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Background and goals

Some aged up users softened their Snapchat use over the past few years and one potential reason is

they think Snapchat is childish. This research aims to understand:

e Main reasons some aged up users softened their Snapchat use

e Main reasons that aged up users perceive Snapchat to be childish
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Methodology

e n=800

e survey was conducted among 800 Snapchat users age 18 or older in the US in September 2024

using Sago panels who reported they are using Snapchat less now than 12 months ago or using
Snapchat the same or more now that 12 months ago

o n=500 using Snapchat less now than 12 months ago

o using Snapchat the same or more now than 12 months ago

e The samples contain:

o 382 females and 401 males

o 113 age 18-24, 241 age 25-34, 275 age 35-45, 171 age 46 or older
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Executive Summary
Aged up users use Snapchat less than before because:

1. They switch to YouTube, Facebook, Text/iMessage and Instagram
Compared to WhatsApp and Text/iMessage, aged up users think Snapchat is less useful, less private and
less helpful in connecting with friends

o Compared to Instagram and TikTok, aged up users think Snapchat is less trendy, fun, popular, cool, useful or

good for killing time

2. Their friends are not on Snapchat or use Snapchat less

3. They are less interested in taking selfies

4. Snapchat feels childish
o The childish perception of Snapchat derives from the stereotype that that most Snapchat users are young

people, and the belief that selfies with Lenses, short video content and Bitmojis are childish
©  Bitmojis, Streaks and Lenses are considered more childish than Messaging or Stories
o Aged up users think messaging is more childish on Snapchat than on Text or WhatsApp; the childish

perception of Snapchat messaging is associated with the brand, not the messaging activity
o Aged up users think that watching content and using Lenses are more childish on Snapchat than TikTok or

Instagram; aged ups also think all content and Lens/Effects use, regardless of apps is childish

5. They use mobile phones less and computers more
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Opportunities and recommendations 1

Insights Recommendations
Aged up users use Snapchat less than before because they Reconnect aged up users with loose connections and new

switch to competitors or their friends use Snapchat less friends

Nearly 30% of aged up users who use Snapchat less than Upsell ‘mature’ use cases of Lenses and filters to aged up
before said they use Snapchat less because they don’t care users, such as subtle beautification, elegant Al Lenses etc.
about taking selfies anymore or Snapchat feels childish

Some aged up users who use Snapchat less than before are Upsell Snapchat Web to aged up users

using mobile phones less and spending most of their time on

computers

Compared to WhatsApp and Text/iMessage, aged up users with | Showcase the useful and authentic values of Snapchat
decreased use of Snapchat think Snapchat is less useful, Messaging to aged up users

private and less helpful in connecting with friends

Compared to Instagram and TikTok, aged up users with Upsell diverse ways for aged up users to kill time on Snapchat
decreased use of Snapchat think Snapchat is less trendy, fun,
popular, cool, useful or good for killing time
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Opportunities and recommendations 2

Insights Recommendations
The childish perception of Snapchat among aged up users with Upsell aged up creators and content to aged up users; help
decreased Snapchat use derives from the stereotype that that aged up users connect with similar-age friends
most Snapchat users are young people

The childish perception of Snapchat among aged up users also Upsell Lens use cases that are more ‘adult’-feel; experiment
comes from the belief that selfies with Lenses, short video with fashion brands that are popular among age-ups in Bitmojis
content and Bitmojis are childish

Childish perceptions of messaging on Text/iMessage and Showcase how Snapchat Messaging can fit into aged up users’

WhatsApp are the same between retained vs. decreased aged social interaction, such as messaging coworkers and

up Snapchat users, indicating that the childish perception of acquaintances, and coordinating work or everyday life with

Snapchat messaging is associated with the brand, not the others

activity

Users with decreased Snapchat use think content and photo Demonstrate how aged up users can also enjoy watching
effects use across all apps are more childish than retained content and using effects in photos; upsell usefulness or utility
Snapchat users; indicating that aged ups churn because values in content, such as saving content and retrieving later

