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UNI TED STATES DI STRI CT COURT
FOR THE NORTHERN DI STRI CT OF CALI FORNI A

| N RE: SOCI AL MEDI A ADOLESCENT ) MDL No. 3047
ADDI CTlI ON/ PERSONAL | NJURY )
PRODUCTS LI ABI LI TY LI TI GATI ON Case No.

4:22-md-3047- YCR

THI S DOCUMENT RELATES TO:

)
)
)
;
ALL ACTI ONS )
)
)

Wednesday, April 16, 2025
CONFI DENTI AL - PURSUANT TO PROTECTI VE ORDER

Vi deo- Recorded Oral Fed. R. Civ. P.
30(b)(6) Deposition of YOUTUBE LLC through
its representative, CAITLIN NI EDERMEYER, held
at the offices of WIson Sonsini Goodrich &
Rosati PC, One Spear Tower, Suite 3300,

San Francisco, California, commencing at
9:11 a.m PDT on the above date, before

M chael E. MIler, Fellow of the Acadeny of
Prof essi onal Reporters, Certified Court
Reporter, Registered Di pl omate Reporter,
Certified Realtime Reporter and California
CSR #13649.

GOLKOW - VERI TEXT
877.370. DEPS | fax 917.591.5672
deps@ol kow. com

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com
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P ROCEEDI NGS
April 16, 2025, 9:11 a.m PDT
THE VI DEOGRAPHER: Good
mor ni ng. We're now on the record. My
name i s Darnell Brown, and |I'm the

vi deographer with Gol kow. Today' s
date is April 16th, 2025, and the time
s 9:11 a. m

This video deposition is being
held in San Francisco, California in
the matter of Social Media Adol escent
Addi ction Litigation before the United
States District Court for the Northern
District of California.

The deponent is Caitlin
Ni eder meyer.

Counsel will be noted on the
stenographic record.

The court reporter is Mke
Miller, California CSR #13649, and
will now swear in the witness.

111

111

877-370-3377

Golkow Technologies,
A Veritext Division www.veritext.com
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CAI TLI N NI EDERMEYER,
havi ng been duly sworn,
testified as follows:
EXAM NATI ON
BY MR. DRAPER:
Q. Good mor ni ng. My name is Gl enn
Dr aper . | am one of the attorneys
representing the famlies and other
government al industries that have sued
YouTube in these social media cases. | had a

chance to introduce nmyself to you before we
went on the record.

Coul d you just state your name,
and spell it, please, for the record?

A. Yes. Caitlin Niedermeyer,
C-A-1-T-L-1-N, and then Ni edermeyer,
N-1-E-D-E-R-ME-Y-E-R.

Q. Thank you.

And, Ms. Niedermeyer, you are
an empl oyee of YouTube, correct?

A. That is correct.

Q. What's your current position?

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com
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A. "' m seni or manager for the --
under public policy for YouTube.
Q. And how | ong have you held that
position?
A. The senior manager has changed,
because it's a promotion, but | have been at

YouTube since 2021, and previous to YouTube,
| was at Google and had been at Google since
2010.

Q. Thank you.

You have previously testified

in this case, correct?

A. That is correct.

Q. Al'l right. And you understand
t hat today you're not speaking as an
i ndi vidual; you are speaking on behalf of

YouTube and Google, correct?

A. Yes.
Q. Al'l right. When | ask you
guestions today, |'m not asking about your

personal knowl edge but rather about the
knowl edge of YouTube, the corporation.
Yes, you understand that?
A. Yes.
MS. WADHWANI : And, Mr. Draper,

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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' mjust going to note for the record,
iIf | believe that one of your
guestions is out of scope, | will make
an objection to scope, and

Ms. Niedermeyer understands that she
will be answering in her personal
capacity in response to my objections
to scope.

I won't say that every time, to
not waste your time, but when | say
objection to scope and Ms. Ni edermeyer
answers, she'll be answering in her
personal capacity.

MR. DRAPER: And we can hash
t hat out with the Court if we need to.

