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1 kind of reading or scrolling through information.

2 And so here, he says, "We're realizing story

3 consumption on Instagram is largely passive."

4           I think what he's saying is that stories

5 are photos and videos and you just click on the

6 first one and you can watch several in a row without

7 necessarily interacting with the person, or at least

8 at the time.  I think there are a bunch of

9 interaction mechanisms in them now, like comments

10 and likes and things.

11      Q.   And he says, after that he says, "so are

12 looking for ways to improve that."

13           Do you see that?

14      A.   Yes.

15      Q.   Do you have an understanding as to what he

16 means by "looking for ways to improve that"?

17           MS. BARNHART:  Objection.  Foundation.

18           THE WITNESS:  So I don't know specifically

19 what he means.  He might mean ways to interrupt this

20 passive experience.  So stop people after looking --

21 in between stories or increasing opportunities to

22 interact with other people over stories like liking

23 and commenting.

24 BY MR. JANSSEN:

25      Q.   And in the next Chat to Mr.  you
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1 write, "Yes.  So glad you are working on it.  In a

2 study a few months on problematic use," in

3 parentheses, "when people feel like they can't

4 control how much time they spend on Facebook," end

5 parentheses, "story inventory was one of the biggest

6 predictors," parentheses, "even after controlling

7 for demographics," end parentheses.

8           Did I read that correctly?

9      A.   Yes, that's right.

10      Q.   What is story inventory that's referenced

11 in your Chat to Mr. ?

12      A.   So story inventory would be the number of

13 possible stories you could have watched on

14 Instagram.  I don't know in this specific study if

15 we actually meant the number of stories you did

16 watch or just the number of stories that people you

17 follow had created and you might have been able to

18 watch.

19      Q.   And what was it one of the biggest

20 predictors of?

21      A.   So it looks like it had one of the,

22 according to what I wrote here, the strongest

23 correlations with problematic use.  So the survey

24 measures about feeling a lack of control over your

25 Facebook use or you're feeling like that it had an
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1 impact on your life, like your relationships or your

2 work.

3      Q.   I'm sorry.  Story inventory could have the

4 impact on relationships and work.  Is that what you

5 were explaining?

6      A.   So I -- what we found was that the more

7 potential stories a person had to the more story

8 content that people they followed had created, the

9 more likely they were to report more frequent

10 measures of problematic use.  So feeling like they

11 have difficulty controlling how much time they spend

12 on Facebook and they felt like it was interrupting

13 or interfering with their life.

14           So that's what we were finding, that we

15 looked at a bunch of different experiences on

16 Facebook and we found that kind of accounting for

17 demographics, it looks like how many stories that

18 you possibly could have seen was one of the larger

19 predictors, meaning one of the features or pieces of

20 data that had the -- one of the stronger

21 correlations with problematic use survey measures.

22      Q.   Does story inventory for users on Facebook

23 have a cap to it?

24      A.   I don't know specific details, but I

25 believe stories are typically prioritized or come
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1 from content that you follow.  So I think it

2 probably depends on how many accounts somebody

3 follows.  But I actually don't know the technical

4 implementation details, if there's a -- what the

5 limits might be.

6      Q.   Do you know one way or another if there is

7 a limit to story inventory for users on Facebook?

8           MS. BARNHART:  Objection.  Asked and

9 answered.

10           THE WITNESS:  I don't know the technical

11 details.  I think it has to do with how many

12 accounts you follow.  But I don't know if there's a

13 limit.

14 BY MR. JANSSEN:

15      Q.   You then write, "Our guess was that people

16 feel like they have to watch all of the stories

17 offered to them, and it removes a sense of control

18 over time spent/experience or makes them feel like

19 they have to log on" -- excuse me -- "feel like they

20 have to log in frequently."

21           Did I read that correctly?

22      A.   Yes, that's right.

23      Q.   And then you -- you wrote there that that

24 was your guess.  Why did you write that as that that

25 was your guess?
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1      A.   So this study that we ran just found that

2 people who had more stories they could potentially

3 watch reported greater social comparison but we

4 didn't know why we found that connection so we made

5 some guesses based on what we know about stories.

6           So stories are ephemeral.  They disappear

7 after 24 hours.  So we thought that could be one

8 reason why people are reporting problems with

9 problematic use.  That they might feel like they

10 have to log in more often to catch stories before

11 they disappear.

12           And also, another possible guess, or like

13 another guess that we had, was that once you start

14 watching a story, it goes to the next story and the

15 story after that and perhaps that is why people feel

16 like they don't have a sense of control.

17      Q.   You write, "The study was about Facebook,

18 but we expect the results would generalize to

19 Instagram, too."

20           Did I read that correctly?

21      A.   Yes, that's right.

22      Q.   Why would you expect that the results

23 would generalize to Instagram, too?

24      A.   Because there weren't a lot of details

25 about our study that were specific to Facebook,
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