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From: I | O-THEFACEBOOK/OU=EXTERNAL
(FYDIBOHF25SPDLT)/CN=RECIPIENTS/CN=FC444336C38E49AAB4513E56A5D87E8BA]

Sent: Fri 12/15/2017 10:01:11 PM (UTC)

To: N

Subject: Message summary [{"otherUserFbld";100023130040222,"threadFbld":null}]

Attachment: White Space.pdf

Attachment: 25463576_133307057450295_38438796_n.jpg

F (12/15/2017 12:48:57 PST):
>Sorry | was low energy. | feel very disconnected, meetings like that drain me. It's difficult for me to understand how
simple decisions take hours. Sorry if this sounds like a criticism, but it really gets to me.

(12/15/2017 12:49:23 PST):
>| will look into survey metrics for parent value prop.

N (12/15/2017 13:49:52 PST);

shared: White Space.pdf
(12/15/2017 13:50:20 PST):

>A | didn't get to give it to you in person before you left. The above is the "What are the needs for 8-12 year olds?"
presentation | wanted to share with you.

F (12/15/2017 13:58:25 PST):
>No no, I'm coming back to office. Today is shit -- come to office, leave office come back, eave again, etc.

(12/15/2017 13:58:30 PST):
>Work life balance :-D

(12/15/2017 13:58:56 PST):
>Saw your first message -- | wish there was a HUG reaction!

I (12/15/2017 14:01:11 PST):

shared: 25463576_133307057450295_38439796_n jpg
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Objectives
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The story on a slide

Your target cohort Their dllgtl'f_ﬂ
: ior is

d by the 6

are the heartlond
of younger Gen Z
— they operate
and are unified
like a tribe and
they are looking to
actively

human bef " Digital play and
and whilst th ' engagement s not
2y - without its
= e . currently, there is ' tensions, and for
DC”UCTPU‘L_G in the ) 1 an opportunity to the tribe the digital
world around = X ¥ apy '~ ‘worldcanbea’
them : ; i e creativ complex, daunting
| o ¢ and sometimes
tired space
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‘8-12 year olds are the core heartland of
young Gen Z. and operate like a tribe
‘within their'generation - we like to refer
to them as the Global Tribe of Kidhood.

Their world is generally much more open
and there has been significant softening
_or blurring of boundaries across age,
gender, ethnicity which means this

- cohort share many values.

Their outlook Is one of inclusivity,
kindness and'they prioritize equality
above all else.

HIGHLY CONFIDENTIAL (COMPETITOR)
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Within the tribe, they seek variety across digital and
physical worlds and look to actively participate

Development

Inereased co-ordination -so physicol activities are-
mare fun

Curious about the way things work — thinking in
concrete terms

Improving fine motor skills
create

able ta make and

Privocy becomes important as puberty beagins, as do
friendship graups

CREATE

HIGHLY CONFIDENTIAL (COMPETITOR)

products

Grown-up with unprecedented access to content
skills ond knowledge

“Extracurriculor expected o

Trends start on YouTube, canstant cycle of joining
in, getting caught up in hype

Persanalization encouraged and seen as positive

Boundaries to adult world are more fluid, hove

occess to news, information and content on o more

equal level to adults
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Behavior

Console/computer gaming - making worlds is
- —commonploce-e.g-Minecraft —

Hocker mind set - changing things to moke them
-work the way they want

Practice and perfect to porticipate in trend crazes —
‘e.qg. Slime, scientific experimentation, Fidget
Spinner skills

Low patience for finding on demand content -
expect to he able wotch or find out ‘how to' in
a matter of seconds

Desire for deeper more mature centent happens
earlier — seek authenticity and 'grit’