BY MR. DRAPER:
Q. Ms. Ni edermeyer, you understand
that as the corporate representative for

YouTube, your testimony today is binding on

YouTube?
A. Yes, | do.
Q. All right. And as the

corporate representative for YouTube on the
topics that we're going to address today, you

have an obligation to |l earn what YouTube, the

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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corporation, knows about these topics.
Do you understand that?

A. Yes, | do.

Q. Al'l right. That obligation can
be met by reviewi ng documents, not just from
your own custodial file, but from any
empl oyee that has knowl edge about these
topics, or by speaking to current or former
empl oyees to find out what they know about
these topics.

Do you understand that?

A. Yes, | do.

Q. Al'l right. Did you bring any
documents with you today to assist you in

testifying?

A. | did not.
Q. The topic for today's
deposition, 1'll just go ahead and read it:

YouTube and Google's knowl edge regarding

all eged i mpact and risk of harm on users
resulting fromthe named features, or
engagement with the YouTube pl atform,
including overuse, habitual use, problematic
use, heavy use, unintended use or | ate-night

use and mental health and well -being.

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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Are you prepared to testify

about this topic on behalf of YouTube today?

MS. WADHWANI : Obj ection to
form, And 1'Il1l just note that the
named features that the parties agreed
to were Autoplay, Infinite Scroll,
Infinite Playback, Algorithm c Content
Recommendati ons, Video Filters,

Noti fications and YouTube Shorts.

MR. DRAPER: | have a |ist of
named features from the master
complaint that's a little bit broader
than that, but |'m not sure that |I'm
going to get into any of those that
aren't on that list. We can cross
that bridge if we get to it.

MS. WADHWANI : The parties
agreed to those named features, and if
It becomes an issue, M. Draper, we'l
take it up.

MR. DRAPER: Gr eat .

BY MR. DRAPER:
Q. All right. Ms. Ni edermeyer,
what did you do to prepare for the deposition

t oday?

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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A. I met with counsel. Il revi ewed
a |large number of documents.
Q. Okay.
A. | spoke to former and existing
empl oyees of YouTube. | reviewed previous
testi mony. And then | have extensive kind of

personal knowl edge.
Q. Gr eat .

When did you

Googl e and YouTube's counsel
this deposition?
A. Probably around

Q. All right. And

| earn you woul d be

YouTube on this topic?

| ast, |

And so when did you

me -- have you

more than once with them?

an esti mate of

speaking on behal f of

A. The week before
believe.

Q. Okay.
first meet with the Google and YouTube
counsel about this topic?

A. Last Fri day.

Q. And can you tel
had -- have you met

A. Yes.

Q. Can you tell me
the total length that you've

spent with

preparing for

15 to 20 hours.

you menti oned

Golkow Technologies,

877-370-3377 A Veritext Division

WWw.veritext.com



coO N o o b~ W N P

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Case 4:22-md-03047-YGR Document 2883-4 Filed 03/26/26 Page 10 of 32

CONFIDENTIAL

Page 15

you reviewed a | arge number of documents to
prepare to address this topic on behalf of
YouTube?
A. Yes.
MR. DRAPER: Have all of the
documents -- and this is directed to
your counsel .
Have all of the documents that
Ms. Niedermeyer reviewed been produced
in this litigation?
MS. WADHWANI : Yes.
MR. DRAPER: All right.
BY MR. DRAPER:
Q. Ms. Ni edermeyer, did you sel ect
t he documents yourself or were they presented

to you by YouTube's counsel ?

A. They were presented to me by
YouTube's counsel, and they offered to also
l et me review testimony, which | reviewed.

Q. Okay. Did you make any effort

to ook at any documents that were not

presented to you by YouTube's counsel ?
A. | primarily focused on the

documents that were presented to me by

YouTube's counsel .

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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Q. Yeah. Let me ask that question
again because | don't think your answer quite

got there.

Did you make an effort to | ook
at any documents that you identified, above
and beyond those that were presented to you
by YouTube counsel ?

A. No, | focused on the documents
that were presented to me by YouTube's
counsel .

Q. Al'l right. Thank you.

You mention you talked to
current and former YouTube empl oyees?

A. That's correct.

Q. Can you tell me which empl oyees
you talked to to prepare for the topic today?

A. | can't remember the specific
names, but there were members of the
mar keting team the UX team and the, kind
of, UX research team

Q. Okay. You don't remember any

specific names?

