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COMMONWEALTH OF MASSACHUSETTS
SUFFOLK, ss. SUPERI OR COURT
________________________________________ X

COMMONWEALTH OF MASSACHUSETTS |,
Pl aintiff,

-agai nst - Il ndex No:
2384CVv02397-BLS1

META PLATFORMS, | NC. and
| NSTAGRAM, LLC,

Def endant .

Job No. MDLG7726454
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IN THE UNI TED STATES DI STRI CT COURT
FOR THE NORTHERN DI STRI CT OF CALI FORNI A

PEOPLE OF THE STATE OF CALI FORNI A, et al.
Plaintiffs,

- agai nst -

META PLATFORMS, INC., Instagram LLC
Meta Paynments, Inc., Meta Platforns
Technol ogies, LLC, et al.,

Def endant s.

VI DEOTAPED DEPOSI TI ON of ADAM ALTER, Ph.D.,
t aken by the Defendant, pursuant to Notice, held at 450
Lexi ngton Avenue, 10th Floor New York, NY 10163, on
Decenber 12, 2025, at 8:41 a.m, before a Notary Public
of the State of New York.
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No.

You're not an econom st, are you?

> o »

I woul dn't describe nyself as an econom st, but
| do behavioral econom cs work as part of my judgnment
and deci sionmaki ng work. And I'mfamliar with many
econom ¢ concepts through nmy work as a professor at a
busi ness school, and based on sone of the research |'ve
done, sone of which engages in econom cs-type anal yses.
Q. Is it right that you've never worked full-tinme

for a social nmedia conpany as an enpl oyee?

A. That's correct.

Q Have you ever consulted for a social nedia
conpany?

A I haven't engaged in an extended consulting

engagenent with a social nedia conpany, but |'ve
delivered a short session to enployees at Linkedln, and
that was a nunber of years ago. | can't recall exactly
when.

| also, at one point, spoke to a forner
col | eague of m ne who had studied at Princeton
University with me in grad school, who had gone to work
at Instagram and she had read nmy book and asked nme to
talk to her and two nenbers of her team about sone of
the ideas in the book.

Q And when was that conversation that you're

Golkow Technologies,
877-370-3377 A Veritext Division www.veritext.com
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your hypot heses?
MR. SLOTHOUBER: Objection. Form

Asked and answer ed.

Q Let's nove on.

Is it possible as a general matter in your
experience to enpirically test consuners'
interpretations of conpany's statenments?

MR. SLOTHOUBER: Objection. Vague.
A That's a broad question. It really depends on
the context. Sonmetines that is a nethod that you could
use; sonetinmes it mght not be the appropriate nmethod to
use; sonetines it nmight not be the best method to use

but it's a nethod that has been used and can be used.

Q In fact, it's a method that has been used by
you, right?

A In certain contexts, yes.

Q In fact, in other cases where you served as an

expert, you have conducted consumer surveys to
enpirically test consuners' understandi ngs?

A I've certainly conducted consumer surveys. 1'd
need to have nmy nmenory refreshed. |1've worked on a
nunmber of cases. But in sonme contexts, for exanmple, you
have a particular |abel and you want to know how peopl e
understand that |label in the here and now, that m ght be

t he best method for doing that.

Golkow Technologies,
877-370-3377 A Veritext Division www.veritext.com
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When you' re asking people to go back in tine
and to i magi ne having seen a statenent, in a rapidly
changi ng context where know edge has shifted across
time, where their understanding has shifted across tine,
where their engagement with the topic has shifted across
time, asking -- now put yourself back in time to this
year, based on everything you knew at the time, can you
respond is a nmethod that, in this context, | would say
is not ideal, and so | did not think it was the best
approach here.

Q You recall your testinmony in the O Connor v.
Ford case?
A. I know that | did testify in a deposition, if

that's what you're asking.

Q And you recall your expert opinions in that
case?

A At a high level. | haven't reviewed that
testinmony recently. It's a couple of years ago now.
Q You recall that you were asked to opine as to

consumer expectations regarding Ford F-150s at the tine
of | easing or purchasing then?

A Broadly speaking, yes. It was a consuner
expectations case, yes.

