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{Meta) Zuckerberg Exhibit 6 3.27.25 mir [B3

Youth Empathy Framing

What Success Looks Like

Long-temn Success for the Empathy Team means Facebook becomes a place where teens give and receive sodal supportand
actively connect, engage, and mvest in their cornmunities.
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1. Wellbeing: Encourage Community, Creativity, Agency & Welibeing {product]

+Leaming & Skills Development We Want to Promote through our producis

Notincluded in the above: Discovery {pait of learning / identity formation), Learning, Mastery (the need to fee! a sense of
accomplishment by achieving mastery of a particular skilf), Mental Health, and Physical Weltbeing (resting, eating wet,
exercising. spending time in nature/outdoors, limiting siress).

+ Age of Consent {Separats Work Stream]
+ Parent Portals- Tools for encouraging healthy engagement with technology. [tzlk 1o -

2. Youth Integrity: Prevent Harm [Oversight]

We are working io identify which of these known harmful experiences are being addressed by other teams. We will remain in
communication with them about any teen-specific needs as #t relates 1o their work to ensure that the solutions developed do not
unintentionally leave out or fzil to address the situation for young people,

This will not be a primary “product” focus for the Empathy team, instead we will work as advocates and
supporters of teen integrity issues.

Note by Bl Protect and Care and Teens fiink]/ Further research is needed into what these expenences look like for teens.
Post: instagram PAC research [Link]

Note: Community Integrity is having some personnel! changes, We should check badk with them in late Dec/early Jan about who
will be focused on Hammiful Behaviors/Harmful Account's as _ is maving on from this at the end of the year.

Q4 2017 + Q1 2018

As we spinup the Youth Empathy team, our focus will be identifying levers whare we can add value to the overall ieam
objective of regaining product/market fit,. We will focus on undersianding the teen experience on FB with an eye to product
opportunities that will promote well-being for teens. As we continue to search for signal on which levels will drive the most
impact, our H2 2017 and early H1 2018 work will focus on deepening our understanding of how teens connect with their
communities, express their identity online, and deal with negative experiences.

Below is a long fistof questions that we are considering, which we wiil aim to unpack through user experience research, third-
pary litreviews {in partnership with Research), data analysis, and our own test/experimenis.
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