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eauty Effects:

Guestions to Guide Outreach

Background

{eal: Scope out and align on a poliey proposal for third party beauty effects in Spark AR 1o escalate 1o leadership of stakeholder teams
and then escalate to executives (likely Adam Moserrt and Margaret Stewart).

Why this is bmportant, right new: After opening the Spark AR product globally o third party creators, we’ve seen a rise in beauty
related filters, both in creation and use [BATA]L This has reinvigorated a conversation about owr policies (both internal and external} on
beauty effects and the stance that Faceboole and Instagram should take on how those filters relate to body image, mental health, and
wellbeing, This is especially sensitive for its potential pact on owr younger users who are also the biggest demographic o use our
Spatk effects. [VERIFY.

While we can always change our policies, it"s important that we tackle this questivon as soon as possible so we can seed a strong,
positive narrative around Spark and FB/G filters, especially in light of regulatory oversight from third parties, including the UK
government,

En-scope: Third party effects or filters that changes someone’s face for cosmetic purposes, including adding roakenp, enlarging
eyes/tips, changing skin tone, shoming chin/nose, ele.

Outotf-seaperti
Product/Business Policy Research

Sarah ||.'s Docs

Policy work stream — game
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Working doc: hitps://docs.google com/documnent/d/ 1 SvinQefeoGmO6ph&DNOpBorCTBipZW-nl_GNSHPe-nOk/edit

Examples: ittps://docs.google. convdocument/d/ 1 5vinQOefcoGmOeph8DMNOpBorC7BipZ W-nl_ GNBHPe-nOk/edity

Key Questions:

o How do beauty effects influence well being, esp for youth
= How do effects span culnmes?
e What's the bigger issue with these effects?
o How do comparative body image issues play out where it 1s not clear a filter has been used?
o Should filters be flagged to show use?
o And what about the person using the filter — how will T try to atfaim imattainable beauty ideals?
+ Where is the danger? For user? For recipient? Just for youth?

« Wil age-gating solve the problem? Will watermarks solve the problem?

Feedback Summary

» Generally, stalicholders support maling a distinction between effects achieved via makeup versus those that can ondy be
achieved via cosmetic surgery, though no line will be perfect.

o These extreme beanty effects can have severe impacts on both the individuals using the effects and those viewing the
images.

o Stakeholders were split on the use of watermarks. Some feli they were an appropriate intervention that prioritized
mforming and educating users on new fechnology. Others noted watermarks can have the opposite of the intended effect,
as was seen with the “hoomering effect” of photoshop disclosures.

» Children are particulacly vulnerable, however many others are vulnerable as well: those with a history of mental health
challenges, cating disorders, otc.
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Summary for Boz email:

We spoke with 18 experts including psychologists, researchers, body image activists, and AR professionals. We made sure to focus our
outreach on experts who could provide research msights and findings about the impact of social media and mternet technologies on
youth identity development, body bmage, ncluding Body Dysmorphic Disorder {colloguially known as “Snapchat dysmorphia™), and
mental health, A large majaity, including individuals in the AR field, weommended prohibiting these filters, citing known imapacts & body
image and mental health of other firms of media that idealize unrealistic beauty standards. We discussed cotrective actions that were
less prruibitive, including limiting cosmetic surgery filters to adults and/or utilizing watcrmarks, however these actions were not viewed as
sufticient protections because (1) the universe of users who are viknerable to negative impacts frorn such filters is nuch broader than
those ages 13-17, and (2} past research on labeling photoshopped imagery found that they do not insulate viewsts from its pegative
effects, There was agreement in our conversations that we should be careful to limit cosmetic filters even when used in conpunetion with
a costurne, arimal features, tantasy cffects, and accessories especially because these are ofien most popular with our youngest users
who are atfracted to the fn/imaginary play aspect of these filters but are gradually exposed, and increasingly grow accustoroed fo their
idealized thce aver their real one,

The one stakeholder that advocated for allowing cosmetic surgery filters unrestricted did so on the basis that platforms for AR filters

abound, and any actions taken by FB/AG here would be a drop in the bucket, comparatively, which is not a vahues-based policy
rationale.

Outreach List / Progress

Region Name, Affiliation Sountry Perspective Represented Status B
i
2 The ARVR B
Assr ttps/Aewy arasonyt
3 India Statford Michahial and Ramesh  |India ARVR professionals Himail sent B
Verma, ARVRA
4 India Dir. Btisha Magar India Mental health and body mage HEmail sent [
5 India Dr. Sanud Parikh fndia Mental bealth and body image Proail sent B
6 MENA Dir. Sana Farid TAE ARVR professional Fmail sent [
7 MENA Prof. Linda Abou Abbas, Lebanon Mental health and body image Frnail sent B
Lebanon University
8 MENA COnnnia salah Egala Egypt At and tech professional Ermnail sent B
8 MENA Dr. Kanafand, Human Refations  [UAE Mental health and body nage s
Institute & Clinics .
1 |MENA Shaden Adel, Maudsley Health  JUAE Mental health and body inage Looking for
Abu Dhabi email
i1 | MENA CARINE EL KHAZENM Lebanon Mental health and body image Looking for B
HADATI, paychologist email
12 |MENA Dr. Lemia Shaban Kuwait Mental health and body image Email sent B
13 |APAC Justin Jobity Thailand/Singa | ARVR professional Fmail sent B
pore
14 JAPAC D, Jamie Clun Hong Kong Psychotherapist focused on body dysmorphia
15 JAPAC Prof. Jiros Tanaka Japan AR expert
16 |APAC Yoon Myung Korea Secretary General, Consumers Korea {Consumers
International Member and NGO member of
UNECOSGC
17 JAPAC Zehea Khamal Pakistan {Clinteal Psychologist and Board Chair, Rozan
{suicide provention organisation}
1€ JAPAC Lisa Moore Hong Kong Research and Advocacy Manager, The Women's
Foundation HK
19 |88A Chenai Chair Zimbabwe (Gender Expert
20 |33A Fudith Gkonkwo Nigeria AR expert
21 ndia Rajana Kumari, Centre for Social [India Safety board member
Research
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22|

23 |UB&tamads | . : _. ._
24 IUS & Canada |Neeiam Vashi, MDD, Boston UL |Daﬂnatologi3t and expert in BDD
25 S & Canada  |Renee Engeln, Prof of s Specialist in body woage issuss
Psychology, Morthwesterm U,

26 LS & Canada | Julie Young, group admin for us FB power user and adnun for provivent gronp
Women in AR/VR
27 |US & Canada  |AR VR Academy s Mon-profit focused on access 1o and inclusion in

ARVR
28 LIS & Canada  |Prof. Brenda Laurel s gender & interactive media

28 LS & Canada  [NEDA s Fating disorders

30 |US & Canada  |Kimberlyn Leary us White House level policy perspestive o impact of
soetal media on voung gitls’ sense of body image.
Harvard Kennedy School Associate Professor of
Psychology, HMS; Assaciate Professor in the
Dieparient of Health Policy and Management, For
iwo years, Leary served as an advisor to the White
House during the Obama Adounistration on
improving life outeornes for women and givls of
color.

31 (US & Canada  |Janis Whitlock s Expert on non-suicidal self-injury in adolescence
and young adulthood, social media, and mental
health Privnary rescarch focus mchides developrment
of early detection and infervention in mental health
and wellbeing using social media and other
technology; currently a research scientist and
Director of the Cornell Research Program on Scif-
Iy and Recovery.

32 |US & Canada  |Movemeant.org us Non- profit focused on providing gitls and women
with resources, opportunitios, and experiences to
use physical movement to build confidence and self-
worth to combat the bombardment of images and
message to gitls that glorify perfection.

US & Canada  |Bryn Austin Us Leading so the director of the
Strategic ' for the Prevention of
Hating Disorders the Harvard T.H. Chan Schoot of
Public Health)

Dr. Katie Davis Us Dy, Davis is an Associate Professor at the
Liniversity of Washington Information School,
Adjunct Assistant Professor n the TJW College of
Fdveation, and a founding member and Co-Director
of the TTW Digiial Youth Lab, Her rescarch
axplores the role of new media technologies in
young people’s personal, social, and academic Hives,
with a particular focus on the Intersection between
technology and identity development ducing
adolescence and emerging adulthood.
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¢ atie is the co-author with Howard
Gardner of "The App Generation: How Today’s
Youth Navigate Identity, Intimacy, and Imagination
m a Digital World” (2013, Yale University Press).
US & Canada | Dr. Helen Papagiannis us AR expert ~- @Kim to reach out F}
¥

[
wr

36 |US & Canada  |Brica Pelavin, My Digital TAT2 |US Incorporating digital technology nto everyday life

Fmail sent

37 |US & Canada | Justin Baker s Rums the Tnstitute for Technology w Psychiatry at
MeLean Hospital

38 LIS & Canada  |Dr. Rachel Rodgers s Academic researcher on media iropact on self image
3¢ |US & Canada  |Claudia Hart, artist Us Artist using AR

40 |US & Canada  |Nicok Roggelio us Artist using AR

41 |US & Canada  |Siciliama Trevino Us AR designer/developer, Goulus fellow
42 |US & Canada  |Tish Shuie, AR.org s AR advocate

43 |US & Canada  |Sonalee (@thefatsextherapist us body image advocate |C
44 |UIS & Canada |Cathy Hackl, Latin@s n VR/AR. 1S ARVR advocate
45 |BMEA
46 |EMEA D, Tiion Esho UK Plastic surgon, coined term "Snapchat dysmorphia™; Mo email
quoted in Guardian article--

Fmail sent

R01%

47 |EMEA Kitty Wallace, BDD Foundation  |UK biter/Awwwveals comks keynote speaker at mitg of
Body Disorder Dysmorphia Foundation Mg —
hitip

ldfoundaiionore/conference- 2019/

48 |EMEA D, Cecile Chevalier France Interdisciplinary work thatis a great Gt for Fmail sent
toffesciachevaliorngt/
49 |EMEA Gudrm Klinker Cermany Fmail sent fo

50 |EMEA Patti M. Valkenburg Netherlands | Patti M. Valkenburg is 2 University Distinguished Fmail sent
Professor at the University of Amsierdam. Her
research inlerests include the cogrutive, emotional,
and social effects of media and technologies on
children, adolescents, and adulis. She received her
MSe (1990, cum laude) and Phi3 (1995, cuin,
laude} from Leiden University.

St |EMEA Tiana Milosevie Norway Researcher at the Department of Media and Frmail sent
Communication at the University of Osle, Norway,
Kids Onli
network {more than 33 Buropean countries and 150
researchers studying youth and digital medial.
HMEA Natherlands Dr. Vandenbosch (PR3, 2013} is 2 postdoctoral
researcher at the Center for research on Children,
Adolescents, and the Media (CoaM) at the
University of Amsterdam. The relationship between
media and well-being is the core subject of her
research, leading to publications in several fickds
including developmental psychology, sexclogy,

Dr. Laura Vandenbosch hody image, social relationships and conununication
theory. Her PhiD project ‘Self-objectification and
sexual effects of the media: an explomtory study in
adolescence’ aimed fo contribuie to our knowledge
of the processes throngh which exposure to media
may affect adolescents' sexual atiibudes and
behaviors.

and a member of the U > research

L
[

|S3 !F‘\/ﬂ—f-‘x UK Sonia Livingstone is Professor of Social Peychology | Email sent r
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in the Departient of Media and Compmunications at
LAE. She has published twenty books on media
Sonia Livingston audiences, media literacy and media regulation, with
a particalar focus on the opportunities and risks of
digital media use in the everyday lives of children
and young people.
34 |EMEA Belgm Steven Eggermont is interested the relationship Fmail sent
between media use patterns and developmental
Steven Eggermont processes n the life span and in the media's effects
on emotional, ental, and physical health n young
people.
58 Fiona Lacey from Young Minds UK 11
36 Women m Immersive Tech Belgium Developers & advocates; leen@lucidweb io Complele 8
57 . . . . Switzerland Menber of GE Forum Email sent fo
Stéphanie Nassenatein-Zacchi ;
5 |EMEA Sera Lisa Vol Germany ARVR expert Duphcatr\e 1
= with WIT
5 |8SA Tessa Dooms South Africa | Sociologist Compl 1
60 |LATAM
61 |LATAM Myra Maymone, trained in Brazil, |BR Co-anthored article on BDD and her research No ernai}
currently at BU focuses on hyperpigmentation disorders
62 |LATAM Florenica Solari Argentina Developer, see Mot reaching
blog: It X e sndifis B over- foge out but we
feodom-on-the- nternet- 964643452830 have her
opinion
63 Lionel Brossi Chile Lionel Brossi is Director of Infemational Relations |8
and Assistant Professor at the Instis
Cormpnication and Image of the University of
Chile, where be teaches and rescarches in the fields
of digital journalismy, interpersonal and intercultural
sonununication and the role of technologies in
education. the youths, with focus o Artificial
Intelligence and disruptive techaologies, He is
Faculty Associate of the Berlonan Klein Conter for
Tte society of Harvard University,
collaborator of the You 1 project, and
merpber of the management team of the
3l Sur network.
64 |LATAM hibiana Cunha (Palak from G to | Brasl Juliana is a Director at SaferNet, an organization Fmail sent
reach out) focused on online safety and well-being. Her work
specializes in counter-narratives.
55 EATAN F@T‘Tﬁﬂ&ﬁ% Meaten AR \iu\/»}\s}( crs=-bustressand s xmiuly’ sty
Mersivet sotutions
56 |LATAM Radrigo Padifla/ Mexico AR developers - stross relief and mental bealth
contacivhapninss.com i
57 |[LATAM Maria Elvira Tobon, Bl cuerpo Colombia Paychologist, body+wellbeing Fmail sent
que
SOIMOS / SleUeTpOgUESYY
Japan PP said
from Japan PP -~ they are 1o good
considering options --
({@Sarab, any
options for
Safety?
Prof. Jung Yeoju Korea Korea Mational University of Education
s ettt it 5 :
7 Inndia CF says this is not relevant
73 B
Notes from QOutreach Contacts
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Dr. Kanafani, Human Relations Institute & Clinics

These filters create unrealistic version of the uset's self
o Filters make us feel worse about what we do look like
o May cause an initial endorphin rush to see surselves changed (minude sense of happiness}
Comments that people may get on these photos can reinforce the impacts
Watermark is helpful to third parties but doesn’t address first-party hpacts
Age-gating — age Is too manipulated/faked to use
Makeup vs cosmetic surgery - yes, meaningful 1o draw line

Agrees with allowing characters when the effect is exaggerated, not physically possible, efc.
o Cosmetic changes created in a realistic manner with any accessories shouldn’t be allowed

o The farther vou get fom reality, the lesser the impact

o The more cartoonish, the better

Tessa DOOMS, Director , Youth Lab, South Afvica

Tessa Dooms is the managing director of Youth Lab, a dyvnamic youth-led policy think tank that mainstrears youth perspectives on
policy issues through interaction, knowledge sharing, and capacity development. Tessa's role at Youth Lab includes providing strategic
direction, finding funding and consultancy opportunities, and stakeholder relations management. In 2015 Tessa was appointed a national
planning commissioner tasked with guiding the implementation of the National Development Plan in South Africa. Upon returning to
South Africa, Tessa will apply what she learns through the Fellowship to improve the quality of her contributions to policy advocacy and
implementation. Tessa has lectured undergraduate and graduate students at three South African universities. She is internationally
published and her strengths lie in training, rescarch, communications, and strategic development. Tessa holds a Master of Arts with

distinction in Sociology from the University of the Witwatersrand.