META3047MDL-047-00728631



Case 4:22-md-03047-YGR  Document 2889-63 Filed 03/27/26 Page 8 of 53

They have time to get stuck in to whatever their
heart desires and are not shy of trying anything
once, if it can lead to being involved
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Create oin In Upskill
The stage where digital creativity booms. Drawn more to what unites than rather than With exposure to endless demos and
Uptake in digitol platforms and increased tech what mokes them stand-out. Eager to tap into tutoria's, they have the resources to learn
skills combines with their enhanced social triba! energies and take part in united —  new skills they're inspired by. Upskilling has a
relationships and digital becomes their experiences. Very open to trialling new and [ direct impact on confidence and skills are a
expansive playground to express, make and novel things big part. of Yjoining in' providing fertile social
share 7 5 =
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Yet ultimately, their values, and what is important
to them, have been influenced by the times and
society they have grown up in

Growing up as digital natives, technology has
allowed the tribe to become global citizens. It
has presented access to deep knowledge and
diverse viewpoints, changing how information,
ideas, and people move across time and space

Resulting in the reframing of traditional
institutions and concepts for young people
today...

Bocklash of
Fl'mtnshnr.li and
URPOSE portrayals of
B perfection,
Busy lives and
schedules lead to time
and energy spent to
6 require meaning =
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And they connect and engage with key brands who

reflect their values, and facilitate their needs

PURPOSE

&

Tools allowing

Connect with them to filter

stories, people
and brands
with a purpose

and tailor
brands and
experiences

o

HIGHLY CONFIDENTIAL (COMPETITOR)

AUTHENTICITY
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Sensory as

mode of
playful, primal
engagement
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SELF
EXPRESSION

J

Tools to help
them be free
and

spontaneous
with humor as
key language
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There are brands that successfully engage and connect
with them as they transition from fun-seeking kids into
socially aware pre-teens

CHILDLIKE AND CAREFREE LEARNING CODES OF COOL EMERGING FROM KIDHOOD
Looking for brands that help them Looking for brands that serve as Looking for brands that allow them to
have light-hearted, playful fun social currency or markers of cool project a more mature image
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Beyond their values, and their need to
connect with each other and to have
relevant brand relationships, there are 6
under lying motivators of human
behavior which influences all aspects of
their life - including digital

Safety & security

e

HIGHLY CONFIDENTIAL (COMPETITOR)

Understanding me

Creativity & Adventure &
expression exploration

Love &
comfort

Belonging & Achievement &
inclusion SUCCess

My place with others

Page 12 of 53
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CREATIVITY & EXPRESSION Creativity &

expression

Between the ages of 7-12 kids are on a
mission of self -discovery. They are looking to
express their individuality ond independence
through their own creativity and expression,

whether it's through the way they style
themselves or their individual world of play.

There are no strict rules in their world and
they'll happily hack and problem-solve in order
to find their own answers.

*Technology is cool becouse there is so much you
can do, you can create anything and pragram it, |
can make a website, | can edit everything in
Photoshop, | can just invent things and mess around
and | aiways end up making things."

Allie, aged 11

ST
META3047MDL-047-00728637
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LOVE & COMFORT

‘I want to feel safe and cared for

As a result of more open relationships with parents
and heightened access to the news and what's going
on around them, they know the world is o big, bad
place and are looking for reassurance. There is so
much thot they can’t control or chonge ond they wont
to feel safe and protected.

As well gs this, they're aware of the pressures and
responsibilities that come with being a teen/adult and
wart to rerhain in the comfarting world of being a kid.

“The best thing about being 9 is just being able to do
lots of fun stuff with my friends, but also with my
family. | have a mom, dad, step mom and step dad

and two sets of brothers and sisters. Sometimes just

being home with them is most important”™
Aiden, aged 9
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Love &
comfort
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BELONGING & INCLUSION

‘l want to join in and be ; , Belonging &
one of the gang’ . | iz inclusion

A key trait of the tribe is joining in and feeling
a part of something bigger than them. They
are looking to feel accepted and included
within the group, whilst at the same time
understanding their own role and position
within the bigger picture.

