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UNI TED STATES DI STRI CT COURT
FOR THE NORTHERN DI STRI CT OF CALI FORNI A

Case No. 4:22-NMD-3047-YGR
MDL No. 3047

I N RE: SOCI AL MEDI A ADOLESCENT

ADDI CTI ON/ PERSONAL | NJURY

PRODUCTS LI ABILITY LI TI GATI ON :
- 4 . 4L L L L L i 444X

SUPERI OR COURT OF THE STATE OF CALI FORNI A
FOR THE COUNTY OF LOS ANGELES
UNLI M TED JURI SDI CTI ON

Coordi nati on Proceeding : Judi ci al Counci
Special Title (Rule 3.550) . No. 5255
SOCI AL MEDI A CASES :

- - - - - - - - - - - - - - -=X

THI S DOCUMENT RELATES TO:

ALL ACTI ONS

- - - - - - - - - - - - - - - X

Vi deot aped deposition of JORGE RUI Z t aken at
the offices of King & Spal ding, 1185 Avenue of the
Ameri cas, New York, New York, before Clifford
Edwards, Certified Shorthand Reporter and Notary
Public, in and for the State of New York on March
10, 2025, at 9:45 a.m ET.
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JORGE RUI Z,
having first been duly sworn, deposed and testified
as follows:

DI RECT EXAM NATI ON

BY MS. COLOMBO:

Q Good norning, M. Ruiz.
A Good nor ni ng.
Q We nmet briefly off the record but for the

record, my nanme is Jessica Colonbo and I"'mwith the
law firm Motley Rice and | represent the plaintiffs
in this case.

So -- sOo you just -- you just gave us
your -- your full nane.

Woul d you m nd stating your address for

the record, please?

A My business address or ny hone address?
Q Start with your business address, please.
A My business address is on 151 42nd
Street, New York, New YorKk.
Q Okay. And -- and M. Ruiz, would you
m nd just keeping your voice up a little bit?
A Okay.
Q Sorry. | know this is not natural to how
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we normally have conversati ons.

A Ckay.

Q So you are currently enployed; correct?

A I['"mcurrently enpl oyed.

Q Okay. And what's your current job title?

A My current job title is global head of
mar keti ng science at Ti kTok.

Q Ckay. And during the tinme that you've

been enpl oyed at Ti kTok, have you gone by any other

name ot her than Jorge Ruiz?

A Wth my name you can pronounce it as
"Jorge" in Spanish. | have been -- | go by Jorge.

Q Okay. Thank you.

Have you ever been deposed before,

M. Ruiz?

A No.

Q Ckay. Have you ever testified at a
trial?

A No.

Q Okay. G ven any form of testinmony under
oat h?

A No.

Q OCkay. So |I'mgoing to go over, just,

some kind of rules of the road for today that w ||

hopefully make the process go a bit snoother for us.
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A | have.

Q Ckay. Did -- did those docunments refresh
your recollection about the events taking place at
Ti kTok that we are here to tal k about today?

MR. VIVES: Object to the form

A Coul d you repeat the question?
BY MS. COLOMBO:
Q Sure. Sure.

Did those docunents refresh your
recol l ection about the events taking place at TikTok
that we are here to tal k about today?

MR. VIVES: Sane objection.

A Coul d you rephrase the question?
BY MS. COLOMBO:
Q Sure. Sure.

So did any of the docunents that you
revi ewed help you renenber anything that you didn't

remenber before?

A Generally -- generally speaking, I|ike,
all the -- all this information is -- it's
consistent in -- in same things, but | can't recal

di fferent topics specifically as well.
Q OCkay. So, M. Ruiz, you have a work
e-mai | address at Ti kTok; right?

A Yes, | do.

Golkow Technologies,
877-370-3377 A Veritext Division www.veritext.com



© 00 N oo 0o b~ wWw N PP

N D NN NN P P P P PP PR R
ga A W N P O © 00 N O 0o~ WO N P+ O

Case 4:22-md-03047-YGR  Document 2896-4  Filed 03/30/26  Page 6 of 87

Page 24
Q Ckay. Vhat is your work e-mail address?
A My work address is _@I’i kTok. com
Q Ckay. \What about
I Gyt cDance. con? |s that also your e-mil
address?
A That was -- that is also an e-mail

address that was originally assigned. M primry
e-mai|l address is -- | use is @i kTok.com Yes.

Ckay. So have you ever used the

_@yteDance come-mai | address?

A | have in -- in the begi nning where
the -- the system was set up. But primarily,
because | work for TikTok, | only focus on

Ti kTok-rel ated matters. When | send e-mails | send

them as -- as TikTok.

But for nme, they are -- they were
assi gned synchronously -- synchronously in the
system

Q Okay. So do you have the ability to send
an e-mail fromone e-mai| address or the other?

A In -- in concept, yes. |In practice,
because | only focus on TikTok, | use the TikTok
addr ess.

Q Ckay. And have you ever sent e-mails

fromthe ByteDance e-mail address?

Golkow Technologies,
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MR. VIVES: Object to the form

A Coul d you rephrase the question?
BY MS. COLOVBO:
Q Sure. Sure.

Have you ever used the ByteDance e-nil

address to send e-mails for work purposes?
A | primarily use the Ti kTok e-nmail
addr ess.

When there's things that may be sent out
as ByteDance, it's either the -- when people send ne
e-mails externally. But it is quite comon that we
have the e-mail| addresses that may be saying
Byt eDance, but all -- but ny team and just in
general, using the Ti kTok address as -- as a prinmary
e-mai | address for conmmunicati ons.

Q So | just want to make sure that |
under st and what you just explained to ne.

A Sure.

Q Were -- were you saying that you may send
e-mails using the ByteDance e-mail address
external ly?

A It is conmon to start -- and when |
started five-plus years ago, you get the TikTok
e-mai | address. And it's also you have a ByteDance

addr ess.
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| primarily use the Ti kTok address. So

for me, they are consistent. | focus -- when |I send
the e-mails, | focus on the -- on the Ti kTok e-nmail
address. But for me, | focus only on Ti kTok

communi cati ons.

Q Got you. So when soneone sends an e-mai
to the ByteDance e-mmil address, does it cone to the
sanme i nbox as the TikTok --

A I only have one inbox.

Q Ckay. And you testified that it was
common to have a ByteDance e-mail| address assigned.

So do ot her of your coll eagues al so have
two e-mail addresses?

MR. VIVES: Object to the form

A | can -- | can speak -- for ny record,
can speak for nmy -- ny domain. | have those two
e-mai | addresses, it is one inbox.

My understanding is that ny col |l eagues
woul d have simlar. | don't know it -- how the
system may have changed over the years, but when |
started, it was quite common to have those two, but
one -- one -- only one inbox.

BY MS. COLOMVBO:
Q Ckay. So | think you answered this

guestion, but you are enployed by Ti kTok; correct?
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A | am enpl oyed by Ti kTok today, yes.
Q Ckay. So when you get a paycheck, it
comes from Ti kTok?
A Today that is correct, yes.
Q Okay. You said today that is correct.

Has that been different at any other
poi nt ?

A Yes. When | started in Decenber 2019, ny
contract was with ByteDance. And then a couple
years ago, nmy HR -- well, the HR team automatically
noved quite a few number of U.S. enployees over to
Ti kTok. | don't recall the exact tim ng.

But | used to be -- nmy contract was
originally with ByteDance, even though |I worked --
| ' ve al ways wor ked a hundred percent Ti kTok-rel ated
work. And a couple years ago it was changed to

Ti kTok specifically.

Q Okay. Do you renmenber when that was?
A Coul d be between one to two years ago,
but | don't recall the exact date.
Q Okay. And have you had the sanme two work

e-mai | addresses throughout your tenure as an
empl oyee at Ti kTok?

A Yes.

Q Ckay.
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A And |'ve had one inbox.

Q Ckay. Now, as a regular part of your job
at Ti kTok, you use your conmpany e-mail to
communi cate with your coll eagues; right?

A That is correct.

Q Okay. Does anyone el se have access to
your Ti kTok e-mail ?

A | suppose the IT admn teamif they were
given instructions to -- to -- to access it.

Q Okay. So other than IT, does anyone el se

have access to send e-mails from your TikTok e-nmail

addr ess?
A | don't believe so.
Q Okay. So is it -- is it safe to assune

that an e-mail that comes from your Ti kTok e-nmai
address is in fact an e-mail from you?

A It -- it would be -- it would be
reasonabl e.

Q Okay. And what about your ByteDance
e-mai | address? Does anyone el se have access to
t hat ?

A Sane -- same -- sanme answer as before.

Q Ckay. So is it the sane answer to the
question it's safe to assune that if an e-mail cones

fromyour ByteDance e-mail address, it canme from
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you?
A It is -- it is reasonable -- it is
reasonable to say.

There are cases where marketing teanms may
be sendi ng out broad comunications to -- to either
clients or -- like, there are -- |I'll give you one
exanmpl e where it would be an exception, is if there
are marketing materials or broad conmunications to
clients where the marketing CRMs -- the marketing
teanl s CRM system woul d be sending a batch e-nmail
but it would be under the specific departnment's
addresses as a function to reply to.

So if there's just, like, a wide e-mail
t hat says, Great new update, but then, the -- the
reply-to or the address change may |l ook like it's
mne, it may be, |ike, a broad marketing
comuni cation e-mail. But there may be a few
exceptions |ike that.

