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THE REPORTER: Okay. M. Mgliori.
MR. MGLIORI: Thank you.
EXAM NATI ON
BY MR. M GLI ORI :
Good nor ni ng.
Good norning, sir.

Coul d you pl ease state your full name.

> O > O

Sure.
Aza Raski n.

Q Ckay. M. Raskin, is this the first tine
you' ve given testinmony in a deposition?

A. It is.

Q Ckay. Let me give you sone ground rules
and hopefully this can nove al ong snoot hly.

' m going to ask questions. Everything I
ask is going to be recorded by the court reporter
and by canera. |I'mgoing to ask you to respond to
my questions if you understand them |If you don't,
by all means, |let me know that.

' mgoing to ask that you wait until ny
guestion is finished before you answer so that the
record can be clean so she can get all of our
testinony.

' m also going to ask you to keep your

voice up. It's a pretty big room W' ve got

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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several attorneys here. So | want to make sure
everyone can hear you clearly.

And |1'm going to ask you that you actually
articulate your answers verbally; that is, gestures
or nods, sounds are hard for the court reporter to
docunent.

Do you have any questions before we start?

A. No questi ons.
Q Ckay. And if you have a question, by all

means, feel free to stop, ask nme, or ask your

counsel . Ckay?
A. G eat .
Q. G eat .

You' re represented here by counsel,
correct?
A. Uh- huh. That | am
Q. Ckay. And we're at your counsel's office
here in San Francisco?
A. | believe so, yes.
Q Ckay.
Exhi bit Nunmber 1 is the notice for today's
deposi tion.
My nane is, as | said earlier, Don
Mgliori, and | represent the plaintiffs in this

litigation.

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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We nmet prior to today, correct?

A. Yes, we did.

Q We nmet for a couple hours a couple weeks
ago?

A. Yes.

Q And just briefly this nmorning, correct?

A. That is correct.

Q. Prior to that, we did not have any --

A. No.

Q -- any interactions or know edge of each
ot her, correct?

A. We did not.

Q You have agreed to appear here
voluntarily; that is, without the need for subpoena,
correct?

A. Uh- huh. | have.

Q. Ckay. And that uh-huh is exactly what 1'd

like to try to --

A. Got it.

Q -- protect against. Okay.

And you've agreed to testify here

truthfully and accurately, correct?

A. Correct.

Q And you understand that the nature of the
guestions that I'mgoing to ask you about today are

Golkow Technologies,
877-370-3377 A Veritext Division www.veritext.com



© 00 N oo 0o b~ wWw N PP

N D DN NN P P P P PR PR
ga A W N P O © 00 N O 0o WON O

Case 4:22-md-03047-YGR Document 2887-58 Filed 03/27/26 Page 9 of 43

CONFIDENTIAL

Page 13

primarily about your personal experience in the tech
I ndustry and in particular your involvement with the
devel opment of a web feature that's referred to as
infinite scrolling.

Do you understand that?

A. | do understand.

Q Ckay. Could you briefly describe what
infinite scrolling is.

A. Uh- huh.

Infinite scroll is the feature that when
you reach the bottom of a website or app the content
stops and you would previously have to hit the next
button. You sort of may be famliar, when you
scroll down to the bottom of Google, there are
search results. There's a thing, a googolian to hit
next down there.

Infinite scroll was renmoving that; that
I's, when you scroll to the bottom of the page, it
continues to |load nore content. And so it never
stops. You just keep scrolling. That's infinite
scrol |.

Q And we'll get into the details and show
some exanples a little later on.

But what was your involvenent with the

devel opment of that feature, infinite scroll?

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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A. | was the inventor, the creator, of that
feature, the infinite scroll. | created it in 2006.

This was in the tinme period, if you remenber, there

was a map provider website called MapQuest. If you
remenber, you would have to, like, click a button
to, like, nove to see left or right before Google

Maps | et you just pan around.

The -- a new technol ogy had conme out that
| et you | oad nore content at a technical |evel onto
a page wi thout having to hit refresh or navigate.
And | inplenmented using that feature, the ability
for any web page to | oad nore content, as you
scroll ed nore.

Q And you inplenented that feature, you
devel oped that feature in what year, did you say?

A Thi s was 2006.

