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MR. JANSSEN:. Appreciate that, Andrew.
Thank you. Thank you.
MR. SNEED: Thank you.
BY MR. JANSSEN
Q M. Boland, Exhibit 2, your Linkedln

profile, do you recogni ze the contents of this, of

this docunment ?

A. | do.

Q Did you prepare the contents of your
Li nkedl n profile?

A | did.

Q. And ny understanding is that when you

wor ked for the Facebook conpany it was call ed

"Facebook"; is that right?
A. That's correct.
Q It's since changed nanes; is that your

under st andi ng?
A. That's nmy under st andi ng.

Q For purposes of today's deposition, if

| reference the conpany as "Facebook"” or as "Meta

Platforms™ at times, is it your understanding --

you okay if | use those terns interchangeably in

are
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ternms of the -- what the conpany has been called and
is called now?

MR. SNEED: Object to form
THEW W TNESS: |'mconfortable with you --

unl ess you're specifically asking about one of
apps --
BY MR JANSSEN:
Q Under st ood.
A. -- itself, and then if we could clarify,
t hat woul d be great.
Q You bet. | will do that.

M. Boland, if |I could direct your
attention to the -- Page 2 of 5 of your Linkedln
profile. About a third of the way down, it says,
"Facebook, 11 years 3 nonths.™

Do you see that?

A | do.

Q s that -- is that the amount of tine that
you spent working at Facebook?

A Yes, that's accurate.

Q And if you turn or |ook at Page 3 of 5,

toward the bottom it says, "Director, Product
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Mar keti ng, Septenmber 2009."
Do you see that?

A. | do.

Q I's that when you began wor ki ng at
Facebook?

A. Yeah, that's what | started at the
conpany.

Q And then if you | ook again back at Page 2

of 5, at that top position, right under "Facebook,
11 years 3 nmonths,"” it says, "Novenber 2020."
I's that when you finished your enploynent

with Facebook?

A. That's correct.
Q And if | could direct your attention back
to that -- let nme ask you, M. Boland: Wen you

first joined Facebook, what were your goals wth
joining the conpany?

MR. SNEED: Object to form

THE W TNESS: When | joined Facebook in
2009, it was, well, an exciting career opportunity;
so it's the ability to nmove from what | had done at

M crosoft to build something new and sonet hi ng
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smaller that was a -- nore of a startup at the tine.
And was really excited about the m ssion of the
conpany. It was sonething that, it felt like, from
wal ki ng in the door, that people really had a focus
on a mssion, and that was -- that was really
appeal i ng.

Q And what was the m ssion of the conpany
t hat you found attractive?

A. It was this idea of making the nore -- the
worl d nore open and connected. So that you could
actually create a set of technol ogi es that enabl ed
people to get to know each other better and build
bonds that spanned groups that they wouldn't normally
be in and really have that vision of connecting for
good, connecting to actually nake people nore
positively connected, rather than divided.

Q Directing your attention to Page 3 of 5 of
your Exhibit 2 Linkedln profile. Again, starting
with that Director of Product, Mrketing position.
You held that position from Septenmber 2009 through
June 2013; is that correct?

A. That is correct.
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Q And what did you -- what were your
roles and -- what was your role and what was your
responsibilities in that first position you had with
t he conpany?

A. That first phase was focused on buil di ng
t he ads products at Facebook, noving from kind of the
initial funbling that the conpany had done in ads to
sonmet hi ng that was a nore robust advertising business
and set of services.

Q What are ads products that you -- that you
referenced?

A It was all of Facebook's auction-driven
ads products, and eventually, towards the end, the
brand ad products. So the idea that an adverti ser
coul d show an ad on Facebook to anybody to reach them
for the purpose of creating value for their business.

One of the things that we really focused
on was being very principled in what we were
bui | di ng, and advertiser value was a core thing that
we wanted to build towards. That it wasn't just
about maki ng noney, it wasn't just about show ng ads

to sonmebody. It was about, how do you create val ue
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for a business who is advertising on Facebook?
Q Did people report to you in your position

as Director of Product Marketing?

A. Initially, no, but eventually | had a

t eam
Q Okay. How |l arge was that team at the end?
A | don't recall the exact nunber, but |

think it was around ten.

Q And to whom did you report when you were
in the role of Director of Product Marketing, if you
recal | ?

A Yeah. Initially it was |} | 0 2nd
then it was eventually David Fischer.

Q And then if you | ook above that position,
it lists another position, "VP Ads Product Marketing

and Atlas."
Do you see that?
A | do.
Q And you held that position from June 2013

to October 2014.
| s that accurate?

A. That is correct.
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Q Was that a pronotion from your position as
Director, Product Marketing?
A. Yes.
Q And you list as the description for that

position as, "Continued to | ead and expand Facebook's
ads product" offering -- "offerings resulting in
multiple billions in revenue growth."
Do you see that?
A | do.
Q In this tinme frane, M. Bol and, was
Facebook' s ads products offering one of the | argest
sources of revenue for the Facebook conpany?
MR. GOLDFARB: (Objection to form
MR. SNEED: Object to form
THE W TNESS: Yes, it was.

BY MR JANSSEN:

Q Was it the |argest source of revenue for
t he Facebook conpany?

MR. SNEED: Object to form
THE WTNESS: |t was.
BY MR JANSSEN:

Q And then, if you | ook above that second
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position of VP ads -- well, let ne pause there and
just go back for a second.

Thr oughout your tinme at the Facebook
conpany, was the conpany's revenue fromits ads
product offerings the |argest source of revenue for
t he conpany?

A. It was.

Q Looki ng above to the next position you
had, "VP Advertising Technol ogy," you held that
position from Oct ober 2014 to October 2016.

| s that accurate?

A. That's accurate.

Q Was t hat anot her pronotion from your | ast
position at Facebook?

A. Call it nmore of a reorganization of
responsibilities rather than a pronotion.

Q And what were your -- or, what did you do
as VP of Advertising Technol ogy?

A. Over the course of 2014, 2015, we had
acqui red sonme conpanies in Atlas and LiveRail and had
had aspirations to build a conpetitive product to

Googl e' s advertising technology suite. So it was a
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pretty major initiative for us to try to see if we
could -- could create sonmething that would provide
choice in the market, and a different view on how
advertising could work.

And so that was -- the focus was on, we
had a robust ads busi ness at Facebook, how do we
shift nmy attention to focus on this conpetitive
product .

Q VWhi |l e wor ki ng at Facebook in this tinme

period, which of Facebook's applications did your

work relate to?

A. The -- yeah, the ad system woul d have
powered ads on Facebook and on I nstagram

Q And then directing your attention now to
Page 2 of 5 of your Linkedln profile. It lists your
next position as "VP Publisher Solutions.”™ And that

you held that position from October 2016 t hrough
January 2018.

Is that accurate?
A. That's correct.
Q And was this position at VP -- as VP

Publ i sher Sol utions, was that a pronmotion from your
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| ast position?

A. Again, | considered it another phase of
t hat organi zati onal structure we were working on.

Q Under st ood.

What did you do in your role as VP
Publ i sher Sol utions?

A In that role, we had nade a decision to --
we realized that we weren't going to be successful
creating a unified double-click-style ad product at
Facebook, and so we decided to split off different
conponents of the advertising technol ogy business and
enbed themin their core parts of the business.

So the main advertiser parts noved over to
the Ads Team and then, in this role, | was focused
on buil ding our Ads network; so how you coul d expand
Facebook's ad offering off of Facebook.