Q Okay. Thank you.
Do you have a personal e-mail address?
A | have nmy own personal communi cations.
Q Okay. Do you ever -- do you ever utilize
your personal e-mail for work purposes?
A | do not m x my personal from business.

| do not use my personal communications for -- for

Golkow Technologies,
877-370-3377 A Veritext Division www.veritext.com



© 00 N oo 0o b~ wWw N PP

N D NN NN P P P P PP PR R
ga A W N P O © 00 N O 0o~ WO N P+ O

Case 4:22-md-03047-YGR Document 2896-4 Filed 03/30/26 Page 12 of 87

Page 30

work-related matters.
| do forward nmy own personal taxes or
adm ni stration paperwork for ny own records.

Q So you forward those e-mails from your
Ti kTok e-mail to your personal e-mail?

MR. VIVES: Object to the form

A Coul d you rephrase the question?

BY MS. COLOMVBO:

Q Sure. So you said, | do forward my own
personal taxes or adm nistration paperwork for ny
own records.

You nmean that you e-nmmiled those from

your Ti kTok e-mail address to your personal one?

A That woul d be reasonable for anybody
to -- to be able to have access to their own tax
records.

Q OCkay. Thank you.

As a regul ar part of your job at TikTok,
you use Lark chat to communicate with your
col | eagues; right?
A That is correct.
Q Okay. And your -- strike that. Let nme
start over.
The name associated with your Lark

profile at TikTok is Jorge Ruiz; right?
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A That is correct.
Q So safe to assunme that a Lark chat that

conmes fromyour nane is in fact a Lark chat from

you?

A That woul d be reasonabl e.

Q No one el se has access to your Lark
account ?

A Again, the |IT departnment woul d, but they

woul d need to have perm ssion to access.
Q Ckay. Thank you.
Do you have a work cell phone?
A | have a personal cell phone where |
have Lark installed and | only use Lark for ny

corporate comuni cati ons.

Q Do you have a work cell phone, though?
A | do not.
Q Ckay. Thank you.

So you said you only use -- you only

use Lark for your work conmmunications; right?

A That is correct.

Q Okay. So you don't send any text
messages from your personal phone related to your
work at Ti kTok?

A For work-related matters, | only use Lark

as a communi cati on devi ce.
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Q Ckay. So -- thank you.

For your work at TikTok, did you ever use
any ot her type of nmessaging service, |ike Slack, for
exanpl e?

A I have been assigned to sone Sl ack groups

fromindustry groups, such as the Interactive
Advertising Bureau. But | don't really participate
I n those specific working groups.
So it is -- for me, it is reasonable to
say that Lark remains and is the primary
communi cati ons channel that -- that | have for ny
wor k duti es.
Q Okay. Okay. M. Ruiz, | want to shift
gears and talk a little bit about your background.
MS. COLOMBO. And can we pull up
Tab 83, pl ease?
Yes. And we are going to mark that
as Exhibit 2.
(Wher eupon, Exhibit TikTok-Ruiz 2,
Jorge Ruiz' Linkedln Profile, was
mar ked for identification.)

BY MS. COLOMBO:

Q Ckay. M. -- M. Ruiz, do you use
Li nkedl n?
A | do.

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com



© 00 N oo 0o b~ wWw N PP

N D NN NN P P P P PP PR R
ga A W N P O © 00 N O 0o~ WO N P+ O

Case 4:22-md-03047-YGR  Document 2896-4  Filed 03/30/26 Page 15 of 87

Page 33

Q Ckay. And do you have a profile on
Li nkedl n?

A | do.

Q Okay. Exhibit 2, does that appear to be
a printout of your profile on Linkedln?

A This | ooks |ike an amazi ng candi dat e.

Yes.
Q So is Exhibit 2 a fair and accurate

depiction of the information that you put into your
Li nkedl n profile?

A This | ooks -- yeah. This looks |ike the
Li nkedl n profile.

Q Okay. And is Exhibit 2 up to date?
A | have additional things that | haven't
updated on -- on Linkedln. So I sit on sone boards

and sone industry groups. But those are all

specific to nmy duties within TikTok.

Q Okay. We'll -- we'll cone back to the
board -- board and -- and industry -- industry
groups.

Let's -- let's start with your -- your

educati onal background.
A Uh- huh.
Q So you attended Anerican University for

your undergraduate degree; right?
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A That is correct.

Q Ckay. You graduated with a degree in
19997

A Uh- huh.

Q OCkay. And what was your degree in?

A I nternational affairs.

Q Okay. And you attended NYU for grad
school ?

A That is correct.

Q And graduated with a degree in 20037

A Uh- huh.

Q What is your graduate degree?

A My degree is -- it's masters in science
in direct and interactive marketing.

Q Ckay. So | ooking at when you first
started working at Ti kTok, that was Decenber 2019;
right? And | believe that's shown on page one of
this docunent right here.

A Yes.

Q Okay. \When you started working at Ti kTok

i n Decenmber 2019, what was your title?

A My title remains the same title since the
begi nni ng, gl obal head of marketing science
at Ti kTok.

Q Ckay. So when you -- when you first
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started working at Ti kTok, what were your job
responsibilities as the gl obal head of marketing
science at Ti kTok?

A My -- | was hired to concept and build up
a marketing science organization within TikTok,
particularly within the early years as the business
was being built.

For marketing science, in essence,

what -- it is a comon type of teamthat you would
structure in |large advertising conmpani es where you
have, essentially, measurenment teanms and research
teams that you're able to help advertisers and,
essentially, on -- on the -- on the business side to
answer questions of, Do the ads work and how do they
wor k, because it's focused on advertising
ef fectiveness.

So ny world is advertising effectiveness
within the -- the real mof measurenent and insights.
Q And thank you for that explanation.

When you refer to measurenent, what are
you referring to?
A | -- | refer to it in terms of the
adverti sing.
So in terns of the advertising, sure, if

anybody were to say -- if sonebody was ny client and
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t hey would say, | have "X" anount of noney and |
want to understand the return on -- on adverti sing

based on nmy outcomes. So every client has different
busi ness out cones.

But the job of these kinds of teamis to
hel p to understand, A, are there any insights as
to -- for -- for advertising; and then, B, once the
advertising happens, after the canpaigns are run, to
understood the effectiveness of those canpai gns
respective of the business outcones that the client
seeks.

Q Okay. Now, have your job
responsi bilities been the sane since you've started
at Ti kTok?

A Responsibilities? Yes. The team has
grown. So it's one consistent m ssion for the | ast
five years.

Q OCkay. So what departnent is -- is your
team -- well, strike that. Let ne start over.

What departnent does your team operate in
at Ti kTok?

A My team operates within the -- within the
noneti zation side of the business. And | am
organi zed within the -- within the sales departnent

under Bl ake Chandl ee, who is the president.
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Q Ckay. Bl ake Chandlee is the president of
the -- of the sales departnment?
A Yes.
Q Okay. And is the sal es departnent

sonmetimes referred to as General [sic] Business
Sol uti ons?

A That is correct. It is typically using
t he GBS acronym

Q OCkay. Thank you.

And have you reported to Bl ake Chandl ee

for the entire time you've been at Ti kTok?

A That is correct.

Q Okay. And do you know who Bl ake Chandl ee
reports to?

A My understanding is that he reports up to
Shou, who is the CEO of TikTok.

Q Ckay. And does anyone report to you?

A Yes. | have a reasonable sized

organi zation, so it's natural for me to have direct

reports.

Q Okay. And about how many people report
to you?

A | currently have about, | believe, ten

di rect reports.

Q And what are the titles of the enpl oyees
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who report to you?

A The titles of ny directs would range as
t hey have different disciplines. But they would be
measurenment |eads if they're covering the -- the
measur enment departnments; research leads if they're
covering the -- the research team And within the
research team | al so have data science | eads.

So broadly, leads as the -- the title
that -- that we be -- would be after ne.

Q And do those | eads that you' ve described
al so have people who report to thenf

A Yes.

Q Okay. And what would the titles be of
t he enpl oyees who reported to thenf?

A Well, it -- it would vary. | have a
decently sized organization, so if you could help ne
be nmore specific.

Q Sure. Let me ask you this: About how
many enpl oyees would you say report to the
measurenment | eads that you directly supervise?

A My organization is somewhere between 180
to 200 people at this point. So reasonable to say
t hat nmy neasurenment team would be the | argest and
then followed by ny research team which is probably

about a quarter the size.
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Q

people to 200 people total in your marketing science

depart ment ?

Q

measurement, research, and data science enpl oyees?

Q

Page 39

Ckay. So you said you have about 180

That's correct.

Okay. And that is split between

Yes.
Ckay.

MS. COLOMBO. Okay. Can we pull up
Tab 85, please? And we're going to mark
that as Exhibit 3.

(Wher eupon, Exhibit Ti kTok-Ruiz 3,
"The Art and Sci ence of Marketing
Ef fecti veness,"” from Ti kTok for
Busi ness Website, was marked for
identification.)

(Wher eupon, there was a discussion
off the record.)

MS. COLOMBO: And for the record,
Exhibit 3 is a docunent that is a pul
from Ti kTok for Business website and it's
an article with the title "The art and

science of marketing effectiveness."

