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UNI TED STATES DI STRI CT COURT
FOR THE NORTHERN DI STRI CT OF CALI FORNI A

| N RE: SOCI AL MEDI A ADOLESCENT ) MDL No. 3047
ADDI CTI ON/ PERSONAL | NJURY )
PRODUCTS LI ABI LI TY LI TI GATI ON Case No.

4:22-md-3047- YCR

THI S DOCUMENT RELATES TO:

)
)
)
)
)
ALL ACTI ONS )
)
)

Tuesday, March 11, 2025
CONFI DENTI AL - PURSUANT TO PROTECTI VE ORDER

Vi deo- Recorded Oral Deposition of
WOOJI N KIM held at the offices of W son
Sonsini Goodrich & Rosati PC, 650 Page M|
Road, Palo Alto, California, comencing at
9:09 a.m PDT on the above date, before
M chael E. Mller, Fellow of the Acadeny of
Prof essi onal Reporters, Certified Court
Reporter, Registered Di pl omate Reporter,
Certified Realtime Reporter and California
CSR #13649.

GOLKOW - VERI TEXT
877.370. DEPS | fax 917.591. 5672
deps@ol kow. com

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com
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PROCEEDI NGS
March 11, 2025, 9:09 a.m PDT

THE VI DEOGRAPHER: We're now on
the record. My name is James
Vonwi egen. ' m a videographer for
Gol kow. Today's date is March 11t h,
2025, and the time is 9:09 a.m

The video deposition is being
held in Palo Alto, California in the
matter of Social Media Adol escence
Addi ction, Personal Injury Products
Liability Litigation before the United
States District Court, Northern
District of California.

The deponent is Wojin Kim

Counsel will be noted on the
stenographic record.

The court reporter is Mke
Miller, California CSR #13649, and
will now swear in the witness.

111

111

111

877-370-3377

Golkow Technologies,
A Veritext Division www.veritext.com
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WOOJI N KI M,
havi ng been duly sworn,

testified as foll ows:

BY MS. TRUONG:

Q. Good morning, M. Kim

A. Hel | o.

Q. We had briefly met just off the
record, but let me just reintroduce myself
her e. My name is An Truong. " m an attorney
for the plaintiffs, and I'll be taking your

deposition today on behalf of individua
children and school districts who have
all eged that they've been harmed by YouTube.
Do you understand that?

A. Yes.

Q. Okay. Have you ever been
deposed before?

A. Yes.

Q. Okay. So you kind of know the
ground rules, but et me just restate them

her e. First and foremost, very important, we

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com




coO N o o b~ W N P

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Case 4:22-md-03047-YGR Document 2883-1 Filed 03/26/26 Page 5 of 146

CONFIDENTIAL

Page 12
can't talk over each ot her. As you can see,
we have a court reporter. He's taking down
everything that's being said. So it's very

i mportant that you let me finish tal king

bef ore you start talking, all right?
A. Yes.
Q. Part of that process also is

t hat your attorney is going to be making
obj ections. We also have to |l et them have
the time and opportunity to do that.

And unl ess otherwi se indicated

by your attorney after an objection, you

still have to answer the question, all right?
A. Okay.
Q. Al'l right. Ver bal answers

only. Again, everything is being taken on

the transcript, so hand motions, head nods,
ums, like I just did, really not great for
the record, so everything has to be verbal.
I f at any point | ask you a
guestion that you don't understand, | will
ask that you seek clarification, all right?
A. Okay.
Q. If you don't seek

clarification, |I'm going to assume that you

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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understood the question; is that fair?
A. Okay.
Q. ' mgoing to try to take a

break about every hour or every hour and a
hal f . But this is not intended to be a
mar at hon, so if at any point you want to take
a break sooner, just let me know. The only
caveat to that is | will ask that we finish a
guestion or line of questioning before we go

off the record, okay?

A. Okay.

Q. Earlier you were just sworn in
by the court reporter. You understand that
you're under oath today to tell the truth?

A. Yes.

Q. And you would have to do so

just as if you were before a judge and jury?

A. Yes.
Q. Okay. And, in fact, the
deposition today is being videotaped. Do you

understand that portions of that video may be

pl ayed during trial in this case?
A. Yes, | do.
Q. Is there any reason you can't

testify truthfully today?

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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A. No, | don't think there's any
reason.
Q. Okay. Any medi cation that
could i mpair your memory?
A. No.
Q. Do you have any knowl edge about

what this case is about?

A. Alittle bit.

Q. Okay. What is your
understandi ng of what this case is about?

MR. W LLEN: "1l just admoni sh
you that you should exclude from your
answer anything you | earned from
attorneys working on the case and

hel ping you prep for the deposition.

THE W TNESS: Of course.

A. What is my understandi ng of
this case?

BY MS. TRUONG:

Q. Yes.

A. It involves multiple plaintiffs
related to how YouTube and other platforms or
services play a role or how they i mpact
children's well being.

Q. And when did you first |earn

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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Googl e and YouTube are both defendants
this case?

A. | guess | didn't know, bu

Page 15
about this case?
MR. W LLEN: Agai n, same
admoni ti on.

A. | don't remember exactly when,
but | think -- in the course of work, | think
we do talk about what are the outstanding
cases that involve YouTube or what are the
out standi ng proposed regul ations and so on
and so forth. | think it came up in that
sort of context.

BY MS. TRUONG:

Q. Okay. And do you recall around
when you | earned about the case?

A. | don't.

Q. Was it this year?

A. I think it was earlier than
this year.

Q. Okay. Sometime | ast year?

A Maybe.

Q. Okay. Before | ast year?

A. ' m not sure.

Q Okay. Do you understand that

I N

t

Golkow Technologies,

877-370-3377 A Veritext Division

WWw.veritext.com
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maybe | didn't really think of those as
separate entities.

Q. And is that because Googl e
acquired YouTube in about 2006; is that
right?

A. I think that's about right, but
| think it's also because | think a little
bit more narrowl y about YouTube, which is
where | work.

Q. What do you mean you think a
little more narrowl y about YouTube? In
relation to Googl e?

A. As in the work that | do
relates to YouTube specifically. Of course,
| do work with partners and counterparts in
Googl e on a number of different projects, but

my focus is on improving YouTube products.

And so when you asked did |
know whet her this lawsuit is -- relates to
both Google and YouTube, | guess | didn't

really think much about those two as

different entities. | just kind of assumed a

little bit more that this relates to YouTube.
But now that you mention it, |

guess it makes sense that Google and YouTube

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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are somehow both mentioned.
Q. Okay. Let me try to clarify
this.
s it your understanding
t hat YouTube -- YouTube is a product,

correct?

A. Yes.

MR. W LLEN: Obj ect.
BY MS. TRUONG:

Q. And YouTube is a separate
entity that owns and operates the YouTube
product, correct?

MR. W LLEN: Hol d up

Obj ection to the form,

A. | guess the way | think
about -- | was talking about YouTube as sort
of the company that | work at.

BY MS. TRUONG:

Q. Okay. What's your
understanding of YouTube in relation --
YouTube, the company, in relation to Google?

A. YouTube is a subsidiary of
Googl e.

Q. Okay. M. Kim when did you

| earn that you would be deposed today?

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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A. | don't actually remember.

Q. Okay. Was it sometime recently
or earlier this year, approximately?

A. | actually don't -- 1 do
remember -- and these things usually come up
via e-mail, and then if | don't see that
e-mail, then my assistant would | et me know

that something |ike this came in.

| don't remember exactly when

had that communi cati on.

Q. Okay. Did there come a time
that you started prepping for this
deposition?

A. Sorry, say that again.

Q. Did there come a time when you

started prepping for this deposition,

preparing for this deposition?

MR. W LLEN: You can answer
t hat yes or no.
A. Yes.
BY MS. TRUONG:
Q. Okay. When did you start

preparing for this deposition?
A. What do you mean by

preparation?

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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Q. When did you start reviewi ng
documents, talking to individuals about the
substance of what you thought this deposition
woul d be about?

A. I met with my counsel here, |
think, |ast week was | think the first time

we started discussing this, or it m ght have

been the week before. | forget exactly when.
Q. And did you meet with your
counsel in person or was it an over-the-phone

conversation?

A. Once in person and then we also
had video sessions as well, videoconference
sessions, rather.

Q. The one time in person, how

| ong was that meeting?

A. | believe it was six and a half
hours, including breaks and | unch.

Q. Okay. And where did that
meeting occur?

A. Her e.

Q. Here at the W I son Sonsini

Palo Alto office?
A. Correct.

Q. And who was present at that

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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meeting?

A. My -- my, | guess, |egal
counsel .

Q. M. WIllen, sitting here to
your |left?

A. My |eft. Yes, Mr. W I I en.

Q. Anyone el se?

A. | don't know all their names,
but the other counsel here.

Q. Okay. ' m sorry, | didn't mean
to put you on the spot. Let me rephrase the
guestion.

Was there any -- were there
only attorneys present?

A. | believe so.

Q. Okay. Was it everyone at the
table right here to your left down the |ine?

A. Yes.

Q. Okay. Were there any

nonattorneys present at the meeting, to your
knowl edge?

