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Public Policy landscape

Europe

s FB EMEA leadership sces a concerted cffert to go after tech in Europe and Facebook’s business modeld specifically,

o Google and Microsoit all considered to have too much power in the European and Global matketplace.

o Surveillance narratve (as expounded by Zuboif) broadly accepted in Furope and US tech has not been able
to mount an effective counter nateative.

e Safety, due to the consensus around the waportance of protecting children in the digital space, being used successfully in
Europe, by the EU and Member States, through regulation, in part, (o reassert contro} of Europe’s digital destiny.

e Our decision to encrypt Messenger is seen as symptomatic of a pivot to privacy, at the cost of children’s safety. That US
notion of data privacy, 1s not the same in Furope and thersfore exacerbates the siuation.

o The European Union Intemet Forum for example, consciously excluded Facebook trom its drati technical
Paper op encryption.

e A number of separate stakeholder geoups (predominantly privacy, safety and security but including some of our
competitors) are mounting well-coordinated attacks, leveraging the regulatory momentum both within countries (ruember
states) and across the European Union.

o Our competitors (Microsoft m particular and Google to a lesser degree) are accentuating that approach and
along with so-called experts, seek a EU legislative response during (32 2021, that could be detrimental to our
plaws and in Microsofi’s case, have little unpact.

o Regulations:

o Member States

= Belgium - NCU Law (July 2020)

= Germany - Federal (Decermnber) and Interstate Youth Protection Law (Sepiember)y/NetwzDG
{November - 2.0/3.0}

s Ireland - Online Safety and Media Bill (January 2021}

& UK - Online Harms Bill (October 2020)/Age Appropriate Design Code {Septernber 2020}

& Danish government announced plans to regulate content on social media but no concrete plans
et

& In the UK, the Women and Equalities Select Commitiee Changing the Perfect Picture asked us
1o prepare a submussion for their inquiry into body wmage
{(hitps:/urldefense. prootpoint.convv2...=) to study iropact of adverising and soctal media on
body image

Haropean Union

ePrivacy Directive (2 13t Becember 2028)

Audio Visual Media Services Directive (AVMSD) (Septerber 2020)
Prigital Services Act (July 2020)

CSAM Legislation ¢t March 2021}

Bkev European regulatory trends

Overall, a pumber of countries are iuplementing child safety regulation, otien enforced by a dedicated child safety regulator. In many
cases these regulations are extending the scope of harms fom illegal CSAMerrorisi/hare speech) 1o legal but haumful (developroental
barmoful to children), as well as broader online media (On demand video/self- generated video). Germany’s NetzDG began this in 2018
and the UK Online Harms Bill includes a specirom of harms (23) continues that approach. Many of these existing or emerging hamms
mclude new reporting and enforcement obligations.

Age verification will become a domunant factor in much child safery regulation. Age management will not be seen as sufficient protection
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Resources / Education

There are a namnber of opportunities to fill gaps in education and resources related to child safety:

s Create a well-funded digital citizenship and wellbeing program combining Get Digital (Global), We Think Digital (APAC)
and other outliers {e.g., My Digital Werld ~ SSA) into a robust, global learning platform engaging familics, educaters and
youth te take an active rele in enline safety.

s Address the general lack of knowledge regarding safety tools currently available on the platform:
o Hlevate positionine of eiSting online sulety resourtes e Facehook Safedy Conters for mireased
awdraness and usage Create oxcaier visibility within the Facetook platforni © linked {rom the profile page
and cliewhere

Pivbrace opporiimity (o proactively iromote safely toalsand sesources pushing out throngh house ads and
CUbEE AR B AR L eise Visihitily

)

s Ureate 9 Child Bafere Hub - anonline, global tosoios thar sxplaine Facehoole s approach 6 combating child expleitation
= taebting Politvinsleers, CSE edplrts fudisny dsdend dind the pénerdl puldic (péilaps houded in i Facbedl Satay
Céntery
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