Q. Ckay. Before we get into the details of
what you did, let's talk a little bit about you.

Tell us about who you are, where you live,

what you do.
A. Yeah. So, you know, | grew up in the
Bay Area. | -- nmy nother was a nurse practitioner

and did hospice and palliative care. And ny father
was very early at Apple. And he is known for having

been the father of the Macintosh project.

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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Q Ckay.
A. And so | grew up thinking about how do you
articulate care through technol ogy for people.
Q And is that what you continue to do today?
A Yeah, that is.
Q Let's show you what |'ve marked as
Exhibit 2. This is just your Linkedln page.

(Vher eupon, Raskin Exhibit 1 was marked
for identification.)

(Wher eupon, Raskin Exhibit 2 was marked
for identification.)

MR. MGLIORI: Just as a way to -- do you
have -- you gave themall?

MR. WARD: Next tine.

(Vher eupon, a brief discussion off the
record.)

MR. MGLIORI: And as | understand it, the
exhibits as | have themw Il be in the Chat box of
the Zoom t hat everyone's got.

Q Ckay. In front of you, there's a picture
of it and |I've given you a hard copy of it.
Uh- huh. Yes.
But is this a Linkedln page you created?

Yes, although it is updated by ny team

o > O »

Ckay. Tell wus about your educati on.

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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Where did you go to school ?
A. | went to school at the University of
Chi cago where | did a double major in math and
physics. | actually started a third degree in
systens biology but |I had to drop that because ny
father becane sick and died nmy |ast year of college.
Q Ckay. And what year was -- did you

graduate fromthe University of Chicago?

A. | believe that was 2005.
Q. Ckay.
A. | also went to Caltech to study dark

matt er physics and then conputational neural systens

as a Ph.D. but | left that programto do startup
wor K.

Q You nentioned that -- you nmentioned your
dad.

A. Yeah.

Q Did you work at all with your dad before
he passed?

A | did.

Q How did you work with hinf

A. Actual ly, in many ways, but, you know, he
wrote the book The Humane Interface where he tal ked
about the philosophy of what it was to make

technol ogy that was responsive to human needs and

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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consi derate of human frailties, which is how he
defi ned humane, which was the ethos behind which the
Maci nt osh was creat ed.

So | worked with himon his book. I

desi gned the cover. Helped wite a whole bunch
of -- do thought partnership on a |ot of the
chapters.

I n college, we were working on extendi ng
his ideas and we had created a little center called
t he Raskin Center for Humane Interfaces. And we
were actually working on that up until the tinme that
he got pancreatic cancer, sanme as Steve Jobs had,
and actually a |l ot of early Apple people, and passed
away.

And that's how | ended up starting ny
first conpany, Humani zed, was to extend his work.

He becane a professor at the University of Chicago,
and | ended up TA'"ing for his class in a
graduate-level class on interface design. And it
was with a couple of the other students -- or other
students in that class that | ended up starting ny
first conpany.

Q. Let's just do this really quickly.

This is Exhibit Number 3. This is an

article about your dad.

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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(Vher eupon, Raskin Exhibit 3 was marked
for identification.)
BY MR. M GLI ORI :

Q And | just want to direct your attention
to the second page, which is a photograph of your
dad.

Yeah, which I think |I took, in fact.
Ckay. |Is this your father?

> O >

This is ny father.

Q So tell us again about what he did and his
role at Appl e.

A. Yeah. So he is the inventor of the
Maci nt osh and actually a | ot of the core interfaces
t hat we use |ike the mouse that you click and drag,
|1 ke, it turned out, before him it was nuch nore
conplicated to use a nmouse. You had to click one
button, nmove things, click another button. He
I nvented click and drag.

He really wanted to be able to wite nusic
on computers. And so, you know, back in the day at
Appl e, Jobs was working on a conputer called The
Lisa and it could only do characters. He really
want ed the Macintosh to be able to show i mages on
his screen because he wanted to be able to wite

musi C.

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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So for himtechnol ogy was about extending
the parts of us which are nobst human in the sense
that a cello is a technology or a paintbrush is a
technol ogy. So, too, should be conputers.

Q And | imagine this heavily influenced your
deci si ons and education and your career, correct?

A. Yeah, absol utely.

Q And you nentioned an organi zation. |
think you said it was Humani zed?

A. Humani zed. Yeah.

Q So that's sonmething you did with your dad
or in honor of your dad?