A. | don't think so.

Q. Okay. During this meeting, did
you review any documents?

MR. W LLEN: You cah answer

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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t hat yes or no.
A. Yes.
BY MS. TRUONG:
Q. Okay. And how did you come to

obtain these documents? Were they compil ed
by you or were they compiled by someone else?
MR. W LLEN: Obj ection to the
form,

A. Documents that | | ooked at, |
didn't produce them they were given to me by
my counsel .

BY MS. TRUONG:
Q. And about how many documents

did you | ook at?

A. ' m not sure. Maybe ten, maybe
fewer than ten, a little bit more.
Q. Do you remember what the

documents were?

MR. W LLEN: Il think we're
getting pretty close to where we're
going to shut this down based on
privilege, but you can -- | guess you
can answer that question: Do you
remember what the documents were? You

can answer it yes or no.

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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A. Yes.

BY MS. TRUONG:

Q. Okay. And, to your knowl edge,
were those documents produced in this
[itigation?

A. To my knowl edge, yes.

MS. TRUONG: M. WIllen, can we
get a confirmation that all the
documents were produced in this
litigation?

MR. W LLEN: To the best of my
knowl edge, they were.

MS. TRUONG: Thank you.

BY MS. TRUONG:

Q. Okay. And then, M. Kim you
had i ndicated that in addition to the one
time I n-person meeting, you had several
vi deoconferences; is that right?

A. | said | had a videoconference
session. Several? One or two.

Q. You recall one or two?

A. Yeah, | don't know if it was
two or one.

Q. Okay.

A. Probably two.

877-370-3377

Golkow Technologies,
A Veritext Division www.veritext.com



coO N o o b~ W N P

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Case 4:22-md-03047-YGR Document 2883-1 Filed 03/26/26 Page 16 of 146

CONFIDENTIAL

Page 23

Q. About two? All right.

And how |l ong were those video
conferences?

A. They were significantly shorter
than the in-person one.

Q. So the in-person one you said
was about six and a half hours, so what is
your approximation for the video conferences?

A. My guess here today, sitting
here today, is probably two hours each, three
hours each.

Q. Okay. And were there attorneys
present on those calls?

A. Yes.

Q. Some of the same attorneys here
t oday?

A. Some of the same attorneys
here.

Q. Okay. To your knowl edge, were
there any nonattorneys on the call?

A. Not that |'m aware of.

Q. Okay. And did you review any

documents on these video conferences?
MR. W LLEN: You can answer

t hat yes or no.

Golkow Technologies,
877-370-3377 A Veritext Division www.veritext.com
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A. | think yes, in one of them
BY MS. TRUONG:
Q. Were they the same documents

you had reviewed in the in-person?
MR. W LLEN: You can answer

t hat yes or no.

A. Actually, | don't recall.

MR. W LLEN: Or | don't recall
MS. TRUONG: You mi ssed an
option.
MR. W LLEN: Yeah.
BY MS. TRUONG:

Q. And were those documents
provided to you or did you compile them
yoursel f?

A. They were provided to me.

Q. And, to your knowl edge, were
t hose produced during this litigation?

A. To my knowl edge.

MS. TRUONG: Can you confirm
that, Mr. WIllen?
MR. W LLEN: To my knowl edge.
MS. TRUONG: Okay.
BY MS. TRUONG:
Q. And, Mr. Kim aside from

Golkow Technologies,
877-370-3377 A Veritext Division www.veritext.com
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tal king to your attorneys, did you discuss
this deposition with anyone at work?

MR. W LLEN: You can answer

t hat yes or no.

A. Yes.

BY MS. TRUONG:

Q. Who did you discuss it with?

A. My assistant, for one.

Q. And did you discuss any
substance or was that just to tell her you
woul d be out of office?

A. Not related to substance.

Q. Okay. Anyone el se at your
wor k?

A. My coll eagues sitting to the -
to the left and right of me.

Q. Who are those coll eagues?

A. B B s . | guess,
coll eague who works in design. Cristos
Goodrow is an engineering colleague.

Q. And did you discuss with |lR
the substance of the deposition?

A. No.

Q. Did you discuss with Cristos

the substance of the deposition?

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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A. No. No.

Q. Are you aware that Cristos
Goodrow was previously deposed in this case?

MR. W LLEN: You can answer

t hat, but again, exclude from your

answer anything that you were told or

| earned from your attorneys in

preparation for the deposition.

A. Yes, | knew he was deposed.
BY MS. TRUONG:

Q. Had you talked to Mr. Goodrow
about his deposition at any point?

A. Tal ked to him about the
deposition? Yes.

Q. Okay. What did you and
Mr. Goodrow di scuss about his deposition?

A. He and I, | guess, have a | ot
of review forums that we share, that we host,
we attend, and we discussed his deposition in
the context of he won't be able to attend
some of these meetings, that | would have to
cover for him so to speak. So those are the
things that we tal ked about.

Q. Did you say review forms or

forums?

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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A. Forums. Forums.

Q. Li ke just work meetings?

A. A work meeting, yes. Yes.

Q. Okay. And after M. Goodrow
was deposed, did you discuss with himthe
substance of his deposition?

A. No.

Q. Have you reviewed his

deposition transcript?

MR. W LLEN: So, again, you can
answer that, but you should exclude
anyt hing that may or may not have
occurred during the preparation for
the deposition with your attorneys.

A. The answer is no.
BY MS. TRUONG:
Q. Okay. Anyone else? Did you

talk to anyone el se about this deposition

aside from your attorneys?

A. There are others at work that |
had to tell that | would be unavail able to
speak because of the deposition.

Q. Okay. Aside from di scussing
sort of wunavailability at work, did you talk

to anyone about the substance of the

Golkow Technologies,
877-370-3377 A Veritext Division www.veritext.com
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Have you ever

How does t hat
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Have you ever
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possi bl e
related to your
depositions |'ve
wor k at Googl e.
provi ded tri al

differ from

provided

in person before a judge

provi ded any

testimony under oath?
I don't think so.

Okay. For example, a
heari ng?

No.

MS. TRUONG:
bit 1. It's

n profile, al

curriculum vitae that

Okay. Let's mark
going to be your
so characterized

was

provided to us yesterday from your

Golkow Technologies,
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counsel .
(Whereupon, YouTube-Kim 1,
Li nkedl n Profile, was marked for
I dentification.)
MS. TRUONG: Al so being put up
on screen for you.

BY MS. TRUONG:

Q. And, Mr. Kim, as we go through
this deposition, | will be providing you with
exhi bits. Pl ease take whatever time you need

to review them and just |let me know when

you're ready, okay?

A. | am ready.

Q. All right. Do you recognize
this document?

A. Yes.

Q. I's this your Linkedln profile?

A. It appears so.

Q. Okay. And is the information

in here information that you've put together?
A. Yes.
Q. When was the last time you
updated your Linkedln profile?
A. | believe in 2024.
Q. Okay. And as you review this

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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document here, is there anything inaccurate
being presented in this profile?

A. | would say this is current and
also the historical information is also
accur ate.

Q. Okay. And |I'm sorry, you said
it's also current?

A. Correct.

Q. Al'l right. So let's focus just

on the first page here where we go through
your YouTube and Googl e experience. we' |l |
start with Google here.

It indicates that starting in
August of 2008, you were employed at Googl e;
Is that correct?

A. That's correct.

Q. And if you go down a little
more, you hel pfully provide a history at
Googl e, and you say from 2008 to 2013, you
wer e product manager, senior product manager,
group product manager, Google Display Ads; is
that right?

A. Yes.

Q. And if | understand this

correctly, the three titles you have here,

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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product manager, senior product manager,
group product manager, are separate titles
and indicate that you were promoted during
this time period into each of those roles; is
that correct?

A. That's correct.

Q. In other words, you didn't hold
these three titles simultaneously?

A. That's correct.

Q. Okay. And it says here that
during this time, 2008 to 2013, you were
wor ki ng on Googl e Display Ads; is that

correct?
A. 2008 to 2013, yes, | was
wor ki ng on Googl e Display Ads.
Q. What is Google Display Ads?
A. It refers to display

advertising services.
Q. So I don't have a tech
background, so | don't know what that means.
Can you explain to me what a
di spl ay advertising service is?
A. There -- unlike text ads that
you see on some of the search engi nes where

the ad is composed of three or four lines of

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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text with a link, display ads refer to more
graphical ads; banner ads is another way to
say it. And they can be static i mage. They
can include ani mated i mage. Sometimes they
include video creative assets.

There's some instances when
text ads are also shown in these display ad
inventory slots, so it's a combination of
t hose things.

Q. Okay. And can display ads also
be interactive, in other words, a user can
see an ad and click on it to take them
somewhere el se?

A. I n most cases users could click
on these ads and the user would be taken to
the advertiser's | anding page.

Q. And in terms of display ads,
did Google Display Ads engage in targeted
advertising?

MR. W LLEN: Object to form.

A. How woul d you define targeted
here?

BY MS. TRUONG:
Q. Let me rephrase it.

What is targeted advertising in

Golkow Technologies,
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the sense of online advertising in your
experience?

A. It can mean a number of
di fferent things.

Q. Li ke what ?

A. When | started in 2008, when we
tal ked about targeted or targeting in
general, they meant they were relevant to the
context in which they were shown.

Q. And did that understanding
change at some point?

A. The general concept that a
targeted ad is relevant to the context hasn't
changed. That's still pretty accurate in
terms of describing targeting today.