In 88A body contours fliers are more used than facial features. Pressure is avound Jooking a particular shape and size so
below the face features should also be questioned as they bave a bigger effect in 8SA.

Strongly recommends rejecting commersial surgery filters (Option 1)

Lightening filters do not work in both directions as looking darker is not an augmentation option.

The issue goes beyond meism and is more on shadisre when we think to POC. Lighting matters and filters that achieve a
lighter shade are a problem. Filters have an inbuilt bias for cancasian skin. e.g mbuilt bias in warmer and cooler seftings
the lighting features in photograply work against dark skinned individaals. White skin can be tarmed but black skin is made
unreahistically blacker.

There are things that can be achieved by malkeup that make yoan lock like you have undergone cosmetic surgery. E.g
WNigerian make up artists can make noses look thinner and smaller.

Limiting such filters to IG profile use does not limit the negative effects since IG usage s centred around beauty features,
The watermark is not a deterrent and can also be a policing tool,

We should go for the hardest line on this one as the unintended consequences v self worth and well being ate not worth
considering,

Consider the effects of AR/VR and the ability to make fhings that ave not possible to become posaible, even though this
carmot be achieved in reality. What beauty standards does this technology create and what are the effects of this.

Chenai Chair- Web Foundation

Young people in Afvica are more concerned about body fimage as cosmetic surgery is not easily accessible to this group.
Not totally against use of AR filters as they can be crcatively used in amplifying advecacy for Teansgender and other
nnorty groups.

How about features that raake characters ook darker? Is this something that we would allow? Skin hightening in S5A goes
beyond race and we should ook at shadism.

Need to undertake more research in the region o better understand the etfect of AR on mental health and well being of
young people.

Supports the option of age gating the filier which will prevent minors froun accessing it and maintain use by creatives.

Judith Okonkwo

@

®

Filters can be vsed for good or bad
Extreme caution would be advised in dealing with these filiers
FB is in a really delicate position in ferms of where they police content and where they don’t, Consistency is important.

She likes watermarks for a couple reasons
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o They are a form of digital literacy
o Removing the filters won't solve the problem as they can be accessed elsewhere
o Problern is, we can’t

o Cenerally, she wants us o give people the tools to better assess the content they see
o Even the knowledge that everything is altered would be helpful

o She thinks everyone would be belind this

» Re: character transformations, the category is so broad that policing it becomes near impossible
o Where it’s very clear that it’s not you but a character, we should sllow

o Fngage more with the researchers to understand where the breaking point between yourself and a character 1s. When do
wou ot hold yourself to vnrealistic standards? What is at the end of the bell curve?

Or. Jamie Chiu

« supports distinction between makeup vs cosmetic surgery
e Youth are more vulnerable to the trapacts
o eg, they don’t want to siore photos of themselves on their phones that are non filtered
o Leads to incessant “checking” behaviors - constantly loudting ot their images, likes, efe,
o She likes the watermark idea, but only if we can watermark all inagery using these types of filters
o The way in which we could deploy a watermark would be casily gamed by going off- platform for filters
o Part of the goal should be to enbance media literacy
o eg, every time you open the app, a notification that photos may be altered
e Removing filters altogether might not be realistic. Could just cause ppl to go off FBAG

o She supporis allowing theatrical/fimtastical effects
o Effects that are most damaging are those that tell people tis 1s what you should look like

Dr. Neelam Vashi, Boston U

» Cosmetic surgery is the right teou Invasive or non-invasive mcluding bip fllers
e Agrees with disallowing these filters
o Would guidance that we disalfow cosmetic surgery impacts even in characters
o This will be an evolving process - you should start on the more conservative end
o Think about the people that go so {ar as to try 1o Jook like Barbie, ken
o {“artoons are made 0 be caricature reflections of beauty - big eyes, big lips
o There are people who spend hours and howrs rying fo achieve those looks
e Hyou tum biue and look like avatar, that’s fine
o When things becomne more realistic and attainable it becomes something people think they could aclieve {eg a Maleficent
filter might negatively impact someone more than a fish Hilter, even if both have face shape altermg)

o Having young kids access even charmcter filters could result i them making sexualized versions of thernselves
Leen Segers, Women in Immersive Tech

o What [ personally feel doesn’t matter - would like o poll WHT FB group
o This is an opportunity o ask her community

e How fo practically ask a question here?
o Perhaps webinar nstead

» This is a contiruation of herw women have been pratrayed in MSM and VR - sexualized, ote,
Micole ruggerio, ar artist

s “Good you guys are being cautious”

= Forme personally, this stuff is fun, but T know women bave been ropacied by beanty standards for a long time
o Women can lose thernselves in this infhience

» Generally, she is concerned with how FB/G censorship applies to art
o Much of nudity 1s not sexnal, for instance. Policies and enforcement are too blunt.

s What if the filter is actually commentary on plastic surgery?

» Maybe require an exira step for creators
o context is key— ask for more coniext

» Filiers that sansform should be allowed

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-040-00337141
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s Provide examyples of what is allowed or isn’t?
« Mo blanket statement on whether something can or can’t be approved will be apt

e Meed {0 create a discourse with the artist — understand reason for the filter, make decision based on context
o explained why that kind of subjective assessment is not possible given need for consistency

Wang-Tsu Liu, Happinss

» Happinss uses VR natural settings to calm people

« How can you use tech to help people to mprove lives?

o Negative impacts of media are mereased with social media

» There is not encugh research on the impact of filters

= Spectram of hurnan behavior is huge — some people relax to jazz, some to metal
e We need o know users more, porsonalize experiences more

o Invest in newroscience

Sonales Rashatwar, body positivity activist

o Recormmends we remove costnetic surgery filters, but allow theatrical and fantastical applications
» Really admire the push to aliow fad dict products, sees this as sindlar
« Skin bleaching is on spapchat - #7s very stark that we don’t allow

o These filters do firel body dysmorphia
Siciliana trevino, arvr women & allies

s Co-chair of ARVR Women & Allies
o This is really tough!
» She has created snapchat filiers
s Expression & sreativity — how do yvou tell people their creation isn’t allowed?
o Hew could you operationalize”
« Yourisk pushing people off of your platform
o What about a notification? — watermark both for creators & users: “We care about your safety.”*“This is an exaggerated
wersion of this person’s face.”
e Make people who create these filters read or waich a video on harms-make it personal
o Re-direct users to safety conter
o like the VR caution - do not use while wallking, eic
o Still, she recognizes it is important to set boundaries
o This is zero sum — there is a cost on the ereative side
» How you conununicate policy will be critical. Focus on the why
o There are a lot of diff platformes out there where filters are allowed
s Transparency, comnumity, feedback
= She doesn’t like the strategy on differentiating beauty flters with accessories from transformations, Recognizable characters
would have an advaniage over new creations
» “Beautification” is not apt — “plastic surgery techniques™ or “"exaggeration”
o MNeed to define the terms

DR LAURA VANDENBOSCH, Netherlands, University of Amsterdam

Pr. Vandenbosch (Ph.D, 2012} is a postdoctoral researcher at the Center for resgarch on Children, Adolescents, and the Media
{CeaM) at the University of Amsterdam. The relationship between media and well-being s the core subject of her research, leading to
publications in several fields including developmental psychology, sexology, body tnage, social relationships and compnunication theory.
Her PhID project 'Self-objectification and sexual effects of the media: an exploratory study in adolescence’ atoed fo contributs to our
knowledge of the processes through which exposure fo media may atfect adolescents' sexual attitudes and bebaviors.

High-~level The age groups using these filters most are all under 25 years old so if we really, genainely want to have positive impact, age-
gating shouldn’t be the solution bie we all know kids lie about their age and it'l] be hard to implement an age cut off anywhere over 18,
Inatead, we should focus on product solutions. Yes to watermarks. Integrating plastic beauty effects within fantastical character effects
should not be allowed. This is especially dangerous for young children for whom fantastical character effects may be what attracts them
tor the app m the fivst place b/e it's fun/funny but serves as a gateway to foces more on their appearance and shide towards a negative and
distonted self-image as they are more and more exposed to their “new face” - - images of themselves fitting a certain beauty ideal even
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with bunny ears on.

e She condusts research into self posting behaviors, 1.e. what light do T ook best in? Which are focused on showing youself
as “pretty”; and then there are the more passive behaviors, the scrolling behaviors, and all of this relates differently to body
image. She also thinks about what Protective factors exist, 1.¢. high seif-csteemn, to negate/protect someone in this space.
Also, important to note that there’s been so much focus on girls when boys are lmpacted as well. G impact on anabodic
memes amongst boys for exarnple. FB will Iikely get growing criticisns about this - that they are a platform for encouraging
this kind of behavior amongst boys oo and contributing to body mage/self-esteern amongst young boys.

e Studies arc pretty robust that social media and weliness are very much connected

o Must disentangle specific behaviors

» Direct increase / gap between online self and real self makes one look for ways to close to gap i real hife.

« Watermark - stadies have shown that this helps. Two studies that show that women indeed don’t Hike o use it but it is
positive b/ it increases awareness of the effect, that it’s wimnatural and that we should be eritical of i, Hspeeially with body
image, things ke signs and warnings that they have altered don’t directly increase body satisthction. Its a slower provess
but we should see it as an vestment in the foture and the effects will show up gradually. Same with body positivity, it's net
instant but i's putting things into perspective and eventually this knowledge will help,

+ Studies on body positivity can be a resilience measure against all the negative effects; some studies have shown that body
positivity guotes, not the fitness focased ones, but the really broad interpretations of beauty, te. #nomakeup, #nofilter
approaches, show some positive impact. Important to do this amongst peers. This actually helps them feel more satisfied
about who they are.

o Definitely would help 1o distinguish filters roakenp vs. plastic surgery, and especially take out those “wiflunreach” - the
affordable plastic surgery like Hip fillers b/c it’s so achievable

e Think about rewarding images that have not been modified. Demotion/Prosnotion mceasures. Thinspiration models denoted
vs. promooting naiimalbeauty’body-positive influencers? If they know that body positivity is rewarded by the comopany and
can help thern achieve roore followers, this nught motivate themn to change their posting behaviors.

o Add an autoroatic hashiag that bave been modified when it’s vnnatural to further mdicate that #'s a modified
irmage. Not sure how this will change cognition b/e studies have shown that people who watch TV shows
about plastic surgery can still want them

o Take away likes / reduce or take away visibility of the likes, nodt to reward that behavior

o Add an autornatic hashtag to body positive rnages to promote fhis content?

« ot it’s challenging to detect the truly body positive inages

®

A new trend we see are celebrities showing thew plastic surgery process and even collaborating with plastic surgeons to
promote their procedures, taking it out of faboo sphere. Same thing with reality TV which normalizes these procedures.
e Don’tagree with sirnply allewing fantastical charactrs 1o integrate plastic surgery effects. § would say it’s even mote
damaging ble it gives them even more reason to engage in this bebavior, b/c #'s percetved as “fm” or provides a
converient way arcund the nules, make them a burmy but don’t allow the digital modifications that conply with
convenfionalunrealistic beauty deals,

For children this is especially dangerous. They're attracted to the bunny and accessories but they gradually become
sacialized o this “new face” - for the youngest group, this is very dangerous, at first it°s fun but geneeally they become
more focused on the appearance.

Age It is veally Just meant to please policy makers as a “politeness” measure, we all know it doesnt really do much. The
apps are most popular amongat the age groups that are most vidnerable so i vou really want to do something, an age limit
is not a real solution.

Kitty Wallace, BDD Foundation
High level Disallow these filters. Put watermarks on makeup filters.

« why do people want to create these filters?
o most people are trying to do this to make themselves feel better

o the use of these tiliers, reinforces that you aren’t good enough
o that image then goes out to
s particelarly for young people, hard to know what is normal, acceptable, etc.
» harder and harder for people to feel like 1 is ok 1o be themselves
e these apps perpetuate the view that there are cortainly

o defensible to make a distinction between makeup vs cosmetic surgery
o ot more danger involved in botched cosmetic sargery

o e matker how hard you try, a vulnerable person will be impacted by it
o froma BE POV, cosmetics can be used as a form of camouflage - not being used in the same way others would use it

» fo change your mindset, that needs o come from the nside, from education, efe,
o need to teach people to be skeptical
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» should not allow the cosmetic surgery filters altogether

« filters should be fun - fus 3 not fun

o walermarks - can these be undemuned, cropped out?

o B has the highest suicide rate of all mental health disorders

= s not about being paternalistic, it”s about supporting mental health
o we're about comunity & support

» What is the rationale for FB & IG aliowing these filters?

