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From:
Sent:
To:
CC:

Subject:

On Tue, Jan 31, 2023 at 10:15 PM Erin Turner

Reid watson

2/1/2023 6:20:
Erin Turner

Re: success criteria for DWB screens and settings

# of users who see a take a break reminder:
# of users who see a bedtime reminder:
# of users who check their time watched stats:
We also check topline YTT metrics when rolling out new features to make sure we didn't break
anything. They're expected to be neutral though.

Thanks Reid. could you remind me of the metrics you track on them?

Erin Turner, YouTube Group Product Manager
YouTube Youth Responsible Content

On Tue, Jan 31, 2023 at 7:21 PM Reid Watson ||| GG rotc:
Good questions, and unfortunately we don't have a super clear answer. When we first launched digital
wellbeing tools it was tied in with the larger Google 10 announcements about DWB. We focused success
measurement on launching and getting adoption.

Part of the problem with measuring success with these launches is that its tough to measure the impact of an
opt-in feature on people who use it. You can't set up a control group who toggled on the feature but didn't
actually receive it.

Instead, we focused primarily on adoption. Were users actually choosing to enable the breaks? For the users
who enabled the breaks: do they actually see them? How often? It's definitely not an ironclad answer, but it's
about as good as we got.

All the best,

Reid

On Mon, Jan 30. 2023 at 9:51 PM Erin Turner _Jvrote:
Hi Reid and wondcred if you can share the framework for measuring success of digital wellbeing
breaks and bedtime reminders that you implemented a few years ago?

Erin Turner, YouTube Group Product Manager
YouTube Youth Responsible Content

Deposition Exhibt
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