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Global Launch Results
Global launch after 10-19 -2022

pushpin

Key summary

%

Globally launched in all countries, including US and CA

s On average, 2.7M minors got the upsell notification daily after they spent
100 mins on the app

e ~4% of minors turn on the daily limit screen feature from the upsell
notification
J 234%(+3.4X) increase in usage of daily screen time limit for minors (L1

and L.2) compared to the previous month.

s 98%(+2X) increase in users visiting screen time page.

¢ There was an increase in users visiting the screen time page through inapp
notification on the same day when the users got higher upsell notifications

* 31% increase in users opting for daily screen time limit feature and it's
because of this upsell notification feature (Chart screenshot below)

s No negative impact on the average session duration for minors
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1. All metric table

Goals

Primary
metrics:-

Metrics

J Average
Adoption Rate
for all users
(Daily Screen
time) - Use TEA

» Average
daily minors
whose feature is
turned on

* Level
range - 1: 13-15,
2:16-17, 3: 18-
24, 4: 25-34, 5:
35+

» Average
Daily Upsell
notification sent
to Minors

« Average
daily minors
turning the
feature on after
looking at upsell

> Drop
Rate (Users who
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Launch
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13%

Filed 03/25/26 Page 3 of 14
10% Glob
treatment al
and 10% Laun
Control ch
group Metri
Metrics cs
(2022-08-18 = (202
to 2022-09- 2-10-
18) 19 to
2022
-11-
- 19)
3,438,850 4,51 +
8,84  46%(bef
2 ore vs
global
launch)
505,987 1,34 +234%
(level range 7,56  (before
1,2) 2 &
14.7% global
launch)
270,429 2,70
6,92
7
13,449 (~5%) . 99,3
09(~
4%)
196,712 1,91
6,17

TIKTOK3047MDL-111-LARK-05857229



Case 4:22-md-03047-YGR  Document 2875-44  Filed 03/25/26 Page 4 of 14
got the (~73%) 2(71
notification but %)
close the
notification)
« Daily 755, +98%
unigue views of 516,742 381,851 304 (treatme
digital wellbeing nt vs
page global
launch)
3 Weekly 3,102,892 2,301,300 . 4,21 +83%
unique views of - 4,14
Digital Wellbeing 3
Seconda Average Session L1-104 mins L1-98 mins L1- No
ry Duration By Age L2-103 mins L2 - 99 mins 96 Negativ
Metrics:- group mins e impact
L1and L2 L2- "
08 session
: duration
mins

31% increase in users opting for daily screen time limit feature and
it's because of this upsell notification feature.

There is an increase in minors usage compared {o adults and unknowns where the numbers
are pretty stable.
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Increase of inapp notification is 10-24, 10-31, 11-07 and 11-14 which matches with the
upsell daily limit increase.

1st launch - A/B Test

pushpin
Key summary
® Launched to 20% global users(50/50 split)(except US,CA)

* 270K minors got the upsell notification daily after they spent 100 mins on
the app

® Out of 270K daily users, ~5% of minors turn on the daily limit screen
feature

J 25% increase in usage of daily screen time limit for minors (.1 and L2)
compared to the previous month.

@ 35% decrease in users visiting digital wellbeing page from Setting&Privacy
page. The frend is going up after 09/26 but we will keep track. There is no issue
from the eng side.

® No statistically significant impact on guardrail metrics

Limitations - We're not tracking daily screen time limit options as it was developed
in the past and there is no event tracking. With the new custom daily limit feature,
we will frack the time limit settings by users

Next steps:-

i Globally launch the upsell feature for all minors (excluding US,CA)

a. Next steps - ldentify PM, DS from US - _
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Phased launch (2022-10-19)

Launched to 30% treatment and 30 control group

1. Feature Launch Results

Filed 03/25/26

2. Decide a timeline to stop the upsell after we have achieved our desired
target of increase in minor usage of daily screen time limit

Experiment Run Time - 2022-08-18 to 2022-09-18 (1 month)

2.1 All metric table

Goals

Primary
metrics:-

Confidential

Metrics

= Average
Adoption Rate
(Daily Screen time)
- Use TEA

* Average
daily minors
turning the feature
on

@ Level range
-1:13-15, 2: 16-
17, 3: 18-24, 4: 25-
34, 5: 35+

® Average
Daily Upsell
notification sent to
Minors

s Average
daily minors
turning the feature

Previous Data

July (2022-07-
13 to 2022-08-
13) (RoW)

3,096,331

403,315 (level
range 1,2)

13%

Metrics (2022-

. 08-1810 2022-

09-18)

3,438,850 +11%
505,987 +25%
(level_range
1,2)

14.7%
270,429

13,448 (~5%)
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on after looking at

upsell

@ Drop Rate 196,712
(Users who got the (~73%)
notification but

close the

notification)

M Total Users ' 8,653,750
who got the upsell 430,387 (~5%)
notification in a

month

® Total Users

who adopted the
feature in 2 month

= Weekly 502,527 285,053
unigue views of
Digital Wellbeing

s Weekly 314,617 204,258 - 35%
unique views of

Digital Wellbeing

without

announce_notif_cli

ck

Secondar  Average Session
. ¥ Metrics Duration By Age

group
Guardrail - StayDuratio No statistically
Metrics n/U significant
{get this change
from libra) '
s Last 30-day No statistically
ActiveDays/U significant

. change
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Confidential

Decrease in Android Numbers

Event Operating  Average Average
System Previous month 's New data
data
Enter Android 359,363 182,525 49%
Welibeing Decrease
ios 143,163 102,528 28%

Decrease

Enter Wellbeing by eniry points

Recent Data -

Previous Month data - Recent Data
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Event Entry point

Enter announce_notif_cli
Wellbein ¢k

g

snp_enter_wellbei
ng

tab_pop_up_enter
_wellbeing

inapp_notif click

extended_notif_cli
ck

Average

Previous month
's data

197,903

179,296

87,376

48,211

388.1

1,544

13

Average

New data

84,450

124,093

58,633

21,924

674

57%
Decrease

31%
Decrease

Daily time limit feature by age range in previous month - 2022-07-13 to 2022-08-13

1 252,853
2 453,371
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5 617,383
3 2,387,545
4 1,073,683
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