EXHIBIT

EX. 00030

Youth Empathy Framing

What Success Looks Like

Long-term Success for the Empatly Team means Facebook becomes a place where teens give and receive social support and
actively connect, engage, and invest in their commumitios.

Success for the Youth Empathy team will ook like (Draft):

» Facebook and its family of apps are viewed as a valne-add to teens lives; Support Product Market Fit

o Percent of teens out of teen population who use FB every day has increased (Baselines as of Dee’17: US: 5004 and
Global: 34%) becausc they fike using FB and find the product additive to their ives. DAP/Population is growing imsicad of
declining,

o Teen well-being. as tracked by the longitudinal study run by Compassion, frends positive over time

o The namative sbout FI in the press and collective consciousness has shified becaise we prosctively demonstrating
thoughttul, ethical design and crapowenment of people (youth, parents, caregivers, child psychologists)

o bvery Teenon B is:

Weeldy participation i small group conversations (sifent disco / messenger) with at least one group of ¢lose

friends

o Hngaged in a group {preferably online + off) that adds value to their life

o Experiencing positive reinforcenent

o Can speak to how they deal with negative conunents, bullying, harasement, and other negative experiences
(which will prove we have empowered them with a sense of ownership over their experiences, feaching
agency, problem solving and conununications skills)

Mission
Our mission is to ensuee that Facebook is a place that does no har and mientionally promotes well-bemng in the Hives of youth arouad
the world.
Goals
Integrity:
« Limit the inwnediate and Jong-term hasmful etfects of Facebook on youth.
Wellbeing:

« Deepen Teen's sense of belonging through connection to conununities where they can develop skills, add value, and gain
social support.

o Support teens in the process of development and expressing their identity in a constructive and creative way,

« Promote a sense of agency and optimism by developing tools that empower young people to respond 1o life's challenges
and opportunities {embarrassment, bullying, drama, efc.).

The People Problem / Need

{Our evolving understanding of what the primary needs are for youth, as i relates to preventing fiarm and prometing
wellbeing]

rnd

Known Detervents from Using Fag
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e Teens see no reason to use Facebook: We have lost product market fit [Biggest Barrier]

o Teens friends are not on Facebook

» Brand Tax: FB is associated with “old people™

o When asked about why they don't use Facebook, in addition to their friends not on the platform, and their parents are,
they also think FB is a generally negative place: drama, hateful comoments, controversy and a general lack of
positivity. [3]

o Notalways out of malice, but more so a lack of understanding for the consequences of their behavior and
their effect on others.

» Teens today are growing up with their entire 1ife on Social Media, often shared by their parents and relatives during their
upbringing. This means baby pictures of their first bath. This countent can be resurfaced or found by friends, ereating
potentially embarrassing or sensitive moments. This is the first generation to deal with this problem and one that
adults canmot yel sympathize with,

» User rescarch indicates umwanted photes (old photos, unflatiering photos, photos from a different time) are a problem fiw
teens - and there are no real tools to deal with this, [3b)

o Young teens (~13) don't feel safe using thelr real name, ientity or any clues that could lead to strangers finding them due
to privacy and safety concems.

o PAC is keendy aware that prevalence rates for bullying/harassment is higher in teens than adults and that teens nught
require different forras of support. 5]

= Inereased screen time, particularly before bed, is linked (o sleep issues, which bave long terminegative effects on
cognitive and physical development; /5 teens report waking up and checking social media in the middie of the
sight. [Power, 8. Tavlor, C. Horton, K. 2017, Sleepless in school? The social dimensions of young people’s bedtime rest

» Teens feel enonpous pressure to portrail their idealized self on social media.
o Teens take 20 selfies o get to the night one to post - as a result of apprehension on how they will be
perceived and making sure they are represenied in a positive light,
o When old content is resurfaced or they are tagged in coatent that isn't representative of whe they want o be,
it creates apprehension and fension.
« 9718 teen givls say they are unhappy with thelr bodies: One study shows that girds express a heightened desire to
change their appearance affer spending tirne on FB. [Research: Social comparisons on social media: The impact of
Facebook o young winnen's body image concerns and mood. Bedy Image, 13, pp. 38-45. Link]

o 7/18 teens say they have experienced cyber bullying

s FoMo

« There is an external nareative that increased screen tirne Is increasing depression and senses of isolation, however there
is other 1g 3 that shows the mpaet as both positive and negative, based on the vohane of use, with no use also
sometimes being negative.

o Increase in anxiety

Ar

o Connecting and making friends (balance with the pressures listed above)
» Access to mental health resources and other peaple accounts of similar experiences / support from others
» Emotional Support: 7/10 teens report receiving emotional suppott on social media during challenging times

e Positive re-enforcement and ongagement is important to development, during a time when teen identity is being defined, our
sense of self value and we are learning to interact in social enviromnents, as adults.

« Exploration and access to new ideas

o News source

Our Work
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1. Wellbeing: Encourage Community, Creativity, Agency & Wellbeing [product]

+Learning & Skills Development We Want to Promote through our products

Not included in the above: Discovery (part of leaming / identity formation), Learning, Mastery {the need 1o feel a sense of
accomplishment by achieving mastery of a particular skill), Mental Health, and Physical Wellbeing (resting, cating well, exercising,
spending e in nature/outdoors, niting stress).

+ Age of Censent [Separate Work Stream]
+ Parent Portals- Tools for encouraging healthy engagersent with technology. [eabi m-

2. Youth integrity: Prevent Harm [QOversight]

We are working to identify which of these known harmful experiences are being addressed by other teains. We will remain in
crnnwnication with thern about any teen- specific needs as it refates to their work to ensure that the solutions developed do not
unintentionally feave out or fai to address the situation for young people.

This will not be a primary “product” focus for the Empathy team, instead we will work as advocates and supporters of teen
integrity issaes.

Note by [l Protect and Care and Teens [fink}/ Further research is needed into what these experiences look like for teens.
Post: nstagram PAC research [Link]

Note: Community Integrity is having some personrel changes; We should check back with them in Jate Dec/early Jan about who wiil be
focused on Harmful Behaviors/Hannful Account's as -- is moving on from this at the end of the vear.

Q4 2017 + Q1 2018

As we spin up the Youth Empathy team, our focus will be identifying levers where we can add value to the overalf team objective of
regaining product/market fit. We will focus on understanding the teen experience on FB with an eye to product opportunitics that wiil
promote well-being for teens, As we continue to seasch for signal on which levels will drive the most impact, our H2 2017 and carly Hi
2018 work will focus on deepening our understanding of how teens conneet with their comnmaities, expross their identity onling, and
deal with regative experiences.

Below is a long list of questions that we are considering, which we will aym to unpack through user expernience rescarch, third-party Jit
reviews (in partnership with Rescarch), data analysis, and our own test'experiments.
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Product: Discovery

identify 2-3 levers that we can pull in HI {hat map o the most pressing product/people needs identified. Levers That Look Strong
Based on Research & Data:

identify Levers { Thines 1o Test by Area)

¢ Driving Meaningfal Interactions
o Test Care Cards with Teens [Lak to Adult Findings]
o Test Polls withm Friend Groups
o Digitaf Pen Pals: Learn Skills / Global Conncet (fest interest)
o Prompts (TBH into Fox Mode) > We will use this to test teens interest in responsing to gratitude-like
prompts.

o Driving Group Participation
o Additional research to be done — on hold /High School work being done by Growth + Groups work done
by Alex
o Driving Expreswios of Ideatity
o Test Profile Frames just for Teens [Waiting on[JJJjjfs reseazch on common life milestones)
o Test Skills Endorsement
o Test Causes | Care About
o Test Milestone Ceicbration
o Driving Agency When Addressing Unwanfed Experiences
o Conduct FB Tips targeting teens and their experiences
o SEL QP
o Test: Auwo-turn on timeline approval (to be run)
o Improved Tools & Tips: Empowering Teens to Address Unwanted Behavior/ Experiences [Frarning Doc]
o Cuarrent Conducting a FBTips Test
s {huestions to Answer:
o top S-10 quesies in the help center by teens
o Additional Testing Options: Improving discovery of reporting tools, reworking reporting fools, ect.
o Sentiment classifier test on:
» Hidden Posts {Net a Lever
5 = Nat Useful; No sentiment finked to hidden posts

= Newsfeed content overall for teens (% of positive or negative content, based on text) -
approximation for how much negative content they may be seeing, Is it different than adults?

o Negative xperience Flows:
= Ask CT about adding 'Embarrassment’ into categorization pop-up

s Ask CT about teen-optimized flows for bullying and barassment .. said it was shelved
due 1o the burden of additional complexity); FJ to foliowup

Product Ideas

o Interest Endorsement: [Franung Dol
o The ranking for how cammon PS/WAP actions are (Nov't7):
= piofile photo (by far the most common action) [2X more than adults]

= cover photo [2X more than adults]
= nfro card bio [8X more than adults]
s intro card photo [4X more than adults)

w life event [2X more than aduits]

« Life Chapters, Bundling Content w/Audience based on a Life Chapler [Draft Fran
o Testto be Designed

o Pause Promp¢
o Pop-Up Warning of Excessive Use at 2 hour mark (vsage known to fead to degraded menial health)

o YO Mode setting one can enable to lock oneself out of FB at set times (fike at school, work or at bedtime)}

o Action Groups [Framing Do Drafl]

Age of Consent
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e Timeline: Dec, 2017 - June 2018

o First Regulator Review on General Concept: First week of Jan

o Mark Review on Path: Jan 2%th
o First Roil-out: End of Feb
o Full Rofl-out: May 26th
e Resources/ POC:
o PM:
o Engineering: Wendy (EM}, Aaron.i

> Desicr: I

o Data:

) ("«:m(cm:ili
o PvM: I

) Rcstarch:i

o Legal POC: |

HTAC PRIV

See NoviDec 2017 Roadmap

Franung + Timeline

Research / Understand

X

eing Cross Come App Research Project Tracker

Core Research Efforts Around Well-being: Sheet]: MST & ¥

December
A B C 3] E
O
w Inform
G Product
1 Roadmap
2 Whe What Product Focus Status Due
3 Core Research  [Evaluate FB Actions as it related to well-being All active /152017
4 Negative Experiences; Run survey in 4 other countries Agency i progress  |2/1/2018
5 im Review: Ageney (addressing negative experiences) Ageney E
6 Key Teen Life Milestons, Giobaﬁy-, tead) identity. Profile  |active 12/22/2017
7 Lit Review: Identity Tdentity
|-.‘$ ll_il Review: Growing Up Online {teen life stages} Identity {
| 9 i Ljt Review: Belonging Belonging E
| 10 ii_ii Review: Drama Agency E
Jamuary -~
A 8 C
i Besearch Teanm Roadmap fur
218 ; i
{HY 2

2l R

Community and Belonging - “Exploring teen communitics™

&- } Literature Review

11 imterviews

Review amall group posis -)

“Exploring teen belonging™ )
Civie Engagement (syric with

L

4 |Espression of Identity -) “Teen Identity™
Literatare Review
11 nterviews

Survey’s

“Teen Voice”
Literature Review
I:} interviews
Surveys

W

Handling Sensitive Moments Compile previous research

-) 1:] interviews
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| | ! Survey/s from H1)
6 [Topics placed nte "Parking
Lot”;

Privacy (hacked accounts) — On
hold due to priontizing basic teen
needs (belonging, identity, sensitive
life momentis)

-

& D30 no hamn (negative
experiences) —— On hold be many
of the idenitfied negative
experiences from (3/4 have
informed the research arcas

wnler "Sensitive Moments™

9 Comparison/Perfection — On hold,
b fiest let’s understand teen’s
conumunity and klentity needs, and
then hurn our attention toward
comparison/perfection

Research Findings: Insight & Key Learnings

¢ Understand Negative Experviences (Do No Harng)
o What is the severiy and reqch of “hanmdil” and “negative” experiences? [- {

o Run survey intemally to check US results: Decemnber [Aggregated categorical 2

& Over haif of teens reported seeing unwanted Ads, Scam, Politics or Drama on Facebook within
the past 6 months, Just over 25% of teens reported being bullied or harassed,

= Ads and scamn were the most common and negative experiences across the feenage population
samnpled.