Q And you recall, generally, that you said a

coupl e years ago that your report was submtted in March

Golkow Technologies,
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Q And we'll come back to this concept of the
gi st, and word of nouth. But as to the statements of
thensel ves, you did not undertake any enpirical analysis
as to the dissem nation of those statenents on a
state-by-state basis; is that right?

MR. SLOTHOUBER: Objection. Vague.

And asked and answer ed.

A As | said, that was not ny intention. | did
not intend to systematically exanm ne exposure state by
state; | wasn't asked to do that. But what | was asked
to do is describe broadly the kinds of outlets and the
ki nd of reach that these statenments had, where they were
republ i shed, for exanple, where they were discussed, the
prom nence of the outlets associated with them and so
that's what you see expressed in that section of the
report.
Q And your analysis of whether the chall enged
statenents or the nessages, the gist, were likely to
reach consuners, it's not tethered to any specific
i ndi vidual statenents; is that right?

MR. SLOTHOUBER: (Objection. Vague and

conpound.

A I was not asked to exam ne the extend to which
any one particular statenment reached various audi ences.

In some of the analyses, | refer, for exanple, to a

Golkow Technologies,
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(Wher eupon, a short break was taken.)
THE VI DEOGRAPHER: Stand by, please.
The time right nowis 12:02 p.m, and we're

back on the record.

BY MR PEREZ:

Q. Dr. Alter, you understand you're still under
oat h?

A. Yes.

Q. For purposes of your deception analysis, you
recall you used a definition of "reasonable consunmer"?
It's just yes or no, to orient you?

A. Broadly, yes.

Q And your definition of the consunmers you

anal yzed were not limted to users of Meta's products;

Is that right?

A
Q

To end users, yes, that's right.

One of the prem ses of your report, | think

it's fair to say, is that social nmedia is a credence

good;
A

Is that right?

["'mnot sure it's a premse, but it's certainly

a point that I make in the report.

Q
r eachi

A
Q

Right. And a concept that you rely on in
ng your opinions; is that right?
It's certainly relevant to those opinions, yes.

And a credence good you define to nean products

877-370-3377
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frame the statenment?

MR. SLOTHOUBER: (Ohjection. Conpound

and specul ati on.

A We' re speaking at a very high |level here, not
about the specific statenments in this case. |I'mnot in
a position to offer a generic response to that question
about all conpanies and all statenents. But in this
particul ar instance, looking at Meta and its strategic
obj ectives, the kinds of discussions that were had about
its comunications and so on, the statenents it made had

cont ext that was opaque to the consuner.

Q That's based on your assessnent of the
evi dence?
A. It's based on ny understandi ng of how conmpany

communi cati ons operate and the fact that, as a nmatter of
fact, consunmers don't have access to the sane

i nformati on that personnel at conpani es have about those
conpani es and their strategies and policies.

Q Whul d you agree that there are aspects of a
consunmer's subjective experience using social nmedia that
consuners do have the ability to assess for thenselves?
A. In the context of credence goods, which we're

di scussi ng now, not every aspect of the good needs to be
opaque to the consuner.

So there are certainly cases, | suppose, where

Golkow Technologies,
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a particular aspect of a product is "experienceable," if
that's a word, or sonething that you coul d understand

t hrough experiencing the product. But the product at

| arge can still be a credence good, because there are
credence attri butes.

Q And there are indeed aspects of social nedia

t hat consuners do have the ability to assess for

t hensel ves, correct?

A. Well, we're speaking in the abstract here, so |
woul d need to | ook at what specific attributes we're

referring to, and the context in which the consuner

perceives them It's difficult to make bl anket cl ai ns.
It depends.
Q So for instance, consunmers mght be able to

i ndependent|ly assess how | ong they spent using soci al
medi a?

A I"m not sure that | would think of that in the
sanme context as, for exanple, the statenents here. So
that's a consuner exam ning his or her own behavior with
respect to the product. That's a bit different from
under st andi ng communi cati on that arises fromthe conpany
and that's shared by the conpany.