“l spend a lot of my time in the Discovery
section on Instagram! | don't really post, but
it's important for me to know what the latest
goings on are — my friends look to me for
that! I'm kind of known as being the one who
knows everything”

Grace, aged 12

HIGHLY CONFIDENTIAL (COMPETITOR) — 2 ' META3047MDL-047-00728639
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ADVENTURE & EXPLORATION

0 - Fraed] | Adventure &
w_(_lrst reedom to or'z_. exploration
discover and take r

Kids have an innate desire to explore —
they are on an ongoing quest to make
sense of the world they dre growing up
in. Their curiosity and inquisitive nature
means they are happy to dare and take
risks in order for greater discovery.

“Minecraft is where | spend most of my
time because it’s impossible to do it all.
You get to be creative, you can play
with other people, you can add to
it/change it, there are mini -games
within in. It’s not possible to get bored."
Allie, aged 11

META3047MDL-047-00728640
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‘| want to have fun and be in the moment’

Gen Z are more than aware of the complex
world around them and the pressures they're
under in school and extra-curricular activities.
Ultimately when they switch off, they want to

just have fun and be in the moment. They

want to do things that are novel, new and
original to maximize on the fun-factor!

"l just love to hangout with friends, talk about
fun stuff we can do after school is out - what
we'll play, or talk about or places we will go”
Gabby, aged 9

HIGHLY CONFIDENTIAL (COMPETITOR) B . L META3047MDL-047-00728641
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ACHIEVEMENT & SUCCESS

‘| want to feel proud of
what | can do’

At the age of 7-12, there's little that kids are
actually in control of, so they seek to express
their autonomy in ways that they can. When
they put themselves in charge, they have a
sense of achievement andtheir sense of
control ignites a desire for success.

“Me and my friends love to game, together
and on our own. We arrange playdates on
our tablets and phones so we can share our
game levels ond completions with each
other! It's good to win but it's also good to
know how to do more"
Aiden, aged 9

HIGHLY CONFIDENTIAL (COMPETITOR)
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T!u?re are ‘I want to understand myst'f i
dlgltﬂl and create my own ldeﬂﬂty Visitgingine

offerings
already well

serving these
behaviors as J Creativity & Adventure &

expression exploration
they are P b

‘I want to have fun
and be in the
moment'

Feels like: lively,
newness, novelty,
originality, enjoyment,
happiness, being in
‘the moment

Safety & security

Belonging & Achievement &
inclusion success

My place with others

Py J
HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-047-00728643
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Tablet and phone suit different behaviors and
occasions, though these are not mutually
exclusive...

As tablets are accessed from an early age, they
automatically associate this with more playful behavior e.g.
large screen gaming. However, they also turn to tablet
usage for deeper immersive occasions such as watching
longer form content, and deeper narrative game play.

But, there is huge excitement upon receiving their first
phone — or knowing it's on the horizon. They know that it
will change their behavior, but this predominantly revolves
around being more mobile, and have further moments of
personal and private time. Opposite to a tablet, phone
usage is associated with private, bite-sized viewing and
always accessible messaging, communication and gaming.

Overall, platform isn't felt to be a barrier to app usage,
and the cohort feel that the core reason why they

wouldn't have the same apps across all platforms would
be due to technical barriers i.e. storage, device availability.

“There's no real differ e pps tha
phone, you just have t ut so
on tablet” Aiden, aged 9

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-047-00728644
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Exploring kids' digital worlds with experts in the field
unearthed some pre-existing and emerging themes
which should be considered for future propositions

EMERGING : . EMERGING . EXISTING

' Iy ot : - ) Connecting in the global
2 Mixing pluy“_ A = g S — playground

-

EMERGING =~ : b EXISTING EXISTING

* Creatin : Privacy and safety Episedic/content and;narrative

EMERGING _ EXISTING - " 5 EXISTING
* %oy
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o eUpEkl . '_@rlwng :(0 ysical from l‘.gltl.‘_.‘l' y

’

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-047-00728646



Case 4:22-md-03047-YGR Document 2889-63 Filed 03/27/26 Page 23 of 53

EMERGING THEME: CREATING CIVIC PURPOSE

With access to information on a global scale comes
increased awareness of the world they live in and as o
result, kids are aware of the importance to do good and
take a stand for things that aren’t always 'fair’ or ‘right’.