= We see the most country variztion for bullying/harassment {eg. Eoypt. Thailand) and politics (eg,
Argentina).

» Like we found in our USA survey. the negativity cores were generally low, with the teens
ranking their experience as only “stighty™ or “somewhat” negative,

o Undesstand Community & Belonging
o {Data):
» Where do teens spend their time? (Content types) (Page Types} {Group Types)
& Number of tecns in support groups or large fan groups?
o {Research)
s HI: EXPLORING PEEN COMMUNITIES
+ How do teens currently connaect with commmmity online and off?
+ What are people currently doing, in regards to groups?
s H2: EXPLORING 'BELONGING'
s What creates a sense of belonging?
s How do those dynansics vary in different types of groups (e.g., famly, school,
clubs, ete)?
+ How do teens use FB (or other resources) for activism, commanity service, or
charity work?
» What influcnces a teens connections and/or sense of ownership to a group or
cause? NOTE: See Corapassion, PAC, research on: belonging - -)

o Understand Expression of ldentity
o {Research)
w H1: EXPLORING TEEN IDENTITY [w/ eurly teens, late teen, and college teensi
+ What are {he major teen milestanes? How do they use social media to celebrate ?

+ How do teens sreate/display their identity on social media? In real fife?
o What docs developmental psychology say about the types of
experiences that are important for teens to develop identity?

o I what ways are teens hindered from displaying their identiy?
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o How ofien do teens feel their identity changesv/changed/will changs?
o How do the muitiple facets of identity come together on FB? (family, friends,
acquaintances, classyates, teamnates)
o How are meaningful interactions different with parents, family, close friends,
acquaintances?
+ How do relationships with family members change over time?
+ How do preferences change over time? What gives me joy or makes me cringe at
13 is not the same at 17. Same with questions fike What's important 1o me? What
do 1 like to share? What do 1 like {6 receive?
s How do teens view their past and their futires? What parts of those identities are
private vs public?
s H2: HOW 10 PROVIDE TEENS WITH A 'VOICE'
= Why do teens not use FI3 to share about their lives/identity?
+ What do teens want to say that ¥I3 can help facilitate?
+ What would teens share more it 1t were easter?
+ What real iifc cvents would be made better with FB? In what ways do they
already use FB o complement real fife events?
e What is one past of a teens week that they would want o highlight/share with
others?

o {Data)
= How often de teens “change” their identity? How are they currently managing this? {deleting
content? hide content, 2tc) _ -- + Research on Identity]
= Known data on
Profile: hifps: 3 FAR333399RAT0S S parm
+ What part of profife changes the most for teens? fie

facehook.com/gron

SOV SRARGEINZZ

iis]
o How much content on your profike is from someone cise posting about vou?

» How often do teens Jook at their profile? What do they look at and what are they
doing? How about for others' profites? How often do teens change their profile
preture? Do they use frames? Effects? [Resulis]

+ Data around protile cards (non- irends?)

+ How often do teens use life events?

s How offen are teens in groups?

+ How often do Teens use the Bio and Featured Photos on Profile?

+ Do they use Fun Facts?

o Analyze data from bulic curation and profile permanence tests done by the Profile team

*p

o Photo defetion for teens vs adufts, Ts there a time flwveshold? Is there a feeling like T didn't get enought likes™

« Understand Handling Sensitive Moments:
o How are teens currently handiing these issues?
s Fimbarrassment
o Talk to Profile Team about "Bulk Edif' test / results {or teens [Fa

s Photoa: Which happens more: Resurfacing of old photos that are emnbarrassing
when friends or parents find them and reshare them; Or in the moment when
someone tags you and it's a bad photo and you're embarrassed.

s Drama
= Builying
s Harassment

o Do they use the NEX flows? | §

« = Not more than adults; not stat sig for teens globaliy]
o % with “timeline review” for photos turned on” |l

o Understand Comparison / Pressure for Perfection
o -: Do we have any research complete refated to pressure to be perfect/presentation online?
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o Understand Account "Hacks': Is this due to teens sharing phones or giving out their info? Is there an educational
component needed to Tielp with this, or is the hacking’ being done by malicious actors?

Levers

Eliminated

o DBuilding a classifier for “drama’” posts
L]
Show Promise
s Protie ‘about me', bie, intro card, intro photo used frequent by teens (2x-8x more) [ Link]

In testing / In The Pipeline to be tested

o B Tips as a way to educate teens on dealing with negative experiences

ve Feadback

o Llpdated lightweight entry point for embarrassing photo management. Frumning: Lightweieht Teen

o Positive prompts to drive positivity and engagement {in Fox mode}

Measurement
Northstar Measurement: wellbeing survey metric
o Track OGverall Wellbeing Metric through Compassion Survey [Currently under development by Compassion research

team]
SR <002 dinsnsions- of-w

il-being-on-

o hitps

b facchook comno!
1

{acehix

- CORIRNV- MCHECs- pasuring-rneaningtul-

o

aechool ooy aries/ moka~barkeAwell- beinp- and

1O S4T5609TTTRAS3/

CORNOTHONS/ 2
o hitpstith.facebook.connotes vell- being-across- groups-un-

urement-i 1 387413

Facehook Well-Being Measurement Franwework
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We created a four factor model of well-being that includes loneliness, social support, positive
affect, and negative affect, as these dimensions are ones that we fedd Facebook is best
leveraged to impact {other dimensions like belonging are also under consideration but not
included here). Here i3 a basic representation of our maodel

indicators of Well-Bei 5
EFuriesty #8030 vk, {Observed; e L?:;:: Weti :;igg

How Can We Measure Teen Well-Being?

How We Wil Get There: We will run the same rescarch that the Compassion research team did, to determine which FB actions are
positive, negative, and nieuiral on teens, and will then decide which metric is best for measuring well-being for teens.

Well- Being Gongiudinal): What we koow about well-being with FB data

o Decreased prevalence of negative experiences
o Bither perceived (reported via survey) or labeled by us (saropled prevalence}
o Inrease inspecific Engagement-based metrics that we believe are positive for teen well-being: What We Know About
Well-Being on FB, by type of engagement: itps:) /. quip com/iGroAb2bickS
o Survey-based metric

o Automatic sentiment analysis

o Interactions with close friends and relatives

ternal payehelogy ilinoisedu/~odinerCTT BIThont

m- note on the topic]

Note: Don't use CAU: not unique for youth + not linked to actual value add or welibeing (only focused on sentiment)

s CIT = Comprehensive Inventory of Thriving: https:s

e Research Framework: > [

Understanding Youth Wellbeing

Looldng across the social science academic literature as a whole, seven core theoretical dimensions of positive psychological functioning
have emerged (Su, Tay, & Diener, 2614). [From Note by - / This is the basis for how well-being will be measured across
the company, starting in 2018,

Subjective weli-being (SWB) m the form of high life satisfaction and positive feelings,

Supportive and enriching relationships,
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Interest and engagernent in daily activities,
Meaning and purpose in life

A sense of raastery and accomplishment
Feelings of control and autonomy,

Ciptimiam

Concerns Related to Wellbeing

Product features that are designed 1o exploit insecurity, or provide a dopanine rush (Iikes, notification, the pull-down-to-see, the infinite
scroll, etc), 1o merease time spent, are inherently at odds with well-being and take away from people’s ability to consciously focusing on
activities that add value to their lives.

Because our product exploits weaknesses in the human psychology to promote product engagement and time spent {and that because of
our reliance on Al we cannot currently control for when content is being strategically leveraged fo manipulate the opinions and moods
of mdivideal people] if we are committed 0 the wellbeing of mdividuals, we need to a) o slert people fo the effect that the prodact
has on thelr brain (for example: your view of yourself is affectad by other people’s highlight reel, etc) and b} provide thers with teols
te have move conirsd ever their own experience.

Rescarch {fay to find links] has shown that the following things are REALLY good for vou, and owr increased reliance on technology
can reduce these things:

» Time out In nature

« Mot looking at a screen

o Eye contact while talking to other people

» Hugs and other vonsensual forms of affection

» Hearing the voice of a loved one [reduces blood pressure / infernal calm]

e Getting 8 hours of sleep {young people need more sleep]

o Lowlevels of daily stress

Stages in ADOLESCENT Development

There are four basie categories for developmental milestones:

Pliysd
develop and inchude sitting up, standing, crawling, and walking, Fine-motor skills nvolve precise movements such as
grasping a spoon, bolding a crayon, deawing shapes, and picking up small objects.

es are centered on a child's ability to think, learn, and solve problems. An infant learning how to
ial expressions and a preschooler learning the alphabet are both examples of cognitive milestomes,

Social and emotional milesiones are centered on children gaining a better understanding of thelr own emotions and the
emotions of others. These milestones also mvolve learning how o interact and play with other people.

Commnpication milestones mvolve both language and nonverbal commumication. A one-year-old leaming how fo say his
first words and a five-year-old leaming some of the basic rules of grammar ave examples of voportant conwounication
rotlestones.

Supporting Healthy cognitive development in ADOLESCENce

{Stanford Children's Hospital: Link, 3 stages of adolescence, 12-18 years]

The following suggestions will help to encourage positive and healthy cognitive development i the adolescent:

» Inchude adolescents in discussions abeait a vatiety of topics, issues, and current events.
« Encourage adolescents to share ideas and thoughts with you.

o Encourage adolescents o think independently and develop their own wdeas,

» Assist adulescents in setting their own goals.

» Stimulate adolescents to think about possibilities for the fuhure.

e Compliment and praise adolescents for well-thought- ot decisions.

o Assist adolescents in re-evaluating poorly made decisions for themselves.

Increased Sereen Time Linked To:
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ior and reduced emotional regulation.

« Sleep prebless - Sleep deprivation can lead to i
s Social problems - Difficulty recognizing other people’s emotions and trouble communicating face-10- face can lead to
increased contflict.