Q The | ast part you referenced, offering

the ad product off of Facebook, is that Facebook's

Audi ence Net wor k?
A. That's correct.
Q And coul d you just provide a brief

description of what that is, Facebook's Audience

Golkow Technologies,
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Net wor k?
A. The i dea behi nd Facebook' s Audi ence
Net wor k was that we know that advertisers -- because

we got really, really good at understanding how to
create value for advertisers, we realized that we
coul d provide those sane set of services off of
Facebook and ot her apps and ot her experiences.

And t he Audi ence Network was designed to
show ads that were not being shown on Facebook or
on I nstagram or Facebook properties into other
third-party apps and experiences with the goal of
creating that sane advertiser value just in -- in
di fferent | ocations.

Q To whom did you report as VP Publisher
Sol utions?

A. That was to Dan Rose.

Q And did you have a teamthat you

supervised in that role?

A | did.
Q How many peopl e did you supervise?
A. | think around a hundred, but that's --

take that as a ball park.
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Q Under st ood.

Your final position at Facebook is |isted
as "VP Partnerships Product Marketing, Partner
Engi neering, Marketing, Strategic Operations, &
Anal ytics."

Did | read that correctly?

A You di d.

Q And that you held that position for
2 years 11 nonths, from January 2018 to
Novenmber 2020.

| s that accurate?

A. That's correct.

Q Was that a pronotion from your | ast
position of VP Publisher Solutions?

A. Yes.

Q And to whomdid you report as -- if | just
call it the "last position," VP Partnerships Product
Mar ket i ng?

A. Some m x of Dan Rose and then Marne
Levine. | don't -- there was a transition from

Dan Rose to Marne, and | honestly can't renenber what

year that was.
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Q At some point while you held this | ast
role was when you transferred to have Marne Levine
supervi sing you or --
A. Yeah, it was either that or the previous
role. It's just, time is a little bit of a blur.
Q. Under st ood.
Did you have a teanf
A | did.
Q And how | arge was that teamin this | ast
role at Facebook?
A. It was about a 500-person team
Q. And what did you do as VP Partnerships
Product Marketing?
A. The full, the -- you want all the kind of
broad brushstrokes of the --
Q That woul d be great.
A. Ckay. Product Marketing -- so for this
group, the context is actually helpful. Wen I was

i n the ads business, ny job was focused on
advertisers specifically. Wen we were in the
Part nershi ps Team you can think about that working

on a broad array of third parties who partner with

Golkow Technologies,
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Facebook and how we build products and services and
sales teans to support themand to bring themon to
Facebook products broadly.

Product Marketing is focused on
under st andi ng custoners and their needs.

Part ner Engi neering are engi neers who
actually work internally and externally to build
| ast-m | e solutions for custoners.

The Marketing Teamis marketing; telling
the story of the broad array of businesses that we've
wor ked on.

Strategic Operations is the business
pl anni ng function, so helping internal teans plan for
headcount, plan for the ways that they should devel op
processes to reach these custoners.

And Analytics is a data anal ysis group who
understands the data that we need to run the business
across those products, which would have i ncl uded
Facebook's Watch; Video that's in the app; News;
Ganes; Groups and Group Adm ns, which is a product on
Facebook; Facebook devel oper solutions; the work

we're doing on Internet Connectivity; Workpl ace,
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which is the work version of Facebook, so Facebook
for the office; Marketplace, which was the energing
shopping platform Paynents, which hel p people do
paynments through the Facebook platform and then
Audi ence Network as a product, so will remain a part
of that purview.

Q And this position, VP Partnerships Product
Mar keting, that was the -- the last position you held
at the conpany?

A That was.

Q When did you resign from Facebook?
A. I n June or July of 2020.

Q And when was your -- your final day

with -- with the conpany?

A It was in Novenber. | can't renenber the
exact day.

Q So you resigned summer of 2020, but stayed
on t hrough Novenmber, sonetine in that -- in there?

MR. SNEED: Object to form
THE W TNESS: That's correct.
BY MR. JANSSEN:

Q Wiy is it that you decided to resign from

Golkow Technologies,
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Facebook, M. Bol and?

A. | came to disagree with decisions the
conpany was making around investnents to understand
whet her the platformwas harnful to users on the
pl at f orm

Q I n your roles at Facebook, did you have

the opportunity to work with any senior executives at

Facebook?
A. Yes.
Q Did you ever have the opportunity to work

with M. Zuckerberg while you were at Facebook?

A | did.

Q I n what ways did you work with
M. Zuckerberg at Facebook?

A We, as a common course of business, would
do product reviews with Mark or would do annual
reviews with Mark and the M Team | eadership team and
so it was in a variety of product-specific reviews or
busi ness line reviews in the annual review process,
depends on the acquisition of Atlas, LiveRail, so
regul ar course of business.

Q On average, how many tines a year m ght

Golkow Technologies,
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Q Do you have any reason to believe that
what's printed off as Exhibit 5 is any different than
what's the |ive PDF on the Congress.gov website?

MR. SNEED: Object to form foundation.
THE W TNESS: No reason to think that it
woul d be ot herw se.
BY MR JANSSEN:

Q Thank you. You can set aside Exhibit 4,
t he single-page docunent.

And | just wanted to ask you sone
guestions about your prepared witten statenent --

A. Okay.

Q -- starting at 110.

The docunent begins, says, "Testinony of
Bri an Thomas Bol and. "
That's you, correct?

A That is correct.

Q And a little below that it says, "Before
the United States Senate Comm ttee on Honel and
Security and Governnental Affairs on 'Social Media's
| mpact on Honel and Security: Part [|.""

Did | read that correctly?
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A You di d.
Q And then it says you submtted this on
Septenber 12t h, 2022.
| s that accurate?
A That is accurate.
Q If | could direct your attention to the

second paragraph of your prepared witten statenment
and the | ast sentence of that paragraph, it says,
"During ny tenure at the conmpany ... worked with the

nost senior executives at the conpany and was deeply

enbedded in the product devel opnent process."”
Did | read that correctly?

A. You di d.

Q Now, earlier in your testinony you told
us sonme about your work with M. Zuckerberg and
Ms. Sandberg. Are there other senior executives at
t he Facebook conpany with whom you wor ked cl osely
while -- during your tinme at the conpany?

A. A lot of different executives and VP | evel
product and techni cal executives.

Q |s there any way to, | guess ball park
the -- | guess the nunber of people that you woul d

Golkow Technologies,
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put in that category of senior executives with whom
you worked at the conpany?

MR. GOLDFARB: Objection to form

MR. SNEED: Object to form

THE W TNESS: Hard to ball park because
there -- there's a | ot.

BY MR. JANSSEN:

Q Under st ood.

A. I would say for -- surely for any of the
product areas that | had previously nmentioned across
all those different areas, | would have worked with

the | eaders on those products at that |evel, as well
as had interactions with senior-1|evel executives on
ot her business areas as well. So pretty broad
coverage of people that | worked directly with and
people that | would converse with or

Q In the next paragraph you wite, "In
the last two years of nmy tinme at the conpany, the
CrowdTangl e team and product was a part of ny
organi zation, CrowdTangle is a tool that provides
limted, albeit industry |eading, transparency into

public News Feed content on Facebook. What finally
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convinced ne that it was tine to | eave was that
despite grow ng evidence that the News Feed nmay be
causi ng harm gl obally, the focus on and investnents
in safety remained small and sil oed.”

Did | read that correctly?

A You di d.

Q So that paragraph references the
CrowdTangl e tool. Can you please explain what the
CrowdTangl e tool is for the jury.

A. CrowdTangle -- which is no longer in
exi stence, Meta has shut it down -- CrowdTangle was a

product that was acquired by Facebook that provided
external data on public content that was appearing in
the News Feed so that publishers or activists or
journalists, generally-interested parties in the
public, could gain an understanding of the types of
content that were appearing on Facebook in the
News Feed and gain an understanding of the type of
engagenent that that content would have.

