Different letter indicates significant difference across groups, when controlling for country, age, gender.

HIGHLY CONFIDENTIAL (COMPETITOR)

N

5

, m
<10min
[ =

NEGATIVE AFFECT

| felt bad most of the time.

10To30min 30To60min | 1thTo3h >3h

C

c b
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People who spend longer time on IG give higher ratings for all IG well-being measures,
including IG negative affect.

POSITIVE AFFECT ON IC SUPPORT ON IG NECATIVE AFFECT ON IG
| felt happy most of the time on Instagram. There were people on Instagram who gave me | felt bad most of the time on Instagram.
X support and encouragement. 35
‘IOmm 'iOToSOmm 301060mm 1th;3h 3h f‘EOmm 10T030m1n 30To60min 1hT03h 3I1 <10min  10To30min 30To60min | 1hTo3h
c ab [ bc a a

Dally time spent on Instagram

All survey measures use 5-point likert scale: 1strongly disagree ™ 5 strongly agree 34
Different letter indicates significant difference across groups, when controlling for country, age, gender.
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Browsing Feed is considered to be most meaningful activity. Seeing ads is considered to be
least meaningful among the activities surveyed.

How often do you find the following activities to be meaningful on Instagram?

Almost always 5
Often 4
3.58
350 340 337 336 333 332
316 312 31 o
Sometimes 3 . 2.87
235
Occasionally 2 I 1.88
Not at all 1 l
<2 & (\qf’ ngo - fq\é’ §-@ & &\\e @@ {\ea \\04\ S @
*° 3 a® é’,,;a ® & &£ o @“ & & & © & &
@?'b @(\Q 6‘@ T T A ‘.9& o“‘o .QQQ' éég “g;k Ol G&G’Q
O > g‘}o .‘é'\ O\O "Sg (o) () é\‘\ & QO o\) - 5-\
PO A o?\ & 20 \9 2 e“\o & Q’\d“ <& é-& (\Qfa
& S R SR
O :

35
Note: participants’ responses may be biased by whether or not they have used each feature.
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Being entertained is rated as most meaningful activity.

How often do you find the following activities to be meaningful on Instagram?

3.1
el 3.49
316
3.08 o
I I I i
1 I

Being Connecting Keepingin Connecting Learning Connecting Getting

w

L%

entertained  with my touch with with people aboutnews with information
interests  my friends who are like or celebritiesor  about
and family me information public businesses
figures

36
Note: participants’ responses may be biased by whether or not they have done this on Instagram.
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OPPORTUNITY

Users' perceived meaningfulness of their time spent is positively
related to their actual time spent. High TS users seem to have
lower overall well-being than low TS users, but the reason for that
remains unknown.

How might we... What if we... Should we...

further understand the drivers design different solutions for target at improving users'
for lower well-being among low and high TS users to well-being on instagram,
high TS users? improve their well-being? or their overall well-being?

37
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