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Youth

Noomi Gleit

Current State, 2024 Look Ahead

Michel Prott Antigone Davis Andrea Saul
0 Meta

e Hieveryone, I’'m Naomi Gleit - one of the leads on
Youth along with Michel.
e Before we get into all of the pressure and regulation
we are facing (which I'll pass to Michel to explain :) |
wanted to remind us why the Youth work is so
important.
e Because | believe our products are good for teens.
e And thatis based on:
o My personal experience
o The data and research I've seen
e Obviously, | was not cool in high school. And | have
no desire to relive those years, but | actually think it
would have been less painful if social media was
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around.

e |tisstill early, but there’s a lot of research that says
social media can be associated with positive
experiences in teens’ lives, especialy-iftheyre
struggling: Last year, The American Academy of
Pediatrics Center and the National Academies of
Sciences both said that social media helps with
“identity exploration, peer connection, and
independence ... “ and “may also be valuable to teens
who otherwise feel excluded or lack offline
support...”

e But we know that arguing this research is not going
to help us win over the external narrative.

e |t's more effective to show people how much we’re
investing and everything we’re doing.
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We've made significant
progress in protecting
teen’s safety and
privacy and
empowering parents.

e We often repeat the stat that we have invested over
S20bn and 40k people on privacy, integrity, security
- a lot of that effort has been focused on youth.
e QOur approach has been to protect teens and
empower parents
e We've built over 30 tools to:
o (1) Protect teens’ privacy and safety
o (2) Empower parents to supervise how their
teens use our apps
e | know none of us are teens and some of us have
teens - so most of us haven’t seen these tools.
e Here are some examples:
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PROTECTING TEENS

Private accounts by
default for teens &
nudges for public teen
accounts to consider a
private setting

e We want teens to have appropriate and positive
interactions -
e That's why:
o We default teen accounts to private.
o For teens with public accounts, we nudge them
to be private.
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PROTECTING TEENS

Created tools to help keep teens safe

INSTAGRAM: HIDDEN WORDS HORIZOMN: PERSONAL BOUNDARIES MEGRAGD: SAFETY NOTICE

<

tearmiul or effommve comments and
mevcages

e On top of that, we created safety tools like:

e Hidden Words on Instagram - teens can filter out
comments and messages.

e Personal Boundary on Horizon - teens can keep a
distance from other avatars.

e Safety Notices to warn teens when they message

adults.
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FROTECYING TEENS

Sensitive content E i
controls TTImIIg

- v i ) o
nlac o PN CRnose NOW LK SIS AN CFNaTT % Lee

Limits the types of content teens can see in places where

we suggest content

Toan IG us r@ defaulgd nto 3 “wee Wpss" state and we

entourage existing users to select that for themselves va

mudges

e We also want teens to see age-appropriate content.

e That’s why we default teens to the most restrictive
content settings.

e The “Sensitive Content Control” on Instagram and
“Reduce” control on Facebook make it less likely for
teens to see sensitive or borderline content in
places like Search and Explore.
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FROTECTING TEENS

Giving teens ways to manage their time

TAKE A BREAX QUIET MODE NIGHTTIME RUDGE

Sat reminders to take breaks every
10 minutes ¥

Reduce distractions
with quiet mode

Time for a break?

e We also want teens to feel good about the time they
spend on our apps.
e We have tools like:
o Take a Break, which reminds teens to close the
app after certain amount of time
o Quiet Mode, which turns off notifications and
sends an auto-reply when someone DMs them.
o And Nighttime Nudge which tells them to go to

sleep :)
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EMPOWERING PARENTS

Family Center helps

Famdy Center & currently launchad an Facsbook

Instagram and Meta Quest

parents support their
teens on the FoA through
insights and tools controls

e We also have tools to empower parents.

e We believe parents know what is best for their
teens, and teens look to their parents for advice.
e We built Family Center for parents to supervise how

their teens use our apps.
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EMPOWERING PARENTS

Giving parents the controls and insights to
support their teens

FOLLOWERS/FOLLOAWVING LIST BLOCKED ACCOUNTS SHARED REPORTS

x aMetn

Followers and following Your teen reported

something

rihzmenr prows 17 or Feved theer prodée. pose

For example, on the Instagram Family Center, parents

can:
o See how much time their teens are spending on
Instagram, and limit the amount of time or
time of day
o See their followers and who they’re following
o See who their teen blocks or what they report
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RAISING AWARENESS OF OUR YOUTH EFFORTS

2023 Youth Well-Being -
Campaign Highlights Honcmpuretstel

o Instagram?
We launched a coordinated Public Affars campaign across
marketing. comms and policy teams In 2023 to rane

awareness of our youth tools and mfluence legisiation

e We want parents to know about these tools.
e Last year, we launched a big campaign to raise
awareness.
o Marketing ran ads, Comms did media tours,
Public Affairs partnered with 200 creators to
educate people about our tools.
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However, the level of
scrutiny on Meta has
exponentially
increased due to
litigation.

q (o

Instagram Connects Vast

Pedophile Network

Meta sued by 42 attorneys general alleging

Facebook, Instagram lestures are addictive

and target kids

His Job Was to Make Instagram Safe for
Teens, His 14-Year-Old Showed Him What
thrr5 p Was Really L

ml-‘

SPEAKER: MICHEL

e Thanks Naomi. I'm a parent of two teenagers and a
frequent user of IG’s Parental Supervision tools. |
checked on my 14 year old son’s use yesterday. He's
averaging 46m a day on IG which is honestly a little
higher than I'd like but it spikes on weekends so
that’s OK. easymoneysniper.

e Despite all the progress Naomi mentioned, Youth is
one of the more acute social issue challenges we
face right now with a level of external scrutiny that
has increased substantially over the last 6 or so

months.

e We are facing over 1000 lawsuits from AGs, school
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districts and parents alleging that social media
companies purposely make their apps addictive to
grow their teen audiences, at the detriment of teen
safety and mental health.

e We've seen investigative reports about alleged child
harm (pedophile networks).

e And we have congressional attention with Mark
testifying next week — in addition to Adam and
Antigone’s previous testimonies.

{A dditional Context for Speakers:]
We started H2 reducing our Share of Voice on this topic to -19pp
Press coverage this half has been dominated by multi-district litigation
As a result, our Share of Voice metrics have reverted back to levels seeninin H1
In addition, news coverage on child safety issues, particularly as it relates to online
pedophilia, have also driven more press and Congressional attention on Instagram'’s safety
practices.