Q You' re not answering my question. M question
is: Do you agree that consuners can assess for

t hensel ves the ampunt of tinme they spend using soci al

Golkow Technologies,
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medi a?
MR. SLOTHOUBER: Objection. Form And
out si de the scope.
A I haven't exam ned, for the purposes of this

report, all the ways consumers can exani ne how | ong
they're spending using social nmedia platforms. |'m
aware that there are ways to track that. A consuner
could create a log to reflect on how |l ong that consuner
has been using the product. But I'mreally focused on
conpany representati ons, not on the consunmer side here.
And so this is a different analysis.
Q Wul d you agree that consumers can assess for
t hensel ves whet her they stayed up later than they
i ntended, using social nmedia?
MR. SLOTHOUBER: (Objection. Beyond the

scope, and form
A You' re asking first order questions about, for
exanpl e, assessing time spent. So yes, you could
certainly, as a consumer, reflect on your exposure to a
product or your use of a product and say, "I think it's
having a particular effect."

But the second order effects m ght be hidden
fromyou. You may not understand what that means or
what effect that nm ght have on your well being, for

exanpl e or what the conpany thinks about that use and

Golkow Technologies,
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how t hey've tried to enhance it, or anything else that
m ght be associated with it. That would all be hidden
fromthe consuner.
Q. Wul d you agree that consuners have access to
sources of information about the safety of social nedia
from sources beyond Meta?

MR. SLOTHOUBER: (Objection. Vague.
A What sort of information are you referring to?
Q. Well, for instance, your book is a source of
views and anal ysis concerning the inpacts of social
media to which consuners have access, correct?
A Consuners do have access to sone information

about social nedia, yes. Absolutely.

Q Right. Not only fromthe conpany, correct?
A That's true.
Q And they have access to views that are critical

of social nedia, correct?

A. Certainly that exists in the world and so they
can access it.

Q And they have access to sources of information

t hat enphasi ze the potential risks of social nedia,

correct?

MR. SLOTHOUBER: (Objection. Vague.
A "' mnot sure exactly what sort of information
you have in mnd. But broadly speaking -- excuse ne.

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com
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Consuners have access to information outside of
what the conpany produces.

Q I ncl udi ng about the risks of social nedia,
correct?

MR. SLOTHOUBER: (Objection. Vague.
A I wasn't asked to perform an analysis of the
extent to which this information was available, for the
pur poses of mny report.

But | can say that the extent to which they
coul d access that information has shifted across tine,
and their know edge that such information was avail abl e
has shifted across tine. So --

Your book --
-- 1 don't want to nmake a bl anket claim
Your book has been avail abl e since 20177

Yes.

o > O 2P

Were you the first to speak out as to the
potential risks on social nedia?

MR. SLOTHOUBER: (Objection. Conpound.
A "' m not aware of what the full |andscape | ooks
i ke, but as |'ve described earlier, nmy experience,
havi ng proposed the book in 2014 was that, at the tine,
not much had been witten and that it was a fairly new
topic, at least as far as books were concerned.

And that at |east sone of the people | floated

Golkow Technologies,
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offering nmy opinion on intent in that case.

report.

this case?

MR. SLOTHOUBER: (Obj ecti on.

and this is what they were intending by that,

don't believe a word of what Meta says about

Page 172
Q You are offering conclusions as to Meta's
i ntentions, correct?
A I am able to offer those concl usion, yes.
Q And you're purporting to do so, correct?
A You can see where |'ve done that in this
report, to the extent that | have, where, for exanple, |

have a docunent that says this is what Meta was saying

and so

there that's, | suppose, a statenment of deliberate
intent to enact a particular strategy that's at issue

here. So yes, to the extent there is evidence, |I'm

Q Ckay. And that occurs throughout your report,
fair?
MR. SLOTHOUBER: bjection. Vague and
m scharacterizes the report.
A | don't want to give a blanket response about

that, but it occurs in various places throughout the

Q As a hypothetical, Dr. Alter, if a survey were
conducted and it was determ ned that many consuners
heal t h or

