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o Just head over to your settings and pick the amount of YouTube time you think is right.

Once you've hit that limit a friendly reminder will pop up on your screen.
e Disable notification sounds and vibrations:

o Notifications can be distracting and overwhelming, especially close to bedtime

o Now YouTube sends notifications silently during nighttime hours. That means no buzzing,
no ringing.

o By default, all sounds and vibrations have been disabled betwaen 10pm and Bam, but
you can choose what you want those quist hours to be in the app.

¢ Combine notifications:

o If you prefer not to have notifications, you can turn them off or combine them

o | subswhy cribe to a lot of YouTube channels, and don’t want to miss new videos, but
prefer to get one daily digest sent to my phone.

o Best part is, you can pick the time of day that it gets sent to you

o | like to set this for after work, when | have a bit more free time

e Wrap up:

o t's just like any other heaithy habit. Once you begin 1o set boundaries and stick o them,
they can baecome healthy habits that you can apply elsewhere and with other apps or
tach.

o To accass any of thase tools, head over to your Settings in the YouTube app
You can learn more at [ HYPERLINK "https://wellbeing.google/ \h ]

FAQ

Why are you highlighting digital wellbeing?

- Google’s products have historically been viewed positively as they help people get things done.
We have long been building products with a focus on productivity, such as Search, Gmaill,
Photos, and Maps. With Google Home and the Assistant we have been working to create an
even more natural and screen-free relationship with technology.

- We recognize that not every experience our users have with tech is helpful. Users are concerned
about the quantity of time they spend with tech and the quality of their experience with some apps
and content. Google's goal is to serve our users with useful tools and give them more control over
their relationship with their devices. And we've always built our products for productivity, knowing
that once we've delivered that usefulness, we need to disappear and get out of the way users can
focus on what matters most.

Aren’t you worried that people are addicted to your products?

It is easy to get stuck in a cycle of obligation to our social network or waste time on apps that distract us
from our lives. We've always built our products for productivity, knowing that once we've delivered that
usefulness, we need to disappear and get out of the way users can focus on what matters most.

Google's core products aim to provide an inherent usefulness, to help users get the information they need
quickly so they can more fully connect to life offline.
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How about YT?

YouTube usage is very different from social media. People come to the platform a few times of day {o see
the content they enjoy, much like turning on the television. When disconnecting is hard, the simplest thing
to do is to turn off auto-play, which is already available and present directly above the watch next panel.
YouTube is also announcing a suite of new features at 1O -- such as the time watched profile to help
users become more aware of their time spent on the platform, a notifications digest to bunch notifications
for delivery once a day, and a take a break reminder which allows users to set a time-interval when they'd
like to be prompted to pause watching content.

What about kids?
We believe the bar must be set even higher when the audience is kids. Kids today are growing up with
technology, vs. growing into technology the way most adults have. We take our responsibility very
seriously when designing controls for parents to guide their Kids developing relationship with tech. We
consult with child psychologists and other experts on best practices for products like YT Kids and Family
Link, and we're investing in digital literacy programs (e.g., [ HYPERLINK
"hitps://beinternetawesome.withgoogle.com/en” \h ]). Some specific examples of these controls are:
e Family Link: an app that lets parents set ground rules for kids usage (schedule time limits,
review installed apps, efc.)
YouTube Kids: parents can decide whether search is on or off, set timers.
Google Play: extra set of policies for apps for which kids are primary audience, special “designed
for families” designation that apps must apply for

Isn’t your business model built on creating addictive products?

Usefulness is our guiding principle. Search Maps Gmail Photos. Easy and widespread access {o
technology (smartphones in particular) has provided tremendous benefits—democratized access to
information and services for billions of people around the world. In many markets, smartphones are the
first screen’, serving as an entire family’s sole connection to the digital world and all it offers.

Don’t your ads fund addictive games and services?

Ads fund a variety of developers and creators who make a living from building products that entertain,
delight and educate. Sometimes these are products are hard 1o disconnect from, but ads themselves are
net the driving force behind habit creation. While there is still a lot of research o be done to determine
why some people have a harder time than others in disconnecting from technelogy, we hope that the new
features we are introducing here will help pecple by giving them the tocls to understand how they use
technology as well as help them disconnect,

What about hardware like Android that support a universe of apps that are not just Google
products?

We've thought about what we could build right into Android to help people achieve balance. We believe
balance starts with awaraness of your current baehavior and empowerment supported by tools that help
you control how you spend vour time online.

What is your response to “[ HYPERLINK
"hitps://www.theguardian.com/technology/2018/feb/05/tech-addiction-former-facebook-google-
employees-campaign” \h 1,” the brainchild of the Center for Humane Technology and funded by
Common Sense Media, which is a group of former Facebook and Google employees dedicated to
“reversing the digital attention crisis and realigning technology with humanity’s best interests”?
We are always looking for ways that we can do more and we are dedicated to better understand the
problem space and the specific concerns and impact of exposure to different types of technology and
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