Movements like Black Lives Matter and #MeToo gain
widespread recognition and these messages filter down
into kids' worlds and the school system. Images of kids “Kids are absolutely into doing

attending rallies and demonstrations creates a feeling :
that kids can get involved too. Conversations around things to help others around them.

They would love a space where
they could look to find what needs
fixing in their local area ar
The tribe learn from, and look to express themselves, via * community, and share what

digital platforms to fulfil their civic purpose — A _: they've done”

politics take place ot school with a push for kids to be
engaged and act in ways that they can on topical issues.

Sharna Jackson
Digital Strategist

HIGHLY CONFIDENTIAL (COMPETITOR) ' ' ' META3047MDL-047-00728647
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EMERGING THEME: DIGITAL UPSKILLING

With exposure to endless demos and tutorials, kids have
the resources to learn new skills they're inspired by. They
are looking to educate themselves outside the classroom
and have unigue skills and tricks that they can bring to
the table. They know that skills take practice and
commitment, and they're willing to put the time in to
demonstrate their talents or share their skills with family
and friends.

“When you optimize kids' apps for
those under 8, you anly have to
Upskilling has a direct impact on confidence and skills are think about what that kid will love

a big part of ‘joining in' for the tribe, and providing fertile and enjoy, but when you are
social currency. designing for those over 8, you
have to optimize to help them
create something someone else
will see.”

David Glauber
Content Director, Toca Boca

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-047-00728648
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EMERGING THEME: MIXING

An emerging theme amongst this cohort is watching
others during game play and also involving themselves in
the game experience. This is a new trend of neither purely
watching or playing. Microsoft ‘Mixer” is currently the only
streaming service that offers viewers real-time influence
and participation in live game streams. Streamers and
viewers can connect like never before, engaging together
to create a whole new streaming experience.’

For the tribe, this is a chance to join in and have fun with

friends, merging their own world with the world of their
game.

HIGHLY CONFIDENTIAL {COMF'ETITOR)
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“You aren't just playing the game
yourself, you are participating with
others and passively watching to
see what happens. This is
completely different from gaming
in the post and also different from
multi-player gomes. It's more like a
social experiment”

Cav Caviness
Senior Product Mgr, Hulu

META3047MDL-047-00728649
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EMERGING THEME: SPREADING KINDNESS & ANONYMITY

Mindfulness and the theme of spreading kindness is a
theme that permeates the tribes lives. They are on a
canstant quest for authentic.

Their filters are fast and efficient. Kindness, positivity, real
talent and storytelling are all speaking to their emotions,
and their choices are underpinned by high-levels of
emotional intelligence. They are locking for ways to
spread kindness throughout their lives but don't always
have the confidence to do so. Facilitating the spreading of

kindness through anonymous sources is a great way of
doing this.

HIGHLY CONFIDENTIAL (COMPETITOR)
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“Receiving a 'like’ or a positive
comment on social media releases
dopamine - that's why these apps are
so addictive. But, Gen Z know the
negativity of social media, and the
individual platforms. but they also
know it's a user fault, not a brand fault.
Platforms like TBH allow them to share
positivity, which combats the negative,
but also allows for them to remain
private, t's a Gen Z dream!”

Deep Patel
Gen Z Entrepreneur

META3047MDL-047-00728650
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#°

Existing themes are still'valid, however,

\

PRIVACY AND DRIVING FROM
SAFETY DIGITAL TO
PHYSICAL

HIGHLY CONFIDENTIAL (COMPETITOR)

and should

CONNECTING IN
A GLOBAL
PLAYGROUND

countrie:
instantaneous tha
YouTube.