Q. Okay. What about "personalized
advertising"? What does that term mean to
you in your experience with display ads?

MR. W LLEN: Obj ection to the
form

A. So let's say -- you could -- a
personalized ad could also mean a number of
different things.

I don't know, is there maybe --

ads can be personalized in many different
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ways.
BY MS. TRUONG:

Q. Il'"m sorry, | didn't get that.

A. Ads can be consi dered
personalized in many different ways.

Q. One way it could be
personalized is based on data that's gathered
about an Internet user; is that right?

MR. W LLEN: Obj ection to the
form,

A. One way that ads could be
consi dered personalized is that it's rel evant
to the context in the sense that it's
relevant to the user context.

BY MS. TRUONG:

Q. What types of data points would
be used to determ ne what is or isn't
relevant to the user context?

MR. W LLEN: Obj ection to the

form.
A. One -- one example would be
what was then -- now, this is -- now, my work

in display ads dates back to, as you see,
2008 to 2017, so this may be outdated.

But back during those times,
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one way by which ads could be relevant to the
user context was via what's called -- what
was called retargeting in the industry back
in those days.

BY MS. TRUONG:

Q. And what is retargeting?

A. The broad concept of
retargeting is that when a user visits an
advertiser's website, the advertiser
remembers who the user is. And when | say
user, it's really a proxy for user, which is
a browser cookie. This is how things

operated back then.

It remembers the browser cookie
and then goes to advertising networks, |ike
Googl e Di splay Network, but there are many
ot her ad networks back in those days, and
tells us that they want to target that user
or that browser cookie.

And when we see that browser
cookie on other web pages that are serving
Googl e's display ads, we would show t hat
advertiser's ad. So from the user's
perspective, you go to an e-commerce site,

and then | ater on you go to another website,

Golkow Technologies,
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and you'll see an ad from that e-commerce
site that you had visited.

Q. So back when you were working

at Di splay Ads, one way an advertiser could
engage in retargeting was to track a user via
their browser cookie from one website to

anot her; is that correct?

MR. W LLEN: Object to the

form.
A. It's technically a little bit
more complicated than that. So I don't know

if that is a completely accurate rendition of
what happens.
BY MS. TRUONG:
Q. Let me rephrase this.
The purpose of retargeting is
to see what a user did on one page and then
follow them to another and deliver a targeted
advertising to that user on a different page;
is that right?
MR. W LLEN: Obj ection to the
form,
A. | guess | would say it a little
bit differently. The purpose of retargeting

was for advertisers to be able to find users
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t hat would be highly interested in their
product and in their services.
BY MS. TRUONG:

Q. And they would find those users
by using the browser cookies that would track
the user activity online; is that correct?

MR. W LLEN: Obj ection to the

form,

A. Again, this is -- this is --
this may be outdated technology at this
point, and | don't really know how things
operate today.

Back then, the underlying
technol ogy was cookies in general. Exactly
how t hese cookies, | guess, worked across
these websites is somewhat complex, and it's
not as simple as an advertiser saying here's
a cookie, please find me this user. It's a
little bit more complex than that.

BY MS. TRUONG:

Q. Okay. How woul d the advertiser
match the browser cookie to the user for
retargeting purposes?

A. So | believe what happened

was -- because cookies generally stay within
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MR. W LLEN: Obj ection to the

form,

A. So I think -- first, we should
probably clarify. When you say Googl e pixel,
| don't know if you mean something a little
bit more broad and more general.

The example that | was giving,
because you were asking me about one exampl e,
an example of how user data or user context
is formed. | was giving you one example that
was retargeting.

And | explained how retargeting
works with a retargeting pixel. And for
retargeting's purposes, how a user, a
particul ar browser | D, traverses the
I nternet, | don't think was all that

i nteresting.

So | guess you're starting to
ask about a use case that | don't think we
really try to capture with retargeting, if

t hat makes sense.
BY MS. TRUONG:

Q. Is there a different termin
advertising that captures this use case that

| ' m tal king about ?
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A. What is it that you're trying
to ask about?
Q. ' m asking about the concept of

personalized advertising, where companies
aggregate data points about a user based on
their Internet activity, use that information
to infer behavioral i nformation about them,
and then, in turn, provide targeted and
personalized advertising.

Are you famliar with this
broad concept?

MR. W LLEN: Obj ection to the

form

A. So in terms of, | guess,
understanding the user context by which we
did -- we -- by which we matched and served
ads, retargeting is one example way of
creating that user context.

There is the broader umbrella
that we did call interest-based advertising,
| BA, that included retargeting, but also
i ncluded what we back then called interest
category marketing.

BY MS. TRUONG:

Q. And what is interest category
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mar keti ng?

A. That's where we build an
understandi ng of what interests a user m ght
have based on -- | think partly based on
their -- where we have visibility into them
across the web, and we create interest
categories that we associate with those
users. And again, back in those days, users
were proxies for users. They were, you know,
web browsers.

Q. Uh- huh.

A. And we would show ads -- or we
woul d show ads from advertisers who wanted to
show their ads matched up agai nst some of

t hese interest categories.

Q. All right. And you said this
was partly based on where we -- and by we, |
think you mean Google -- have visibility into
t hem

How woul d you obtain visibility

into them?

A. So one example is on the
websites where we serve the display ads, we
woul d obvi ously see the user because we're

about to show an ad to them So you can
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i magine all the websites where we are showi ng
t he ads. Those are all places we see the

user.

And then we can | ook at what
site those are, what is on the page, what is
the content of the page, because we are
oftenti mes able to | ook at the contents
around the ad slot on the page. And that's
one way of building the understandi ng of
where do we see this user cookie.

Q. I s anot her way of building this
understandi ng al so having Google cookies be
present on various websites?

A. Agai n, having Google cookies be
present is a bit of a weird way to phrase it.
s there a different way you want to ask the
guestion?

Q. Okay. Let me give you an
exampl e.

For exampl e, Google Analytics,

ri ght, Google Analytics has a cookie

associ ated with Google Analytics; is that
right? I1t's _GA, | think.
A. I think there is a cookie

associ ated with Google Analytics.
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BY MS. TRUONG:
Q. That's okay.
MS. TRUONG: Mr . W llen.
MR. W LLEN: I take
responsibility.
BY MS. TRUONG:
Q. Let me repeat the question.
YouTube, then, in 2008, as a
Googl e property, didn't fall within that
scope of work, the third-party ecosystem
scope of work; is that correct?

A. That's correct. My
recollection is that the work |I did did not
involve YouTube's ad inventory.

Q. Okay. Generally, though, were
you aware of whether YouTube was utilizing
di splay ads on the YouTube platform at that
ti me?

A. Di spl ay ads as in Google's
di splay ads or --

Q. Or any display ads.

A. | don't remember.

Q. So going back to Exhibit 1, in

2013 to 2017, it says you became director o

product management at Google Display Ads; i

f

S
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that correct?

A. Yes.

Q. What was the change in work
here, if any?

A. Through -- throughout, you
know, between 2008 and 2017, | generally
increased my scope, all mostly within Google
Di spl ay Network product area.

Q. Okay. And during this ti me,

2013 to 2017, were you working at all with
the YouTube pl atform?
A. " m pretty sure | would have

had some meetings with -- with the --
meeti ngs, maybe interactions, more broadly,
with people who worked on advertising
products for or advertising services for the
YouTube property.

But the work that | did wasn't

really for YouTube domain.

Q. Okay. And then from 2017 to
2019, now your title is director of product
management at YouTube; is that correct?

A. That's correct.

Q. What prompted that change from

Googl e Display Ads to YouTube, if anything?
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overuse issues?

A. | guess now we're maybe
decoupling ourselves from you know, the year
2017. | think -- there is -- there were
ot her folks at the time, | guess, | ooking at
screen time, potential overuse during the
time period that | was at YouTube. But

exactly when those types of projects started,

| wouldn't be able to tell you.
Q. Did there come a time when your
wor k on Responsibility expanded to include

screen time and overuse?

A. The area of Responsibility
was -- was focused on a very specific set of
topics, and screen time and overuse types of
I ssues were not scoped into that. There were
ot her parts -- other folks, other teams that
woul d have thought about those issues, apart
fromthe Responsibility team

Q. All right. Let's go back to
your time, 2017 to 2019, as director of
product management . We tal ked about vyour
work with Search and Knowl edge, and then the
expansion to Responsibility.

Did there come a time where you
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expanded to include any other work in this

role?

A. Bet ween '27 [sic] and 2019,
somewhere -- somewhere during that time
period, | also expanded my scope to pick up

Di scovery, Discovery product area.

Q. What is the Discovery product
area?

A. That teamis responsible for
recommendati ons, content recommendati ons.

Q. What do you mean by content
recommendati ons?

A. Maybe video recommendations is
a better way to put it, since we mostly deal
with videos on our site.

These are the videos that we
recommend on the YouTube home page or -- and
al so what we call the Watch Next panel at
YouTube, which is the panel of recommended
videos that appear below a video that you're
wat chi ng.

Q. Okay. Do video recommendati ons
i mpact any other aspect of the YouTube
pl atform?

MR. W LLEN: Objection to the
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wor ked on.
If you're going by the list of

projects in the top YouTube box there, |

woul d say during my time as director, | also
| ooked after the news vertical. Someti mes we
classify that under Responsibility, so that's

al so included there.
BY MS. TRUONG:

Q. During your time as director of
product management, were you overseeing the

YouTube app?