(Source: Key negative press stories from the year)

e https;//www.wsj.com/articles/instagram-vast-pedophile-network-4ab 7189

™ https:/Ywww.wsj.com/tech/instagraom-facebook-teens-harassment-safety-5d991be 1

s https.//www.cnbc.com/2023/10/24/bipartisan-group-of-ags-sue-meta-for-addictive-
features. htm!

. https:/Awww. dailymail.co.uk/health/article-1198232 3 /More-40-school-districts-America-
suing-socigl-medig-giants-mental-health-crisis. htm!

e https/fwww.bbc.com/news/uk-67709857

™ https.//thehill.com/newsletters/technology/4302983-zuckerberg-vetoed-teen-safety-
measures-suft-
alleges/#:~:text=2uckerberg¥%20allegedly%20vetoed%20plans%20to,in% 20teens % 20well%2

Dbeing.
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We're facing many new youth regulations with varying

These re

requirements

gulations touch sl parts of cur platform and business: Age Assurance, Pacental Consent, krtegrity, Privacy, Monetication

e We're also facing a range of new regulations and
new requirements that mandate significant
changes in our practices

o)

Tracking 44 global laws with Youth
requirements (13 new ones came into effect in
2023) with dozens more working their way
through national or regional legislative
processes

These imply a broad range of product and
operational changes including:

0]

Needing parental consent for Youth to use our
services, often paired with age verification
requirements which can be quite invasive
Deep restrictions on data use of Youth users
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o Sometimes bans on ads

e Each individual law has its own particular mix of
requirements and its own idiosyncrasies making for a
complex environment

e And consequences of non-compliance are
increasingly severe including fines of up to 10% of
revenue. Some of the laws also include Private Rights
of Action with large potential liabilities.
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We also need to earn trust with parents

To be relevant with Future generations we must conlinue to earn trust with paremts and teens. We befieve that parents know

what's best for their teens and we need to constantly sam the right to serve them

Instagram Facebook Youtube TikTok Snapchat

sge 13-15

Our company efforts aren’t just about regulatory
readiness.

e To be relevant with future generations, we must
continue to earn trust with parents and teens.
e Generally speaking, parents know what’s best for
their teens —
o and we need to constantly earn the right to
serve them.
e Based on our study of parent's perception of social
media age appropriateness
o Instagram and Facebook are at similar levels
(or slightly ahead) of TikTok and Snap but
YouTube significantly leads the pack
e We need to continue to improve our position with
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parents.
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While youth has always been a company priority, we're
formalizing a structure to accelerate our progress.

e Youth has always been a priority, we've had
dedicated teams on Youth initiatives for years, but
we have not really landed the unified strategy and
cross-company execution model that we’ll need in
the space.

e Youth is inherently hard from an execution
standpoint -it's both offense and defense work,
touches every product team, super dynamic
landscape, very sensitive topics.

e Over the last 3-4 years we’ve gone through multiple
iterations of product group ownership and
operating models on Youth that we’re trying to land
something more consistent and resilient going

forward.
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e To accelerate our progress, we're formalizing it as a
cross-company initiative.
o This raises the priority level internally, becomes
a dedicated initiative that Mark gets updated on
weekly at company priorities
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Youth Leadership Team

Small Group STOS Central Leadership PG Youth Leadership

Naomi Gleit (Overall) Product: Mki Rothschild Instagram: Adam Mosseri

Micheld Protti {(Regulatory Readiness) Legal{t:t:ﬁl:lyr:;:? Facebook: Dane Glasgow
Public Affasrs/Comms: Andrea Saul Reality Labs: Vishal Shah
Policy: Antigone Davis Manetization: John Hegeman
Marketing: Josh Ginsberg Integrity: Amit Bhattacharya
Regulatory Readiness Programs: Privacy: Nathan Davis

Susan Cooper

Strategic Response: Molly Cutler Grawth: Arnrc-

e We've also sought to clarify cross-company Youth
Leadership Team
e Naomiand | are now the STOs from Small Group.
o Naomi as overall leader, and | will take
responsibility for the Reg Readiness aspects of
Youth
o And have organized a cross company virtual
team with senior leads from each area
supporting Youth to drive a concerted effort.
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Respond to regulatory requirements

Ol.l r PI an Advocate for parental involvement

Improve aur position with parents

e Forthe year ahead, we're focused on a three-point
plan for Youth.
o Handling regulatory requirements
o Advocating for parental involvement - our
desired legislative solutions
o Become the most “parent approved” platform

for Youth
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OLUR PLAN

1.
Respond to regulatory requirements

Objecthve: Ensure Meta addresses exsting yousth abligations and is ready to mest regulstions
n@ing passed in The near futire dotanaibly while manimineg Dusmess and impesm enranion impact

e Point one in our plan is to respond to regulatory
pressures.
e Our Regulatory Readiness goal is to ensure Meta
addresses existing youth obligations
o and is ready to meet regulations being passed
in the near future defensibly
o while minimizing business and
implementation impact.
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H 2 i Build and ba ready to deple Don't budld ar de under an
Build proacnvelv Build and be ready to U ploy F."-"v W
darltedt wrisdictionaly; strongly crcumstances; exit or accept risk
deploy jurisdictionally.
for eve ryone. advocate for aternative to continued operation

solutionds)

Age Assurance
Consent & Supervision
Well-being
Age Appropriate Content & Features
Youth Integrity
Data Minimization

Youth Ads

e As| mentioned earlier Youth regulatory
requirements cover a broad swath of practices
e We're listing here the 7 core areas in which we have
teams working across the company to build
strategies and update practices in response to
regulatory requirements
o Age assurance - age collection, age prediction,
age verification
o Parental Consent and Supervision - new
mandatory consent requirements across
jurisdictions
o Well-Being - which includes helping teens
manage their time in app and preventing
“problematic use”
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o Age Appropriate content & features - which
includes ensuring teens aren’t exposed to
content and features that are inappropriate for
their age

o Youth integrity - unique safety standards and
tools tailored to youth (e.g., anti-bullying)

o Data minimization - increasing requirements to
default off data use and personalization in many
contexts

© Youth Ads - restrictions on Youth ads data use
and, in some jurisdictions, on even showing ads
to Youth

These workstreams synthesize requirements/and
pressures and then we assess them against tiers we
have based on their level of alignment with our core
beliefs and company position. This helps us
determine whether we build proactively for everyone
(t1) ; build ability to deploy where required (t2 and
t3); and set our true red lines (t4)
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1. RESPOND TO REGULATORY REQUIREMENTS

To respond to the regulatory

landscape in a consistent, scalable
and efficient way, we developed a
Youth Regulatory product system

e Torespond to these fragmented jurisdictional
requirements, we are building a flexible platform
that supports all of our apps and services.