Kids are constantly

ing in o global
nd sharing
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EPISODIC
CONTENT AND AUTONOMY
NARRATIVE

Kids have been generating
content for some timea now
but their expertise is
growing. Young digital
hackers ore creating their
own content that is shoping
the future of content
creation, They are not

follawing the rules of the
previous generation, they're
making riew ones

(9]
th
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Despite proliferation of digital tools and trends,
digital play and engagement is not without its
tensions. It is in answering these needs where the
prime opportunities lie

Fm digltally busy ahd active But I'tn hored most of the time Bt here drefew thatall
games that allow
- ok b el gl g free play and no restrictions
 have r % But it's hard to know what is
downtoad y woith paying tocer playlng o . But | don't want to be on social
| warit to express myself digitally miadio

ove xplore and learmn new But | often find inoppropriote
things content
I'm physice ocial, ond spend my But these worlds don't colllde
on digital
| want to be part of the social 5 = "

| want to keep up in the digital world But | don't know what I'm doing

| want to be digitally creative and But my digital time is structured
engaged

But anline people can be mean

But In terms of apps I'm cought
between child and teen

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-047-00728652
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And as a Generation who thrive on
hacking, mash-ups and creation, there is
an opportunity to reflect this trait,
combining their behavior needs within
the 6 human motivations, in order to
combat their digital tensions and take
future propositions to the next level

e

HIGHLY CONFIDENTIAL (COMPETITCR) META3047MDL-047-00728653
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There are existing, leading digital offerings that
have combined behavior needs successfully, but
there is opportunity, space, and need for more

Creativity Adventure

Creativity e
Achievement & &

&
expression

Belonging

& inclusion & =uccess

expression exploration

e
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Feels like: independence,

Transforming the
motivators, and the
behaviors within
them, into a useable
tool, we can shift and
combine these
behaviors in order to
creatively respond to
identified tension
areas

problem-solving

ADVENTURE &

THE OPPORTUNITY
GENERATOR

Feels like: achievement, success,
stoture, feeling in control,
autonomy, being in charge

29
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| want to express
myself digitally, but |
don't want to be on
social media

| want to keep up in
the digital world, but
I 'don’t know what
I'm doing

Love & Adventure
e e exploration

¥

PRE SOCIAL

SHARING

HIGHLY CONFIDENTIAL (COMPETITOR)

DIGITAL BOOSTING

I'm physically social,
and spend my time
on digital, but these
‘worlds rarely collide

CREATIVE
COMMUNICATION
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I'want to be digitally
creative and
engaged, but my
digital time is
structured

| thrive on freedom in
game play, but there
are few games that
allow free play and
no restrictions

Adventure
&

exploration

Creativity

UNSTRUCTURING

OPEN-ENDED
STRUCTURE

AUTONOMY

30
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| want to express
myself digitally, but |
don't want to be on
social media

Creativity
&
expression

Love &
comfort

PRE SOCIAL
SHARING

6
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Pre Social Sharing

Creativity
&
I want to express myself digitally, but | don’t want expression

to be on social media

Current Behaviors
Collated a range of digital skills up until this point
Laook for ways to connect to the tribe through shared experiences
Aware of social media platforms and usage. but not ready to expose themselves. But how do they share?
Current digital expression through curated YT subscriptions, and have attempted own viogs
Thrive on challenges - digital and physical

Global Buddies

Discovering o world of kid-influencers,
Like o version of 1G but less obout
shawing offfprefessional images and
mare abaut row, homemade content
about them and their lifestyle. Could be
paliced more strictly, maybe even by the
ribe themselves

Pop Culture Content Creotor

Create storiesfanimations/shart form
content using ingrediants and elements
of populor culture, to share os o
storyfnarrative with friends. Can be
purely for fun, or to share and attroct
fallowers

Chaollenge Me

Enabling them ta step into the shoes
of influencers hy being set regular,
sophisticeted challenges to design
and created against and share their
content

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-047-00728659
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I want to keep up in
the digital world, but
| don't know what
I'm doing

Adventure
&

exploration

DIGITAL BOOSTING

6 34
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With an understand that digital is the
beating heort of their generation, the tribe
“are eager to further themselves and their
skills in this arena.