A. What | referred to here as the
YouTube app is internally what we call the
mai n app project area. That was not part of

my responsibility back in 2017 to 2019 as
director of product management.

Q. Did it become part of your
responsibility from 2019 to present when you
became VP of product management ?

A. It became part of my
responsibility somewhere during that ti me,
but not in 2019.

Q. And on your Linkedln profile
you al so indicate at some point you were

involved with YouTube Kids; is that
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correct -- |I'm sorry, YouTube Kids app.

A. That's correct.

Q. And at what time were you
involved on the YouTube Kids app?

A. So both the main app and the
YouTube Kids app became part of my
responsibility -- my guess is 2021, maybe
2022. Probably 2022 is my guess.

Q. Al'l right. And then you say
search and recommendati ons, which we talked
about. That was part of your role as
di rector of product management; is that

correct?

A. Correct.

Q. Did it continue to be part of
your role when you became VP of product
management in 20197

A. Yes.

Q. And then responsibility we
tal ked about, that was part of your role as

director of product management, correct?

A. So what | wrote here as
responsibility includes kids and youth
safety, but that was not -- so | guess this
is -- | wrote this for, | guess, ease of
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understanding from people outside of YouTube,

but what we call, capital R, Responsibility
product area within -- within YouTube focuses
on what you see in that list, excluding kids
and youth safety. | guess this is why you
were asking all those questions.

Q. You got me.

A. Yeah.

So as director of product
management, the Responsibility area | worked
on had to do more with civic/election,
controversial content, not kids and youth
safety.

And kids and youth safety came
into my scope along with the YouTube Kids app
around 2022.

Q. And you had said responsibility
within YouTube considered capital R; is that
correct?

A. As in it's a product -- a

project area that carries the name
Responsibility.

Q. And the project area
Responsibility did not include kids and youth

safety. I's that what you're testifying to
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t oday?

A. I guess it m ght depend al so on
who you ask, because the Trust and Safety
team m ght say a little bit -- something
different maybe, because they're organized a

little bit differently.

When -- when -- these are maybe
a little bit arbitrary, how we organize
t hi ngs. The Responsibility project team

focused on civic/election integrity,
controversial content types of projects, and
then we had youth and kid safety being done
by another team, at |east from the product
management side.

If you | ook at Trust and Safety
side, it is all one team so maybe they see
Responsi bility project area as more maybe one
and the same across those projects,
subprojects. But it really depends on, |
t hink, who you ask.

Q. So from your perspective and
your review of your work at YouTube, you put
ki ds and safety here -- kids, slash, youth
safety as a reflection of your involvement

with the YouTube main app and YouTube Kids;
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is that correct?
A. Sorry, say that again.
Q. You put kids, slash, youth and

safety as reflecting your work on YouTube
mai n and YouTube Kids app; is that correct?
It's not intended to reflect

t hat YouTube Kids and safety was part of your

work in the project area of Responsibility?
A. So regardl ess of how you slice
it, organize these things, all the projects

listed here are in my scope today.
Q. I s kids, slash, youth and
safety part of your project area

Responsibility?

A. Ki ds and youth safety is part
of the responsibility | have today.
Q. Okay.

MR. W LLEN: Do you want to
take a break or you...
(Conference off the record.)

MS. TRUONG: Let's try to just

get through this first. | think
only have |ike maybe five more
m nut es.

MR. W LLEN: Let's do that.
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BY MS. TRUONG:
Q. M. Kim the next thing you
have on here is Learning/ Edu/ News verticals.
Do you see that?
A. Yes.
Q. Was this part of your work when

you were director of product management or
did it become part of your work when you
became VP of product management ?

A. So news vertical area, as | was
trying to clarify earlier, someti mes we
bucket it under Responsibility project area,
and that was part of my responsibilities as
di rector of product management.

And then Learning/ Edu, that is
actually one team, |earning, academi c,
educational, | earning. That product area is
somet hing that | picked up around the same
time, exactly the same time as YouTube Kids
and YouTube main app. | think | said that
was 2022. That's my best guess.

Q. I s Learning, slash, Edu, does
t hat involve Google in the Classroom?

A. We work with Google Classroom

product area, which is posted over in the
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Googl e side of the company. My team does not
manage the Google Classroom product.

Q. And what is -- what is a
vertical ?

A. Vertical as in, | guess, topic
vertical, business vertical; gam ng, for
example, is another vertical of interest to
YouTube.

Q. So it -- just to clarify. lt's
not some term of art. It's just describing
an area of work?

A. That's right.

Q. At least in this Linkedln
profile.

A. That's right.

MS. TRUONG: Can we go off the
record?

THE VI DEOGRAPHER: The time is
10: 40. We're off the record.

(Recess taken, 10:40 a.m to
10: 55 a. m PDT)

THE VI DEOGRAPHER: The time is
10: 55. We're back on the record.

BY MS. TRUONG:

Q. M. Kim we had discussed

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com



coO N o o b~ W N P

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Case 4:22-md-03047-YGR Document 2883-1 Filed 03/26/26 Page 83 of 146

CONFIDENTIAL

Page 142

(Whereupon, YouTube-Kim 6,

Pul se Review Responsibility Metric,
Feb 2018 Presentation,

GOOG- 3047MDL- 02031811, was mar ked for
identification.)

MS. TRUONG: For the record, we
have tabbed the pages only because the
document was printed in negative, so
t hey don't -- native, so we don't have
page numbers.

BY MS. TRUONG:
Q. Just | et me know when you've
had an opportunity to review this.

(Document review.)

A. Okay.
BY MS. TRUONG:

Q. Okay. So this is another
document where the metadata indicates that
you were the author. The title page says
Pul se Review Responsibility Metric, February
2018.

s that all correct?

A. Yes.

Q. Al'l right. What's a pul se
revi ew?
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A. Pul se refers to a review forum
that -- it's a recurring meeting series where

we bring topics to review, either for

deci si on-maki ng or for sharing or for
information, with the product and engi neering
| eads. Back then, that would have been our
CPO and head of engineering.

Q. Who was that?

A. Back then, the CPO was Neal
Mohan, and then the head of engineering was
Scott Silver.

Q. Coul d anything be taken to a
pul se review or was there some type of
criteria for what could be elevated to this?

A. There is both a written set of
criteria as well as just, | guess, common
sense on what's a good topic to review with
those folks, just given that -- how busy they
are.

Q. When you say common sense, IS

it usually more i mportant topics?

A. Generally so.
Q. And the responsibility metric
here, is that referring to Responsibility,

capi tal R?

Golkow Technologies,
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A. This, | think, may happen
bef ore we adopted the term nology -- the name
Responsi bility, but the same general area
that -- or this is the early days of that
same general -- what became that same gener al
area that we tal ked about as, capital R,
Responsi bility.

Q. In Exhibit 5, | think your
timeline indicated that Responsibility
occurred in 2017; is that right?

A. What are we | ooking at?

Q. If you | ook at the prior
exhibit, Exhibit 5, at the --

A. Oh. Yeah.

Q. -- third page in, | think your
timeline indicates Responsibility was in
early 2017; is that right?

A. I think work that eventually
became that area | think started in 2017.

Q. Okay. But your recollection

today is that Exhibit 6, which was the one
we're currently on, this is not the
Responsi bility topic area, capital R; it's
somet hing else?

A. No, sorry. What | mean is --

Golkow Technologies,
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Scope.

A. | see it.

Q. Okay. So the first one,
project scope for Project Spiderman says:
Exploring all possible dimensions to
wel | bei ng and positive i mpact.

A. | see it.

Q. Al'l right. Do you know what,
if anything, happened to this scope area?

MR. W LLEN: Obj ection to the
form

A. um. . .

(Document review.)

A. Let me just take a |l ook at this
deck.

BY MS. TRUONG:

Q. Sur e.

A. This Project Spiderman is not a
name that | remember, so let me just make
sure.

(Document review.)

A. Okay. So, sorry, your question

was what ?
BY MS. TRUONG:
Q. Wth respect to that first

877-370-3377
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listing point, exploring all possible
di mensions to well being and positive i mpact,
do you know what, if anything, happened to
this scope area?
MR. W LLEN: Obj ection to the
form.
A. | think as -- as listed here,
this concept of Project Spiderman, it sounds
like -- It |looks like -- now, | actually

don't remember this deck, but it does | ook
i ke this was a proposal for a new project
t hat was maybe related to many of the other
Responsibility work that we tal ked about,
because | see that, on one of the slides, it
lists out many of the things that became
Responsi bility.

And then it shows that focus of
this deck, Project Spiderman, is a -- is a
component that is maybe not obviously within
the scope of what became, capital R,
Responsi bility. So it seems |like this was a
proposal for a new type of project.

And | see the |ists of
i ndividuals in the working group listed on

the final page before the appendix, which is

Golkow Technologies,
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all the folks that were working on,
capital R, Responsibility.

As scoped here, this project
and this set of people did not work on, you
know, kids content.

Some of the well being pieces
that were mentioned before around -- where is
that slide? -- sleep, productivity and
happi ness, those are things that were not
captured in the work that this set of
i ndi vi duals worked on; however, in terms of
this notion of positive i mpact; range of
verticals that include news and soci al
i ssues, extra emphasis on vul nerable groups,
t hat includes protected groups; m x of user,
company and opinion | eader perspectives,
which we also call COFP; gl obal perspectives.