BY MS. COLOMBO:

Q

M. Ruiz, do you on occasion contribute

877-370-3377
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to the Ti kTok for Business website?

A | do. There is a marketing teamthat is
assigned to nmy teamin order to synthesize various
studies. And ny organization is a frequent
contributor to the Ti kTok bl og.

Q Okay. So do you sonetines author bl og
posts for that website?

A Sometimes. This particular docunent is
t he marketing team supporting nmy organization and
this is -- or you could say a co-contribution

together with the marketing team

Q Okay. So you -- you and the marketing
team co-contributed to this blog post?

A Yes.

Q Ckay. And you see the -- the title of

the article is "The art and science of marketing

effecti veness"?

A Yes.

Q Okay. And it's dated Septenber 30th,
20247

A Uh- huh.

Q And there is a picture of you; do you see
t hat ?

A It's a very handsone picture.

Q And it says, "Jorge Ruiz -- Ruiz' POV."
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Do you see that?
A Yes.
Q Ckay. | want to turn to the second page

of the docunent.

Let ne just actually ask you: Does
this -- does Exhibit 3 appear to be a fair and
accurate reflection of the blog post that you
post -- that you contributed to on the TikTok
website?

A Yes. Again, thisis a -- this is a

co-authorship with the marketing team But broadly

speaking, this is, like, a fairly recent docunent
that | do recall well.
Q Okay. And co-contributing to this

docunent with the marketing team that is sonething
that you did within the course of your work as

gl obal head of marketing sciences at TikTok; right?

A That is correct.
Q Okay. So | want to | ook at page two
of -- of Exhibit 3. And | want to |l ook at that --

t hat second paragraph. Do you see that?

A Uh- huh.
Q Ckay. It reads, "As TikTok's G obal Head
of Marketing Science, | have the privilege and

fortune to lead a very talented team at the heart of
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ensuring that every ad dollar spent on our platform
not only captures real business value, but also
hel ps to uncover insights and | earning. Measurenent
Is a learning journey to prove and inprove business
outcomes for advertisers, and our role is to help
clients navigate that journey so can maxim ze those
outcones relative their -- to their efforts and
I nvest ments on Ti kTok."
Did | read that correctly?

A Yes, you did.

Q Okay. And that -- does that accurately
summari ze what we've been di scussing about what your
mar keting science role at TikTok is?

MR. VIVES: Object to the form

A Coul d you rephrase the question, please?
BY MS. COLOMBO.
Q Sur e. Sur e.

We' ve been di scussing what your role in
t he marketing science department at Ti kTok is.

And does that excerpt that | read from
this blog post accurately summari ze what we' ve been
di scussi ng about your responsibilities at Ti kTok?

A Broadly speaking. | think the best way
to refranme it is, This is the expectation of clients

for any maj or advertising entity to be able to --
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for clients to be confortable that there -- there
are teans that exist that can help themto
obj ectively understand that effectiveness.

Q Okay. Okay. | want to |ook at the
bottom of -- of page two, the page that we're on.

A Okay.

Q There's a heading, "The magi c of
Mar keti ng Science"; do you see that?

A | do.

Q Okay. And starting fromthe third
sentence that starts, "Our team conprises;" do you
see that?

A Uh- huh.

Q Okay. It says, "Qur team conprises
measurenment, research, and data science functions,
and we work closely with product and client teans to
delve into these questions and find a way to unl ock
val ue. "

Did I read that correctly?
A Yes.
Q OCkay. And when you say your -- when you

refer to answering these questions, you are
referring to the questions that you said earlier, Do
t he ads work and why and how do they work; right?

A That is correct.
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Q Ckay. So -- and we tal ked about how your
team i nvol ves functions that are
measur enent - f ocused, research-focused, and data

sci ence-focused; right?

A Uh- huh.

Q Okay.

A Correct.

Q But your team also works with the product

and client teams as well at TikTok?

A It is --

MR. VIVES: Object to the form

A Can you help me rephrase the question?
BY MS. COLOMBO:

Q Sure. So your marketing science team
works with the product and client teams at TikTok;
right?

A Let ne give you an exanple of why this is
| nportant.

Clients come to us directly when they
really want to understand very specific questions
that are inportant to their business.

So it's inmportant that ny teamis -- ny
team essentially is a nexus where we partner, of
course, with the client teans because we want to

have consistent relationship. W bring them on
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board.
But al so, we are dependent on having a
pl et hora of tools -- first-party- or
third-party-related tools where we have to be able
to work with the -- with the product team for these
speci fic things.
So the mssion is still the same on
the -- on the topics that we cover, but we do rely
on cross-functional partnerships internally.
Q Okay. That's very hel pful. Thank you.
What about the work with the product
team what type of -- what type of work with the
product team does your departnent do?
A If -- let me give you a concrete exanple.
If we nove to page three of the docunent,
on page three of the docunment under one, two -- the
third paragraph, you would see that there's a couple
of bol ded itens.
So neasurenent sol utions, such as

“Attribution Analytics," "Conversion Lift Studies,"
and "Post-Purchase Surveys." These tools are being
built by the product organization --
(Wher eupon, the court reporter
requests clarification.)

A Let ne give you an exanmpl e.

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com



© 00 N oo 0o b~ wWw N PP

N D NN NN P P P P PP PR R
ga A W N P O © 00 N O 0o~ WO N P+ O

Case 4:22-md-03047-YGR  Document 2896-4 Filed 03/30/26 Page 28 of 87

Page 46

On the third page, if we junp into
t owards where it says, The journey of measurement
solutions, on -- under the third paragraph, there
are some products that are being announced and
| aunched in -- in this blog post, such as
attribution analytics, conversion |lift studies, and
post - purchase surveys, also in unified lift.

Those are features and products that ny
team uses for clients to use -- to understand
advertising effectiveness. There's nore tools, but
t hese are sone exanpl es that we announced.

The product team builds the solutions and
then gives themto us to deploy for clients. This
woul d be a concrete exanple on how we partner with
t he product organi zati on.

BY MS. COLOMBO:
Q OCkay. Thank you.

Any ot her teans at Ti kTok that you would
say your team works with?

A We've put -- well, as you can i magine,
t he questions that client ask us are fairly
i nportant and we have a very | arge nunber of
cross-functional partners that come to us, whether
It's the marketing team whether product team

obvi ously, the sales team
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But it is fair to say that we are often
one of the npbst sought-after, cross-functional
groups internally at TikTok for the specific topic

t hat we cover.

Q Okay. Any other departnents you can
t hi nk of ?

A Mul ti pl e departments have come across
or -- or -- or -- or teamns.

Agai n, advertising effectiveness is a
very inmportant topic. So teans that do cone to
us -- | can't recall -- you know, | could say nost
teams, but it depends on the situation, the topic,
the client need.

But when -- when -- | think the best way
to refrane is when it conmes to advertising
effectiveness of insights, teans would cone to us.

Q Ckay. And when you referred to the sales
team are the -- the sales enployees the ones that
actually manage the relationship with the clients?

A It is reasonable to say that the sal es
teams woul d manage the relationship with clients.

We work in parallel. And as the
relationships with clients expands, we wl|
I ndependent|ly have conversations with our own client

anal ytical teanms because it's inportant that we have
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objective trust. And so we will be able to do our
work to work with -- with the sales team

So we work in partnership, but we make
sure that -- that -- that clients and the sales
teanms see us as an objective party within TikTok to
be able to understand the answers to those

guesti ons.

Q Ckay. So part of your role at TikTok
does involve interfacing with clients, then?

A Yes.

Q Okay. And let me just clarify. And when

we are saying "clients,” we are referring to

advertising clients for TikTok; right?

A That is correct.

Q Ckay. Did TikTok have a marketing
sci ence team before you joined?

A No. This is why | was brought in.

Q OCkay. So fair to say, you built TikTok's
mar keting science teamfromthe ground up?

A That is correct.

Q Okay. And before you started at Ti kTok
in 2019, you worked at Facebook; right?

A That is correct.

Q Ckay. Was that before the conpany was

renaned as Meta?
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A That is correct.

Q Ckay. So did you -- did you have
responsibility for any specific product in terns of
your work at Meta?

A Product? No. Typically, any marketing
organi zati on doesn't own a product.

(Wher eupon, the court reporter
requests clarification.)

THE W TNESS: Sorry.

A Typically, any marketing science
organi zati on does not -- does not own a product.
So when -- when | was at Facebook, | was

specifically working on the marketing science
research team and | was al so working on | eading the

mar keti ng sci ence agency neasurenent team So

|'"ve -- I've worked in both departnents.
BY MS. COLOMBO:
Q Okay. And you started at Meta in
May 20137
A Yes, that sounds about right.
Q Okay. And you were there for about six

and a half years?

A About so.
Q Ckay.
A Yes.
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Q And your title was gl obal ecosystem
measur ement manager; does that sound right?

A That sounds about right, yes.

Q Okay. Did you have any other titles?

A Ecosyst em manager when | was doing the
research work. And then, agency neasurenent |ead or
agency measurenent -- yeah, agency measurenent | ead
when | was doing the -- the -- the agency-rel ated
measur ement wor K.

Q Ckay. Did your work at Facebook involve
simlar responsibilities to the work you now do
at Ti kTok?

A Yes. | have been in ny career very --
| -- I've followed a very consistent path in terns
of the world of research and neasurenent.