Q And what could either journalists or
the public or researchers |earn fromusing the

CrowdTangl e t ool ?
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MR. GOLDFARB: (Objection to form

THE W TNESS: There were sone remar kabl e
ways that the public used the CrowdTangl e product.
Activists around the world were able to spot trends
in harnful content, whether that was divisive content
around groups that could lead to harnful real-world
vi ol ence and get ahead of staving that off, you could
under st and what content was going viral on the
pl atform and see trends of the types of -- of content
that may be harnful to comunities.

It can be used to understand patterns,
and sonme patterns were covered by journalists, |ike
Kevin Roose from The New York Tinmes |ooked at a
specific political |eaning of the content that he saw
on the platform

So it was a tool that enabled those
I nterested parties to | ook after their audiences and
find out what was happeni ng on Facebook for the
communities that they cared about.
BY MR. JANSSEN:

Q The | ast part of this paragraph of your

prepared witten statenent says that "the focus on

Golkow Technologies,
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and investnents in safety remained small and sil oed."
What did you nean by what you wote there,

that "investnents in safety remained small and

sil oed"?

A. In my role at the conpany, | had
visibility into the way that financial and headcount
I nvest nents were placed across different teans at the
conpany. And | had seen a couple of trends that
concerned nme; one, that the anount of headcount --
and these are enpl oyees, so "headcount” refers to who
you can hire in the future, how big your team can
grow -- wasn't being allocated towards neasures
focused on safety. That previously, for things that
were of critical inportance to the conpany, we were
signal ed that those areas of responsibility were
everyone's responsibility. For exanple, when we had
to grow our ads business, every teamreceived a
goal around advertising. Wen we changed to be a
nobi l e-first conmpany, every team was ¢given a goal of
requiring that they show nobile designs in their
wor K.

We didn't have teans -- we didn't have
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requi rements for teans to show safety and trust
metrics or responsibilities in their own products,
rather, it was a separate teamthat was responsible
for election integrity, those types of trust and
safety issues. It wasn't a mainline responsibility.

So those were the concerns that | had.
Q You noted that you saw that headcount
was not being allocated to -- to safety issues. In

what tinme frame did you begin noticing that that
al l ocation was effectively not occurring?

A. |"d say in the |last two years was the
greatest visibility that | had to how headcount was
nore broadly allocated. And, as | was |ooking to
| eave, | was advocating for growmh in headcount in
research specifically, that | was not able to
convi nce others of or get allocated.

Q So this was in the 2018, 2019, 2020
period, or thereabouts, that you saw this issue of -
of lack of allocation to safety?

A. Yes. And 2020 was probably when | was
nost vocal with peers across the organization on the

necessity that they allocate their own headcount
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towards research of their own products.
Q Who were you conveying that to and urging
themto all ocate headcount towards safety?
A. Two -- two real foruns. One, there is an

all -vice-presidents group at the conpany, where |
posted in the group a -- we communi cate a | ot through
posts at the conpany and through content on the
wor kpl ace platform and | posted to the |eaders, all
of the vice presidents in the conpany, that we had an
opportunity to better understand our products and to
better understand the inpacts of our products on the
worl d; and that each | eader could take their own
accountability to assign headcount to those types of
research product -- projects. | advocated with
News Feed product |eaders in particular, with
John Hagenmann and Fidji Sinpo, to better study what
was happeni ng on our News Feed products.

And, as | resigned, | had offered to
stay on at the conpany if | was allowed to | ead the
research and public data and CrowdTangl e expansion to
build up teans to truly understand what was happeni ng

on the platform and | advocated that directly with
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Chris Cox and Sheryl Sandberg and Mark Zuckerberg.

Q Let nme ask you a few questions about that.

That post that you sent out to all VPs, do

you recall the time frame that that went out?

A Sometinme in 2020, but | can't renmenber
when.

Q About to how many people would you have

sent that post?

A. | believe there were probably a couple
hundred VPs at the time who all would have had it
show up in the -- that group, which was a group that
people tended to pay attention to.

Q And what response did you get to your post
urging themto take accountability for their projects
and enhance safety?

MR. GOLDFARB: (Objection to form

MR. SNEED: (Objection to form

THE W TNESS: | had sone peopl e outside of
the post tell nme that they thought it was a good call
to action, but that they felt that they didn't have
as nuch freedomto allocate headcount to sonething

li ke that without it being a broader mandate.
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BY MR JANSSEN:

Q A broader mandate from whon?

A. From one of the npbst senior | eaders,

Mar k Zucker berg or Sheryl or, you know, their group
area lead, like a Chris Cox or an Andrew Bosworth.

Q Did a call to action or mandate ever cone
from anyone in that group?

MR. SNEED: (Object to form
THE W TNESS: | never saw one.
BY MR. JANSSEN:

Q And you said -- you referenced that people
approached you outside the post. Did 1l -- did | hear
that correctly?

A. That is correct.

Q What do you nmean by "outside the post"?

A. Just through chat or through verbally
communi cating it to ne.

Q Effectively taking the conversation
one- on-one as opposed to in the VP group --

A. That - -

Q -- post?

A. -- that is correct.
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Q And then you reference that you offered to
stay on with the conpany past your resignation if you
could head up the CrowdTangle effort. 1Is that -- is
that a correct understandi ng?

A. It is partially. It is three specific
| deas that | had |aid out.

One, we had an external research
partnershi ps teamthat, through that budgeting
process, that headcount process that year, didn't
recei ve nmeani ngful investnent. And | felt that
external research partnerships were critical to
under st andi ng what was happening on the platform
And | offered to both expand and |lead so that it was
a robust program

Two, over the |ast year at the conpany, |
had spent tine in the internal user research groups,

I nternal Facebook groups, to understand the types of
research that researchers were doing. And it seened
extremely prom sing for our researchers to spend nore
ti me understandi ng how Facebook, the product, was

I npacti ng the people who used Facebook. And I felt

that leading a teamto build up that expertise would
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be extrenely inpactful in a positive sense.

And then the third is that, while research
partnershi ps can enable researchers to have access to
nore sensitive information, that we still needed a
public tool that would enable nore people to have
oversight, and, frankly, contribute their opinions,
their expertise to this global platform And that
was what CrowdTangl e woul d have been able to do.

Q And you' ve referenced that group that was
wor ki ng to better understand Facebook's inpact on its
users. Was that group studying both good and bad
| npacts of Facebook on its users?

MR. SNEED: Object to form and foundati on.

THEW W TNESS: | saw work fromthat team
that | ooked at the potentially harnful uses or the
potentially harnful outconmes that could happen on the
pl at form
BY MR, JANSSEN:

Q And what was the response from senior
| eadership as to your proposal to focus on and head
up those -- those three things that you just

descri bed?
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A. They said that -- that there was a m x.
Sone said that we just weren't going to be able to
I nvest and focus on that at the tine, and others said
that | was just fundanentally wong in ny concerns.

Q For the latter part, the -- the fol ks who
said that you were fundanentally wong about what you
sought to pursue, who -- who had that opinion?

A. Andrew Bosworth was very firmthat | was
wWr ong.

Q Anyone el se?

A. He was the nost vocal in believing that I

had unf ounded concerns.
Q M. Boland, if I could now direct your

attention to the next paragraph in your prepared

witten statenment. Actually, back up.

VWhat role did M. Bosworth have at the
conpany at the tinme that you were engaging with him
on this issue?

A. At the tinme | believe he was the head of
Reality Labs, but | can't be certain.

Q And what is Reality Labs?

A. It is Facebook's Metaverse and gl asses,
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virtual and augnented reality products.