e This way, instead of dealing with jurisdiction by
jurisdiction and app by app, we centralize many of
the common requirements and manage this
complexity in one place.

e Thisis similar to how we’ve built up our Regulatory
Readiness efforts in Privacy over last few years. In
Privacy we’re tracking hundreds of data practice
requirements that vary jurisdiction by jurisdiction
(e.g., different data use consents required across
jurisdiction, different definitions of sensitive data
and associated restriction) and constantly
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maintaining and updating different company
positions in these areas with a combination of central
platforms and federation processes across the
company. So there’s a lot we've learned about how
to do this that is informing how we are scaling this for
Youth requirements.

e | want to share two examples of where we are
tackling this for Youth — Parental Consent and Age

Verification.
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1. RESPOND 1O REGULATORY REQUIREMENTS

Parental consent

Sorne junsdictions will STarT requiring paremal consent

far teens 1o access socal meda services

The Arkansas youth social media law was the fiest we
respondad to, followsed by Ohio « both were halted by

4 prelminary injusction

e In many jurisdictions we're starting to see
requirements to collect Parental Consent for youth
to access social media services.

o First, the age for consent varies by jurisdiction,
in some it's ul6, others it's ul8 or even u20.

o Second, the process of collecting consent varies
from just collecting consent to verifying that
the parent is an adult through various methods
like Credit Card checks.

o Finally, in some jurisdictions there's also
requirements for the parent to continue having
access to supervision features to support the
teens experience after providing their consent.
The specific supervision features also vary by
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jurisdiction.
e We've already built these requirements for Arkansas
and Ohio, and are continuing to build up the youth
platform to support upcoming jurisdictions.
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1. RESPOND 1O REGULATORY REQUIREMENTS

What's your birthday?

Example Une your own birthday, sven # this accowt &

for @ businuss, & Bt or sermething elue. No coa

eine wil 562 1his o your profile. Why do | need

Age Verification opkerri

Some [unsdictions are IMroducing fequaremems 1o nat
anly collect age but also verify the user lsn't lying about
their age, Verification methads vary by jurisdiction and

can be onerous

e Another example is Age Verification.

e We're increasingly seeing jurisdictions where we'll
be required to not only collect age and block under
13s from using our apps, but also to verify that they
aren’t lying about their age.

e The exact method of verifying age varies by
jurisdiction and can span from Face Based prediction
(this is where we scan the face of the user to
estimate their age), ID verification, obtaining credit
card information, or even checking against an
official government database.

e Importantly, all of these parental consent and age
verification requirements are generally T2 or T3 in
the framework | shared meaning that we deploy
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them only where required.

e The reason we’re only deploying where required is
our belief is that is should be handled at app store
level as it makes infinitely more sense than putting
the responsibility in the hands of 1000s of apps.

e And thisis a good transition to Antigone & Andrea
who are going to share what we’re doing on the
advocacy front....
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Ou r PI an Advocate for parental involvement

(Transition to Antigone)
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OLUR PLAN

2!
Advocate for parental involvement

Objective: Demonstrate that keta is aligned wsth parents' interest in ensuring vouth safety ard
wall-bpng on Mata's serdces and hilp shape legsiatlve and ragulacary QuUEDOmES 10 MANLain our

Woense 1o operate

e Thanks, Michel.

e Andrea and | are excited to share point two in our
plan — Advocate for Parental Involvement.

e As policy makers continue to advance youth
legislation at a fast clip, while perhaps well-
intentioned, many of the legislative requirements
are not straightforward, have consequences that
threaten privacy, diminish the value of apps like
ours, and create burdens on end users, particularly
parents.

e [nthe US, there are several significant and fast-
moving state bills.

o Resulting in a patchwork of solutions
o  While we are building flexible and modular
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solutions to address these bills, we also are
advocating for a federal approach that would
pre-empt these bills and give us one consistent
path — which is better for us, better for parents
and better for teens.

e That's why we’re pushing for federal legislation
requiring app stores to get parental approval for
app downloads by anyone under 16; our proposal
also includes:

o developing industry-wide standards on age-
appropriate content

o parental controls for those under 16

O requiring app stores to share verified age with
apps to help us meet reg reqgs

e Not only do we think this is a more effective option
for regulators to consider, it’s much simpler for
parents than providing consent, sharing their IDs and
their teens with every app their teen uses

SPEAKER: ANTIGONE
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E ADVOCATE FOR PASENTAL INVOLYVEMENT

76%

Parents fawor 3pp stOre over apgs as easier and mone secuns place

87%

wic i canr forbidding vse of social media

Parents support legisiatian that would reguire parental approval for

Pa

chilldrgn pmder 16 to download sepps®*

e And research shows parents overwhelmingly
support our legislative approach
o 87% want the choice to decide when their teen
can use social media,
o 76% prefer to have consent done at the app
store level, and
o 79% support legislation requiring parental
approval
e |[mportantly, research also shows that when it
comes to social media teens look to their parents for
advice and parents are one of the biggest influences
on their understanding of what is appropriate and
inappropriate behavior online
e Our policy teams are engaging with policy
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stakeholders globally
o From the Hill to international government
chambers, to push for better regulatory
outcomes and help inform thoughtful legislative
solutions that take into account the needs of
youth, parents and consumers, as well as
companies like ours
o And I’'m encouraged by these engagements —
but much like my hearing and Adam’s, these
engagements also make clear we need to
continue to inform and educate policymakers.
e And we’ve launched a full-scale public affairs
campaign to do this and advance our position, which
Andrea is going to tell you about

SPEAKER: ANTIGONE

[Additional Context for Speakers]
s Specifics on external research show:

o 87% of parents say they should be able to choose if their teen under 18 is able to
use social media apps

o Three-in-four (76%) of parents favor app stores over apps as easier and more secure
places to approve app downloads

o Four-in-five (79%) parents support legislation that would require parental approval
for children under 16 to download apps.