A. That was to extend the work of ny father.
So in honor of.

Q Goi ng back to your Linkedln page, on the
front there's sort of a summary. Maybe we can j ust
use this to sort of get a total picture.

After you started Humani zed and went
forward in 2006 and on, tell us what you did.

A Yeah.

So after inventing infinite scroll,

Humani zed, we ended up getting acquired or really
acqui hired by Mdzilla. And this is when Mzilla was
very small. Mozilla makes the Firefox web browser.

And | ended up helping to found Mozilla Labs.

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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Did a | ot of the original work on
desi gni ng nobil e browsers, which Apple and ot her
conpani es picked up on. Did a lot of work on
hel ping the web be successful. So did things |ike
write the geol ocation spec, which neans how t he
i nternet can access people's |ocation.

Woul d you like me to continue after that?

Q So how I ong were you with Mozill a?

A. | believe it was around three years.

Q Ckay. And then you said -- after that,
where did you go?

A. After that, | founded a conpany called
Massi ve Health, which was saying it is technol ogy
conmpani es that have denpbnstrated the ability to
shift human behavi or at scal e.

The goal for that conpany was to use the
know edge that we had as product designers to help
people live healthier, to shift their eating and
exerci se behaviors, which we were successful doing.
And then we were acquired by the conpany Jawbone
t hat made Janboxes, the headpi eces, and eventually a
heal t h wear abl e.

Q And did you work with Jawbone for a while?

A. And | worked with Jawbone for a while, |

think also two years, if nmy nenory's -- would have

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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to go | ook again.

Q And then from Jawbone, where did you go?

A. After Jawbone, | ended up starting a small
conpany cal |l ed Post Social actually, which was an
attenmpt to fix what we saw sonme of the fundanent al
problems with social nedia. But we ended up
shutting down that conpany.

Q What year was that?

A That was 2016, in that era.

Q Ckay. \When did you start that conpany?

A | think 2015. But it's been a little bit
since | remenber exactly the dates.

Q And then fromthere?

A From there, in 2017 and 2018, | started
two nonprofits. ©One is the Center for Humane
Technol ogy. And the other is Earth Species Project.

One | ooks at how do we realign technol ogy
to meet humanity's best interest. That side of
humane technol ogy. How do we make technol ogy really
wor k for humans.

And the other we use, that's a frontier
nonprofit using Al to translate animal | anguage.

Q. Ckay. |If we go to Exhibit 2 in your
Li nkedl n page, you talk about both in the sunmary.

The first paragraph says, "Trained as a

877-370-3377

Golkow Technologies,
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mat hemat i ci an and dark matter physicist, Aza is the
cof ounder of the Earth Species Project (ESP) and the
Center for Humane Technol ogy."
Those are the two nonprofits you just
menti oned?
A. Exactly.

Q And you started them approximately in

A. In 2018, sort of about that cusp.

Q And interesting. |t says, "Through ESP' s
wor k, the technol ogy uses machine | earning to decode
ani mal | anguages."

A. Yeah.

Q. Tell us a little bit about that.

A. Well, what nost people don't realize is
there's actually already a | ot known about ani mal
communi cati on.

So parrot parents, for instance, spend the
first, you know, week and a half, two weeks of their
chick's life, like, |leaned over their chick
whi spering a uni que name per chick that they wl|l
then use for the rest of their lives.

And it turns out elephants, dol phins,
bel ugas also all have uni que nanes, often that their

not her's teach them that they sonetinmes even refer

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com
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to each other in the third person.

The history of technol ogy says that when
we i nvent new technol ogy, |ike the tel escope, we
point it at sonmeplace which humanity thinks is
enmpty. And what we discover is everything. The
Hubbl e tel escope | think is the perfect exanple.
You know, in 1995 astrononers pointed the Hubble
Tel escope at an enpty patch of sky, and what they
di scovered is not enptiness, but the npbst gal axies
humanity had ever seen in one spot.

And that's the general principle, is we
I nvent new technol ogy, we point it at a place that
seens |ike there's nothing, and what we discover is
everyt hi ng.

And that is the technol ogy we're working
on now is the frontier Al that |lets us understand
and listen to the other cultures of Earth.

Q. That's fascinating.

A. Yeah.

Q More specific to why we're here, you're
t he cof ounder of the Center for Humane Technol ogy.