Q The next paragraph of your prepared
witten statenent says, "The docunents rel eased by
Frances Haugen, the Facebook whi stl ebl ower who | ast
fall testified in Congress, highlight issues around
pol ari zation globally and the power of Facebook to
| ead people down a path to nore extrene beliefs.
These papers denonstrate thoughtful, well researched
docunentation of the harnms that greatly concerned ne.

This research was done by highly skill ed Facebook

enpl oyees - experts in their field - and was
ext ensi ve. "
Did | read that correctly?
A You di d.
Q And in the second sentence of that

par agraph, you reference "the harns that greatly
concer ned" you.
Can you pl ease descri be what those harns
were, M. Bol and?
A. | had becone concerned, primarily due to
nmy -- the fact that CrowdTangle reported to nme and |

started to see nore and nore of the data, actual data
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from CrowdTangl e, that the Facebook News Feed was
| i kely creating division between people. There was a
| ot of focus after 2016 on a very specific type of
di vi sion, which was around political polarization.
But the reality is that there are a |lot of other ways
peopl e can be divided agai nst each other, whether
that's based on race, whether that's based on
I mm gration status, whether that's based on religion,
or any of the other nyriad reasons that people could
be divided. | started to feel |like there was a
preponderance of divisive content in the News Feed,
and that we were large -- we were likely to be
I nfl uenci ng people to hate others around them

You have to keep in mnd that for the
majority of ny tinme at the conpany | hel ped to build
an advertising systemthat provably, provably, could
change the way that you feel about a brand of
t oot hpaste, or any other product. The market and
advertiser spend is based purely on return on
i nvestnment. Did you sell nore of their products?

The ads that are in the News Feed are just

| i ke the other content in the News Feed. And so if
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you coul d change the way soneone felt about
t oot hpaste, then you could change the way that other
people felt about other people. And that concern,
that we saw red flags but didn't deeply understand
whet her that powerful News Feed was changi ng the way
t hat people felt, were the types of harns that | was
nost concerned about .

Q Are you aware that when Ms. Haugen
testified to Congress, that she also testified to
i ssues of nmental health harnms to kids relating to
| nst agram use?

MR. GOLDFARB: (Objection to form --

MR. SNEED: Objection to form

MR. GOLDFARB: -- foundati on.

THE WTNESS: | was aware of her
testinmony, and | was also aware of the articles, and
saw t hat that was one of the topics that she covered.
BY MR, JANSSEN:

Q Was that, that harmto kids from I nstagram
use, was that a harmor an issue that concerned you
during your tine at the conpany?

MR. SNEED: Object to form
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t hat at a break.
THE WTNESS: | have not signed it yet.
If we could --
MR. GOLDFARB: | can -- | can print -- |

can print one out --

MR. SNEED: How about we go off the record
for a noment here and address issues around the
protective order.

MR. JANSSEN. Ckay.

THE VI DEOGRAPHER: The time is 10:47 a.m

We are now of f the record.

(Recess taken.)

THE VI DEOGRAPHER: The tinme is 10:59 a.m

We are now on the record.

BY MR JANSSEN:
Q M. Bol and, thank you for signing the
Tennessee protective order while we were on break.

So I'"'mgoing to show you what's been
mar ked as Exhibit 6 for purposes of your deposition.
The first page of Exhibit 6 has in the bottom
ri ght-hand corner the Bates No. METATNAG 040-
00001918. And | will not be asking you questions on
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t he page ending -1918 or the page ending in -1919.
Those are two emails there where you are not copi ed.
But I'Il be focusing ny questions on the |last three
pages of the email marked as Exhibit 6.
MR. GOLDFARB: And, M. Boland, if you
need to --
BY MR. JANSSEN:
Q. Yes --
MR. GOLDFARB: -- review --
BY MR. JANSSEN
Q -- take the time you need to ook at it.
MR. GOLDFARB: -- the docunent to -- so
you're able to answer questions, please do.
MR. SNEED: And just to be clear. As we
di scussed off the record, Meta -- on behalf of Meta,
we woul d object to the use of the first couple of
pages, given that M. Boland is not on it, as a
Hi ghly Confidential docunment.
THE W TNESS: Ckay.
BY MR. JANSSEN
Q. So, M. Boland, if | could first direct

your attention to the page of Exhibit 6 with the
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Bat es nunmber ending 1926 in the bottomright-hand

corner.
A. Yes.
Q Do you see there about three-quarters of

the way down the page there is an email from

Ms. Sandber g?

A. Yes.
Q It's on April 4th, 2014, at 4:30 p.m
and so she wites, "All, Mark wants to explore ny

favorite idea again, an ads-free version of Facebook.
His reasoning is that offering this, even if we only
br oke even, would be a mmjor brand inprovenent for
us."
Did | read that correctly?

A. You di d.

Q Do you have an understandi ng of what an
"ads-free version of Facebook" is?

A. It would be the option for users to pay
for their use of Facebook, as opposed to Facebook
being free for them in exchange for not having ads

in their Facebook News Feed or on their Facebook

websi te.
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Q And then if you turn to the next page of
Exhi bit 6, Ms. Sandberg's email continues. She
writes, "Joel can help coordinate this work." And
she wites "Parts:" and then, in the second bull et
poi nt down fromthere, she references "Bolland,” with
two Ls.

Do you see that?

A | do.

Q Do you understand that to be a reference
to you, M. Bol and?

A. | do.

Q And is she describing there what she's

asking you to do with regards to looking into this

| ssue?
MR. SNEED: Object to form and foundati on.
THE W TNESS: Yes.

BY MR JANSSEN:

Q As for an ads-free version of Facebook,

to your know edge, M. Bol and, has Facebook ever

| aunched an ads-free version of the Facebook

application in the United States?

A. To ny know edge, no.
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Q In the next email after Ms. Sandberg's
email, M. Wehner -- did | pronounce that correctly?
A. You di d.
Q He replies at 4:43 p.m on Friday,
April 4th.
Do you see that?
A | do.
Q And you were listed as a copy on that
email from M. Wehner.
Do you see that?
A. | do.
Q And then in the second paragraph of the
body of his email, he wites, "Wien we | ooked at this

in the past the break even was a surprisingly high
subscription price given the |ikelihood of adverse
sel ection by highly engaged users.™
Did | read that correctly?
A You di d.
Q Do you have an understanding of what is
meant by "adverse selection by highly engaged users"?
MR. GOLDFARB: (Objection to form
MR. SNEED: Object to form and foundati on.
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MR. GOLDFARB: Foundati on.
THE W TNESS: | do.
BY MR JANSSEN:
Q What is "adverse selection by highly

engaged users"?

MR. SNEED: Sane obj ections.

THE WTNESS: |If you |l ook at how peopl e
use Facebook products, not every person uses Facebook
the same way or the sanme anount of tinme, or even the
sane type of ways that they engage.

Some people would be a clicky user. They
actually click on nore things. Sone people my show
up far nore frequently, nultiple tines an hour, sone
peopl e m ght show up once a week.

The people who were the npst engaged users
of Facebook, who spent the npbst time on Facebook,
woul d al so, as a per-user basis, generate the nost
advertising revenue for Facebook. And if the people
who use Facebook the nost becone the nost likely to
pay for an ads-free version of Facebook, then, in
order to replace that | ost revenue, you need to have

a relatively high price point because the people
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| eaving the ad system opting out of ads or the --
opting in to the paid version, wuld sacrifice a
di sproportionately | arge anmount of adverti sing
revenue.

BY MR JANSSEN:

Q And you testified that the people who
spent the nost tinme on Facebook would al so be, as a
per-user basis, generate the nost advertising revenue
for Facebook. Was that the sanme for I|nstagram during
your tinme at the conpany?