NEDA
High level: Stong support for watermark as a form of education, but on all beauty filters. Reconunend we disaliow cosmetic surgery
effects.

e MA bill considering regulating this area - cmines from Harbord Striped program, CA considering similar bill
o people with dysiorphia and body Image issues will be disproportionately drawn o the use of these filters
» likes the watermark feanure a Jot, but it should be on all beauty filters, not just those that can only be caused by cosmetic
surgery
o there may be more of a rationale for applying a watermark o makeup effects since those are harder for the
nakad aye to detect

» we collectively know so much about impact of this kind of thing i mental health and body image
« there should be a watermark on any images-~ not just those that can be caused by cosmetic surgery, the makeup ones may
be oven more concerning
= teal opportunity to influence and educate consumers
e when you do tro much protesting (by removing), they will find a way to do this anyways
o cg monitoring hashtags for cating disorders
« when we start geiting mito filters that affect body size

o watertnark could take a2 mental load off of the individual using them - they may be Tess likely 1o hold themselves to
unreasonable standards
e cosmetic surgery effects - hard to see how that could produce positives - should just disallow
o allowing is taking a step back from the direction in which we're headed
« Fwould be shocked if vou found a counter perspective fo ours
o clear rationale for treating age differently

» body of evidence is there to support restricting these effects

Rachel Rodgers, Northeastern University

s Researches media inflaences on body image

= Interactive corpponent of social media s a ditferent type of influcnce from print media

e She does research with the goal of helping individuals to cope, learning how best to inform

o Viewmng images of attractive people rakes others feel less attractive, more likely to engage in harmiful behaviors
» The more images depart from the norm, the greater impact they can have on mental health of viewers

« Mot a hard Iine between makeup effects and surgery effects — what is cosmetic surgery?
o Though there is merit to the idea that there there is a spectnum
» Knowing it is fake
o “Enowing that something is fake does not protect you from the emotional impact”
o That imagery still sets the standand, normalizes
o Forexample, in Korea, eve shape
& They know that the eve shapes they are seeing aren’t natural, but it doesn’t reduce their desire
to have the surgery
o Beanty ideals are ncreasingly globalized
» Not interested in watermark
o Meta analysis of the French law on requiring photoshopped imagery to be marked as such: “it in no way
butfers people”
e First person impact: If you continuously self-present in a way that is discrepant with your actual presentation, that would
fikely 60 makes you mewe seticent to engage in social activities, e,
« Re: other side of the coin, there is always an argament (o something being paternalistic when decisions are being made on
womens” behalf

» Look into fenunist mobile tech development for another perspective
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« She agrees a fiture In which this tech could be used in ads is extremely concerning
o Ageis aalways useful differentiator and ove that s relatively easy to justify (eg, ndoor anuing, cosmetic surgery)

» She is inferested in strategic research — do we sponsor any research along these lines?

BRYN AUSTIN, Harvard Medical School

e Director of Fellowship Rescarch Training in the Division of Adolescent and Young Adult Medicine at Children’s
Hespital Boston and Director of the Steategic Training Initiative for the Prevention of Eating Disorders: A Public Health
Incubator at the Harvard Scheel of Public Health and Children’s Hospital Boston.

s 20 years of field experience, speciality in LGBT(} youth, cating disorders, policy solutions and approaches o prevent
cating disorders, Lead STRIFES, eating disorder prevention, and public policy re: sucial media/advertising of diet and
weight loss supplements.

Talling Points:

s Wereached cut because vour msearch into the impact of the social and physical environment on disordered eating, carly
adolescence, and body dissatisfaction would be invaluable to the conversation we’re having about products and developer
tools created by FB that filter, change, and alter appearances as “beauty”” effects.

« Some of these effects achieve what a simple makeup job would achieve: smoother skin, lengthened eyelashes, contowring
of the checkbones, otc.

» Others acliove selfies/self-portraits that dramatically alter one’s appearance and could only be achieved via plastic surgery
wnreal bife, for exanple, shoming of the nose, enlarging of the lips, cie.

High level take-aways:

o There is a great deal of research on haroful beauty norms established through TV, magazines, efe, but less research on
newer modalities like AR,

e Water marks/Warning labels are not effective and may cause more harm [Sanh. -to follow up for specific reforences

to studics; follow up erail sent sarne day as interview, 10/11/19]

h example of research: bilp

inages-arve~dgally~ altered-don

syhologsiod dou/bean

a

o Bryn called this an unanticipated “boomerang” effect
o Makeup v. Plastic Surgery roay not be a usetul framework if we’re concerned about proteciing the most vulnerable
populations on F13. We should be more evidence based and think about how to operationalize a frarsework based on
chagacteristios that are targeted for discrimination. Ask: is there evidence o show that people discriminate based on hair
fexture, skin tone, ete.? As a resalt, we would have more measurable harms to evaluate versus “beaunty wdeals.”
o For example, are people discriminated against b/c of their weight? If so, dow’t allow “dhvunimg” filters.
» Not permittimg skin fone changes is the right call because there 1s plenty of evidence to show that “colorism” exists outside
of “racisrn.”
» One suggestion to think about is how we could leverage behavioral signals, Lo, frequent use of filters, to surface resources
for somenne who may be vulnerable to developing an cating disorder or other less severe but still unhealthy behaviors?

Questions:

e What can you share with us from vour wesearch and training about how these beauty effects could impact young
adulescents and their development, specifically around their seif- image, body-image, and mental health?

o Can lead to body image pressure b/e status is conferred on certain kinds of loodks, and lead to ostracization,
harassment, structural discrimination of those that don™t find the mold

o Colorism {Staius based on skin tone) exists outside of racism, vsed to value certain tones more than others;
lighter tones are mwe valued in systems like this; oceurs in the US independent of frank racism; studies show
that even amongst people of similar race and similar opportundtics, people of darker complexion will be
treated more harshly for example, in schoo] dissipline proceedings.

o Emphasized importance of weight, which leads o stigma and discrimination, high levels of pressures on young
people to be fhin at any cost.

[

Concerned about the use of social roedia and gares to promote and normalize cosmetic surgery, 1.e.
Amazon’s game that invites you 1o see what you would Jook like post-cosmetic surgery procedures.

o Don’tsee that there’s nuch to gain here wdess it°s purely in play/theater/costuine, instead of curating vour
appearancs in the world to confirm to beauty norms, racial nors,

O

Exposure to harmfud beauty nomns in magazines and other media, worsening of body satisfaction - fons of
studies on that - not sure how mueh research is out there on how self~ alteration Images are Impacting
psychological wellbeing,
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» Age there any useful frnmeworks or principles we should use to guide our policies and product development?
e Toyon, is there a meaningful difference in the distinction we're drawing between beauty offects that can be achieved via
makeup vs. plastic surgery?

o May have less fo do with makeup per se but whether it is a characteristic that’s loaded with frank
discrimination, either b/e it”s fanciful or allowed to be diverse in society without struchur] discrimination, but
skin fone 1s, weight is.

o You do sec discrinunation for “visible difference” ie cleft paliet, or burn marks and sears. Another reason why
media when they want to have a really bad character, like an mjurv/defonmity/mark.

¢}

Makeup maybe shouldn’t be the Htmus test. They re vulnerable b/c they 're targeted. Perhaps that’s the litmus

test —— is there evidence to show that there’s diserimination for skin fone, natural hair styles, weight? Can be

more evidence based.

» Do you think “fantastical effecs”, 1o, ones that tum you nto Setional/fantastical characters like the Queen of Hearts,
function more like costumes or bave any other unique impact on youth we should think about?

o No concerns here
e What are your thoughts about restricting access to these beauty effects by age?

o 13-17 is a very vulnerable group; 18 is the age of majority, sure, but may ot be that meaningful b/c in terms

of vulnerability, 18-25 are still very nuich exposed/snilnerable.
» Would notitications of some kind, for example, water marks to indicate that an image has been produced using an AR
effect, help in your opion?

o Becomes passive consumption of media if they don’t know that the image has been altered.

o And while warning labels are used all over private industry and regulated goods and evidence suggests that
warning labels can be useful, there are psychology studies that show that warning labels for beauty conformity
can have a boomerang effect, The message people get is that even this model isn’t perfact, I need to be more
perfoct, or they have feelings of hopelessness, and so in the public health space, we do ot reconunend
wartiing labels b/e they 're not achieving the goal. For most readers, it does nothing for them and then for the
vulnerable ones, it can be harmful, [FOLLOW UP for references/studies to incorporate]

o Consumers respond more posttively and experience more positive body satisfaction response when they see
diverse frmages ~ but they have to be diverse images in media where #7s not tagged/conumented upon with fat
shaming, and misogynistic cotnments.

o Are there ways for FB to use a person’s frequent use of this filler to signal problematic behavior/eating
disorder danger? And surface resources similar 1o the way we do this for 5317

e Default/sticky settings.

o 1think the idea of how you set the default s tried and true and is certamly used in public healih a lot, make the
detanit the healthier option and make the less healthy more expensive, more arduous 1o access (like added
taxes on sugar, sweets, and beverages), added fax on diet pills, or access to stairs, choice architechure - how
does the choice architecture 1o the more healthy/pro-social choice. They bave to go way out of their way fo
alter their appearance. The default is the way you are,

Relevant publications:

» Austin SB, Rich M. Consorperism: its apact oo the health of adolescents. b Brown B, Alderman B, ads, Adolese Med:
State of the Art Reviews; Adolescants, Families, and Society in the New Millenmiorn, 20010 12030389- 409, View abstract

o Austin 3B, Gordon AR, Kennedy 34, Sonneville KR, Blossran I, Blood BA. Spatial distsibution of cosmetic- procadure
businesses in two 1LS, cities: 2 pilot mapping and validation stody. Int J Eaviron Res Public Health, 2003 Dec 06; 10
(1236832-62. View {

» Hadland SH, Austin 8B, Goodenow C8, Calzo JP. Weight raisperception and unhealthy weight control behaviors among

sexnal minorities in the general adolescent population. J Adolese Health, 2014 Mar, 34(30296-303. View abatract

s Caleo I, Somneville KR, Haines J, Blood B&, Field AY, Austin SB. The developrosnt of sssociations amony body mass
tdex, body dissatisfaction, and weight and shape concern i adolescant bovs and gids. J Adedese Health, 2012 Nov, 33
{SRS17-23. YView absirag

Dr. Katie Davis

High-level iakeaway: Young teens are most valnerable and we should be shaping our policies with thern in mind. The line to distinguish
efferts achievable via makeup versus those only possible with plastic surgery is a meaningfud one and we should age-gate at 15+,
Watermarks raight be usefisl so that teens feel less pressured to uphold unrealistic ideals.

» Wereached cuit because your mesearch into the impact of the social and physical environment on disordered 2ating, carly
adolescence, and body dissatisfaction would be invaluable to the conversation we’re having about products and developer
fools created by FB that filter, change, and alter appearances as “beauty” effects.

& Some of these effects achieve what a siyaple makeup job would achieve: smoother skin, lengthened eyelashes, contowring
of the cheelbones, ot

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-040-00337146
EX. 00029.00012



» Others achiowe selfies/self-porteaits that dearnatically alter one’s appearance and could only be achieved via plastic surgery
in real life, for example, slimming of the nose, enlarging of the lips, ctc.

QUESTIONS:

e What can you share with us from vour wesearch and training about how these beauty effects could impact young
adulescents and their development, specifically around their seif-image, body-image, and mental health?
o Meed to conduct research on these tools with special attention paid to the most vulnerable audience — gitls
who are already prone to suffer froan body mage concrrns,
o Pre-existing mental health issues are a major factor but the other is age: self-esteern issues associated with
body image are much more impactfil on a teen than an adult,

o)

There may be two use cases that she might be most concerned about: 1) the girl who’s wally not fecling good
about herself and using these effects by berself and spiraling and another is 2) a group of teens using this
together to make someone else look different and somehow using this as a way of harassment/bullying,

a

A colleague of hers did her Harvard PhiD on women's body concerns, she frund that women who had plastic
surgery siopped being worried or being foeused on their body image. Would tlus be a stepping stone fowards
that? O it could just be a fim tool. [FOLLOW UP on STUDY For citation] Wonder if this will exacerbate
the gap between real self and 1deal self

o Toyou, is there a meamngful difference in the distinelion we're drawing between beauty effects that can be achieved via
roakeup vs. plastic surgery?
o 1do think this 18 a meaningful difference. There are tons of teens who watceh makeup videos on YouTube, A
makeup effect would be different than something that drastically change vour image.

o Do vou think “fantastical effects”, Lo ones that tam you inlo fictional/fimtastical characters like the Queen of Hearts,
fumction more like costurnes or have any other wiique iimpact on youth we should think about?

e What are your thoughts about restricting access to these beauty effects by age?

o Makeup etfects are fine but for the more dramatic ones should be 18+

« Would notifications of some kind, for example, water ynarks to indicate that an image has been produced using an AR
effect, help in vour opinion?

o Really like that idea, b/c if teans start to present themselves just by their AR enhanced image, they may feel a
pressure to uphold that image. I marked to indicate it's been altered, it has less weight and less tied to how
their actual self. My instinet is that this might be good.

o FOLLOW UP: with screenshots of flow to get to Spark AR effects in 10 right now or at Jeast, examples of the altered
images.

o Hi Sarah,

» Homestly, all of these examples trouble me. To me, the fantastical features do nothing to minimize the effects of the other
distortions. As I ncted on our call, | cannot say definitively (nor can any other expert vou speak to, for that matter) what
impact these Ghers will have onteens withowt conducting research that directly addresses this question. T have not
conducted such research. T appreciate that Facebook is reaching out to experts for guidance, but T also cantion you that
untless we have carmried out research that addresses this topic {or are very knowledgeable of existing rescarch), we really
can't do more than offer an mformed opinion.

s Best,

e Katie

Janis Whitlock

Expert on non- suicidal self- injury in adedescence and young adulthond, social media, and mental health: Primary research focus includes
development of early detection and intervention in menial health and wellbeing using social media and ofher technology; curently a
research scientist and Director of the Comell Research Program on Self-Tojury and Recovery,

High-level takeaways: There is validation that beauty effects can negatively ropact mental health, cspecially in young teens and girds who
are already prone to suffer from self-esteem issues so please don’t release themn without carefidd thought and consideration.