So many of these elements we
do -- we did capture in the, capital R
Responsibility area.

And then aside from that
Responsi bility project area with the I|ist of
i ndi viduals that are captured here, just
bef ore the appendi x, other than those

i ndi viduals, we also have other teams, namely

Golkow Technologies,
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years.

| don't know if they

when | didn't manage that team

including Trust and Safety.
So it's a little bit

give you a straight simple answer

BY MS. TRUONG:
Q. Okay. The third |ine

groups, parentheses, kids, teens,

groups.

teens are vul nerable groups?

A. | believe that kids,

Page 158

| i ke the kids and youth product area, that

| ooked at some of these other issues over the

| ooked at
these -- these types of topics, wellbeing

topics back in 2018, because that's a time

And al so, you know, some of the
broader safety concerns, other than maybe
some of the specific things |ike sleep, but
there's a broader notion of safety that's
somet hing that -- there's many teams at

Googl e or YouTube that worked on those,

hard to

on did we
wor k or not work on this |list of things here.
item
here, it says: Extra emphasis on vul nerabl e
protected

Do you agree that kids and

t eens and
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also what's |listed here as protected
groups -- | do think that they just require
special attention, and we've, you know - -
we've said this externally, we've said it
internally many times: When it comes to kids
and youth, responsibility and safety is our
top priority.
MS. TRUONG: We can set that
deck aside.
MR. W LLEN: lt's 12:30. Maybe
this is a good time to break for
l unch, if you're moving on to a new...
MS. TRUONG: Yeah, that's fine.
We can go off record.
THE VI DEOGRAPHER: The time is
12: 29. We're off the record.
(Recess taken, 12:29 p.m to
1:21 p.m PDT)
THE VI DEOGRAPHER: The time is
1:21. We're back on the record.
MS. TRUONG: Okay . Let's mark

this next document as Exhibit 7. For
the record, it's Bates starting
00785670.

(Whereupon, YouTube-Kim 7,

Golkow Technologies,
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BY MS. TRUONG:

Q. In the work that this
i ndi vidual from User Advocacy, Trust & Safety
di d?

A. Correct. | don't know who this
person is.

(Whereupon, YouTube-Kim 16,

Aut onav Default State Presentation,

GOOG- 3047MDL- 04626757, was mar ked for

I dentification.)

BY MS. TRUONG:

Q. Just | et me know when you've
had a chance to review Exhibit 16.

(Document review.)

THE W TNESS: Okay.

BY MS. TRUONG:

Q. Al'l right. So this document
was part of your custodial file, and the
title page says Autonav Default State.

It indicates here right bel ow
that Reid W Am | reading this correctly
that this refers to Reid Watson?

A. That's right.

Q. And this deck is from May of
2019.

Golkow Technologies,
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In May of 2019, was this still
when you were transitioning between director
of product management and VP of product
management ?

A. So | think 2019 towards the end
of the year is when | got promoted to VP. By
May of 2019, my scope probably included
Search, Knowl edge, Responsibility pieces, but
al so Discovery, Recommendati on and Di scovery.

Q. Okay. Did it include at that
time autonav?

A. So it does say autonav. ' m
guessing that refers to autoplay, so assumi ng
t hat autonav and autoplay are synonyms, |
t hink autoplay as a feature, | think was a
bit of a shared project between the Discovery
team, which would build the recommendati ons

for watch next, and the top watch next

recommendati on becomes -- at | east at the
time -- became the video that got autopl ayed.
So it was shared responsibility

bet ween the, quote/unquote, the back-end
team which is the Discovery team, and then
the main app team, which would actually build

the feature, the Ul feature. So | think at

Golkow Technologies,
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the time, it was a shared responsibility.

Q. At the time of this deck, May
of 2019, was Reid Watson part of your team?

A. No, he was on the main app
side.

Q. Okay. If we flip to the next
tab, the slide title is Background: What is
Aut opl ay?

A. Yes.

Q. This really just seenms to set

out sort of the basic functioning of autoplay
at that time in May of 2019.

Any issue with what's reflected

here?

A. Il think it is an accurate
rendition of what was -- what was true back
t hen.

Q. Okay. And if we go to the next

tab, it is a slide that starts with: At
| aunch, autoplay was enabled by default.
Do you see this?
A. | do.
Q. Okay. And | think we discussed
before, you were not involved with the | aunch

of autoplay; is that right?

Golkow Technologies,
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A. The original 2015 | aunch, | was

not involved in that.
Q. Okay. So you have no basis to

say one way or the other whether this is

accurate, what's represented here?

A. That's correct.
Q. All right. If we go -- just
turn to the next page, it says: However, the

situation has changed in recent years.

Go to that second main bull et
point: We've identified unintentional use as
a top Digital Well being issue.

And under that, with respect to
aut opl ay, the second bullet point says:
Aut opl ay's share of watch time doubl es at
ni ght, possibly indicating sleep disruption.

Do you see that?

A. | do see it.
BY MS. TRUONG:

Q. Okay. Do you have any issue
with what's represented here?

A. I mean, we spoke to this topic
at | ength. | wonder what that link |inks out
to, "doubles at night."

Q. You're reading is when it's

Golkow Technologies,
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Page 278
ined blue like this it's a link to
anot her document ?
A. | would i magi ne so. And my
If I have to make a guess, is that

document we spent a few good mi nutes on just

now.

Q. Okay. |f that's the case, your
same testimony would be --

A. All the same - -

" m sorry, | didn't mean to
interrupt.

Q. That's okay.

A. Al'l the issues | had there
carry directly over here.

Q. Okay. Let's skip the next tab
and we'll go to one that says YouTube Kids
App at the top.

A. Okay.

Q. The first bullet here says:
Today, the YouTube Kids app does not have an
autopl ay toggl e.

Do you see that?
A. | do.

Q. Al'l right. So earlier we were

tal king about a blog post where we weren't

877-370-3377
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sure if autoplay existed on YouTube Kids but
there was no way to turn it on or off or it
had just been | aunched at that ti me.
Does this clarify for you what
the situation was?
MR. W LLEN: Obj ection to the
form
A. That's a good question. I
don't know. Because my interpretation of
t hat document that we were | ooking at before,
just going off of reading that document, was
that we introduced autoplaying functionality
for the first time. I think you took a
different interpretation, which was we al ways
had autopl aying behavior, but that you
t hought we introduced just the control around

it.

Yeah, | don't know if this
clarifies it any better. | would i magi ne
this is something that's easily -- something

you can find out easily.

Q. All right. The third bull et
poi nt here says: Digital wellbeing tools are
| ess devel oped on YouTube Kids.

Any reason to dispute this

Golkow Technologies,
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statement ?

MR. W LLEN: Obj ection to the

form
A. | don't know exactly what tools
they were -- Reid Watson was scoping into

t his.
BY MS. TRUONG:

Q. Okay. And then we can skip the
next tab and go to the one where the top of
the slide says: What would we have to do?

And the third bullet point here
says: Experiment with turning autoplay off
by default for 1% of users.

A. | see that.

Q. Thanks.

ls it correct, then, that
before considering whether to change the
autopl ay default setting, the recommendati on
here was to do an experiment first on a
smal | er subset of users?

MR. W LLEN: Obj ection to the

form.
A. That seems to be the
recommendati on. That seems to be a

reasonabl e recommendati on.
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BY MS. TRUONG:
Q. If you go to the very | ast tab,
it says: What percentage of users have each
autonav state. This does say it's web only.

Do you read web only as in web browser only
and it's not considering mobile apps?
MR. W LLEN: " m sorry, what
page are you on?
MS. TRUONG: The very |l ast tab
here. That tab right there.
BY MS. TRUONG:

Q. At the top it says: What
percent --
MR. W LLEN: ['"m mi ssing a
page.
THE W TNESS: Il think web only
was this.
A. So | see that there's two pages

that | ook simlar to one another, one marked
mobil e, the other marked web, so | interpret
this to be desktop web and mobil e web, which
is a mnority of our overall user base.
BY MS. TRUONG:

Q. And here in this chart there's

a line itemthat says: Never touched the

Golkow Technologies,
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setting.
Do you see that?
A. | do.
Q. I's this measuring the

percentage of users who have changed the
default setting?

A. That's -- that would be my
interpretation.

Q. Okay. So on the mobile app, it
seems to indicate that most users never
changed the default setting; is that right?

MR. W LLEN: Sorry --

A. On mobile, 28% of users --

(Sotto voce document review.)

THE W TNESS: Hang on a second.

(Document review.)

THE W TNESS: Sorry, | just saw
a number of these tables that | ook
very simlar to one another --

MR. W LLEN: Yeah, | want to
make sure we're | ooking at the same
page. | know there's no numbers,
but. ..

Are you tal king about: What

percentage of users have each autonav

Golkow Technologies,
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state, parentheses, mobile only, that

page?

MS. TRUONG: Yeah.

MR. W LLEN: Okay.

THE W TNESS: | think it's...

(Document review.)

THE W TNESS: | see a slightly
conflicting set of numbers throughout
this deck. | see also on the backside
of your tab number 5, a simlar table
with slightly different numbers.

Whi ch one would you like to focus on?
BY MS. TRUONG:

Q. The Tab 5 page you're | ooking
at is: What would the metrics i mpact be? |Is
that right?

A. That's right. It seems to have
sim |l ar concept but slightly different actual
numbers.

Q. Okay. In either case, though,
it appears that, generally, the numbers
reflect that most people don't change the
default setting.