Q Ckay. Now, we talked -- you nentioned
earlier sone board and industry groups --

A Uh- huh.

Q -- boards and industry groups that you
are involved with; do you renmenber that?

A Yes.

Q Okay. |s one of those the Advertising
Research Foundati on?

A That is correct.

Q Ckay. And you sit on the board of
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trustees for the Advertising Research Foundati on;

right?

A The board of trust- -- that sounds about
ri ght.

Q Okay. And you've sat on that board since
May 20217

A That is correct.

Q Ckay. MVhat is the Advertising Research

Foundati on?

A It -- it's a very -- it -- it -- it's an
organi zation that's been around for a very long tine
and it's inportant to the advertising comunity,
particularly, in the United States, where it is
research experts across the industry, where they're
able to invest in doing -- they -- they nurture and
they foster the high-quality research for the
I ndustry to better interactively help advertisers,
clients, and agenci es understand foundati onal topics
on how advertising works and -- and why does it
wor k.

So you could consider that the
advertising equival ent of an academ c review
literature board.

Q Ckay.

A And t hey have great events.
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Q That's good.

So is this an industry association?
That's correct.

Okay. And is TikTok a nenber of this --

Yes.

O » O »

-- association?
Okay. And what does your work at the

Advertising Research Foundation entail?

A It's pretty -- it's pretty |light touch.
We are -- we are participa- -- first, we
are menbers because we believe in the -- well, |
believe on the -- on the m ssion of -- of the ARF.

More clients and nmy clients do care about the ARF.
So it's inportant to -- to respond in kind. So
menber ship participation.

There's al so event contributions. So
sonetinmes we will participate on the -- those
events.

So in the past, for exanple, nmy team

has -- we've sponsored and we -- we've partnered, as
part of things, like, the Creative Effectiveness
Awar ds.

So there are sonme things that -- that

bring the industry together when it comes to the

topic of advertising research.
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Q Ckay. Do you participate in any of the
research?

A |'ve handed out a few awards in ny tinme.

Q You' ve - -

A |'ve handed out a couple of awards --

Q You' ve handed - -

A -- at those --

Q -- out a --

A -- events.

Q -- coupl e of awards.

A Yeah.

Q Okay. Have you ever received any awards?

A Years ago -- years ago, when | had a | ot
nore hair, | got one of the -- sone -- sonme award --
actually, nore like a certificate. | | ost out to,
i ke, a very, very brilliant person. But | very

fondly remenber that day.
Q Certificates still matter.
Do you renmenber what that certificate was
for?
A Somet hing -- Great M nds Award or sonme --
it's been such a long tinme ago.
Definitely a certificate. Definitely,
like, a -- it was contribution for some of the work

that | had been doing as a internet contributor in
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my days back at Ogilvy, or a -- an -- an advertising
agency.

But what | do renmenber is that to ne --
that -- that was a very neaningful certificate
because the ARF is a very -- in the -- in the
advertising comunity, if -- if you care about

research and care about high-quality research,
getting recognition |like that says that you're on
the right career trajectory.

Q Well, congratulations -- a bel ated

congrat ul ati ons.

A Many years. Thank you.
Q Okay. Are there any other boards or
i ndustry groups that you are -- that you hold

positions in?

A | amin the follow ng industry groups
within the 1 AB, Interactive Advertising Bureau.
amin their measurenment board.

| amalso in, like, a -- a -- active
participant with the WFA, the World Federation of
Advertisers, in their cross medi a measurenent
initiative. That's gl obal.

And as part of that initiative, there is
related work streanms with | SBA, which is simlar --

| i ke organization in the UK and also in the U S.,
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there's the ANA, the Associat- -- Association of
Nat i onal Advertisers, here in the U S

And those are all related as part of the
same cross nedia neasurenment initiative that the WA

has started.

Q Okay. And you said ISBA, is that | SBA?

A | SBA, yes.

Q Ckay. And the |last one you said was the
ANA?

A That is correct.

Q And do you --

A Here in the U S

Q Do you -- other than the measurenent

board for the 1 AB, do you hold any other board

positions?

A Those woul d be the main ones.

Q Ckay. So you are involved on the boards
of those -- those four organizations?

A Wth -- within their specific work
streanms. They are |arge organi zati ons.

Q Uh- huh.

A So when it conmes to nmeasurenent across
media, | tend to be in -- in those measurenent
gr oups.

Q Ckay. And does your work -- let nme start
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over.

Does your work with those organi zations
I nvolve simlar work that you described for nme with
the res- -- with respect to the Advertising Research
Foundati on?

A They would be a little bit different.

The Advertising Research Foundation is
nore of a contribution that they would | ead on their
own research, and sonmetinmes there are topics or
events. It's -- it's a very light-hearted -- it's a
very |ight touch.

Wth the other four groups | nmentioned,
| AB, WFA, ANA, or |SBA, they're very specific
partici pation because clients are asking teans |iKke
mne to think about beyond just TikTok, think about
how does Ti kTok belong in their nmedia mx or the --
a broader way to understandi ng the neasurenent.

So in those groups, we sit as part --
we're -- we're part of a table anong clients,
agenci es, and other peers to understand how to
| nprove measurenent. And that could be to
under st and advertising effectiveness.

So there's -- there's -- in -- for many,
many, many, many years, there's been groups |ike

t his.
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Q Ckay. And Ql, does that start in
Novenber ?
A QL would start in January.
Q Okay. Thank you for that clarification.

Okay. And | ooking at this docunent,
Exhi bit 6, and having | ooked at the netadata that
lists you as the custodian for this docunment, do you
have any reason to dispute that this was produced

fromyour files?

A One i nportant piece of context. |
started working in Q4 2019. | started in Decenber.
Q Under st ood.

But do you have any reason to dispute if
Ti kTok has produced this fromyour files that it was
part of your files?

MR. VIVES: Counsel, can we let the
wi t ness see the docunent? W' ve only
seen slide one so far.

MS. COLOMBO: Does the wi tness have
the ability to --

MR. VIVES: | don't think so.

Are we able to just kind of --

MS. COLOMBO: Okay.

MR. VIVES: ~-- scroll through
qui ckly?
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THE W TNESS: Next page. Next page.
Bl ank.

Next page.

MR. VIVES: It's a video.

THE W TNESS:  Ski p.

Next .

Next page.
Next .

Next .

Next .

Next .

Next .

Sorry.

Just keep going.
OCkay. Next.
Next .

Ckay. Next.
Okay. Next.
Okay. Next.
Okay

Okay. Next.
Next

Okay. Next.
OCkay. Next.
Next .

877-370-3377
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Okay. Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .

Looks to me --

It's all right.

Okay. Next .
Next .
Next .
Okay. Next .
Next .
Next .
Next .
Next .

MR. VI VES: Looks
THE W TNESS: Next .

Oh. Okay. Next .

Page 93

| i ke the end.

keep goi ng.
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Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .
Next .

MS. COLOMBO: Counsel ,

the record for this?
MR. VI VES: | don't

should go off the record,

Page 94

can we go off

know i f we

but. ..
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THE VI DEOGRAPHER:

oh, sorry.

docunent to testify.

MR. VI VES: Yeah.

doesn't have the ability to --

Page 95

The time right --

MR. VIVES: ~-- if he's reviewing a

MS. COLOMVBO: | understand, but this

is alittle unique in the sense that he

MS. COLOMBO: -- flip through it.
THE W TNESS: How about this, just
keep going. 1'Il tell -- to stop;
okay?
So just keep going. Scroll
Scroll. Scroll.
Ckay.
Keep going. Keep going.
Ckay. Is that it?
MS. COLOMBO: |Is that
THE W TNESS: Al l There we
go.
BY MS. COLOVBO:
Q Al right. Thank you.
A Ckay.
Q Ckay. So | believe before we started

| ooki ng at that my question was:

Do you have any
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reason to dispute if Ti kTok has produced this from
your files, that this docunent was in fact produced
fromyour files?

MR. VIVES: Object to the form

A Again, | started in 4 of 2019, so it
| ooks i ke this document was produced before ny
time. And it is reasonable to say this docunent was
probably shared and is probably archived in sone
docunment that | have.

BY MS. COLOMBO

Q Okay. So this would have been shared
with you within the scope of your work at Ti kTok?

A That's reasonable to say, yes.

Q Okay. Okay. And thinking about who the
I nt ended audi ence for a slide deck |ike this one is,
this would have been a presentation that was given
to clients; right?

A You -- it is difficult for me to
ascertain the audience as this is before | started
at the conpany.

My assessnment upon reviewi ng this
docunment is this -- it is reasonable to say that
this would be external for clients.

As to what kind of clients, whether they

bel ong on the sales teamor on the -- on the -- the
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content team | do not know.

Q Okay. Fair enough.

Ckay. Let's look at slide eight, please.

And the -- the title of this slide is, Massive
growth in 2018; do you see that?

A | see it.

Q Okay. And there is a line graph on the
| eft side of the page that shows the nonthly
downl oads of TikTok in the United States in 2018; do

you see that?

A | see it.

Q Okay. And the line graph plots data from
January 2018 through October 2018; right?

A Yes.