Sources:

Swayable: hitps://docs.google.com/presentation/d/1galoeeldh TSZX APk dws-
vobACZlyLDRpXiusDE/edittislide=id.qlb748%baa%: 0 2026

MC: https://pro-assets.morningconsult.com/wp-uploads,/2023/12/US-Parents-5tudy-on-Teen-App-
Downloads Memo.pdf
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Z ADVOCATE HOR PASENT AL INVOLVEMENT

We're
advocating for
parental control
at the app store
level

In the US, our Public Affairs team recently launched a
campaign to advocate for federal legislation requiring
parental approval at the app store when teens under 16
download an app.

e So what does a campaign mean in this sense?

o The same way someone running for office would use
every tool in their arsenal-generating press, running
ads, getting other people to support their candidacy—
we're doing the same thing.

o But our end goal is to pass federal legislation.

o Asyou canimagine, getting anything through the US
Congress is difficult, but given the patchwork of state
bills we’re facing, that’s why we’re launching a full-
fledged campaign to try.

e As a part of our campaign, we’ve already published
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two op-eds on Medium, are conducting press
briefings, are activating different 3rd party groups,
and have multiple marketing ads running in high
volume in DC and target US states.
e The purpose of these efforts are two-fold:
o Advocate for a US federal approach to pre-
empt these state bills
o Support and build a case for simpler methods
for parents to shape their teens’ online
experiences
e To bring this to life, here is our 30-second ad spot of
the current advocacy campaign

SPEAKER: ANDREA

https://medium.com/@AntigoneDavis/parenting-in-a-digital-world-is-hard-congress-can-make-it-
easier-6039e7a350b1
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e This ad has been running in DC and parts of the US
since November

o The reason they’re in the states is to target

legislators who we’re trying to influence home
districts.

o These ads, along with the other tactics |
mentioned, are intended to spark a public
discussion on parental controls so that we can
push for this federal legislation with US
lawmakers directly

e Asyolu’ll see, the key message here being that
Instagram supports federal legislation that puts
parents in charge

e Todate, our plan seems to be working as app-store
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based solutions are starting to be discussed in the

press and with regulators — but we still have more
work ahead to try and get an actual bill passed.

o [And, if you're wondering, Apple and Google
haven’t yet commented on our proposal.]

Sources
https://www.bloomberg.com/opinion/aricles/2023-11-17/meta-is-right-apple-and-google-can-
do-more-to-protect-kids-by-verifying-ages
https://www.postandcourier.com/politics/sc-lawmakers-want-id-requirements-for-social-media-and-
porn-sites-amid-free-speech-concern/article d02db328-b095-11ee-a099-33ea400a584a . html
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Our Plan

Improve our position with parents

(Transition to Naomi)
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OLUR PLAN

3.
Improve our position with parents

Objective: {Instagram and Horizon] Become the mast “parent-approved ™ platfarms for youlh [or close second 1o

YeniTuiba| visch that parerts fenl eanfident In their pouth scersing and using sur sqp

e The third point in our plan is we need to improve
our position with parents.
As Michel said, we are behind Youtube.
To change this, we need to address parents top
concerns with our apps.
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3 IMPROVE OUR POSITRON WITH PARENTS

Top parent concerns

Age-appropriate

Unwanted contact content Bullying or harassment
Parenis are concerned aboust their teens Parests ane concerned the content their Parents are concemed about their children
receRing messages from poopke thiry dom't thRNs 568 0 s0cal media is not age being bulked or harassed via sodal maedia
know or don't want 1o be contacted by appropriate.

e What are parents most concerned about? Internal
and external research say they are most concerned
about their teen experiencing:

o unwanted contact,
o Inappropriate content,
o bullying and harassment.

e That's why we are focused on doing more in each of

these 3 areas.
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5 IMPROVE OUR POSITION WITH PARENTS

Unwanted Contact

Changes to message
settings

Turning off the abdity for teens to receive message

reguests from anyone they don't folow by detault

@ Whno can message you

:A% Who can add you to group chats

e For example, on unwanted contact

e We don’t want teens to be contacted by people they
don’t want to hear from or don’t know.

e Thats why - Today, Teens can only get messages
from adults they are connected to (which means
they are friends or follow them)

e But, other teens or adults pretending to be teens
can still be a problem.

e Next week, we're making it so teens can only get
messages from accounts they are connected to.

e This is one example, but there’s a lot more we’re
going to do across these 3 areas.
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5 IMPROVE OUR POCSETEON WITH PARENTE

Provide simple and
powerful supervision tools
for parents to manage
their teens experience
across Meta services

Family Cesrter & curramtly unchod on Facobook, Mesianges

Irstagram anid bdeta Cuiest

e So there are a lot of controls and settings and
defaults and we need to make all of this easier for
parents.

e One of the things | was talking to Joel about this
morning is that we’re working on “age bands” which
bucket controls into a simple bundles. We'll have a
bundle for 13-15 year olds that is more restrictive
and 16-17 year olds that is less restrictive. So
parents can just choose a bundle.

e | also mentioned we have a Family Center on
Facebook, Messenger, Instagram and Quest.
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5 IMPROVE OUR PUSITION WITH PARENTS

c
With Meta Account Stela Jones
we’ll create a single
Family Center
experience with
profiles merged at the

teen identity-level

e
o
Q-
@
=
o

3
1

e We want to centralize these 4 Family Centers into
one Meta Family Center.

e This allow parents to supervise their teens across
every app from one place.
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Summary

(Transition to Summary)
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Takeaways

We have a three-

We've been investing in pronged strategy to
youth for a while We need to accelerate win

Today we offer more than 30 tools to belp Nacmi and Michel are the small group ‘We will {1} respond to regulatory

beens ard parerits manage their experience CANTIETS. requiremends, [£] adwocate for parental

o QT AfEs and sereices rrvobrment arsd [3] im@roee o posickan

W harve establshed a centralized effort
r with pasrents,
In 2034, we'll continue (o enhance age ergaging with laaders 3cnoss The Com pany,
appropriabe experiences, safety and toals far

ieens arsd pargmis

e For extreme clarity, the key takeaways are:
o We’'ve done a lot to protect teens and
empower parents.

o We need to accelerate
m Youth is a company priority.
m Michel and | are the Small Group owners

on Youth.

o We have a three-point plan.
m 1-—regulatory readiness
m 2 -advocacy
m 3 -—improve our position with parents

HIGHLY COMFIDENTIAL (COMPETITOR) METAZ047MDL-224-00059670
HIGHLY CONFIDENTIAL (ATTORNEY'S METANMAG-159-00058870
EYES ONLY)

PLTF EX-07795_0047



Q&A

e Now let’'s turn to Q&A
e Any of us are happy to take any questions.
e And we have a lot of the Youth team here with us.
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Thank you
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Appendix
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We also need to earn trust with parents

To be relevant with Future generations we must conlinue to earn trust with paremts and teens. We befieve that parents know

what's best for their teens and we need to constantly sam the right to serve them

Instagram Facebook Youtube TikTok Snapchat

=] age 13-15 & age 19-17

e Our company efforts aren’t just about regulatory
readiness.

e To be relevant with future generations, we must
continue to earn trust with parents and teens.

e Generally speaking, parents know what’s best for

their teens —
o and we need to constantly earn the right to
serve them.

e Based on our study of parent's perception of social
media age appropriateness
o Instagram and Facebook are at similar levels
(or slightly ahead) of TikTok and Snap but
YouTube significantly leads the pack
e We need to continue to improve our position with
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parents.