A. Il was one of the people that
| spoke with. " mtrying to remember the
ot hers. | don't remember the two other

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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i ndi vi dual s.
Q. All right. So there were three
total ?
A. | believe so.
Q. All right. Ms. Ni edermeyer,

does YouTube agree that a corporation should
not release an application designed for teens
and younger kids without knowi ng the
potential negative i mpacts and risks of harm
resulting from engagement with that
application?
MS. WADHWANI : Obj ection to

form scope.

A. I n general, when YouTube rolls
out a new product or feature, we do extensive
work to make sure that that product or
feature is ready for the demographic that it
is available to, including teens, on our
YouTube main platform
BY MR. DRAPER:

Q. Does YouTube agree that a
corporation that wants to release an
application designed for teens and younger
kids should first test the application to

| earn the potential negative i mpacts and

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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ri sks of harmresulting from engagement with
the application?
MS. WADHWANI : Obj ection to
form and scope.

A. Again, in general, before we
roll out a product or feature to our users,
we do extensive research, testing, et cetera,
to make sure that it's prepared to roll out.
BY MR. DRAPER:

Q. Does YouTube agree that a
corporation should not add features to an
application designed for teens and younger
ki ds without knowi ng the potential negative
i mpacts and risks of harmresulting from
engagement with those features?

MS. WADHWANI : Obj ection to
form and scope.

A. Again, before we roll out any
feature or product, we make sure to
extensively research the feature, do testing,
review media reports, et cetera.

BY MR. DRAPER:

Q. Okay. Does YouTube agree that

a corporation with an application designed

for teens and younger kids that |earns

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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engagement with the application negatively
i mpacts youth and causes harm to children
shoul d make changes to that application to

i mprove its safety as soon as possi bl e?

MS. WADHWANI : Obj ection to
form and scope.
A. Can you repeat the question?
BY MR. DRAPER:
Q. Sure.

Does YouTube agree that a
corporation with an application designed for
teens and younger kids that |earns engagement
with the application negatively i mpacts youth
and causes harmto children should make
changes to the application to improve its

safety as soon as possible?

MS. WADHWANI : Same objections.
A. Again, in general, before we
roll out a feature, we make sure that we've

done extensive testing, UXR research,
experimented with the feature in order to
roll out as kind of age-appropriate
experience as possible, and we continue to do
due diligence to make sure that that feature

i's operating in a kind of safer,

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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age-appropriate way for all of our users.

MR. DRAPER: ' m going to come
back to that.

But could you just explain the
nature of your objection to the
objection? Scope is fine, but | want
to make sure that | didn't make a
mi st ake.

MS. WADHWANI : You' re asking
about any corporation. One, this goes

to expert testimony, and she's not
here to speak about what corporations
generally should do. There's a
f oundati on objection as well.
MR. DRAPER: Okay.
BY MR. DRAPER:
Q. So you mentioned,
Ms. Ni edermeyer, that YouTube continues to
moni t or features when they roll out. So if
YouTube | earns fromthis monitoring that a
feature is potentially harm ng children or
teens, does YouTube believe it should make
changes to that feature as soon as possi ble?
MS. WADHWANI : Obj ection to

scope.

Golkow Technologies,
877-370-3377 A Veritext Division www.veritext.com



coO N o o b~ W N P

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Case 4:22-md-03047-YGR Document 2883-4 Filed 03/26/26 Page 16 of 32

CONFIDENTIAL

Page 21
A. Again, yes, in general, we do
extensive work prior to rolling it out, and
then once it's live and rolled out, we do al
of the due diligence to make sure that we're

getting user feedback, that we're, again,
paying attention to reporting externally,
that we're paying attention to the | atest
[iterature.