« Increased aggression — Some siudies have linked sgeressive media to aggressive behavior in children.,
Research:

« lomproving Teen Mental Health {Asticie] fiok
s How Technology is Highjacking Your Mind [Asticle]

What traifs do people need fo possess to succeed in the future

o Research, the “democratic mind™ — theory trom the 1940’ that outlines a theory of skills needed to operate within a
dernocracy, ncluding the abifity to anderstand and change a perspective wlen presented with a compelling argunent or
faets. | ..

o Morais — Ethical engagements and participation in a society or community

» Dialog: Discourse... have the ability to discuss and find common ground

integrity Efforts Overview

Measuring Pravalence of specifi: problems (terrorismy, spam. hate specch, ete) and violation tvpes, which need to be labeled to mateh a
Cl category.

o 16 be jlushed our .1.3'. LRCGYVErs more

Resources

o Original Youth Framing Doe: Frammsz Doc: Youth Empathy
o Initial Q4 Plarming Doc: 2317
o Insighis Capturcd: Shostl: busight & Koy Leamnings

o Product Decision Framework: Sheet]: Empathy Product Decision Framework

Q4 Youth Empathy Bondmap

Research

Sheet]: MST & Well Bemyg Cross Core App Researel Projoct Tracker

Segmentation [Attitudinal]: hitpsy/ih facshook com/pepmalnkphp?
story Ehids 1973304482003 8002 b= 1000054 1901 328G

The Woke Teen

The Supertan

The Religious Teen

The Tumble Nerd

The Shy Teen

The Contrarian

Segmentation: Get from i
Negative Experiences
Teen Negative Experiences:
https:/fh.facebook com/gronps/ 1 155234G 14572238 permalink/ 14026084731 684 23/

hittps// . facebook com/gronps/ 1SS23a40 145722 38 permalink/ 142 3906 1 37705023/

htpsy/ffh Bcehook comseronups’1 1552340145722 3 permalink/ 143 1956890230281/

Unwanied photos: higpsy//ih facebook cond'groups L 1352340145722 38 nermalink/ 14245 106043 11247

Relatives / Growing up Online
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Teen i*mn—tlonal Reactions: h i

shookeonneesvouth- core-lcanvicens- inieractions - witi-
e/ 1AL 16640975972/

lnendmbAdulLs hiips ik facebook.comyerouns’ 1155234014872 23 permalink /142654399744 1237/
Pareniai Sharing: hups:.".-"ih{acchook.com.:’gn'tmpsf' 11582540 14572238 permalink/ 140260547 3168423/

needs 1S 10T 284740125/

Teen Bul!ying: hittps: Zour.iniern faechook .c«3rn:"intanaf:\-.sazzzc%y’p"ﬁ%iiﬁ‘vﬁm(ﬁr-’

Negative Experience Reporting Flows: DS i), thdr Teens don't use reporting flows more than adulis

Drama on £B associated with Gender and Fricnd Count (Girls + Having more than 315 friends = more
dramaj: hitpss/ b facebook com/groups 142 33533 90R4 5065 permalink/ 1 743 70349974703/

Severity vs. Reach of Negative Experiences (Initial US
survey): luips://fh.fscchook conygronps/ 14 23 3339GRASGHS T 7104 13 13640020/
Pulse Survey Results 2617:
The results highliuhled many ihings we know, but pm E lig]lt on certain aspects:

keep others informed and io stay n ihe know
Messenger is one of the most often mentioned uses of Facchook

A big focus on refationships came through the open ends; and using social media/messaging to help build or
strengthen their relationships
Feeds are used to slay up o date, receive updates i the moment
Facebook can do oo many things, there is a need for more contro] and more easy pathways to interact with.
people who matier

Pulse Survey Results: Social Causes Engagement, Biggest Barriers © Lack of mterest (Imk)

Recent Articles

- ape- smope- v ican- leenagas- fum- ever- sutfening- fon-severe-

Mhas- he-smariphone-destroved-a- generation/ 334198/
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Conversation History

Quiphat#il left the thread Aug 23 ar 10:35 pm

Quiipboti#ll Aug 23 at 10049 pm

s MPORTAN T

This Quip {ile has been copied to Google Workspace (hitps:/docs google.convdocunent...) as part of the Quip2Google migration
efforts. Quip is moving to Read-Ouly. Please work in the new Google file moving forward.

Learn mare

bttps:/thoworkplace cond'groms...

Quaestions?

Visit the Quip2Google Migration Feedback Group (htips:/fhovorkplace.comvgroups. ).
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Note

New edits i this Quip file will NOT be automatically synced to Google Workspace.

Quipboti#iil added Quiphot#0] to the thread Aug 23 ar 4:11 pm

Quipbet#il added you to a document Aug 23 af 4:06 pm

opened your conversation with

- DORAC SRYALT,

, Wendy Gross, [JJi]

._mliicd Aug 21, 2618 at 8:52 pm

.- edited Aug 2, 2018 ai 6:40 pm

+ How do teens currently commect with comimunity onfine and off? -

opened vour conversation with
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-./.n'/ 26, 2018 at 6.26 pm

. Shayli Jimenez,
-

I

. Wendy
(irosss,

POTT LA

Jun 8, 2018 ai 4:57 pm

.- edited Jun 7, 2018 ai 9:40 pm
Current Focus:Q4 2017 + Q1 2018

Team Building

o - Fuldi-stack/Backend (starting Oct)
o [ P stackiwww (starting in Jan}

o {(108)
o (ARdroid)
o Hire DS

o Su;‘spm':- mn Hiring Designers

o Support Eng Team primarily on understand/edge-case testing eng tasks

o Hearing the voice of a Joved one freduces blood pressure / internal calin]
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H

.- edited Apr 27, 2018 at 7:43

o Increased There is an external narative that increased screen time s increasing depression and senses of isolation {link

to research] , however there is other research that shows the impact as both positive and negative, based on the volume of

use, with no use ako sometimes being negative.

.- Apr 27, 2018 at 7:42 pm

[ - Apr 27, 2018 at 4:54 prs

Yes: The Enk is here:

... -~ cheek ont pages 103-110.
"While the evidence 1s mixed, recent research

shows that children’s use of digital tech

has a mostly positive effect. The evidence

summarized here looks at sereen i and

its impact on mental well-being. social

relationships and physical activity, considers

the debate over digital dependency

and, finally

camines the effects digital

axperiences have on children’s brains”

-:1p;~ 25, 2018 at 11:29 pm

Thanks for the additional msight -)o we have finks to any of this research, internal or external? T pulled this from another sources

which may not have had a peer reviewed study (henee no link)

-- Apr 25, 2018 at 12:27 am

i think we are missing coming out / rescurces for supporting sexual erientation and gender identity exploration which are unique to youth,

and we know that LGBTQ vouth get harrassed at much higher

-- Apr 25, 2018 at 12:24 am
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.his link is a U-curve, not a Hincar refationship. Those net speading time on screens arc 3

(o

el

Y

reis with mouch more harmtul consequences

7 1o be depressed as those
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Wendy Gross,

= et

g

.- May 21, 2018 at 701 pm

-’:' check this section out,

[ O ccicd s 21, 2018 at 7:03 pm

o Updated ightweight enfry point for eimbarrassing photo management.

opened your conversation with [ ] B | ]
[ | [ 1]
— T ) —
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Mar 7, 2018 ai &

W cdited AMar 5, 2018 a2 18:22 pm
Not mcitnded in the above: Discavery (part of leaming /identity formation). Learning, Mastery (the need to foel a sense of
chicving n ¢ of a parixular skilf). Mental Health, and Physical Wellbeing (xc:
ing time in pateras/on itdoors, finxing Hmiting stress).

ac

wplishiment... b ng. cating weil, cxencising,

. icovert Chen
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eb 12, 2018 at 6: ! a

Feb I2, 2018 at 4°07 am

-- Feb 11,2018 ¢t 8:12 pm

The MNational High School Survey by the CD{C puts the incidence of eyberbullying at lower levels than TRL school bullying,

Cyberbullying has slightly decreased m recent years.

-- Feb 11, 2018 at 8:10 pm

Thas link is not scientifically supported

-- Feb 11, 2018 at 8:10 pn:

This link is not scientifically supported

_/‘-': b 11,2018 at 8:10 pm
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F'his is not scieatifically supported.

Fhis 1s not scientifically suppotted.

-- edited Feb 17, 2018 ai 8:11 pm

opened your conversation with

‘5" =

Jennifer Guadagno,

Robert Chen (T’\'I}A‘
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eh 2, 2018 at 4244 pm

o TUL Y e o
edited Feb 2, 2018 at 8:38 am

ess for the Fmp

1
> &

cam means Facebook shifis fro s drama and passive

ecomes a place where feens give and receive social suppos nnect, engage, and invest in their

conpmrRiiies

opened your conversation with

| L1

Chen (°M), [

=
I_I

w.an 26, 2018 at 6229 pin
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e o 19, 2008 at §:54 pm

opened vour conversation with

I[J L

|
L
1
| canier Gua

obert Chen (M)

.
I_’

.- editod Jan 12, 2018 at 7:36 pm

o Rumsurvey infernally to check US resulis: Decernber [Aggregaied categorical resulis here]
o unwanted Ads, Scam. Pelitics or Drama on Facebook within

sed.

o of twens repotted being bulixed or ha

nd scam were the most common and negative experiences across the icenage population

sampled.
= We see the most country variation for bullyingharssiment {eg. Egypt, Thailand) and politics (eg,

Argentina).
= Like we found inour USA survey, the negativity cores were generally iow, with the teens

as ouly “dightly

ranking their experie or “somewhat™ negative.
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I! I_I
I

. Ropert Chen (01 f’i..

5

. Jennifer Guadagno,

Wendy Gross, i

Jani 12, 2008 at ¢:4Y am

.- edited Jan 12, 2018 at 3:18 am

o Prompis (TBH into FB Proper) Fox Mod
gratitude- like prompts,

2) > We will use this to test teens interest in responsing o
Care Research Efforts Around Well-bemg:
Northetar Measurement: wellheing survey metric

e fo be flushed oui as Fav uncovers more

I cditcd Jan 11, 2018 at 7.05 pm

Sutving | Support Clj

integrity Efforts Overview

Measuring Prevalence of specitic problems (ferrorism, spam, haic speech, i) and vielation types, which need fo be fabeled to match a
CY category.

opened your conversation with

R
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.- edited Jan 8, 2018 at 7:21 pm

opened your conversation with

P o 2 2008 at 1744 p

-u e could pull this under our 'MST'/ "do you feel emotionally supported” work

.- edited Jan 3, 2018 ai 1:31 am
o Test Care Cards with Teens [Link to Aduit Findings]
o eic Prompts (TBH into FB Proper)

¢ Panse Prompt
» to Pause

L]
o Pop-Up Waming of Excessive Use at 2 hour mark {usage known {o lead to degraded mental healthy

o “Of Mode setting one can enable to lock oneself out of FB at set times (Fike at school, work or at bedtime)
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o Action Growps [Framing Doo Draft]

.- edited Jan 2, 2018 a1 6:35 pm

of teens reporting that social media affects therr self-weorth / increases pressure to perform or be perfict, drops to

o Increased screen tme (seems to be?}, particularly before bed, is nked to sleep issues, which have long fean pegative

al development: 1/5 teens report waking up and checking social medix in the middle

ts on cognitive and pliys
of the night. [Power. 5. Taylor, €. Horton, K. 2017, Sleepless in school? The social dimpensions of young people’s

bedtime rest and routines, Journal of Youth Studies. Link]

o %10 teen givls say they are unhappy with their bedies; One study shows that girls express a |

ial mie

change their appearance affer spending time on FB. [Research: Social comparisens on soc The inwpact of

Facebook on young women's body image concerns and mood, Body Image, 13, pp. 38-45. L]

o 7/11 teens say they have experienced cyber bullying

s FoMo

« Access io mental health rescurces and other people accounts of sirilar experiences / support from others

s Fmotional Support: 7/10 teens repost receiving emotional support an social media during challenging times

« Action Groups

opened vour conversation with

. Jennifer Gua

Raobert Chen (PM),
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.- added Jennifer Guadagno aml-- tor the thread Dec 19, 2017 at 6:08 pmn

-_added vou to a document Dec 19, 2817 at 6:01 pm

.- added you 10 a document Dec 19, 2017 at 6:01 pm

R cciccd Dec 19, 2017 ar 8:02 pm
Areas where FB/Social Can Add Value to Teen's Lives:

« Connecting and making friends (halance with the pressures listed above)

« Positive re-enforcement and engagernent i important fo development, during a time when teen xentity s being defined, our

sense of self value and we are leaming to interact in social environments, as adulis.
» Exploration and access to new ideas

¢ Noews souree

o Test Profile Frames just for Teens [Waiting on Beth's research on conunon life milestones]

December
A B C E
[1
|
| Leaming Sprintfo
o Inform Product
s Rosdmap
|
Who |
What |
I
Product Focus |
Status I
|
Due
2

Core Research

Evatuate FB Actions as it refated to well-being

[ At

active

152017

4
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| Negative Experiences; Run survey in 4 other couniries I

Agany |
i1 PIogress |

2/1/2018
s

Lit Review: Agency {addressing negative experiences) |
Agercy !
6

Key Teen Life Milestons, Giobally (Beth, lead) |
|

Identity. Profile |
|

active |

127222617 l

7

Lit Review: Identity |
l
[dentity [ |
Janusry -~

Research Findings:

o Run survey internaliy to check US wsults: December

o Understand Community & Belonging
o {(Data):
s Where do teens spend their time? (Content types) (Page Types) {Group Types)
= Number of teens in support groups or large {zn groups?
o {Research)
s HI: EXPLORING TEEN COMMUNITTES
» How do teens currently conneet with community online and off? --\
+ What are people camrently doing, in regards to groups?