SPEAKER: MICHEL

[Additional Context for Speakers]
®  57% of parents stated it would be appropriate for their teen to start using Instagram at age
13-15 vs 84% for Youtube, 55% for TikTok
. 83% of parents stated it would be appropriate for their teen to start using Instagram at age
16-17 vs 96% for Youtube, 75% for TikTok
L] Parents’ opinions about age appropriateness for teen vary as a function of age
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Garron 1o
clean up

SPEAKER: NAOMI

Talking Points:

e As previously noted, Family Center is currently
available across our family of apps: Facebook,
Messenger, Instagram and Meta Quest.

e But we know parents’ ideal experience is to manage
their teens’ accounts from one place.

e And today, if a parent wants to manage a teen
account on IG, the parent also needs an |G account
to do that.

e In the future, we’ll make it more convenient for
parents to support and manage their teens’
experience across our platforms.

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-294-00059676
HIGHLY CONFIDENTIAL (ATTORNEY'S METANMAG-158-00059676
EYES ONLY)

PLTF EX-07795_0053



e Our long-term vision is to evolve to one Meta Family
Center and by leveraging the Meta Account, we can
truly centralize supervision and well-being tools in a
way that’s convenient for parents.

e Features we are planning to rollout include:

o Ability to supervise teens across apps from any
app or from Meta Account (without having to
have the app the teen is on)

o Ability to view insights and set controls across
apps from any app

o Ability to onboard supervision across all apps
that their teen uses

o Ability to manage supervision across all apps
from Meta Account

Source: Draft GTM doc on centralized supervision
Froposed Positioning
. Meta Account: Your Meta Account gives you secure, universal access to all Meta
technologies and makes it easier to explore and connect across the apps you know and love
L Centralized Supervision Features; Centralized Supervision features make it more convenient
for parents to shape their teens’ online experiences by streamlining their activities across

Foh
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Age appropriate content
explorations

1. Baseline ranking experence
2. Age-bands revealed & topic controls for parents

3. Behavior-triggered support & education for teens

incihuding enboarding

4. Seeking feedback from people to improve

E) o GrO0d ety 4

TREIEGE 1 TWET AT STRTODT

classifiors
Garron to
clean up
01 PR A Orneels. TRerr AN Nudge % refresh (ecoereneadatons
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Slide 40

1 WIP - including as additional example of how we could talk about enhancements to age appropriate content /
support for teens in supervision and overall

20 4

Megan
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Age-appropriate content

5 Topic cantrals
Keeping teens safe

o
B3y ad appaswKe o)) cxman grona wwt o s
8 e
) priscIces ( P Tl AN Fes M
.
..,
«

Sattdage pos Can thaege

Do you think this reel is

sppropriate for teens?

For example, in the age appropriate content space,
interventions like:
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Slide 41

2 teen experience; let's remove the IG notif and add into a complementary parent experience slide
@l @meta.com
_Assigned to[@meta.com_
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FROTECYING TEENS

Prompting young
people to be more
cautious about
interactions in DMs.

Dort lest pressures to reassed

SPEAKER: NAOMI

Talking Points:

e On Instagram DMs, we have safeguards in place for
DMs between adults and teens:

e We aim to limit adults from messaging teens who
don’t follow them on Instagram.

e Even if they do follow them, we’ll prompt them with
a safety notice if we find the adult is engaging in
suspicious behavior, like trying to DM a lot of people
under 18 or getting reported on a lot by young

people.
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e This notice says: Don’t feel pressure to respond, and
shares that you can restrict, report, or block this
person without them knowing.

o Restrict was something that came across very
clearly in our research and conversations with
teens as a unique need. When they Block
someone, that person knows they’re blocked.

o If you think about the social dynamics here —
that can be tough for a teen. If they know them
in real life, that teen has to navigate that for
example the next day at school.

o Restrict makes it so the other person doesn’t
know they’ve been restricted. But for the teen,
they don’t have to see the restricted person’s
comments and they also won’t know when
you’re online or if you’ve read their messages.

e We also surface safety tips here — like to only share
photos & videos with people they trust, and to be
cautious if someone asks to move the conversation to
another app.

This is one of the small ways we’re encouraging teens to
build skills and hone their judgment on our platforms in
context — just like we try to do with them in real life.
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PROTECYING TEENS

<

Helping protect teens
from seeing offensive
DMs and comments
via “hidden words”

CUSTEm worss 460 THSEI0NS a0 SamiTets

Aorege masiags recp et e facueto 3y

(racanas rand s #

Ascegr

This is another one of my favorites: Hidden Words.

To be clear - we have safeguards and defaults in place for
what content cannot be shared at all. That’s not the kind
of words I’'m talking about hiding.

For Hidden Words: if a teen doesn’t want to see a
particular word, phrase, or emoji for any reason, they can
use our Hidden Words feature to customize their
experience and block that content from popping up.

I’'m a big fan of this feature from a product inclusion
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perspective because the concept behind this is that we
know that everyone is different —a word may be
personally offensive or triggering to one teen and it may
not have any special meaning to another teen. And we
want to give teens more control over what they see.

If they add something to Hidden Words, then they won't
see it in the content we suggest to them, or in their
comments, or in DMs.

Alright — those are some of our tools for teens. And while
they can’t and shouldn’t replace our job of parenting, they
can help reinforce our guidance and help our teens use
social media more responsibly.