And it says [as read]:

As cof ounder of the Center for Humane
Technol ogy and on a quest to rei magi ne the digital

worl d and reduce social nmedia harns.

Golkow Technologies,
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A. Yes.
Q. Tell us what that neans.
MR. STANNER: Objection. Expert
testi nony.
BY MR. M GLI ORI
Q Go ahead.
A. Yeah.
As a designer, |I'maware of the asymmetric

I nformation that we as technol ogy creators have
about how the human m nd wor ks versus how a user
knows that their m nd worKks.

So as the creator of the infinite scroll,
| know, for exanple, that if you renove what is
known as a stopping cue, people's brains don't wake
up to ask whether | really want to be here.

So there's a classic study that has bow s

of soup that secretly refill fromthe bottom and
when the bowl secretly refilled, people eat a | ot
nore. | don't renmenmber the exact nunber. But |

think it's sonething Iike 70 percent nore. But it's
sort of obvious.

If you had a glass of wi ne that just kept
refilling, |ike, your m nd would never have that
nmoment where you say, oh, | reached the bottom do |

really want another or are you just going to keep

Golkow Technologies,
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si ppi ng and keep si ppi ng.
That kind of asymmetric know edge about
how t he human m nd works is what we wanted to
el uci date and make sure that the world knows so that
technol ogy can be used not to -- used to help us
versus to, like, keep us or harm us.
Q And is the Center for Humane Technol ogy
t he nonprofit through which you have personally
focused your efforts to address the issues of social
medi a harns?
A. Yes, that's exactly right.
Q. Your Linkedln page goes on to say that,
"He was essential to the creation of the double Emy
awar d-wi nni ng gl obal phenomenon The Soci al Dil enma
on Netflix."
And tell us what The Social Dilemm is and
what your role was with it.
MR. STANNER: Object to the form  Opinion
testi nony.
' msorry. Don, can we have an agreenent
t hat an obj ection for one --
MR. MGLIORI: Absolutely.
MR. STANNER: -- is an objection for all?
MR. M GLIORI: Absolutely.
THE W TNESS: The Social Dilemma is a

Golkow Technologies,
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docunentary, cane out in 2020, that really

hi ghl i ghts what the people who nmade social nedia
know about how it's designed to nmaxi m ze engagenent
and i ntention.

And what even the insiders knew that to do
so was to cause great harmto teen nmental health, to
i ncrease pol arized society, to filter bubbles
towards creation of greater narcissimin our
society. And that these were all predictable,
foreseeabl e, known outcones of the fundanenta
busi ness nmodel of social nmedia. And that there was
anot her way that social media can be designed where
we can get the benefits without the harns. That was
The Soci al Dil emma.

BY MR. M GLI ORI

Q What was your role in the actual
production?

A. Uh-huh. |'"m both a subject of it, so |
was interviewed, and | did a lot of the core
conceptual work, so the -- if you watch the film
there are scenes where you're sort of going inside
t he conputer and you get to nmeet the different
algorithms. Those are all -- that's -- that -- they
came directly out of ny work.

And then I hel ped wite, you know, chunks

Golkow Technologies,
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of the script.

Q. Ckay. And we will go into that in a
little bit.

But was the -- was the Center for Humane
Technol ogy part of that Social Dilemma effort?

A. Yes, they were. We were sort of the
central -- central characters. And ny cofounder for
the Center for Humane Technol ogy, Tristan Harris, is
sort of the main person in that docunentary.

Q Ckay. Very briefly, before we put the
Li nkedl n page aside, if you scroll down -- if you
| ook down to the bottom it says that you are nanmed
Fast Conpany's Master of Design, and to Forbes and
| nc. Magazine's 30-under - 30.

What i s Fast Conpany's Master of Design?

A. That was sonme kind of award that they gave
for the top designer of the year, sonething |like
t hat .

Q. And do you know what in particular -- was
there a particular design that was --

A. Yeah. That was awarded to me for ny work
at Massive Health, which was using design to try to
shift people's behavior but in their benefit towards
eating healthier and exercising nore.