safety, would that be inconsistent with your views in

Golkow Technologies,
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if Meta is naking a particular claim consuners don't
assune automatically that there is contradictory
evi dence available to Meta that it's not sharing.
Q In addition to what you' ve laid out in
Section VIII of your report, you nention, | think, in
your rebuttal report that your understandi ngs cone from
personal experience, including conversations that you
say represent thousands of |ongitudinal data points that
al l owed you to gauge consuner understandi ng over tine.
Do you recall that generally?
MR. SLOTHOUBER: Sorry, where are you
referring to, Counsel?
MR. PEREZ: |It's page 14 of the
rebuttal report.
THE WTNESS: O the rebuttal report,
sorry.
A Yes, | describe this as a kind of auxiliary
pi ece of support for sonme of the clainms | nade.
Q That's part of what you're relying on is
conversations you' ve had over tinme?
A Depends on the particular claim but in having
gauged over tinme the extent to which consunmer sentinment
has broadly shifted and the extent to which the nmessages
have reached consuners and so they have shared that

understanding with me that Meta has made certain clains,

Golkow Technologies,
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this was a rel evant piece of experience in addressing
those issues.

I'mnot claimng there's a systemati c process
here by which the data points were collected, but across
time we're tal king about a significant vol une of data.

This was al so part of the reason why | thought
a survey run asking people to have put thenselves in the
position of, say, a consuner in 2021 or 2017 woul d have
been quite difficult because the situation had shifted
so dramatically across tine.

Q These, what you describe as |ongitudinal data
points from your conversations, those aren't enumerated
in your report, correct? You're not identifying the
conversations that you're relying on, right?

A. No, | don't seek to do that in the report. I
just describe, where relevant, my inpressions fromthose
repeated conversations across tine.

Q Right. You don't identify who the
conversations were with, right?

A | don't specify who the conversations were
with, but | describe broadly what those conversations

i nformed, for exanple, the extent to which certain

i ssues were raised, the extent to which | notice
sentinents shifting across tine.

But again, this not an attenpt to provide a

Golkow Technologies,
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trend line or anything like that that's grounded in
specific nethods. This is just a reflection of ny
experience across tinme which is, | would say, consistent
with, it dovetails with the other evidence that | have,
and it converges with the other evidence, and so
strengthens ny inpressions, but is not certainly the
only evidence | present.
Q You didn't provide a full record of what was
said in those conversations?
A I did not provide a full record, because | did
not intend to do that, that was not what | was trying to
do in describing these conversations. | didn't record
every conversation | had, but over tinme, that becane the
useful way of gaugi ng what consuners were thinking,
broadl y speaki ng.
Q And that series of conversations you had here
and there over a course of years, that's not a
nmet hodol ogy anot her researcher could replicate, correct?
MR. SLOTHOUBER: Ohjection. Conpound
and m sstates the testinony.
A I think here and there over the years, perhaps,
m nim zes just how many conversations there were and
with how many audi ences. We're tal king about many, many
speaki ng engagenents and consulting engagenents with a

huge and diverse range of consunmers, with children, with

Golkow Technologies,
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may have been transmtted.

Q You didn't undertake to quantify how many
consuners were exposed to Meta's statenments in their
verbatimoriginal form did you?

A My assignnment was not to exan ne exposure

| evel s and nunbers for each statenment. You can see, for
sone of the statenents, | present specific numbers and
tether those nunbers to specific states. Tal k about
exposure to Mark Zuckerberg' s statenment on October 5,
2021, that's at paragraph 388. And so, in some cases,
I'mvery explicit about transm ssion nunbers, at |east
at first instance, and in others | talk about, at a nuch
hi gher level, the fact that the outlets thenselves are
high profile indicates that those nessages wll have
been perceived at first instance and then perhaps

shar ed.

Q But you haven't -- other than specific exanples
that you pull out in your report, you have not
undertaken to quantify consumer exposure to the
statenents that you analyze; is that right?

A My intention was not to quantify exposure. |
think you al so see, as an indication of the reach of

t hese audi ences or of these outlets, these nedia
outlets, these are the outlets that Facebook and

I nst agr am personnel chose to share their message on

Golkow Technologies,
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i ncluding, for exanple, CBS This Mrning. These are
nati onal outlets, and those venues are often chosen
because they happen to have large reach. It is expected
the message will reach people, and so that's another
factor that m ght contextualize the extent to which the
nmessage will have reached consuners.

Q You' ve expressed your views about social nedia
on platforms with broad reach, haven't you?