® H2: EXPLORING 'BELONGING®
+ What creates a sense of belonging?

+ How do those dynanuics vary in differcat types of groups (e.g., family, school,
clubs, ete)?

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-044-00026849
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o How do teons use FB {or other resourees) for activisin, community service, ¢

charity work?

+ What influences a teens connections and/or sense of ownership to a group or

cause? NOTE: See Compassion, PAC, research on ‘:\.:lnn;_zing- -

o Current negative experiences flows [link]

o Profile about me', bie, intre card, ntro photo used frequent by teens (2x-8x more) {Lk]

opened your conversation with

JHNCNRCZ,

fo, 2007 at 7% am

.- edited Dec 19, 2017 at 1:47 am

= Hmbarrassment

» Talk to Profile Team about 'Bulk Edif test / resulis for teens [En

+ Photos: Which happens more: Resurd of old photos that are embarrassing

when friends or parents find themn and reshare therg Or in the moment when

o Do they ase the NFX {Tows? [ Resufis = No Not more than adults; not stat sig result for teens globally]

in testing / In The Pipeline to be tested

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-044-00026850
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- - edited Dec 70, 2017 ar 12:48 am

o Building a classifier for “drama” posts

in testing / {0 be tested

o B Tips as a way to educate teens on dealing with negative experiences
« Positive prompts & drive positivity and engagement {(in Fox mode)

.- Dec 18, 2017 ¢t 10:43 p

-n wi have a firm pumber on what this is now? | have the UK report, but do we have an intemal number?

opened vour conversation with

Robert Chien (PM),

] >1;kicd-- to the thread Dec 8, 2047 at 7:15 pm
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_ added you 1o 3 document Dec 18, 2017 at 7:08 pm

opened your conversation with .

Ty pit
& Dl

.- edited Dee 19, 2017 at 12:46 am
What Success Looks Like: A 3 Year Vision

Long-term Success for the Empathy Team means Facebook shifts from being a place defined by drama and pussive
consumption to a place where feens give and receive social support and actively connect, engage, and invest in theis

cammunities

o Toons see no reason to use Facebook; We have lost product market fit {Bigg

st Barrier]
o Teens {riends are not on Facebook

e Br:

id Tax: FB is associated with “old people™

o Teens find

o Note: 45% of teens reported NO negative experiences on FB in the last 6 months {Research Sumumary: po

o When asked about why they don't use Facebook, in addition (o their {riends not on the platform, and Social Media to be
thew parenis are, they also think FB 1s a generally negative place: drama, hateful comments, controversy and a general
3

s out of malice, but more so a lack of undersianding (or the consequences of their behavior and

lack of positivity.
o Not

their effect on others. ..

» , unflaticring photos, photos from a different time) are a problem for teens - and there are no real twols fo deal with this,

[1b] [3b]

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-044-00026852
EX. 00030.00036



o Young teens (~13) don't feel safe using their real name, dentity or any cloes that could lead to strangers finding them due
...

e PAC is keenly aware that prevalence rates for bullying/harassment is higher in teens than adults and that teens might
reqaire different forms of support. [4] {5]

« Increased screen time is Icreasing depression and senses of isslation {link to research]
o Increase in anxiety

o Increased screen time (seems to be?) lnked to sleep issues, which have long term negative eficets on cognitive and
physical development

o content is resurfaoed or they are tagged in content that isn't representative of who they want (o be, it creates
apprehiension and tension.

o 7/10 teens say they have experienced cyber bullving

+ Age of Consent [Chat with CKJ [Separate Work Stream]

Current Focus: Q4 2017 + Q1 2018

o Digital Pen Pals: Learn Skills / Global Connect (fest nterest)

o _ Additional research 1o be done — on hold /High School work being done by Growth + Groups work done
by Alex

o Driving Exprewion of Identity

o Test Proiile Frames just for Teens

o Test Skills Endorsement

o Test Causes | Care About

o Test Milestone Celebration
o Driving Agency When Addressing Unwanied Experiences

o Conduct FB Tips targeting teens and their experiences

s SEL QF

o Test: Auto-turn on timeline approval (to be run)
o Improved Teals & Tips: Empowering Teens (o Address Unwanted Belravior’ Expetiences [Framing Doc]

o Current Conducting 5 FBTips Test

s Questions 10 Answer, ..
.

o Additional Testing Options: Improving discovery of reporting tools, reworking reporting tools, oot

Sentiment classifier test on:
=« Hidden Posts [Not a Lever]
+ Resulis = Not Useful; No sentiment iinked to hidden posts

[

& Newsfesd content overall for teens (%% of positive or negative content, based on text) -
approximation for how much negative content they may be seeing, Is it different than adults?

o Negative Experience Flows:
s Ask Cl about adding "Embarrassment’ into categorization pop-up
2 Ask Clabout teen-optimized flows for bullying and harassment .. said it was shelved
due fo the burden of additional complexity}; FJ to followup

o Prompt to Pause

o First Regulator Review on General Concept: First week of Jan
o Mark Review on Path: Jan 29th

o First Roll-out: End of Feb

o Full Roli-out: May 26th

o Resources /POC:

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-044-00026853
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o PM: Fay

o Engineeri

BB -

o Design: ||  EGcNR
Dutu:-

Content i— +i
o MV

o Research: .

o Legal POC: -

o Hire

s 4

« 3 Ungineers [105, Android, Pult

s Stack]

o Stack]
o [ ¥ol-stackBackend (starting Oct)
) i Full-stack/svww (starting in Jan)
o (10S)
o (Android}

s Hire DS

. Supporii in Hiring Designers

« Support Eng Team primarily on understandedge-case testing eng fasks

o Do they use the NFX tlows? [Nofe hy- { Results] = No stat sig result for teens globaily]

o % with “timeline review” for photos turmed on'?-

Levers

Eliminated

o Current negative experiences flows
o 'Hide as a vehicle for identifying negative content [Tink

Show Promise

o Protile 'about me', bie, intre card, iniro photo used frequent by teens (2x-8X more)

o https://fb.facebook.coty 1.f"noie“: ‘measwring-dimensions- of-well- being-across- groups-an-
examination-of-measurement-v 1 36241 393588694/

Facebook Well-Being Measurement Framework

How Can We Measure Teen Well-Being?
How We Wil Get There: We will un the same research that the Compassion research team did, to determine which FI3 actions are
positive, negative, and neutral on teens, and will then decide which metric is best for measuring well-being for teens.
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eased prevalence of negative expetiences

o Either perceived (reported via survey) or labeled by us (sampled prevalence)
o Increase in specific Engagement-based metrics that we believe are positive for teen weli-being: What We Know About
Weli- Being on FB. by type of engagement: https:/fb.quip.com/IGnpAbZbie8S

o Swvey-based metric

Automatic sentament

1alysis

Interactions with close friends and relatives

Loeoking across the social science academic literature as a whele, seven core theoreticai dirnensions of positive psychoiogical functioning
i

have cnerged (Su, Tay, & Dicaer, 2614). [From Nete J}-‘-- /Thisisthe b

the company, starting in 2018,

£t 1
for how well-b

Segmentation [Attitudinall: hitps:/fb.facebook.com/permalink ph
story_fbid=1973304482993500&id=1000094 19015289

The Wake Teen

The Superfan

The...

facebook.com/groups/

93268542613/

Teen Perception (Instagram): hitps:/{h.facebock.com/grou ermalink

£aa

Researchinsigh

P

of issucs for teens
of teen issues

Negative Experience Reporting Flows: DS (Gaby), thde Teens don't use reporting flows more than adulis

Drama on £B associated with Gender and Friend Count (Girls + Having more than 315 friends = mose drama).
htipsi//th.facebook.com/groups/ 14233339984 5065 743 14703/

3 vermalink’ 1743703499

Severity vs, Reach of Negative Experierices (Initial US survey):
teps:/b. facebook.com/groups/ 152333399845065/1 7104151 3640920/

Pulse Survey Resuits 2017:
The results highlighted many things we know, but put a ight on certain aspects:

Teens are using direct comnunication more tharr millennials, they prefer constant connection with people to

armed and o stay in the know

kceep others in

Messenger is onc of the most afien mentioned uses of Faccbook

¢ 10 help build or

A big focus on refationships came through the open ends; and using social media’messagin
strengthen their relationships

Feeds are used to stay up to date, receive upklaies in the moment

Facebook can do too many things, there is a need for more contred and more ¢asy pathways to interast with
people who matter

est Barriers : Lack of interest (fink)

Pulse Survey Results: Social Causes Ingagenment, B3

«d

s hitpsinewsmoom.fb.eomine guestions-is-spending-{ime-on-soctal-media-bad- for-us/ (blog)

, robert Chei ()
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Dec 15, 2007 al 9:33 pm

O cicca Dec 16, 2017 at 1:33 an

o __ Digital Pen Pals: Learn Sk

{ Globat Coannect
o

o ek

o Conduct ¥B Tips targeting toems and their experiences
> SEL QP
« Improved Tools & Tips: Empowering Teons to Address Unwanted Behavior/ Expetiences [Framing Doc]

o Current Conducti FBTips Test

= (Questions to Answer:

o top S-10 queries in the help center by teens

g discovery of repoting fools, reworking reporting tools, ect.

o Additional Testing Options: Improvi

assiffer fest on:
= Hidden Posts

U '

feed content overail for teens (Y% of positive or negative content. based on text)

nt than adults?

approximation for how much negative content they may be seeing. Is it d

2 6:42 pm

I i te document to the folder Youth Empathy Lit Revie

edited Dec 72, 2007 at 4:41 pm
We are working to wlentify which of these known harmiful experiences are being addressed by other teens eams. We will emain n
conumunication with them about any teen-specific needs as it relates to their work to ensure that the solutions developed do not

unintentionally leave out or fai} to address the situation for young people.
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l Jenmifer Gua

ri_nen { PM),

_- edited Dec 12, 2017 at 5:38 am

o " of twens using VB has more than doubled {259 = 60%) because they fite using FB and find the product additive to

their fives

o Tercent of teens out of teen population who use FIB every day has increased (Baselines as of Dec'1 7: US: 5004 and

using FB and {ind the product additive o their lives. DAP/Populat sowing instead of

Global: 34%) because they like

declinmg,
¢

opened vour conversation with
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Uy
[N

9 pm

[ I

.- edited Dec 16, 2077 at 12:30 am

o Increase the nurnber of feens in engaged weekly with a few close friends + adults

s Teen well-being, as tracked by the longitudinal study run by Compassion, ivends positive over time
s U5 of teons reporting FB as a place full of "drama’ has dropped to fess thap 10%

identity & Self Expressi
identity & Self Expre

an Purpose

ssion Purpose
identifv Levers

« Driving Meaningtul Interactions
with Teens

o Test Care Care

o Test Polls within Friend Groups

« Driving Group Participation

o

o Driving Expression of Identity
o Test Profile Frames just for Teens

o Test Skills Endorsernent
o Test Causes I Care About
o Test Milestone Celebration
¢ Driving Agency When Addressing Unwanted Experiences
o Conduct FB Tips targeting toens and their experiences

o Tmproved Tosls & Tips: Empowering Teens to Address Unwanted Behavion’ Experiences [Framing Doc]
o Current Conducting a FBTips Test

= Additional Testing Options: Improving discovery of reporiing tools, reworking repotting tools, ect.

