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AR Beauty Effects: Stakeholder Engagement

Questions to Guide Cutreach

Background

Geal: Scope out and align on a policy proposal for third party beauty effects in Spark AR to esealate to leadership of stakeholder teams
and then escalate to executives (Jikely Adam Mosern and Margaret Stewart).

Why this is bnpertant, right sieww: After opening the SparkAR product globally to third party creators, we've seen a rise in beauty
related fiiters, both in creation and use [DATA] This has reinvigorted a conversation about our policies (both infernal and external) on
beauty effects and the stance that Facebook and Instagram should take on how those filters relate {0 body image, mental health, and
wellbeing, This is especially sensitive for #ts potential impact on our younger users who are also the biggest demographic to use owr
Spark effects. [VERIFY].

While we can always change our poiicies, it’s important that we tackle this question as soon as possible so we can seed a strong,
positive narrative around Spark and FB/AG filters, especially in light of regulatory oversight from third parties, including the UK
government,

In-scope: Third party effects or filters that changes someone”s face for cosmetic purposes, including adding makeup, enlarging
eyes/tips, changing skin fone, slioming chin/nose, ele.

Ontutevcope-ii

Product/Business Policy Research

-

Pulicy work stream — gaime
plan: hitps:Ydocs.google.comyspraadsheets’d/ XN 02T oL T Vaa W B Aghi TNEBPS YOO Py TVRECQd e edivteid =0

Working doc: hitps://docs.google.com/document/d/ 1 SvmQOefcoGmO6ph&8DNOpBorC7BipZW-ni_GN8HPe-nOl/edit

Examples: hitps://docs.google.com/document/d/ 1 5vinOefeoGmO6ph8 DNOpBorC7BipZW-nl GNSHPe-nOk/edit#

Key Questions:

o How do beauty effects infloence well being, esp for youth
« How do effects span culiires?
e What's the bigger issug with these effects?
o How do comparative body 1image issues play out where it 15 not clear a filter has been used?
o Should filters be flagged to show use?
e And what about the person using the filter — how will T try fo attaii unatiainable beauty ideals?
o Where is the danger? For user? For recipient? Just for youth?

o Will age-~gating solve the problem? Will watermarks solve the problem?

Feedback Summary

» Generally, stalcchoiders support making a distinction between effects achieved via makeup versus those that can ondy be
achieved via cosmetic surgery, though no Ime will be pertect.

o These exireme beauty effects can have severe impacts on both the individuals using the effects and those viewmng the
images.

o Stakeholders were spiit on the use of watermarks, Some felt they were an appropriate iniervention that prioritized
informing and educating users on new technology. Others noted watermarks can have the opposite of the mtended effect,
as was seen with the “boomerng eifect” of photoshop disclosures.

» Children are particularly vulnerable, however many others are vulnerable as well: those with a history of mental health
challenges, cating disorders, etc.
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Summary for Boz email;

We spoke with 18 experts incloding psychologists, researchers, body image activists, and AR professionals. We made sure fo focus ouwr
outreach on experts who could provide research nsights and findings about the impact of social media and mternet technologies on
youth identity development, body image, including Body Dyvsmorphic Disorder {eoBoquially known as “Snapchat dysmorphia”), and
mental health, A large majority, including individuals in the AR field, recommended prohibiting these filters, citing known impacts o body
imrage and mental health of other forins of media that idealize unrealistic beauty standards. We discussed corrective actions that were
less prohibitive, including Hmiting cosmietic surgery filters to adults and/or utilizing watermarks, however these actions were not viewed as
sufficient protections because (1) the universe of users who are vilnerable to negative impacts from such filters is nuch broader than
those ages 13-17, and (2) past rescarch on fabeling photoshopped imagery found that they do not insulate viewsrs from its negative
affects. There was agreement In our conversations that we should be careful to Timit cosmetic filters even when used in conjunction with
a costurne, arumal features, fantasy effoets, and accessories especially bocause these are ofien most popular with our youngest users
who are atiracied io the fw/imaginary play aspect of these filters but are gradually exposed, snd mereasingly grow accustoroed o their
idealized face over their real one,

The one stakeholder that advocated for allowing cosmetic surgery filters unrestricted did so on the basis that platforms for AR filters

abound, and any actions taken by FB/AG here would be a drop i the bucket, comparatively, which i3 not a values-based policy
rationale.

Outreach List/ Progress

Region Name, Affiliation Lountry Perspective Represented Siatus E
i [ROUNDZ B
ITREac
oo an
MiNa 888,
APAL L Tndia
2 [Global The ARVR B
Assn Hitps/hew Aoyt
3 India Stafford Michahial and Ramesh  |India ARVR professionals Frnail sent B
Verma, ARVRA
4 India Dir. Tiasha Magar India Mental health and body image Fmail sent B
S India D, Sanud Parikh India Mental bealth and body image Email sent B
6 MENA D, Sana Fand AR ARVR professional Fmail sent B
7 MENA Prof. Linda Abou Abbas, Lebanon Mental health and body image Email sent B
Lebanon Undversity
& MENA Crnnia salah Egala Egypt Ast and tech professional Email sent B
9 MENA Dr. Kanafani, Humean Relations  |[UAE Mental health and body image Conplele i
Institute & Clinics
1 | MENA Shaden Adel, Maudsley Health  |UAE Mental health and body mapge Looking for B
Abu Dhabi ernail
I MENA CARINE EL KHAZEN Lebanon Mental health and body mapge Looking for B
HADATE payehologst email
12 |MENA Dr. Lemia Shaban Kuwait Mental health and body mapge Email sent B
13 JAPAC Justin Jobity Thatland/Smga [ ARVR professional Fmail sent B
pore
4 JAPAC D, Jamie Chau Hong Kong Psychotherapist focused on body dysmorphia Camplele B
15 |APAL Prof. Jire Tanaka lapan AR expert |Emaﬂ sert B
16 [APAC Yoon Myung Korea Secretary General, Consurmers Kovea (Consumers  |[(ianplele I
International Member and NGO member of
UNECOSOC)
17 JAPAC Zehra Khamal Pakistan Chinical Psychologist and Board Chair, Rozan Lot i
(suicide pravention organdsation)
1€ |JAPAC Lisa Mouore Hong Kong Research and Advonacy Manager, The Women's  |Ulonushi: N
Foundation HK
19 |RSA Chenat Chatr Zirnbabwe Gender Expert Conidi ;
N
20 |83A Fudith Ckonkwo Nigeria AR expert Comnle o
21 (ndia Rajana Kumari, Centre for Social [India Safety board member Conplele B
Research
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Lintversity of Washington Information School,
Adjunct Assistant Professor m the UW College of
Beucation, and a founding member and Co-Divector
of the 1TW Digital Youth Lab, Her research
axplores the role of new media technologies n
young people’s personal, social, and academic Hves,
with a particular focus on the mtersection between
technology and identity development during
adolescence and emerging adulthood.

i1 herdda fwie 2o and n dostorste

in Hhnan § fucation fom

Harvard (3 Hducation, She was

SRI%,

1son

META3047MDL-040-00337137

22| | l | | l
23 [US & Canaa |
24 IUS & Canada |]\Ee¢1am Vashi, MD3, Boston U, IUS |Dmnamh}gist and expert i B |Ci‘l~ﬁ1}3§@t€ F
25 (LS & Canada  |Rence Engeln, Profl of s Specialist in body mnage issues Deelined I g
Psychology, Morthwestem U, teshonse
26 (LS & Canada | Julie Young, group adnun for s FB power user and adnun for promivent group Doclingd /e
Women in AR/VR tespindg
27 (U8 & Canada  |AR VR Academy s Mon-profit focused on access to and mclusion in Doclingd /e
ARVR TESpUnsg
28 (LS & Canada  |Prof Brenda Laurel s gender & mferactive media Deelined PG o
TESpUnsg i
29 |Ui8 & Canada  |NEDA s Fating disorders Camnlole i
30 |US & Canada  |Kimberlyn Leary us White House level prlicy perspestive animpact of  |Ulonushis: e
sueial media on voung gitls’ sense of body image. <
Harvard Kennedy School Associate Professor of m
Psychology, HMS; Associate Professor inthe n
Diepariroent of Health Policy and Management, For |
wo years, Leary served as an advisor to the White
House during the Obama Adoinistration on
mnproving e outeornes for women and givls of
color.
31 |US & Canada | Janis Whitlock s Expert on non-suicidal selt-mjory n adolesconce Comnlane i
and young adulthood, social media, and mental
health: Primary rescarch focus mchides development
of early detection and mtervention in mental health
and wellbeing using social redia and other
technedogy; currently a research sciontist and
Director of the Cornell Research Program on Self-
Injury and Recovery,
32 |US & Canada  |Movemeant.org us Non-profit focused on providing gitls and women  [Declined (Mo
with resources, opportunities, and experiences to Teononte
use physical movement t build confidense and seif-
worth to combat the bombardment of images and
message to girls that glorfy perfection.
33 US & Canada  |Bryn Austin us Leading academic {she 15 also the director of the Chnplere i
Strategic Tranmg Indtiative for the Prevention of
Hating Disorders the Harvard T.H. Chan School of
Public Health)
34 D, Katie Davis us P, Davis is an Associate Professor at the Chaupler I
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% and Developine Minds sod Dugial Media
praviice Katie 1s the co-author with Howard
Gardner of "The App Generation: How Today’s
Youth Navigate Identity, Intimacy, and Imagmation
m a Digital World” (2013, Yale University Prass),
35 |US & Canada | D Helen Papagians s AR expert -~ @Kim to reach out Dectined [ be
Tevntnge
36 (LS & Canada | Hrica Pelavin, My Digital TAT2 U8 Incorporating digital technology info everyday life Doclingd /e
Tevntnge
37 {US & Canada | Justin Baker 118 Rams the Tostitute for Teclnology i Psychiatry at Fmail sent
Melean Hospiial
|38 |U 8 & Canada D, Rachel Rodgers s Academic researcher on media Iropact on self image [Uanapkic [f-
3% |US & Canada  |Claudia Haxt, artist Uus Artist using AR redlined Mo
resnone
40 |US & Canada  |Micole Roggelio us Artist using AR Lompkts B
41 |US & Canada | Sictiam Trvino Us AR designer/developer, Ooulus fellow Urnaplen I
42 |UB & Canada | Tish Shule, AR.org s AR advocate Hunail sent
43 |US & Canada  |Sonalee (@ihefasextherapist Us body irmage advocate |Ci‘l~ﬁ1}3§@t€ i
44 |US & Canada  |Cathy Hackl, Latin@s mn VR/AR. LS ARVR advocate Fmail sent
45 : r
46 Dr. Tijion Hsho UK Pilastic surgon, coined term "Snapchat dysmorphia™; | Mo email
quoted in Guardian article--
www thesuardian comyieandatyla/2019/an/
¥ fe- dyvemorpiiia- k-driving-
TReTY
47  |EMEA Kitty Wallace, BDT3 Foundation  |UK etk keynote speaker atmeg of  [Conplite i
Body Disorder Dysmorphia Foundation Mitg —
sy bddfoundaiionorg/oonfarence- 2019/
48 |EMEA D, Ceeile Chevalier France Interdisciphivary work thatis a great it for Fmail sent
this: httnYescilachevaliornet
49 |EMEA Gudrun Klinker Crermany Fmail sent fo
i
33 |[EMEA Patti M. Valkenburg MNetherlands  [Patti M. Valkenburg is 2 University Distinguished Email sent
Professor at the University of Amsterdam. Her
research mierests melude the cogrutive, emotional,
and social effects of media and technologies on
children, adolescents, and adublis. She received her
MSc (1990, cum lande) and PhT3 (1995, cum
laude} from Leiden University.
ST |EMEA Tijana Milosevie Norway Researcher at the Department of Media and Ernail sent
Communication af the University of Oslo, Norway,
and a member of the EU Kids Online research
network (more than 33 Buropean countries and 150
researchers studying youth and digital media}.
32 |EMEA Nathertands DBr. Vandenbosch (PhI3, 2013) i3 a postdoctoral Coninlae i
researcher at the Center for rescarch on Children,
Adolescents, and the Media (CeaM) at the
University of Amstordam. The relationship between
media and well-being is the core subject of her
research, leading o publications in several fields
mcluding developmental psychology, sexology,
Dr, Laura Vandenbosch body image, social relationships and conunumication
theory, Her PhD3 project 'Self-objectification and
sexual effects of the media: an exploratory siudy in
adolescence’ aimed o contribuie to our knowledge
of the processes through which exposure to media
may affect adolescents’ sexval attitudes and
behaviors.
| 53 'F\’STA UK Sonia Livingstone 18 Professor of Social Peychology | Email sent r
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(71 mdza