MR. SNEED: Object to form and foundati on.
THE WTNESS: | don't have data on that or
recall seeing specific data on that.
BY MR JANSSEN:

Q If I could now direct your attention to
the page ending in 1925, the next emmil after
M. Wehner's. It is one fromSusan Li. It begins
about two-thirds of the way down the page on Bates
ending 12 -- 1925.

Do you see that?
A | do.
Q And Ms. Li sent that on Friday, April 4,
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2014, at 4:53; is that correct?
A. That is what the email says.
Q And you again are listed as a copy on
Ms. Li's email; is that correct?
A. That is correct.
Q And then she wites, "Below is the emi

that | distributed the last tinme we | ooked at this
(last August). The data is a little bit dated but |
think the distribution is still directionally true -
happy to refresh if this group thinks that woul d be
val uabl e. "
And then bel ow that she begins a paragraph
that says, "We wanted to followup ...."
Do you see that?
A | do.
Q s it your understandi ng that that
par agraph beginning with "W wanted to foll ow up”

I's what she's recirculating fromwhen the group | ast

| ooked at this issue of an ads-free version of

Facebook?
A. That is how | would read it.
Q So | ooking further down into that
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par agraph beginning with "W wanted to follow up,"
the | ast sentence begi nning on that page ending in
1925, it says, "Max | ooked at the distribution of
revenue across users and found, as we m ght have
expected, that a very small percentile users conprise
an enor nous anount of revenue."

Did | read that correctly?

A You di d.

Q Do you have an understanding of what's
witten there, "that a very small percentile of users
conpri se an enornous anmount of revenue"?

MR. SNEED: Object to form and foundati on.
THE W TNESS: | do.
BY MR JANSSEN:

Q s it the sanme issue you were just
descri bing regarding M. Wehner's email regarding
hi ghly engaged users generating revenue for the
Facebook conpany?

MR. SNEED:. Sane obj ections.
THE W TNESS: | do.
BY MR. JANSSEN:

Q Can you just please explain for the jury
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your understanding of what it neans that a very snall
percentile of users conprise an enornous anmount of
revenue?

A. In that if you have a broad distribution
of peopl e using Facebook's products and services,
that the way that they engage will follow a
distribution that's not uniform and that a small
nunmber of people who use Facebook's products are very
significant users of Facebook's products and click on
a |lot of things and engage with a | ot of content on
Facebook; and so, those people, by the fact that
they spend nore tinme and engage with nore content,

I ncl udi ng ads, would generate nore revenue than the
aver age user on Facebook.

Q Are you able to quantify those issues at
all; either the small nunber of users or the -- the
proportionate anount of revenue that that small
number may generate for the conpany?

MR. SNEED: Object to form
THE WTNESS: | don't renenber that.
BY MR. JANSSEN:

Q The emai|l goes on to state, "He also found
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that ARPU rises steadily with daily inpression count,
I mplying that ARPU is pretty heavily correlated with
user activity."

Do you see that?

| do.

What does the acronym "ARPU' nean?

That stands for average revenue per user.

o > O >

And in Ms. Li's email she notes "that ARPU

rises steadily with daily inpression count.

Do you have an understandi ng of what that

means?
A. | do.
Q What does that nean, "that ARPU rises

steadily with daily inmpression count"?
MR. SNEED: Object to form
THE W TNESS: One quick correction. |
can't renmenber if it's average or annual revenue per
user.
BY MR JANSSEN:
Q Ckay.
A. But the revenue-per-user part is correct.

It essentially says that that metric of

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com




© 00 N oo o0 b~ W N

N NN R R R R R R R R R R
N P O © 00 N O O »h W N B O

Case 4:22-md-03047-YGR Document 2865-3  Filed 03/20/26 Page 46 of 79

CONFIDENTIAL

Page 91

per-user revenue i s not necessarily caused by user
activity, but that if you have a lot nobre activity on
the platform you generate a |lot nore revenue from
that user activity.
In this case, tal king about inpression
counts, neaning how many stories, posts, videos, a
person woul d see on the platform
Q Does the conpany take efforts to increase
users' activity on the platforn?
MR. GOLDFARB: (Objection to form
MR. SNEED: Object to form
THE W TNESS: Yes.
BY MR JANSSEN:
Q I n what ways, to your know edge, does the
conpany do that?
A. By | ooking at ways that you could design
t he | ayout of Facebook, how you woul d rank stories,
so ranking plays a significant role in how people
find the content on Facebook interesting to them
Generally the nore interesting that
content is -- and "interesting"” applies very broadly

because sone things that are rage-induci ng can be
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I nteresting -- but as the algorithmcan rank nore
I nteresting content, then you can get people to share
nore posts, click on them coment, like, et cetera.
Q You -- again, your answer, by saying that

t he design of the | ayout of Facebook could increase
user activity on the application, what did you nean
by the design of the | ayout of Facebook?

MR. SNEED: (Object to form

THE W TNESS: There is a lot of work that
you can do in how you change all aspects of a post or
a story, including the way that you represent the
title of a post, including the way that you show
whet her peopl e have engaged wth that post, including
m nor things |ike the color shading behind the post.
Al'l of those changes, and countless nore, can inpact
the way that people engage with content on Facebook-
style pl atforns.
BY MR JANSSEN:

Q Are you aware of any other things that

the conpany may do to increase user activity on the
pl at f or n®?

MR. GOLDFARB: (Objection to form
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THE W TNESS: Not top of m nd.
BY MR JANSSEN:
Q Thank you. You can set aside Exhibit 6,
M . Bol and.
And -- actually, bear with ne one nonent.

| spoke too soon. M apology, M. Boland. If |
could ask you to pick up Exhibit 6 again.

So | asked you a question about the first
part of that |[ast sentence at the top of page ending
1926. And "ARPU' either stands for average or annual
revenue per user, one of those. | wanted to ask you
about that last part of that sentence beginning after
t he conmma.

So again, just reading the whol e sentence.
It says, "He also found that ARPU rises steadily with
daily inpression count, inplying that ARPU is pretty
heavily correlated with user activity."

Do you see that?

A | do.
Q And does that describe what you've been
testifying to over the past few m nutes regarding the

conpany's revenue increasing fromad surveyi ng based
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on increased usage of the Facebook platform by users?
MR. SNEED: (Object to form
THE W TNESS: Yes. More usage correl ates
with nore noney.
BY MR JANSSEN:

Q Thank you, M. Bol and. Now we can nove on
from Exhibit 6. Apology for that.

A No probl em

(Exhi bit Meta-Bol and-7 marked.)
BY MR JANSSEN:

Q Next | want to show you an enmail that you
sent during your tine at the Facebook conpany that's
been marked as Exhibit 7.

A Okay.

Q So Exhibit 7, the bottomright-hand
corner, see it has a Bates nunber METATNAG 019-

014606787

A | do.

Q And this is an email fromyou; is that
correct?

A That is correct.

Q And it's dated June 13th, 2018; is that
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THE W TNESS: Yes, that woul d be that
sone of these products |ike Messenger Kids would
eventual | y have peopl e becone Facebook app users, so
Facebook Bl ue users.
BY MR JANSSEN:
Q And was that a goal of the Facebook
conpany in this 2018 tine period?
MR. SNEED: Object to form and foundati on.
THE WTNESS: | don't know that that was a

specific conpany-level goal, but I do know that there

were teanms and peopl e working on those types of
products.
BY MR JANSSEN:

Q Got it. Ckay.

You can set aside Exhibit 7, M. Bol and.

(Exhi bit Meta-Bol and-8 narked.)

MR. JANSSEN. | now want to show you
another article that's been marked as Exhibit 8.

Thank you. Thank you.