Q Ckay. And this graph shows that in

January 2018, nonthly downl oads for TikTok in the
U.S. are at about 1.5 mllion; right?
MR. VIVES: Object to the form

A It's reasonable to say that this chart
does show that there was an increase over the --
over those -- over those 12 nonths for the increase
i n nont hly downl oads.
BY MS. COLOMVBO:

Q Ckay. So this chart starts out with

nont hl y downl oads around 1.5 m|llion and by
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Oct ober 2018, that nunber increases to al nost
4 mllion; right?
MR. VIVES: Object to the form

A The chart does show the increase, the
consi stent increase.
BY MS. COLOVBO:

Q Okay. And the -- this line graph also
shows that starting in October 2018, TikTok's
nont hl y downl oads were nore than other plotted video
pl atforns?

MR. VIVES: Object to the form
MS. COLOMBO:. | believe, actually --
can you exit the presentation node and
just -- there we go.
BY MS. COLOVBO:

Q So if you see at the bottom of that |ine
graph, there's an asterisk that says, Topping al
ot her video platfornms since October.

Do you see that?

A | see the sourcing from Sensor Tower and
that is the summary of the data that they have
provi ded, yes.

Q OCkay. And that was going to be ny next
questi on.

The source of this data is Sensor Tower;
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right?

A Yes. That is a third-party app tracking
conpetitive anal ysis conpany.

Q Okay. Let's go to the next slide, which
Is slide 137

A Uh- huh.

Q And the title of this slide is, CQur
gl obal audi ence; do you see that?

A | see it.

Q OCkay. And this slide reflects that at
this time, TikTok has 27 mllion nmonthly active

users in the U S.; right?
MR. VIVES: Object to the form
Lacks foundati on.
A I'm able to see what you are show ng ne
here in the -- in the -- in -- in the graph.
BY MS. COLOMBO
Q Okay. And that's what it says; right?
A That's what it says.
Q Okay. Okay. Let's go to the next slide,
slide 14.
This slide is titled, Our audience in the
U S.; do you see that?
A | see it.

Q Ckay. On the left side, the slide says,
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Generation Z focused; do you see that?
A | see it.
Q Ckay. And on the right side, there's a

pie chart that shows that 60 percent of TikTok's
audi ence in the United States is 16 to 24 years ol d;
do you see that?

A My understanding is this docunent is
reflective of 2018 data and produced in QL 2019 and
| started the conpany in 4 of -- of 2019.

And this is from another third-party
conpetitive conpany called App Annie. And this --
this is the data from App Annie's own data sets.

| don't see the sourcing for the tine,
but it's reasonable to say it would be simlar to
how they pulled it for Sensor Tower.

Q Okay. But the data that is presented
here does reflect that at this time, TikTok's
audi ence in the U S. was 60 percent users aged 16 to
24, at | east according to this slide; right?

A And according --

MR. VIVES: Object to the form

Lacks foundati on.

A According to App Annie's own esti mtes.
BY MS. COLOMBO.
Q Ckay. And that is what's reflected on

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com



© 00 N oo 0o b~ wWw N PP

N D NN NN P P P P PP PR R
ga A W N P O © 00 N O 0o~ WO N P+ O

Case 4:22-md-03047-YGR Document 2896-4  Filed 03/30/26 Page 49 of 87

Page 101
this slide; right?
A Yes.
Q Ckay. And this pie chart on the right

does not reflect users under the age of 16; right?
A | believe that App Annie has their own
governance on how they anal yze the data.
| don't remenber the details, but | -- |
don't know that | can speak to the nechanics of how

this data was pulled and what it did and didn't

I ncl ude.
Q Uh- huh.
A Again, this is before | started and I'm

not famliar with this analysis.

Q And -- and |I'm only asking about how the
data is presented here.

So this pie chart does not include users

under the age of 16; right?

A If we | ook at the pie chart at face
val ue, the pie chart would say there's only two
cohorts: 16 to 24; 25-plus. So 16-plus --

Q Okay.

A -- is what you would derive from | ooking
at this chart.

Q Ckay. Thank you. And at this tine,

Ti kTok did have users who were under the age of 16;
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right?
MR. VIVES: Object to the form
Lacks foundati on.
A Again, | started in Q4 of 2019. | can

speak to items I'mfamliar with after | started at

t he conpany.
BY MS. COLOVBO:

Q Ckay. Ti kTok, though, has always all owed
14- and 15-year-olds to use its platform though;
ri ght?

A | believe that there are processes and --
and controls in place. There is, | think, in the
app it's -- I -- I think -- 1 think it's 13-plus and
| believe in the app store, | think it's 12-plus.

Q Ckay.

A But for advertising purposes, again, |

focus on primarily the 18-plus denographic.

Q Okay. Let's |look at the next slide.

The slide is titled, QOur engagenent in
the U.S.; do you see that?

A | see it.

Q Okay. And on the left side of this slide
there are nmetrics about how users in the U S. are
using Ti kTok; right?

A Yes.
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Q Ckay. And one of the figures on the |eft
side is that users in the U S. spend 43 or nore

m nut es per day on Ti kTok; right?

A From what's in the chart.

Q Okay. And users in the U S. open the app
nore than eight times a day; do you see that?

A From what's in the chart.

Q Ckay. Let's | ook at the next slide,

pl ease, slide 16. This slide is titled, Conparison
aver age session duration.
Do you see that?
A | see it.
Q Okay. And on the left side of the slide,
there is a kind of cool |ooking bar graph that's
ki nd of slanted; do you see that?
A Yes, | see it.
Q Ckay. But it would -- would it still be
a bar graph? |Is that fair?
A Yes.
Q Okay. Just wanted to nmake sure | had the
ri ght term nol ogy there.
And that bar graph reflects the average
session duration on Ti kTok being 294 seconds; do you
see that?

MR. VIVES: Object to the form
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MS. COLOMBO:. We've been on for a
whi | e.

MR. VIVES: Sure.

THE VI DEOGRAPHER: The time right
now is 12:17 p.m and we are off the
record.

(Wher eupon, there was a lunch recess
taken from 12:17 p.m to 1:01 p.m)
THE VI DEOGRAPHER: The time right

now is 1:.01 p.m and we are back on the
record.
BY MS. COLOMBO:
Q Wel cone back, M. Ruiz. | hope you had a
ni ce | unch.
A Thank you.
Q So | want to pull up Tab 43, please.

And this is going to be Exhibit 7.
(Wher eupon, Exhibit TikTok-Ruiz 7,
Excel Spreadsheet, Bates-Label ed
Ti kTok3047 MDL/ 079/ Lar k/ 02217029, was
mar ked for identification.)

MS. COLOMBO: And Exhibit 7 is a
docunent that was produced by Ti kTok in
this litigation with the Bates nunber
Ti kTok3047 NMDL/ 079/ Lar k/ 02217029.
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BY MS. COLOMBO:

And this is an Excel spreadsheet that

Ti kTok produced to us out of your files.

Do you have any reason to dispute that

this came fromyour files?

This does not | ook |Iike a document that

owns, but this -- if this is 2019, | think

this would either be shared fromeither the sal es

the core product team

So this may be shared into me, but it's
hose -- those are not netrics that nmy team
on.

Okay. And this is sonething that woul d

have been shared with you as part of your job --

Yes.

-- working at TikTok?

Correct.

Okay. And |ooking at -- so this -- as |

said, this was produced as a native Excel file. W

e to print it out so that you can see it.
Uh- huh.

But | ooking at page two of this docunent,

which is the document netadata sheet, do you see

|1 sted as the custodi an there?

| -- 1 see the file.

877-370-3377
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Q Ckay. And the do you see the create date
of this docunment is listed as 12/29/2019?
A | see it.
Q Okay. And let's turn back to the
printout of the spreadsheet here.
Okay. Now, do you -- I'msorry. |I'm
just having a hard tinme seeing this.
Ckay. Do you see at -- if you are

| ooking at the first row there, if you go towards
the right side, there is a row that says EOY 2021,

do you see that?

A Yes.

Q Okay. And "EOY" generally means end of
year; right?

A Correct.

Q Ckay. So that says end of year 2021;
ri ght?

A Uh- huh.

Q Okay. So the data in this spreadsheet is

the end of year data for the year 20217
MR. VIVES: Object to the form
A Maybe. This docunent -- A, | don't
recogni ze this docunent; B, some of these netrics

tangentially look Iike things | hear about at the

conmpany.
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But if it says -- if the docunent has a
spread -- a colum that says end of year 2021, but
it looks like if it was pulled -- pulled from ny
records on 2019 Decenmber, |'m-- |I'mnot sure on --
on the timng, but I -- 1 can -- | -- 1 can confirm

what you are describing, that there's a colum that
says end of year 2021.
BY MS. COLOVBO:
Q Okay. Fair enough.
So -- so | want to go back toward the
| eft side of this sheet.
Do you see the colum that is | abeled

“"Top Level Metric"?

A Yes.

Q Ckay. And the first -- the first row
under top level metric is DAU; right?

A Yes.

Q Okay. And DAU is daily active users;
ri ght?

A General ly speaki ng, DAU woul d be defined
as that.

Q Okay. And -- and -- and going over in

this row, do you see that it says in the 11 to 12
bi -mont h, Ti kTok has 879.5 mllion daily active

users; right?
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MR. VIVES: Object to form Lacks
foundati on.
A I -- | can see what you are referencing
I n the docunment.
BY MS. COLOVBO
Q Okay. And 11 to 12 bi-nonth, that would
generally refer to Novenber and December of a given
year; correct?
A General ly speaki ng.
Q OCkay. Thank you. Okay.