QUESTIONS:

& What can you share with us from your research and iraining about how these beauty effects could impact young
adolescents and their development, specifically around their self-image, body-image, and mental health?

o There is validation that this happens - that idealized self eads to problems, FOLLOW-UP for articles that her
research assistant found (add Palak to this theead. and ask for the Merrill study).

o The dominant message is there’s nothing that ¥ can woagne that would ever be, if-then simple causality, there
are really predispositions to certain ways of being/thinking that are triggered. Young women, for example,
who are already vudnerable {o problematic ways of thinking re: the image or, maybe opportunities for
education fo conswners on the platform for counter-messaging,
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s Watermark?

o Great idea o put 2 watermark/indicator o the image that it has been altered. What’s interesting about visuals
is that we always say that we can tell what’s real and not real but the emotional/social imprint is much more
nuanced, the bram really can’t tell the difference. That’s why the social learning madel is oportant
learn something very deeply by just watching other people do it if yvou have a comnection fo them, it's part of
what makes marketing so effective.

YOou can

o The filters can effect self perception. There can be negative comparison, maybe;

o Would be great to measure what’s very troubling - b/c you have the data and can have rescarchers look for
patterns and use that to push out mterventiow/education to users/re-direct messages

o Could do rescarch on what’s the balance to strike with 3rd party?

& For example, do you see differences in use? by imposing standards on one group or at different
times.

# The outcomes could be differences in uptick? What's a pattern of use that’s concerning? You
coutld chart users who are using these filters at X frequency, these are probably your more
problematic users.

o Yes, this impacts minors differently than aduits; the older users, once they hit yvoung adult range, they use mstagrarm more
strategically,
o Carolvn Merrdll, instagram; get rescarch
« Please don’t just put out beaaty filiers.
e bollow up: make guidance for creatons to encourage more diversity in creation, nod just “sexification” of X, Don’t create a
“sexy burmy” but also create 5 other options for a buray look! And then educate users, include this in parent education
resourees, 1o think more eritically about these filters and their cholees.

LICNEL BROSS! and ANA MARIA CASTILLO, Journalist and PhD in Communications in
Journalism

Lionel Brossi is Director of International Relations and Assistant Professor at the Institute of Communication and Image of the University
of Chile, whete he teaches and researches in the fields of digital journalism, interpersonal and intercultural comununication and the role of
technologies in education. the youths, with focus on Artificial Intelligence and disruptive technologies. He is Faculty Associate of the
Berkman Klein Center for Internet and Society of Harvard University, collaborator of the Youth and Media project , and member of the
managerment team of the Conectados al Sur network.

High-level takeaways: Concerned that beauty effects will add to the carrent “war for attontion” currently impacting children who are
being socialized to seek social revwards for self-representation online. Age gating would be good.

= Lionel: more concerned about issues, children who are waiting for social rewards, war of attention, algorithin’s effect
writing for or predicting ativactiveness, what are the best rated for others, algorithms will promote this kind of filters, this
will change the way they perform self-representation online, the way they perceive their ovn body without filters can lead
1o self-esteem injury.

% Altractiveness scores - self-fulfilling foedback loop of getiing more praise or positive attention with the use of filters blc o
woplics that their real self], their unaltered self 13 ot good enough

» Age linmit/age gating: it can help but this won 't solve the issue of body image b/e adult wonen are susceptible to this as well

« Age himitis good

o (e of the dangers of fhus kind of effect can endorse fake perception or unattainable, need a phualistic, diverse way to
develop diverse ideas of beauty, L.e. make sure the filters don’t create one skin fone or one shape/size of a beauty standard
- think of a more proactive requirement/ enforcement mechanism

» What about promnoting all different types of bodies/faces? rediraction method froan FB/AG, to counter and redirect users to
nen- dominant standards of beauty

s Wehave research ongoing with youth and thelr mfersctions with digital media, te. filters, i 5 different countries with the
goal of building a digital Tteracy curdienlom. We're finding that adults are tolally biased about how we think about children
nteract with digital media. Example, 14- 17 years old were using Gmdr with fakve profiles and filters on their own faces io
sell drugs sex there is so tuch to feam from interacting with minors about how they e using these applications. They tell us
their “friends” that sell CEI pictures that doesn’t shorw their faces but we could see a winld in which faces can be so
altered that they can be used to facilitate the trafticking of CEL Somwetimes parents are alse managing their kid’s accounts.
it should be mandatory to do a youth centered study,

e Aside: Privacy of the data in terms of facial recognition, promoting the use of these filters will be more data,

PROFESSOR JUNG YEOJU
Professor at Korea National University of Education in counseling psychology. Her recent work focuses on the psychological effecis of

social media networks and the Internet. Last year, she also completed research on women's body image on SNS and this would be a
great opportunity for us to get her insight.
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High-level takeaway: In South Korea, the market is alecady satueated with similar apps as well as other apps that take body/facial
transtormation to even more exirernes that SparkAR will have mindmal impact. Professor Jung pointed out that in markets like South
Korea where plastic surgery is nod stigmatized and commonplace, apps like SparkAR give consumers outlets fo explore alteenative
selves through filters. She did agree that for the most valnerable—youth who are prone 1o suffer from low self-esteern, bullying, or
depression—ihis kind of social media use can becorne problematic without reinforcernent from others o support a strong sense of real
seif. She suggested deploying educational/re-divection campaigns and tools fo target users whose Spark AR use suggesis problematic
use, Le. exeessive or extreme use. She shared that many social media sites in South Korea use such methods with gouidance from the
govermment reguiators,

LISA MOORE, The Women’s Foundation HK
Recent research in HK last year compared 2 different age- groap™s relationship to beauty effect filters

25-34 year olds had a positive well-being/satisfaction correlation with filters because they saw the photos as marking moments, or
creating momories in their lite that was more for them than anyone else, 16-24 year olds had a negative correlation between well-being
and filter use; primarily because they are posting generally for the feedback from others. Over 509 in both groups edit thelr photus in
the nowmal course of posting. Most commen thing to edit is skin tone/nose/quality of skin. People who spend more time editing are
those who are least satisfied with their appearance in person.

HE has one of lowest rankings for mental health in the developed world anyway, Worth noting that this 1s tiue on suicide rates jn.
Japan/Korea as well, Part of it in HK is a sense of competition which can be in acadersic/professional spheres but the “rawking” also
axtends into the social sphere. There s a preoceupation with perfectionism which the filters indulge which can be damaging, As
background in 2015 — 11% of upper secondary students weren’t attending classes/social activities due to the way they look, filters ke
this won’t improve that.

Meany girls don’t assoeiate filters with “editing” photos, They think because the filter is built in they are not photo editing — when that
beconzes your reality i is even mowe problematic — even i just make-up effects, it is damaging self-esteem and well-being in the long-
ru. While watermarks could be used, they would be insufficient to negate negative impact. Age-gating would be a betier step as teens
are the most vilnerable group. Much evidence that eating disorders and self-harm stem froum low self-esicem around image for teens.
Lack of appropriate critical thinking/education about technology and social media in the HI system means they are even more
vulnerable locally.

FantasticaVanimal filiers aven’t so bad, More fun, Everyooe is clear it is not real and it doesn’t have the same wopact.

Zebya Khamal, Clindeal psychologist and Board Chalr of Rozan (suicide prevention org), Pakistan

in Pakistan no research available yot. We should consider doing surveys through the platform. Feedback is based on those they see in
the clintic, not surs broadly how it impacts the population across geo location and socio-eco class, However, the trend is that usage
winld happen in more educated class, with afftuent backgrounds amongst both teens and particularly middie- aged women, Generally
speaking there is a danger in using filters that change appearance to the extent of cosmetic surgery — not only would it be harmtul by
sefting an unattainable standard for those with particular vulnerabilities & body image and eating disorder issucs already, it contribuies to
general societal pressure to look a certain way which can increase the instances of vulnerability genceally., People will aim for skin
whitening and other drastic changes that is increasing use of whitening creams and cosmetic surgery, a lot of which goods are
unregulated so unreliable i terms of quality/ouicome. Self-esteen or other Issues are in the end compounded by what seems Blke a fun
thing in photoshopped/filiered images, those who are prolific users of these and appear fine and happy and as though they are having fun
with i, in her experience, have also been suicidal (for nultiple reasons but this is not net belpful). Given there 1s negative impact and high
usage arnong middle aged women too, age-gating will not work., Watermarks could be helptul fo really change the importioay people
relate to these images by allowing them to know the Image is ephanced BUT dabious whether this would mean they aren’t used much at
all. Fantastical/animal costames and effects are in a different category as they are obviously not meant io be real at all and so shouldn’t
be restricted in the same way.

Myung Yooun, Secretary Gencral Constners Korea

Filters with beauty effects can be gond but not fiw alf ages. Especially concerned about teen users — they are very sensitive toward social
media and it is emphasizing beauty rather than content itself. She has witnessed 2 distinet approaches among groups of teens using
filters. First group staris using beauty effects for cutiosity and gets bored and stops. The second admire therpselves/wish to keep using
that kind of filter because they are now trying o altain a new standard. This has a negative topact on health and well-being and is
contributing to rise in cosmetic surgery. This then encourages teens to buy more beauty products and diet pills — which can be
risky/ansafe consumer behavior.

Filters that are not made explicit ave particularly problematic as they really encourage an unattainable standard. The greatest mpact is
on the user/poster of filtered irnage who are basing their self-worth on how people react and comment. But those who view the image
are also mpacted as it changes the general societal standard to something unattainable.

She is doubtfil that age- gating could work. Beauty effocts are most used by teenagers anyway so they would circunvent it In this
space, watermarks wouldn’t work in practics, people wonr’t post their pictures if they are watermarked,

‘What is inaportant is HOW much exaggeration the filtees will bring - if 1t is makeup that is ok, Net to the cosmetic surgery extent. The
obvious fantastical filters {dogs/flowers ctc) are fine because they emphasise fun and the impact is less problematic.
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Dr. Rajana Kumari, Centre for Social Ressarch and on the Global Safety Advisory Board for
Facebook

Wornen are under a lot of pressure 1o Jook a cerfain way, this is especially true for countries like India where there are 50 many rigid
perceptions of beauty - e fair is beautiful. While it can be fim, Iike animal filters ete, cosmetic changes may fead to self-image issues,
and this may impact wellbeing, The other thing to consider is nullying and harassiment, while #ts possible for other filters as well, cosmetic
changes is one such filter that can lead to bullying and harassment of women esp young gitls and teens and then in addition to well baing,
it also becomes a safety issue. Not having cosmetic filters would be the right approach. The other types of filters are fin and obviously
thers is no coneern on having those available, but the cosmetic filkers would be problematic even if the intention is just fun and games, it
could have serious impact on others well being and safety.

Outreach email

Dear
1 hope this message finds you well, P’m on the Facebeook Product Policy team, the group that creates our {onug Jn
developing our policics we frequently reach out to external experts inorder to get the best expertise and provide visibility into the worle

wi're doing,

We’re carrently considering how we should frame rules for augmented reality (AR) effects in the area of beautification. This jssue anises
because FB and Instagrare have announced a Sps atformn that will allow users to creats certain offects; our policies will govern
which effects are allowed, We'd very much like to speak with you about our policies in flus area.

We are focusing on AR effects that promote beaaty standards attamable only through plastic surgery. We're seaing a rise n the
popularity of such beauty effects, which has led i a conversation on the stance that Facebook and Instagram should take on how those
filters relate to body image, mental health, and well-being, especially in the case of younger users. We want our policies to be mformed
by expert opinion.

[We've read your work with interest and would be glad 0 get your insights.] Would you be willing to speak with us about this? i s
we’ll find a coarvendent time &0 speak by video conterence or phone.

Thanks and best regards,

Policy Proposals Stemming From These Conversations

Lot

Conversation History

Quipbot#B3 left the thread Aug 22 a1 3:48 am

Quipbetii3d dug 22 af 3:42 am

This Quip file has been copied to Google Workspace (¢ os.gooste.com/dociment...) as part of the Quip2Google nugration

efforts. Quip is moving to Read-Only. Please work i the new Google file moving forward.

Learn more

th

Ttipa:/

workplace com/groups,..

Questions?

Yisit the Quip2Google Migration Feaedback Group (aitps//fh workplave ean/grouns... ).

Naote

Mew edits in this Quip file will NOT be antomatically synced to Google Workspace,
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Quipbetii3 added Quipbo#03 to the thread 4ug 22 ar 3:47 am
Ouipbot#l3 added you to a document dug 22 af 3:42 am

Kim [ cdited Aug 6, 2020 a2 3:23 pm

Samiz- edited 4ug & 2020 at 3:43 am

Kim [ cditcd Aug 5, 2620 0i 9:25 pm

Sarah
| Sharanya

Vaishnavi.J opened your conversation with Sylvia
Michelie | Amber Palak Z
Deepali Jessica {Poliey), C wisiing

Kim [ 24ded Vaishuavi | to the thread Aug 5, 2020 at 9:23 pm

Kim I 2¢dcd you to a document 4ug 5, 2020 ar 9:18 pm

Kim I cdited 3ar 25, 2020 a1 6:33 pm

o Age-galing — age is too manipulated/faked fo use

i [ cdiicd Dec 16, 2019 at 7:21 pm
Dr. Kanafani, Human Relations Instituie & Clinics

» These filters create unrealistic version of the user’s seif

Dayoa Geldwert, Karina Newion, Colleen

Dena | N Mmica! Rurpana)

o Filters make us feel worse about what we do Jook bike

Monica
Michelle
Jession

er [l axd Kim | on 2 phone Hug 3, 2020 af 9218 pm

o May cause an mitial endorphin rush to see ourselves changed (minute sense of happiness)

Comments that people may get on these photos can reinforce the Impacis
Watermark is helpful to third parties but dossn’t address first-party wnpacis
Age-gating -~ too manipulated/faked to use

Makeup va cosmetic surgery — yes, meaningful 1o draw line

Agrees with allowing characters when the eftict is exaggerated, not physically possible, ete.
o Cosmetic changes ereated in a realistic manner with any accessories shouldn’t be allowed

o The further you get from reality, the lesser the mpact

o The more cartoonish, the better

opened your conversation with Sylvia
 Amber Palak ] 5e+
{(Policy), Vashnavi §, Christina-‘

Sharanya Dena

Samh- added \/iomca- to the theead Dec 9, 2019 ai 11:51 pm
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 Sarah Dayna Geldwert, Karina Newton, Colleen
Aranys gt - Rumzma- Dreepali

and Kimn | Pec 0. 2019« 9:73 am
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Savah - added you to a document Dec 9, 2019 at 1i:45 pm

Sarah - adited Dec 9, 2019 at 9:52 pm

Sylvia mcdited Lec 8, 2019 at 8:5¢6 pm
Chenai Chart- Web Foundation

e ‘Young people in Aftica are more concerned about budy image as cosmetic surgery is not easily accessible to this group.

o Not iotally against use of AR filiers as they can be creatively used in amnplifying advocacy for Transgender and other
minority groups.

o How abont features that make characters look darker? Is this something that we would allow? Skin lightening i SSA goes
beyond race and we should lock at shadism.

e Mead to undertake more rescarch in the rogion to betier understand the effect of AR on mental health and well being of
young people.