‘From learning coding in'schools; or self
taught, and a heightened awareness of
YouTubers and other entrepreneurs their
own age, they know what is possible
through upskilling and applying themselves.

Not oll members of the tribe are s
advariced as each ather, but they share the
desire to master digital skills for the future -
and for entertainment.
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Digital Boosting

Adventure
&

| want to keep up in the digital world, but | don't exploration
know what I'm doing

Current Behaviors
ALFLC’IHL] high numlj(a nr apps to goin social frer:tic-m'c.urrenc‘,-'

Achievernent, success. stature,

feeling'In control,

: but lack knowledge ‘outonomy, being incharge,
app to another - jock of all tre 1 of none syndrome

Results in boredom and not achieving po

inquisitive, curiosity, adventure.
_discovery, grawth,
risk-taking, daring, bravery

Tribal manifestations:

iCreator

Digital experience whers game
creationicoding is taught through the
app experience, gome is then ployed
and |s sharable with friends to review
and feedbock - opportunity to work
together to strengthen creation. New
skills learnt unlock levels

Game Reviewer

Collection of gomes in progress, play,
learn and review, BETA. wireframes,
expert review, functionality feedback,
hulld your leaming stotus. opinion
impartance builds

et R “| always check YouTube and Instagram so I'm
il 0 Create own
qgrﬁ?:s.fplurforms and submit to be up 1o ﬂcrte and, ptﬂy IU{S Df Sﬂ'iﬂu gumes. bl..ﬂ'

:el\l'iewed and mentared by digitol feaﬂy l 'm not an exp - Fﬂ l:my of t 'ESE th[ngs
nthiencers e' 12 :
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I'm physically social,
and spend my time
on digital, but these
waorlds rarely collide

CREATIVE
COMMUNICATION

O .
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Creative Communication
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Creative Communication

Belonging

& inclusion

I'm physically social, and spend my time on digital,
but these worlds rarely collide

Current Behaviors
Having to use mare trad|

Hly together

Fantastical Friends
Toking the communicotion basics and
adding o fontastical elemant ta them -

Everyday Storfes
7 Story-telling your day/lifefeelings via
*.* erentive and digitl play. Being oble to

avideo chot service, like GH. but eoch
user has an AR filter type
charoctedemojl head. Removes ony
shyness, and includes playfulness

Digi Sleepovers

Being able to host o digito sleepover
or party. where ol attendees hove
access to control the music, lighting,
mood, decorations. theme, etc,
digitally

HIGHLY CONFIDENTIAL (COMPETITOR)

send your doy in ovotar actions, ond
share your moods ond feelings os o

! : memefcharacter/filter to your closed

qroup
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N
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I want to be digitally
creative and
engaged, but my
digital time is
structured

UNSTRUCTURING
STRUCTURE

ag
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Unstructuring Structure

-
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Unstructuring Structure

| want to be digitally creative and engaged, but my
digital time is structured

Current Behaviors
. S ed digital play time

e app to anoth

Sometimes are unable to imme

Seomless syncing

Digita] experiences that outomatically
mave from ane platform to anather,
with no break in gume play or
experience Le. have to share tablet with
sioling. move to mom's smartphone,
gome play continuous where | feft it

Let's Get Phygital

Digital experience that drives activity
to olso toke place in physicol - for nan
plotform times - Lo complete
missions and uplood stotus, coflect
and scan in items, etc

HIGHLY CONFIDENTIAL (COMPETITOR)

Easy Aggregotor
Similar to a news aggregator opp
designed for kids - give them o daily
update so they hovebitesize social
currency ready to go, read it on the way
to school alwoys with new news in
their pocket —

Filed 03/27/26  Page 44 of 53

Creativity
&

Expression

before bedtime
ut
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| thrive on freedom in
game play, but there
are few games that
allow free play and
no restrictions

Adventure
&
exploration

OPEN-ENDED
AUTONOMY

6 .
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As a generation of hackers and creators,
rules and regulations are restricting,
especially when it comes to play — whether
digital or physical.