Q Ckay. We've tal ked about the Center for
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Humane Technology. And | think you said you started
it around 20177
A. 17 or '18. | can't renmenber because it's
ri ght on the cusp.
Q All right. 1 want to show you a docunent.
This will be marked as Exhi bit Nunber --
s that 27
A. | have 2, yes.
Q. Exhi bit Numober --
MR. WARD: This will be 4.
MR MGLIOR: ©Oh. 4. Okay.
MR. WARD: Yeah.
(Wher eupon, Raskin Exhibit 4 was marked
for identification.)
MR. MGLIORI: This will be Exhibit 4.
Q. ' mgoing to represent to you that this
was produced to us in this litigation by Meta. And

the way that we can tell that is, if you ook on the

bottomright, you will see what we refer to as Bates
pages.

M ne, of course, is out of order. Here we
go.

Do you see that?
A. Uh- huh, 1 do.
Q And it should start with page ending with

Golkow Technologies,
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26317

A. Yes.

Q. s that right?

A. That is correct.

Q Al'l right. Do you recognize this
docunent ?

A. This appears to be an early, like a 2018,

or something |like that, funding docunent.

Q And what do you nmean by "funding
docunent " ?

A. As in a case for support. The Center for
Humane Technol ogy is funded by philanthropists and
by foundations. And this |ooks |ike a case for
support that we were giving to them for funding.

Q Ckay. And like I said, you didn't produce
this to us. This was sonmething |I'm show ng you from
Meta's production to us, correct?

A. Yes.

Q Al'l right. Cover page tal ks about the
center and being "Dedicated to reversing the digital
attention crisis.”

A Uh- huh.

Q “And realigning technology with humanity's
best interest.”

What is that referring to, particularly

Golkow Technologies,
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"the digital attention crisis"?
A. The - -

MR. STANNER: Objection. Calls for expert
testi nony.

Go ahead.

THE W TNESS: The fundanmental diagnosis
t hat the Center for Humane Technol ogy had is that
all of the social nmedia conpanies are -- their
busi ness nodel is for user attention. So the
conpanies are in a conpetition to try to maxim ze
t he amount of tinme a user spends with them versus
with a conpetitor.

And then further, a race for engagenent,
getting reactions from people. And the predictable
outcome of very powerful conpanies with a device
sitting in your pocket you can use all the tine
trying to maxim ze the amount of your attention is
going to be, you know, digital -- a digital
attention crisis.

BY MR. M GLI ORI :

Q Does the infinite scroll that you
devel oped play a role in the digital attention
crisis?

A. Absol utely.

Q When you invented the infinite scroll, did

Golkow Technologies,
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you invent it for social nedia?

A. | did not. | invented infinite scroll in
2006. And that's really before social nedia was a
thing. | invented it because as a designer |'m
constantly thinking about every time | ask the user
to make a decision they don't care about, | failed.
How do | make this nmore efficient and useful for the
user.

| wote it originally for my own bl og and
was thinking about it in ternms of search results.

If you go to Amazon and you search for sonmething and
you don't see it, don't make me click the next
button, just keep showing ne nore. It just makes it
nore efficient.

And what | was blind to is that the rise
of social nmedia was about to happen. And as that
happened, it became this race between conpanies for
attention. And | watched as this thing |I had
I nvented and actually went around and said, |ike,
hey, this is a better interface, to all the mjor
conpani es, watch as that got sucked up by
i ncentive-incentives and really abused to hurt
peopl e.

MR. STANNER: Objection. Nonresponsive.

Move to strike opinion testinony.

Golkow Technologies,

877-370-3377 A Veritext Division WWw.veritext.com




© 00 N oo 0o b~ wWw N PP

N D DN NN P P P P PR PR
ga A W N P O © 00 N O 0o WON O

Case 4:22-md-03047-YGR Document 2887-58 Filed 03/27/26 Page 28 of 43

CONFIDENTIAL

Page 32

BY MR. M GLI ORI :

Q So just to reestablish, you are a
cof ounder of this center, correct?

A Yes.

Q And part of its mssion is stated here on
the first page of this docunment, correct?