Snapchat is childish and all content and Lens/Effects use,
regardless of apps is childish
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Declined reason #4
Users think Snapchat is childish 7
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Confidential

The childish perception of Snapchat among aged up users with
decreased Snapchat use derives from the stereotype that most Snapchat
users are young people

Self-reported reasons for thinking Snapchat is childish among 18+ US users who think that Snapchat is childish and self-reported
declined use of Snapchat in the past 12 months

Most of the people that use Smapchat are young people or kids+
| used it often when | was younger;

The selfies people make with Snapchat camera, filters or Lanses feel juvenile;

It's full of short videos or content that young people like 5 31.3%

The Bitmojis feel too carioon-like> 30.0%

Most of my friends on Snapchat started using other apps insiead 5 27.8%

People take and share selfies frequently +

or color or look of the app is cartoon-feeling
How to read data People post boring Stories on Snapchat>
22.1% of 18+ Snapchat users who think

Snapchat is childish and has decreased use Other reasons, please specify: | 4.6%

of Snapchat in the past 12 months said the
reason they think Snapchat is childish is 0.00 0.25 0.50 1.00

because the look of the app is cartoon-

feeling

You mentioned that Snapchat is childish. Why do you think of Snapchat as childish? Please select all that apply.
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Confidential

The childish perception of Snapchat among aged up users also comes

from the belief that selfies with Lenses, short video content and Bitmojis
are childish

Self-reported reasons for thinking Snapchat is childish among 18+ US users who think that Snapchat is childish and self-reported
declined use of Snapchat in the past 12 months

Most of the people that use Smapchat are young people or kids+ 58.6%

used It often when | was younger?

The selfies people make with Snapchat camera, filters or Lanses feel juvenile;

It's full of short videos or content that young people like 5

The Bitmojis feel too carioon-like>
Most of my friends on Snapchat started using other apps insiead 5 27.8%

People take and share selfies frequently +

or color of look of the app is cartoon-feeling
How to read data People post boring Stories on Snapchat 21.8%

22.1% of 18+ Snapchat users who think

Snapchat is childish and has decreased use Other reasons, please specify: » | 4.6%

of Snapchat in the past 12 months said the
reason they think Snapchat is childish is 0.00 0.25 0.50 ars 1.00

because the look of the app is cartoon-

feeling

23.7%

22.1%

You mentioned that Snapchat is childish. Why do you think of Snapchat as childish? Please select all that apply.

HIGHLY CONFIDENTIAL (COMPETITOR) SNAP6403489

Case 4:22-md-03047-YGR     Document 2871-10     Filed 03/25/26     Page 10 of 17



Confidential

35+ users are more likely to think Snapchat is childish because of content
while 18-24 are more sensitive to selfies

Self-reported reasons for thinking Snapchat is childish among 18+ US users who think that Snapchat is childish and self-reported
declined use of Snapchat in the past 12 months

Ace! of De people thal ume Srapchel are young people or hides

lused it offen when | wae younger>

Tha soties pecpia make with Snapchal camera, Sliers or Lenses fool jrvenile

Tha Bitmaps foal en eartoenike

its full of short videos of contert thal young poopie like

25-4

Mostof my tendson Smapohat started using offer appa instead = 35 or cider

Peagie take and share selfies bequenty>

How to read data People post boring Stories on Snapchat —— 262%

16.7% of 18-24 Snapchat users who think

Snapchat is childish and has decreased use Th coloror beakof fee app camogr-leelirg
of Snapchat in the past 12 months said the oh

reason they think Snapchat is childish is 1.0%
because the look of the app is cartoon- pean ey]

feeling 1

hoo 0.50 0.75.

