
 
Case No.: 4:22-md-03047-YGR 

MDL No. 3047 
In Re: Social Media Adolescent Addiction/Personal Injury Products Liability Litigation 

 

 

 

 

AMENDED Exhibit 771 

 

PLAINTIFFS’ OMNIBUS OPPOSITION TO 

DEFENDANTS’ MOTIONS FOR SUMMARY 

JUDGMENT 

 

 

 

 

 

 

 

 

 

Case 4:22-md-03047-YGR     Document 2882-37     Filed 03/26/26     Page 1 of 19



Case 4:22-md-03047-YGR     Document 2882-37     Filed 03/26/26     Page 2 of 19



Case 4:22-md-03047-YGR     Document 2882-37     Filed 03/26/26     Page 3 of 19



Case 4:22-md-03047-YGR     Document 2882-37     Filed 03/26/26     Page 4 of 19



Case 4:22-md-03047-YGR     Document 2882-37     Filed 03/26/26     Page 5 of 19



Case 4:22-md-03047-YGR     Document 2882-37     Filed 03/26/26     Page 6 of 19



- group is not necessarily appropriate for the other–we want to 
treat kids as kids and teens as teens. 

- Finally, the fifth is a nod to GAI and other future product 
innovations, and our position that access for kids and teens 
should not be cut off by default if appropriate guardrails are in 
place.

Principle #1: We have a fundamental responsibility to 
understand their needs, safeguard their mental health, 
and serve as allies and advocates for their wellbeing.

Principle #2: We design different modes 
of YouTube, parental controls, features, and settings for 
different age ranges, so families can choose what’s right 
for them. 

Principle #3: We keep high-quality and age-appropriate 
content free and accessible to all young people — never 
using personalized advertising to pay for it.

Principle #4: We work with outside experts to develop age
-appropriate experiences that support and protect young 
people at every stage of life.

Principle #5: Young people are often early adopters when 
it comes to innovation. We want to safely support this 
exploration, so assessing and mitigating risks from the 
outset is essential.
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● increased maturity.
● 2) Provide age-appropriate controls and features

○ Address the need for robust parental control options 
that also respect the increased abilities and autonomy 
of teens.

○ Require online services to take measures to support 
mental health and wellbeing for children and teens.

○ Ban personalized advertising for children and teens.
● 3) Reduce content risks while maintaining benefits 

○ Require platforms to give teens and parents of children 
tools to manage the use of their online viewing and 
search history in personalized recommendations.

○ Require platforms to take a responsible and transparent 
approach to developing and enforcing content policies. 

● 4) Ensure oversight & accountability

○ Use risk-based impact assessments to foster 
accountability.

○ Encourage regulatory harmonization and global 
interoperability. 

○ Recognize differences among services.
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