MR. W LLEN: Obj ection to the

form.
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A. | di sagree. It seems |ike
it's -- okay.

In the case of mobile, 32% of
our daily active users seem ngly don't change
the setting and keep the default setting.
| " m assumi ng that's what never changed means,
which | eaves 34% who actively set it to be
on. And then the remaining 32% 33 -- 34%

the remaining 34% to be actively turning it

10 off or rather -- actually, | don't know if
11 that's true. Because there's also the
12 multiple states case.
13 What | do know is that, in
14 general, | do know that this is a feature, at
15 | east today, because | do manage it nowadays,
16 it's a feature that's well understood by
17 users, and we do see users toggling on and
18 off frequently even throughout the day, same
19 user, multiple different states.
So this seems to be, back in
2019, already that -- it sounds like it was
about equally split among users who actively
turn them on, users who actively turn them
24 of f, and users who | eave the default setting
as is.

Golkow Technologies,
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And as it says here and as is
reasonabl e, some portion, if not the majority
portion of who don't touch the setting are
l'i kely keeping it because they understand
what the setting is, and they also prefer the
setting to be in that state, which would
mean, if you net it out, it's actually --
this is really what drove the decision-making
around this, | think, at |least that's the
deci sion-making framework | have.

If greater the majority of
users actually want to keep it on, it's a
feature that we should default on. | believe
that's a good thing for viewers.

Viewers are voting with their
feed, that they like it.

Now, you mi ght | ook at desktop
and say, well, it's 73% never changed,
what's up with that, and | think our
understandi ng of autoplay is that desktop and
mobi |l e have very different use cases.

Desktop oftentimes is
background music use case as people turn on
YouTube, play music in the background as they

do productive work in the foreground, in

Golkow Technologies,
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whi ch case you would want autoplay to be on.
And so it's -- you know,
it's -- that's how I would interpret this
dat a.
And as you can see, we expect

to see a site-wide |oss of negative 1% watch

time if we do what? |If we default disable
it? That's what it means. 1% is -- | mean,
it's watch time -- valued watch time would

i kely be different and likely be smaller, is
my guess.

1% i mpact i s negligible. I - -
it's not something that would drive a
meani ngfully sensitive decision.

BY MS. TRUONG:

Q. And - -

A. And then | -- there's so many
things to point out here that are just being,
| guess, misinterpreted.

We go back to the document that
was put together by a team that was not ny
team that tal ked about 19% of US watch time
is driven by autopl ay. You can see here in
this document, which seems to have -- at

| east this is comng from Reid Watson, who is

Golkow Technologies,
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generally a reliable character -- that the
watch time on this interface from autoplay is
actually pretty small.

And this is talking about not
driven by autoplay, but com ng from autopl ay,
so it's actually very clear what is intended
her e. It says i OS and Android app, 6%

Q. This --

A. These are all fairly small
10 numbers.
11 Q. On this last tab where it said:
12 What would the metric be, you had said, |

13 think, 1% was negligible; is that right?

14 A. 1% -- sitewide loss of 1% it
15 is a meani ngful |loss, because annually we

16 used to set a goal on the order of improving
17 total watch time on the order of valued watch
18 time on the order of 6% 8% things |ike

19 t hat . So 1% is a meani ngful chunk of that.
20 However, for a major decision
21 t hat we thought was a safety issue that

22 caused harm to users, we would be more than
23 willing to throw away 1% of watch time any
24 day of the week.

25 Q. Okay. And then it says:

Golkow Technologies,
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| mpact on DAU. s that daily active users?
A. Daily active users.
Q. Is expected to be neutral.
When the term "neutral"” is used in these

contexts, does that mean zero i mpact?

A. Lost in the noise.

Q. What does that mean, | ost in
the noise?

A. As an insignificant i mpact, so
insignificant you can't measure it.

Q. And earlier when you were
| ooki ng at these metrics, | think you had
said it speaks to you that most people wanted
aut oplay on, and so in your opinion -- let me
find it.

You had said: Maj ority of
users actually want to keep it on. It's a
feature we should default on. | believe
that's a good thing for viewers.
s that right?

A. Because the majority of
vi ewers, according to this data and ot her
data |'ve seen, want to keep it on, | see
t hat as a good feature for viewers.

We are, of course, offering a
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control for viewers, a very prom nent one, a
very well -understood one with high usage
rates, where users know how to turn it off,
on and off, according to their user journey,
their needs in the moment.

So all things considered, |
think it's a feature that makes sense to keep
it on because that's how users want it, with
the option of giving them a very prom nent
control, easy-to-understand control to turn
it off Iif they want to.

And | -- so that's why I
generally believe -- | do hold the belief
t hat autoplay is actually a good thing for
Vi ewers. And when | say good thing, | mean,
both in the sense of it's what users seemto
want . You could argue what users want and
what is good for users may be two different
t hi ngs. | get that.

And, you know, it's a feature
t hat they want, but also in the sense that --
and perhaps this is a bit more of a
wel |l -informed hypothesis than somet hing
proven by data, but it informs my belief.

| would rather have viewers
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consumi ng videos in terms of safety among the
vi deos that we recommend versus them going

t hrough and fishing and constructing a
manual |y constructed series of videos that
they end up watching because -- because
what's on the YouTube platform we have very
robust and very thorough and expansive
community guidelines to prevent all sorts of
har mf ul content, and we continue to work on
it.

What is avail able on the -- on
the YouTube platformin terms of video corpus
is much | arger than the set of videos that
are eligible to be recommended through our
systems because we feel |ike they are high
gquality enough.

And so both in terms of search
ranki ng, the system that drives the search
results, but also recommendation systems t hat
actually furnishes these recommendati ons,
those are systems that can take into account
information quality and quality of the video
to more visibly show higher quality videos,
and that is in stark contrast to -- as a

user, i f you're going around and constructing
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your own journey and series of videos to
wat ch based on the channels that you
subscribe to, that's something we don't
have -- we don't have any control in terms of
guality.

And so | do think in terms of
health and safety, recommendati ons actually
creates a higher quality series of videos

t han what one can construct manual ly.

Q. Okay.
A. So these are different reasons
why | actually do believe autoplay is a good

thing for viewers, not because of our
busi ness, because as | told you, these are

i nsignificant numbers in terms of raw watch

time.

We don't think about watch
time. We think about valued watch time. I
don't even think about revenue. That's not a

factor in any of my consideration.

So those are all the reasons
why | think autoplay is actually a good
t hing.
Q. You had stated that the
autoplay is a prom nent feature. What do you
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mean by that?

A. It's highly prom nent in the
Ul

Q. What does that mean?

A. Vi si bl e. Hi ghly visible, in a
hi ghly visible spot. It is right on the
pl ayer in mobile. I n desktop, | believe it's
right below the player.

And we chose those spots to

make sure that it is a control that -- it's
not hidden in some far corners of the app,

but it's right there.

Q. So someone can easily click on
or off --
A. Yes.
Q. -- the autoplay?
MS. TRUONG: Let's mark this
next --

You can put that aside. We're
going to mark this next document.
This is going to be Exhibit 17
with Bates starting 0652560.
(Whereupon, YouTube-Kim 17,
Aut oplay Off by Default YTPR
Presentation, GOOG-3047MDL-04652560 -
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starting 04715769.

(Whereupon, YouTube-Kim 12,

Pul se Teen Responsibility Northstar
Principles & H2 Roadmap,

GOOG- 3047MDL- 04715769, was mar ked for
identification.)

(Document review.)

THE W TNESS: This is a fairly
| engt hy document. | s there a portion
of it that you want me to focus on?

MS. TRUONG: Yeah, the tabbed

pages would be great.

THE W TNESS: Okay.
MR. W LLEN: You should read
t he whole thing.
(Document review.)
THE W TNESS: Okay.
BY MS. TRUONG:
Q. Ready?
A. (Nods head.)
Q. Al'l right. So if we go to that
first page, it says it's a July 18, 2023
Pul se Teen Responsibility Northstar
Princi ples and H2 Roadmap; is that correct?
A. Yes.
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Q. Okay. The teen responsibility
reference here is, is this a subset of your
Responsibility, capital R, or something else?

A. It's not.

Q. Unrel ated to your
Responsi bility, capital R?

A. Correct. This teen
responsibility would be hosted out of the
youth team, Kids and Youth team

Q. And that's with Jay Beser?

A. Yes.

Q. And in 2023, you were fully in
your role at this point as VP of product
management at YouTube; is that right?

A. Fully in the sense that |I'm
overseeing the full scope of projects that we

wal ked through under the Linkedln profile?

Q. Correct. s that right?

A. Correct.

Q. And that includes YouTube main
as well as YouTube Kids; is that right?

A. Yes.

Q. If we to go the first tab here
in the comments, it says: The bad news is

that we've been |l ess active on teen
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responsibility recently. Our | ast major
| aunch and announcement was in 2021.