We al so have a Youth Advisory
Council that we ongoingly consult with to
make sure that our products are age

appropriate and kind of a safer space for

yout h.
BY MR. DRAPER:

Q. And just to hit the nail on the
head, if YouTube | earns of a problem through

t hat process, does YouTube believe that it
needs to make changes as soon as possible?
MS. WADHWANI : Obj ection to
form
A. Yes. If there was a case where
we identified something was not working as
i ntended, we would take action to kind of
modi fy.
111

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com



coO N o o b~ W N P

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Case 4:22-md-03047-YGR Document 2883-4 Filed 03/26/26 Page 17 of 32

CONFIDENTIAL

Page 22

BY MR. DRAPER:
Q. All right. Last one of these.

Does YouTube agree that a
corporation with an application designed for
teens and younger kids that | earns engagement
with the application negatively i mpacts youth
and causes harm to children, should warn the
children and their parents of the potenti al
harm as soon as the corporation knows of it?

MS. WADHWANI : Obj ection to

form, Obj ection to scope.

A. Can you repeat the question,
pl ease.
BY MR. DRAPER:

Q. Sur e.

Does YouTube agree that a
corporation with an application designed for
teens and younger kids that |earns engagement
with the application negatively i mpacts youth
and causes harmto children, should warn the
children and their parents of the potenti al
harm as soon as the corporation |earns of it?

MS. WADHWANI : Same objections.

A. Again, you're asking me a

guestion about generally YouTube's

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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perspective about corporation responsibility
rat her than a YouTube-specific question.

But yes, | think in general we
woul d want to make sure that we were -- we,
as a company, were taking action --
appropriate action if some specific concern
was substantiated and we took action to
address that concern.

BY MR. DRAPER:

Q. And woul d that action include
warning children and parents as soon as
YouTube | earns of the harm?

MS. WADHWANI : Obj ection to

form and scope.

A. Can you repeat the question?
Because now you've interjected YouTube in the
guestion.

BY MR. DRAPER:

Q. Woul d the action that you
descri bed include warning in children -- |I'm
sorry, warning children and parents as soon
as YouTube | earns of the potential harm?

MS. WADHWANI : Obj ection to

form and scope.

A. So | think you've combined a

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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couple of things. You were referencing
potential harm, and you -- |I'd |ike you to
repeat the question, please.

BY MR. DRAPER:
Q. Let me try and rephrase it.

Does YouTube believe that it,
YouTube the corporation should warn children
and parents whenever YouTube | earns that a
YouTube feature is potentially harmful to

teens and younger Kkids?

MS. WADHWANI : Obj ection to
form Obj ection to scope. This is
not a topic about warnings. This is

tal king about knowl edge of potenti al
risk and harm of named features.
These questions are inappropriate.
A. Again, in general, | would
di sagree with part of your statement, which
I's that YouTube has identified that some --
somet hing has potential harm, so | think
di sagree with the kind of basis of your
guestion.
BY MR. DRAPER:
Q. Okay. So my -- I'"mnot trying

to suggest that YouTube has | earned of that,

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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al though we're going to talk about that | ater
on in the deposition.

But, hypothetically speaking,
i f YouTube | earned that one of its features
was harmi ng children and teens, does YouTube
believe it should warn children and parents
about that feature?

MS. WADHWANI : Obj ection to

form <calls for specul ation.

Obj ection to scope.

A. So again, in this hypothetical
situation, | actually think that our company
does extensive work to make sure that we're
not rolling out features that could cause
harm and if there were features that could
cause harm that were identified on the
platform we would take action and make sure
that those features were kind of working as
i ntended for that specific demographic.

BY MR. DRAPER:

Q. What | don't hear you saying is
t hat YouTube thinks it has an obligation to
warn parents and children if it |earns of a
potential issue on its platform

MS. WADHWANI : Obj ection to

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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possi ble, so if we

a specific feature,
not

action to address it,

BY MR. DRAPER:
Q.

me because you said YouTube

So your answer

aware of, not just warn the

Does part of

t hat YouTube would take i ncl

feature, or would YouTube si

corrections without issuing
MS. WADHWANI :
asked

form compound,

exceeds the scope.

devel ops and rolls out

j ust

action to address any problems

t hat

warning to parents and children about

experiences that

Page 26
form asked and answered, calls for a
| egal concl usi on. Obj ection to scope.
A. Again, | don't think this is as
much as a warning. | said that we design our

products to be as age appropriate and safe as
i dentified a problem with

we woul d take quick

warn a parent.

iI's ambi guous to
woul d take quick
it becomes
parents.

gui ck action
ude issuing a
the
mply try to make
a warning?