A I'm not sure exactly which platfornms you're

referring to, but certainly some of them have | arge

audi ences.

Q Li ke Joe Rogan, you' ve been on the Joe Rogan
podcast ?

A. Yes.

Q And that's one of, if not the nobst popul ar,

podcast in the country?

A It certainly has a | arge audi ence, yes.

Q And so you would agree that -- well, you've

al so participated in Oprah Wnfrey's podcast?

A. I have, yes.

Q Yeah. So you would agree, generally, that you
have expressed your views on platforns with broad

audi ences?

A Sone of the podcasts had perhaps one or two

listeners. But yes, sone of the outlets that | appeared

Golkow Technologies,
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That evidence was certainly relevant to ny
under st andi ng of how consumer sentinent has shifted. So
inthis case, | did not ook at this specific post and
how consuners responded.

Q Was there any conpany statenment in this case,
for which you systematically revi ewed cont enpor aneous
consumer reactions, such as in coments and online
reactions, as a check on your hypotheses on consuner
i nterpretations?

MR. SLOTHOUBER: (Objection. Form

Conpound.

A That was not an analysis | sought to undertake
and instead applied the social influence analysis
framewor k and ny expertise, and many data points | had
col l ected over tinme to answer that question.
Q At -- the last sentence of paragraph 388, says:
"Thousands of these views, reactions
and/ or coments to M. Zuckerberg's posts
conpri sed Massachusetts users.”
Do you see that?
A Yes.
Q You didn't undertake that state-specific
analysis with respect to any state other than
Massachusetts; is that right?

A. That's correct, in this particular instance.

Golkow Technologies,
877-370-3377 A Veritext Division www.veritext.com
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But there are other places where | focus on what are

called prioritized markets, and at paragraph 391, for

exanmple, | break out some of the states. But in this
particul ar paragraph, | focused only on Massachusetts.
Q And in paragraph 391, you nention five states,

right, out of the 31 or 32 that are at issue in these
proceedi ngs?
A. Yes, that's correct.
Q. But you didn't systematically assess exposure
to even the nessage gists with respect to specific
states in these proceedi ngs?
MR. SLOTHOUBER: (bjection. Form

Conpound.
A My assignnent, and also nmy intention was not to
exam ne exposure at the state level, but rather to | ook
at exposure broadly.

And since many of the nedia outlets that |
descri bed here, and the word of nputh processes are
uni versal and apply across the entire country, and are
vi ewed by people across the entire conpany, | did not
perform a breakout analysis to capture exactly what
proportion of viewers was in each state.
Q Well, if we |ook at paragraph 387, for
I nstance, one of the new sources you reference there as

transmtting the nessage or nmessage gist, the last item

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com



10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

Case 4:22-md-03047-YGR Document 3168-4 Filed 06/17/26 Page 22 of 27

Page 317

sentences?

Si npl e question, have you spoken to a single
consuner who told you they interpreted that statement in
this way?

A I could point you to the sanme forms of evidence
and the sanme approach | used for understandi ng the other
statenments in context. The sane application of the sane
expertise, background, principles that | used to
under st and such statements in other contexts, interna
docunents at Meta, the |arge gap between what was known
at Meta and what this statement inplies and so on to
unpack what consuners woul d have understood and the gulf
bet ween that and the true nature of the situation at the
conpany.

Q So the answer is, no, you have not spoken to a
singl e consuner who has told you that they interpreted
Ms. Davis's statenments in the way that you just posited?
A "Il say again, you can see the approach that |
used in ny report to unpacking these statenents, what

t hey nean, explaining the relevance of the context, and
expl aining the various nodels that | use and the
approach | use to understand how consuners woul d
understand those statenents.

Q Yep, | understand what you did do. |'m asking

a different question. You have not spoken to a single
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consunmer who told you they interpreted Ms. Davis's
statenents at this hearing in the way that you posit,
correct?

MR. SLOTHOUBER: bjection. Form

Asked and answer ed.