« Supports the option of age gating the filter which will prevent minors from aceessing # and mamtain use by creatives.

Samh-‘ adited Dec 9, 2019 at 7:05 pm

Samiz- Dec 3, 2009 ¢t 3:27 am
)

3 -DO vou know wheo engaged this expert? | don't see their notes here and I dont't think it was someone on Safety Policy?

Samiz- edited Dec 5. 208 a1 3:27 am

Kim | cditcd Dec 5, 2019 a 12:09 am
» What about satire, eg bad botox filter?
o Filier Filters can be used for good or bad

» supports distinction boetween between makeup vs cosmetic surgery

Deepali I crcicd yorr conversation with Sylvia

Sarab Dayna Geldwert, Karina Newton, Colleen
Michelkz" Amber [ T22% Sarsh . Bbaranya . em- Monica* Rumnana
7 ‘ . .

Jessica (Poliey), Vaishnavi §, Christing| Dec 4, 2019 at 62718 pm

Deepabi [ cdited Dec 4, 2019 ar 6:43 pm
Dy, Rajana Kumari, Centre for Social Rescarch and on the Global Safety Advisory Board for Faceboodk
Women are under a lof of pressure to look a certain way, this is especially true for countries like India where there are so many rigid

perceptions of beauty — like fair is beantiful. While it can be fun, like aninal filters ete, cosmetic changes may lead to seli-image issues,
and fhus may wnpact wellbeing, The other thing to consider is bullying and harassment, while its possible for other flters as well, cosmetic
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changes is one such filter that can lead to bullying and harassment of winnen esp young girls and teens and then in addition to well being,
it alse becores a safety issue. Mot having cosmetic filters would be the right approach. The other types of filters are fun and obviously
there is ne concern on having those available, but the cosmetic filters would be problematic even if the intention is just fun and games, it
could have serious impact on others well being and safety.

Kim [ cdited Dec 4, 2019 at 6:48 pm
Judith Okonkwo

= Filier can be used for good or bad
e Extreme caution would be advised in dealing with these filters
o FEis in areally delicate position in tenms of where they police content and where they don’t. Consisteney is important.
» She likres watermarks for a couple reasons
o They are a form of digital literacy
o Removing the filters won’t solve the problem as they can be accessed elewhere
o Problemis, wecan’t
e Gonerally, she wants us to give people the tools to better assess the content they see
o Even the knowledge that everyihing is altered would be helpful

o She thinks everyone would be behind this
o Re: characier transformations, the caiegory is so broad that policing 1t becomes near impossible
o Where it’s very clear that it's not you but a character, we should allow
e Engage more with the researchers to understand where the breaking point between vourself and a character is. When do
vou not hedd yourself to varealistic standards? What is at the end of the bell curve?

sgavza- edited Dec 4, 2019 at 11:35 am

i [ cdiicd Dec 4, 2019 ai 5:49 am
Dr. Jamie Chiu

= suppots distinetion boetween makeup vs cosmetic surgery

e Youth are more vulnerable to the iapacts
o eg, they don’t want to store photus of themselves on their phones that are non filtered

o Leads to incessant “checking” behaviors - constantly looking at thewr images, lilves, ete.

o She likes the watermark idea, but only if we can watermark all imagery using these types of filters
o The way inwhich we could deploy a watermark wonld be casily gamed by going off-plattorm for filters

e Part of the goal should be t enhance media literacy
o eg, every titne you open the app, a notification that photos may be altered

& Removing filters altogether might not be realistic. Could just cauvse ppl o go oft FB/AG

o She supporis allowing theatrical/fimtastical effects
o Lffects that are most damaging are those that tell people tlus is what you should ook ke

Kim [ dited Dec 2, 2019 at 71:28 pm
Kim [ cdiicd Dec 2, 2019 ai 6:48 pm

Amber I cited Dec 2, 2619 ar 2:46 pm

2534 year olds had a positive well-being/satisfaction correlation with filters because they saw the photos as marking moments, or
sreating mormories i their e that was more for thern than anvone else. 16-24 year olds had a negative correlation between and well-
being and filter use; primarily because they are posting generally for the feedback from others. Over 5056 in both groups edit their
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photos normally in the normal course of posting. Mast normal conumon thing to odit is skin tone/nose/quality of skin, People who spend
e time editing are those who are least satisfied with their appearance in person,

HK has one of bywest rankings for mental health in the developed world anyway. Worth noting that this is true on suicide rates in. ..
which can be damaging. &s background in 2015 — 11% of upper secondary siudents weren’t attending classes/social activities due to
the way they Jook, fiters flters Iike thus wont toprove that.

Fantasticalanimal filiers aren’t so bad. More fun. Bveryone is clear it 18 not a human filier/it real and 1t doesn’t have the same iapact.

Zebya Khamal, Clindeal psychologist and Board Chalr of Rozan (suiclde prevention org), Pakistan

in Pakistan no research available yet. We should consider doing surveys through the platform. Feedback is based on those they see in
the cliviic, not sure broadly how it impacts the population across geo loeation and socio-eco class, However, the trend is that usage
wiuld happen in more educated class, with affluent backgrounds amongst both teens and particularly middie- aged wornen, Generally
speaking there is a danger in using filters that change appearance to the extent of cosmetic surgery — not only would it be harmtul by
setting an unatiainable standard for those with particular velnerabilities t body Image and cating disorder issues already, it contributes to
general societal pressure to ook a certain way which can inerease the instances of vulnerability generally. People will aim fou skin
whitening and other drastic changes that is increasing use of whitening creams and cosmetic surgery, a lot of which goods are
unregelated so unreliable in tevns of quality/outcorse. Self-estcern or other issues ave i the end compounded by what scems hike a fun
thing in photoshopped/tiliered images, those who are prolific users of these and appear fine and bappy and as though they are baving fun
with i, in her experience, have also been suicidal (for nudtiple reasons but this is not vet belpful). Given there 1s negative impact and high
usage among middle aged women foo, age- gating will not work. Watermarks could be belpful to really change the port/way people
relate to these images by allowing them to know the Image is ephanced BUT dubious whether this would mean they aren’t used much at
all. Fantastical/animal costumes and effects are in a different category as they are obviously not meant io be real at all and so shouldn’t
be restricted in the same way.

Myung Yooun, Secretary Gencral Constners Korea

Filters with beauty cffects can be good but not fiw alf ages. Especially concerned about teen users — they ar very sensitive toward social
media and it is emphasizing beauty rather than content itself. She has witnessed 2 distinet approaches among groups of toens using filters.
First group starts using beauty etfects for curiosity and gets bored and stops. The second adimire themselves/wish o keep using that kind
of filter because they are now trying to attain a new standard. This has a negative topact on health and well-being and is confributing 1o
rise i cosmetio surgery. This then encourages teens to buy more beauty products and diet pills — which can be risky/unsafe consumer
behavior.

Filters that are not made explicit ave particularly problematic as they really encourage an unattainable standard. The greatest impact is on
the user/poster of filterad hnage who are basing their self-worth on how people react and conunent. But those wheo view the image are
also impacted as it changes the general societal standard to something unattainable.

She is doubtful that age- gating could work. Beaunty effects are rost used by teenagers anyway so they would eircumvent it In fus
space, watermarks wouldn’t work in practics, people woar’t post their pictures if they are watermarked,

What is traportant is HOW much exaggeration the filters will bring — i it is makeup that is ol Mot to the cosmetic surgery extent. The
obvious fantastical filters {dogs/tlowers etc) are fine because they emphasise fun and the impact is less problematic.

SylviaM edited Dec 2, 2009 af 11:33 am

Teossa Vi, Divecter , Youth Lab, South Afvica

Tessa Dooms is the managing divector of Youth Lab, a dynamic youth-led policy think tank that mainstreams youth perspectives on
policy issues through interaction, knowledge sharing, and capacity development. Tessa's role at Youth Lab includes providing strategic
direction, finding funding and conseltancy opportunities, and stakeholder refations managernent. In 2015 Tessa was appoited a national
planning counnissioner tasked with guiding the implerentation of the National Developiment Plan in South Africa, Upon whuening &
South Africa, Tessa will apply what she learns through the Fellowship to improve the quality of her contributions to policy advocacy and
implernentation. Tessa has lectred vndergraduate and graduate students at three South Aftican urdversities, She Is internatimally
published and her strengths lie in training, research, cotununications, and strategic development, Tessa holds a Master of Arts with
distinction i Sociology from the University of the Witwatersrand.

e In SSA bady contours filters are more used than facial features, Prassure is around looking a particular shape and size so
below the face features should also be questioned as they have a bigger effect n SSA.

& Strongly recomnmends rejecting commercial sargery filters (Option 1)

o Lightening filters do not work in both directions as looking darker is not an augmentation option.

s The issue goes beyond racism and is e on shadism when we think to POC. Lighting matters and filters that achieve a
lighter shade are a problem. Filters have an inbuilt bias for caucasian skin. e.g inbuilt bias in warmer and cooler settings in
the fighting featurs in photography work against dark skinned individuak, White skin can be tanned but black skin is made
unrealistically blacker.

o There are things that can be achieved by makeup that make you Jook like you have undergone cosmetic surgery. E.g
Nigerian make up artists can make noses loodk thinner and smaller.
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» Limiting such flters to I3 profile use dows not limit the negative effects sincs K5 usage is centred around beauty features.

« The waterrnark is not a deterrent and can also be a policing tool.

o We should go for the hardest line on this one as the uniniended consequences on self worth and well being are not worth
considering,

e Consider the effects of AR/VR and the ability to make things that ate not possible to become possible, even though this
cannot be achieved in reality. What beauty standards does this technology create and what are the effects of this,

Arnber [ cdited Dec 2, 2019 at 9:66 am
LISA MOORE, The Women’s Foundation HK
Recent research i HK last year corpared 2 different age-group’s relationship to beaunty effect filters

25-34 year olds had a positive well-being/satisfaction correlation with filters because they saw the photos as marking moments, or
creating memories m their ife that was more for thern than anyone else. 16-24 year olds had a negative correlation between and well-
being and filter use; primarily because they are posting generally for the feedback. Over 50% in both groups edit their photos nomnally.
Most normal thing to odit is skin tone/nose/quality of skin. People who spend more time editing ave those who are least satisfied with
their appearance i person,

HK has one of lowest rankings for mental health in the developed world anyway. Worth noting that this is true on suicide rates in
Japan/Korea as well, Part of it in HK is a sense of competition which can be in academic/professional spheres but the “ranking” also
extends into the social sphere. There is a preoccupation with perfectionism which the Giliers indulge which can be damaging. As
background in 3015 — 11% of upper sccondary students weren’t attending classes/social activities due to the way they look, fiters like
this won 't troprove that.

Many girls don’t associate filters with “editing” photos. They think because the filter is bailt n they are not photo editing — when that
becommes your reality  is even more problematic — even if just make-up effects, it is damaging self-esteem and well-being in the long-
yun. While watermarks could be used, they would be nsufficient to negate negative impact. Age-gating would be a better step as teens
are the most vulnerable group, Much evidence that eating disorders and self-harn stem from Jow self-esteerm around image for teens.
Lack of appropriate critical thinking/edecation about technology and social media in the HEK system means they are even more
vulnerable locally,

Fantastical/animal filters aren’t se bad, More fim. Everyone is clear it is not a humaan filter/it doesn’t have the same impact.