And there's an eight-week trend |ine
t here showi ng -- show ng how DAU has fluctuated over
that -- that eight nmonth -- or that eight-week
peri od; do you see that?

A Yes.
Q Ckay. Okay.

And do you see in the second row there
that the -- the second row under "top |level nmetric"
Is stay duration in mnutes; do you see that?

A | see it.
Q Okay. And there is an eight-week trend

| i ne there showi ng how the stay duration is
I ncreasing over that eight-week period; right?
MR. VIVES: Object to the form

A | can see what you are referencing in the
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docunment.
BY MS. COLOMBO:
Q Ckay. And this docunent shows that
bet ween Septenber and Decenber, the amount of tinme
an average user is spending on TikTok rose from
84.41 mnutes to 86.3 m nutes every day?
MR. VIVES: Object to form Lacks

f oundat i on.

A | can see where you are referencing on
the -- on the page.
One inportant caveat that, A -- well, A

t hose are not ny nmetrics, so | don't have all the --
all the -- all the ownership or famliar with them
and B, I|'"'mnot sure if this metric is tracked per
session or cunul ative or across an average of --
whet her per week or per nmonth. So | don't know if
that 84 is for the single session or across nultiple
sessi ons.
BY MS. COLOMBO:

Q Okay. And stay duration does not
i ndicate that it would be a -- a -- one session?

A Well, if it's -- again, | don't govern
these nmetrics, but it -- 1 think -- | think it's
| nportant as you -- as you |look through -- for those

docunents, when it comes to stay duration it's
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often -- often it's expressed -- for tine series
pur poses you woul d accumul ate across nultiple

sessi ons because users cone back across nmultiple

sessi ons.

But | -- | can't -- this -- this
entain -- this 86 or this 84, for me | would need to
understand if this is, |ike, per session or

accumul ated across "X" nunber of sessions.
Q Okay. And | ooking at the colum in that

sanme stay duration row, the colum | abel ed "EOQOY

target"; do you see that?
A Yes.
Q That's end of year target; do you see
t hat ?
A Yes.
Q OCkay. And it shows that the target for

this time was to increase stay duration to
89.7 m nutes per day; right?
MR. VIVES: Object to the form
Lacks foundation. Calls for specul ation.
A It would be reasonable that if you are
| eadi ng teans that have all these metrics that you
woul d set some sort of a target.
BY MS. COLOMBO:
Q Uh- huh.
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A So where and how those teans are
governi ng, what they're prioritizing, that's for
other teans to look at. |'msure there's nore than
just this.

But it's reasonable to say that as part
of normal busi ness cadence, you have trending and
t hen you have sone sort of a target and then
expectation and -- and -- and business context as to
why you want to, |like, nove those netrics.

Again, | don't govern those netrics.

Q Okay. But this docunent does reflect
that the EOY target for this netric was 89.7; right?
A My under standi ng of this page you are

showi ng me that every single metric has a target.

Q Ckay. And the target for stay duration
Is 89.7 on this -- as reflected on this docunent;
ri ght?

A On this docunment.

Q Okay. Okay. And at the bottom of the
page, you'll see under the category heading there is
a section for revenue; do you see that?

A | see it.

Q Okay. And the revenue top-level nmetrics

are for live revenue and e-commerce GW, do you see

t hat ?
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A | see it.
Q What i s GW?
A GW woul d be nmore commonly known as gross

nonetary value and that's nore common for e-commerce

f eat ures.
Q Okay.
A So if you are, for exanple, having

transactions, it's the actual value of those

transactions -- of -- of those transacti ons.
Q Ckay. And under this revenue section,
there's also a row for -- or within this revenue

section, there's also a row for ads revenue; do you

see that?

A | see ads revenue, yes.

Q Ckay. And if we | ook at the row that
contains the top-level nmetrics for ads revenue -- or

excuse me, that contains the top-level nmetric ads
revenue, it says TikTok's ads revenue rose from
1.542 billion in Septenber and October 2022 -- or
excuse me, let ne start over there.

And for ads revenue, it says that
Ti kTok's ads revenue rose from1.42 billion in
Sept enber and October to 1.899 billion in Novenber
and Decenber.

Do you see that?
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MR. VIVES: Object to the form

A |l -- 1 -- 1 see -- | see what's in the
docunent.

BY MS. COLOMBO:

Q Okay. And if you |l ook at the end of year
target for ads revenue, the -- the goal was to nake
10.716 billion in ads revenue; right?

MR. VIVES: Object to the form

A | see what's in the docunment, yes.
BY MS. COLOMBO:

Q OCkay. And | ooking at the colum that's
| abel ed bi-month OKR conpl eti on percent, do you see
that this docunent reflects that that goal was
90 percent of the way conpleted at this time?

A You nean -- yes, as -- 97 percent.

Q OCkay. And this -- and | ooking at the
Ti kTok -- looking at the row that is |abeled |ive
revenue, you'll see that the end of year goal was
$4.9 billion in revenue from Ti kTok Live; do you see
t hat ?

A Il -- | see it.

Q Okay. And staying in that sanme target

colum, the goal for e-commerce woul d be
$3.649 billion; do you see it?

A | see it.
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A Yes.

Q Ckay. So | want to |look at the first
page of this presentation.

A Okay.

MS. COLOMBO: Let's go off the
record for a second because this is not
showi ng up correctly.

THE VI DEOGRAPHER: The tinme right
now is 2:44 p.m and we are off the
record.

(Whereupon, there was a recess taken
from2:44 p.m to 2:47 p.m)

THE VI DEOGRAPHER: The time right
now is 2:47 p.m and we are back on the
record.

MS. COLOMBO. Okay. And we can mark
the -- the native file for this docunent
as Exhibit 17.

(VWher eupon, Exhibit TikTok-Ruiz 17,
Native File, was marked for
identification.)
BY MS. COLOVBO:
Q And | ooking at this first slide, the --
the title of this presentation is, TikTok U S.

audi ence insights; do you see that?
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A | see it.

Q And it says, Conparison by age group; you
see that?

A | see it.

Q Okay. And then it says, Marketing
Science North America October 2020; do you see that?

A | see it.

Q Ckay. So this was a presentation that
was prepared by your departnent; right?

A So maybe sonme clarification because this
is five years old. | don't immediately re- - recal

it.
But as |I'm | ooking at the docunent

met adat a, the aut hor was _(phonetic) and

-Was not in my organi zation. He was in the
mar keti ng or product organization.

So it -- if -- what's |abeled here is
what's | abel ed here, but I'"'mtrying to recall this

docunment knowi ng that the author is somebody that
was not on my team
Q Sure. You -- you don't dispute, though,
t hat Marketing Science North America was involved in
this -- the preparation of this docunment?
MR. VIVES: Object to the form

A Again, this is a five-year-old docunent
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and as | | ook at the author, the author sat outside
of ny departnment.
So it would be nore generous to say that
t here may have been some shared presentation, but
this style -- this style |Iooks definitely |ike an
i nternal document and not sonething that woul d be
prepared and vetted for external marketing purposes.
BY MS. COLOMVBO:
Q Ckay. But on the first page it does say,
Mar keting Science North America; do you see that?
A It -- that -- that -- that's what you are
show ng ne.
Q Okay. So let's -- let's ook at slide
t wo, please.
And then this slide is titled, TikTok
generati on Snapchat.
Do you see that?
A | see it.
Q And it shows how users are categorized by
age in this -- in this data?
A | see it.
Q Okay. And you have all the way to the
left, late Gen Z, 13 to 17; do you see that?
A | see it.

Q Okay. And then, Early Gen Z, 18 to 24;
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you see that?
A | see it.
Q Ckay. Let's go to the next slide.

It's titled, User denographics; do you

see that?
A | see it.
Q Okay. And this is -- there's a bar graph

show ng the breakdown of denographics based on the
age categories on slide two; you see that?
A | see it.
Q Okay. And the age group with the nost
users on Ti kTok at this tinme is age 13 to 17; right?
A | just can't --
MR. VIVES: Object to the form
A Oh.
BY MS. COLOMBO:
Q "' m sorry. What was that, M. Ruiz?
A What you are showing ne here is
five years ago. It is reasonable to say that Gen Z
was a very -- a very common topic of conversation
with advertisers.
And this would be -- at |least what this
I's showing is the bar graph with the highest
proportion is the 13 to 17 cohort.
Q Ckay. And this is -- the source of this

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com



© 00 N oo 0o b~ wWw N PP

N D NN NN P P P P PP PR R
ga A W N P O © 00 N O 0o~ WO N P+ O

Case 4:22-md-03047-YGR Document 2896-4  Filed 03/30/26 Page 66 of 87

Page 210
asi de. | think that's all | have.
A Ckay.
Q Ckay. We are going to pull up Tab 33
next .

MS. COLOMBO: And for the record,
this is a docunent produced by TikTok in
this litigation with the Bates nunber
Ti kTok3047 NMDL-085-03619367.

And we are going to mark this
Exhi bit 19.

MS. BREAKELL: Yes.

MS. COLOMBO:  Okay.

(Wher eupon, Exhibit TikTok-Ruiz 19,
Docunent, Bates-Label ed Ti kTok3047
MDL- 085-03619367, was marked for
identification.)
BY MS. COLOMBO:
Q And if -- and this is a docunent that was
produced from your custodial file.