Obj ection to

and answer ed,

A. Again, |'m not going to
hypot hesize on whether or not we would warn
users. What | will tell you is that YouTube

ar e

Golkow Technologies,
A Veritext Division

877-370-3377

WWw.veritext.com
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age appropriate and responsi ble for all of
our users, including our younger users. And

if we |learn about something that has kind of
a cause-and-effect impact to youth, we would
take action to, again, adjust our product
experiences to make sure that it is most
appropriate for younger users.

MR. DRAPER: Okay. The first
named feature that | want to talk to
you about is Age Verification.

MS. WADHWANI : Obj ection to
scope. That is not an agreed-upon
feature, M. Draper, and you've
al ready taken a 30(b)(6) on the topic
of Age Assurance and Age Verification.

So this is completely out of
the scope, and Ms. Niedermeyer is not
prepared to talk about this today.

MR. DRAPER: This is about
harms and YouTube's knowl edge of
har ms.

MS. WADHWANI : From named
features.

MR. DRAPER: From named

f eatures. And named features in the

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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compl aint include Age Verification, so
| -

MS. WADHWANI : Named features
in the agreement between the parties
as to the scope of this 30(b)(6),
whi ch is not an agreement about the
scope of the complaint, is Autoplay,
Infinite Scroll, Infinite Playback,

Al gorithm c Content Recommendati ons,
Video Filters, Notifications and
YouTube Shorts.

The parties did not agree for
purposes of Topic 6.1 to address age
verification.

MR. DRAPER: Why don't we go
off the record and take a break, and I
want to talk to another attorney
that's working on this case.

MS. WADHWANI : s there a way
in which we can proceed with other
guestions and come back to this, just
because we are taking up
Ms. Niedermeyer's time?

MR. DRAPER: No, there's not a
way to do that. Sorry. But | am

877-370-3377

Golkow Technologies,

A Veritext Division WWw.veritext.com




coO N o o b~ W N P

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Case 4:22-md-03047-YGR Document 2883-4 Filed 03/26/26 Page 24 of 32

CONFIDENTIAL

Page 29

comm tted to having her done and out
of here by 1:00 today.

MS. WADHWANI : Your intention
Is to keep -- you don't have any ot her
guesti ons besides age verification
today that you can jump to that are on
these named features?

MR. DRAPER: | have other
questions, and |I'll ask them in the
order | think is appropriate.

MS. SI EGEL: Let's go off the
record.

MR. DRAPER: Let's just go off
the record.

THE VI DEOGRAPHER: The time now
I's 9:31, going off the record.

(Recess taken, 9:31 a.m to
10: 00 a.m. PDT)

THE VI DEOGRAPHER: The time is
now 10: 01. Back on the record.
BY MR. DRAPER:
Q. Ms. Niedermeyer, we're back on
the record after a short break. Did you have

an opportunity to talk to YouTube's counsel

on the break?

Golkow Technologies,
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Q. It's only when concentrated by
the YouTube algorithm that it becomes
potentially harmful?
MS. WADHWANI : Obj ection to
form
A. Again, the research that we
were presented with in 2021 stated -- or

suggests that there are certain categories of
content that could be potentially problematic

for some teens i f viewed in volume.

And as soon as we | earned about

this research from our Youth Advisory
Council, we did work to further investigate,
just as we do with any kind of media

reporting, research that exists, literature
revi ews, et cetera.

BY MR. DRAPER:

Q. Change in topic.

YouTube has a | arge number of

filters that all ow YouTube creators to alter
the appearance of their face and body,

correct?

MS. WADHWANI : Obj ection to
form foundati on.

A. Sorry, can you repeat your

877-370-3377
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guestion.
BY MR. DRAPER:

Q. Sure.

YouTube has a | arge number of
filters that allow YouTube creators to alter
t he appearance of their face and body, true?

MS. WADHWANI : Same objections.

A. That is not true.

BY MR. DRAPER:

Q. YouTube doesn't have filters?
| s that what you're telling me?

MS. WADHWANI : Obj ection to

form

A. What |I'mtelling you is that we
do not have filters in the way that you just
descri bed them The types of -- that is what
" mtelling you.