You mentioned that Snapchat is childish. Why do you think of Snapchat as childish? Please select all that apply.
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Bitmojis, Streaks and Lenses are considered more childish than

Messaging or Stories by aged up users with decreased Snapchat use

Childish ratings of core Snapchat features among 18+ US users who think Snapchat is childish and self-reported decreased use of

Snapchat in the past 12 months

Bitmojis as profile avatars - How to read data
18+ Snapchat users who think

Sending or sharing Bitmnojis in chats Snapchat is childish and has decreased
use of Snapchat in the past 12 months

Maintaining Streaks said Bitmojis as profile avatars are more

childish than messaging people on

Using Lenses or filters in photos or videos Snapchat

Snapping people- Le

Using Maps to see where friends are”

Watching shart videos on Spotlight- be

Interacting in group chats

Watching Friends’ Stories ;

Messaging poople fe
T 7 T

1 z 3 4

How much do you think each of the following features or activities on Snapchat is childish or not childish? 1 = Not at all childish, 3 = Neutral, 5 = Very childish
Results are similar across age groups
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Stde 23 Camments
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Aged up users with decreased Snapchat use think the same messaging
activities are more childish on Snapchat than on Text or WhatsApp

Childish ratings of messaging features among 18+ US users, grouped by self-reported decreased vs. increased or consistent use of Snapchat in the past 12
months

Interacting in group chals Private messaging frends Sending of sharing Bitmojis in chals

+

mertr} q- T

1-

Inereaged or corsigtert Decreased increased of consistent Decreased Increased or consishent Decreased

platform Snapchat TextoriMessage Whalsdpp

How much do you think each of the following features or activities on Snapchat/Text or Messages/WhatsApp is childish or not childish? ...1 = Not at all childish, 3 = Neutral, 5 = Very childish
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Childish perceptions of messaging on Text/iMessage and WhatsApp are the same

between retained vs. decreased aged up Snapchat users, indicating that the
childish perception of Snapchat messaging is associated with the brand, not the

activity
Childish ratings of messaging features among 18+ US users, grouped by self-reported decreased vs. increased or consistent use of Snapchat in the past 12

months

IMeracting in group chats Private messaging frends Sending or sharing Bitmojis im chal

TI _oc=—_—
T Ly

Increased ar consistent Decreased increased of consistent Decreased Increased of consis bent Decreased

plationmn Snapchal TextoriMessage WhatsApp

How much do you think each of the following features or activities on Snapchat/Text or Messages/WhatsApp is childish or not childish? ...1 = Not at all childish, 3 = Neutral, 5 = Very childish
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Aged up users with decreased Snapchat use think that the same content
and Lens activities are more childish on Snapchat than on TikTok or

InstagramIdish ratings of content and Lens features among 18+ US users, grouped by self-reported decreased vs. increased or consistent use of Snapchat in the past 12
months

Browsing friends’ Stories Using effects, Lanses or fillers in photos or videos Watching short videos

ES sit

Increased or consistent Decreased Increased or consistant Decreased Increased or consistent Decreased

platform Instagram Srapehal TikTak

How much do you think each of the following features or activities on Snapchat/TikTok/Instagram is childish or not childish? ...1 = Not at all childish, 3 = Neutral, 5 = Very childish
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Users with decreased Snapchat use think content and photo effects use across all
apps are more childish than retained Snapchat users, indicating that aged ups
churn because Snapchat is childish and all content and Lens/Effects use,
regardless of apps is childish

Childish ratings of content and Lens features among 18+ US users, grouped by self-reported decreased vs. increased or consistent use of Snapchat in the past 12
manthe

Browsing friends’ Stories Using effects, Lenses or filters in photos or videos Watching short videos

Increased or consistent Decreased Increased or consistant Decreased Increased or consistent Decreased

platform Instagram Snapchal TikTaok

How much do you think each of the following features or activities on Snapchat/TikTok/Instagram is childish or not childish? ...1 = Not at all childish, 3 = Neutral, 5 = Very childish
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