Sarsh Dayna Geldwert, Karina Newion, Colleen
| Dharanya ena - \/‘im‘dca Rumana

and Kim Dec 2, 2019 X

< hnstm,i opened your conversation with Sylvia
Michel Asober Pal ’lk Sarah
Deepah Jessica {Policy), Vs us]mavij EES

Amber [l cvened vour conversation with Sylvia

Michelle Paiak Sarah Sharanva
Jessiva (Policy), Vais hnavi I, Chris ma-‘ Peter

Amber | IR edited Nov 29, 2019 at &:48 am

Sarah|
cna
and Kim

 Dayna Geldwaert, Karina Newton, Colleen
R 10nica- Rumana- Deepali
Novy

20 2019 a1 8:46 am

Sarah

Drayna Geldwert, Karina Newton, Colleen ‘
Aranya Monica- Rummm- Deepali

angd Kirn Nov 2g, 2019 af 8:43 pm

Dena [ ovoncd your conversation with Sylvia

Michelle Amher- Palak Sarz
Jessical {Policy), Vaishnavi §, Christina ‘

EKiw I <ditcd Nov 28, 2019 at 7:36 pm
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opened your conversation with Sarah

Dayna Geldwert, Karina Newton, Collean) fichelle
1’3]'&1{- SamhF Sharanya DC’!’L‘J.- Monica Rumana Deepali
s and Kim Nov

{Policy), Vaishnavi I, Christing Peter I 26, 2019 at 2:22 pm

SyEvia- edited Nov 26, 2010 at 2:22 pm

Kim [ 2dded Christina Jackson and Dena Feldman to the thread Nov 25, 2018 af 7:14 pm
Kim [ =dded you to a decument Nov 25, 2079 af 7:09 pm

Kim [ 24d<d you to a document Nov 23, 2019 at 7:09 pm

Kim [ cdited Nov 25, 2019 at 5:47 pm

Kim [ <ditcd Nov 22, 2019 ar 12:50 am

Kim | ccited Vov 27, 2019 ai 7:17 pm

Kim I cdited Nov 27, 2019 at 4:45 am

Kim | citcd Nov 2/, 2019 at 12:58 am

Kim [ cditcd Nov 26, 2019 i 8:18 pm

Kim_ edited Nov 19, 20i0 ar 11:33 pm

Karina Newten opened your conversation with Sylbvial Sarah

DBayna Geldwert, Collesn Michelle
B o Palal‘:- Sara\hF NATAITY R Monica Rumana Deepali
- Jessica {Policy), Vaishnavi I, Uhristing Peter [ and Kim Nov I8, 2019 at 2:51 pm

Samh- edited Nov 14, 2019 at 6:36 pm

» Hi Sarah,

« Honestly, alf of these examples trouble me. To me, the fantastical featares do nothing to minimize the effects of the other
distortions. As I noted on our call, [ cannot say definitively {nor can any other expert you speak to, for that matter} what
imnpact these filters will have on teens without conducting rescarch that directly addresses this question. { have not
conducted such research. | appreciate that Faceboolk s reaching cut o experts for guidance, but | also caution you that
unless we have carried out research that addresses this topic {or are very knowledgeable of existing rescarch), we really
can't do more than offer an mformed opinion.

e Best,

o Katic
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Kim | cditcd Nov 14, 2009 at 5:49 pm

Sarah H edited Nov 13, 2019 at 5:36 am

We spotic with 18 experts including psychologists, researchers — particularly those with work on Snapchat dyseorphia, bady image
activists, and AR professionals. We made sure to focus our outreach on experts who could provide rescarch insights and findings about
the impact of secial media and intemet technologics on youth identity development, body image, including Body Dryamorphic Disorder
{colloquially known as “Snapchat dysmorphia”™), and mental health. A large majority, ncluding individuals in the AR field, eeommended
disallowing profibiting these Ghers, citing known 1mpacts to body inage and mental health of similar flters and related other frms of
media that dealize vmrealistic beauty standards, We discussed lesser comrective actions that were less profubitive, ncluding hoiting
cosmetic surgery filters to adults and/or uitlizing watenmarks, bowever these actions were not viewed as sufficient protections given that
one, because (1) the universe of users that who are vulnerable 1o negative impacts from such filters 18 nwuch broader than those ages 13-
17, and two, (2) past research on labeling photoshopped imagery indicates such notice does found that they do vot insulate viewers
from #s negative effects. There was agreement In our conversations that we should be carefus] to It cosmetic filters even when used in
conjunction with a costume, anirnal features, fantasy effects, and accessories especially because these are often mwost popular with our
youngest users who are attracted to the fin/imaginary play aspect of these fillers but are gradually exposed, and nereasingly prow
aceustomed to their idealized face over their real one.

K [ cditcd Nov 13, 2019 at 12:55 am

Summary for Boz email:

We spoke with 18 experts inclading psychologisis, rescarchers — particelarly those with work on Snapchat dysmorphia, body image
activists, and AR professionals. A large majority, ineluding individuals m the AR field, recomumended disaliowing these filters, citing
known inpacts to body image and mental bealth of sknilar filters and related media. We discussed lesser actions meluding Himiting
costnetic surgery filters to adults and/or utilizing wateriarks, however these actions were not viewed as sulficient protections given that
one, the universe of users that are vulnerable 1o nogative impacts from such filters is much broader than those ages 13-17, and two,
rescarch on labeling photoshopped imagery indicates such notice does not msulate viewers from negative effects.

The one stakeholder that advocated for allowing cosmetic surgery Gliers unrestricted did so on the basis that platforms for AR filters
abound, and any actions taken by FBAG here would be a drop in the bucket, comparatively, which s not a vahies-based policy
rationale.

Dr. Neelam Vashi, Boston U

» Cosmetic surgery is the right teoe Invasive or non-mvasive including bip fillers

o Agrecs with disallowing these filters

o Would guidance that we disallow cosmetic surgery ropacts even in characters

> This will be an evolving process - you should start on the more conservative end

[a}

Think about the prople that go so far as to try to losk like Barbie, ken
o {Cartoons are made o be cartcabure reflections of beauty — big eyes, big lips
o There are people who spend hours and howrs rying fo achieve those looks
e Hyou tum biue and look like avatar, that’s fine

o When things become roore realistic and attainable # becomes something people think they could achieve (eg a Maleficent
filter might negatively impact someone more than a fish filter, even if both have face shape altering)

o Having young kids access even charcter filters could result i them making sexualized versions of thernselves

Kim [ ditcd Nov 12, 2009 ar 6:14 pm
Leen Segers, Women in Immersive Tech
s What [ personally fecl doesn’t matter - would like to poll WHT FB group
o This is an opportunity fo ask her commumity
o How to practically ask a question here?
% Perhaps webinar mstead

e This is a coatinuation of how women have boen portraved in MSM and VR - sexualized, cic.
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Kim | <dited Nov 12, 2019 at 12:01 am

Kim [ cditcd Vov & 2019 a1 814 pm

Name Nicole ruggerio, affiliation ar artist

High level:

s More detailed feedback
» “Good you guys are being cautious”

e Forme personally, this stuff is fin, but | know wornen have been impacted by beauty standards for a long time
o Women can lose themselves i this influence

& Generally, she 1s concerned with how FB/AG censorship applies to art
o Much of nudity is not sexual, for nstance. Policies and enforcement age too bhunt.
= What if the filter is actually commentary on plastic surgery?
e Maybe requite an extra step for creators
o context is key- ask for more context
o Filters that tansform should be allowed
o Provide exaroples of what is allowed or isn’1?
» N blanket statement on whether something can or can’t be approved will be apt

« MNeed {6 create a discourse with the artist — understand reason for the filter, make decision based on context
o explained why that kind of subjective assessment is not possible given need for consistency

Sonalee Rashawar Rashatwar, body positivity activist

Sarah- edited Nov 8, 2019 at 3:59 pm

» Follow up: make guidance for creators to encourage more diversity in creation, not just “sexitication” of ¥. Bon’t create a
“sexy bunny” but also create 5 other options for a bunny look! And then educate users, include this n parent education
resources, to think more critically about these fliers and their choices.

i [ cditcd Mov 7, 2079 at 11:47 pm
Wang-Tsu Liu, Happinss

o Happmss uses VR nabmal seitings to calio people

s Horw can you use tech 1o help people to improve fives?

« Mepative impacts of media are increased with social media

o There is not enough research on the impact of Glters

o Spectrum of Inman behavior is Tnige — some people relax to jazz, some to metal
= Weneed to know users more, personalize expetiences more

e Invest in neuroscience

Sonalee Rashawar, body positivity activist

e Recommends we remove costnetic surgery filters, but allow theatrical and fantastical applications
o Really admire the push io allow fad diet products, sees this as simailay
» Skin bleaching is on snapchat - £'s very stark that we don’t allvw

& These filters do fuel body dysmorphia
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Samh&k edited Nov 6, 2009 «t 5:02 am
DR L YVANDEBOSCH VANDENBOSCH, Netherlands, University of Amsterdam

o For children this is especially dangerous. They’re not attracted to the bunny and accessories but they gradually become
socialized tor this “new thce” —— for the youngest group, this is very dangerous, at st it's fum but generally they becoane
more focused on the appearance.,

Bim [ cditcd Nov 6, 2019 at 2:58 am
Siciliana treving, arvr women & allies

e Co-chair of ARVR Women & Allies

o This is reafly tough!

» She has created snapchat filters

e Expression & ereativity — how do vou tell people their creation st allowed?
o How could you operationalize?

= Yourisk pushing people off of your platfors

e What about a notification? —~ watermark both for creators & users: “We care about your safety.”*This is an exaggerated

version of this person’s face.”

« Make people who create these filters read or waich a video on harms-make it personal
o Re-direet users to safety center
o like the VR caution — do not use while walking, ot

e Still, she recognizes it is important to set boundaries

o Thisis zero sam -~ there is a cost on the creative side

s How you conununicate policy will be critical. Focus on the why

& There are a lot of QT platforms out there where filters ave allowed

TV

D QOO b KO U0 S
would have an advantage over new creations
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1

@

“Beaptification” 1s not apt — “plastic surgery techmiques® or "exaggeration'
o Need o define the terms

Samh& adited Nov 3, 2019 ar 5:59 pm

BR. L/ VANDEBOSCH, Netherlands, University of Amsterdamn

Dr. Vandenbosch (Ph.D, 2013) is a postdoctoral researcher at the Canter for rescarch on Children, Adolescents, and the Madia
{CcaM) at the University of Amsterdam. The relationship between media and well-being is the core subject of her research, leading to
publications in several fields including developmental psychology, sexology, body image, social relationstups and comnumication theory.
Her PhD project 'Self-objectification and sexual effects of the media: an exploratory siudy in adolescence’ aimed to contribute to our
knowledge of the processes through which exposure to media may affect adolescents' sexual attitudes and behaviors.

High-level The age groups using these filters most are all under 25 vears old so if we really, genuinely want fo have positive impact, age-
gaimyg shouldn’t be the solution b/c we all know kids Hie about thelr age and it'll be hard to implement an age cut off anywhere over 18,
Instead, we should focus on product sobutions. Yes to watermarks. Integrating plastic beauty effects within fantastical character effects
shouid not be allowed. This is especially dangerous for young children for whorn fantastical chasacter effects may be what attracts them
to the app in the fiest place b/ it's for/formy but serves as a gateway to focus more on their appearance and slide towards a negative and
distorted self- image as they are more and more exposed 1o their “new face” -~ images of themselves fitting a certain beauty ideal even
with bunny ears on.

e She condusts research into self posting behaviors, 1.e. what light do T ook best in? Which are focused on showing yourself
as “pretty”; and then there are the more passive behaviors, the scrolling behaviors, and all of this relates differently to body
image. She also thinks about what Protective factors exist, 1.¢. high scif-csteem, to negate/protect someone in this space.
Also, moportant fo note that there’s been so much foeus on girls when boys are impacted as well. B impact on anabolic
memes amongst boys for exarple. FB will Iikely get growing criticisms about this - that they are a platform for encouraging
this kind of behavior amongst boys oo and contributing o body tmage/self-esteern amongst voung boys.

e Studies are pretiy robust that social media and wellness are very much connected
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» Must disentangle specific behaviors
« Direct merease / gap between online self and real self malies one ook for ways to close to gap in real life,

o Watcrmark — studies have shown that this helps. Two studics that show that women indeed don’t Iike to use it but it s
positive b/ it increases awareness of the effeet, that it’s unnanral and that we should be critical of . Especially with body
nage, things bike signs and warnings that they bave altered don’t directly inerease body satistaction. It’s a slower

o or take away visibility of the likes, not to reward that behavior

o Add an automatic hashtag to body positive Images to promote this content?
= Butit’s challenging to detect the truly body positive images

o Amnew trend we see are celebrities showing their plastic surgery process and even collaborating with plastic surgeons to
proanote their procedures, taking it out of taboo sphere. Same thing with reality TV which normalizes these procedures.

o Don’t agree with stoply allowing fantastical characters fo ntegrate plastic surgery effects. T would say it’s even more
damaging b/t it gives them even more reason to engage  this behavior, b/ it°s pereeived as “fm” or provides a
converient way around the rules, malie thern a burmy but don’t allow the digital modifications that comply with
conventionalimeealistic beauty ideals,

o Forchildren this is especially dangerons. Theyre not attracted o the by and accessories but they gradually become
socialized o this “new face” — for the voungest group, this is very dangerous, at first 1t°s fim but generally they become
more focused on the appearance.

s Age limit is really just meant to please policy makers as a “politeness” measure, we all know it doesn’t really do much, The
apps are most popular amongst the age groups that are most vulnerable so if you really want to do something, an age limit
is not a real solution,

Palak il cdited Nov 5, 2019 5t 5:13 pm

Kim [ cditcd Nov 5, 2019 at 12:45 am

Kim | <cited Nov 4, 2019 at 7:48 pm

Key Questions

Key (Fuestions:

o How do beauty effects influence well being, esp for youth
s esp youth

« How do effects span culiures?

o What's the bigger issue with these effects?

s Honw do comparative body image issues play out

e where it is not clear a filter has been used?
o Should filters be flagged to show use?
« And what about the person using the filter — how will F try to attam onattainable ideal beauty wdeals?
o Where is the danger” For user? For recipient? Fast for youth?
» Will age-gating solve the problem? Will watermarks solve the problem?

& We currently don’t allow plastic surgery effects

i [ cditcd Mov 7, 2079 at 8:57 pm

EBim [ cited Oct 36, 2019 ar 16210 pm
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opened your conversatton with Sylvia

 Amber - Palak -

{Policy), Vaishnavi J, Chaisting

Raraly Dayna Geldwert, Karina Newton, Col k:en-
Diena Monica Rl.tma;na- Dieepaht
Peter [ 2nd Kim it 30, 2019 af 4:07 pm

Samh! edited Ocr 29, 2019 at 8:21 am

High-leveltakeaways: Concerned that beauty effects will add to the current “war for attention” cumrently impacting children who are
heing socialized to seck social rewards for self-representation online. Age gating would be good.

PROFESSOR JUNG YEOJU

Professor at Korea National University of Education in counseling psychology. Her recent work focuses on the psychological effects of
social media networks and the Infernet. Last year, she also completed research on woren's body image on SNS and this would be a
wreat opporbuntly for us to get her nsight.

