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■ Pure Daisy Cohort ("'20% of MAU, expected positive impact}: Test results show 
(Column E) that the eco.system impact is in line with our original expectations of positive 
ecosystem impact compared to Pure Daisy Vl tests (Column E). 

• Daisy Controls - Blended Impact: The blended impact (Column C) shows the impact of 
launching Pure Daisy Vl to all users. 

o Daisy Controls Adoption: 
• Consumption Control: Non-Daisy users hiding likes is 0.72% (pre-test estimates were 1 

to 5%}, and Historical Daisy users choosing 'Show likes' is 64% (pre-test estimates were 
"'20%) driven mostly by interstitial QP {61% incremental show like rate) compared with 
megaphone QP {3% show like rate) [�. Based on the adoption rates of Daisy 
consumption control we estimate that after 100% roll out of Daisy Controls 7.5% of 
MAU will have hidden like counts and 92.5% of MAU will be shown like counts. 

• Production Control: Looking at 'days since first exposure' view, 0.7% of users exposed 
will try the feature at least once within 21 days of exposure (2.2% among feed 
producers only) [�. On a per day basis, 0.06% of users exposed for 21 days hid likes 
on at least one post and 0.15% of all posts had likes hidden. [�] 

o App start Regression: In prior versions of the controls test we found significant app start 
regressions due to calculating social context for all users irrespective of whether they have 
opted into Daisy. Fixing this regression allowed us to ship with positive ecosystem impacts. 
Team will continue to iterate on perf post-launch. 

o Launch Press: A key goal of launching Daisy as a control was to ensure people had access to a 
less pressurized feed without forcing users who rely on like counts for brand integration deals 
or who don't feel pressure from like counts. Following our Good Morning America promotional 
segment we've seen a slew af fair-to-positive articles (with Tech Crunch's being one 
representative sample}. 

Launch post 

Ads 

IG Event Based Revenue 

IG Billing Based Revenue 

Ad Impressions, Feed 

Ad Clicks, Feed 

Ads CTR, Feed 

Appwide 

IG DAP 

IG App Sessions 

IG App TS 

Consumption & Interaction 

Overall Likes 

HIGHLY CONFIDENTIAL (COMPETITOR) 

HIGHLY CONFIDENTIAL 

12/11-12/25/19 network test 

Pure Daisy Vl 

-1.0% ± 0.9% 

-0.060% ± 0.189% 

-0.923% ± 0.295% 

-0.7% ± 0.1% 

-0.092% ± 0.067% 

-0.281% ± 0.213% 

-0.290% ± 0.235% 

-1.162% ± 0.320% 

META304 7MDL_RVOL003 

Daisy controls test 3 (fixed perf) 5/11 
- 5/23 

Daisy 
Controls 
(overall} 

Daisy 
Controls 
(new to 
daisy} 

Daisy 
Controls 
(in Pure 

Daisy Vl} 

can't use due to iOS signal loss 

0.107±0.040 0.101±0.086 0.19±0.18 

0.081±0.019 0.098±0.049 0.12±0.13 

0.132±0.082 0.109±0.088 0.29±0.22 

0.023±0.065 0.009±0.082 0.17±0.20 

0.004±0.013 0.005±0.017 0.011±0.043 

0.000±0.014 
0.007±0.040 

0.10±0.10 

0.033±0.016 0.036±0.040 0.10±0.10 

0.051±0.078 0.021±0.083 0.27±0.23 

MET A304 7MDL-003-00075703 

METAMAAG-001-00076382 
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