Do you know anyt hing about this

activity on teen responsibility?
A. Sorry, where are you | ooking?
Q. " m |l ooking here in the notes
at the bottom Starts with: The bad news is

t hat we have been |l ess active on teen
responsibility. Our | ast major |aunch and
announcement was in 2021.
MR. W LLEN: Obj ection to the

form,

A. That's what's written here,
yes.
BY MS. TRUONG:

Q. Do you know anyt hi ng about this
i nactivity on teen responsibility?

A. | wouldn't call it inactivity.
| think -- so let's see. August 2021,

think that we just | ooked at the blog post
that's referenced here that seems to be the
maj or announcement, major |aunch and
announcement that's referenced here.

Q. I's that Exhibit 117

A. I think so. | mean, |'m
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| ooking at the slide where -- under the
headi ng of last major |aunch in 2021, | think

that's in reference to Exhibit 11, the bl og

post .

Q. All right.

A. Now, inactivity is probably an
unfair characterization in that | believe

there's been a rich set of projects that
we've had in this youth area, kids area,
since 2021, since August 10, 2021. So |
don't think inactivity is a fair
characterization.

But in terms of, | guess, the
features that we write bl og posts about,
guot e/ unquote, major, visible, maybe the
feeling was that -- of the team was that,

t hat we hadn't had any major external
announcements.

A lot of the things that matter
to users that we don't often talk about,

t hough, happens in the back end, through, you
know, changing our, you know, Discovery
systems, search systens. Those are
oftentimes | ess visible as features.

And | only mentioned that
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because | think, as | read through this,
there's a reference to some of the projects
t hat seem to have | anded at this point by
then -- before this deck was written, |ike
VI BE, which we may not have tal ked about when
this deck was written, but it's actually
guite a major improvement to, | think, the
yout h experience.

And then | would also say that
this specifically tal ks about teenagers as a
segment in terms of teen responsibility, but
the way we think about user base, the younger

user base is, there's kids, tweens and then

teens.

And so | think we've also had a
| ot of activity in -- across all three of
t hose segments, and this teen responsibility

doesn't seem to be referencing younger Kkids
or tweens, is how | kind of read it, sitting
here today.

Q. Okay. When you distinguish
bet ween kids, tweens and teens, what are the
age brackets for each of these that you're
envi sioning?

A. So perhaps pausing on age

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com




Case 4:22-md-03047-YGR Document 2883-1 Filed 03/26/26 Page 125 of 146

coO N o o b~ W N P

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

CONFIDENTIAL

Page 222

brackets for a second, the way we map it to
our products is YouTube Kids, SupeX,
supervi sed experiences, and then teen

supervision that we | aunched after this was

written.

Q. So for teens, it would be 13
and up?

A. 13 to 18 is sort of the range

t hat we talk about as being teenagers
whenever we -- oftentimes when we talk about
this area.

Q. Al'l right. And you said that
there m ght be some back-end changes t hat
aren't being discussed here, and your example
was VIBE; is that right?

A. That was one example, and |
only mentioned it because | saw it in this
slide deck somewhere.

Q. Sur e. Let's turn to the third
tab because | think that is where it's
menti oned.

A. Third tab, okay.

Q. The top of the slide says:
Product Principles reflected in upcom ng

Oct ober Moment.
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If you give a | ook at the
m ddl e box, it says Well being, and on -- one
of the subsections is VI BE.

A. Yes, | see that.

Q. Is this the project you're
tal ki ng about where there's a back-end change
happeni ng?

A. That's correct.

Q. Okay. But at this point in
July of 2023, VIBE had not yet | aunched; is
that right?

A. Maybe -- maybe that's -- sorry,
| thought | read it somewhere in this text
that it was actually already | aunched.

(Document review.)
BY MS. TRUONG:

Q. And I will clarify |I'"m asking
because it says launching VIBE, which appears
to indicate prospective.

A. | understand.

If you turn to -- there's no
Bates numbers here.

Q. That's okay, we can figure it

out ?

A. This one here just before take
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a break rem nder and | ocks.
Q. Got it.
A. It's on the left side. Ri ght

above that red box that's outlined it says:
Treat ment/ Surfaces, Watch Next VOD - |aunched
in Q1, for example.

So the VIBE is a project where
there's a | ot of work that's put into
defining what these categories of content
are, and then building the systems around it,
and then the third step, as, | guess, |isted
in this checklist is launching it across the
different surfaces within YouTube.

And | do remember this is one
where we | aunched it surface by surface, so
it seems |i ke when this deck was written, it
was | aunched in one surface already with a
few more surfaces slated, | guess, the same
mont h that this was written.

Q. What's the distinction between
these four surfaces?

A. So it lists Watch Next VOD.
VOD would be in reference to regul ar videos
on YouTube as opposed to Shorts, so VOD and

Shorts is sort of one way to segment the
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corpus of videos we have.

Wat ch Next Surface would be on
t he watch page, the set of video
recommendati ons that we surface below the
vi deo you're watching. So seems |i ke for VOD
wat ch pages, the Watch Next panel is where we
had | aunched this treatment by the time this
was written.

Home VOD, VOD on Home, so
homepage, YouTube homepage with respect to
the VOD recommendati ons that was | aunching.
As it says, launching that month, when this
deck was written.

Shorts on Home, so we have

Shorts that we recommend as thumbnails on the

home screen. Experi ment design pre-revi ewed

with EMCO, live this week. So it seems |ike

an experiment is going live that week.
Shorts | P. I P refers to

I nfinite Playback. That's once you click on

a Short, you get into the Shorts experience
where we call it IP, Infinite Playback, but
it's a swi pable experience that |lets users go
from short form video to short form video.

Q. What is VIBE?
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A. So VIBE is -- | think it had a
di fferent name before, but VIBE was a project
conceived to -- let me -- if | could rewind.
I think one of the things that
we heard from partners we worked with,
experts we worked with, that we work very
closely with what we call owls. There's a

group of child devel opment psychol ogi sts and

academ cs that are very well tuned into this
area of children's experience in general, and
so we have that advisory board, we call it
external advisory board. So experts like

t hat .

We already read the same books
t hat our critics are reading. Jonat han Hite
has a book that we've read. We're very wel
tuned into the feedback that's out there, so,
you know, we've been hearing about this
concern that on online platforms, whether
it's social media or a video platform like
ours -- | don't consider ourselves soci al
media -- on these platforms that there is --
there's a category of content that mi ght be
beni gn and useful when consumed in

moder ati on. It depends on the content type.
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And they are more harmful if
you are repeatedly exposed to that category
of content. And the prime example that we
used to use was makeup tutorials. Perfectly
fine if you're watching one or a handful of
videos to |l earn how to put on makeup if
you're a young girl.

But if your -- if your online
video consumption diet is overwhelm ngly
based on that, then you mi ght wal k away with
a -- perhaps a skewed sense of or a narrow
sense of what physical beauty means.

Q. Okay.
A. So we hear about these
concerns.

And so VIBE was a program, a
project that we designed to try to identify
what are those types of content categories,
how do we identify those categories of
content at scale, and then how do we
recommend them in a way where we're not
recommendi ng creating an experience where
it's high concentration of those types of
vi deos.

Q. And VI BE stands for vol ume
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i mpacts well being; is that right?
A. ' m not sure. Does it?
Q. lt's okay --
A. What would the B stand for in
this case?
Q. lt's well being. | s that not

accurate?

MR. W LLEN: Do you want to
testify?

MS. TRUONG: | have a document,
we can talk about it.

THE W TNESS: Very wel |,
per haps.

MS. TRUONG: It wasn't meant to
be a brain teaser. I thought was an
easy one.

THE W TNESS: Al'l right.

BY MS. TRUONG:
Q. I n i mplementing VIBE, was the
intent that it would only be for teen users?

MR. W LLEN: Obj ection to the

form.
A. | think, in general, these
types of concerns we heard were a little bit

more correlated or more specific to teenage
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users just because based on sort of their
|ife stage and their cognitive devel opment
and things |like that.

We did debate whether to make
it more broadly available to all users,
including adult users, and | forget exactly
where we | anded on that debate.

My recollection is that we

| aunched it only for 13 to 17 audience stil

for the initial |l aunches at | east. Whet her
that's changed at this point, I don't -- |
can't quite say. | can't say. | don't
remember .

BY MS. TRUONG:

Q. And in terms of determi ning who
was 13 to 17 for purposes of implementing
VI BE, that's based on the user's decl ared age
for users in the US; is that right?

A. For users in the US, that --
when | say 13 to 17, that would be based on

decl ared age.

Q. And for users who are | ogged
out of YouTube, there -- they would have no
decl ared age, is that right, so those

t eenagers would not benefit from the VIBE
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program at all?
MR. W LLEN: Obj ection to the
form,

A. In that scenario, | don't
remember if we decided to just |aunch VI BE
for all | ogged-out users, all | ogged-out
sessions.

BY MS. TRUONG:

Q. If you didn't [aunch VIBE for
all logged-out sessions, though, in the
scenari o where a teenager is using YouTube in
the | ogged-out state, they wouldn't benefit
from VIBE; is that right?

MR. W LLEN: Obj ection to the

form.
A. In the scenario, Iif we haven't
| aunched 1t for -- iIf we haven't | aunched

VI BE treatment for |ogged-out users and a
t eenager was using YouTube in a |ogged-out
state, and if we didn't have, as a result,
knowl edge of their age, then it follows that
t hat user would be consum ng YouTube in a way
that's not influenced by VI BE.
BY MS. TRUONG:

Q. Okay. And then earlier you
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referenced Shorts I P, Infinite Playback.
How | ong has Infinite Playback
been on Shorts?