A. Correct.

Q And so in the mssion that you set out to

address, by this point in 2017, had you already seen
how your infinite scroll you devel oped in 2006
evol ved into this phenonenon that you just
descri bed?
A. Yes.
MR. STANNER: Same obj ecti on.
BY MR. M GLI ORI
Q. Let's turn to the next page.
Thi s page says [as read]:
Qur society is being hijacked by
technol ogy. What began as a race to nonetize our
attention is now eroding the pillars of our society.
And then you reference here mental health,
truth and denocracy, social relationships, and our
chi I dren.
First of all, is this part of the focus of

t he Center for Humane Technol ogy?
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A. Yes.
Q And rem nd me, what was the purpose of
this deck? Wat -- how was it used?
A. This deck was to explain to funders what

gi ving us noney would hel p us acconpli sh.

Q And in 2018 or so when you started the
Center for Humane Technol ogy, was it understood to
you, personally, that technol ogy was inpacting
children in this race to nonetize attention?

A. Yes.

MR. STANNER: Obj ecti on.

BY MR. M GLI ORI :

Q And how did you conme to understand that in
founding this nonprofit?

MR. STANNER: Same objection. |nproper
opi ni on testinony.

THE W TNESS: We had a nunmber of parents
conme to us directly. And so we could see the
effects on children. W also started the center
i nside of the offices of Comopn Sense Media. And
Common Sense Media, | think, is like the premer
nonprofit working on the effects of media, and then
hence technol ogy on children. And so we could both
have anecdotal evidence, we could see the structure

ourselves, and we had data com ng in from Conmon
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Sense Medi a.
BY MR. M GLI ORI :

Q In 2018, did you have an appreciation that
this race to nonetize attention had an inpact on
mental health as depicted in the slide?

MR. STANNER: Sanme objection. Opinion
testinony; undi scl osed.

THE W TNESS: Yes.
BY MR. M GLI ORI :

Q | ' mtal ki ng about your understandi ng.
A Uh- huh.

Q. Yes?

A. Yes.

Q And what was your understanding in 2018 of

how that race to nonetize attention inpacted health?
MR. STANNER: Same obj ecti on.

BY MR M GLI ORI :

Q. Ment al heal t h.

A. The way the -- the structure of social
media as we saw it, and did a couple of things.
One, we could start to see that the -- it goes nuch
deeper than just getting people's attention.
Because when you optim ze for getting someone's
attention, it turns out, instead of just getting

them distracted, it's nmuch cheaper for the algorithm
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to essentially clinb inside and get people addicted
to needing attention, which i mediately has obvi ous
ment al health issues.

Then if you're on a web page, and you're
having to -- you only get validation, |ikes, and
foll owers when you post, |ike, the highlight Reels
of your life, and you're aware that | only get |ikes

representative of who | really am that sets up a

break between what | think people want of me and who

| really am which creates the preconditions for
mental health issues, because you're being perceived
in a way that you think you need to be, but not how
you actually are.

Q. Now, you're not a nental health
prof essional, correct?

A. No.

Q And so when | ask you these questions, are
you answering these questions as a designer and
devel oper of web design?

A. Yes.

MR. STANNER: Obj ecti on.
THE W TNESS: Exactly.
BY MR. M GLI ORI :
Q s it a conponent part of being a designer
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and devel oper to understand the perceptions of the
user ?

A. Yes, that's right.

Q Why ?

A. It is our job as designers to be able to
get inside the heads of our users so that we can
deeply understand what is the experience |like to be
them So that we can make products that work with
t hem

Q And when you focus on the word "humane" in
your nonprofit or in the work that you did with your
dad, humani ze --

A Yeah.

Q -- does that have an inportant role in
what you're tal king about in terns of understanding
the user's perception?

A. Yes.

MR. STANNER: Conti nui ng objection.
BY MR M GLI ORI :
Q How and why?
MR. STANNER: Same obj ecti on.
THE W TNESS: Because to be humane is to
be responsive to human needs and consi derate of
human frailties. That is ny father's definition.

To do that you have to be very aware of hunman
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frailties, our vulnerabilities, so you can wrap
around and protect them

So, for instance, as a designer, you know
that if a user stops using your platform there is
actually -- there are ways of using those human
vul nerabilities to get themto cone back.

An exanple m ght be, after you stop using
the platform if | show you a set of pictures of
your friends and say all of these people m ss you
and they want you to cone back, well that's a very
effective way of harnessing the vulnerability or how
t he human m nd wor ks of, essentially, social
reciprocity and social | oss.