Dr‘ Bamma Kunan

in the Departioent of Media and Communications at
LSE. She has published twanty books vnumedia
Sonia Livingston audiences, media literacy and media regulation, with
a particalar focus on the opportunities and nisks of
digital media use i the everyday lives of children
and youog people.
34 EMEA Belgium Steven Eggermont 18 nferesied the relationship Fmail sent
between media use patterns and developmental
Steven Eggermoont processes i the Hife span and in the media's effects
on emotional, mental, and physical health m young
people.
S5 |EMEA Fiona Lacey from Young Minds  |UK Complt
36 |EMEA Worsen i monersive Tech Belgium Developers & advocates; leen@lucidweb.io Camnlole
57 |EMEA . . . . Switzerland Menber of GE Forum Ermail sont
Stéphanie Nassenstein-Zacchi
58 |EMEA Sara Lisa Vo) Germany ARVR expert D’uphcaﬂw
with WIFL
54 |RSA Tessa Dooms South Africa | Sociologist Lol
60 |LATAM |
61 |LATAM Myra Maymone, tramed in Brazil, |BR Co-authored article on BDD and her research No erpai}
cugrently at BU focuses on hyperpigmentation disorders
62 |[LATAM Florenica Solan Argenting Developer, see Mot reaching
Blog: ttpemodin conyies 3noadiis- ¥ over- o oul but we
fraodom-one- the intornel- 9646454 39830 have her
Gpinion
63 Lione] Brossi Chile Lionel Brossi is Director of Intemational Relations  |[Uonndae
and Assistant Professor at the Inst
Commanication and Iage of the University of
Chile, where he teaches and researches in the fields
of digital journalism, interpersonal and intercultueal
somununisation and the role of tachnologies in
education. the youths, with focus on Artificial
Intelligence and disruptive technologies, He is
Faculty A@wcmic of the Bedunan Klein Canter for
ety of Harvard U niversiy,
64 |[LATAM Filiana Cunha (Palak from iG to | Brast Juliana is a Director at SaferNet, an organization Fmail sent
reach out) focused on online safety and well-being, Her work
specializes in counter-narratives.
55 EATAN Fﬂ‘ﬂaﬂ&ﬁ:\%ﬁﬁ&ﬂ‘?‘ Meanten AR sit«v»}\si, crs=bustressands \miuly' HETRErSTY
Merstve sotations
56 |[LATAM Radrigo Padilla/ Mexico AR developers - stress relief and mental health Conplae
Cohenninsa.com
57 |[LATAM Maria Elvira Tobon, Bl cuerpo Colombia Paychologist, body+wellbeing Email sent
que
SOM0s / SloHeIpOg RSy
o8 |akagd
69 Peler has reached out (o SBanys  [Japan PP said
from Japan PP -- they are 1o good
considermg oplions -
(@ Sarah, any
options for
Safety?
|70 |APAC Prof. Jung Yeoju Kotes Korea Mational University of Education Complee

ndm Galy /ompkzv

|i.ndn P says this is neet relevant

|73 I |

== =1~

1

15

e

Motes from Outreach Contacts

HIGHLY CONFIDENTIAL (COMPETITOR)

META3047MDL-040-00337139



Case 4:22-md-03047-YGR  Document 3246-18 Filed 07/10/26  Page 7 of 40

Dr. Kanafani, Human Relations Institule & Clinics

e These filiers create unrealistic version of the user’s self
o Filters make us feel worse about what we do look like
o May cause an initial endorphin rush to see curselves changed {(minule sense of happiness)
e Comments that people may get on these photos can reinforce the impacts
s Watermark is helpfid to third parties but doesn’t address first-party inpacts
» Age-gating — age 1s too manipulated/taked 1o use
e Makeup vs cosmetic surgery - ves, meaningfol to draw ine
s Agrees with allowing characters when the effect is exaggerated, not physically possible, etc.
o Cosmetic changes created in a realistic manner with any accessories shouldn’t be allowed
o The further vou get from reality, the Jesser the inpact

o The more carfoonish, the better

Tessa DOOMS, Director . Youth Lab, South Africa

Tessa Dooms is the managing director of Youth Lab, a dynamic youth-led policy think tank that mainstreams youth perspactives on
policy issues through interaction, knowledge sharing, and capacity development. Tessa's role at Youth Lab includes providing strategic
direction, finding funding and consultancy opportunities, and stakeholder relations management. In 2015 Tessa was appointed a national
planning commissioner tasked with guiding the implementation of the National Development Plan in South Africa. Upon returning to
South Africa, Tessa will apply what she learns through the Fellowship to improve the quality of her eontributions to policy advocacy and
mmplementation. Tessa has lectured undergraduate and graduate students at three South African universities, She is internationally
published and her strengths lie in training, research, communications, and sirategic development. Tessa holds a Master of Axts with
distinction in Sociology from the University of the Witwatersrand.

» I ASA body contours {iliers are more used than facial features. Pressure is around looking a particular shape and size so
below the face featires should also be questioned as they have a bigger effect in 88A.

s Strongly recommends rejecting comamersial surgery filters (Option 13
« Lighlenimg filters do not work in both directions as looking darker 13 not an sugmentation option.

o The issue goes bevond racism and 18 more on shadisro when we think to POC, Lighting matiers and filters that achieve a
lighter shade are a problem. Filters have an inbuilt bias for caucasian skin, e.g mbuilt bias m warmer and cooler setings i
the lighting features in photography work against dark skinned imndividuals. White skin can be tarmed but black skin is made
unreahsiically blacker.

e Thers are things that can be achieved by makoup that make you fook like vou have undergone cosmetic surgery. E.g
Wigerian malke up artists can make noses look thinner and smaller.

o Limiting such filters to 1G profile nse does not Himit the negative effects since IG usage is centred around beauty features,

o The waternmark i3 not a deferrent and can also be a policing tool,

+ We should go for the hardest line on this one as the unintended consequences on self worth and well being are not worth
considering,

s Consider the effects of AR/VR and the ability o make fhungs that are not possible to become possible, even though this
carmod be achieved in reality. What beauty standards does this technology create and what are the effeets of this.

Chenai Chair- Web Foundation

« Young people in Africa are more concerned about body image as cosmetic sargery is not easily accessible to this group.

s Mot totally against use of AR filters as they can be creatively used in amplifying advocacy for Transgender and other
TRINOFLY groups,

« How about features that make characters look darker? Is this something that we would aBlow? Skin Hghterung in 83A goes
beyond race and we should look at shadism.

» Nead o undertake more research i the region 1o betler wnderstand the effect of AR on menial health and well being of
young people.

= Supports the option of age gating the filter which will prevent minors frown accessing H and maitain use by creatives.

Judith Okonkwo
e Hilters can be used for good or bad
o Extrome caution would be advised in dealing with these filiers
+ FBis in areally delicate position in terms of where they police content and where they don’t. Consistency is important.

« She likes watermarks for a couple reasons

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-040-00337140
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o They are a form of digital literacy
o Removing the fillers won't solve the problem as they can be accessed elsewhere
o Problem is, we can’t

s Cenerally, she wants us fo give people the tools to better assess the content they see
o Even the knowledge that everything is altered would be helpful

o She thinks evervone would be belund this

s Re: character transformations, the category is so broad that policing it becontes near impossible
o Where it's very clear that it’s not you but a character, we should allow

s Hngage more with the rescarchers to understand where the breaking point between vourself and a character 1s. When do
wou niot hold yourself to unrealistic standards? What 15 at the end of the bell curve?

Dr. Jamie Chiu

« supports distinetion between makeap vs cosmetic sargery

s Youth are more vulnezable to the topacts
o eg, they don’t want (o siore photos of themselves on their phones that are non filtered

o Leads to incessant “checking” behaviors - constantly locdring at thelr images, likres, ete.
s She fikes the watermark ides, but only if we can watermark all imagery using these types of filters

o The way m which we could deploy a watermark would be casily gamed by poing off- platform for filters
o Part of the goal should be to erbance media lieracy

o eg, every time you open the app, a notification that photos may be altered
e Removing filters altogether might not be realistic. Could just cause ppl to go off FBAG

o She sappors allowing theatrical/tantastical effects
o Effeets that are most damaging are those that tell people this 1s what you should ook Bke

Dr. Neelam Vashi, Boston U

= Cosmetic surgery is the nglt termy Invasive or non-invasive mcluding lip fillers
e Agrees with disallowing these filters
s Would guidance that we disallow cosnetic surgery mpacts even in characters
o This will be an evolving process - you shoudd start on the more conservative end
o Think about the people that go so {ar as to try 1o look like Barbie, ken
o {artoons are made to be caricature reflections of beauty - big eyes, big lips
o There are people who spend hours and hours trying to achieve those looks
e Hyou mun blue and look like avatar, that’s fine
s When things become more realistic and aftainable it becomes something people think they could achieve {og a Maleficent
filter might negatively mpact someone more than a fish filier, even if both have face shape altering)
o Having young kids access even character filters could result i them making sexvalized versions of thernselves
Leen Segers, Women in Immersive Tech
o What I personally feel doesn’t matter - would Bike to poll WHT FB group
o This is an opporiunity to ask her compumity
e How to practically ask a question here?
o Perhaps webinar instead

» This is a contiruation of how wornen have been portrayed in MSM and VR - sexualized, ote,
MNicole ruggerio, ar artist

s “Good vou guys are being cautious”

» Forme personally, this staff is fun, but T know women bave been topacied by beaunty standards for a long time
o Women can lose thernselves in thus infhuence

» Generally, she is concerned with how FB/G censorship applies to art
o Much of nudity is not sexnal, for instamee, Policies and enforcement are too blunt.

s What if the filter is actally commentary on plastic surgery?

» Mavbe require an exira step for creators
o context s key- ask for more context

» Hilters that transform should be allowed

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-040-00337141
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s Provide exampdes of what is allowed or isn™t?
« Mo blanket staterment on whether something can or can’t be approved will be apt

e Meed fo create a discourse with the artist — understand reason for the filter, make decision based on context
o Texplained why that kind of subjective assessment is not possible given need for consistency

Wang-Tsu Liu, Happinss

» Happinss uses VR natural settings to calm people

« How can vou use tech to help people to umprove Hves?

e Negative impacts of media are mereased with social media

» There is not enough research on the impact of filters

» Spectrn of huroan behavior is huge — some people relax o jazz, some to metal
e We need to know users mwre, personalize experionces more

o Invest in neuroscience

Sonales Rashatwar, body positivity activist

s Recommends we remove cosmetic surgery iliers, but allow theatrical and fantastical applications
s Really admire the push to allow fad diet products, sees this as simular
« Skin bleaching is on snapehat - £7s very stark that we don’t allow

o These filters do fuel body dysmorphia
iciliana trevino, arvr women & allies

e Co-chair of ARVR Women & Allies
o This iz really tough!
» She has created snapchat filiers
+ Expression & creativity - how do vou tell people their creation isn’t allowed?
o Hew could you operationalize?
« Yourisk pushing people off of your platform
o What about a nofification? — watermark both for creators & wsers: “We care aboul your safety,” “This is an exaggerated
version of ths person’s face.”
e Maks people who create these filters read or watch a video on harms-make ¥ personal
o Re-direct users to safety conter
o like the VR caution - do not nse while walking, et
o Still, she recognizes it is important {o set boundaries
o Tlus is zero st — there is a cost on the creative side
» How you conwnucate policy will be catical. Focus on the why
e Thers are a lot of diff platformes out there where filters are allowed
s Transparency, cornmuiity, feedback
» She doesn’t hke the strategy on difterentiating besmuty flters with accessories frors transformations. Recognizable characters
would have an advaniage over new creations
s “Beautification” is ned apt — “plastic surgery techniques® or “oxaggerationy”
o Meed to define the torms

BR LAURA VANDENBOSCH, Netherlands, University of Amsterdam

Pr. Vandenbosch (Fh.D3, 2013} 15 a postdactoral researcher at the Center for research on Childeen, Adolescents, and the Media
{CraM) at the University of Amsterdam. The relationship between media and well- being is the core subject of her research, leading to
publications in several fields mcluding developmental psychology, sexology, body inage, social relationships and compunication theory.
Her Phis project 'Self-objectification and sexual effects of the media: an exploratory study in adolescence’ atmed 1o contribute to our
knowledge of the processes through which exposure 1o media may atfect adolescents' sexual attitudes and behaviors,

High-level The age groups using these filters most are all under 25 years old so if we really, genamely want o have positive inpact, age-

gating shouldn ™t be the sclution b/e we all know kids Tie about their age and it'l] be hard to implement an age cot off anywhere over 18
Instead, we should focus on product solutions. Yes to watermarks. Integrating plastic beauty effects within fantastical character effects
should not be allowed. This is especially dangerous for young children for whom fantastical character effects may be what attracts them
tor the app i the fivst place b/e it's fun/funny but serves as a galeway o focus more on their appearance and slide towards a negative and
distoated self-image as they are more and more exposed to their “new face” - - images of themselves fitting a cortain beauty ideal even

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-040-00337142
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with bunny cars on.

e She conducts research into self posting behaviors, 1.c. what light do 1 ook best in? Which are focused on showing yerrself
as “pretty”; and then there are the more passive behaviors, the scrolling behaviors, and all of this relates differently 1o body
irnage. She also thinks about what Protective factors exist, 1.¢. high self-estoem, 1o negate/protect someone in this space,
Also, important to note that there’s been so much focus on girls when boys are impacted as well, IG impact on anabuolic
memes amongst boys for exarple. FB will ikely get growing criticisms about this - that they are a platform for encouraging
this kind of behavior amongst boys oo and coniributing to body tmage/self-esteern amongst young boys.

e Studies are pretiy robust that social media and wellness are very much connected

o Must disentangle specific behaviors

s Direct increass / gap between online self and real solf makes one look for ways to close to gap in real life.

« Watermark - studies have shown that this helps. Two studies that show that women imdeed don’t like to use i but it s
positive b/e 1t increases awarencss of the effect, that it°s wmnatural and that we should be eritical of i, Hspecially with body
irnage, things like signs and warnings that they have altered don’t directly increase body satistaction. It’s a slower provess
bt we should see it as an investiment in the future and the effects will show up gradually. Same with body positivity, it's not
instant but if's putting things into porspective and eventually this knowledge will help,

1r

s Studies on body positivity can be a resilience measure against all the negative effects; some studies have shown that body

positivity quotes, not the fitness focused ones, but the really broad mterpretations of beanty, te. #nomakeup, #nofilter

approaches, show some positive impact, Important o do this amongst peers. Thiz achually helps them feel more salisfied
about who they are,
o Definitely would help to distinguish filters roakeup vs. plastic surgery, and especially take out those “withan reach” - the
affordable plastic surgery like lip fillers b/c its so achievable
e Think sbout rewarding images that have not been modified, Demotion/Promaction measures. Thinspiration models demoted
va. projooting natuaibeauty/body-positive mnfluencers? If they know that body positivity is rewarded by the company and
can help thern achiove roore followers, this nught motivate ther to change their posting behaviors,
o Add an automatic hashtag that bave been modified when it’s vanatueal o fether ndicate that s a modified
wroage. Not sure how this will change cognition b/e siudies have shown that people who watch TV shows
about plastic sargery can still want fhem.