MR. GOLDFARB: And, Counsel, do you want
M. Boland to | ook through the docunent?

MR. JANSSEN. You can pl ease review as

Golkow Technologies,
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hel pful to refresh yourself, but I'll be focusing
questions just on a couple paragraphs in the first
t hree pages and then the part where M. Boland is
referenced, beginning on Page 8 of 25.

THE W TNESS: You can start. | may take
extra time around the section if | need it.
BY MR JANSSEN:
Q Got it.
M. Boland, this, what's been marked as
Exhibit 8, is an article from Vox.
Have you ever seen this article before,
M . Bol and?
A. | have.
Q And the title of the Vox article I's "How
to fix Facebook."
Do you see that?
A | do.
Q And the -- the subtitle below that on the

first page says, "Can Facebook be redeened? Twelve
| eadi ng experts share bold solutions to the conpany's
urgent problens.™

Did | read that correctly?
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1 A You di d.
2 Q The author is listed as Shirin Graffary.
3 Do you see that?
4 A. | do.
5 Q And the date is Novenber 8th, 2021; is
6 that correct?
7 A That is correct.
8 Q The article begins -- towards the bottom
9 of that page, it says, "Facebook is broken, and after
a recent deluge of daming internal conpany |eaks to
t he press and Congress, the world has unassail abl e
proof of how troubled it really is."
Did | read that correctly?

A. You di d.

Q And then if | could direct your attention
to Page 3 of 25 of Exhibit 8. About hal fway down the
page, there is a paragraph that begins "So now ..."

Do you see that?

A. Yes.

Q And the article states, "So now is an
urgent time to explore ideas old and new - inside and
outside the real mof political reality - about how to
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confront a seemingly intractable problem Can
Facebook be fixed?"
Did | read that correctly?

A. You di d.

Q The author goes on, "To try to answer that
question, Recode interviewed 12 of the | eading
t hi nkers and | eaders on Facebook today ...."

And then, if you see, a few |lines down
fromthat, you are referenced, correct, M. Boland?

A. That is correct.

Q And it says "... to former Facebook
executive Brian Bol and, who was one of the few
hi gh-ranki ng enpl oyees at the conpany to speak out
publicly agai nst Facebook's business practices.”

Did | read that correctly?

A. You di d.

Q That paragraph references Recode as
Interviewing 12 of the | eading thinkers and | eaders
on Facebook today.

Do you know what Recode is?
A. | know that Recode is a publication. |

don't know the relationship to Vox.
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Q Do you know who reached out to you to

I nterview you about the issues addressed in this

article?

A. |'"m pretty sure it was Shirin, but not
certain.

Q. And, M. Boland, if | can now direct your

attention to Page 8 of 25 of Exhibit 8. About
hal f way down the page it |lists you, "Brian Bol and,
former Facebook executive."
Do you see that?
A. | do.
Q. And then a little bit further down, in
bold, it says, "How would you fix Facebook?"
Do you see that?
A. | do.
Q Did Shirin ask you that when she
I nterviewed you for this article?
A. Yes.
Q And then bel ow t hat question begins sone
narrative text.
Do you see that?

A. Yes.
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Q And is that the answer that you gave to

t he aut hor when she asked you how woul d you fix

Facebook?
A. Yes.
Q In the second paragraph there, it says,

"The one thing that Facebook could control right now
I's transparency. Hel ping society understand the
harms on social media is an inportant step for fixing
the problens.”
Did | read that correctly?

A. You di d.

Q M. Bol and, what harns on social nedia are
you aware of that you felt social nedia conpanies

shoul d but were not adequately disclosing to the

public?

MR. SNEED: Object to form

THE WTNESS: At the point of this
article, I had an expanded set of concerns from when
| left the conpany. |, as a part of the Wall Street

Journal reporting for their series on Frances Haugen,
had been shown an array of docunments frominside of

Facebook that made up her disclosures and their
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reporting and introduced ne to sone of the concerns
you're worried about today, wth teens and youth, as
wel | as other concerns around human trafficking in
the M ddle East, around cartel recruitnment in Mexico;
and started to see that, w thout that transparency,
It was very hard to find these things and to conbat
t hem

So it was a broad array that expanded
fromvery clear and conpelling docunents from
Frances Haugen that seened to have been created by
people internal to the conpany that were concerned
about or highlighting sone of these issues as well.
BY MR JANSSEN:

Q And you referenced the issues surrounding
teens and youth, that that -- that we've brought a
consumer protection enforcenent action concerning.
What was it about the issues affecting teens and
yout h that was concerning to you at the tinme of this
i nterview and article?

MR. SNEED: Object to form
THE WTNESS: M feeling is that there's

enough concerning internal research that | know t hat
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Facebook downplays but | just couldn't understand
as a parent -- and a lot of the |eaders of the
conpany are parents -- how there could even be the

possibility that your product was harnful to teens
and youth, and you wouldn't make it a major priority
to figure that out.

And it's an incredible amunt of hubris or
carel essness or disregard to assune that you know
better as a conpany and corporate | eader when you
coul d get hel p.

| don't believe these problens are easy
problens. They're very difficult. But there are
experts around the gl obe who have I ong been willing
to help figure out what's happeni ng on Facebook. |If
today | told you that | believe that Facebook was
harnful to teens and youth, that's an opinion.

The conpany doesn't provide any ability
for us as a society to know, and that, for ne, is a
probl em
BY MR JANSSEN:

Q Can | next ask you, M. Boland, to turn to

the | ast part of your section of this Vox article,
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which is on page of -- 10 of 25 of Exhibit 8. And
about a third of the way down Page 10 of 25, you see
there's a bol ded question that says, "Do you think
Facebook can be reformed with Mark Zuckerberg at the
hel nf"

Do you see that, M. Bol and?

A | do.

Q Did Shirin ask you that question when she
I ntervi ewed you for purposes in this article?

A Yes.

Q And is what's witten below there the
answer that you gave when being interviewed for this
article?

A. Yes.

Q Can you please read for the jury the

answer that you gave to that question as part of this

reporting.

A. "There's a chance, with strong regul atory
oversight, that they'll be forced to change - but his
nature is not to nove in this direction. [|f we want

Facebook and I nstagramto be responsible and safer,

then | don't think you can have himand the current
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| eadership team | eadi ng the conpany.”

Q So that this segnent of the article
sunmari zi ng your interview ends with you saying that,
"I'f we want Facebook and Instagramto be responsible
and safer, | don't think you can have him and the
current | eadership team | eading the conpany."”

M. Boland, why is it that Facebook and
| nst agram cannot becone responsi ble and safer with
M . Zuckerberg and the current | eadership team
| eadi ng the conpany?

MR. SNEED: Object to form

THE WTNESS: MW feeling then and ny
feeling nowis that they don't neaningfully care
about user safety. |It's not sonmething that they
spend a lot of time on. [It's not sonething that they
think about. And | really think they don't care.
BY MR JANSSEN:

Q And was that driven home when you saw t he
headcount issues regardi ng safety resources that you
described earlier in your testinony today?

MR. SNEED: Object to form

THE W TNESS: That was one of a grow ng
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Q Okay. Thank you, M. Bol and.
You can set aside Exhibit 9.
One piece of housekeeping |, again, forgot

to do with Exhibit 6. If I could ask you to pick
that up again, and | could direct your attention back
to the Bates nunber ending 1925. |It's the three
emails: the one from M. Li on Friday, April 4th, at
4:53; the one from M. Wehner, Friday, April 4, 2014,
at 4:43 p.m; and the one from Ms. Sandberg on
April 4, 2014, 4:30 p.m

M. Bol and, are those emails on this
Exhibit 6 true and accurate copies of the emils
t hat you received in the ordinary course of your

enpl oynent at Facebook?