And it turns out Facebook exactly did
that. They sent -- they may still do -- what are
known as, |ike, come-back e-mails that include the
faces of all of your friends, or many of your
friends, that says, like, these people mss you, and

t hey nane them by nane, even though that's not

what the -- what your friends actually said.
So this is an exanple of how |, as a
desi gner, know how to design a systemthat, in this

case, 1S I nhunmane. Yes.
BY VR. M GLI ORI
Q. Ckay.
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saying that their -- the CEO of Netflix -- that
their chief conpetitor is sleep?

Li ke, every tinme that you are not | ooking
at the platform and doing sonething else is an
opportunity for a conpetitor to get you to use their
platform And the nore that you are beholden to
checki ng your phone to see did sonmebody |ike ny
phot o, has sonebody comented in a way that |'m not
going to like, did sonebody el se get nore |ikes than
me, that creates anxiety and stress | oops.

BY MR. M GLI ORI :

Q And does infinite scroll play into that
same phenomenon?

A. Yeah.

MR. STANNER: Same obj ecti on.

THE WTNESS: Infinite scroll is an
I ntentional renmopval of stopping cues so that your
brain doesn't wake up to catch up with inpulses. So
It sort of -- it creates that hypnol ogic state where
you just keep scrolling. Doonscrolling would not
really exist without infinite scroll.

BY MR. M GLI ORI :
Q. What is the word "doonscrolling"? | have
seen it before. What does it nean?

A. |t means when you are getting a feed full
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MR MGLIORI: Okay. And let's go to the
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next one, Exhibit Number 8.
(Wher eupon, Raskin Exhibit 8 was marked

for identification.)

MR. MGLIORI: Exhi bit Nunmber 8 will be an

exanmpl e of Ti kTok.

Go ahead, G na.

(Video playing.)
BY MR. M GLI ORI :

Q Does Exhi bit Number 8 accurately depict
t he technol ogy that you devel oped in 2006 in the
Ti kTok format?
A. Yes.

MR. GREEN: Object to the form

MR. M GLIORI: Ckay. s that it, G na?
There is one nore, | think.

This will be Exhibit Nunmber 9.

(Wher eupon, Raskin Exhibit 9 was marked
for identification.)

MR. MGLIORI: Go ahead and play it.

This is a YouTube exanple of infinite
scroll.

THE W TNESS: Uh- huh.

(Video playing.)

Iy
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BY MR. M GLI ORI

Q. Does Exhibit 9 accurately reflect the type
of technol ogy that you devel oped in 2006 for
infinite scrolling?

A Yes, it is.

MR. KEYES: Objection to form

MR. MGLIORI: And that should be it, |
think, right?

THE W TNESS: Actually, all of these are
very good exanples of one of the other things that
we know as designers, which is that to maximze --
well, how often sonmebody will check back, sort of,

i ke, colloquially the addictiveness of something is
about -- and it's actually what every casino

desi gner knows -- is when you give sonebody a
random vari able award, which is to say you give
different kinds of, like, stimuli, inputs in a sort
of random sh way, in a random sort of pattern, which
I's exactly what happens every tinme you scroll. You
don't know what you're going to get. It's just |ike
pulling a slot machine. That is the thing that
maxi m zes engagenment and retention.

MR. STANNER: Move to strike.

Nonr esponsi ve. Undi scl osed expert testinony.
Iy
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soci al nmedi a?

A. Yes.

Q How did you feel in 2012 when you started
to do that kind of analysis?

MR. STANNER: Obj ecti on.

THE WTNESS: It is a very hard thing to
realize that something that you nmade thinking you
wer e hel pi ng, when you get on to a bus or a train or
you go into a classroomor you're talking with
friends and you watch their thumb flicking and
flicking and flicking, or when |I have watched ny
friends' kids be unable to get their attention, I|ike
ki ds not getting their parents' attention, because
of something |like an invention that | had nmade t hat
I' s now being used for sonething else, it's very
hard. Like that is a deep, hard, sick place in the
pit of my stomach when | really get in touch with
it.

BY MR M GLI ORI :
Q The next paragraph says that [as read]:

Back in 2006, Raskin was trying to solve
t he clunky experience of next-page button that
I nternet users continually had to click.