Take away likes / reduce or take away visibility of the fikes, nodt t reward that behavior

a

o

Add an avtormatic hashiag to body positive images to promote this content?
g Butit’s challenging to detect the traly body positive mages

e A new trend we see are celebrities showing thew plastic surgery process and even collaborating with plastic murgeons o
promote their procedures, taking it oul of taboo sphere, Rame thing with reality TV which normalizes these procedures.

e Don’t agree with simply allwing fantastical characters fo integrate plastic surgery offects. I womuld say it’s even mowe
damaging b/e i gives them even more reason o engage i this behavior, b/e #'s percetved as “m” or provides a
converaent way around the nides, make ther a burwy but don’t allow the digital modifications that conply with
conventionalunrealistic beauty weals,

e For childeen this is especially dangerous. They re attracted to the bunny and accessories but they gradually become
socialized to this “new face” - for the youngest group, this is very dangervas, at first it°s fun but gencrally they become
more focused on the appearance.

s Apge lmit is really just meant to please policy makers as a “politeness” measure, we alf know it doesn’treally do much. The
apps are most popular arongst the age groups that are most vulnerable so if vou really want o do something, an age limit
is 1ot & real solution,

Kitty Wallace, BDD Foundation
High level: Disallow these filters. Put waterinarks on makeup filters.

« why do people want to create these filiers?
o most people are trying to do this to make themselves foel better

o the use of these filiers, reinforces that you aren’t good enough

5

o that image then goes out o

s particularly for young people, hard to know what is normal, acceptable, ete.
» harder and harder for people to feel like i is ok o be thenselves

e these apps perpetuate the view that thers are certainly

o defensible to make a distinction between makeup vs cosmetic surgery
o ot more danger mvolved in botched cosmetic surgery

o nomatter how hard you try, a vulnerable person will be irapacted by it
s froma BD POV, cosmetics can be used as a form of camouflage - not being used i the same way others would use 1t

= {0 change your mindset, that needs to come from the inside, from education, efe.
o need to teach people to be skeptical
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» should not allow the cosmetic surgery filters altogether

« filters should be fim - this ianot fn

o walermarks - can these be undermned, cropped out?

s B has the highest suicide rate of all mental health disorders

» #'s not about being paternalisiic, it”s about supporting mental health
o we're about conyounity & support

s What i3 the eationale for FB & 1G aliowing these filters?

NEDA
High level: Strong support for watermark as a form of edueation, but on all beauty filiers. Reconunend we disaliow cosmetic surgery
effeets,

s MA bill considering regulating this area - cornes from Harbord Striped programy, CA considering similar bill
s people with dysmorphia and body image issues will be disproportionately drawn i the use of these filiers
= likes the watermark feature 2 lot, but it should be on all beauty filters, not just those that can ondy be cansed by cosmetic
sugery
o there may be more of a rationale for applying a watermark o makeup effects since those are harder for the
naked eye o detect
s we collectively know so much about impact of this kind of thing on mental health and body image
« there should be a waternark on any irpages- not just those that can be cavsed by cosmetic surgery, the makeup ones may
be oven mowe concerming
= real opporturty to nfluence and educate consumens
e when vou do tro much protesting (by removing), they will find a way to do this anyways
o ¢g monitoring hashiags for cating disorders
« when we start getting mto filters that affect body size

o walermark could take a menial load off of the individual using them - they may be less Iikely 1o bold themselves to
unreasonable standards

e cosmetic surgery effents - hard to see how that could produce positives - should just disallow
o allowing is taking a step back from the direction in which we're headed

« [would be shocked if you found 2 counter perspective o ours

o clear rationale for reating age ditferently

s body of evidence is there to supportt restricting these effects

Rachel Rodgers, Northeastern University

s Researches media mfluences on body image

= Interactive coraponent of social media is a ditferent type of influence from print media

e She does research with the goal of helping individuals to cope, learning how best to inform

s Viewmng images of atiractive people makes others foel less attractive, more likely to engage i harmiful behaviors
s The more images depart from the norm, the greater impact they can have on mental health of viewers

« Mot a hard line between makeup effects and sargery effects — what is cosmetic surgery?
o Though there 1s merit to the idea that there there 1s a spactnim

» Knowng itis fake
o “Enowing that something is fake does not protect you from the emobional impact”

o That imagery still sets the standard, normalizes
o Forexample, n Korea, eye shape
e They know that the eve shapes they are seeing aren’t natural, but it doesn’t reduce their desire
to have the surgery
o Beauty ideals are increasingly globalized
+ Not nterested in watermark
o Meta analysis of the French law on requiring photoshopped imagery t be marked as such: “it in no way
butfers people”
e Hirst person mnpact: If you continuously self-present in a way that is discrepant with vour actual presentation, that would
fikely to make you mewe seticent 1o engage In sockal activities, ¢,
« Re: other side of the coin, there 18 always an argurment 1o something being paternalistic when decisions are being made on
womens” behalf

» Look into fernist mobile tech development for another perspective
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o She agrees a futare in which this tech could be used i ads is extremely concerning
o Ageis aalways useful differentiator and one that is relatively easy to justify (eg, indoor tanning, cosmetic surgery)

« She is micrested in strategic research - do we sponsor any research along these lines?

BRYN AUSTIN, Harvard Medical School

o Director of Fellowship Research Training in the Division of Adelescent and Young Adult Medicine at Clildren’s
Hospital Boston and Director of the Steategic Traning Initiative tor the Prevention of Eating Disorders: A Public Health
Incubator at the Harvard Scliosl of Public Health and Children’s Hospital Boston.

o 20 yeus of field experienee, speeiality in LGBT( youth, eating disorders, policy solutions and approaches to prevent
cating disorders. Lead STRIPES, eating disorder prevention, and public policy re: sovial media/advertising of diet and
weight loss supplements.

Talking Points:

« We reached cut beeause your research into the impaet of the social and physical eavironment on disordered cating, carly
adolescence, and body dissatisfaction wouid be invaiuable o the conversation we’re having about products and developer
tools created by FB that filter, change, and alter appearances as “beauty™ effects,

s Some of these effects achieve what a simple makeup job would achieve: smoother skin, lengthened eyelashes, contouring
of the cheekbones, efc.

« Others achieve seifies/self-portraits that dramaticaily alier one’s appearance and could only be achieved via plastic surgery
inreal life, for example, stimming of the nose, enlarging of {he lips, eic.

High level take-aways:

o There is a great deal of research on barmiu] beauty nonms established through TV, magazines, ete, but less research on
newer modaiities like AR
o Water matks/Warning labels are not etfective and may cause more harm {_to follow up for specific references
to stadies: follow up email sent same day as interview, 10/11/19]
o -:.\'amplc of research: hitps:iwanw.psyehelogyioday.cma

£

anages-are-digitelhy- altered-dou- - bother

blog/beauty- sick/ 2N 908 warnings-

o Bryn called this an unanticipated “boormerang” effect
e Makeup v, Plastic Surgery may not be a usetul frunework if we're concerned about protecting the most vulnerable
populations on FB. We should be more evidence based and think about how to operationaiize a framework based on
charaeteristics that are targeted for discrimination. Ask: is there evidence to show that people diseriminate based on hair
fextare, skin fone, efc.? As aresult, we would have more measurable harms o evahuate versus “heauty ideals.”
o Forexample, are people discriminated against b/c of their weight? H so, don’t allow “shmming” filters.
o Not permitting skin fone changes is the right call because there is plenty of evidence to show that “colorism” exists outside
of “racism.”
» One suggestion to think about is how we could leverage behavioral signals. 1. frequent use of filturs, to surface nesources
for somesne who may be vulnesable to developing an eating disorder or other less severe but still unhealthy behaviors?

Questions:

o What can vou share with us from your research and training about how these beauty effects could impact young
adclescenés and their development, specitically around their self-image, hody-image. and mental health?

Can lead to body image pressure b/e status is conferred on certain kinds of looks, and lead to ostracization,

harassient, structural discrimination of those that dont find the mold

[a]

[s]

Colorisnt (Status based on skin tone) exists outside of racism, used fo value certain tones more than others;
fighter tones are moze valued in systems like this; oceurs in the US independent of frank racism: studies show
ihat even amongst people of sirifar race and siontlar opporturdties, people of darker complexion will be
treated more harshiy for exanwle, in schoo! discipline proceedings.

o Emphasized importance of weight, which leads to stigrma and diserimination, high levels of presmures on young
people 1o be thin at any cost.

Concerned about the use of social medsa and games to promote and normalize cosmetic surgery, Le.
Amazon’s game that invites vou (o see what you would ook like post-cosmetic surgery proceduras.

o

o Don't see that there’s nuch to gain here unless i°s purely in play/theater/costume, instead of curating your
appearance i the workl to conform to beauty nomns, racial norros,

» Exposure to harmful beauty nonns in magazines and other media, worsening of body satisfaction - tons of
studies on that - not sure how nuch research is out there on how self- alteration tmages are impacting
psychological wellbeing,

(s}
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»  Are there any useful frameworks or principles we should use 1o guide owr policies and product development?
e Toyou, is there a meaningful difference in the distinction we're drawing between beauty effects that can be achioved via
roakeup vs. plastic surgery?

o May have less to do with makeup per se but whether it s a characieristic that’s loaded with frank
discrimination, either b/e it”s fanciful or allowed to be diverse in society without struchual discrimination, but
skin tone 18, weight 18,

o Youdo see discrimination for “visible difference” ke eleft paliet, or burn marks and scars. Another reason why
media when they want 10 have a really bad character, ke an myury/defomnity/mark.

o Makeup maybe shouldn’t be the litimus test. They 're valnerable b/e theyre targeted. Perhaps that’s the Lt
test - 18 there evidence to show that there’s diserinnation for skin fone, natural hair styles, weight? Can be
more evidence based.

» Do you think “fantastical effecis”, Lo, ones that hun you into Setional/fantastical characters like the Queen of Hearts,
function more like costumes or have any other unique impact on youth we should funk about?

o No concerns here

e What are your thoughts about restricting aceess to these beauty effects by age?

o 13-17 is a very vulnemble group; 18 is the age of majonity, sure, but may not be that meaningful b/c in terms
of vulnerability, 18-25 are still very much exposed/vulnersble.

s Would notifications of sone kind, for exanmple, water rearks to indicate that an image has been produced using an AR
effect, help in vour opinion?

o Beoomes passive consumption of media if they don’t know that the image has beon altered.

o And while waming labels are used all over private industry and regulated goods and evidence suggests that
warning labals can be useful, there are psychology studics that show that warming labels for beauty conformity
can have a boomerang effect, The message people get is that even this model isn’t perfect, [ need to be more
perfect, or they have feelings of hopelessness, and so in the public health space, we do neet reconumend
warning labels b/e they 're not achieving the goal. For most readers, it does nothing for them and then for the
vulnerable ones, it can be harmful, [FOLLOW UP for references/studies tor incorporate]

o Consumers respond more posttively and experience more positive body satisfaction response when they see
diverse images ~ but they have to be diverse images i roedia where it7s not tagged/conumented upon with fat
shaming, and misogynistic cormments.

2 Are there ways for FB to use a person’s frequent use of this filler 1o signal problematic behavior/eating
disorder danger? And surfhee resources simtlar fo the way we do ths for 5517

o

e Default/sticky settings.

o {think the idea of bow you set the default 1s tried and true and is certainly used in public health a lot, make the
default the healthier option and make the less healthy more expensive, roore arduous 1o access (like added
taxes on sugar, sweets, and beverages), added tax on diet pills, or access to stairs, choice architechure - how
does the choice architecture 1o the more healthy/pro- social choice. They have to go way out of their way t©
alter their appearance. The defiult s the way you are.

Relevant publications:
1, eids. Adolese Med:

» Austin SB, Rich M. Conseroerism: s rppact on the health of adolescents. Ire Brown B, Alderman T
State of the An Reviews; Adolescents, Famnilics, mnd Bociety in the New Milleyeoum, 2001 1201389409, View abstract

s Austin BB, Gordon AR, Rennedy (54, Sonneville KR, Blossoan 1 Blood BEA. Spatial distribution of cosietic- procedure
businesses i two LS, # pilot mapping and validation stody. Int J Environ Res Public Health, 2013 Dec 06; 10
(12683262 Y3

+ Hadland §
seonal mingrtties in the general adolescent population. I Adolese Health, 2014 Mar;, 34(31296- 303, ot

At 38, Goodenow C8, Calzo IP. Weight rolsperception and unhealiby weight control behaviors among

Austin SB. The developrosnt of sssociations among body mass
. § Adodese Health, 2012 Nov: 3

s Caleo JP, Somneville KR, Haines J, Bloed EA, Field AR
trdex, body tisfaction, and weight and shape voncern i adolescunt boys and gidd
{SRS1T-23. Vigw

Dr. Katie Davis

High-level takeaway: Y oung feens are most vilnerable and we should be shaping our policies with thern inmind. The hine to distinguish
effects achievable via makeup versus those only possible with plastic sargery is a meaningful one and we should age-gate at 18+,
Waterraarks might be usefis) so that teens feel loss pressured to uphold unrealistic ideals.

+ Werzached out because your wesearch into the impact of the social and phiysical environment o disordered eating, early
adolescence, and body dissatisfaction would be invaluable to the conversation we’re having about products and developer
wols created by FB that filter, change, and alter appearances as “beaunty” effects.