A. | woul d assunme so, yes.
Q Okay. That's all for that. Thank you for
doi ng that.

(Exhi bit Meta-Bol and-10 marked.)
BY MR JANSSEN:
Q | want to show you a docunent that's been
mar ked as Exhibit 10 to your deposition.

M . Bol and, have you seen Exhibit 10
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bef ore?
A. Yes.
Q. VWhat is Exhibit 107
A. This is a post that | wote on our bl og

outlining why I was del eti ng Facebook and ny concerns
about the conpany broadly.

Q And you did this on the blog that you
maintain with the Delta Fund; is that correct?

A That is correct.

Q And you posted this on the blog, is that
on January 7th of this year, 2025?

A That is correct.

Q The title of your blog post is, "Deleting
Facebook.” And then right below that you wite, "Wy

| " m Del eti ng Facebook Tonorrow. "

Correct?
A. That is correct.
Q And then you begin your post by stating,
"Tonorrow | will del ete nmy Facebook account. Before
| do, | want to share"” ny -- "share why | nmade this

deci sion and believe it matters.

"1 quit Facebook in 2020 because | was
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users."

A.
Q

A.
Q

January 6,

A.
Q

deeply concerned that Mark Zuckerberg and Meta's
| eadership weren't serious about addressing the harm
created on their platform Over tine, it becane

clear to ne that Facebook's priorities were growth

today's exam nation as to why it becane clear to you
t hat Facebook's priorities were growth and power, not

the safety or well-being of its users, correct?

i n your blog post, "I didn't plan to beconme a public
critic when | |left the conpany. Leadership dism ssed

my concerns, and | second-guessed nyself until

your concerns. \What concerns did you convey to

Page 119

not the safety or well-being of its

Did | read that correctly?
You di d.

And you' ve testified over the course of

That 1s correct.

And then, in the next paragraph, you wite

2021."
Did | read that correctly?
You di d.

You referenced that | eadership dism ssed

877-370-3377
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| eadership that they dism ssed in response?

A. That was ny drive to build better research
transparency and external accountability into our
products and into a set of services that | felt would
have provi ded a phenonenal opportunity to understand
anyt hing harnful on the platformand received no
support and recei ved pushback that | was w ong.

Q Is this what you were testifying to
ear| i er about your proposal for how you m ght remain
at the conpany --

A. That is correct.

Q -- past 20207

And that you referenced M. Bosworth being
nost vocal about his response?

A That is correct.

Q And then in the next paragraph you wite,
"On January 11th, a Meta | eader deflected

responsibility ....

And is that a reference to deflecting
responsibility for the January 6th attacks on the
Capitol ?

A. That is correct.
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Q And at the end of that paragraph, you
wite, "Wirse, this was just another exanple of its
| eader shi p dodgi ng accountability."”
Did | read that correctly?
A. You di d.
Q Sitting here today, can you give any

addi ti onal exanples of when Meta | eadershi p dodged
accountability for a problenf

MR. SNEED: Object to form

THE WTNESS: It was simlar to the 2016
el ection and whether any external interference had
happened on the platform and the conpany speaking
out publicly without really know ng what was
happening internally. That's one exanpl e.

For a | ot of the other exanples around
t hi ngs that woul d happen on the platform whether it
was suicides on video or whether our News Feed was
show ng certain types of content or not, the exercise
was often approached as a response to the press
exercise that would try to frame things as general
soci etal issues rather than potential product issues.

BY MR. JANSSEN:
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Q Is it your understanding, sitting here
today, that the conpany is dodging accountability for
teen nental health harns related to Instagram use?

MR. SNEED: Object to form and foundati on.

MR. GOLDFARB: (Object to form

THE W TNESS: To ny know edge, | don't
believe that they have tried hard or potentially
tried beyond the nost m ni mal anount to understand
whet her they're harnful to teen nental health.
BY MR JANSSEN:

Q Movi ng down in your blog post. You write,
"A Pattern of Neglect and Harm The | atest news that
Meta is ending its fact-checking program and scaling
back user protections is the final straw for ne.

This is the sane conpany whose platform contri buted
to genocide in Myanmar, harnmed teenage users and
enabl ed political and racial polarization across the
gl obe. Instead of addressing these harnms, Meta
consistently prioritizes gromh over public safety.™
Did | read that correctly?
A. You di d.

Q And then, if you look at the |ast sentence

Golkow Technologies,

877-370-3377 A Veritext Division WWWw.veritext.com



© 00 N oo o0 b~ W N

N NN R R R R R R R R R R
N P O © 00 N O O »h W N B O

Case 4:22-md-03047-YGR Document 2865-3  Filed 03/20/26 Page 66 of 79

CONFIDENTIAL

Page 123

on that first page of Exhibit 10, you wite,
"This nove was part of a broader pattern: when

transparency threatens profits, Meta chooses

secrecy."
Did | read that correctly?
A. You di d.
Q Is it fair to characterize Meta as a

secretive conpany?
MR. GOLDFARB: (Object to form
MR. SNEED: Object to form vague.
THE W TNESS: | woul d, and did,
characterize Meta as a secretive conpany.

BY MR, JANSSEN:

Q And why woul d you characterize themin
t hat way?
A. First, there is no push towards

transparency and partnering with the world to
understand the platform There is no sort of way for
external -- whether you' re sharing data externally,
there's no way to invite -- or, there's no efforts to
invite people in to help with oversight and feedback

and ensure the conpany's operating in ways that are
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t he best for society.

And with the way that the conpany goes
after critics generally and whistleblowers to
di scredit them it's clear that -- to me, that the
conmpany doesn't |ike external voices criticizing the
conpany.

Q If you could please turn to the second
page of your blog post. |In the second-to-| ast
paragraph on that page, you wite, "For me, the
choice is clear. | no longer want to support a
conmpany whose val ues and actions are deeply
m saligned with mne. |[|f you feel the sane, |
encourage you to consider your role in enabling
Meta's power.”

Did I read that correctly?

A. You di d.

Q After you posted this to your Delta Fund
bl og on January 7th, did you, in fact, delete your

Facebook accounts?

A. | did.
Q Have you since rejoined the platformin
any way?
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readi ng and hearing from fornmer enpl oyees that
research teans have been decreased, that the freedom
of research teans to research their own interests
has decreased felt |like a broad step away from
transparency and understandi ng of the product.

Q And you said "at the end of the conpany,"

and | think you neant to say "at the end of your
tenure at the conpany"; is that right?
A. Yes.

| don't have the app anynore, but | know
it still exists.

Q. Al'l right. You can put that docunent
asi de.

So | know you just spent a lot of tinme
tal ki ng about advertising, and we're not going to go
into any specific docunents. And | actually want to
ask you to step back for a mnute. Can you explain,
at a very high level, not using any kind of
advertising term nol ogy, how Facebook makes noney
fromits ad business.

MR. SNEED: Object to form
THE W TNESS: Every day a | ot of people --

Golkow Technologies,
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and | think we're in the billions now -- use Facebook
and I nstagram neaning that they show up to these
pl aces and they spend tinme |ooking at posts from
their friends, famly, from businesses, and
i nfluencers, and froma broad array of content.

That creates a relatively unprecedented
amount of time and attention that people who run
busi nesses and sell things, |ike toothpaste, would
| ove to be able to influence how those people think
and feel and buy their products. That's what a | ot
of advertising businesses do.

And so show ng ads inside of I|Instagram or
Facebook is a great starting place to be able to
build an ads busi ness where advertisers want to spend
a | ot of noney and pay the conpany. |If you go beyond
that and you make it so that the ads are incredibly
personal i zed so that you're seeing, as a person
spending that tinme, an ad that's incredibly relevant
to you, you're nore likely to click onit, you're
nore |ikely to purchase a product, you're nore likely
to be a valued custonmer of that business, which makes

Facebook and | nstagram i ncredi bly valuable to those
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busi nesses.