Ironically, his goal was to stop disruptions to a

user's train of thought. "My intention was to
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create sonething that could focus our attention and
control our tenpo when on websites and apps."”
Do you recall, is that sonething that you
said or would have sai d?
A. Yeah, it sounds |i ke exactly sonething I
woul d say.
Q And that was your state of mnd in 2006
when you devel oped it?
A. Yeah, that's right.
My father had a line, which is, you know,
a user's train of thought is sacred. Anything we do
t hat breaks that train of thought, that takes them
out of their agentic doing something and into what
t he conputer wants of you, that was doi ng sonething
non- humane -- i nhumane.
MR. STANNER: Move to strike as

nonr esponsi ve.

BY VR. M GLI ORI :
Q. The next paragraph says [as read]:

Raskin didn't foresee how tech giants
woul d exploit his design principle, creating apps to
automatically serve nore and nore content w thout
your asking for it - or necessarily being able to
opt out. Finish watching a video on YouTube, the

next one |l oads instantly. Go on Instagramto | ook
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at a couple of pictures and you're still mndlessly
swi ping half an hour |ater.

I's that how you first started to see your
technol ogy being used in the social nedia context?

MR. STANNER: Objection to the form
Opi nion. Foundation of this docunment.

BY MR. M GLI ORI
Q | ' m aski ng what you saw.

MR. STANNER: Sane obj ecti ons.

THE W TNESS: Yes, that is what | saw.
BY MR. M GLI ORI :

Q Then you're quoted here [as read]:

Quote, | think when |I | ook back, the thing
| regret nobst is not packaging the inventions with
t he phil osophy or paradigmin which they're supposed
to be used. End quote.

I s that sonething you said?

A. That is sonething | said.

Q. And what did you nmean by that?

A. | meant that every tinme a designer or a
t echnol ogi st invents a new piece of technol ogy, at
the same tinme they have essentially invented a new
class of responsibility.

We didn't need the right to be forgotten

until the internet could renmenber us forever. And
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we didn't need the right to privacy until Kodak
started to produce the mass-produced camera and we
coul d be captured everywhere.

And in the sane way, when you invent
something like infinite scroll, we didn't need the
right to have technol ogy give us our inpulse control
back until we started to take it away. That's what
| mean by packagi ng the phil osophy of how sonet hing
shoul d be used while you also make the thing itself.

MR. STANNER: Move to strike.

BY MR. M GLI ORI :
Q There's a quote after that fromyou. It
says [as read]:

There was a kind of naive optim sm about
t hi nking that ny inventions would live in a vacuum
and not be controlled by market forces. End quote.

I s that sonething you said?

A. Yes.
Q. And is that something that -- when did you
realize that that was naive optim sn?

MR. STANNER: Object to form

THE W TNESS: Someti me between, you know,

2012 and 2017. It was sort of a grow ng, gnaw ng
feeling.
111
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BY MR. M GLI ORI :
Q The final line of that page says that [as
read] :

He deeply regrets the unintended
consequences of his invention - hours, even
lifetimes - of mndless surfing and scrolling.

| s that consistent with the -- how you
felt once you saw how your technol ogy evol ved
t hrough social medi a?

A. Yes.

MR. STANNER: Object to the form
BY MR M GLI ORI :

Q Let me show you another article.

This will be Exhibit 11.

(Vher eupon, Raskin Exhibit 11 was marked
for identification.)

BY MR. M GLI ORI :
Q. What i s CNET?

A. CNET is a technol ogy news website, maybe
magazi ne.

Q Do you recall giving an interview with
CNET?

A Yes.

Q This is a CNET article entitled "Facebook,

Twitter are designed to act |ike 'behavioural
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STATE OF CALIFORNIA )
COUNTY OF YOLO )

I, ELAINA BULDA-JONES, a Certified Shorthand
Reporter of the State of California, duly authorized
to administer oaths pursuant to Section 2025 of the
California Code of Civil Procedure, do hereby
certify that

AZA RASKIN,
the witness in the foregoing deposition, was by me
duly sworn to testify the truth, the whole truth and
nothing but the truth in the within-entitled cause;
that said testimony of said witness was reported by
me, a disinterested person, and was thereafter
transcribed under my direction into typewriting and
is a true and correct transcription of said
proceedings.

I further certify that I am not of counsel or
attorney for either or any of the parties in the
foregoing deposition and caption named, nor in any
way interested in the outcome of the cause named in
said deposition dated the = day of

, 2025.

ELAINA BULDA-JONES, CSR 11720
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