And if we |ook at the metadata, which is
the second to | ast page -- and |let nme know when you
are there, M. Ruiz.

A Ckay.
Q Ckay. Do you see yourself listed as the

cust odi an?
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| see.

Ckay. Okay. So we can turn back to the

begi nni ng of the docunent.

This appears to be a slide deck with the

title, TikTok times -- or excuse nme, TikTok X e.l.f.
Cosneti cs.
Do you see that?
A | do.
Q Ckay.
A And it's a very wonderful brand.
Q | agree.
So this appears to be a presentation for
e.l.f. Cosmetics; right?
A That is correct.
Q Ckay. ©Okay. And if you |ook at page
ten --

MR. VIVES: And, M. Ruiz, if you
need nore tinme to | ook at the docunent
bef ore answering questions, feel free --

THE W TNESS: That woul d be good.
Just give ne a m nute.

MS. COLOMBO. COkay. Let nme know
when you are ready, M. Ruiz.

THE W TNESS: Okay. Okay. |I'm
good.

877-370-3377
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BY MS. COLOVBO:

Q Ckay. Let's look at page ten, which ends
i n the Bates nunmber -9376.

A Okay.

Q Okay. And this slide is titled, OQur
audi ence in the U S

Do you see that?

A | see it.

Q Okay. And there is a pie chart on the
| eft -- excuse ne, the right side of the page that

shows that users aged 13 to 24 make up 69 percent of
Ti kTok's nonthly active users; do you see that?
MR. VIVES: Object to the form
A | see what's on the page and it may be
useful to reference the very beginning of the page
for e.l.f. where it |ooks like in the data here it
says, A 18 to 25. This would suggest that this
canpaign was trying to target adults 18 to 25.
BY MS. COLOMBO:
Q Okay. |1'mgoing to nove to strike that
as nonresponsive to nmy question.
But |I'm just asking here, this shows
69 percent of TikTok's audience in the U S. is aged
13 to 24; right?
MR. VIVES: Object to the form

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com



© 00 N oo 0o b~ wWw N PP

N D NN NN P P P P PP PR R
ga A W N P O © 00 N O 0o~ WO N P+ O

Case 4:22-md-03047-YGR Document 2896-4  Filed 03/30/26 Page 69 of 87

Page 213

A For this docunment and this slide, for
this particular time period, it says March 2019.
That's what it shows here.

Il -- | would encourage you to | ook at

addi ti onal docunents as this trends over tine.
BY MS. COLOMVBO:

Q Okay. And the source of this docunent,
it's alittle small on the corner on the |eft side,

but is internal TikTok data for March 2019; right?

For the U S. --

A Prior to when | started the conpany, if
it's indeed March 2019, that -- that's what the page
shows here.

Q Okay. And the speaker's notes say, W
skew female and Gen Z, A 13 to 24 is our sweet spot.

Do you see that?
A It's what's on the page here.
| am not sure | would agree with the way
they wote the -- the commentary. But, again, this
is before | started at the conpany.

Q Okay. So | ooking back at the pie chart,
the pie chart does not break down how many users in
that 13 to 24 segnment are under 18; right?

A It only shows percent.

Q Yes. It -- yes, it does not break that

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com



© 00 N oo 0o b~ wWw N PP

N D NN NN P P P P PP PR R
ga A W N P O © 00 N O 0o~ WO N P+ O

Case 4:22-md-03047-YGR Document 2896-4  Filed 03/30/26 Page 70 of 87

Q

A

Q
A

Q

or the --

Page 221

MS. COLOMBO. And we are going to
pul | up next Tab 35, which is going to be
Exhi bit 21.

(VWher eupon, Exhibit TikTok-Ruiz 21,
Docunent, Bates-Label ed Ti kTok3047
MDL- 081- 02289041, was marked for
identification.)

MS. COLOMBO: And that's a docunment
t hat was produced in this litigation by

Ti kTok with the Bates nunber

Ti kTok3047 - -
THE W TNESS: Ckay.
MS. COLOMBO: -- MDL-081-02289041.

THE W TNESS: Ckay.

BY MS. COLOMBO:

And we can | ook at the custodial file --

excuse me, the netadata first, which is

t he second to | ast page.

Do you see yourself listed as the

custodi an there?

| see.
Okay.
Do you have a date reference?

There is a -- | -- 1 can point you to in

t he document --

877-370-3377
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A Ckay.
Q -- where there's an indication of date.
Let me just ask you -- |I'll ask you a

coupl e questions first and then you can have an

opportunity to look at the -- flip through the

docunent .

A Okay.

Q But | ooking at this first page, it says,
Party City X TikTok; right?

A It does.

Q Okay. Little bit of a different | ook,

but kind of the same idea of the two previous
docunments we | ooked at, Exhibit 19 and 20; right?
A Yes. This looks |ike alnost five-,
Si x-year-old docunents.
Q Okay. So | want to | ook at page ten,
which ends in the Bates number -9050.
MR. VI VES: And again, M. Ruiz, if
you need tine to --
MS. COLOMBO:. |I'mjust going to give
hi m an indication of the date of the
docunent .
MR. VI VES: Ch, okay. Gr eat .
BY MS. COLOMBO:

Q Ckay. |If you see on this slide under

Golkow Technologies,
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the -- the big text on the left it says, Source:
I nternal data April 2020, U.S. audience?
A Ckay.
Q So did -- that -- this document -- fair

to say this docunent was created after April 2020;

ri ght?
A Okay. Thank you.
Q And you |let me know when you've had an

opportunity to flip through --

A Ckay.
Q -- the docunent.
A OCkay. Okay.
Ckay
Q Okay. Let's | ook at page nine of the

document, which ends in the Bates nunmber -9049.
A Ckay.
Q And it says on the left side, Qur U S.
audi ence has doubled in the | ast year.

Do you see that?

A | see it.
Q Okay. And then underneath it says, Over
84 MAUs... double this time |ast year.

Do you see that?
A | see it.

Q And "MAU" is nonthly active users?

Golkow Technologies,
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A Yes.

Q Ckay. And to the left -- excuse nme -- to
the right side of the page, it says, 77 percent of
our audi ence is under 34, Gen Z/young
M1l ennial-driven.

Do you see that?

A | see it.

Q And it shows that 34 percent of TikTok's
U.S. audience is aged 13 to 17; right?

A | see it.

Q And that is the highest for any of the
other |listed segnents on there, age segnents; right?

A VWhat's |isted there.

It is inportant to note that nost of ny
advertisers and the advertisers that |'ve worked

with, they primarily care about the 18 to 24

denmographic -- I'msorry -- the 18-plus denographic.

Q Okay. So let's |ook at the speaker's
notes, starting with the word "historically," do you
see that?

A Yes.

Q Okay. It says, Historically across all

channels the early adopters are a younger deno and
t hat was the case for TikTok as well. But we are

starting to see the ages shift and our fastest
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80 mnutes on it per day, which is one-third of the
time people spend on their phone per day.
Do you see that?
A | see it.
Q Okay. And then let's go to the next
page, please?
A Okay.
Q And the title of this slide is,
Engagenent is off the charts; do you see that?
A It |ooks to be a simlar one as -- as
we' ve seen before.
Q Yup. Okay.
And in the speaker's notes, it says, As

you can see, you get sucked in unlike any other

channel .
Did I read that correctly?
A Those | ook to be the speaker notes.
Q Yup, in the speaker notes?
A Yeah.
Q | read that correctly, yes?
A Those | ook to be the speaker notes.
Q Okay. You can set that docunment aside.
A Ckay.

MS. COLOMBO. We can pull up Tab 77,
which is going to be Exhibit 22.
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(Vher eupon, Exhibit TikTok-Ruiz 22,
Docunent, Bates-Labeled Ti kTok3047
MDL- 016- 00353331, was marked for
identification.)

MS. COLOMBO: And for the record,
this is a docunent that was produced by
TikTok in this litigation with the Bates
nunmber Ti kTok3047 MDL-016-00353331.

A Ckay
BY MS. COLOMVBO:
Q Okay. And let's start off with the --

t he metadata, please, second page fromthe back.
Do you see yourself listed as the
cust odi an there?
A As a custodi an.
Q Ckay. And you see the file nane is, it

starts on TikTok 101 with a bunch of nunmbers and

letters --

A Yup.

Q -- after 1t?

Ckay

A Yeah.

Q Ckay.

A OCkay. All right. Let nme ook at the
docunent.
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Q Ckay.
A Ckay.
Q Okay. Let's |look at the first page of
this docunent. There appears to be one of those

cover sheets that we |ooked at with a circle on the
| eft side that says, Renove this slide before client
present ati on.
Do you see that?
A Yes.
Q Okay. And there's a circle on the right
side that says, Internal only. This slide is

i nternal only; right?

A | see it.
Q Okay. And it says the intended audi ence
I's existing nedia agency advertise -- advertisers;

do you see that?

A Yes.

Q Okay. So this is -- if you ook at the
bottom it says, Use case: Closed-door neetings for
clients under NDA. Do not send or share as a
| eave-behind to clients.

Do you see that?

A | see it.

Q Ckay. So with the exception of this page
and the next page, which the -- which are supposed
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to be renoved before presentation, this is a slide

deck that was neant to be given to clients; right?