High-level takeaway: In South Korea, the market is already saniated with sindlar apps as well as other apps that take body/facial
transformation to even more exireres that Spark AR will have minimal impact. Professor Jang pointed out that in markets like South
Korea where plastic surgery is not stigmatized and commuonplace, apps like SparkAR give consumers outlets to explore alternative
selves through filters. She did agree that for the most velnerable-—youth who are prone to saffer from low selfestearn, bullying, or
depression-—this kind of social media use can become problematic without reinforcement from others to support a strong sense of real
seif She suggested deploving educational/re-direction campaigns and tools to target users whose SparkAR vse suggests problematic
use, Le. exeessive or extreme use, She shared that many social media sites in South Korea use such methods with guidance from the
government rogulatous,

Sarah- Oct 28, 2019 at 11:48 pm

Great point. Agreed!

Sarah- edited Oct 29, 2019 at 12:24 am

o Body Can lead to body tmage prossure b/c status is conferred on certain kinds of looks, and lead to
ostracization, harassroent, structiwal discrimination of those that don’t find the mold

o Siatus conferred on certain kinds of looks

o Can lead to osiracization, hamssiment, structural discrisnination

High-level takeaway: Young teens are most vilnerable and we should be shaping our policies with them tumind. The line to distinguish
efferts achievable via makeup versus those only possible with plastic surgery is a meaningfud one and we should age-gate at 18+,
Watermarks might be usefidd so that teens feel fess pressured to uphold unrealistic ideals.

o Need to conduct rescarch on these tools with special attention paid to the most vulnerable audience — girls
wh are already prone o saffer from body image concerns.

y Pre-existing mental health issues are a major factor but the other is age: self-esteem ssues associated with
body frnage are much more impact{ul on a teen than an adult.

o

There may be two use cases that she might be most concerned about: 1) the girl who's really not foeling gond
about herself and using these effects by herself and spiraling and ancther is 2} a group of teens using this
togethar & make seeneone else look different and seanehow using this as a way of harassment/bullying,

[al

o

A colleague of hers did her Harvard PhD on women’s body concerns, she found that women who had plastic
surgery siopped being worried or being focused on their body image. Would fhis be a stepping stone towards
that? Or it could just be a fon tool, [FOLLOW UP on STUDY For citation} Wonder if this will exacerbate
the gap between real self and ideal self

Meed to conduet research on these tools. One thing § can think of s generally when you look at adolescents and emerging adults.
Geared towards girls, § assume, there are a subset of gitls who are more prone to body image concems. Whatever impact you’te
locking, voud want t look at what subsct of girls who already have body issues, self esteem effects, the way they use these effects will
be very different according to their vulnerability.

The major tactor is mental health but within that specifically body Image, self esteern issues associated with body image, and then within
that, one is an adult and one is 4 teen, it would impact the teen even more. Self esteem, then age/developmental stage.

There may be two use cases that I nught be concerned about: 1) the girl who's really not foeling good sbout herself and using these
effects by herself and spuraling and another is ) a group of teens using this together 1o make someone else ook ditferent and somehow
using this s a way of barassment/bullying. Acolleague of nune did her HArvard phiD on wonen’s vody concemns, she found that woren
whe had plastic surgery stopped being worried or being focused on their body image. Would this be a stepping stone towards that? O
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it could just be a fun tool.
Wonder if this will exacerbate the gap between real self and ideal self

Are there any useful frarpeworks or principles we should use to guide our pohicies and product developrent?

o Waotld want to Interact with these effects themselves

e Toyou, is there a meaningful difference in the distinction we're drawing between beauty offects that can be achieved via
makeup vs. plastic surgery?
o 1do think this is a meaningfisl difference. There are tons of teens whe watch makeup videos o YouTube, A
makeup offect would be different than something that drastically change your image.

1 do think this is a meaningful difference. There are tons of teens who watch makeup videos on YouTube. A makeup offect would be
different than something that drastically change vour toage.

o 18+
o Makeup effects are fine but for the more dramatic ones should be 184

o Would notifications of some kind, for exarmaple, water marks to indicate that an irsage has been produced using an AR
effect, belp n your opinion?
o REally Really like that idea, b/ if teans start to present themaelves just by their AR enhanced image. They ,
they may feel a pressure to uphold that image. Ifmarked to indicate it’s been altered, it has less weight and
less tied to how their achual selfl My matinet is that fhis might be good.

Expert on non-suicidal sel-injury in adolescence and voung adulthood, social media, and mental health; Primary research focus inchudes
devalopment of eardy detection and intervention in mental health and wellbeing vsing social media and other technology; currently a
research scientist and Divector of the Comell Research Program on Self- Injury and Recovery.

High-level takeaways: There is validation that beauty effects can negatively impact mental health, especially in yrung teens and gitls who
are already prone 1o suffer from self-esteein issues so please don’t release them without carefusl thought and consideration.

“What can you share with us from your research and tratming about how these beauty effects could impact young adolescents mnd their
development, specifically around their self-image, body-image, and mental health? QUESTIONS:

» What can you share with us from your research and training about how these beauty effects could tupact young
adolescents and their development, specifically around their self-tnage, body-image, and menial health?

o There is validation that this happens - that idealized self Jeads to problems, FOLLOW-UP for articles that her
research assistant found (add Palak to this thread, and ask for the Merill study).

o The dominant message is there’s nothing that T can imagine that would ever be, if-then simple cansality, there
are really predispositions to certain ways of being/thinking that are triggered. Y oung women, for example,
who are already vulnerable to problematic ways of thinking re: the image or, maybe opportunities for
education to consamers on the platform for counter-messaging,

s Watermark?

o Great idea fo put 2 watermark/indicator on the image that it has been altered. What's interesting about visuals
is that we atways say that we can tell what’s real and not real but the emotional/social imprint is pauch more
nuanced, the brain really can’t ©lf the difference. That’s why the social learning model is imnpratant — you can
learn something very deeply by just watching other people do it if vou have a connection fo them, it"s part of
what makes marketing so effective,

o The filters can effect self perception. There can be negative conparison, maybe;

o Would be great to measure what’s very troubling - b/c you have the data and can have rescarchers look for
patterns and use that to push out Interventiow/education i users/re-direct messages

o {Could du research on what’s the balance to strike with 3rd party?

= For example, do you see differences in use? by imposing standards on one group or at different
times,

s The outcomes could be differences in uptick? What's a pattern of use that’s concerning? You
cotld chart users who are using these filters at X frequency, these are probably your more
problematic users.

s Yes, this impacts minors differently than aduits; the older users, once they hit voung adult range, they use nstagrar more
strategically.

o {arobvn Merrll, instagram; getrescarch

» Please dov’t just pul out beanty filiers,
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High-~level takeaways:

opened your conversation with Sylvia

Sarah Dayna Geldwert, Karina Newton, Michelle
Ainber Palak IR Smahm T Diena Monica Rumana- Deepali
Jessica {Policy), Vaishnavi J, Christing Peter [ 2nd Kim cf 28, 2019 af 10:26 pm

Colieen

Sharvanya [l creved your conversation with Sylvia

Michelle ‘ Ambc—:r- Palak Sarah
Jessica, {Policy), Vaishnavi I, Christing| ‘

Ko [ 2dded Q)Heen- Michei}e- Sarah- and Sharany: [ to the thread Gcr 28, 2079 at 10:28 pm

Dayna Geldwert, Karina MNewton, Colleen ‘
Monica ! Rumana - Deepali
v

28, 2009 ar 10:25 pm

Eim [ 23d:d you to a document Oct 28, 209 ai 10:16 pm
Kim [ 2dded you o a docoment Oct 28 2019 at 10:16 pm
Kim [ 2¢dcd you o a document Oct 28, 2019 af 10:16 pm
Eim [ 2<ded you to a document Oct 28, 2018 ar 10:16 pm
Kim [ cditcd ot 28 2019 at 1:13 am

Kirn [ <citcd Oct 26, 2018 ax 12:24 am

= What about satire, eg bad botox flter?

Kirn [ <ditcd Oct 25 2018 i 9:41 pm
Sal‘ah-‘ adited Ger 25, 2019 at 9:04 pm

Patak | Oct 25, 2019 a1 5:27 pm

I'm e-mailing len, founder of & o on H/25/19

Kim [ cditcd 0t 23, 2019 ar 12:17 am

Jessica- {Policy) opened your conversation with Syl\via- Sara!'l- Drayna Geldwert, Karina Newton, Collean
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 Michelle Amber-‘ Palak Saraly Sharanys Dena- Momca-‘ Rumana
Decpali Vaishnavi J, Christina Peter and Kim Ot 24, 2019 ar .54 pm

Jessica - {Policy} edited Ot 24, 2008 ot 10:09 pm

K [ ccitcd Ocr 24, 2019 ar 9:23 pm

« Generally, stakeholders sapport making a distinction between effoets achieved via makeup versus those that can only be
achieved via cosmetic surgery, though no ine will be perfect.

« Watermarks Stakeholders were split on the use of watermarks. Some felt they were an appropriate intervention that
prioritized nforming and educating users on new technology. Others noted watermarks can have the opposite of the
intended effect, as was seen with the “hoomerang effeet” of photoshop disclosures.

o Children are particularly vulnerable, however many others are vulnerable as well: those with a history of mental health
challenges, eating disorders, ete.

e The distinction hetween makeup effects and plastic surgery effects is an inprecise but nonetheless defensible distinction.

Kitty Wallace, BB D Foundation
High kevel Disallow these filters. Put waternwarks v makcoup filters,

s why do people want to create these filters?
o most people are trying & do this to make themselves feel betier
o the use of these filters, reinforees that you aren’t good envugh
o that reage then goes out o
« particudarly for young people, hard o know what is nonmal, acceptable, ete.
o harder and harder for people to feel like it 18 ok to be themselves
» these apps perpetuate the view that there are certainly
« defensible to make a distinction between makeup vs cosmetic surgery
o lot more danger involved m botched cosmetic sargery

o no matier how hard you try, a vilnerable person will be impacted by it
e frean a BD POV, cosmetics can be used as a form of camouflage - not being used in the same way others would use it

o {0 change your mindset, that needs o come from the inside, from education, eic.
o need to teach people to be skeptical

®

should not allow the cosmetic surgery filters altogather

filters showld be fun ~ this isnot fun

@

®

watermarks - can these be undermined, cropped out?

®

BDD has the highest suicide rate of alf mental health disorders

@

#”s not about being paternalistic, 1t's about supporting mental health
o we're about commmumity & support

®

What is the rationale for FB & IG allowing these filiers?

NEDA
High level: Strong support for watermark as a form of education, but oniall beauty filters. Recornmend we disallow cosmetic surgery
offects.
» MA bill considering regulating this area - comes from Harbord Striped program, CA considering stroilar bill
e people with dysmorphia and body image issues will be disproportionately deawn to the use of these filters
o lilves the watermark feature a lot, but it should be on all beauty filters, not just those that can only be caused by cosmetic
surgery
o there may be more of a rationale for applying 2 watermark to makeup effects since those are harder for the
naked eve to detect
o we collectively know so much about wopact of this kind of thing on menial health and body image
» there should be a watermark on any images- not just those that can be caused by cosmetic surgery, the makeup ones may
be even oz concerning
o real opportunity to influence and educate consumers
HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-040-00337164
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s when you do too nuch protecting (by rernoving), they will find a way t do this anyways
o ©g monitoring hashtags for cating disorders
o when we start getting inio filters that affect body stze

» watermark could take a mental Joad off of the individual using them - they may be less likely to hold themselves io
unreasonable standards

» cosmetic swgery etfects - hard to see how that could produse positives - should just disallow
o allowing is faking a step back from the direction in which we’re headed

o Fwould be shocked if vou found a counter perspective fo ours

» clear rationale for treating age differently

¢ body of evidence is thers to support restricting these effects

Kim | Ccr 23 2019 ar 8:21 pm

Palak just secing this, Claire Mysko, Chevese Tuener, Lanren Smolar. Call is tomesrow at 9:302m PT. Would you like to join?

Kim | <dited Ocr 24, 2019 at 12:09 am

s These extreme beauty affects can have severe impacts on both the individuals using the effects and those viewing the
images.

o Watermarks can have the opposiie of the intended effect, as was seen with the “boomerang effect” of photoshop
disclosures,

e Children are particularty vulnerable, however marny others are vulnerable as well: those with a histiny of mental health
challenges, eating disorders, ¢tc.

« The distinction between makeup offects and plastic surgery effects is an imprecise but nonetheless defensible distinetion.
Rachel Rodgers, Northeastern University

» Media Researches media influences on body image
e Interactive component, of social media is a different type of influence from print media
s Help She does research with the goal of helping mdividuals to cope, leaming how best to nform
= Viewing woages of atiractive people makes others feel less attractive, more likely to engage in haroful bebaviors
« The more images depart from the norm, the greater impact they can have on magery mental health of viewers
o Nota hard hoe between makeup effects and surgery effects — what 1s cosmetic surgery?
s Merit
o Though thers is merit to the idea that there there
& aresome
o isaspecinum
o Kunowing it is fake
o “Knowing that something is thke does not protect you from the emotional impact”

N

o Peaple do know,

o Sets That imagery still sets the standard, normalizes,

o Forexample, in Kovea — , eye shape

& They know that the eye shapes they are seeing aren’t natural, but i doesn’t impact reduce their
desive to see them have the suegery

®

CGoographically — impossible to

@

Beauty ideals are mcreasingly globalized
Mot interested in watermark
o French law — meta Meta analysis of the French law on requiring photoshopped toagery to be marked as
sucht “it in no way buffers people”

£

o “ i noe way buffers people”

@

Both are important

» First person vopact: fyon
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s conuously
« continoously self-present in a way that is diserepant with your actual presentation, that would likely to make you more
reticent o engage in sockal activities, ete.
o Likely to make you mors reticent to engage in
o spatulating
» Re: other side of the coin, there is always an argument to something being paternalistic when decisions are being made on
worens womens” behalf
o Fernimist Look nto faminist mobile tech developrnent — ook to for another perspective
» Choice- false choice —
« Elective procedures — weighing
o Ads? She agrees a future inwhich this tech conld be used in ads is extrerely conceming
s Age is a always usciul
« — whether it needs
o differentiator and one that is relatively easy fo justify (eg, indoor tanning, cosmetic surgery)
o One that is relatively casy to justify (indoor tanning, cosmetic surgery)
o Strategic
o She is inferested in steategic research —
o R¥P

o do we sponsor any research along these lines?