[MOVE]

So we’ve covered our parental supervision tools and our
tools for teens. Let’s look at what we have to support teen

safety.
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PANENTAL SUPERNSION
Instagram Parental
Supervision
Parents can see how much time their - [ — v s - .
- [ —— o=
teen spends on Instagram, schedule S i :
i ®@—=
breaks, see thair followers/following — ® -~ . o s
lists, blocked accounts, account _.ﬁ = . i = —
settings, and shared reports L : . - = .
. e
—— P =
-
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Supponing Farmtes Naviguiing Tees Onboe Sefuy Togeie 44

Through our Instagram Parental Supervision tools, which you
can access through the Family Centre - and directly through
your |G app, parents and guardians can:

e See how much time your teens are spending on Instagram.

o You can also set time limits for your teen or limit
their use to specific times during the day or week.

e See who follows your teen, and who they’re following -
and get notifications when they follow/get followed by
someone new

o | appreciate this feature as a parent because | really
want to make sure | understand who my kids are
interacting with online and | like how this helps you
do that in a way that’s also transparent to your teens
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e Get notified when they report or block accounts

e You can also see who was reported, and what type of
report it was.

e You can also view their privacy settings and see if they
changed them from the private experiences we’ve
defaulted them into.
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Slide 44

1 Update and make double-click of Family Center in intro section. @garron@meta.com
Cl w,- 1/20/2024
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SUPPORTING TEES SATEYY ONLINE

Understanding age o ave - v
< Contre your sge < Vidteo waite et
@ Understanding someane’s age online is a complex, ‘ O j
industry-wide challenge. i)
Choose how you want to
) As well as requiring everyone to provide their date confirm your age

of birth at s5ign up, we use Al models to help us

understand if someone is under or over 18

We've also partnered with Yoli, a UK company

@ leading in privacy-preserving age verlfication. 0 Uoketyor©
When someone tries to change their age from

Slowty furn your haad to the nght

being under 18 to 18+, we ask them to verify thelr
age, elther with 10 or by doing a video salfie,
powered by Yoti

QO Meta 28337 g Farw bar Mavgus ng Teer Or boa Saety. Toguives

Lastly - we keep saying “age appropriate experiences” - so you
might be wondering: how do they understand how old someone
really is online? This is a complex challenge without a clear
unified solution across our industry.

We do a number of things:

1. Ask for age at sign-up. If under 13, we reject, and if
someone puts in two different ages in quick succession we
block them from creating an account for a set period of
time.

2. Once people have set up an account, we use artificial
intelligence — Al models — to help detect if someone may
be misrepresenting their age on our apps, and to help
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estimate if they're actually a teen or an adult - because we
want to make sure they’re in the right experience for them.

3. Finally, we've also been exploring new methods of age
verification - including partnering with UK company Yoti.
Now, when someone tries to change their age from being
ul8 to 18+, we ask them to verify their age - either by
providing an ID, or doing a video selfie to enable Yoti to
confirm their age.

This technology is what powers some of the features we've
mentioned to help teens have age-appropriate experiences on
our apps.

Alright - that’s everything - we're around to answer questions,
and and as you heard we love product feedback. These events
are a great way to help us understand what you’re seeing and
what your needs are — we’ll be excited to hear from you. Thank
you for your time today.
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EAMPOWENING PARENTS

Instagram Parental
Supervision

Parents can see how much time their - [T Sarret srrrn
teen spends on Instagram, schedule
breaks, see thair followers/following ——

. ™ - - —
lists, blocked accounts, account .a . el —=

settings, and shared reports

249
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SPEAKER: NAOMI

Talking Points:
e |f we click into Instagram Family Center, parents can
access Instagram Parental Supervision tools.
e Through their IG app, parents and guardians can:

o See how much time their teens are spending on
Instagram, set time limits or limit their use to
certain times of the day.

o See who follows their teen, and who they're
following, and get notifications when they
follow/get followed by someone new.

o Get notified when they report or block

accounts.
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o Parents can also see who was reported, and
what type of report it was.

0 Parents can also view their teens’ privacy
settings and see if they changed them from the
private experiences we’ve defaulted them into.

e Other app Family Centers, like Quest Supervision,
includes additional controls to limit which apps the

teen can use.

METAZ047MDL-224-00050692
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Slide 46

1 This slide's content is good. Just needs updated formatting to match the rest of deck

Mik Rotl iid, /21

2 /N @ eta.com

Rathsch
Mika Rothschild 1
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Parking Lot / WIP Slides
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Slide 47

b -

1 } PRIV |
Mel Howard, 1/240/2024
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We've made significant progress in protecting teens and
empowering parents.

SPEAKER: NADMI

Talking points:

. At Meta, we want young people to have safe, positive experiences on our apps, and feel
good about the time they spend there.

. And, we want parents to help their teens build skills and resilience, be empowered by tools
that are easy to use.

®  We've made significant progress in protecting teens and empowering parents. We've
designed our products with the safety and well-being of teens front of mind

. "best interests of child” principles in mind and have leading Integrity and privacy programs,

&  We've built over 30 tools and features that help parents and teens navigate our services.
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PROTECTING TEENS
Private settings by
default for people & [«
under 16 on s S
Facebook e b
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And we also default them into more private settings on Facebook.

This keeps the teen in control of their experience, so that they can choose who they're interacting

with and who can and can’t interact with them and their content.
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3 Omit
Mega 12172024
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However, the level of scrutiny has increased exponentially
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And, this isn’t just regulatory readiness
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1 RESPOMD TO REGULATDRY REQUIREMENTS

With all these puzzle pieces in place, we can efficiently deploy a consistent set of
modular jurisdictional flows.

AfC PRIV « Highty oonfidertisl
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Table TK
We also need to

earn trust with
parent

[Top parent concerrs|

Talking Points:
®  And, this isn’t just regulatory readiness.

e  To be relevant with future generations we must continue to earn trust with parents and
teens.

° We also need to earn trust with parents. Key parent concerns include unwanted contact,
inappropriate content, and bullying.

The largest concerns we have consistently seen reported by parent/guardian
respondents when it comes to their teens using social media are inappropriate or
unwanted contact from others (especially strangers) and exposure to age-
inappropriate content. In some studies, bullying and harassment does make it into
the set of key concerns cited by parents. These concerns are relatively consistent
across geographies and for parents of early v. later teens.
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E ADVOCATE FOR PASENTAL INVOLVEMENT

76% 79%

Farents favor app store over apps 2 easier and more secure place Parents suppart legislatian that would reguire parental approval for
1o approve app dowrlaads chlidren undee 16 1o download apps

SPEAKER: ANTIGONE

Talking Points
. We believe parents know what's best for their teens
o  Research shows that parents support consent and it's more effective to have consent
moments happen at the app store level versus managing consent for each app.
®  Specifics on external research from Morning Consult study show:

o When asked the easiest way for parents to provide approval for their child to use
an app, three-in-four (76%) of parents favor app stores over apps as easier and
more secure places to approve app downloads

©  Four-in-five (79%) parents support legislation that would require parental approval
for children under 16 to download apps.

(Source: htips://pro-assets.morningconsult.com/wp-uploads/2023/12/US-Parents-Study-on-Teen-
App-Downloads_Memo.pdf]
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1. ADVOCATE FOR PARENTAL INVOLVEMENT

we think parents know what's best far ther kids
based on aur research, parents want more cantrol
and dont want it fragmented. This is a1 the ap
leyel

In one place (such as an app store) | Separately in each app @

76% 24%

We think parents know what's best for their kids and external research even tells us
that parents want to engage more

e More than 75% of parents favor app stores over apps as easier and more
secure places to approve app downloads

e Four-in-five (79%) parents support legislation that would require parental
approval for children under 16 to download apps.