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-044-00026858
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Product Ideas

R cdited Dec 9, 2017 ar 9:43 pm

116G

o Track Overall Wellbeing Metrie thiwough Compassion Survey [Currently under development by Compassion rescarch
team]

« hips:/iih.facebook.com/notes/yan-s-rittermeasuring- dimens s~ of- well- being-mn-facebook/1 32059733 7998884/

L]
o hitps:/th.facebool.com/motes/ryan-s-ritter/ measuring- dimensions- of-well- bemg-on-
facebook/1S205973379988K4/
o hitps:/fh.facebook.com/motes/moira-burke/well- being-and- care~-company- meftrics- measuring- meani
connections/1Q1 54756097 778453/
o Decreased prevalence of negative experiences

o Either perceived (reported via survey) or labeled by us (sampied prevalence)

e Increase inspeciic Pngagement-based metries that we believe are positive for teen well-being: What We Know About
Well-Being on FB, by type of engagement: https:

th.quip com/IGrpAbZbielS

-- edited Dee 9, 2017 at 1:45 am

w H2: HOW FO PROVIDE TEENS WITH 4 'VOICE’

= Why do leens not use FIB to share about their bves/identity?
o What do teens want to say that FB can help facilitate?
o What would teens share more if it were easier?

o What real life events would be made better with FB? In what ways do they
already use FB to complement real life events?

o What is one part of a teens week that they would want io kighlight/share with
others?

_ Dec 9, 2017 ar 12:55 am

Sounds great. We figured there would be some shifting or re- organization once we can dive ito what's actually known already.

_ Dec 9, 2017 ar 12:34 am

I totaily agree, we wanied to get an organization out to you now, Bat also, what Aflan has will just be quant and we need to augment
that sl with qual research.

[ - odited Dec ©, 2017 ar 12:45 am

o Facebook and it's is family of apps are viewed as a value-add fo teens lives; Support Product Market i3t

opened your conversation with
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A7 3
Wenay Lross,

—

i .
Dec 9, 2017 af 12-43 am

o =
r

B cc 0 2017 @ 12:1% am
_ Depending on what we determine we already know about Conununities, T might sug

question to dive into what gets teens hocked' / engaged in a particuiar group/what drives that se

roest we flip flop these HI/H2

se of belonging.

e ) 2ET T 7 ;
- Dec 9, 2077 at 12:17 am

-v)(':

Let's make sure we flus

s out what questions or hypothesis we want to answer bafore we start thus work, 1 believe that Allan |
rwoant of re

about groups (from schools to interest groups) and [ would want to make sure we come

others have done

away from some new solid information,

.- edited Dec 9, 2017 qt 12:18 am

.- edited Dec 8, 2017 at 9:36 pm

.- Dec 8, 2017 at 9:04 pm
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This is awesome! Thanks [} Theoks|

opened vour conversation with J

]
|!||

I_l
II_I [ Jl

I
I I_l_l
‘— I
| ,
1
» Jenntier Guadagno.

. kovest Chen { 1'15.-
[

20 8, 2017 af a:'_l, B

20 N,

Hi-*i\:'rc is how -nd { envision tackling and prioritizing these important questions for 2018

A B C
1
| |
I!lwearch Team Roadmap for 2018 [
2 l
| |
(151
H2
3
| |
|( ‘ommuanity snd Belonging -.-)
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“Exploring toen conumunitios™ “Exploring feen belonging™
Literatare Review Civic Engagement (sync wity| -)

11 interviews

Review smail group posis -

4

Expression of Identity i)

“Teen Mdentity™ “Teen Voice”
Literature Review Literature Review
i1 imterviews 1] mterviews
Survey’s Survey/s

5

|

Handling Sensitive Moments -=‘ |

Cormpile previous research |
i1 interviews Test variations of report flows (or other “interventions™ that might be
Surveyls discovered from Hiy

5

Topics placed into "Parking Lot": !

=

Privacy {hacked accounts} — On hold duc te
prioritizing basic teen needs (helonging, identity,
sensitive fife moments)

g

Do no bann {negative experiences) — On hold
be many of the idenitiied negative experiences
from Q3/4 have informed the research areas
unider "Sensitive Morents®

g

Comparison/Perfection — On hold, be first Jet's
understand teen's community and identity

needs, and then tum our attention toward
cormparison/perfection

Q
o Understand Community & Belonging

o (Bata):
s Where do teens spend thelr time? (Content types ) (Page Types) {Group Types)

= Number of teens in sapport groups or farge fan groups?

o {Research)

s HI: EXPLORING FEEN COMMUNITIES
o How do teens currently connect with comununity online and off7 (Allen Kaku)
+ What are people curmently doing, in regards to groups?

» f2: EXPLORING 'BELONGING'
o What creates a sense of belonging?
+ How do those dynanics vary in different types of groups {e.g., family, school,

clubs, ete)?

+ How do teens use FB (or other resources) for activism, community service, or

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-044-00026862
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charity work?

o What influences a teens connections and/or sense of ownership to a group or
cause? NOTE: See Compassion, PAC, research on bekmgjng- -

R it Dec 8, 2017 a1 6:29 pim

s Understand
e Hawm: Severity and Reach of “hannfd” and “pegative” experiences - Complete]

» Negative Experiences (Do No Harm)
o What is the severiy and reqch of “hamniiil” and “negative” cfxpcricnc'cs?- Complete]

o What milestones do toens post about?

o In what ways do they use FB to do this?

o What do teens want to do in the uture?

o Understand Community & Belonging
o {Data):
= Where do teens spend their ime? (Content types) (Page Types) (Group Types)
= Number of teens in suppott groups or large fan groups?
o {Research)
w 1 EXPLORING FEEN COMMUNITIES
o How do teens currently connect with commuanity online and off? (il -
+ What are people currently doing, in regards to groups?
w {2: EXPLORING 'BELONGING”
+ What creates a sense of belonging?
« How do those dynamics vary in different types of groups (e.g.. family, schooi,
clubs, ete)?
+ How de teens use FB (or ather resources) for activism, comnunity service, or
charity work?
» What influences a teens connections andfor sense of ownership to a group or
cause? NOTE: See Compassion, PAC, research on belonging . -)

o Understand Expression of Identity
o {Research)
w Hi: EXPLORING TEEN IDENTITY [w/ earlp teens, late teca, and coffege teens]
+ What are the major teen milestones? How do they use social media to celebrate 1t?

+ How do teens create/display their identity on social media? In real life?

o What does developmenial psychology say about the types of
experiences that are important for teens o develop identity?

+ In what ways are teens hindered from displaying their identity”?

+ How ofien do teens feel {heir identity changes/changed/will change?

+ How do the multiple facets of identity come together on FB? (family, {riends,
acquaintances, classmates, teammates)

+ How are mreaningtul interactions different with parents, family, close friends,
acquaintances?

o How do relationships with family memberns change over time?

s [How do preferences change over ime? What gives me joy or makes me eringe at
13 is not the saroe at 17, Same with questions ke What's important to me? What
do I like to share? What do | jike fo receive?

+ How do teens view their past and their futures? What parts of those identitics are
private vs public?
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s H2: HOW TO PROVIDE TEENS WITH A "VOICE'
» Why do teens not use FB to share about their fives/identity?
» What do teens want to say that FB can help faeilitate?
s What would teens share more it it were casier?
o What real life events would be made better with FB? In what ways do they
already use FB o complement real fife events?

+ What is one part of a teens week that they would want fo highlight/share with
others?

o {Bata)

+ How often do teens “che
content? hide content. etc)

s Kuoown data on Pre

» How much content on your profile is from someone else posting about you?

2" their ident ow are they currently moanaging this? {deleting

--- + Research on Identity]

2%

+ How often do teens look at their profile? What do they look at and what are they
domg? How about for others' profifes? How often do teens change their profile
picture? Do they use frames? Effects? [Resulis]

» Data around profile cards (non- riends?)

+ How ofien do teens use life events?

+ How ofien are teens in groups?

+ How often do Teens use the Biv and Featured Photos on Profile?

« Do they use Fun Facts?

o Analyze data from bulk curation and profile permanence tests done by the Profile team

o Photis deletion for teens vs adults, Is there a time thieshoid? Is there a feeling like 1 didn't get enough likes™?

o Understand Handling Sensitive Moments:
o How are teens curtently handling these issues?
= Embarmassment
« Drama
s Bullying
= Harassment
o Do they use the NFX flows? [Note b_\'- Resulis]

s Understand Comparison / Pressure for Perfection
o -: Do we have any research complete related fo pressure to be perfect/presentation online?

o Understand Account "Hacks's Is this due to teens sharing phones or giving out their info? Is there an educational
component needed to help with this, or is the 'hacking' being done by malicious actors?

.- ;xddcd- - to the thread Dec 7. 2017 at 11:58 pm
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.- added you to a docwment Dec 7, 2017 ai 11:52 pm

.- Dec 7, 2017 ai 7: 20 pmi
-’*‘l--“ {et's fill in the numbers we know and then choose which company-wide metrics we want to

rrack alsor

.- edited Dec 7, 2017 at 7:25 pm
N i Dec 7, 2017 ar 6:19 am

opened your cot

e
L

o

Shayh Junenez,
|
|
1 |
I

Kenzic sityder, _

|
F
—
-F

SHDCRCY,
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Bec 7, 2017 at 1:49 am

[ O ociccd Dec 7, 2017 at 1:27 anm
I i< Dec 7. 2017 at 12:26 am

I < ¢, 2017 at 9:36 pm

Tius is brai

address o answer our ques

Thanks)
Ms 1o

st the right

quest ms around the three areas (community and belo 1+ agencey

when addressing hard things). We want to rapidly leam what is currently happening and not happering as it relates to these areas. Feel

free to delete rrelovant questions 1)

I cc 6. 2017 at9:21 pm

Waonderful! lt-md { can find some time this week we can go through it togethws and have a better understanding of the scope.

-_U{,‘c 6. 2017 ai 7:03 pm
_ pulied all the questions 1 could find in other youth empathy brainstorming or framing does and put them here. I tried

to separaic them based on our throe pillars (above) and then divide them into questions for research vs Data Scicnce. Feel free to move

them around or merge dupl
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O ccicd Dec 6, 2017 ar 9:42 pin
openad your conversation with -

=

[ S i Dec 5, 2017 at 3:52 pm

opened vour conversation with

Jenniter Guadagno,

HIGHLY CONFIDENTIAL (COMPETITOR)
EX. 00030.00051

=

. wWendy Gross. i}

.- reramed The Youth Emopathy Franung (Latest) o Youth Eropathy Framung Dec 5, 20/7 ar 7:57 pm

Shayli Jimenez,
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I i Dec 5, 2017 ar 151 am

I cc 4 2017 ar 10:57 pm

Somewhat related, § also have this quip from a couple months ago that looks at small groups and bow they evolve over time (do they

nine what a meaningtul amount of con

die, hoid on, or thrive). This was to help dete production would be necessary to both aim for

S ‘olution

in our current casoal

UTOUP COMniry s as w ing, Simall G

_ Dec 4, 2017 ar 10:56 pm

Happy to help! Here is a quip | did a while ago {May) on how teens use small groups (<2 20 memibers). This was meant as a way to get
. .

ST i casy

nderstandin

an miti x of the opport:

1l groups (which I'o also happy to discuss and/or share way more mformati

you're mie

opened vour conversation with

Jenniter Guada
obert Chen (FM), i}

-- Dec 4, 2017 at 10:33 pm
_ I hear vou have insight inio how feens are finding 3

actively involved in @ community or inferest group in i

bout what 9% of tee

otips. I'd fove to learn more ¢ 1S ane

7 seout froop, ofc). and how teens map this social e

sement
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hack to FB.

opened your conversation with

.- edited Dec 4, 2017 a1 8:5¢ pm

. 17 ai 8:43 pm

Hey Wouid fove to continue to chat about what CE is planning for this space, as i's one of the topics we're more

interested in for Hi

I O it Dec 1, 2017 an 10214 p

I o i 207 at 10:17 pm

Simpiified answ

 users, it's more about audience controls (e.g., parents) and

driver,

permanence. Whet
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Here ane the bartiers o sha sbock.comfntam. .