Kim [l cditcd Ocr 27, 2019 at 1:49 am
Rachel Rodgers,

o Media influences on body image
s Interactive component, different type of influence
« Help mdividuals to cope, how to inform
o Viewing images of attractive people makes others feel less atiractive, more likely to engage in harmiful behaviors
o The more images depart from the nomn, the greater impact they can have on imagery
» Not a hard hine — what is cosipetic surgery?
e Merit to the idea that there there are some
o Knowing it is fake
o “Knowing that something is fake does not protect you from the emotional impact”
o People do know,
o Sets the standard, normalizes,

o Korea - eye shape
& They know that the eve shapes they are sceing aren’t natural, but it doesn’t impact their desire
to see themn

o Ceographically — impossible o
» Beauty ideals are increasingly globalized

« Mot interested in watermark
o Frenchlaw — meta analysis of the French law
o “itin no way buffers people”
« Both are important
o I you conuously self-present in a way that is discrepant with your
o Likely to make you more reticent to engage in
e spatulating
o always an argument to something being patemalistic when decisions are being made on womens behalf
» Feminist mobile tech developroent — Jook inio
e Chuice- false cheice
o Elective procedures — weighing
s Ads?

« Age always usefo] - whether it needs
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o {ne that is relatively casy to justify {indoor tanning, cosmetic surgery)

o Birategic research — REFP

Sara}\;H‘ adited ot 18, 2019 at 9:23 pm
Janis Whitiock

What can you share with us from vour rescarch and training about how these beauty effects could impact young adolescents and their
development, specifically around their self-image, body-image, and mental health?

» There is validation that this happens -~ that idealized self leads to problems, FOLLOW-UP for articles that her mesearch
assistant found (add Palak to this thread, and ask for the Merll study).

¢ The dominant message is there’s nothing that I can imagine that would ever be, if-then simple causality, there are really
predispositions to certain ways of being/thinking that are iriggered. Y Oung women, for example, who are already
vulnerable to problematic ways of thinking re: the inage o1, maybe opportunitics fou education fo consumers on the
platform for counter-messaging,

o Oreat idea to pud a watermark/indicator on the Irnage that it has been altered. What's interesting abowt visuals - Is that we
abways say that we can tell what’s real and not real § but the erpotional/social imprint is much more nuanced, the brain
really can’t tell the difference. That’s why the social leaming model s important — you can learn something very deeply by
just watching other people do it if you have a connection o them, 1t°s part of what makes marketing so effective.

o The filters can effect self perception. There can be negative comparison, maybe;

» Would be great to measure what's very troubling - b/e you have the data and can have rescarchers look for patterns and
use that 1o push out intervention/education to users/re- direct messages

o {Could do research on what’s the balance to strike with 3rd party?

= For example, do you see differences in use? by imposing standards on one group or at different
times.

& The outcomes could be differences in uptick? What's a pattern of use that’s concerning? ¥Ou
corld chart users whe are using these filters at X frequency, these are probably your more
problematic users,

o Yes, this impacts minors differently than aduits; the older users, once they hit young adult range, they use mstagrarn more
strategically.

o {arolyn Merrill, insiagrany get research

» Please dont just put out beauty Gliers, it disproportionately put out filters
LIONEL BROSSE and ANA MARIA CASTILLG, Joumalist and PhD in Conununications in Journalism

Lionel Brossi is Director of International Relations and Assistant Professor at the Institute of Commurication and Image of the University
of Chile, where he teaches and researches in the fields of digital journalism, interpersonal and intercultural commumication and the role of
technelogies in education. the youths, with focus on Artificial Intelligence and disraptive technologies. He is Faculty Associate of the
Berdonan Klein Center for Internet and Society of Harvard University, collaborator of the Youth and Media project . and member of the
management team of the Conectados al Sur network.

o Lionel: more concerned about issues, children who are waiting for social rewards, war of attention, algorithm’s effect
writing for or predicting atiractiveness, what are the best rated for others, algorithms will promote this kind of filters, this
will change the way they perform self-representation online, the way they perceive their own body without filters can kead
to self-esteem injury.

s Aftractiveness scores - self-fulfilling feedback loop of geiting more praise or positive attention with the use of filters bic it
implies that their real self] their unalterad self is not good enough

o Age lunit/age gating: 1 can belp but this won’t solve the jssue of body image b/c adult wornen are suscepiible 1o this as well

s Age limit 5 good

o One of the dangers of this kind of effect can endorse fake perception or unatianable, need a ploralistic, diverse way to
develop diverse ideas of beauty, 1.e. make sure the filters don’t create one skin fone or one shape/size of a beauty standard
- think of a more proactive requirament/ enforcement mechanism

o What about promoting all different types of bodies/faces? redirection method from FB/G, to counter and redirect users 1o
ron-dominant standards of beauty

e We have rescarch engoing with youth and their interactions with digital media, Le. filters, in 5 different countries with the
goal of building a digital Iiteracy curricutum. We’re finding that adults are totally biased about how we think about children
interact with digital media. Example, 14- 17 years old were using Grnde with fake profiles and filters on their own faces to
sell drugs so there is so much to leam from interacting with roinors about how they’re using these applications. They tell us
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their “friends” that sell CEI pictures that doesn’t sherw their faces but we could sew 3 winld i which faces can be so
altered that they can be used to facilitate the trafticking of CEL Somwetimes parents are alse managing their kid’s accounts.
it should b mandatory to do a youth centared study.

« Aside: Privacy of the data in terms of facial recognition, promoting the use of these filters will be more data.

B [ cditcd Cet 18, 2019 ar 4:24 pm

» We cwrrently don’t allorw plastic sueg surgery effects

Samhy‘ edited Oct 18, 2019 at 4:36 pm
P, Katie Llavis

» Wereached out because your research into the impact of the social and physical environment on disordered eating, carly
adolescence, and body dissatisfaction would be invaluable to the conversation we’re having about products and developer
fools created by FB that filter, change, and alter appearances as “beauty”” effects.

& Some of these effects achieve what a simple makeup job would achieve: smoother skin, lengthened eyelashes, contouring
of the cheekbones, ot

» Others aclueve selfies/self-portraits that drarnatically alter one’s appearance and could only be achieved via plastic surgery
fnreat life, for example, shmming of the nose, enlarging of the lips, efe.

QUESTIONS:

o What can you share with us from your research and training about how these bemuty effects could impact young
adolescents and their development, specifically around their self-image, body-image, and mental health?

Need to conduct research on these tools. One thing T can think of is generally when you Took at adolescents and emerging adults,
Geared fowards gitls, | assurne, there are a subset of girks who are more prone o body tmage concerns. Whatever impact you're
fooking, youd want to Jook at what subset of girls who already have body issues, self esteem effects, the way they use these effects will
be very different aceording to their valnerability.

The major factor is mental health but within that specifically body image, self esteern issves associated with body timage, and then within
that, one is an adult and one is a teen, it would impact the teen even more. Self esteers, then age/developmental stage.

There may be twir use cases that | might be concerned about: 1 the girl who's really not fecling good about herself and using these
cffects by herself and spiraling and ancther is 2} a group of toens using this tegether to make someone else ok different and scunchow
using this as a way of harassment/bullying. Acolleague of nuine did her HArvard phiD on women’s vody concerns, she found that women
who had plastic surgery stopped being worried or being focused un their body image. Would this be a stepping stone towards that? Or
it could just be a fun tool,

Wonder if this will exacerbate the gap between real self and ideal self

Are there any useful fraroeworks or principles we should use to guide our pohicies and product developraent?

o Wauld want to interact with these effects themselves

To you, is there a meaningfil difference i the distinction we're drawing between beauty effects that can be achieved via makeup vs.
plastic surgery?

{ do think this is a meaningful difference. There are tons of teens who watch makeup videos on YouTube, A makeup effect would be
different than something that drastically change your image.

« Do you think “fantastical effects”, Le. ones that tun vou into fictional/fantastical characters like the Queen of Hearts,
function more ke costumes or have any other unique impact on youth we should think abouat?

» What are your thoughis about restricting access fo these beauty effeets by age?
o 18+

o Makeup cffects are fine but for the more dramatic ones should be

« Would notifications of some kind, for example, water ynarks to indicate that an image has been produced using an AR
effect, help in your opinion?
o REally like that idea, b/c if feens stagt to present thernselves just by their AR enhanced image. They may feela
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pressure o uphold that image. I marked to indicate i#'s boen altered, it has less weight and less tied to how
their actual self. My instinet is that this nught be good.

o FOLLOW UP: with sereenshots of flow o get to Spark AR effects in 1G right now or at least, examples of the aliered
images.

Samiz- edited Oct i6, 2080 ar 12:23 am

Kimo | <! (5. 2009 ar 12:40 am

works closely with SaferNet

Kim [ cditcd Oct 15, 2019 ar 12:40 am

Palak |l cdited Oct 15, 2019 at 12:37 am

Palak | Cct 14 2019 at 8:25 pm

Who are we meeting with from NEDA?

Palak | Cct 14 2019 at 7:20 pm

Wheo sent thiz email and who was it sent to7 [ know the founder and can help assist if needed.

Palak i cdited Oct 4, 2018 a1 8:25 pm

Eio |l - (2. 2009 at 10:26 pm

Inn other words, it is 2 great frame, but under- inclusive for this exercise.

Kim [ Oc (2. 2009 at 10:21 pm

§ fielt likee this suggestion missed the mark - we should abselutely be concerned about features that are the subject/target of
discrimnination, however when looking at it from a mental health perspective, the features we need to consider are broader,

Kim [ cditcd ot 12, 2019 ar 16:25 pm
Samh- edited Oct 77, 2019 at 11:37 pm

Biw [ cditcd Oct 11, 2019 ar 5:40 pn
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Sarab - adited Ot {1, 2009 af 3:46 am
Peter [l cdited Oct 11, 2019 ot 1:00 am
Peter [l <dited Ocr 10, 2019 at 2.34 pm
Peter i cdited Oct 9, 2019 at 9:34 pm
Samh- edited Oct 9, 2019 af 1:31 am

Palak|[Jil] Oct 8 2079 at 4:36 pm

Sure. We are still gathering names of extemnal stakeholders that we've worked with that would be key to engage in fis conversation. I'll
populate the table above with those partners.

Samiz- edited Oct 4, 2019 at 8:43 pm
Palak i cdited Oct 4, 2019 at 7:04 pm
Palak |l cditcd 0ot 3, 2019 ar 1706 pm
Kimn [ i<t Oct 3, 2010 gi 3:53 am

Poter il Ccz 2 2019 a1 9:15 pm

Hi Palak dene! Could you please lnop us in on scheduling conversations with your contacts? My team will be responsible for

codlating and organizing the feedback and applying it to policy recommendaitions, st it's quite important that we join the calls. Thanks.

Palak |l Cc: 2 2019 0t 9:09 pm

Can we inslude the outreach email language here?

Palak i cdited Oct 2, 2019 af 9:26 pm

Dayna Geldwert opened your conversation with Sylvia Sarah Karina Mewton, Colleen Michelle

Arnber Palak ‘Sare.hF Sharanya Dena Monica Rumzmm Deepali
Jessica {Policy), Vasshnav I, Chnistina Peter i 20d Kan cf 2, 2019 ai 5:26 pm
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Palak [l opencd your conversation with Sylvia

Sarah Dayna Geldwert, Karina Newton, Colleen
Michelle ‘Ambex Sarsh  Sharanya Dena ‘Monicaq Rumana- Deepalt
Jessiva (Pulicy), Vaislm’tvl I, Christina Peter and Kim | Ocr 2 2019 at 8:21 pm

Peter il cdited Oct 2, 2019 4t 23 pm

Peter | 2dded you to a document Oct 2, 2019wt 8:16 pm

Peter i 2dded Dayna Geldwert, Karina Newton and Palak [ to the thread Gcr 2, 2019 at 8:21 pm
Peter i added you to a document Oct 2, 2009 ar 8:16 pm

Peter [l 2dded you to a document Oct 2, 2019 at 8:16 pm

Peter ] cdited Oct 1, 2019 ar 12:00 am

Kim I creocd your conversation with Sylvia

NEEL}MH» | Amber Palak Sara! wharanya
Deepali Jessica {Policy), Vaishnavi I, Cluistina

Saraiz- edited Sep 30, 2019 ot 11:00 pm

Dayna Geldwert, Karina Newton, Colleen

T)c:na- \’I(micaq Rarnanal
and Peter || Ser 30, 2019 a7 7049 pm

Poter - edited Sep 30, 20089 ar 12:08 am
Sarab - odited Sep 20, 2000 at 11:56 pm

opened vour conversation wi 111 Sylvia

Dayna CGeldwert, Karina N»vmm Colleen Michelle
Rumana Deepali
27, 2019 ai 2:19 wmn

Peter I 2dded Kim | =< Samh- tir the thread Sep 26, 2019 ot 11:26 pm

Peter i added you to a document Sepr 26, 2009 ar 11:20 pm

Peter ] 2dded you to a document Sep 26, 2018 a1 11:20 pra

Potor i cdited Sep 26, 2009 ar 11:23 pm
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Rumana il cpeued your conversation with Sylvia

Dayna Geldwert, Karina Newton, Colleen
Michelle Asober [ T2k Sarah] Sharanya ,)en:i- Monica- Deepali
Jessica, {Policy), Vaishnavi I, Christing|  Pefe andd Ko Sep 25, 2019 a1 633 pm
Bumana [ cdited Sep 25, 2019 0: 7:10 pm
Potor il <dited Sep 25, 2009 a1 12:27 am
Peter i crabled hink shaning - View/Edit Sep 24, 2019 at 11:32 pm
Peter [l cdited Sep 24, 2019 at 8:38 pm

Peter ] created the document Sep 74, 2019 at 8:39 pm
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