¢ Some of these effeets aclueve what 8 simple makeup job would achieve: smoother skin, lengthenad eyelashes, contouring
of the cheelchones, ete.
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o Others achieve selfies/self-portraits that deamatically alier one’s appearance and could oaly be achieved via plastic surgery
in real life, for example. shimming of the rose, enlarging of the lips, eic.

QUESTIONS:

o What can vou share with us from your research and training about how these beauty =ffects could impact young
adolescents and their development, specitically around their self-image. body-inmage, and mental health?
o Need to conduct research on these tools with special attention paid to the most vulnerable audience —- gitks
who are already prone o suffer from body image concerns,

o]

Pre-existing mental health issues are a mujor factor but the other is age: seli-esteern issues associated with
bedy image are much more impactfild on a teen than an adudt.

Lol

There may be two use cases that she might be most concermned about: 1) the girl whe’s really not feeling good
about herseif and using these effects by herself and spiraling and another is 2} a group of teens using this
together (o make someone else look different and somehow using this as a way of harassment/bullying.

[a]

A colleague ot hers did her Harvard PhiZ on women's body concerns, she fiund that women who had plastic
surgery siopped being worried or being focused on their body image. Would this be a stepping stone towards
that? Or it could just be a fim tool. [FOLLOW UP on STUDY For citation] Wonder if thus will exacerbate
the gap between real self and ideal self

e Toyou, is there a meaningful difference in the distinction we're drawing between beanty effects that can be achieved via
makeup va. plastic surgery?
o 1do thunk this is a meaningftul difference. There are tons of teens who watch makeup videos on YouTube, A
makeup effect would be different than something that drastically change vour mage.

o Do vou think “fantastical effects”, i.e. ones that tam you mio fictional/fantastical characters Iike the Queen of Hearts,
fumetion more fike costumes or have any other urique mpact on youth we shoudd think abow?

s What are your thoughts about restricting access to these beauty effocts by age?
o Makeup effccts are fine but for the more dramatic ones should be 18+

» Would notifications of some kind, for example, water marks to indicate that an image has been produced using an AR
effect, help in vour opinion?
o Really like that idea, b/c if teens start to present themsetves just by their AR enhanced image, they may feel a
pressure to uphold that image. I marked to indicate it's been altered, it has ess weight and less tied to how
their actual self. My instinct is that this might be good.

o FOLLOW UP: with sereenshots of flow 1o get to Spark AR effects in IG right now or at least, examples of the altered
images.

- il

» Honestly, all of these examples wouble me. T'o me, the fantastical foatures do nothing to minimize the cffects of the other
distortions, As I noied on our call, | cannot say definitively (nor can any other expert vou speak o, for that matser) what
impact these filiers will have on toens without conducting rescarch that direetly addresses this question, 1 have not
conducted such research. Tappreciate that Facebook is reaching out to experts for guidance, but T also caution you that
unless we have carried out research that addresses this topic {or are very knowledgeable of existing research), we really
can't do more than otfer an inforioed opinion,

o Best,

« Katie

Janis Whitlock

Expert on non-suicidal self-injury in adolescence and young aduithood, social media, and mental health; Primary research focus includes
development of early defection and intervention in menial healih and welibeing using social media and other technology; currently a
research scientist and Director of the Comell Research Program en Self-Tojury and Recovery,

Fligh-level takeaways: There is validation that beauty effects can negatively mpact mevtal health, especially in young teens and girls who
are already prone to suffer from self-esteem issues so please don’t refease thern without careful thought and consideration.

QUESTIONS:

o What can vou share with us from your research and training about how these beauty effects could impact young
adolescents and their development. specifically around their seli~image, body-image, and mental health?

o There is validation that this happens - that idealized self Jeads to problems, FOLLOW-UP for articles that her
research assistant found (add Palak to this theead. and ask for the Memill study}.

o The dominant message is there’s nothing that T can imagine that wounld ever be, if- then simple causality, there
are really predispositions to certain ways of being/thinking that are triggered. Young women, for example,
who are already vulnerable to problematic ways of thinking re: the image or, maybe opportunities for
education 1o consumers on the platfonm for counter-messaging,
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o Watermark?

o Great idea to put a watermark/indicator on the image that it has been altered. What's interesting about visuals
is that we always say that we can tell what’s real and not real but the emotional/soctal ivprint is much mese
nuanced, the brain really can’t tell the difference. That’s why the social learning model is tmportant — you can.
feamn samething very deeply by just waichimg other people do it if you bave a connection fo them, s part of
what makes marketing so effective.

The filters can effect seif perception. There can be negative comparison, maybe;

o]

el

Would be great to rmeasure what’s very troubling - bc you have the data and can have researchers look for
patterns and use that o push out mterventioneducation 6 users/re-direct messages
Could do research on what's the balance to strike with 3rd party?
= For example, do vou see differences in use? by imposing siandards on one group or at different
times.

&

= The outcomes could be differences in uptick”? What's a pattesn of use that’s concerning? You
could chart users who are using these filters at X frequency, these are probably your more
problematic users.
o Yes, this impacts minors differently than adulis: the older users, once they hit young adult range, they use instagram more
strategically.
) _insng'am: get research
o Please don’t just put out beauty fiiters.
e Follow up: make guidance for creators to encourage more diversity in creation, not just “sexification” of X, Don’t create a
“sexy bunny” but also create 5 other options for a bunny look! And then educate users, include this in pareat education
resourees, to think more entically about these fiiters and their choiees.

LIONEL BROSS! and ANA MARIA CASTILLO, Journalist and PhD in Communications in
Journalism

Lionel Brossi is Director of International Relations and Assistant Protessor at the Institute of Communication and Image of the University
of Chile, where he teaches and researches in the fields of digital journalism, interpersonal and intercultural conununication and the role of
technologies in education. the youths, with focus on Artificial Intelligence and dissuptive technologies. He is Faculty Assceiate of the
Berkman Klein Center for Internet and Society of Harvard University, collaborator of the Youth and Media project , and member of the
management team of the Conectados al Sur network.

Figh-level takeaways: Concerned that beauty effects will add to the current “war for attention” currently impacting children who are
being socialized to seek social rewards for self-representation online. Age gating would be good.

o Lionel: more concerned about issues, children who are waiting for social rewards, war of attention, algorithm’s effect
writing for or predicting atractiveness, what are the best rated for others, algorithims will promote this kind of filters, this
will change the way they perform self-representation online, the way they perceive their own body without filters can jead
io self-esteem njusy.

o Altractiveness seores - self-fulfilling feedback loop of gething more praise or positive attention with the use of filters bie it
implies that their real self, their unaliered self is not good enough

o Age limit/age gating: it can help but this won’t solve the issue of hody image b/c adult women are susceptible to this as well

o Age linutis good

o One of the dangers of tus kind of effect can endorse fake perception or unatiainable, need a pluralistic, diverse way to
develop diverse ideas of beauty, i.e. make sure the fiiters doi’t create one skin tone or one shape/size of a beauty standard
- think of a mowe proactive requirement’ enforcernent mechanism

o What about promoting all different types of bodies/faces? redirection method from FBAG, to counter and redirect users to
nan-dominant standards of beauty

e We have research ongoing with youth and their interactions with digital media, i.e. fifters, n 5 different countries with the
goal of building a digital Beracy curriculum. We're finding that adults are totally biased about how we think about children
nteract with digital media. Example, 14-17 years old were using Gradr with fake profiles and flters on their own faces to
self drugs se there is so much to leam from inferacting with mincrs about how they're using these applications. They teil us
their “friends” that sell CE pictures that doesn’t show their faces but we could see 2 world in which faces can be so
altered that they can be used to facilitate the trafficking of CEY. Sometirnes parents are alse managing their kid's aceounts.
it should be mandatory fo do a youth centered study,

o Aside: Privacy of the data in terms of facial recognition, promoting the use of these filters will be more data,

PROFESSOR JUNG YEOJU

Professor at Korea National University of Education in counseling psychology. Her recent work focuses on the psychological effects of
soeial imedia networks and the Intemet, Last year, she also completed reseasch on women's body image on SNS and this would be a
geeat opporfusity for us o get her insight,
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High-level takeaway: In South Korea, the market is alrcady satueated with simular apps as well as other apps that teke body/facial
transfirmation to even more exirernes that Spark AR will have mirdmal impact. Professor Tung pointed out that in markets like South
Korea where plastic surgery s not stigmatized and commonplace, apps like Spark AR give consumers outlets o explore alternative
selves through flters. She did agree that for the most vulnerable—youthuwhe are prove 1o suffer from Jow self-esteem, bullving, ov
depression—ihis kind of social media use can beeorme problematic without reinforcement from others to support a strong sense of real
self. She suggested deploying educational/re-divection campaigns and tools o target users whose Spark AR use suggesis problematic
08¢, 1.¢. exesssive or extreme use. She shared that many social media siies m South Korea use such methods with guidance from the

government regulators,

EISA MOORE, The Women’s Foundation HK
Reeent research in HK last year compared 2 different age- group™s relationship to beauty effect filters

25-34 year olds had a positive well-being/satisfaction correlation with filters because they saw the photos as rearking moments, or
sreating memories in their life that was mowe for thern than anyone else. 16-24 year olds had a negative correlation between well-being
and filter use; primarnily because they are posting generally for the feedback from others. Over 50% in both groups edit their photos in
the nowmal course of posting. Most common thing to edit is skin tone/nose/quality of skin. People who spend more time editing are
those who are least satisfied with their appearance in person.

HK has one of lowest rankings for mental health in the developed world anyway, Worth noting that this is tue on suicide rates in
Japan/Korea as well, Part of 3t in HK 15 2 sense of competition which can be i academic/protessional spheres but the “ranking” also
axtends into the social sphere. Thers is a preoceupation with perfectionsim which the filters indulge which can be damagimg. As
background in 2015 — 11% of upper secondary students weren’t atiending classes/social activities due to the way they look, filters like
this won’t improve that.

Many girls don’t assaciate filiers with “oditing” photos, They think becauss the filter is built in they are not photo editing — when that
beconies your reality it is even mere problematic — even if just make-up effects, it is damaging self-esteern and well-being in the long-
run, While watermarks could be used, they would be insufficient 1o negate negative impact. Age-gating would be a better step as teens
are the most vulnerable group. Much evidence that eating disorders and self-harmy stern from low sebf-esteem around image for teens.
Lack of appropriaie critical thinking/education about technology and social media in the HE sysiem means they are even more
vulnerable locally.

Fantasticalb/animal fillers aren’t so bad, More fun. Bveryone is clear 1 is not real and it dossn "t have the same topact.

Febyva Khamal, Clindcal psychologist and Board Chair of Rozan (suicide prevention org), Pakistan

in Pakistan no research available yet. We should consider doimg surveys through the platform. Feedback is based on those they sec in
the clinic, not sure broadly how it impacts the populaticn across geo lovatiom and socio-eco class. However, the trend is that usage
wiuld happen In more educated class, with affluent backgrounds amongst both tocns and particuarly middle- aged wonnen, Generally
speaking there is a danger in using filters that change appearance to the extent of cosmetic surgery — not nly would it be harmful by
setting an unatiainable standard fow those with particular vulnerabilitics & body image and eating disorder i3sues already, it contributes to
general societal pressure to look a certain way which can increase the instances of vulnerability genceally, People will aim for skin
whitening and other drastic changes that is increasing use of whitening creams and cosmetic surgery, a lof of which goods are
unregulated so urreliable v terms of quality/outcome. Self-csteem or other jssues are in the end compounded by what seems like a fim
thing in photoshopped/tiliered images, those who are prolific users of these and appear fine and happy and as though they are having fun
with it in her experience, have also been suieidal (for nultiple reasons but this is not vet belpful). Given there 15 negative impact and high
usage arnong middle aged wormen oo, age-gating will not work., Watermarks conld be helpful to really change the snport/way people
relate to these images by allowing thermn to know the irnage is enhanced BUT doebions whether this would mean they aren’t used much at
all. Fantastical/animal costarmes and offects are in a different category as they are obviously not meant o be real at all and so shouldn’t
be restricted in the same way.

Myung Yoen, Secretary General Consumsrs Kerea

Filters with beauty effects can be good but not fow alf ages. Bspecially concerned about teen users — they are very sensitive toward sacial
media and it is emphasizing beauty rather than content itself. She has wiinessed 2 distimet approsches among groups of leens using
filters. First group staris using beauty effects for curiosity and gets bored and stops. The second admire themselves/wish to keep using
that kind of filier beeause they are now trying 10 altain a new standard. This bas a negative rapact on health and well-being and is
contributing to rise in cosmetic surgery. This then encourages teens to buy more beauty products and diet pills — which can be
risky/onsafe consarmer behavior,

Filters that ave not made explicit are particularly problematic as they really encourage an unattamable standard. The greatest impact is
on the user/poster of filtered Irnage who are basing their self-worth on how people react and comment. But those who view the image
are also npacted as it changes the general societal standard to something anattamable.

She is doubtfizl that age- gating could work. Beauty effects are mwst used by teenagers anyway so they woaihd cireunmvent it In this
space, watermarks wouldn’t workl in practice, prople won’t post their pictures if they are watermarked.

What is irnportant is HOW much exaggeration the filters will bring — 11t is makeup that is ok, Not to the cosmetic surgery extent. The
obvious fantastical filters (dogs/Howers etc) are fine because they emphasise fun and the impact is Jess problematic.
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Dr. Rajana Kumari, Centre for Bocial Research and on the Global Safety Advisory Board for
Facebook

Women are under a Iot of pressure (o Jook a cerfain way, thiz is especially true for countries like India where there are so many rigid
perceptions of beauty — live fair 1s beautifil, While it can be fim, Iike animal filters ete, cosmetic changes may lead to self-image ssues,
and this may impact wellbeing, The other thing o consider is bullying and harassiaent, while its possible for other filters as well, cosmetic
changes is one such filter that can lead t bullying and harassmient of women esp young gitls and teens and then in addition 0 well being,
it also becomes a safety issue. Not having cosmetic filters would be the right approach. The other types of filters are fun and obviously
thers is o coneern on having those available, but the cosmetic filiers woaild be problematic even if the intention is just fun and games, it
could have serious mmpact on others well being and safery.

