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2022-2023 PTA Partnership x YouTube Youth Renewal

Contract Overview
Cost: i} for basic renewal
N o add PTA grants & Conference Fees

Key Benefits (in the base contract aka nen-negotiated):

&

To be Negotiated for 2022-23:
@ National Convention Activation - DC (June 15th-18th)
O Live workshop/session, invite only to PTA presidents + guest

® I o board for presenting checking schedules |

B Will met with i next week to discuss Partnerships
involvement

M Marketing + GAPP to support deck creation

B All attending parties to do PR training with Jess

Filed 01/20/26

A 77 EXHIBIT 3L _
Deponent E

DatedZlZ5 rp

WWW.DEPOBOOKPRODUCTS.COM

_____ -1 Commented [1]

put your names down for the

3 National Convention for now, once | have date and
w1 timefinalized we can determine who is attending from

\_§PM

{ Commented QIH feel free to
read through this for.notes and tll set up time with you

O Lanyard branding with YTK + Google Logos
O State President 1:1 Meetings
B GAPP interested but working on scheduling
B GAPP to send alist of their prio states
O Focus group slot (15 people, parents/state leaders)
= N to determine if someone canattend

on Monday to explainmore

T~

\'\‘\\ Y commented B
i \E your help with some PR training here 1)

We wiff need

J

Commented [4]: Is this for our internal team? And will
there be press at this event? ;

Commented [5]: For internal team prior lo speaking at
these events. And no press at the conventions but to
\ be prepared for questions from the audience generally.

\

® Upcoming State PTA Conventions
O Texas (2000+ PTA leaders) end of july - | I
B Booth parent discussions
® PM + Marketing to staff
B Live workshop/session

CONFIDENTIAL

| Commented [6]: Sounds good, fet me know who
A . | should be on that invite and I'll prepare sometning!

Commented [71: Y ' <rov
you said this was unlikely but let me know if something
changes or if we should ook to the Texas & Florida
Conventions in July

GOOG-3047MDL-01746433
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® Reuse DC deck, PM to present
B Focus groups

® I to work through staffing

O Florida (1000+ PTA leaders) end of July - i}

B Booth parent discussions

® PM + Marketing to staff
B Live workshops/discussion

@ Reuse DC deck, PM to present
B Focus groups

¢ I tc work through staffing

O New Yok (1000+ PTA leaders) November - i}
B Live workshops/discussion
B Focus groups

O California 2023 (2000+) May - i}
B TBD, large sponsorship

® Digital Wellbeing Femily Nights- Grant funded local events
O YT manages assets, education, parent materials

O PTA + PR Profile 3key market nights with YT inattendance -+ Commented [8]: Love the idea of these and would be
O Cost is [l ‘night”, targeting 30 nights | b s e s pulestn o o

§ Commented [9] N s ts oo

many for our first year?

t Commented {10]: This is PTA's suggested minimum -
based on demand & return.on ROJ, the amount
shouldn't change our-efforts; we pass off the materials
to PTA and they manage but from a cost perspective if
we wanted {o fower we could bring that up with Kris

To Discuss:

GAPP: How can this partnership support our overall Child Safety KOF work?

z Commented [11]; It was more from our resourding

O 11 Meetings with State PTA presidents in areas of interest | standpoint - ike can we handie that many?

O Amplification of Family Wellbeing nights Commented 121 S0 my indorsanding 1a ive domt

attend all of them. We create the kits and assets and
. i P ; i fund the local leaders to run the events on their own
. 'PMIPartnershlps. Are the PM/Partnerships teams lnte.rested in presenting ‘to with National PTA suppart. Only the 3.5 nights we
important parent stakeholders at workshops for National & State conventions? would-identify-as press moments would we have YT
o : ; ; it attendance. So from a resourcing standpoint; the
o Traveling to conventlo'ns for speaking opportunities to leverage top Siaunt of wirk dossn! increass past the il aount
Creators/Creator stories if we scale up or down,

o Traveling to conventions for product narrative presentations and demos
to important parent audiences

¢ UXR/Research: Are PTA driven focus groups additive to the research structures
we already have in place?

CONFIDENTIAL ' GOOG-3047MDL-01746434
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