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2016 H2 Results

Goal

Deep understanding of teens B
Define 2017 strategy for winning teens B
Execute on H2 workstreams C
Build the Teens team B
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Facebook Inc. Share

5 Note: Youth: <=18. Estimates are approximate based on a combination of Onavo and internal data.
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O Or more social

Spent on Social Apps, US Android Teens
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Note: Data from Onavo — absolute numbers may not match internal analytics.

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-046-00241547



Case 4:22-md-03047-YGR Document 2889-61 Filed 03/27/26 Page 8 of 28

Facebook’s areas  teen reach now e; United States, Cat
European countries. LatAm, MENA, and SE A sia all do well
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WhatsApp’s teen reach is high in LatAm, South Asia, and parts of Europe
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Instagram is the most popular family aj

for US teen reach, and also reaches most of Europe

Instagram 70%-+ 30-day teen reach
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ada, Australia, Newv \d, and parts of

Snapchat has h
Western Europe

10 ‘Snapchat 70%+ 30-day teen reach
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jram’s popularity

1g ~25% of U.S. teens |

edicated users of
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US Facebook, Messenger, and Instagram ‘saturated’ time spent /WAP
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Source: UK data. Ofcom Children and Parents: Media Use and Attitudes Report. November 2015, November 2016
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ioca!e combi mt lons Wh@r@ we are mos*% popular.

3: Adults are | natic. Unless we allow teens to share separately from adults, the rest of world will
inevitably foliow the decline of teen engagement in the US and EU. We should invest in better audience tools,
content, graph segmentation for new teen users, and teen-centric growth, friending, and ranking

Real World Social

adults are ( JDK. Fundamental differences between nuclear family structure and extended
fam éy gtmdw@ RoW teens okay with adult-inclusive sharing, and RoW will not inevitably follow US and
EU. We recognize but are explicitly not operating against this possibility.

4: Pre-teens are L
as 5-10 and grow usage via their parents. B g
help them establish their first social graph, o ' with them over time.

5: Teens al life and social entert: it. Better enabling sharing ) and remixing of video about
g@ClaE entertainment topics like @mrts Stam Smg@ and Sh@WS can help win m@k and grow teen social activ vity

Ul3

6: Teens ecific video. Increasing
on our apps can in

the amount of highly relevant and engaging teen content
ipact not just watch time, but socia al metrics like sharing, commenting, and daily use.

Social
Entertainment
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 We have demonstrated that U13s successfully convert to FBF apps as teens
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Win at US teen daily social use case for broadcast
sharing, direct messaging, and stories.

Strong FB areas in
RoW, US, Europe

Where FB is working, ship camera + stories and
segment audience and graph to allow teen social
sharing to coexist with adults.

Under 13s

United States

Create fun, regulation-compliant visual messaging and
platform sharing experiences for the enormous
untapped segment of kids and parents.
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US, Europe

Pilots: Egypt, Colombia,

India. Mexico

Increase the amount of great teen-relevant video on
Facebook to accelerate engagement and sharing.

Give teens better mechanisms to discover
entertainment content and share it with their friends.
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What Winning Teens Looks Like - H

+0% total Teen TS
High confidence in age Establish a baseline, track and flatten decline
modeling

+700K Teen DAP in US Drive Instagram growth in the US

1) Cohort of new users: 1) Shift new cohorts of teen users to a usage

+3% DAP/MAP US; pattern that represents healthy usage

+3% DAP/MAP Brazil  2) Increase sharing with audience control and new
2) +10% sharing camera

Testing with 10,000 kids
and parents

Plan to ship in early H2 due to privacy + policy

1) +0m DAP in US
2) +30% video TS in Pilot
Countries

2) Pilot countries growth in content and connections
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S teen graph
declined since 20

« Audience: Teens are worried about who will see their posts

« Creative tools don’t match expectations for self-expression

19
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| Social: Where FB is working w usage and sharing with better friending and

Facebook Real W
audience models

d lack of
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e Enable teens to ¢ N

core composer a

als:
For cohort of new users: US: +3% DAP/MAP a
Audience control and camera: +10% sharing
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Entertainment: He'p teens to share g

stars, shows, songs,

E"E much tm Uni t@d ,,,,, >tates and V

Vestern Euro
teenagers to share about their daily lives.

pe, Facebook is no longer the social and communication app for

Solution:

Invest in Social Entertainment to provide teens a Cmmmemmmw daily social use case of discovering and
interacting around media, where teens spend 60% of digital time

vvvvvvvv 2

« Build new tmég mr video creators to manage ’m@ mm ty mmm@ successful and famous on Facebook

- Enable easier discovery of entertainment content in Feed through a combination of new content formats, PYML
anc

Feed ranking

dia Cem poser. Enable teens to use existing videos, songs, and photos as a basis for creativity and self-
by building new tools for capturing, oo and gmr Igle

m countries by +30%
,,,,, +0% DAP compared to |
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we should build Identity &

currently not served

d families.

« [Initial focus on ages 5-10 as the best kid segment to enthusiastically connect with parents

friends

« Enable fun, visual & text communication with family &

d accounts and

- Enable parents to use
friending

Goal: Testing with 10,000 kids and parents, on track for Q3 public launch
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2017 H1 Priorities and Partnerships

Team Initiatives
FB Real World Social Peer friending, audience controls PO

FB Real World Social Visual sharing audience and art P1

FB Social Entertainment  Video content and discovery in Feed P1

FB Social Entertainment  Remix and re-share videos, songs, GiFs P2
U13 U13 messaging app, kid identity P1
Partner Initiatives Projects Priority
FB Growth PYMK, contact and graph import PO
Instagram US teen daily sharing use case PO
News Feed Teen connections and content P1
Games Instant games in Feed P2
25
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d future asks

ience

 Messenger: Emerging data suggests the importance of Messenger to our success with teens

We’'re less far along with this und

than other a

PPS
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