I cc (. 2007 ar i0:13 pm

ore'’s a quick sungnary of what we

fthe

mmunities than we

¢ aboul 1oen G did at the beginning <

groups fike family and friends while another 18% is spent in

4 is spent in affinity

. Actoss ali social time spent with ¢
¢ dotninant app to meet their electronic

inferest groups that are focused on shi ity groups tend to be using a sin

aceds while inferest groups have a much more fragmented competitive Jandscape, (Source

comiminications
N1 /‘}

(hitps:iiour

xoeh

omplex overi ~for example, the s¢

_ edited Dec 1, 2017 at 14:15 pmi

Dec 1, 2017 ai 5:45 pni
L] j
|

ered in work i

< My currently high level questions. T am sure a lot of this is already co tis complete, bud T am working to

y learnings in these buckets... and then put them in owr

.- edited Dec 1, 2017 at 8:44 pm

added Alice Ely to the thread Dec £, 2017 ar 7:42 pm

added you to a document Dec 1, 2017 ¢t 7:36 pm

red your conversation with

Jenniter Guadagno.

{obert Chen (M)
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I - /. 2017 e 2:20 ani

Thanks for the FBTips summary! Do v
al Good has a tab... af some poin

+ think it would be valuable to add in any tips (11 look to see if ¥ can find thern)

arounid some of these topics toe? | also se L we can check engagement in tips related to

supporting Causes/groups...

O ociccd Dec 1, 2017 ar 2:41 anm

opened vour conversation w

.- Nov 30, 2017 at 10:58 pm
- has ideas about this, based on her work in PAC on eating disorders
. hel

issue with their body/perception vhen FB labeled them as somecne with an issue it prevented them trom getting help... Look at

fectionism

. and how they don't always identify as "having' an

insight for how we might handle per

R ook o how builying can be coded 4s "Ties” or "misinformation”

.- Nov 30, 2017 at 10:54 pm
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I ook at how bellying can be coded as "fies" or "misinfonnation”

_ edited Nov 30, 2017 at 10:40 pm

| L

I__Il_
I_I

cnntier Guadagho

o

obert Chen (PM}

rendy Gross,

.- Nov 30, 2017 at 10:31 pm
Look at s Colleze Communities 2617 Q1 Test Analysis + . high school work,

-_, 30, 2017 at 10:04 pm
.- added you to a document Nov 30, 2017 at 16:04 pm
.- added you 10 a document Nov 36, 2017 ai 10:04 pm

.- added you to a document Nov 30, 2017 at 13:04 pm
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.- added you to a document Nov 30, 2017 at 19:04 pm

.- Nov 30, 2017 at 9:12 pm

Talk ¢ - Maybe we can use the switch-identity from Fox mode to help with identity fluidity

opened your conversation with [ ]

I I
|
|
I [ I
! 5
| - Jensiter Guadagno

[ |
Robert Chen (')
[ ]

L2017 af 8:25 pm

Space to grow up into your young-aduit identity

._;\-}n' 30,2017 at 8:19 pm

App Smash

Creating is part of this generation’s expenence of social/oniine e

ement, We should look for ways to continue to

support creativity ¢ ¢ 'apathy’ as we know passive engagement

form of expression. This is related to our goal to avoid 'passivity’
with social media increases depression i i

idea: Create filters or tools that are only available to teens, so that they don't see their parents or adults doing the same thing as they are,

e it uncool’

which would me

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-044-00026876
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I o 30 2007 at 6:59 pm

Generally speaking, it's not about deterrents. The problent is that we den't really give teens a good reason to be on the platform. So. if's
not that negative issues are getting in the way. I's that they have less motivation to sign wp for Faccbook at alt given the competitive:
fandscape.

-_ Nov 30, 2017 at 6:21 pm

Need to meet with the folks who worked on NFX u

£ PAC/CE to see what has been tried on reporting/addressing issucs.

I e Vo 30, 2017 ax 7:05 pm

I v 30 2007 at 3:36 pm

Right now, this section focuses on the negatives, but there 1s a case that social media can promote weli-being—validation, approval,

affimmation are all good things. P'd suggest makmg that case as well in this scetion,

o 30. 2017 at5:53 p

Thanks ] Do we know what the primarily deterrents are? Did we ask a separate question about "why are you ot on or not active on
FB?" < ] assurne this is where we started our research?

I o 50 2007 at 551 pm
'd suggest changing the wording here to somssthing like “when asked about negative experiences, teens often cited..”. The current

wording suggests that negative experiences are top of mind concerns when teens think about social media, and I wouldn’t feel confident
miaking that claim,

B o 30 2017 at 551 pm

Awesom

2. can you two chat and
swmimarize the how LARGE the problem really is? If we're talking about some bad things that happen 20% of the time, etc... that wil
influence what we do.

Since _E_s working on the negative experiences categorization and sizi

I, o+ 5. 2017 a1 5:50 pm

i would love to get a sofid, validated measure, Jim can vou help here?

I - 30. 2017 a 550 pm

We should get more clarity here, This consistently comes up as a detractor (the quality and refevance of content) in research studies
{here's another it

o facehook com/phote.. )
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opened your conversation with |

Jimenez,

Vov 30, 2007 at 5:45 pm

110t sure that the data wamrants this claim. Even in the US sarvey (1by, 49% said they had no negative experiences when we

spucifically promipted them to talk about negativity, I you said this about Twitier, it would probably be accueate, but 1”m not syre wi

can make the claim about Fb or social media generally.

B it Nov 30, 2017 at 5:54 pm

opened your conversatior

. Jennuer Guadagno,

| ]
, Ropert Cheri ulj,x,-

||
B [ |
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-- Nov 30. 2017 ai 5:25 pm

[Auempted to re~-order i, and then it reads weird...]

.- Nov 36, 2017 at 5:23 pm

What do you think about reordering it instead? ¥ think one of the reasons we exist is to ensuge that ofher feams in vouth and eisewhere

dow't 'do harnt' (and unfortunately, T think a lot of the corpany does do hanmful things without meaning to}), se 1 am hoping over time we

can be the advocate for 'do no hamm' even i i's not our produet area. .

What do vou think about reordering it instead? I think one of the reasons we exist 18 to ensure that other feams in vouth and eisewhere
don't 'do harm’ (and untortunately. | think a lot of

mpany docs do hasmful things without meaning o). so 1 am hoping over time we

can be the advocate for 'do no hasnt’ even if it's not our product area...

opened yo ronvs

I_I
||_| L

|
I
| enifer Guadagno.

. Kovert Chen (UM, I}
[ |
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I o 50 2017 as5:20 pm

Well-being is affected by havi

a sense of purpose and passions. T think FB is well posizened to help teens in this area

] »
19 p
19 pm

im, yeah, it could totally

2o in either coumm 1 pui it here be T thought of it as a rait of how teens want 1o see/experience their identity
=as autonomous, Will look for quotes/infe when [ get to my desk.

0

-i edited Nov 30, 2017 at 4:5

t12:2

O am

P o 0. 2017

Yes, so far the only uncovered' thi

are cmbarassinent ¢
"Agency and Optimism” section in Wellness, Per our conversation on Mond:

xd deama/polarization, which | hope we

proactively address in the
- thick we should review

Compassion and CI's new ongeing sturveys so that we can ensure teen needs are being captured as well as a tracking mechanism.

Tat 12:20 am

o0 2

Yes, so far the only uncovered' thin

s are embarassinent and deama/polarizati 1 proactively address in the

ency and Optimism” sechion in Wellness. Per our conversation on Monday { think we should review

Compassion and CT's new ongoeing surveys so that w

a1 ensure feen needs are being captured as

1 as a tracking mechanism.

-- Nov 30, 2617 at 12:19 am
-F"\c heen thinking

on the positive/well-being arca, and that doing no harm 1s encompassed in that

¢ about tus. What do you think about removing this part? My thinking is that I want the team o be more focused

Mo 20 MTT g 1907
-- Nov 30, 20617 at 12:19 am

Pve been thinkix

bout this. What do you think about removing this part? My thinking is that T want the team o be more {ocused
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o the positive’well-being arca, and that deing no harm is encompassed in that

-- Nov 30, 2017 at 12:17 am

agree! 1 think we should track how big the 1ssues are for teens, though. But actually tackiing them is another thing,

--.‘\m' 30,2017 at 12:17 am

agree! 1 think we should track how big the issues are for teens, though. But actually tackling them is another thing,

--cdétcd Nov 30, 2017 ai 1:10 am

-_s\:‘m- 29,2017 i ii:5i pm
"Action Civies" /JJJJlISEL-
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o - 29, 2017 at 11:10 pm
we'll need to map this to a measurable outcome. For example, if

f we decide that Identity is a big focus, we would expect large
partipation rates for the products we build fo curate your profil

)

Nov 29, 2017 at 11:10 pm

we'll need to map ihis fo a measurabie ovtcome, For example, H we decide that Tdes

v is a big focus, we would expect far

participation rates for the products we build to curate your profile.

[ . cived Nov 50, 2017 at 2:14 am

_- Nov 29, 2617 at 10:46 pm

st that we only focus on some of the yellow

s o this « We can

s that aren't covered by other tea

track "Integrity” wark and ask them to nin experiments and/or look at metries for teens in their dashboards, but T den't think we shouid
spend time on this work unfess it's explicitly missing on their side.

_- Nov 29, 2017 at 10:46 pm

i strongly suggest that we only focus on some of the yellow ttems from this se
track "Inte
1 on this work unfess its explicitly missing on th

ion, the ones that aren't covered by other teams. We can

ity work and ask them o nin experiments and/or look at metrics for teens in their dashboards, but I don't think we should

side.

— (Y -+ 25 2017 at 10:45 pm

This is likely under Site Integrity. 1 don't know what the team 15 called a

yinare, but there's a team that deals with Fake Accounts and

This is likely under Site Integrity. | dont know what the team i3 called anymore, but there's a team that deals with Fake Accounts and

Hacking
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cal 1UNL pin

- edited Nov 20, 2017 at 11:49 pm

2017 ar9:38 pm

-- added you to a document Nov 29, 2017 at 9:

.- added vou to a document Nov 29, 2077 at 9:

fed you to a document Nov 29, 2077 at 9:

. 2

fov 2@, 2017 at 9

.- added you to a documen

>

.- added you 16 a document Nov 29,

.- added you to a docume

i —

.- added you to a document Nov 29, 2017 at 9
.- added you to a document Nov 29, 20717 at 9

.- added you to a document Nov 29, 2017 @ 9:

HIGHLY CONFIDENTIAL (COMPETITOR)
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2017 ar 9:3

29, 2017 at $:38

1 you to a document Nov 29, 2017 at 8..