Source: https://pro-assets.morningconsult.com/wp-uploads/2023/12/US-Parents-Study-
on-Teen-App-Downloads_Memo.pdf

e  Legitimacy & Advocacy: Demonstrate that Meta is aligned with parents' interest in
ensuring youth safety and well-being on Meta’s services and help shape legislative and
regulatory outcomes to maintain our license to operate.

e As policy makers continue to advance youth online regulatory proposals, we are openly
and proactively advocating for our proposed legislative solution requiring app stores to get
parental approval for app downloads by U16s.

L Because parents know best what's good for their teens. Research shows that parents
support convent and it's more effective to have consent moments happen at the app store
level versus managing consent far each app.

et
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morning consult research reinforcing parents favoring law requiring parental approval

https://pro-assets.morningconsult.com/wp-uploads/2023/12/US-Parents-Study-on-Teen-
App-Downloads_Memo pdf

there are helpful ad campaigns here that can be used as a visual pushing for app store level
PC

https://docs.google.com/presentation/d/1JUS9kpg7S6vKizMmIUD9| T32v479wbhyvisYOHO
TLM4/edit#slide=id.g298eaf08081_1_1135
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Slide 55

4 more than 75% of parents prefer app store approval over app-level approval.
Megan [ /1072024
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1. Respond to regulatory pressures

May want another slide on this 10 show how we're doubling down on Youth ntegraty

Talking Points
e  Integrity is prioritizing work on Youth Safety and support for Wellbeing and Age-
Appropriate Content

&  Our Youth Safety Workstream will focus on implement enhancements to privacy safe
defaults, restrictions on messaging and information collection, and enhance preventative
measures and enforcement against bad actors.
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5 | don't think we have visuals here; I'm still looking around for possible options. Otherwise may need to layout

the talking points
r".ﬂq.aﬂﬂ 1/9/2024
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LEVER: PARENTAL VISIRILITY & CONTROL

Parent visibility & control

For parents in supervision, we'll surface
information obout the protections on thelr
teen’s account by age/maturity band. We are
exploring letting parents change the
age/maturity band itself.

On top of that baseline, parents can customize
specific settings based on their family’s needs,
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6 Placeholder - speculative; not live in product
Megan 1/B/2024
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PROTECTING TEENS

Mata Quest

Introducing a Personal
Boundary for Horizon Worlds
and Venues

Created tools to help
keep teens safe and
foster a supportive
platform

SPEAKER: NAOMI

Talking Points:

e Similarly, we invested in tools that help keep teens
safe and encourage positive, supportive behavior on
the platform.

e For example:

o We launched Hidden Words on Instagram,
which enables teens to filter inappropriate
comments and messages. It’s powered by a
preset list we've created for them, and they
can build on.

o We introduced Personal Boundary on Horizon
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to prevent other avatars from coming too close,
and to limit unwanted interactions.

o And we launched Nudges on Messenger and
Instagram DMs to foster a more positive
community by enabling teens to easily find our
reporting tools and warn against suspicious

behaviors.
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And, this isn’t just regulatory readiness.

Inchude parenl peroeption Gate chars

#ik Funda for data chars we showed in youth strategy: heeps J/docs google com/document/d/ 1 UrAbUSEnpaahayiDe |
GSukbodnEOIZngOyEAS _k/editibookmark»id kgiDE4ypswid

Talking Points:
®  And, this isn’t just regulatory readiness.
e  To be relevant with future generations we must continue to earn trust with parents and
teens.
° We believe that parents know what's best for their teens and we need to constantly earn
the right to serve them.
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Slide 59

2 I G <t2.com i the data chart cited in the MZ doc doesn't look like it was part of DSS tracker so
Funda is your best source
1 total reaction
reacted with ¢h at 2024-01-08 12:47 PM

7 Note for the working group that we're referring to Appendix C wrt to data charts
Meda R/2024
1 we can ask DSS directly as they own these charts and may have the latest update - POC: Lauren [} sam
]
Bao ] 1/5/2024
8 Garron's laid out what we have in slide 11; our DSS owner is on PTO through Wednesday so will have to dig in
more then.
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1. RESPOND 1D REGULATORY PRESSURES

n Buid proactively for everyomne

Bulld and be ready 10 deploy jursdictionaty

Buile and be ready to deploy jurisdictionally; strongly sdvocate foe

plternative solution|s)

Don't buld or deploy under any orcumstances; exit or accept nsk
to continued operation,

Point one in our plan is to respond to regulatory pressures.

Talking Points

. Our Regulatory Readiness Goal is to ensure Meta addresses existing youth obligations
and is ready to meet regulations being passed in the near future defensibly while
minimizing business and implementation impact.

o We extend youth protections globally wherever they're inline with our product principles
while building a flexible tiering platform to comply in jurisdictions where requirements that
are not aligned with our position.

" The Arkansas law was the first we responded to—scheduled to go into effect on
September 1st but halted by a preliminary injunction. Ohio is schedule to go into effect on
January 15th, pending any legal challenge and ruling
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To be relevant with future gensrstions we must continue to earn -] age 1617
trust with parents and teens. We belleve that parents know what's
beil for their teens ard we need 10 constantly &am the right 10 serve
them
I I /" I PLESL I DE=). I
gram Facebook Youtub TikTok Snapchat

SPEAKER: MICHEL

Talking Points:
e And, this isn’t just regulatory readiness.
e To be relevant with future generations, must
continue to earn trust with parents and teens.
e We believe parents know what’s best for their teens
o and we need to constantly earn the right to
serve them.
e Across research studies, both internal/external, we
observe key parent concerns around:
o unwanted contact
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O exposure to age-inappropriate content
o and bullying or harassment.
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% Allowed to use today, % Appropriate for their teon at age 13
according to teens age 1315 according to their parents
Instagram 91K 45%
Facebook 7% A7%
We also need to T S
2 TikTok AT% 44%
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SPEAKER: MICHEL

Talking Points:
e And, this isn’t just regulatory readiness.
e To be relevant with future generations, must
continue to earn trust with parents and teens.
e We believe parents know what’s best for their teens
o and we need to constantly earn the right to
serve them.
e Across research studies, both internal/external, we
observe key parent concerns around:
o unwanted contact
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O exposure to age-inappropriate content
o and bullying or harassment.
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Slide 62

4 (not critical)
Miki Rothschild, 1/17/2024
3 Would be nice to convert this slide into visual data charts that make the takeaway pop.
Miko Rothschild, 1/18/2024
9 Gl @meta.com's working on making this pop more and taking a pass at seeing if the curves work as a
format
P».'m,_x.. 1/18/2024
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1. RESPOND 1D REGULATORY PRESSURES

Mocks are concepts only

Tnstngrare.
Get started with some topics

Youth integrity s

Integrity Is prior®izing work on Youth Safety, well-being

snd age appropriate content

r Youth Safety workstrenam will focus on - 3 4
e Youth Sefety workstream will focus on Do you think this reel is
mplementing

Enhancements to privacy-safe defaults
*  Restrictior

appropriate for teens?

s on massaging and nformation
collection
¢ Ephancements to preventative measures and

oy AVt ADOENINT
erforcement aganst bad actors Sedyand appuscanee

Dbt wnguege

SPEAKER: MICHEL

Talking Points
.

