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From: Hayley Fohey
Sent: 2/5/2017 10:12:52 AM

To: A s S
cc Snapchet-5\C

Subject: Snap Media Coverage

Please see below for continuing coverage regarding Snap.
We'll follow up with a compilation of today’s stories at the end of the day.
Best,

Hayley

MEDIA COVERAGE

A Rival’s Shadow Looms Over Snapchat IPO

As Snap Inc. pursues its 525 billion initial public offering, Facebook is borrowing some of the moves that catapulted Snapchat
to popularity with teens and young adults.

Wall Street Journal

By Deepa Seetharaman

5 February 2017

Two years ago, as Facebook Inc. was struggling to get its users to post more, the social-media giant turned for inspiration to a
messaging app called Snapchat.

Facebook teams created diagrams to compare how many steps a user had to take to post on each of the two apps, according
to people familiar with the matter. At least one chart was sobering: It took nearly twice as many steps to post on Facebook as
it did on Snapchat, one of the people said.

Comparing Snapchat and Facebook is likely to be the latest hobby of IPO investors after the messaging app’s parent, Snap Inc.,
filed plans for an initial public stock offering Thursday. The IPQ is targeting a valuation between $20 billion and $25 billion for
the five-year-old company with a coveted user base—an indication of, among other things, how desperate advertisers are to
penetrate the bubble of today’s smartphone-tethered teens and young adults.

Yet for all Snapchat’s popularity, it has reason to worry, as Facebook rips pages out of its playbook. Facebook’s launch in
August of Stories on Instagram is especially ominous.

In its S-1 IPO filing Thursday, Snap warned that intensifying competition could clip its growth rate further. Growth in daily
active users of Snapchat is slowing, with users growing by 5% in the last three months of 2016, compared with 11% in the
year-earlier quarter. In 2009, when Facebook’s daily user count was roughly the same size, its quarterly user growth was at a
roughly 30% pace.

Facebook could undercut Snapchat especially outside the U.S., where Facebook and Instagram already have a running start.
“Snhap will have to address what is their unique selling proposition in those markets, if a legacy player already has some of the
key features that someone might download Snapchat for,” said Cathy Boyle, analyst at eMarketer.

Snap Inc. ended 2016 with 161 million daily users, compared with 1.2 billion for Facebook, which is about seven years older.
Snapchat’s annual revenue of $404.5 million compares with more than $27 billion for Faceboaok. Snapchat’s users spend an

average of 25 to 30 minutes a day on the app, compared with 50 minutes a day for users of Facebook and its Instagram and
Messenger apps. Those numbers are global and include more than teens.
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But if Google hasn’t matched that growth rate, then Snap’s value to the search giant has only increased — it’s not only paying
more, it accounts for a bigger part of Google’s cloud sales.

Google declined to comment for this post. If you have any insight, we’d love to chat.

Hayley Fahey | Sard Verbinnen & Co
10250 Constellation Boulevard — Suite 1250 | Los Angeles, CA 80067
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Sard Verbinnen & Co

This e-mail and any files transmitted with it are confidential and intended solely for the use of the individual or
individuals to whom the e-mail is addressed. This e-mail and any files transmitted with it may contain
confidential, proprietary or legally privileged information. No confidentiality or privilege is waived or lost by
any mistransmission. If you are not the intended recipient of this e-mail, please immediately notify the sender
and dclete and/or destroy the e-mail (along with any files transmitted with it) and all electronic or hard copies
from your system. You should not, directly or indirectly, use, disclose, distribute, print, or copy any part of this
message if you are not the intended recipient.
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