And then if | can help you neasure that so
that you're not just hoping that the ads that you put
on Facebook deliver growth for your business but I
actually faithfully nmeasure those ads, you will have
the confidence as a business to show nore ads on
Facebook.

And that's as sinple as the nodel is, is
that it's really relevant ads that grow busi nesses,

t hat reach people who are spending a nassive anount
of time on those pl aces.
BY MS. SI NGER:

Q Okay. So | take it that it's fair to say
that Meta's financial success is, at |least in part,
perhaps in |arge part, dependent on its ability to
add, retain, and engage its users in order to deliver
t hose ads?

A. Ab- - -

M5. SINGER: Object to form

THE W TNESS: Absolutely correct.

BY MS. SI NGER:
Q And | think you testified earlier that
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engagi ng.
BY MR. WARREN
Q Do you think he should have engaged with
you in order to understand your criticisnms better?
MR. GOLDFARB: (Objection to form
MR. SNEED: (Object to form
THE WTNESS: | think he should have prior
to that article and subsequently to that article, as
| think the conpany shoul d have engaged on those
concerns bef orehand.
BY MR. WARREN
Q Earlier in your testinony, you used the
phrase "nmove fast and break things."
Do you recall saying that?
| do.
Did you cone up with that phrase?
| did not.

Who came up with it?

> O > 0O >

| don't know who actually created that
phrase, but that was a very common poster and mantra
in the early days of Facebook.

Q When you say it was a "poster,"” do you
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advertising was the primary or the | argest source of
Facebook's revenue; is that right?

A. That is correct.

Q And how do you know t hat?

A. | was involved in the financial reporting
of the conpany at the tine | was there.

Q Okay. And | think this was part of what
you just said, but revenues Met- -- sorry.

Meta's revenue i s dependent upon
advertisers' willingness to continue to do business
with the conpany, correct?

A. That is correct.

Q And you tal ked about Meta's delivery of
ads to targeted audi ences, but that's a key part of
its ad business, correct?

A. That is correct.

Q And in order to deliver targeted ads --
and | know you tal ked about this in granul ar
detail -- Meta relies on user data, correct?

A. That is correct.

Q And that includes a user's age and gender,
correct?
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engagi ng.
BY MR. WARREN
Q Do you think he should have engaged with
you in order to understand your criticisnms better?
MR. GOLDFARB: (Objection to form
MR. SNEED: (Object to form
THE WTNESS: | think he should have prior
to that article and subsequently to that article, as
| think the conpany shoul d have engaged on those
concerns bef orehand.
BY MR. WARREN
Q Earlier in your testinony, you used the
phrase "nmove fast and break things."
Do you recall saying that?
| do.
Did you cone up with that phrase?
| did not.

Who came up with it?

> O > 0O >

| don't know who actually created that
phrase, but that was a very common poster and mantra
in the early days of Facebook.

Q When you say it was a "poster,"” do you
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literally mean that it was a poster on the walls of
Facebook?

A. It literally was a poster on the walls.
Q Do new enpl oyees at Meta receive a
panphl et known as the Red Book?
A. Yes. But | think that was after | was a
new enpl oyee.
Q Okay. Have you seen a copy of the
Red Book?
A. | have, but | didn't actually get one.
Q Do you know if the Red Book uses the
phrase "nmove fast and break things?
MR. SNEED: Object to form --
MR. GOLDFARB: Objection to form --
THE W TNESS: | don't.
MR. SNEED: -- foundati on.
MR. GOLDFARB: -- foundation.

BY MR. WARREN:

Q What did you understand "nove fast and
break things" to mean as it was used by enpl oyees at
Met a?

MR. SNEED: Object to form foundation.
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THE VI DEOGRAPHER: Counsel .

MR. GOLDFARB: Oh, thank you.

THE W TNESS: The idea being that it was
really inportant to build products quickly and put
them out on the market quickly, and that sonetines
you woul d put out products that didn't work
correctly, that may break an existing system but
t hat constant novenent, constant buil ding, constant
iteration was nore inportant than building sonething
t hat woul dn't break.

BY MR. WARREN

Q Are you famliar with the notto "safety
first"?

A. No.

Q s "nove fast and break things" a notto

that puts safety first?
MR. SNEED: (Object to form
THE WTNESS: | don't think so.
BY MR. WARREN:
Q M. Boland, in your testinony earlier
t oday, you described sone exanpl es of Facebook noving

fast and breaking things.
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Do you recall that?
MR. SNEED: Object to form and
characterization of testinony.
THE W TNESS: Yes.
BY MR. WARREN
Q And one of the exanples you testified
about concerned Facebook Live.
Do you renenber that?
A. Yes.
Q Specifically, and you can tell me if |I'm
m scharacteri zing your testinony, | believe you

testified that Facebook Live was utilized to

br oadcast suicides and suicide attenpts; is that

correct?
A That's correct.
Q What do you recall about Facebook Live

bei ng used to broadcast suicides and suicide attenpts
during the 11 years you worked at the conpany?

MR. GOLDFARB: (Objection to form

THE W TNESS: | renenber that when the
product first came out, that that was an exanpl e that

teans were confronted with; that those tragedi es had
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been broadcast on Facebook's Live product after it
was | aunched.

BY MR. WARREN

Q Were you aware of teenagers using Facebook
Live to broadcast suicides and suicide attenpts?

A | had read articles about it.

Q Did that trouble you?

A. It did.

Q Wiy did it trouble you?

A. | think it's -- any human shoul d be
troubled that their product or conpany or sonething
that they're a part of would have that kind of
out cone.

Q Before Meta rel eased Facebook Live, did it

guard agai nst the possibility that the feature could
be used in that way?

MR. SNEED: (Object to the form

MR. GOLDFARB: (Objection to form

THE W TNESS: Not to ny know edge.
BY MR. WARREN:
Q Could it have done so0?
A. | don't believe it could have necessarily
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prevented people from harm ng thensel ves, but | do
bel i eve the conpany could have taken steps to better
under st and whet her they were broadcasting those
events.

Q What sort of steps could Facebook have
t aken?

MR. GOLDFARB: (Objection to form

THE WTNESS: | think the teans could have
| ooked at the data around the conversations, the
types of things that were being said, which, |
believe ultimtely the conpany took sone steps to
better understand and mtigate, that don't feel |ike
t hey coul dn't have done bef orehand.
BY MR, WARREN

Q Why didn't Facebook take those steps, to
t he best of your know edge?

A. Again, the goal of teans is to create
products and put themout in the world and see what
happens. So it was a growth inperative to nmake
Live Video a product and release it, as opposed to
slow ng down and really trying to think through al

the negative ways that it could be used.
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REPORTER'S CERTIFICATION
DEPOSITION OF BRIAN BOLAND
APRIL 25, 2025

I, Amanda Blomstrom, a Notary Public in and for
the District of Columbia, hereby certify to the
following:

That the witness, BRIAN BOLAND, was duly sworn
by the officer and that the transcript of the oral
deposition is a true record of the testimony given by
the witness;

That the deposition transcript was submitted to
the witness or to the attorney for the witness for
examination and signature;

I further certify that I am neither counsel for,
related to, nor employed by any of the parties or
attorneys in the action in which this proceeding was
taken, and further that I am not financially or
otherwise interested in the outcome of the action.

Certified to by me this 29th day of April, 2025.

il e

Amanda Blomstrom, CRR, RMR, CLR

Texas CSR No. 8785
California CSR No. 12681

Illinois CSR No. 84-3634
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