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1      A.    Correct.

2      Q.    Do you agree that its basic business model

3 is the same as Facebook's?

4            MR. SNEED:  Object to form.

5            THE WITNESS:  Yes, I do.

6 BY MR. WARREN:

7      Q.    Okay.  Both Facebook and Instagram collect

8 data about users to target ads to them; yes?

9      A.    Yes, they do.

10      Q.    Both Facebook and Instagram earn a

11 majority of their revenue by showing ads to users;

12 yes?

13      A.    Yes, they do.

14      Q.    And you agree that both Facebook and

15 Instagram financially benefit when users see more

16 ads?

17      A.    Yes, generally.

18      Q.    And you agree that users of Facebook and

19 Instagram see more ads when they spend more time on

20 the platform; yes?

21            MR. SNEED:  Object to form.

22            THE WITNESS:  Yes.
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