Case 4:22-md-03047-YGR Document 2882-52  Filed 03/26/26 Page 1 of 37

AMENDED Exhibit 789

PLAINTIFFS’ OMNIBUS OPPOSITION TO
DEFENDANTS’ MOTIONS FOR SUMMARY
JUDGMENT

Case No.: 4:22-md-03047-YGR
MDL No. 3047
In Re: Social Media Adolescent Addiction/Personal Injury Products Liability Litigation



Case 4:22-md-03047-YGR Document 2882-52  Filed 03/26/26 Page 2 of 37



Case 4:22-md-03047-YGR Document 2882-52  Filed 03/26/26 Page 3 of 37

Meeting goal

Goal
Discuss whether or not we should turn autoplay off by default.

Agenda
e Background on the value of autoplay
e Challenges autoplay currently faces
e ldea for autoplay off by default
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hat is Autoplay?

e Automatically plays a recommended
video after your current video finishes.
Autoplay makes YouTube more like TV,
creating a more seamless viewing
experience.

e An 8 second countdown gives users the
chance to see what will play next

e Firstlaunched on desktop in 2015,
mobile in 2016

e Note: playlists always auto-advance and
never have a countdown
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Autoplay was a great launch

| %)n launch, autoplay was a win for both Launch metric Android i0S
viewers and metrics. Autoplay was on by Watch Time 43,59 +50%
e We expected Autoplay on by default DAV +0.2% +0.4%
to generate more WT. We did not
experiment with off by default Revenue s +7.4%
e Other apps have Autoplay on by
default Advertiser value -1.4% -1.1%
e Users could easily opt out
Opt-out rate ‘ 31% 27%
See the mobile launch review deck here
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Autoplay drives 9% of total Watch Time

YouTube overall
Across all interfaces, Autoplay
drives 9% of WT

Main App

On Main App (Android, iOS,
Web, mWeb), Autoplay drives
7.4% of WT

Other interfaces (LR mostly)
On other interfaces, autoplay
drives 17.9% of WT

CONFIDENTIAL
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Policymaker scrutiny on digital addiction and well-being

Social Media Addiction Age Appropriate Design Code

Reduction Technolog UK ICO, consultation

(SMART) Act

Sen. Hawley, proposal “Do not use nudge techniques to
lead or encourage children to

“Bans infinite scroll, autoplay, provide unnecessary personal

and other addictive features on
social media”

data, turn off privacy protections,
or extend use.”

“Social media platforms would
have to include natural stopping
points”
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Digital Wellbeing

Radicalization

YouTube Feigns
Interest In Your Digital
Wellbeing With ‘Take a
Break’ Notifications

“Here's all you need to know about where
the company’s interests lie: autoplay [...]
is on by default. The new “take a break’
notifications have to be {turned on
manually”

GIZMODO

YouTube, the Great
Radicalizer

“YouTube started lo recommend and
“autoplay” videos for me that featured
white supremacist rants, Holocaust
denials and other disturbing content.”

Ehe New Aork Times

Kids content

CONFIDENTIAL

YouTube Weighs Major
Changes to Kids’
Content Amid FTC

‘I‘l;/\?/g%bﬂ%z‘ default setting... has helped
boost audience hours to new heights, it has
also opened the company up fo criticism
that children and parents can select
innocuous  videcs only to  be
automatically transferred to
inappropriate fare.”

THE WALL STREET JOURNAL.
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High LACT Autoplay creates multiple issues

High LACT WT is WT where the user hasn’t
interacted with the app in over 10 minutes.

This has created issues with: ]
e Advertiser value: Following the rollback of
SmartPricing in March we don’t run ads on

high-LACT content.

e Music partners: We're required to show
forced ads and interrupt playback as part of
our deals with music partners.

Video paused. Keep watching?

See July review deck here
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Slide 10 Notes

67% of high LACT WT comes from Watch Next autoplay, the remaining 33% comes from playlist autoplay
Broadly speaking, autoplay monetizes significantly (~30%) worse than non-autoplay WT
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Autoplay may create digital wellbeing issues for some users

e believe unintentional use is a
top Digital Wellbeing risk

YT Weekdy Watchtime by Hour of Day (CAUS)

[E A500%

e 45% of survey respondents
“unintentionally stay on YT
longer than they want”.