Outreach email

Pear

dwciopmo our pohx S WO ircqucnﬂy Tead h out o c&tcrrnl experts in urdcr tor gjct thc best expertise m1d pruvnk thihw o thx wirk
we're dodng,

We’re currently considermg how we should frame rules for augmented reality (AR) effcets in the area of beautification. This lssue anses
because FB and Instagram have announced a & our policies will govern
which effects are allowed, We'd very nuuch like to spe

3. Platforn that will allow users to creale certaim effects;

ak with you about our policies m thas area.

We are focusing on AR effects that prornote beauty standards attaimable only through plastic surgery. We're sceing a rise in the
popularity of such beauty effects, which has led to a conversation on the stance that Facebook and Instagram shouold take on how those
filters relate o body image, mental health, and well-being, especially in the case of younger users. We want owr policies to be informed
by expert opinion.

[We've read your work with interest and would be glad to get your insights.] Would you be willing to speak with us about this? H se
we’ il find a convendent time & speak by vider conterence or phone.

Thavks and best regards,

Policy Proposals Stemming From These Conversations

€

onversation Histo

Oniipbot#83 Jefl the thread Aug 22 a1 3048 @

Quipbotdldd dug 22 at 3:42 am

This Quip file has been copied to Google Workspace (1 cessovglecom/dotiment. ) as part of the Quip2Google nugration
eftorts, Quip 18 noving to Read-Oaly. Please work i the new Google file moving forward.

Eearn more

ST STOUDS, .

Questions?

Yisit the Quip?Google Migration Feadback Group (hitps//fh wotkplave ommn/erouns... ).

Nate

Mew edits in this Quip file will NOT be automatically synced to Google Workspace.
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Quipbot#i3 added Quiphot#03 to the thread Aug 22 at 3:47 am

8 &<

Quipbot#03 added you to a document Aug 22 @i 3:42 am

oo 2020 a1 323 pm

I o 0o 6. 2020 a1 3:43 am

Vaishnavi J opened vour conversation with §

| Davna Geldwert, Karina Newton

on a phone 4

_1dd'cd Vaishnavi I to the thread Aug 5, 2020 ar 9:23 pm
_uidtd you to a document dug 3, 2020 ar 9:18 pm

_(iib;‘d Mar 25, 2020 af 6:33 pm

o Age-galing — age is oo manipulated/faked to use

N o 16, 2079t 7:21 pm
Dr. Kanafani, Human Relations Institute & Clinics

o These filters create unrealistic version of the user’s seif
o Filters yoake us feel worse about what we do Jook bike
o May cause an initial endorphin rush w see ourselves changed {rninute sense of happingss)
o Comments that people may get on these photos can reinforce the mpacts
o Watenmark is helpful to third partics but docsn "t address first-party impacts
» Age-gating - too manipulated/taked to use

s Makeup vs cosmetic surgery - yes, meaningfui to draw Ine

o Agrees with allowing characters when the effect s exa

ggerated, not physivally possibie, ete.
o Cosmetic changes created in a realistic manner with any accessories shouldn’t be aliowed
o The further you get from reality, {he lesser the impact

o The mare cartoonish, the better

ned your conversation with Dayna Geldwert, Karina Newton,

_ Poliey), Vaishnavi I, un_)cc I, 2019 af 9:13 am

Sarah Ryan added Monica Kang to the thread Dec 6, 201%ar 17:5] pm
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-;xddcé vou to a document Dec 9, 2009 at 1145 pm

edited Dec 9, 2019 at 9:52 pm

N - 9. 2079 ot 5:56 pm

Chenai Chair- Web Foundation

o Younyg people in Africa are more concerned about body image as cosimetic surgery is not easily accessible to this group.

o Not totally against use of AR filters as they can be creatively used in amplifying advocacy for Transgender and other
minesity groups,

o How about features that make characters ook darker? Is this something that we would allow? 8Kkin Hghtening in SSA goes
beyond race and we should look at shadisia.

e Need o undertake more rescarch in the region to better understand the effect of AR on mental health and well being of

young peopie.

« Supports the option of age gating the filter which will prevent minors from aceessing it and mamtain ese by creatives.

B i - 0. 2019 at 7:05 pm

o vou know who engaged this expert? | don't see their notes here and I don't think it was someone on Safety Policy?

I Dcc 5. 2019 a2 3:27 am

_cdircd Dec 5, 2009 ar 12:09 ami
o What about satire, eg bad botox filter?
o Filier Filters can be used for good or bad

« supports distinction bnefween between makeup vs cosmetic surgery

pened your conversation witd _Dayna Geldwert, Karina Newion, (|| | | iGGcc—c—_

Policy), Vaishnavi J,

oot T o, 2610 ot 6:78 pn

B o 4, 2019 a1 6:43 pin
Drr. Rajana Kurnari, Centre for Social Research and on the Global Safety Advisory Board for Facebool
Women are under a lot of pressure to look a certain way, this is especially true for countries ke Todia where there are so many rigid

perceptions of beauty — jike fair is beautiful, While it can be fun, ke animal filters ete, cosmetic changes may jead to self-image issues,
and this may inpact wellbemg, The other thing to consider is bullying and harassment, while its possible for other filters as well, cosmetic
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changes is one such filter that can lead to bullying and harassment of women esp young girls and teens and then in addition to well being,
it also becornes = safety issue. Mot having cosmetic filters would be the right approach. The other types of filters are fun and obviously
there is 5o concern on having those available, but the cosmetic filters would he problematic even if the infention s just fun and games, it
could have serios impact on others well being and safety.

B 2009 i 549 pm
Judith Okonkwo

« Filter can be used for good or bad
o Extreme contion would be advised in deafing with these filiers
o FB is inareally deficate position in terms of where they police content and where they don’t. Consistenicy is important.
o She likes watermarks for a couple reasons
o They are a form of digital literacy
o Removing the filters won’t solve the problem as they can be accessed elsewhere
o Problem is, we can’t
o Generally, she wants us fo give people the 100ls 1o better assess the content they see
o Even the knowledge that everyifiing is aliered would be helpful

o She thinks everyone would be behind this

o Re: characier transiormations, the caiegory is so broad ihat policing # becomes near impossible
o Where it’s very clear that it"s not you but a character, we should alfow

o Engage more with the researchers to undesstand where the breaking point between yourself and a character is. When do
vou not hoid yourself to unrealistic standards? What is at the end of the beil surve?

N o/, 2079 af 11°35 am

oo o 2009 a 540 am
Dr. Jamie Chiu

« supporis distinction bnetween makeup vs cosmetic surgery
o Youth ars mors vulnerable to the impacts
o eg, they don’t want to store photos of themselves on their phones that are non filtered
o Leads to incessant “checking” behaviors - constantly looldng at their images, lilves, efe.
e She likes the watermark idea, but only if we can watermark all imagery using these types of filers
o The way i which we could deploy 2 watermark would be easily gamed by going ofi-platform {or filters
s Partof the goal should be to enhance media literacy
o eg, every time you open the app. a notification that photos may be altered
« Removing filters altogether might not be realistic. Could just cause ppl to go oft FB/IG
o She suppors allowing theatrical/fantastical effects
o Effccts that are most damagmng are those that tell people this 1s what you should Jook hke

I - 200001128 p

o2 2009 6048 pm

edited Dec 2, 2019 at 2:46 pm

25-34 year okds had a positive weli-being/satisfaction correlation with filters because they saw the photos as marking mornents, or
creating memories in their life that was more for them than anyone else. 16-24 year olds had a negative correlation between and well-
being and filter use; primarly because they are posing generally for the feedback from others. Over 5G% in both groups edit their
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photos normally inn the normal course of posting. Mast nomal comunon thing to odit is skin tonc/pose/quality of skin, People who spend
meore time editing are those who are least satisfied with their appearance in puson.

HK has one of lowest mankings for mental health in the developed world anyway. Worth noting that this is frue on suicide sates in. ..
which can be damaging. As background in 2043 — 11% of upper secondary students weren’t attending classes/social activitics due to
the way they look, fers Glters like this won't improve that,

Fantastical/animal filters aren’t so bad. More fun. Everyone is clear it is not 2 human filier/it real and it docsn"t have the same impact,

Letwa Khamal, Clinical psychologist and Board Chair of Rozan {suicide prevention org}, Pakistan

in Pakistan no research available yet. We should consider doing surveys through the platform. Feedback is based on those they see in
the clinic, not sure broadly how it inpacts the population across geo location and socio-eco class, However, the rend s that usage
would happen in more educated class, with affluent backgrounds amongst both teens and particulatly middiz-aged women, Generally
speaking thete is a danger in using filters that change appearance to the extent of cosmetic surgery - not only would it be harroful by
setting an unattainable standard for those with particular velnerabilities t body image and cating disorder issues aiready, it contributes to
gencral societal pressure to ook a certain way which can increase the instances of vulnerability generally, People will aim for skin
whitening and other drastic changes that is increasing use of whitening creams and cosmetic surgery, a Jor of which goods are
uaregulated so unreliable in teoms of qualiiy/oulcome. Self-esteem or other issucs are in the end compounded by what scemns like a fun
thing in photoshopped/filiered images, those who are profific users of these and appear fine and happy and as though they are having {un
with it, in her experience, have also been suicidal (for nuiltiple reasons but this is not net heipfuly. Given there is negative impact and high
usage among middle aged women too, age-gating will not work. Watermarks could be belphil to really change the importiway people
relate 1o these images by allowing them to know the image is enhanced BUT dubious whether this would mean they aren’t used much at
all, Fantastical/animal costumes and effects are in a different category as they are obviously not meant to be real at all and so shouldn’t
be restricted in the same way.

Myung Yoon, Secretary General Consuniers Korea

Filters with beauty cffocts can be good but not for alf ages. Especially concerned about teen users — they are very sensitive toward soclal
media and it is emphasizing beauty rather than content itself. She has witnessed 2 distinct approaches among groups of teens using filters,
First group starts using beauty effects for curjosity and gets bored and stops. The second adimire themselves/wish to keep using that kind
of filter because they are now trying to atéain a new standard. This has a negative impact on health and well-heing and is contributing 1o
rise in cosmetic surgery. This thenencourages teens 1o buy more beauty products and diet pifls — which can be risky/unsafe consumer
behavior.

Fiiters that are not made explicit are particaiarly problematic as they really encourage an unattainable standard. The greatest impact is on
the user/poster of filtered image who are basing their self-worth on how people react and comment. But those who view the image are
also mpacted as it changes the general societal standard to sormething unattainable,

She is doubtful that age- gating could work. Beauty effects are most used by teenagers anyway so they would eircumvent i, In this
space. wateriarks wouldn’t worlc i practice, people wors't post their pictures if they are watermazrked,

What is imnportant is HOW much exaggeration the filters will bring - if it is makeup that is ok, Not to the cosmetic surgery extent. The
obvious fantastical filters (dogs/flowers cte) are fine because they emphasise fun and the impact is less problematic,

Sited Pec 2, 2009 ar /7:33 am

Tessa DOOMS, Divector , Youth Lab, Soath Africa

Tessa Dooms is the managing director of Youth Lab, a dynamic youth-led policy think fank that mainstreams youth perspectives on
policy issues fhrough interaction, knowledge sharing, and capacity development, Tessa's role at Youth Lab includes providing strategic
direction, finding funding and consaltancy opportunities, and stakeholder relations management. In 2015 Tessa was appointed a national
planning commuissioner tasked with guiding the implementation of the National Development Plan in South Africa. Upon returning to
South Africa, Tessa will apply what she learns through the Feliowship to improve the quality of her contributions fo policy advocacy and
implermentation. Tessa has lectired vadergraduate and graduaie students at three South Affican undversities, She is miernationally
published and her strengths lie in training, rescarch, comununications, and strategic developrnent. Tessa holds a Master of Arts with
distinction i Sociology from the University of the Witwatersrand.

e In SSA body coniours filters are more used than facial features, Pressure is around looking 2 particular shape and size so
below the {ace features should also be questioved as they have a bigger eflfect m SSA.

s Strongly recommends rejecting commercial surgery filters (Option 1}

o Lighterung filters do not work in both directions as Jooking darker is not an augmentation option.

o The issuc goes heyond racism and is more on shadism when we think to POC. Lighting masters and filiers that achieve a
lighter shade are a probiern. Filters have an inbuilt bias for caucasian skin. ¢.g inbuilt bias in warmer and cooler settings in
the lighting features in photography work against dark skinned individuals, White skin can be tanned but black skin is made
unrealisticaily blacker.

o There are things that can be achieved by makeup that make you Jook like you have undergone cosmetic surgery. E.g
Nigerian make up artists can make noses look thinser and smalier.
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o Limiting such filters to I profile use does not limit the negative effeets since 1G usage is centred around beauty featuees,

o The watenrnark is not a deterrent and can alse be a policing twol,

o We should go for the hardest line on this one as the unintended consequences on self worth and well being are not worth
considering.

o Consider the effects of AR/VR and the ability to make things that are not possible to become possible, even though this

cannot be achieved in reality. What beauty standaxds does this technology ereate and what are the effects of this.