BY MR. DRAPER:

Q. As YouTube's corporate
representative, you are telling me that
YouTube does not have filters that change the
appearance of a creator's face and body in
the videos?

MS. WADHWANI : Obj ection to

form.

Golkow Technologies,
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A. So again, the way that you had
asked me the question was above and beyond
the types of filters that we have.

The types of filters that we
offer are filters that can change the
background of a video, simlar to what you
can do with a camer a. We have filters that
enable you to put kind of fun masks on, 1|ike

cartoon characters, et cetera, simlar to

what you would do with something |ike
FaceTi me. And then we have very |limted
makeup filters. That's kind of the scope of

filters that we offer.
BY MR. DRAPER:

Q. You have filters that change
people's eye col or?

A. | think we may have filters
t hat adjust eye color.

Q. You have filters that make
people's teeth brighter?

A. Yes.

Q. You have filters that give
people freckles?

A. | don't know about freckles.

Q. You do.

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com



coO N o o b~ W N P

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

Case 4:22-md-03047-YGR Document 2883-4 Filed 03/26/26 Page 28 of 32

CONFIDENTIAL

Page 74

These filters are popul ar at

YouTube. A lot of creators use them?
MS. WADHWANI : Obj ection to
scope?
A. In general, creators often test

these types of features, but yes, users, |
think, value this type of thing.

Al so, these are types of kind
of effects that you get in a number of
applications. You have the ability to smooth
out certain skin or add colors to background
t hrough kind of general camera features, just
to be clear.
BY MR. DRAPER:

Q. YouTube is aware that there are
studies that have been published showi ng the
use of filters promotes body dysmorphia and
depression because people can't live up to
the unrealistic beauty standards in real
life?

MS. WADHWANI : Obj ection to
form,

A. So we are aware that there is
general media reporting and research on

certain types of beauty filters, which we do

Golkow Technologies,
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not describe our filters as, as having an
i mpact on some of the things that you
mentioned, |ike body dysmorphi a.

So when there are filters that
all ow kind of dysformation [sic] or kind of
anything that could be done surgically, yes,
there is research that exists out there.

And to be clear, users provided
f eedback. We also | ooked at the research,
and we don't have those types of filters in
pl ace. So I just want to be clear on what we
have and what we don't have.

BY MR. DRAPER:

Q. YouTube permits third-party
filters?

A. We allow third-party filters,
yes.

Q. YouTube once considered a

feature that would | abel videos that empl oyed
filters so that viewers would know that the
i mges had been altered, true?
MS. WADHWANI : Obj ection to
scope.
A. I don't know the specifics

about that.
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BY MR. DRAPER:
Q. YouTube el ected not to go
forward with that feature; isn't it true?
MS. WADHWANI : Obj ection to
scope.
A. Again, | don't know the
specifics of that.
BY MR. DRAPER:
Q. All right. Change in topic.

One of the i mpacts of engaging

with the YouTube platformis addiction, and
want to ask you about that now, all right?

MS. WADHWANI : Obj ection to

form argumentative.

A. Yeah, can you please repeat
your statement?
BY MR. DRAPER:

Q. Sure.

One of -- well, it's a
prefatory. Here's the first question for
you, okay?

A. Okay.
Q. YouTube designed its platform

with the intention that it be addictive,

correct?
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MS. WADHWANI : Obj ection to
form argumentative, scope.
A. Not correct.
BY MR. DRAPER:
Q. And YouTube is aware that some

features on the YouTube application
contri bute to addiction of users, correct?
MS. WADHWANI : Obj ection to
form
A. Not correct.
BY MR. DRAPER:

Q. YouTube intended certain
features on its application to contribute to
addiction, right?

MS. WADHWANI : Obj ection to
form and scope.

A. Not correct.

BY MR. DRAPER:

Q. Al'l right. Let me show you a
document that has been produced by YouTube
and Google attorneys. It's designated
00767071.

(Whereupon,

YouTube- Ni edermeyer -3, YouTube Main

App Deep Dive with Neal and Matthew
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