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Elite SEM Agency 
 - paid social media manager (LA) 
 - paid social media specialist (AZ) 

 - Director of Integrated Media Strategy (SD) 

TikTok 
- Brand Strategist 

Competitors: NYX, Sonya Kashyuk - sold at Target 

Al 8-25 
pushing digital 

(C. 

EXHIBIT 

3//o/'z5 
•3 (C• 
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Hear your pain points & what you wish you get out of TikTok 
High level what is tiktok 
How brands can advertise on tiktok 
Brainstorm session 
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Most flownloaded App In The Woild 

Top Non-Game Apps by Worldwide Downloads for 2018 SensorTower 

Overall Downloads 

1 WhatsApp 

2 l Messenger 

3 Fecebook 

4 19 TdrTok 

5 J sslagrsrn 
6 UC Browser 

7 SFiAREit 

B 0 VouTube 

9 1?I. Snapchat 

10 tJ Vigo Video 
NoS G*OPO;,rOJ,.dOaOt, 

App Store Downloads 

1 llkTok 

2 0 Youlube 

1 WhatsApp 

4 Inslogram 

5 tf Messenger 

6 Faceoob 

7 00 Googls Mops 

8 Nettlix 

a M C3ma1 

10 Snapchat 

ii 

Googlo Play Downloads 

I WhatsApp 

2 i Messenger 

3 Facetoock 

4 @1 likTok 

5 inslagram 

6 SHAtISt 

7 UC Browser 

a Vigo Video 

9 Snapchat 

10 : YsuTube 

IN 

TkTok 

Redacted -SCA 

Since our US launch in August 2018, we've seen tremendous and rapid growth and are continuing to see success and massive 
growth. 

History: 
Previously music.ly rebranded back in Aug 
China has their own version Douyen Doy Yen - rebranded of 
We've been around for 2-3 yrs just rebranded 

- US Only focused - let's send those #s (app annie or sensor tower) - google it!!! Or apple app store 
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Most Downloaded App In The US in Q4 2018 

Aessenger 

Ntfl 

F,bo 

Amazon 

Snopahot a 
YzaTabo 

Spoth'p 

8hamjt 

Wtbn 

WhAps 

WOmort 

YouThbz Mo&o 

Ubm 

Amazcon Arena 

Caeh App 

MOO 

'Pr 

PP App St— PP 'PoppA PAy 

2M 4M PU PM 1PM 1PM aM lAM 

Redacted-SCA 

Us only 
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0 ur Global Audience 

Key differentiator is our global footprint 

DE: Germany 
AU Australia 
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0 urAudience in the US e TikTok 

27 million 
Monthly Active Users 

68% 

Oi? 

32% 

13-24 

69% 

Female 

63% 

Age 25+ 

31% 

Me 

37% 

We skew female and Gen Z A13-24 is our sweet spot 
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GenemlionZ Focused 
Approx. 7O3'o of audience is under 24 

Age .317 

27% 
Age 1824 

42% 
Age 2534 

16% 

tfl1S%,5.,th 

More granular breakdown of the demo 

—11 

TikTok 

Age 35-44 

8% 
Age 45-54 

3% 
Age 55+ 

4% 

FTC settlement - a second age gate 
You get directed to separate app- watch a curated stream of kid friendly content, cant post nor record 
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Sustained Engagement in App 

46+ minutes 
Spent on the app/user/day 

Sou:tt ,,;e,na .Ia, 2019. 13 'r. Jis orb 

8+ times 
A user opens the app per day 

34% 
Of our entive users. on arty given 

day are shooting videos 

Not only acquiring users but retaining them 

Every time you join the app it becomes more addicting 
Find the content via our Al tech, recommendation engine - FOR YOU feed 

This is US data 

On any given day 34% of active users are shooting videos. Not just passively using the app but actively engaging 
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C ompaiison: Average S ession Duration 

TikTok294 

race book 203s 

InStagmn 
14s 

Twitterll4s 

This is a report from Oct 2018 

Reddit ikOs 

Year-over-year change: 

24%1 
TikTok Facebock instagran 

-1.4%j 17%1 

-0.9%j 
Twt1ar 

5.2%1 -7% 
S napchat Reddit 

teoce Mocth .tvg5s5,s c'es'k, Oct '5! 

Why are people spending so much time in our app? 
1 algorithm makes our app very addicting - how you watch videos (watch time, engagement, a lot of likes and great completion 
rates) 
2 the rest of the internet is often people representing the most perfect version of themselves, but tiktok allows users to be 
creative and showcase authenticity. From all walks of life 

Highly Confidential (Competitor) T1KT0K3047MDL-085-03619379 

Case 4:22-md-03047-YGR     Document 2875-32     Filed 03/25/26     Page 11 of 13



DOCUMENT METADATA 

Bates Number: TIKTOK3O47MDL-085-036 19367-TIKTOK3O47MDL-085-036 19400 

BEGATTACH: TIKTOK3 O47MDL-085-03 619367 

ENDATTACH: TIKTOK3 O47MDL-08 5-03619424 

Attachment Count: 24 

PRODVOL: TIKTOK3 O47MDL-085 

Custodian: JORGE RUIZ 

File Path: /TIKTOK3O47MDL-085-03619367.PDF 

Confidentiality Designation: HIGHLY CONFIDENTIAL (COMPETITOR) 

HASHVALUE: 8844A259B15639AA8321452551A11F5F 

DocType:  

Author:  

Create Date:  

Last Modified Date:  

LAST MODIFIED BY:  

TRACK CHANGES:  

COMMENTS:  

HASHIDDENDATA:  

Filename: TIKTOK3O47MDL-085-03619367.PDF 

Title:  

DOCEXT:  

Email From:  

Email To:  

Email CC:  

Email BCC:  

Received Date:  

Sent Date:  

TIMEZONE:  

Case 4:22-md-03047-YGR     Document 2875-32     Filed 03/25/26     Page 12 of 13



Subject:  

THREADID:  

REDACTIONS: Y 

REDACTION TYPE: SCA 

•soisco 

Case 4:22-md-03047-YGR     Document 2875-32     Filed 03/25/26     Page 13 of 13