-2 2009 0t 906 am
LISA MOORE, The Women’s Foundation HK
Lecent research m HK last year compared 2 different age-group’s relationship to beauty effect filiers

25-34 year olds had a positive well-being/satisfaction correfation with filters because they saw the photos as marking moments, or
creating memogies m their life that was more for them than anyone else. 16-24 year olds had a negative correlation between and well-
being and filter use; primarily because they are posting generally for the feedback. Gver 50% in both groups edit their photos nonmally.
Most normal thing o edit is skin fone/nose/quality of skin. People who spend more time editing are those who are least satisfied with
their appearance in person.

HK has one of lowest rankings for mental health in the developed world anyway, Worth noting that this is true on suicide rates in
Japan/Korea as well, Part of it in HK s a sense of competition which can be in academic/professional spheres but the *ranking” also
extends into the social sphere. There js a preoecupation with perfectionism which the iliers indulge which can be damaging. As
background in 2015 — 11% of upper secondary studenis weren't attending classes’social activities due to the way they look, fiters like
this won't improve that.

Many girls don’t associate filters with “editing” photos. They think because the filter is built in they ave not phote editing — when that
becomias your reality 1t 1s even more problematic — even if just make-up effects, 1t is damaging self-esteam and weli-being i the long-
Y ) J P S S £

ran. While watermarks coukd be used, they would be insufficient fo negate negative tmpact. Age-pating would be 2 better step as teens

are the most valnerable group, Much evidence that eating disorders and self-hanm stem from low self-esieem around 1mage for teens.
Lack of appropriate critical thinking/education about technology and social media in the HE system means they are even more

vulnerable focally.

Fantas it

‘animal filters aren’t so bad. More fun, Everyone is clear it is not a hnunan fiite

doesn’t have the same impact.

sned vour conversation with Dayua Geldwert, Karina Ncwion._

I iy ), Vzishita J,

Dec 2, 2079 at 2:48 an

T vour conversation with [ | TG - 2 G-, Karina Newtor, NG
I o \oictoayi ), R, . 20, 209 at 846 aim

i o 00, 2070 ar §:45 am

B o conversation with NG . Gc!Cvcr, Karinz Newion,

I olicy). Vaishnavi J, I, - 25, 2616 at &:43 pm

< o 26, 2019 at 7236 pm
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Heod YOUE CORvess

L 200G ar 2:22 pm

_1ddcd _zmd SN - cad Nov 25, 2019 at 7214 pm
I you o a document Nov 25, 2079 at 7:09 pm

-iddcd you to a document Nov 25, 2019 4t 7:09 pm

i oo 25, 2009 af 547 pa

I i Nov 22, 2019 at 12:50 am

_ditcd Nov 21, 20]9 at 7:17 pm

_Cdih:d Nov 21, 2019 et 4:45 am

o2 20000 1250 am

I o 20

2019 at R:18 pm

Karina Newton opened your conversation with i cccccNGNEEEEEEE ::: Ccidvc. I
T . Va5, 200 at 2:5/ pm

_diicd Nov 14, 2019 at 6:36 pm
« i [ -

« Homestly, all of these exarnples rouble me. To me, the fantastical features do nothing to minimize the effects of the other
distortions, As I noted on our cali, I cannot say definitively (nor can any other expert you speak to, for that matter} what
impact these filfers will have on teens without conducting research that dincetly addresses this guestion. { have not
conducted such research. | appreciate that Facebook s reaching out to experts for guidance, but | 2lso caution you that
sriless we have cartied out research that addresses this topic {or are very knowledgeable o
can't do more than offer an informed opinion,

cisting research), we really

o Best,

e Kalie
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I oG Nov [, 2009 ar 548 pm

I o 13, 2009 af 5:36 am

We spoke with 18 experts including psychologists, rescarchers - particularly those with work on Snapchat dysimorphia. bedy image
activists, and AR professionals, We made sure to focus our outreach on experts who could provide rescarch insights and findings about
the impact of social media and intemet technologics on youth identity development, body image, inciuding Body Dysmorphic Disorder
{colloquially kinown as “Snapehat dysmeorphia™), and mental health. A large majority, including individuals in the AR field, recommended
disaliowing prohibiting these Ghiers, eiting known mnpacts o body image and mental health of similar flters and related other forms of
media that wealize unrealistic beauty standards, We discussed Jesser comrective actions that were less projubitive, meluding limiting
cosmmetic surgery filters fo adulls and/or utilizing watermarks, however these actions were not viewed as sufficient protections given that
one, because (1) the universe of users that who are vulnerable to negative impacts from such filiess is much broader than those ages 13-
17, and two, (2) past research on labeling photoshopped imagery mdicates such notice does found that they do not msulate viewers
from its negative effects. There was agreement in our conversations that we should be careful to hmit cosmetic filters even when used in
conjunction with a costume, animal features, fantasy effects, and accessories especially because these are often most popular with our
youngest users who are attracted to the fun/maginary play aspect of these filters but are gradually exposed, and creasingly grow
aceustomed to their idealized face over their real one.

i o5 2009 at 12:55 am
Summary for Boz email:

We spoke with 18 experts including psychologists, researchers - particelarly those with work on Snapchat dysmorphia, body image
activists, and AR professionals, A large mgjority. including individuals m the AR field, reconunended disadiowing these filiers, citing
kaown hvpacts to body image and mental health of similar filters and related media. We discussed lesser actions including Emiting
cosmetic surgery filters to adulis and/or utilizing watcermarks. however these actions were not viewed as sufficient protections given that
one, the universe of users that are vulnerable to negative impacts from such filters is much broader than those ages 13-17, and two,
research on labeling photoshopped imagery indicates such notice does not insulate viewers from negative effects.

The one stakeholder that advocated for allowing cosmetic surgery fiters unrestricted did so on the basis that platforms for AR filters
abound, and any actions taken by FBAG here would be a drop in the bucket, comparatively, which is not a values-based policy
rationale.

Dr. Neelam Vashi, Boston U

« Cosmetic surgery is the right teon: Invasive or non-invasive ncluding lip Giters
o Agrees with disallowing these filters

o Would guidance that we disaflow cosmetic surgery tmpacts even in characters
o This will be an evolving process - you should start on the more conservative end

[a]

Think about the people that go so far as to try to lock like Barbie, ken
o Cartoons are made to be caricature reflections of beauty — big eyes, big lips
o There are people who spend hours and hours irying to achieve those looks
o It'you tum blue and look like avatar, that’s fine

e When things become more realistic and aitainable it becomes something people think they couid achieve (eg a Maleficent
filter might negatively impact someone more than a fish fiter, even if both have face shape altering)

¢ Having yvoung kids access even character filiers could result in them making sexualized versions of themselves

I i\ 2, 2009 at 6:14 pm
Leen Segers, Women in Immersive Tech

» What | personally feel doesn’t matter - would ke to poll WHT FB group
o This is an opportunity fo ask her conununity

o How o practically ask a question here?

« Perhaps webinar mstead

o This is a continuation of how women have been poriraved it MSM and VR - sexualized, ete.
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I i o 2, 2000 ar 12:0F am

o g, 2079 ai 814 pm

Narme Nicole ruggerio, affiliation ar artist

High level:

o More detailed feedback
o “Good you guys are being cautious”

o For m personally, this stuftis fum, but I know women have been impacted by beauty standards for a long time
o Women can lose themselves in this nfluence

o Generally, she is concerned with how FB/AG censorship applies to at
o Much of nudity is not sexual. for instance. Policies and enforcement ane too blunt.

o What if the {ilter is actually commentary on plastic surgery?

s Maybe require an extra step for creators
o contexf is key-- ask for more context

» Filters that transform should be allowed
o Provide examoples of what is allowed or isn’1?
o No bianket statement on whether something can or can’t be approved will be apt

o Need to create a discourse with the artist - understand reason for the filter. make devision based on context
o Texplained why that kind of subjective assessment is not possible given need for consistency

Sonalee Rashawar Rashatwar, body positivity activist

i o5, 2009 o 359 po

o Follow up: make guidance for ereators to enconrage more diversity in creation, not just “sexitication™ of X. Don’t create
“sexy bumy’’ but also create 5 other options for a bunny look! And then educate users, inchude this in parent education
resources, to think more critically about these fitters and their choices.

o 7, 2019 00 17:47 pm

Wang-Tsu Liu, Happinss

o Happinss uses VR natural seitings to calm people

« How can you use tech to help people to improve lives?

o Negative impacts of media are ncreased with social media

o There is not enough research on the impact of {ilers

o Spectrum of Tniman behavior is fruge — some people relax 1o jazz, some to metal
« Weneed to know users more, persenalize experiences more

s Invest i neurosciencs:
Sonalee Rashawar, body positivity activist

e Recommends we remaove cosinetic surgery tiiters, but allow theatrical and fantastical applications
s Really admire the push to aliow fad diet products, sees this as similar

» Skin bieaching is on snapchat - £'s very stark that we don’t allow

s These filters do feel body dysmorphia
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tted Nov 6, 2019 ar 5:02 am
DR, LAURA VANDEBOSCH VANDENBOSCH, Netherlands, University of Amsterdam

o For children this is especially dangerous. They re not aitracted to the bunmy and aceessories but they gradually become
socialized to this “new face™ - for the youngest group. this is very dangerous, at first it’s fun but generally they become
more focused on the appearance.

B o 6 2019 ar 255 an

Siciliana trevino, arvr women & allies

o Co-chair of ARVR Women & Allies
o This is really tough!
» She has created snapchat tilters

o Expression & ereativity — how do you tell peeple their creation isn’t allowed?
o How could you operationalize?

o Yourisk pushing people off of your platform
o What about a notification” — watermark hoth for creators & users: “We care about your safety.” This is an exaggeratad
version of this person’s face.”
e Make people who create these filters read or watch a video on harms-make #t personal
o Re-direct users to safety center
o like the VR caution — do not use while walking, etc
o Stil, she recognizes it is important fo set howndaties
o Thisis zero sum - there is a cost on the creative side
o How you communicate policy will be eritical, Focus on the why
o There are a lot of diff platforms out there where {ilters are allowed

feedback
DI GOCSE L HKE UIS STRCEY Oft GHWTCTIRIALTTY PCAUEY LECES WIHL ACCCSSONCS (Y FANSHHTIRONS, KOUOEHIA0IC CRardCiorns

Transpareney, communiiy.

would have an advantage over new creations
o “Beautification” 1s not apt - “plastic surgery techniques® or "exaggeration”
o Need to define the terms

I i \ov 5, 2079 ar 5039 pm

BR. LAURA VANDEBOSCH, Netherlands, University of Amsterdam

D, Vandenbosch (Ph.D3, 2013) is a postdoctoral researcher at the Center for research on Children, Adolescents, and the Media
{CcaM) at the University of Amsterdam. The relationship between media and well-being is the core subject of her rescarch, leading to
publications in several ficlds including developmental psychology, sexology, body image, social relationsiups and commumication theory.
Fer PhD project 'Self-objectification and sexual effects of the roedia: an exploratory siudy in adolescence’ aimed to contribute to our
knowledge of the processes through which exposire to media may affect adolescents' sexual attitudes and behaviors.

High-level: The age groups using these fifters most are all under 25 yeans old so if we really, genuinely want to have positive impact, age-
gating shouldn”t be the sohstion b/c we all know kids lie about their age and itll be hard to implement an age cut ofl anywhere over 18,
Instead., we should focus on product solutions. Yes to watermarks. Integrating plastic beauty effects within fantastical character effects
should not be aflowed. This is especially dangerous for young children for whom fantastical character effects may be what attracts them
to the app in the first place ble its fun/funny but serves as a gateway to focus more on their appearance and slide towards a negative and
distorted self-image as they are mote and more exposed 1o their “new face” -~ limages of themselves fiting a certain beauty ideal ever
with businy cars on.

o She condunts research info self posting behaviors, i.¢. what Light do [ look best in? Which are focused on showing yowrself
as “pretiy™; and then there are the rare passive behaviors, the scrolling behaviors, and all of this relates differently to body
image. She also thinks aboait what Protective factors exist, 1.c. high seif-esteem, fo negate/protect someone in this space.
Also, important o note that there’s been so much focus on gitls wher boys are impacted as well. IG ipact on anabolic
memes amongst boys for example. FB will likely get growing eriticisms about this - that they are a platform for cocouraging
this kind of behavior amongst boys too and contributing to body tmage/self-csteern amongst young boys.

e Studics are pretty robust that sceial media and wellness are very much connecied
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o Must disentangle specific behaviors

o Direct inerease / gap between online self and real seif makes one look for ways to close 1o gap m real life.

o Watermark — studies have shown that this helps. Two studies that show that women indeed don’t Iike to use it but it is
posiive be it increases awareness of the etiect, that 1°s unnatral and that we should be critical ot it. Especially with body
irnage, things like signs and warnings that they have altered don’t directly increase body satisfaction, It's a slower

o or take away visibility of the likes, not to reward that behavior

o Add an antonatic hashiag to body positive images 1o promote this conient?
s Butit’s challenging to detect the truly body poesitive jorages

o A new frend we see are celebrities showing their plastic surgery provess and even collaborating with plastic surgeons to
pramote their procedures, taking it out of taboo sphere. Same thing with reality TV which normalizes these proceduses.

o Don’tagree with simply allowing fantastical characters to integrate plastic surgery effects. T would say it’s even more
damaging bre it gives them even me reason fo engage n this behavior, be 1t°s percetved as “hinm” or provides a
convenient way around the nides, make them a bunny but don’t allow the digital modifications that comply with
conventional/unrealistic beauty idexls,

o For cluldren this is especially dangerous, They 're not attracted to the bunny and accessories but they gradually become
socialized to this “new face™ — for the youngest group, this is very dangerous, at first 1t's fun but generally they become
more focused on the appearance.

o Age ot is reaily just meant to please policy miakers as a “politeness” measure, we all know it doesn’t really do mouch. The
apps are most pepular amongst the age groups that are most vainerable so if you really want o do something, an age limit
is not a real solution.

oo oo S, 2079 ar 5003 pm
o5 20000t 12:48 am

B o . 201 o 75

Key Questions

Key Questions:

o How do beauty effects influence well being, esp for youth
s esp youth

« How do effects span caltures?

e What's the bigger issue with these effects?

o How do comparaiive body image issues play out

o wheie it is not olear a filter has been used?
o Should filters be flagged to show use?