38 pm

.
38 pm

38 pm

38 pr

38 pm

38 pme

38 pm
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od you to a document Nov 29, 20/7 af :38 pm

.- added you to a document Nov 29, 2017 at $:38 pm
.- added you to a document Nov 29, 2017 at $:38 pm
.- added you o a document Nov 29, 2017 af 9:38 pm

-dded you to a document

-- added you to a document Nov 29,

o
o
=3

a7

Vov 29, at 9:38 pm

%)

}

b
~1

7t 9:38 pm
.- added vou to a document Nov 29, 2017 af 9:38 pm
i- added you to a document Nov 29, 2017 at 9:35 pm
i- added you to a document Nov 29, 2017 ai 9:38 pm

.- added you to z document Nov 29, 2077 @t $:38 pm

2017 at 6:38 pm

.- added you 1o a document Noy 29

.- added you 10 a document Nov 29, 2017 ai %:38 pm

-- dded you to a document Nov 29, 2017 at $:38 pin
.- added you to a document Nov 29, 2007 at 8:38 pm

.- added you o a document Nov 29, 2017 ai 9:38 pnt

.- added you to a document Nov 29, 2017 ar 9:38

-- added you to a document Nov 29, 2017 at 9:38 pm

~1

.- added vou to a document Nov 29, 2017 at 9:38 pn
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-- added you to a document Nov 29, 2017 at 9:38 pin

.- added you to a docurent Nov 29, 2007 at 9:38 pun

ded vou to a document Nov 29, 20/7 «f 9:38 pm

-- added you to a document Nov 29, 2017 at 9:35 pm

pm

[J%]

¢

o

~1
v
o

Fat9:

fov 29, ¢

.- added vou to a document A
-- added you to a document Nov 29, 2047 at 9:38 pm

.- added you to a document Nov 29, 2077 at 9:38 pm

29, 2017 ar 9:3

s
.

i

added you 1o 3 document Nov 29, 20/7 af 9:38 pm

.- added you to a document Nov 29, 2017 at $:38 pm

pa

e
P

-- added vou fo a document Noy 29, 2007 at 9.2

ided you to a document N 2017 at 9:38 pme

.- added you to a document Nov 29, 2077 at 9:38 pm

2

3:38 pm

.- added you to a document Nov 29, 2017 a

.- added you to a document Nov 29, 20/7 at 9:38 pm

2017 at 9:38 pm

-- added you to a document Nov 2

.- added vou to a document Nov 29, 2077 af 9:38 pm
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i- added yeu to a document
.- added you to a document
.- added vou to a document
.- added you to a document
i_ added you to a document
i- added you 0 a document
i- added you to z document
-- added vou to a document
.- added you to a docuent
-_ added you to a document
-- added you to a document
.- added you to a document
-- added you to a document
.- added vou to a document
.- added you to 2 document
-- added you to a document
-- added vou to a document

.- added you o 2 docunent
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Nav 29,

Nov 29,

Novy 29,

Nov 29,

Novy 29,

Nov 29,

Nov 29

'~

Noy 29,

Nov 29,

Nov 29,

Nov 29,

Nov 29,

Nov 29,

Nov 29,

Nov 29

Nov 29,

Nowv 29,

2017 at 9:38

2007w ¢

2017 at 9

2017 at 9:

2007 ai %

2007 at 9:

2017 at 9:

2017 at 9

2007 at ¢

2007 at 9

2007 at 9

2007 at 9

2007 ar 9:

2007wt 9

2007 at 9:

2017 ar 9

2017 at ¢

én
o
3

138 prm

138 po

-

38 pme

38 pra

38 pin

38 pra

2
I

)
~—

i

20
38 pm

38 pm

138 pm

‘38 pm

2385 pm

L9
&
—~—
=
=

38 pme

35 pra

38 pin

38 pm
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.- added you to a document Noy

._ added vou o a document Noy 2

.- added you to a document Nov 2

0 a document Nov

.- added you to a document Nov

-- added you to a document Nov 29,

.- added you to a document Nov 2

ided you to a document Nov

.- added you to a document Nov 2

.- added vou to a document Nov 2

-- added you to a document Nov

.- added vou to a document A
-- added you to a2 document Noy

.- added you to a document Nov

added you to g document Nov
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dded you to a document Nov 2

‘ov 2

10 a document Nov 2

29,

b
)

29

29,

9,

29,

29

29

20

29,

L2017 at 9

2087 at 9:

2007 at 9:

L2017 at 9

2017«

A

2017 at ¥

2017 at 8.

L2017 at 9

2007 at 9

2007wt @

2017 a

e

2017 at 9:

2007 at 9

L2017 at 9

2017 ar 9:

2007 at 9

v
i

38 pm

38 pr

38 pa

38 pm

38 pim

‘38 pm

38 pm

38 pun

138 po

35 pm

& pm

38 pru

38 pm

38 pm

38 pm
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.- added you o a document Nov 29, 2017 at 9:38 pm

, 2017 at 9238 pm

-- added you o 2 docunent

.- added you 1o a document Nov 29, 2017 at $:38 pm

-_ added vou to a document Nov 29, 2017 at 9:38 pm

.- added you to a docurvent Nov 29, 2017 at 9:38 pm

.- added you to a document Nov 29, 2017 at $:38 pm

9:38 pmt

.- added yvou to a document Nov 29, 2077

i to a document Nov 29, 2017 at 9:3

s
e
oy

ot

e

-- added you to a document Nov 29, 2017 at 9:38 pm

.- added vou to a document Nov 29, 2017 at 9:38 pm

._ addod you to a document Nov 29, 2017 at 9:38 pm

-- added you to & document Nov 29, 2077 at 9:35 pm

N
(o8
%
3
2

2d you 10 a document Nov 29, 2077 ¢

added you to a docunsent Nov 29, 2017 at $:38 pm

2017 at 8:38 pm

.- added you to a document Noy 29,

o

L 2017 ai 9:38 pme

.- added you to a document Nov 2
.- added you to a document Nov 29, 2017 at 9:38 pm

.- added you to a document Nov 29, 2017 at 9:38 pm
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od you to a document

added you to a document

added vou to a document

added you to a document

added you to a document

added you to a docurnent

added vou to a document

added you to a document

added vou 1o a document

added you to z document

added you to a document

added you to a docuiment

dded you to a document

iy
added you to a document

added you o a document

added yeu to a document

added you to a document

added vou to a document
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Nov 29,

Nov 29,

Nov 29,

Nov 29,

o

w 29,

Nov 29,

Nov 29,

Nov 29,

Nov 29,

Nav 29,

Nov 29

Nov 29,

Nov 29,

Nov 2¢,

Now 29,

Nav 29,

Nov 29,

Nov 29,

2017 at 9:38 pm

20107 at $:38 pm

2017 at 9.

2017 at :38 pm

o
=3

017 at 9:38 pm

%)

}

b
~1

Tt 9:38 pm

2047 @t 9:38 pme

2017 at 9:35 pm

2017 at 9:38 pm

2007 at $:38 pm

2017 at 6:38 pm

2017 ai 9:38 pm

2017 at $:38 pm

2017 at 6:38 pm

2007 ai 9:38 pm

2017 at 9:38

2007 @t 9:38 pm

~1

2007 at 9:38 pnt
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-- added you to a document Nov 29, 2017 at 9:38 pin

.- added you to a docurent Nov 29, 2007 at 9:38 pun

.- added vou to a document Nov 29, 2017 @t 9:38 pmi

-- added you to a document Nov 29, 2017 at 9:35 pm

pm

[J%]

¢

o

~1
v
o

Fat9:

.- added vou to a document Nov 29,
-- added you to a document Nov 29, 2047 at 9:38 pm

.- added you to a document Nov 29, 2077 at 9:38 pm

o
>

-- added you to a docusent Nov 29, 2017 at 9:38 pm

ided you to 3 document Nov 29, 2017 at 9:38 pm

’

.- added you to a document Nov 29, 2017 at $:38 pm

| pi

e

-- added vou to a document Nov 29, 2017 at 9.

-

ided you to a document Nov 29, 2017 at 9:38 pm

2017 at 9:38 pm

.- added you to a docurment Nov 29,

.- added you to a document Nov 29, 2017 ai 9:38 pn:

.- added you to a document Nov 29, 20/7 at 9:38 pm

2017 at 9:38 pm

-- added you to a document Nov 2

.- added you to a document Nov 29, 2017 at 9:38 pm
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-- added you to a document Nov 29, 2017 at 9:38 pm

.- added you to a docursent Nov 29, 2017 at 9:38 pm

.- added vou to a document Nov 29, 2017 at 9:38 pn:
.- added you to a dooument Nav 29, 20/7 at 9:38 pm

._ added you to a document Nov 29, 2017 at 9:35 pm

(N
]

8 pin

.- added you 0 a document Nov 29, 2017 at 9:

.- added you to z docunent Nov 29, 2017 at $:38 pm

)
~—

i

-- added vou to a document Nov 29, 2017 ai 9:3¢

.- added you to a document Nov 29, 2017 at %:38 pm

-_ added you to a document Nov 29, 2017 at 9:38 pm

.- added you to a document Nov 29, 2017 at 9:38 pm
.- added you to a document Nov 29, 2017 at 9:38 pm
-- added you to a document Nov 29, 2017 at 9:35 pm
.- added you to a document Nov 29, 2017 at 9:38 pm
.- added you to a document Nov 29, 2017 at 9:38 pm
-- added you to a document Nov 29, 2077 at 9:35 pm

-- added you o a document Nov 29, 2017 at 9:38 pm

2017 at 9:38 pm

.- added you o 2 docunent
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-_ added you to a document Nov 29, 2017 at 9:35 pm
._ added yvou to a document Nov 29, 2017 at 9:38 pm
.- added you to a document Nov 29, 2077 at 9:38 pm
.-(us added you to a document Nov 29, 2077 at 9:35 pm
.- added the document o the folder Empathy Nov 29, 2077 at 9:38 pm

-- enabled link sharing - View/Edit Nov 29, 2617 at 7:22 pni

.- Nov 29, 2017 at 6:44 pm

oh, yes! Totally!
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G, 2017 at 3.‘1|l,1 i

- i.\-m 28, 2047 at 11:43 pm

veah, 1 think we should have a suite of metrics for sure. But what { mean 1s it might be nice to have not just sentiment/survey metrics but
also some engagement metrics

oo P — Y o oo Nov 26, 2017 ar 9:04 p

.- added you to a docurment Nov 28, 2017 at §:38 pm

>
-

-- added vou to a document Nov 28, 2017 at 8:58 pm

._ added you to a document Nov 28, 2017 af §:58 pm

.— Yeuth Eimpathy Framing (1) to The Youth Empathy Framing {Latest) Nov 28, 2077 at 8:36 pmn

L2017 at 8:26 pm

Right, OK. Dvies it maks: sense & set one or twis meirics that are based on overall views of FB (like the interviews that indicated that it's
just drama or doesn't ad value) and some that focus on moving the needle on agency and expression?

