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From: Katrina Echt

Sent: 1/26/2023 9:31:23 PM

To:

Subject: Re: Some non published data (Metal Health and Parents)

We certainly do have a lot to do :) Ilove your reframing here. I'm so thankful for your fresh perspective and
passion and 1 can't wait to sce how you apply it to solving some very big opportunities for YouTube!

More to come from me once 1 have more details on project staffing this quarter. I should know more
Friday/Monday, but in the meantime here is a copy of the multi-format research brief that PMM |||
[ drafted in case you want to see the current list of business questions they're seeking to answer. When/if
we confirm you'll be the Insights Lead on the project, I'll introduce you to [} and i} on the Core
team so we can align on project scope/phasing, identify a vendor, etc

Kat

IR

Kat Echt | YouTube Marketing Insights
Want more Insighis? Check out our hub at go/youtube-viewer-insights
Feadback for me? Fill out this.anonymous form {go/kat-feedback)

On Thu, Jan 26, 2023 at 1:21 PM [ NN v o <:

Please see my POV below in red.

- On Thu, Jan 26, 2023 at 12:30 PM Katrina Echt [ GG ot
. Sharing data that could be used/referenced by those not in favor of certain beauty/fitness filters so you are
aware. YT will definitely be under the microscope if it's perceived to be encouraging
unrealistic standards (As Al evolves, the world will be in a more unrealistic virtual space - a new norm. This
comment sounds like an old school, just like all other migrations: from SMS to GPT, TV to Internet, landline
. to mobile, Jong to shots,...As of now, we never met in person, I couuld be an "AlI" to the team©) for people
viewing the content. But creativity loves constraint. (really?) If people want these filters (as evidenced by
- app popularity) perhaps the question becomes "how do we responsibly provide features that can augment
. aperson's appearance?" (First of all, define the score of responsibility on a person's appearance, classify
|| "responsible™ and "irresponsible™ features, then answer the question: "who has the right to decide users
. apearance on any platform?" Under the political-correctiness scrutiny, It could be a delemma/a struggle/a
~ fight? But at the end of the day, it is always the users/people themselves to make their decisions, on any of the
i plafforms.)
- What we need to do: bring KOFs with us into the new reality, in a friendly way (visual instead of
- Slides/reports, e.g. stories in short videos), build relevance around them: show them how their friends and
. kids live on TikTok today and GPT tomorrow.
. We have a lot to do

| Kat Echt | YouTube Marketing Insights
i Wani more Insights? Check out our hub at go/youtube-viewer-insights
. Feedback for me? Fill out this_anonymous form {go/kat-feedback)
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 From:

- i Date: Wed, Nov 30, 2022 at 11:55 AM

. Subject: Some non published data (Metal Health and Parents)
~ To: Katrina Echt

Hi Kat,

Wanted to reach out with some new insights that [JJJj just shared with me. Below are some
findings from a September survey that shows how different demos view social media as impacting
their mental health.

What stuck out to me from the below chart was how Gen Z adults, across age demos, were most
likely to say that social media had a somewhat negative or strongly negative effect on their mental
health.

Social Media’s Impact on Mental Health

Respondents were asked if they thought social media had a positive or
negative effect on thedr mental hoalth

Somewhat or strongly negative  Somewhnt or strongly positive

Al adults

Gen Z sdults

Milienniais

Gan X

Baby boomers
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Another chart of interest is the one below - reasons why parents have recently stopped their kids
from using social media. This seems relevant to YouTube in its efforts to keep YouTube Kids as a
safe environment for young users, and indicates what YouTube should market most as features of
YouTube Kids to parents that are deciding whether the platform is right for their children.

Share of Parents Who Said Each Was a “Major” Reason Why They Stopped their
Children from Using a Social Media Platform

G Thinking of the sceinl media platform{s) you stopped your child{ren) from using, are
any of the following a reason for stopping?

% 0% 0% 3% 40% 50% 0%

It was too easy for strangers to communicate
with my chitdfres) £

These was too much inappr opriate content on
the platform

The plattorm was bad for my chiidfren}'s mentai
health

Mo longer truslingthe platfiorm

My chilfren}were using the platform too much ;.;

There wasnt enough relevant content for my |
chifdfren} on the platform :

My child{ren) were being cyberbuliied

Survey conducted from September 17-18, 2022, emong 209 U.S. adul parents who ssid they stopped their childiren) from using a social media platform
for any resson withio the past 12 months, with an unweighted margin of e of 4.7 percentage poirds.

¥, MOSNING CONSWLY

The datalinsights above have not been published in any content from our team, so hope these extra
data points prove to be useful to your team. Let me know if there are any questions!

Best,

— | Manaiini Director| Commercial- West

MORNING CONSULT | Intelligent Data, Intelligent Decisions
MomingConsult.com | Linkedin | Facebook | Twitter

CONFIDENTIAL GOOG-3047MDL-00085595
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