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Child Safety State of Play Interim update a 

September 2020 

Note: Updates have been prnied over lo Child Safdv State ,,f Pbv (9/"'""J. Please highlight any additions and tag  in 

comments. 

Public Policy landscape 

Europe 

• FB EMEA leadership see, a concerted effort to go after tech in Europe and Face book's business model specifically. 

o Google and Microsoft all considered to have too much power in the European and Global marketplace, 

o Surveilhmce nan-ative (as expounded by Zubofi) broadly accepted in Europe and US lech has not been able 

to mount an effective counter narrative. 

• Safoly, due to the consensus around the imprniance of protecting children in the digital space, being used successfolly in 

Europe, by the EU and Member States, through regulation, in part, lo reassert control of Europe's digital destiny. 

• Om decision to encrypt Messenger is seen a, symptomatic ofa pivot to privacy, at the co,t ofchildr·en's safety. T1iat US 

notion of data privacy, is not lhe same in Europe and therefore exacerbates lhe situation. 

o The European Union lnternel Forum for example, consciously excluded Facebook from its dratl. technical 

paper on encryption. 

• A number of separate stakeholder groups (predominantly privacy, safety and security but including ,ome of our 

competitors) are mounting well-coordinated attacks, leveraging tl1e regulatory momenunn both within countries (member 

states) and across tl1e European 1Jnion. 

" Our competitors (!v1icrosoft in particular and Google to a lesser degree) are accentuating that approach and 

along \!\1th so-called experts, seek a EU legislative response during Q2 2021, that could be detrimental lo our 

plans and in Microsoft's case, have little impact 

• Regulations: 

" Member States 

• Belgium - NCH Law (July 2020) 

• Germany - Federal (December) ,md lnterslale Youth Protection La,v (September)1NetzDG 

(November - 2.0/J.0) 

• Ireland - Online Safoly and Media Bill (January 2021) 

• 1JK - Online Harms Bill (October 2020)/Age Appropriate Design Code (September 2020) 

• Danish goven-m1ent ,mnounced p!,ms to regulate content on social media but no concrete plans 

yet 

• ln the UK, the \Vomen and Equalities Select Committee Changing the Perfect Picture asked us 

lo prepare a submission for their inquiry inlo body image 

(https:/iurldefonse.proolpoint.com/v2 ... =; to study impact of advertising and social media on 

body image 

European 1Jnion 

ePrivacy Directive (2 l st December 2020) 

Audio Visual Media Services Directive (AVMSD) (September 2020) 

Digital Services Act (July 2020) 

CSAM Legislation ( March 2021) 

K,ey European regulatory trends 

Overall, a number of countries are implementing child safety regulation, otlen enforced by a dedicated child safely regulator. ln many 

cases these ret,'lilations are extending the scope of ham1s from illegal CSAM/te1Toris11J111are speech) lo legal bul harmfol (developmental 

hannfol to children), as well as broader online media (On demand ,1deo/self-g"'llerated video). Germany's NelzDG began this in 2018 

and the UK Online Harms Bill includes a spectrum of harm, (23) continues that approach. Many of these existing or emerging ham1s 

include ne,v reporting and enforcement obligations, 

Age verification will become a domimmt factor in much child safety regulation Age management 'A�ll not be seen as suiiicienl protection 
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Resources I Education 

There are a nmnher of opportunities to fill gaps in education and resources related to child safety: 

• Create a ·well-fonded digital citizenship and wellbeing program combining Get Digital (Global), We Th.ink Digital (.A.PAC) 
and other nut!iern (e.g., My Digital World - SSA) into a robust, global learning platform engaging families, educators ,md 
youth to take m1 active role il1 online safe1y. 

• Address the general lack of knowledge regarding safety tools crnTently available on the plat.form: 
o Elevate pusitiunlng of exi;;ting onJine safoty resuurces (e.g., Facebuok Safety Center) for increased 

avrnreness ,md usage. Create g,reater visihility 'Nithin the Facebuok platfomi • linked from the profile page 
and elsewhere. 

" Embrace opportunity to pmactively promote safety took and re,ources pushing out through house ads and 
other internal mechanisms t.o increase visibility. 

• Creaoc a Chlld Safety Hub • an onllnc, gbbal rcsoiu:c"' diat explalits Facehook's approad, to <:ombatlng clilld exploitation 
• targeting Pollcymakers, CSE ('.>::perts, indusny leaders, and tltc general puliilc (perhaps housed 1n tltc Fa<:ebook Safety 
Center). 
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