~\

Watchtime Hours

e Autoplay’s share of watch time
doubles at night, possibly
indicating sleep disruption or
lack of presence

e Autoplay can be a source of TR —

conflict for parents managing
usage of their children (UXR)
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@Ne can distinguish two types of users:

e Default state: never touched the
autoplay setting

e Explicit choice: manually toggled
autoplay on or off in the past

On our mobile apps, over 2/3 of users
are have already made an explicit
choice.

In total, 2.5% of WT comes from autoplay
by Main App users in the default state.

CONFIDENTIAL
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Idea: “easy to turn on” instead of
“easy to turn off” on YT Main App

We pay a large reputational cost for a smaller
benefit by having autoplay on by default. Why don’t
we get all of our users to make an explicit | putopley s armed off
choice?

ternatically play next

We could switch Autoplay off by default on Main ‘
App (Android, iOS, web, mWeb).

For existing users who had their autoplay setting
force-changed we’ll provide notice and the option to
re-enable the setting if they choose.

Forced choice prompt at the
end of the video
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What would the metrics impact be?

@f launched, we expect to see a
sitewide loss of -1% WT:
e Mobile: -0.9% WT
e Desktop: -2.3% WT

Impact on DAU is expected to be
neutral.

Worst case: -3% sitewide WT.
Assumes no one re-enables
autoplay and usage shifts back to
click-to-play.

CONFIDENTIAL

% of DAU % who'll re-
(per platform) enable
(estimate)
Mobile 34% 80%
explicit on
Mobile 300, 50%
default on
Desktop 14% 80%
explicit on
Desktop 739% 30%
default on

Full model, script for expected case
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Why not include other platforms?

e YouTube Music: Autoplay is a
normal feature when listening to
music and hasn’t generated the
same risks / concerns.

e YouTube TV / Living Room: TV
has had Autoplay for as long as
TV has existed, and interaction
with living room devices is difficult

GOOG-3047MDL-00641971
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Other Platforms: YouTube Kids

e Plan to add Autoplay on/off
setting across all surfaces by Q1

Recommented

e Looking into setting design and
defaults (parent control vs kid
control), possibly by age

EMONEITIARGH

e This will eventually be managed [ - cocmmonim f i o
by Parent Zone ’ '

Butter Slime

CONFIDENTIAL GOOG-3047MDL-00641972



Case 4:22-md-03047-YGR Document 2882-52 Filed 03/26/26 Page 28 of 37



Case 4:22-md-03047-YGR Document 2882-52 Filed 03/26/26 Page 29 of 37



Case 4:22-md-03047-YGR Document 2882-52  Filed 03/26/26 Page 30 of 37



Case 4:22-md-03047-YGR Document 2882-52 Filed 03/26/26 Page 319f 37°

Shouldn’t we start with an experiment? %

While we can run an experiment with
turning autoplay off by default, we should
go in with the expectation that:

Relaxing Music for Stress Relief. Healing Music
TEAM views

iy e # @ B
By Save

B Bhare Erereriiad

e The experiment will be noticed by
press

B8 SUBSCRIBE

»»»»»»

e |t will be extremely difficult to leave
autoplay on going forward, even if we
don’t like what we see in the
experiment

Uy next Autoplay | ,

Space Ambilent Relaxing
Music, Supernova,
Haaimg Musm for Stress
Pedan b « BOAH views
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What would an announcement look like?

m)bjective

Demonstrate our ongoing commitment to digital wellbeing (larger Google narrative)
Keep this separate from radicalization (to the extent we can)
Create a new responsibility moment in the press beyond recs and Magna

Messaging

Last year, we announced new features to help users take control of their digital wellbeing
We've delivered over 1B Take a Break Reminders since we introduced the feature
We’re also bringing these tools to the homepage

Since then, we’ve continued our research to understand how we can help users manage
their digital well-being. We’ve learned that people want help with “unintentional activity”,
like when you come to YouTube for the latest viral video, but end up discovering a new
great song.

That’s why, we’re going to be turning off autoplay in the Main YouTube app. Users will
be able to opt back in if they want.
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When 'would we announce

Announce at 1%

~ PLANOF

ACTION

Make an announcement that Autoplay
will be off by default

Immediately start a 1% rollout, verify it
works as intended

Rollout to 100% shortly after

We won’t know impact on creator and
advertiser metrics at announcement

CONFIDENTIAL
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Is change:

or Announce at 100%

'PLANOF
ACTION

Quietly start experiments with Autoplay
off by default, analyze impact

If noticed, respond to inquiries that
‘we’re always experimenting”

Use data to inform final comms

_RISKS |

It's harder to control the narrative
around our early experiments.
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