-

Nov 28, 2017 at 6:08 pm

idea: Create filters or tools that are anly available 1o feens, so that they don't sec their pare
which would make it uncoa!

ts or adults doing the same thin

.- Nov 28, 2017 at 6:07 pm

- Il Cicating is pat of this generation’s experience of social/oniine eng
: related to our goal to aveid 'passi
1 social mnedia ncreases depression in teen givls.

ent, We should look for ways to continve to
7 o 'apathy’ as we know passive engagement

-- edited Nov 28, 2017 at 10:47 pm:

- W Yoy 28 2617 ar 7:02 am

makes sense! T think some of these seem like survey metrics ("% of teens reporting that social media affects their seif-worth", etc) while
some might things hat we can easily grab {rom data {engaged in a group on th). 1 think metrics {hat are based off of actions on FB are
easier o move in general {han sentiment- or survey-based metrics
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I o 24, 2017 ar 2:15 am

hese may be longer term fa stretches, but Iet me know if you think we can use these as a jumping off point for
hrainstorming some measurements, if these are the right things to aim at..,

.-— Nov 28, 2017 at 2:09 am
PM Lead on ('i:--

Fay Johnson Nov 28, 2017 ai 2:09 am

PM Lead on C1: [ [

I vev 2. 2017 ar 2:07 am

| ] - PM on CI focused on Objectionable Content + Harmfu! Content

.- Nov 28, 2017 at 2:07 am

| ] - PM o CT focused on Objectionable Content + Harmful Content

.- Nowv 28, 2017 at 2:03 am

Cllssue, "Account Integrity” PM is || | EEEEIR

13 am

.- Nov 28, 2017 at 2:6
Clssue, "Account Integrity PM is || | R

2087 at 2:19 am

.- edited Nov 2:

-- Nov 28, 2017 at 1:50 am

Cl Work, now and m 2018: Six

v & CO Comprahen

-;‘\r‘}w 28, 2017 at 1:30 am

CT Werk, now and in 2018 &

% CO Comp
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-i Noy 28, 207 at 1:40 am

1 have some thoughts on this in my doc:

pathy rission thoughis

But we should defmitely chat \_\.'iﬂl.as weil

B o 28 2007t 2038 am

to me this feek more ke it belongs under "eptintsm & agency”

B o 25, 2017 at 1:35 am

This is also Cl (Care ML)

-- Nov 28 2617 at 1:33 am

This is also Cf (Care ML}

-- edited Nov 28, 2017 at 1:50 am
- Il cdited Nov 27, 2017 at 8:35 pm

.- Nov 27, 2017 at 8:29 pm

Talk to CI/ Team in London: Sexual Abuse of Minors, pedophilia, "grooming, traflicking, and recruitment by terrorist orgs

.- Nov 27, 2017 at 8:29 pni

Talk to CI/ Team in London: Sexual Abuse of Minors, pedophilia. "grooming, traflicking, and recruitment by terrorist orgs

.- Nov 27, 2017 at 7:29 pm
Rl con Newsieed

.- Nowv 27, 2017 at 7:29 pm

--5‘ team [ Newsfead

.- Nov 27, 2017 at 7:29 pm

Compassion net focused on this; Need to talk to CL
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o7 2007 at 729 pm

Compassion not focused on this; Need to taik to CL

opened your conversation with | 1]

|
Wendy Gross, 1
|

|
[

1

-- added [ © tc tead Nov 27, 2017 at 7:34 pm
._ added you to a document Nov 27, 2077 at 7:28 pm

.- Nov 27, 2017 at 7:25 pm

1 may be doing this

-- Nov 27, 2017 aqt 7:23 pm

Cl may be doing this
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.- Nov 27, 2017 at 7:25 pm

Comprnity Integrity Project

I oy 27. 2017 @i 7:25 pm

Community integrity Project

o 27, 2017 a0 7:25 p

Compassion Project

.- Nov 27, 2017 at 7:23 pm

Campassion Project

O v Youth Empathy Framing  Youth Empathy Framing (F1) Nov 27, 2017 at 5:52 pn

.- edited Nov 28, 2017 at 12:45 am

-- addcd-- to the theead Nov 27, 2617 at 5. 68 pm
.- added you to a document Nov 27, 2017 at 3:01 pm
.- edited Nov 27, 2017 at 4:33 am

-- edited Nov 26, 207 at 6:44 pm

.- enabled the outline for the docurnent Nov 26, 2017 at 7:47 am
[ i Nov 26, 2017 at 7251 am

.- edited Nov 25, 2047 at 8:04 pm

.- created the docwnent Nov 23, 2017 ai 5:03 pm

[ ] - Nov 21, 2017 at 7:42 pm
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I dont think I've seen anything about Bio/Feamred Photos/ Fun Facts, We'd have to get that. T recall some data about Iife events from
Growth need o check with them), and Silent Disco has data for groups

i don't think I've seen anything shout Bio/Featured Photos! Fan Facts, We'd have to get that. T recall some data about life events from
Growth (need to check with them}, and Silent Disco has data for groups

I o 20. 2017 at 11:15 pm
Hc,-‘_~ -andl were bramnstorming a few more questions related to identity presentation en Profile and what

thumbsug

featurad teens curvently use/don't use. Let me know if you have data o these or if you can pull it out for us. Thanks!

[ =
Hey _ - and { were brainstorming & few more questions reated to identity presentation on Profile and what

‘ o ' . N thuimseup
featured teens currently use/don’t use. Let me know if vou have data on these or if vou can puli it out for us. Thanks!

I, O 50, 2017 «1 4:30 p

UR(.‘- has same thoughts on this too - might be worth checking with her

I </ 50 2017 «t 4:30 pm

iiRC‘- has some thoughts on this oo - might be worth checking with her

R < 3. 2017 at 430 p

URC- has some thoughts on this oo - might be worth checking with her

I (< 0. 2017 i 4:30 pm

HR('- has some thoughts on 1his too - might be worth checking with her

I < 3, 2017 at 4:30 po

IIRC - has some thoughts on this too - might be worth checking with her

I (< 0. 2017 1 4:30 pm
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il}l(_'.‘.ha\ saine thoughts on this too - might be worth checking with her

I O/ 50, 2017 ai 4.30 pm

iRC .Jms some thoughts on this too - might be worth checking with her

I /30, 2017 i 4:30 p

!!RC- has some thoughts on this toe - might be worth checking with her

R O 30, 2017 ar 4:29 pm

interesting, | dont know abt voung teens specifically and their concerns about privacy -- 1 will keep an eve out for that, We do see that,
ves, feens do care about their privacy (eg, hiipy/ww ;
their parents may care (¢g, hilps

rncharg/ 2007, ) but also that toens may care fess abt their privacy than

I O 30 2017 at 4:29 pm

Interesting. T dont know abt young teens speci{’}cally and their concerns about privacy -- I will keep an eye out for that. We do see that,
yes, teens do care about ther priv acy {eg, hitprwww powinfernel.org/2007..) but also that teens may care kess abt therr privacy than
their parents may care (g, hitps:/s3 amazonaws.comvacademis

I O 30, 2017 ai 4:29 pin

Interesting. T dont know abl young teens specifically and their concerns about privacy -- I will keep an eye out for that. We do see that,
ves, feens do care about their privacy {eg, hitpwww pewintemet.org/ 2007..) but also that teens may care Jess abt their privacy than
their parents may care (eg, htipsy 1)

53 ATNAZOBIWE.L O AcHS

I, Ot 50, 2017 at 4:29 p

Interesting, | dont know abt young teens specifically and lhelr concens aboul privacy -- I wilt keep an eye out for that. We do see that,
ves, teens do care about their privacy {eg, hit
their parents may care (eg, hitpsy/s3 amazonaws.cosy

...} but also that teens may care less abt their privacy than

I . 20i7 i i:20 pin

interesting. | dont know abt young teens specifically and their concermns about privacy -~ T will keep an eye out for thai. We do see that,
ves, teens do care about their privacy {eg, biip:/" 2007...) but also that teens may care less abt their privacy than
their parents may care {eg, htips

I O 50. 2017t 4:29 i

interesting. | dont know abt young teens specific
ves, teens do care about their priv AL) {eg, bipy/
their parents may care {eg, |

ally and their concerns about privacy -- T will keep an eye out for that, We do see that,
4 intern 5/ 2007...) but also that teens may care less abt their privacy than
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I < 50 2017 at4:29 pm

Interesting. | dont know abt young teens specifically and their concems about privacy -~ Twill keep an eye out for that, We do see that,
acy (eg, hiip:
their parents may care (eg, hitips:/7s3 amare

yes, teens do care about their priv Swwy pewintemet oty 2007, ) but also that teens may care kess abl their privacy than

convagadena...)

I ¢ 0. 2017 at 4:29 pm

Interesting. | dont know abt young teens specifically and their concemns about privacy -~ Twill keep an eye out for that. We do see that,
yes. feens do care about their privacy (eg. Hitpr/Swww e ’
their parents may care (eg, https

7...} but also that teens may care less abt their privacy than

I < 25 2717 «t 10:59 pm

Galy? Kk will grab it

I 1 25, 2017 ai 10.59 p

Crrly? Kk will grab it

I, . 25, 2017 ai 10:59 p

O oly? Kk wiil grab it

I 2 20T at 19259 pm

O rly? Kk widl grab it

I, O/ 25, 2017 i1 10:59 pi

Galy? Kk wili grab it

I O 25, 2017 t 10:59 pm

Crly? Kk will grab it

N O 25. 2017 @i 10:59 p

O aly? Kbeowadl grab 1t
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I <! 25, 2017 i 10.59 p

O rly? Kk wi

orab it

Wl Oct 25, 2017 ar 16:32 pm

s the text of that avatabie somewhere? 1 have to subscribe to read

Oct 25, 2017 ai 10:32 pmn

the text of that available semewhere? 1 have to subscribe o read

Oct 25, 2017 at 10:32 pmn

the text of that available somewhere? 1 have {0 subscribe to read

Oct 25, 2017 at 10:32 pm

the text of that available somewhere? 1 have fo subscribe to read

ct 25, 2017 ai 16:32 pm

s the text of that availabie somewhere? 1 have o subscribe to read

Jei 25, 2087 at 19:32 pm

s the text of that avalable somewhere? 1 have fo subscribe to read

25, 2017 ar 10:32 pm

the text of that available somewhere? 1 have 1o subscribe to read o

Dot 25, 2047 at 16:32 pm

is the text of that available somewhere? 1 have fo subseribe 1o read

I O/ 25, 2017 at 6:42 p

{long read)
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I -/ 25, 2017 a1 6:42 p»

{long read)

I, O/ 25, 2017 ai 6:42 p

{long read)

v

I <" 25. 2017 a1 4

{(long read)

i

I < 25, 2017 1 6:42

(long read)

Lo
o

I, O« 25, 2017 at 6:4:

{long read)

R < 25, 2017 ¢ 6:42 pm

{Jong read)

I O 25, 2017 at 6:42 pri

{long read)

I - 25. 2017 a1 6:42 p

Example: §

www e

et 25, 2017 at 6:42 pm

-)(.; 4%, 20l ot -/J'J:‘,"h'?

Example: hitps:/wwow. oo/
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I, O 25, 2017 ot 6:42 pm

Example: hit

Dot 25, 2017 at 6:42 pmi

CWW S0

Example: hitps:

Example: hitps:/onw. fLeem/cont

Dct 25, 2017 at 6:42 pm

Example: https/onww. feon

Harww i

I < 25, 2017 at 6:40 pm

There are qual studies where this came up, as well as some articles I've read. We should get crisper, agreed.

I -1 25, 2017 at 6:41 pri

There are qual studies where fiis came up, as well as some articles T've read. We should get crisper, agreed.

3, 2017 at 6:41 pm

I

There are qual studies where this came up, as well as some articles I've read. We should get crisper, agreed.

I < 25. 2017 at 6:41 pm

There are qual studies where this came up, as well as some articles I've read, We should get crisper, agreed,

2017 at 6:41 pm

There are qual studics where this came up. as well as some articies I've read, We should get crisper, agreed,
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I O 0. 2017 at 6:41 pm

There are qual studies where this came up, as well as some articles T've read, We should get crisper, agreed,

I -

‘There are quali studics where this came up, as well as some articies 've read, We should get crispe

2017 at 6:41 pm

I O-* 25, 2017 at 6:41 pm

There are qual studics where this came up, as well as some articles 've read. We should gat crispes

2007 at 11:18 pm

is there research here? co -

Jer 23, 2017 at 11:18 pm

is there research her

-7."1 23,2007 at 11118 pm
i3 there research here? co -

dor 23, 2007 af 11:18 pm

i3 there research here? co

e 23, 2007 @t 11218 pm

rch kere? co -

-d.'l 23,2017 at 11:18 pm
1s there rescarch here? cc -

dor 23, 2007 at 11:18 pm
Ze

is there research here?
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-- Ocr 23, 2017 @t 11:18 pm
is there rescarch here? ¢ -

P

ct 23, 2007 at 928 pm

can you two make sure is accurate / up fo date?

23, 2017 at 9:20 pm

1

can you fwo make sure is accurate /up to date?

ct 23, 2017 at 9:26 pm
- can you two make sure is accurate / up to date?
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