« And what about the person using the fiker — how will [ try to attam unattainable ideal beauty ideals?
e Where is the danger? For user? For recipient? Just for youth?
« Wil age-gating solve the problem? Will watermarks solve the problem?

o We currently don’t aliow plastic sargery effects

o 200900857 pim

i oS50 2019 ar (0010 pa
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opened vour conversation with Davna Geldwert, Karina Newton,

[ ! ) Vatishita J,

Cet 30, 2019 at 4:07 pm

B O 29, 2079 0 8:27 am

High-lovel takeaways: Concerped that beauty eifects will add to the current “war for attention” cumrently impacting children who arc
beirg socialized to seek social rewards for self-representation online. Age gating would be good.

PROFESSOR JUNG YEOJU

Professor at Korea National University of Education in counseling psychology, Her recent work focuses on the psychological effects of
social media networks and the Brtemet. Last year, she also completed research on worpen's body image on SNS and this would be a
great opportunity for us to get her nsight,

High-level takeaway: In South Korea, the market is already saturated with similar apps as well as other apps that take body/facial
transfonmation o even more extremes that Spark AR will have minimal impact. Professor Jung pointed oud that in markets ke South
Korea where plastic surgery is not stigrmatized and commonplace, apps like SparkAR give consumers outlets to explore alternative
selves through filters, She did agree that for the nwst valperable-—youth who are prone o sufler from low sell-esteen, bullving, or
depression—tus kind of social media use can become problematic without reinforcement from others to support a strong sense of real
self She suggested deploying educational/re- direction campaigns and tools to target users whose SparkAR use suggests problematic
Use, 1.¢. exoessive or extreme use. She shared that many social media sites in South Korea use such methods with guidance from the
goveriment regulators,

I . 2009108 pm

Great pomt, Agreed!

i O 2o 2019 at 12:24 am

o Body Can iead to body image pressure b/e status is conferred on certain kinds of looks, and lead to
ostracization, harassment, structural discrimination of those that don’t find the mold

O

Status conferred on eertain kinds of looks

D

o Can lead to ostracization, harassment, structural discrimination

High-level takeaway: Young teens are most valnerable and we should be shaping ovr policies with thera inmind. The line to distinguish
cffects achievable via makeup versus those only possible with plastic surgery is a meaningful one and we should age-gate at 18+,
Watermarks might be useful so that teens feel less pressured to uphold unrealistic ideals,

o Need to conduct rescarch on these tols with special attention paid to the most velnerable audience — girls
who are afready prone to suffer from body image concerns.

¢ Pre-existing menial bealth issues are a major factor but the other is age: self-esteern jssues associated with
bedy image are nuich more impactful on a teen than an adult.

Q

There may be two use cases that she might be most concerned about: 13 the girl who’s reaily not feeling good
aberut herselfand using these effects by herself and spiraling and another is 2} a group of reens using this
togethier to make someone else fock different and scanchow using this as a way of harassment/bullying,

» A colleague of hers did her Harvard PhDD on women’s body concerns, she found that women who had plastic
surgery stopped being worried or being focused on their body image. Would fhis be a siepping stone towards
that? Or it could just be a fun tool. [FOLLOW UP on STUDY For citation] Wonder i this will exacerbate
the gap between real seif and ideal self

o

Need to conduct rescarch on these tools. One thing | can think of is generally when you look at adelescents and emerging adults.
Geared towards girls, Tassume, there are a subset of zirls who are more prone o body image concems. Whatever impact voni're
fooking, youd want to look at what subsct of gizls who already have body issues. self esteam effents, the way they use these effects will
be very different according to their vulnerability,

The major {actor is mental health but witlun that specifically body image, self esteem issues associated with body image, and then within
that, one is an adult and one is a teen, it would impact the feen even more, Self esteem, then age/developmental stage.

There may be two use cases that I might be concerned abour: 1) the girl who's really not feeling good about herself and using these
effects by hersel{ and spiraling and another is 2} a group of teens using this together 1o make someone else look different and sorochow
using this as a way of barassment/builying. Acolicague of mine did her HArvard phlD on women’s vody concerns, she found that women
who had plastic surgery stopped being wortied or being focused on their body image. Would this be a stepping stone towards that? Or

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-040-00337161



Case 4:22-md-03047-YGR Document 3246-18 Filed 07/10/26 Page 29 of 40

it could just be a fun twol,
Wonder if this will exacerbate the gap between real self and ideaf self

Are there any use{u] frameworks or principles we should use to @uide our pelicies and praduct development?

o Would want to interact with these effects themselves

o Toyou, is there a meaningful difference in the distinction we're drawing between beauty eifects that can be achieved via
makeup vs. plastic surgery?
o 1 do think this is a meaningfal difference, There are tons of feens whe watch makeup videos o YouTube, A
makeup effect would be different than something that drastically change vour image.

I do think this is a meaningfui difference. There are tons of teens who watch makeup videos on YouTube. A maksup effect would be
different than something that drasticaily change vour image.

o 18+
o Makeup effeets are {ine but for the more dramatic ones should be 18+
o Would notifications of some kind, for example, water marks to indicate that an image has been produced using an AR
effeet, help m your opinion?
o REally Really tike that idea, b/c if teens start to present themselves just by their AR enhanced image. They .
they may feel a pressure w uphold that image. 1 marked to indicate it"s been altered, it has less weight and
fess tied o how their actual selfl My nstinet is that this might be good.

Expert on nor-suicidal self-injury in adolescence and young aduithood, social media, and mental health; Primary research {ocus inchides
development of early detection and intervention in mental health and welibeing using social media and other technology: cumrently a
research scientist and Director of the Cornell Research Program on Self- Injury and Recovery.

High-level takeaways: There is validation that beauty effects can negatively impact mental health, especiaily in voung teens and girls who
are already prone to suffer from self-esteem issues so please don’t refease them without carefu thought and consideration.

What can you share with us from vour research and training about how these beauty effects could impaet young adolescents and their
development, specifically arcund their self-image, body-image. and mental health? QUESTIONS:

o What cam you share with us from your research and training about how these beauty effects conld impact young
adolescens and their development, specifically around their self-image, body-image. and menial bealth?

o There is vahidation that this happens - that idealized self Jeads to problems, FOLLOW-UP for articles that her
research assistant found (add to thus thread, and ask for the Merrill stady},

o The dominant message is there's nothing that ¥ can imagine that would ever be, if- then sample causality, there
are really predispositions 1o cerfain ways of being/thinking that axe triggered. Young women, for example,
who are already vulnerable to problematic ways of thinking re: the image or, ivaybe opportunities for
education to consurmers on the platform for counter- messaging.

o Watermark?

Q

Great idea 1o put a watermark/indicator on the image that it has been altered. What’s interesting about visuals
is that we always say that we can teli what’s reai and not real but the erotional/social inprint is much more
nuanced, the brain really can’t el the difference. That’s why the social learning model is important — you can
leamn something very deeply by just watching other people do it if you have a connection fo them, it's part of
what makes marketing so effective.

o The filters can effect self perception. There can be negative comparison, maybe;

Would be great to measure what’s very troubling - b/c you have the data and can have researchers look for
patterns and use that to push out intervention‘education to users/re-direct messages

a

Could do research on whats the balanee to strike with 3rd party?
s For example, do you see differences in use? by imposing standards on one group or at different
times.

o]

s The outcomes could be differences i uptick”? What's a pattern of use that’s concerning? You
ceuld chart users who are using these filters at X frequency. these are probably your more
problematic users,

e Yes, this impacts minors differently than adults; the clder users, once they hit young adult vange, they use instagram more
strategically.

« Please don’t just put out beauty filers.
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High-level takeaways:

na Geldwert, Kari

I > i), Vaiseoavi ., < 25, 2019 at 10:26 pm

_qwncd your conversation with [ TGN - Goldwert, Karina Newton, _

_'Poiic_\'?. Vaishnavi §, _){.'i ..>(~J. 2010 at 10:25 pm
I - N - : S :: . trad Oct 25, 2019 at 10:28 p
I ou o o document Oct 28, 2019 ar 10:16 pm
_:'«idcd you to a document Oct 28, 2019 at 10:16 pm
-(idﬁd you to a documnent Ger 28, 2019 ar 10:76 pm
_zzddcd you to a document Oct 28, 2019 ar 10:16 pm
o O 29, 2079 at 1-13 am

_dimd Oct 26, 2019 qi 12:24 am

« What about satire, eg bad botox filter?

i Oci 25 2079 ai 9:41 pni
-'di!u,i Ot 25, 2019 at 9:04 pm

I < 25, 2019 at 5:27 pm

F'm e~maiiing Jen, founder of My

cantowe on H0/25/19

._Policy) opened your conversation with _Da.\'ua Geldwert, Karina Newton. [ I
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Jaishnav §, Joi 24, 2009 ar 9:54 pm

B ) <o O 24, 2019 at 10:09 pm

B O 0 2679 6 9:23 pm

s Generally, stakeholders support imaking a distinction between effects achieved via malceup versus those that canonly be
achieved via cosmetic surgery, though no line wili be perfect.

o Watenmarks Stzkeholders were split on the use of watenmarks, Some felt they were an appropriate intervention that
prioritized informing and educating users on new technology. Others noted watermarks can have the opposite of the
intended affect, as was seen with the “boomerang effect” of photoshop disclosures.

o Children are particularly vulnerable, bowever many others are vulnerable as well: those with a history of mental health
chalienges, eating disorders, ete.

o The distinction between makeup effects and plastic surgery effects is an imprecise but nonetheless defensible distinetion.

Kitey Wallace, BDD Foundation
High fevel: Disallow these filters, Put watermarks on makeup filters,

« why do people want to create these filters?
o most people are frying W do this to make themselves feel better
o the use of these filters, reinforces that you aren’t good enosugh

that nage then goes out to

o

o particularly for young people, hard 1o know what 1s norimal, acceptable, ete.
o harder and harder for people to feel like it is ok to be themselves
» these apps perpetuate the view that there are certainly
s defensible to make a distinction between makeup vs conmetic surgery
o ot more danger involved in botchied cosmetic sergery
o no matter how hard you try, a vuinerable person will be impacted by it
o from a BD POV, cosinetics can be used as a form of camonflage - not being used in the same way others would use it

o i change your mindset, that needs to come frem the inskle, fom education, efe.
o need w teach people o be skeptical

o should net allow the cosmetic surgery filters altogether

o fifters should be fun - this is not fun

« watermarks - can these be undermined, cropped out?

o BDD has the highest suicide rate of 2lf mental health disorders

e i’s not about being paternalistic, iUs about supporting mental health
o we’re about community & support

o What is the rationale for FB & IG allowing these filless?

NEDA
High tevel: Strong support for watermark as a form of education, but onall beauty filters. Recommend we disaliow cosmetic surgery
effects,

« MA bill considering regulating this area - comes from Harbord Striped program, CA considering sivoilar biil
o people with dysmorphia and body mmage issues will be disproportionately deawn to the use of these filters
o likes the watenmark feature a lot, but it should be on all beauty filters, not just those that can only be caused by cosmetic
surgery
o there may be more of a rationale for applying a watermark to makeup effects since those are harder {or the
naked eye to detect
e we collectively know so muchabout impact of this kind of thing on mental kealth and body image

« there should be a watermark on any images- not just those that can be caused by cosmetic surgery, the maksup ones may
be even more concerting

o real opportunity {6 influence and educate consumers
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o when you do too much protecting (by removing), they will find a way to do this anyways
o eg monitoring hashtags for eating disorders

o whent we stast getting into filters that affect body size

« watermark could take a mental load off of the individual using them - they may be less likely to hold themselves o
wrreasonable standards
o cosmetic surgery effects - hard to see how that could preduce positives - shouid just disallow
o allowing Is taking a step back from the direction in which we’re headed
o Twould be shocked if vou found a counter perspective to ours
« clear rationale for treating age differently

s body of evidence is there fo support restricting these effects

I o 0000 i 821 pm

T 51 sccing this. Claire Mysko, Chevese Turaer, Lanren Smofar. Call is tomorrow at 9:302m PT. Would vou like to join?

o2 000 ar 1209 am

o These extreme beauty effects can have severe impacts on both the individuals using the effects and those viewing the
images.

ouL

o Watermarks can have the opposite of the intended effect, as was seen with the “boomerang effect” of photoshop
disclosures.

o Childeen are particularly vulaerable, however many others are vulnerable as well: those with a history of mental health
chalienges, vating disorders, ete.

o The distinction between makeup effects and plastic surgery effects is an imprecise but nonetheless defensible distinetion.
Rachel Rodgers, Northeastern University

o Media Researches media influences on body image

o Interactive component. of social media is a different type of influence from print media

o Help She does research with the goal of helping individuals o cope, leaming how best to inform

« Viewing images of attractive people makes others feel Jess attractive, more likely to engage in harmiul behaviors
» The more images depart from the norm, the greater impact they can have on magery mental health of viewers

¢ Not a hard line between makeup effects and surgery effects — what 1s cosmetic surgery?

o Merit

[a]

Though there 1s merit to the idea that there there
8 aAr¢ SOME
o i$ a spectnam

o Knowing it is fake
“Knowing that soraething is fake does not proteet you from the emotional impact”

(o]

o)

> People do know,
o Sets That imagery still sets the standard, normaiizes.
o Forexample, in Korea —, eye shape
s They know that the eve shapes they are seeing aren’t natural, but it doesn’t impact reduce their
desive to see them have the surgery
o Geographically — impossible 1o
o Beauty ideals are mereasingly globalized

e Not interested in watermark
o Frenchiaw — meta Meia analysis of the French law on requiring photoshopped imagery io be marked as
such: “itin no way buffers people”

o it mno way buffers peopl™
o Both are important

o First person imopact: 1 you
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o conuously
o continucusly seli-present in a way it is discrepant with vour actual preseniation, that would fikely 1o make you more
reticent to engage in sovial activities, ek
o Likely to make you more reticent to engage in
o spatulating

o Re: other side of the coin, there is always an argument to something being paternalistic when decisions are being made on
womens womens™ behaif

o Feminist Look into feminist mobile tech developroent - look tito for another perspective

« Choice- false choice —

s Elective procedures — weighing

o Ads? She agroes a future in which this tech could be used in ads is extrenely conceming

o Age is a always useful

o — whether it needs

» diffcrentiator and one that 1s relatively casy to justify {eg, indoor tanning, cosmetic surgery)
One that is refatively easy to justify (indoor tanning, cosmetic surgery)

Lol

o Siraiegic
o She is imterested in strategic research -
o RFP

e do we sponsor any research along these lines?