MR. W LLEN: Obj ection to the

form.
A. Infinite Playback as sort of
the user UX pattern, so to speak, | think has

been part of the Shorts product ever since
Shorts' introductions.
BY MS. TRUONG:

Q. And does -- outside of Shorts,
does YouTube main have an Infinite Playback
or infinite scroll feature?

MR. W LLEN: Obj ection to the
form

A. How woul d you -- how would you
define Infinite Playback?

BY MS. TRUONG:

Q. Well, how does Infinite
Pl ayback work in Shorts?

A. So this is, again, one of those
t hings where -- well, | mean, it's a

di fferent class of things.
Infinite Playback is a little

bit like -- capital |, capital P. lt's very
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specific to Shorts; |ike Shorts Infinite
Pl ayback means you scroll through Shorts.
We don't have a concept |ike
that in -- outside of the Shorts player.
Q. Okay. s Infinite Playback the
same as infinite scroll?
A. | don't think so.
Q. Okay. Are you - -
A. | don't consider it the same.
Q. What is the distinction --
well, let me start with this.
What is infinite scroll, in
your opinion?
A. Per haps a more generalized
description of scrolling infinitely.
Q. Okay. And what's the
distinction, then, between scrolling
infinitely versus scrolling infinitely

t hrough Shorts videos?

MR. W LLEN: Obj ection to the

form.

A. So like | said, Infinite
Pl ayback is -- it's |like a very specific --
it's like a brand name, internal brand name,
let's say, right? 1It's Ilike -- it describes
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very specific behavior that is exclusively
associ ated with the Shorts player, in my
Vi ew.

Maybe ot her people disagree,
but unlikely. Most peopl e probably say
that's a Shorts thing.

BY MS. TRUONG:

Q. Okay. Is there an infinite
scroll feature on YouTube main?

A. Hard to call it a feature.
Infinite scroll feature sounds |ike something

we woul dn't say.

Q. Okay. | " m not trying to use
bad termi nol ogy.

A. Sur e.

Q. Does infinite scroll exist on
YouTube main?

MR. W LLEN: Obj ection to the

form,
A. | -- you could say that the
home feed is -- | don't know if it's actually

infinite, though, but perhaps you're trying
to descri be the home feed as infinite scroll
| wouldn't -- | don't think |I would describe

it that way.
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BY MS. TRUONG:
Q. And what I'mtrying to get at
I's: On the home feed, a user could just keep
scrolling and never reach the end of the

screen, and there's continually content being
popul ated; is that right?
MR. W LLEN: Obj ection to the

form,

A. It's probably incorrect in that
it probably does have an end.
BY MS. TRUONG:

Q. At some point it has an end; is

t hat your testimony?

A. | believe so.

Q. At what point does the end kick
in?

MR. W LLEN: Obj ection to the

form,

A. It could be a I ong while. So,
| mean, it could be a |ong feed. s it
literally infinite? No. Would I call it a
infinite scroll? No, | don't think |I've ever

called it that because does infinite scroll
have certain meaning? 1|Is it overloaded with

certain meaning? | don't know, | don't cal
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it that.

But home feed does have quite

the scroll depth.

MR. W LLEN: We' ve been going
for a while. | don't know how you're
feeling.

THE W TNESS: l'"m fine.

MR. W LLEN: Okay.

THE W TNESS: Woul d you advi se
that | take a break?

MR. W LLEN: That is up to you
but. ..

MS. TRUONG: I only have a
couple more questions, and | know
there was request for a break on this
side, so we can break in a few m nutes
if that's okay with everyone.

MR. W LLEN: You want to
finish --

MS. TRUONG: | just want to
finish this.

MR. W LLEN: That's fine, if
it'"s relatively discrete.

MS. TRUONG: Got it.

111
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BY MS. TRUONG:

Q. Let's switch to the next tab,
just one page over from where we were, and it
starts with: Today, YouTube doesn't have
good parent supervision options for teens.

A. | see it.

Q. Okay. Do you have any
knowl edge of this problem here back in 20237

MR. W LLEN: Obj ection --

excuse me. Obj ection to the form

A. | believe this specifically
refers to the absence of teen supervision
product that's designed specifically for
t eenagers in that three-way segmentation |
menti oned of kids, tweens and teens because,
obviously at this point, as |listed here, we
al ready have SupeX for the under-13 crowd,
and then we, of course, have YouTube Kids for
an even younger crowd.

And what was mi ssing at this
poi nt -- what we had been working on was a
supervi sion product, specifically designed
for the over-13 crowd, so that's -- | believe
that's what this slide is referring to.
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BY MS. TRUONG:
Q. Okay. As we sit here today, is
t here a supervision product for the over-13

crowd yet?

A. There is.

Q. And what is that product?

A. It's called Teen Supervision.
Q. And how does that work?

A. Probably descri bed here

somewher e.

In -- maybe it's actually
better to...

(Document review.)

A. Okay. Maybe there's not a good

summary slide here, but in general, what
t eenagers over 13 and tweens under 13 require
in terms of supervision is different for both
| egal and regul atory reasons, because there's
t hat concept of age of consent, but al so,
based on rough sort of life stage that those

users would be in.

And so in general, we --
actually, that's probably well-captured here
on this slide. Do you see what it is?

MR. W LLEN: You want to just
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read something fromit so it's clear

A. So as we said, a -- we -- what
you see in this slide: Ki ds must be
protected. Ki ds want to use YouTube, and we

strive to serve their varied interests and
creativity. We hel p parents/caregivers make
the right choices for each and every Kkid.

Goi ng back to kids must be
protected, therefore reaching and engagi ng
them on YouTube is a privilege.

Li ke these, Safety, Quality
Parent Oversight, was very much |ike our --
we call it the northstar principles. That's
sort or the guiding light for all the work
that we do across these areas.

So this was for kids, and, as
you can see in that red sticker overlaying on
top of that kids principles: Younger ki ds
NSPs, younger kids northstar principles, not
appropriate or helpful for teen problens.

So that's how we felt at the
time because teenagers obviously want more
i ndependence. They are more able to, you
know, navigate the world on their own. So

giving them the parent oversight that we
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built for tweens is -- you know, our experts
woul d say is inappropriate and unhel pful.

And so we're com ng up with
working with those experts, having a better
understandi ng of, well, then what is the
actual requirement for teenagers that's
different from tweens?

And it revolves around many of
the simlar concepts. Here we go. So
slide -- this one (indicating). Actual ly,
this deck is about teen supervision, as you
can probably see.

So you can | ook at this slide
ri ght here (indicating). There's Safety,
Wel | bei ng and Agency. Those are the -- the
northstar principles for our teen users, and
many of the things that you see here are the
t hi ngs that we have built into teen
supervision or still in the process of
building into teen supervision.

So, for example, instead of
giving full-on parental control over teens'
usage of YouTube, we anchored in this concept
of agency, so a super -- a parent supervising

a teenager would get some reports on how they
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are using YouTube but not as detailed as what
we woul d provide to SupeX parents.

Teen Supervision parents would

not have visibility into watch history, but
t ween SupeX patients woul d. So there's |ike
differences |ike that that optim ze to what

teens need.
BY MS. TRUONG:

Q. Okay. And we can turn to the
| ast tab. There are some speaker notes at
the bottom, and it says timng for Teen
Supervision |likely to be H2 2024. That's not
the | ast tab.

MR. W LLEN: I don't know what
tab you're on.

MS. TRUONG: All right. lt's
one page over, next page.

MR. W LLEN: 12 - -

MS. TRUONG: And then at top it
says: FYI : Googl e decl ared Code
Pur pl e.

Do you see that?

A. Yes.
BY MS. TRUONG:
Q. And then if you go to the
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bottom, there's a speaker note that says --
it's talking about Teen Supervision and it
says: Timng |ikely to be H2 2024.

Do you see that?

A. | do.

Q. Okay. Does that align with
your understanding that at some time at the
end of | ast year, Teen Supervision was
| aunched by YouTube?

A. It might have been earlier than
end of | ast year. | do think -- yeah, |
think it was 2024, maybe closer to mi d-2024,
|l ess end of 2024.

Q. Sort at some point in mid-2024,
YouTube i mpl emented a program where teens 13
t hrough 17 could have supervision by their
parents, right?

MR. W LLEN: Obj ection to the
form

A. So we | aunched a Teen
Supervision product around that ti me.

BY MS. TRUONG:

Q. Okay.

MR. W LLEN: Why don't we take

a break now.
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MS. TRUONG: Yep.

THE VI DEOGRAPHER: The time is
3:16. We're off the record.

(Recess taken, 3:16 p.m to
3:37 p.m PDT)

THE VI DEOGRAPHER: The time is
3:37. We're back on the record.

MS. TRUONG: Let's mark as
Exhibit 13 a document with starting
Bates 04613300.

(Whereupon, YouTube-Kim 13,
E-mail (s) re: Launched: Autoplay on
yout ube. com GOOG- 3047MDL-04613300 -
GOOG- 3047MDL- 04613301, was mar ked for
I dentification.)

(Document review.)

THE W TNESS: Okay.

BY MS. TRUONG:

Q. This document is an e-mail
dated March 27th, 2015. It was part of your
custodial file. And my question is: Are you
per haps part of one of these listservs in the
either "From " "To" or "Bcc" field?

A. That's my guess,

I (5 probably the one.
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