The likes of Minecraft ond YouTube hove
shown the tribe that, digitally, anything is
possible and that there are worlds ond
places where they create and set the rules
of their own fun. With increased outonomy
from parents, and being include in fumily
decision making, they desire to increasingly
try out their freedom in the dlgitni sphere

HIGHLY CONFIDENTIAL (COMPETITOR) ' META3047MDL-047-00728670
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Open-ended Autonomy

Adventure Creativity
. . & &
| thrive on freedom in gaome play. but there are few exploration expression

games that allow free play and no restrictions

Current Behaviors
*  Minecrafters - tribe have ‘either becarme full fledged experts, or tired of it
»  Playing multiple, quick -fix games to fulfil gaming needs
« Heacking and changing physicalgame play rules where passible to fegl more in control
+  Often push back to physical play, where their imagination sets the rules

Unknown Unboxing
Cratly random digital interaction
whether it's o doily quick play game. o
chollenge, afact Lo investigale. o fiter,
Each day is the digital equivaient of
unboxing/opening o surprise gift

Norrative Creators

Game ploy with multiple narrative
pathways to choose from, different
stary chaices impoct game play,
keeping the gome fresh and new

Rule Mokers

Eeablath inyiis wendsTii duttie “| just want to be able to make my own rules in
wearldigo in friend’s games to share 3 3 0

ideas, set chollenges, watch and learn agame, DF'_be given t_he choice...| Shoufd
skills — means that gameplay is fresh s = e 2 3 "

and different and con be influenced ChUGSE uﬂdthe,gurne Shﬂu’d ch'ﬂngﬂ

by netwark Aiden, Gged 9
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Though these spaces are relevant to the whole cohort, the
appeal and appetite is stronger amongst some ages over

others
UNSTRUCTURING DIGITAL CREATIVE PRE SOCIAL
CTURE BOOSTING COMMUNICATION SHARING
B
8 10 12+

o :
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Within future proposition ideas, it is important to
remember and include the basic digital principles
that appeal to this cohort

As digital natives, and having grown up with technology
looking to include them as well as cater for them, the tribe
have high expectations of the digital offerings that they
come into contact with — particularly if it is designed with
them in mind

: '@ o Bk
Reele 4

STRANGER THINGS = Allow for creativity

Facilitate discovery.

Kids first, but parents too

] @ [
6 47
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More pertinent to note, are the key features within
digital offerings that drive repeat engagement and
return usage

Thriving on being able to create, join in and upskill, features
within a digital offering are akin to physical rewards from
brands for this cohort. Giving them the digital tools to feel
involved in the tribe is what gains traction, and drives
stickiness in app usage and the desire to have access to
these apps, regardless of platform.

Avatar creation

Connected to peers

Customization
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The Opportunity
Generator can
continue to be
utilised internally
with your stakeholder
and product
development teams
to explore further
tension areas and
inspire further idea
sparks

e

HIGHLY CONFIDENTIAL (COMPETITOR)

Feels like: independence,
individ imogination, self-
expression, sity, invention,

BELONGING
& INCLUSION

Feels like: achievement. success,
stature, fecling in contral,
outonomy, beina in charge

Page 51 of 53
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« Presentation of insights and identified opportunity
areas to wider stakeholder team

Explore TPL identified opportunity areds and idea
sparks with product development teams

Continue to use the Opportunity Generator internally
to explore further opportunity areas, and idea sparks
within them

TPL Recommends

» Once a selection of achievable and favoured ideas
have been decided upon, we recommend further idea
generation, co-creation and testing with the target
cohort

META3047MDL-047-00728676
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Thanks

hello@thepineapplelounge.com
(+44) 020 7826 9903
thepineapplelounge.com

W @tplresearch

The Pineapple Lounge
Chester House, Kennington Park
1-3 Brixton Road, London SW9 6DE

The
Pineapple
Lounge

HIGHLY CONFIDENTIAL (COMPETITCR)

Document 2889-63

Filed 03/27/26

Page 53 of 53

META3047MDL-047-00728677