A That's not the approach | took. As | said, |
had a different approach which was to exam ne using a
nodel , using | ots of experience, having done simlar
things in the past as an expert on such conmuni cati ons
in many contexts, including this one, that read in
context, this statenment says to a consuner or audi ence
based on the principles of |inguistic psychol ogy and
ot herwi se, that either they're not on Instagram or if
we find them we very quickly remove them And |'ve
explain how | arrive at that conclusion here and in the
report.
Q Based on the principles of linguistics, et
cetera, as you said, but not one person has told you
that they interpreted this statenent the way you posit,
correct?

MR. SLOTHOUBER: (Objection. Form

Asked and answer ed.

A. My assignnent was not to interview people
directly. 1 did not feel that was the best way to go

about unpacking the interpretation of these statenents,
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litigation?
A. My assignment was not to exam ne the nunber of
such users but rather to | ook at Meta's own assessnent
of the situation and how Meta described that to its
consunmers. And then also -- sorry, that's for the
decepti on conponent.

In the COPPA section, | exam ned Meta's own
data that captured its own understandi ng of how many
users there were, and so | used a slightly different set
of data, but again, triangulating or overl apping.

Q So you have not attenpted to calculate the
nunber of under-13-year-olds on Meta's platforns using

the raw user data that Meta has produced?

A | believe since Meta clainms under 13s are not
on the platformat all, it hasn't explicitly nmeasured
that. | may be m srenmenbering, but | know it has done
ot her research that | refer to in this report, and in

t he COPPA section of the report, where the conpany
attenpts to capture how many people under 13 use the
platform or at |east the proportion of that popul ation.
Q But you haven't used the raw user data to try
to cal culate the nunmber of under-13-year-olds on the
platform right? That's a sinple one?

A That's certainly sonething someone m ght be

able to do. It's just not sonething that | did in the
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course of my investigation.

Q Right. Instead the data you cite as to the
nunmber of under-13-year-old users on Meta platforns
cones fromeither prior studies done by Meta or
unaffiliated third parties; is that right?

A The data | cite are both internal Meta data and
data from | think you described it as unaffiliated
third parties, so organizations that routinely collect
this sort of data.

Q. OCkay. Not work you did yourself?

A. As | said earlier, there are different ways of
collecting data. You could do the primary collection,
but often in the course of collecting archival data, you
can rely on collection processes by others.

Q And so the sections of your report about

audi ence conposition, you are providing your
interpretation of prior relevant studies?

A. In my exam nation of audi ence conposition,

rely on a range of different studies that exam ne that
guestion. M role here was not to provide a canoni cal
or objective specific nunber that described how many
users there were, but rather to exan ne, broadly
speaki ng, whether the platformwas directed to children
and one piece of evidence there is that a substanti al

nunmber of such children are using the platform There
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are certainly other pieces of evidence, but actual

audi ence conposition is one piece.

Q OCkay. But you weren't -- if we |ook, for

i nstance, at paragraph 59 -- not 59 -- 509 on page
309 --

A Yes.

Q -- you weren't involved in the studies that

you're citing there, correct?

A. By my count, there are -- one, two, three,

four -- perhaps 10 or 11 or maybe nore instances of data
coll ection that bear on this question. Sone of them
internal by Meta, sonme of themexternal. | did not
conduct ny own i ndependent collection of data because
there was al ready adequate data that existed on that
particul ar question.

Q And you weren't involved in any of the studies
that you're citing in paragraphs 509 or 510, correct?
That's not work you di d?

A I was not engaged in the process of actually
coll ecting these data.

Q Okay.

A And | actually say, though, these nunbers vary
they denonstrate that a neani ngful number of children
bel ow the age of 13 use Instagramregularly, so |I'm not

trying to arrive at a fixed number, but just to broadly
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CERTI FI CATE
STATE OF NEW YORK )

COUNTY OF QUEENS )

|, BROOKE E. PERRY, a Notary Public
within and for the State of New York, do hereby
certify:

That ADAM ALTER, the w tness whose
deposition is hereinbefore set forth, was duly
sworn by nme and that such deposition is a true
record of the testinony given by such witness.

| further certify that I amnot rel ated
to any of the parties to this action by bl ood
or marriage; and that I amin no way interested
in the outcome of this matter

IN WTNESS WHEREOF, | have hereunto set

my hand this 16th day of Decenber, 2025.
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