That's reasonable to say.

Or prospective clients; right?

That's reasonabl e.

Okay. Okay. Let's look at -- let's just

to slide 22, which does not have a Bates

nunber unfortunately, so the title is, Your audience

Ckay.
This is not the correct slide.
Okay. That's not the correct slide, so

actually start with slide 19 and we'l ]l

A
Q
A
Q
go qui ckly
I's on TikTok.
A
Q
l et's just
get to the
A

Whi ch slide again?
MR. VIVES: Sorry, which one?
MS. COLOMBO: Slide 19, which is
titled, Relevant reach.
THE W TNESS: Okay. Okay.
MS. COLOMBO:. Okay. That's not
correct.
This is the slide that we're -- that
we're | ooking for.
(Wher eupon, there was a discussion

off the record.)

877-370-3377
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BY MS. COLOVBO:
Q Ckay. Slide -- slide 20. Okay. Page 20
of the PDF, slide 20.
A Okay.
Q There is a blue text box in the mddle

t hat says, We reach your current and future
customers at scal e.
Do you see that?

A | see it.

Q Ckay. And if you look at the information
contained on this slide, in the mddle it says, Gen
Z driving trends, brand, and | ove -- excuse nme --
driving -- let me start over.

Gen Z driving trends, brand | ove, and
44 billion in spendi ng power.
Do you see that?

A | see it.

Q Okay. And if you look at the left side
of the page, it shows 14 percent of nonthly active
users on Ti kTok are aged 13 to 17; right?

A | see it.

Q Okay. And then on the right side of the
page, it says, 37 percent of nonthly active users on
Ti kTok are aged 18 to 24; right?

A | see it.
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Q Ckay. And at the bottomof this slide in
small writing you'll see that there's -- at least in
part, this data is based on Ti kTok internal data
from April 2021; right?

A | see it.

Q Okay. So fair to say that this
Power Poi nt was created after April '21 -- 2021;
right?

A It's safe to say.

Q Ckay.

A Safe to say that this also reflecting
back from previ ous docunents, it shows that this 18
to 24 cohort is -- is becom ng nore prom nent.

Q Yes. Okay.

Let's | ook at the speaker notes.

And the first bullet point says, You can
reach every age group on Ti kTok and our | argest deno
Is Gen Z. Gen Z is reshaping the power dynam c and
for brands, they're redefining how culture decides
what's inportant and who gets to take advantage.

Did I read that correctly?

A That's what's in the -- that's what's in
t he speaker notes.
Q Ckay. And | ooking at the | ast bull et

point, it says, For brands |ooking to connect with
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Exhi bit 24.
(Vher eupon, Exhibit Ti kTok-Ruiz 24,
Docunment, Bates-Label ed Ti kTok3047
MDL- 018- 00364960, was mar ked for
identification.)

MS. COLOMBO: And it is a docunent
that Ti kTok produced in this litigation
with the Bates | abel TikTok3047
MDL- 018- 00364960.

THE W TNESS: Uh- huh.

MS. COLOMBO:. And yes, that will be

Exhi bit 24.
BY MS. COLOVBO
Q And we can start by | ooking at the
met adat a.
On the second to | ast page, do you see
yourself |isted as the custodian there?
A Yes, | see.
Q Okay. And the file nanme is, QuickTok

back to school edited.
Do you see that?
A Yes, | see.
Q OCkay. And so we can turn back to -- this
I's just a one-page docunent.

Let me know when you have had a chance to
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review it.
A It's a very small font, but yes.
Q Is it easier to look at it on the screen?
A It may be.
Q Okay.
A Can you scroll down?
This docunent is from 2021; right?
Q Have you had a chance to |look at it,
M. Ruiz?
A " m | ooking through it.
Q If you -- 1"l ask you just a question.
If you | ook at the top right-hand corner,
you will see issue 10/22.
Do you see that?
A Oh, 10/ 22. Ckay.
Q Okay. Does that indicate to you that

this issue m ght have been from Oct ober 20- --

A 2022.

Q .- 20227

MR. VIVES: Object to the form

BY MS. COLOVBO:

Q Okay. And the -- at the left side of the
top of the page it says, QuickTok.

Do you know what that is?

A If I recall, the marketing team would
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create one-pagers where they would conpile content
from across various teans, as they would norm --
run in the normal course of business to
synt hesi ze -- synthesize different canpaign
pronotions or different topic pronotions.

Q Okay. So this is material that could
have been sent to advertising clients?

A It could have been.

Q Ckay. Let's look at sone of the content
here of the docunent.

The title of the docunent is, Make back
to school cool on TikTok.

Do you see that?

A Yes.
Q Ckay. | want to start with the second
sentence of that first paragraph.

It says, Wth our audience creating,
consum ng, and engaging nore every day, the platform
can expect to see an influx of school supplies and
clothing hauls from students and parents alike, tips
fromteachers on preparing for the new school year,
and hilarious content com ng straight fromthe
hal | ways. And there are endl ess opportunities for
brands to join in on the playground fun.

Did | read that correctly?
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A That's what's witten on the -- on the
docunment here.

Q Ckay. | want to | ook at the center of
the page. On the left-hand side, it says, On TikTok
everyone is in attendance.

Do you see that?

A | see that.

Q Ckay. It says, Over July through
Sept enber of 2021, weekly views for hashtag back to
school skyrocketed by 32 times from18.3 mllion in
July to 594 mllion in September. This massive junp
in viewership can be attributed to TikTok's diverse
audi ence of Gen Z students, "educreators," and
parents of children in grade school.

Did | read that correctly?

A | see it.

Q Okay. And then the next portion of this
docunent is entitled -- or has a heading, Class is
I n session, and the topic is Gen Z shopping.

Do you see that?

A | see it.

Q Okay. And the black box below the text
t here has sone figures; do you see that?

A | see it.

Q Ckay. And it says that Gen Z TikTok

Golkow Technologies,
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users are 1.4 percent nore likely -- or excuse ne --
1.4 times nore |likely than other platformusers to
di scover new brands and products on the platform
Do you see that?

A | see it.

Q Okay. And it says on the left side that,
Gen Z Ti kTok users are 1.2 tines nore likely than
other platformusers to feel excited or euphoric
about retail purchases.

Do you see that?

A | see it.

Q Okay. And let's go down to the next
section, which is called -- the heading for that
is -- actually, we can skip over the m ddl e one and

go to the group project TikTok.

It reads, Part of the fun of making an
original TikTok is getting friends to join in and
this is especially true for our Gen Z users wth
40 percent of those creating original content on
Ti kTok doing so with sonmeone el se. Between cl asses,
during lunch, and after that final bell rings, Gen Z
users on Ti kTok are pulling the squad together to
dance, participate in trends, and create on Ti kTok.

Did | read that correctly?

A That's what you have in the docunent.
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Q Ckay. And there are sone figures there.
The first one being, 54 percent of Gen Z
users who | earn new dances from Ti kTok do so with
sonmeone el se.
Do you see that?

A | see it.

Q The second is, 60 percent of Gen Z users
who participate in trends or pranks do so with
someone el se.

Do you see that?
A | see it.
Q And 63 percent of Gen Z users who

participate in hashtag chall enges do so with soneone

el se.
Do you see that?
A | see it.
Q Ckay. And the last section on the page
Is titled -- or has a heading, The Ti kTok Study
Gui de.

And it says, When it conmes to creating
back-to-school content for Ti kTok, we have a few
A-plus study tips that will take your brand above
and beyond.

And the -- | want to |look at the m ddle

one, which is, Meet your classnates.
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It says, Niche communities thrive and
drive business on TikTok, tune into college life,
t eacher -- or excuse ne -- tune into hashtag coll ege
life, hashtag teacher |ife, hashtag high school, and
nore to understand our uni que audi ences' interests
and behaviors. You'll be the coolest kid in school
in no tinme.

Do you see that?

A | see it.

Q And | ooking at the | anguage in here about
"your brand," does that give any indication to you
about whether this was an external -facing docunent
for advertising clients?

MR. VIVES: Object to form
A Well, this looks -- this |looks [ike it

woul d be an externally-facing docunent.

| don't recall -- like, | know that
back-to-school canpaigns were pretty common -- they
are pretty comon in -- in the retail vertical, but

| don't recall this specific canpaign.
BY MS. COLOVBO:
Q Okay. And -- and addressing "your brand"
doesn't give you any indication?
MR. VIVES: Object to the form

A As nentioned, this |ooks |like it would
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CERTI FI CATE

| hereby certify that | ama Notary Public,
in and for the State of New York, duly conmm ssi oned
and qualified to adm ni ster oaths.

| further certify that the deponent nanmed in
t he foregoi ng deposition was by me duly sworn, and
t hereupon testified as appears in the foregoing
deposition; that said deposition was taken by ne
stenographically in the presence of counsel and
reduced to typewriting under nmy direction, and the
foregoing is a true and accurate transcript of the
testi nony.

| further certify that | am neither of
counsel nor attorney to any of the parties to said
suit, nor am| an enployee of any party to said
suit, nor of any counsel in said suit, nor aml
I nterested in the outcone of said cause.

Wt ness ny hand and seal as Notary Public
this 25th day of March, 2025.

ik —

Clifford Edwards
New York Notary |ID Number: 01ED6430906

Not ary comm ssion expires: 3/28/2026
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