I i< Oc: 21, 2016 ai 1:49 am

Rachel Rodgers,

o Media influences on body image

» Interactive commponent, different type of influence

o Help individuals 10 cope, how (o inform

o Viewing images of atiractive people makes others feel less attractive, more likely fo engage in harmful behaviors
e The more images depart from the nom, the greater impact they can have on imagery

« Not a hard Jine — what is cosmetic surgery?

e Merit o the idea that there there are some

o Knowing it is fuke

“Knowing that something is fake does not protect you from the emotional impact”

o

[+

People do know,

[¢]

Sets the standard, normalizes,

o Korea - eye shape

» They know that the eve shapes they are seeing aren’t natural, but it doesn’t impact their desire
to see thern

o Geogmphically — impossible o
» Beauty kieals are mereasingly globalized
s Not interested in watermark

o French law — meta analysis of the French law

o “it in no way buffers people”
o Both are important
o I you conuously self-present in a way that i discrepant with your

o Likely to make you more reticent to engage in
o spatuiating
e always an arganent to sometling being paternalistic when decisions are being made on wormens behalf
« Feminist mobile tech development — lock into
o Chaoice- false choice -
o Elective procedures — weighing
o Ads?

o Agealways useful - whether Ht needs
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One that is relatively casy fo justify {indoor tanning, cosmetic surgery)

a

(o]

Strategic research - RFP

ited Ocr 15, 2019 at 9:23 pm
Janis Whitiock
What can you share with us from vour rescarch and training about how these beauty effects could impact young adelescents and their
development, specifically around thelr sel{-image, body-image, and mental health?

« There is validation that this happens - that idealized self leads to problems, FOLLOW-UP for articles that her reseasch
assistant found (add o this thread, and ask for the Merrill study).

o The dommant message is there’s nothing that I can imagine $iat would ever be, if-then simple causality, there are really
predispositions to certain ways of being/thinking that are triggered. YOung women, for example, who are afready
vulnerable & probiematic ways of thinking re: the image or, mayhe opportunitices for education fo consumers on the
platform for counter-messaging.

o Great idea to put a watenmark/indicator on the image that it has been altered. What's interesting abowt visuals - is that we
always say that we can telt what’s real and not real ©) but the emotional/social imprint is much more nuanced, the brain
really can’t tell the difference. That”s why the social Jeaming model is important —— you can learn sometiing very deeply by
just watching other people do it if you have a cormection to them, it's part of what malies marketing so cifective.

o The filters can effcet self perception. There can be negative coraparisor, maybe:

» Would be great to measure what™s very troubling - bfe you have the data and can have researchers look for patierns and
use that to push ouf intervention/education to users/re-direct messages

o Could do research on what’s the balance to strike with 3rd party”?

» For example, do you see differences i use? by imposing standards on one group or at different
times,

s The outcomes could be differences inuptick? What's a pattern of use that's concerning? YOu
could chart users who are using these filters at X frequeney. these are probably your more
problematic users,

o Yes, this impacts minors differently than adulis: the clder users, once they hit young adult vange, they use mstagram more
strategically.

< oo et reseach

« PLease dont just put out beauty (lers, il disproportionately put out filters
LIONEL BROSSE and ANA MARIA CASTILLO, Joumalist and PRD in Communications in fournalism

ionet Brossi is {Hrector of nternational Relations and Assistant Professor at the nstitute of Commurucation and bmage of the University
of Chile, where he teaches and researches in the felds of digital journalism, intempersonal and intereultural compumication and the role of
technologies in education. the youths, with focus on Artificial Intelligence and disruptive technologies. He is Faculty Associate of the
Berkman Klein Center for Internet and Society of Harvard University, collaborater of the Youth and Media project , and member of the
management team of the Conectados al Sur network.

¢ Lionel: more concerned about issues, children who are waiting {or social rewards, war of attention, zlgorithi’s effect
writing for or predicting attractivencss, what are the best rated for others, algorithms will promote this kind of filters, this
will change the way they perform seif-representation online. the way they perceive their own body without filters can lead
to selfvesteem injury.

e Aftractiveness scores - seff-fuifilling feedback loop of getting more praise or positive attention with the use of filters bie it
implies that their real self, their unaitered self is not good enough

e Age limit/age gating: it can help but this won’f solve the Issue of body image bfe adult wornen are susceplible to this as well

o Age limit i3 good

o One of the dangers of this kind of effect can endorse fake perception or unattainable, need a pluralistic, diverse way to
develop diverse idesas of beauty, 1.e. make sure the filtess don’t create one skin tone or one shape/size of a beanty standard
- think of a more proactive requirement’ enforcement mechanism

o What about promoting all different types of bodies/faces? redirection method from FB/AG, to counter and redirect users to
non-dominant standards of beauty

o We have rescarch ongoing with youth and their interactions with digital media, Le. filters, in 5 different countries with the
goal of building a digital literscy curdeuium. We're finding that adulis are totally biased about how we think about children
intetact with digitel media. Example, 14- 17 years old were using Gradr with fake profiles and filters on their own faces to
sell drugs so there is so much o leam from interacting with minors about how they're using these applications. They teli us
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their “friends” that sell CEI pictures that doesn’t show their faces but we could see a world in which faces can be so
altered that they can be used to facilitate the trafficking of CEL Sometirnes parents are also managing their kid's accounts.
it should be mandatory to de a youth centered study.

o Aside: Privacy of the data in terms of facial recognition, promoting the use of these filters will be more data,

-dit{'d Oct 1& 2019 at 4:24 pm

o We currently don’t altow plastic swg sugery effonts

dited Ucr 18, 2009 at 4:36 pm
D, Katie Davis

o We reached vt beeause your research into the impact of the social and physical environment on disordered eating, early
adolescence. and body dissatistaction would be invaluable to the conversation we re having sbout products and developer
iools created by FB that filter, change, and alter appearances as “beauty” effects,

s Some of these effects achieve what a simple makeup job would achieve: smoother skin, lengthened eyelashes, contouring
of the checkhones, ofc.

o Others achieve scifies/self~portraits that dramaticaily alter one’s appearance and could only be achieved via plastic surgery
i real fife, for example, slimming of the nose, enlarging of the lips, et

QUESTIONS:

o What can you shaxe with us from your research and training about how these beauty effects could impact young
adolescents and their development, specifically arcund their self-image. body-image, and mental health?

Need o conduct research on these teols. One thing T can think of s generally when you look at adolescents and emerging adults,
Geared towards gitls, Tassume, there are a subset of girks who are more prone o body trnage concerns. Whatever impact you're
fooking, youd want to look at what subset of girls who already have body issues, self esteerm effects, the way they use these effects will
be very different aceording to their volnerability.

The major factor is mental heakh but within that specifically body inage, self esieen issues associated with body image, and then within
that, one s an adult and one is a teen, it would impact the teen even more. Self esteern, then age/developmental stage.

There may be twi use cases that | might be cencerned about: 1 the girl who's really not fecling good about herself and using these
effects by herself and spiraling and another is 2} a group of toms using this together to make someone else ook different and somehow
using this as a way of harassment/bullying. Acoileague of mine did her HArvard phid on wonen’s vody concerns, she found that women
who had plastic surgery stopped being worried or being tooused on their body image. Would this be a stepping stene towazds that? Or
it could just be a fun twol,

Weonder if this will exacerbate the gap between real self and ideal sel{

Are there any useful frameworks or principles we should use to guide our policies and produet development?

o Would want to interact with these effects themselves

To you, is there a meanngful difference in the distinction we 're drawing between beauty effects that can be achieved via makeup vs.
plastic surgery?

{ do think this i a meaningfud difference. There are tons of teens who watch makeup videos on YouTube. A makeup effect would be
different than something that drastically change your image.

o Do you think “fantastical etfects”, Le. ones that tun you into fictional/fantastical characters like the Queen of Hearts,
function more like costumes or have any other unique impact on youth we shouid {lunk about?

« What are your thoughts about restricting access fo these beauty etlects by age?
o 18+

o Makeup ctfects are tine but for the mere dramatic ones should be

o Would notifications of sorne kind, for example, water iarks to indicate that an image has been produced using an AR
effect, help in your opinion?
o REally like that idea, bic if teens start to present thersselves just by their AR enhanced iimage. They may feel a
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pressure o uphold that image. 1 marked to indieate it's boen altered, it has less weight and less tied to how
their actual self. My instinet is that this nught be good.
o FOLLOW UP: with sereenshots of flow 1o get to SparkAR effects in 1G right now or at least, examples of the altered
images.

I <iiccd Ocr 16, 2009 a1 12:23 am

I 5. 0000 ar 260 am

- may be fate on this but Dandele Kioiner Fontes works closely with SaferNet

O 05 00920 am
_ edited Oct 15, 2019 at 12:37 am

I 000 g 8:25 pin

Who are we meeting with from NEDA?

-3(‘r 4, 2009 at 7:20 pm

Who sent thiz email and who was it sent t0? [ know the founder and can help assist if needed.

B cio: Oci f4, 2019 ai 8:25 pmi

B o 2000t 0:26 pmi

En other words, it 1s a great frame, but under-inclusive for this exercise

I 2. 200 at 10:21 pm

W i fike this suggestion missed the mark - we should absolutely be concered about features thas are the subject/target of
discrimninaton, bowever when Jooking 2t it {rom a mental health perspective, the features we need fo consider are broader,

_ctiiled Oet [2, 2019 at 16:25 pm
I <cicc Oci 17, 2019 a1 11:37 pm

B O 11, 2009 a 546 pm
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i Ccr il 3000 at 3:46 am
dited Ot 17, 2016 ar 1:00 am

-'diicd Oct 10, 2009 at 2:34 pm

B oo 2619t 9:34 pn
- edited Oct 9, 2009 af 1:31 am

Sure. We are stiil gathering names of external stakeholders that we've worked with that would be key to engage i this convessation. I'l

popuiate the table above with those partners.

_(:dﬁc:d Cet 4, 2019 at 8:45 pm

-:«filcd Oci 4, 2019 at 704 pm
-cxli{x:d Oct 3, 2019 at 11:06 pm

B O3, 2079 at 3:53 am

B 0000005 om
Hi - done! Could you please lsop us in on scheduling

collating and organizing the feedback and applying it fo policy recomrnendaitions, s it’s quite inportant that we join the calls, Thanks,

cns with vour contacts? My team will be responsible

- 2. 2019t 09 pm
Can we inchude the ontreach email language here?
B - 0. 2015 at9:26

Dayna Geldwert opened your conversation with Rarina Newton,

I ' cy), s |, Y ) . 2] u: 526 p
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I o conversation with NG - cidwert. Karira Neveton, [N
I > icy). Vaistavi . [

i O 2, 2609 0 9.3 pm

-dd-:.d vou 10 a document Oct 2, 2079 at 8:16 pm

-,.r;id-:d Payna Geldwert, Kasina Newton :.Uld_t(f'r the thread Qct 2, 2079 at 8:21 pm
- ou o a document Oct 2. 2009 at 8:16 pm

-idd':d you {0 a document Oct 2, 2019 a1 8:16 pm

i Oc i, 2600 ar 12:00 am

pened your conversation with ||| EGGcTNINGNGNGEGEEEE ;- Goidwert, Karina Newton, [ IENGTzNGNG

Sep 36, 2019 at 10:49 pm

(Policy), Vaishnavi J,

B << 30, 2019 a1 11:00 pm

o s 50, 2079 ar 12:68 am

B s 20 2009 a1 11:56 pm

cned vour conversation with twert, Karina Newton,

L2079 at 2:19 am

-hhle.:d_-.-\nd Wi the thr MG at 11:26 pm
I i vou to a document Sep 26, 2049 ai 11:20 pm

-daiv:.d vou 10 a document Sep 26, 2079 at 11:20 pm

_«:détcd Sep 26, 2019 ar 11:23 pm

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-040-00337171



Case 4:22-md-03047-YGR Document 3246-18 Filed 07/10/26  Page 39 of 40

_np;ncd your conversation with
_{ Policy), Vaishnavi J,

Dayna Geldwert, Karina Newion, —
ar:d_'e.’p 25, 2009 at 6:53 pm

i s 25, 2070 ai 710 pm

O i Scp 25, 2070 ar 12:27 am

-f:nal'*lf;rd hink sharing - View/Edit Sep 24, 20/9 a1 11:32 pm
-cc'litc-d Sep 24, 2616 ar 8:38 pm

_'l'c:iﬁcxﬁ the document Sep 24, 2079 i 8:39 pm
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