Integrity is prioritizing work on Youth Safety, well-being and age appropriate content.
L]

Our Youth Safety workstream will focus on implementing:
0 Enhancements to privacy-safe defaults
0 Restrictions on messaging and information collection
0 Enhancements to preventative measures and enforcement against bad actors
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2 [ PRIV iMel/Legal PRIV |
Claire 1272024 ; '
1 ; PRIV
Antigone Dawvis, 1/12/2024
2 | PRIV ;
Mel Howard, 1/12/2024
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3. Improve our position with parents

Shiicabe i problema parents cars mos aboail ar o v plan 1o Enpods aur farertal tees turthes and arommots thiem
10 parenes

Talking Points

. Leading with Parents: (Instagram & Quest/Horizon) Become the most “parent-approved”
platforms for youth (or close second to YouTube) such that parents feel confident in their
youth accessing and using our apps.

o  Asthe regulatory direction of travel and our own advocacy position is to raise the age of
mandatory parental consent to ulé (and in some jurisdictions ul8), parents’ confidence in
the safety and well-being of their kids on our platform will be even more critical in order to
be the service of choice.

. In addition to meeting regulatory requirements, we are aiming to lead in the areas parents
care most about

o  Key parent concerns today include: unwanted contact, inappropriate content, and
bullying.

. We will build simple, effective and visible contrals that empower teens and parents.
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Slide 64

5 Narrative:
Double down on top parental concerns
Build simple yet powerful user visible controls to empower teens and parents

Miki Rathschild, 1/8/2024

10 G ©meta.com we have some speculative work we could show to drive this point home - example on
slide 20. Would you like us to include spec work?
Megan [ 1/8/2024
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Talking Points:

&  And, this isn"t just regulatory readiness.

e To be relevant with future generations we must continue to earn trust with parents and

teens,

. We believe that parents know what's best for their teens and we need to constantly earn

the right to serve them.
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2024 Cross-Meta Youth (xMY)
Patunt Rt {veraly m Josh Ginbary Addarm Messrs Amit Satuch e a"‘:“"“ O Com, Mk
_— Lol Nagulatory I
Policy Strateghc Response Reality Labs Growth Litygation
Aszigane Divs NMelly Cuther iahal Shady Arrew - Scott Tuckur
Comms Manetiration
Ardres Simd Jobe Regeman
Talking Points

e  We're making youth a company priority to accelerate our progress - ensuring focus,
resourcing and prioritization

&  Michel & Naomi are now STOs.

e  We have organized a cross company virtual team with the most senior leaders from each
area supporting to ensure we have a concerted effort.

o  And we're further increasing our investments and operationalizing through 9 key
workstreams. (include table showing our organization around youth workstreams) ~1-2
slides

&  QOur Canonical x-Meta Youth Working Model aligns people and processes to drive efficiency

in decision-making and execution.
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Slide 66

1" placeholder
r-."uga'n- 1/7/2024
2 We might want to add India and EU policy leads as these are the other two fast moving regions and India,
inparticular, is very important to the business. I'd also add Erin Egan for Privacy Policy here.
Antigone Davis, 1/8/2024
3 You could do Public Policy: Kevin Martin, Shivnath Thukral, and Markus Reinsich. Privacy Policy: Erin Egan
Antigone Davis. 1/8/2024
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2023 Youth & Wellbeing Campaign Highlights
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Talking Points:
- Our teams also executed a number campaigns to raise awareness of our youth
efforts and influence legislation.
- This year's efforts have ensured that the debate around Youth Well-being (YWB)
remains focused on social media as a whole.
- Some examples of our campaign work include:

- Marketing ran successful US and EU marketing campaigns; H1 US
campaign moved us +20 points on Instagram is “serious” and +16
points on is “effective” at protecting the wellbeing of youth on its
platforms, +20 points Believability and +11 points MPT and remained
steady in H2)

- Comms held satellite media tours with 22+ local radio and tv interviews

(results: 3,000+ airings, cumulative audience of 34.6 million+, focus on
priority regulatory markets)
Public Affairs held over 25 global events and partnered with more than
200+ creators to educate audiences on Instagram’s youth safety tools;
participated in high-profile events including Semafor and the Girl Scouts
National Convention
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RAISING AWARENESS OF OUR YOUTHEFFORTS

Public Affairs Marketing: Youth Tools (U.S.)

Uskte 30 | unk e 60
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RAISING AWARENESS OF OUR YOUTHEFFORTS
Public Affairs Marketing: IG Parent Creator content on IG Tools
Youth Tools (Europe)
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Instagram Connects Vast

of scrutiny has

increased C—
H His Job Was to Make Instagram Safe for

exponent'a”y and Teens. His 14-Year-Old Shctm-d Him What

We've been too SlOW the App Was Really Like

to respond.

Meta sued by 42 attorneys general alleging

Facebook, Instagram features are addictive

and target kids

Talking Points:
. However, the level of scrutiny has increased exponentially and we've been too slow to
respond.

®  We are facing dozens of lawsuits from AGs and many new youth regulations are being
passed with varying requirements.

e  These regulations touch all parts of our platform and business: Age Assurance, Parental
Consent, Integrity, Privacy, Monetization.
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Slide 70

3 from Paige
https://docs.google.com/presentation/d/1b8tAhS3wNv4QaibAitkaafrdRATdKDe9DBXIDKHzM_4/edit#slide=id.c
Bao 1/8/2024
12 Can you add Garron and me directly? | don't have access.
megan [} 1/8/2024
4 added!
,m_;- 1/8/2024
1 So we need another slide in addition to this one showing all the jurisdictions?
Garre ||- 1/8/2024
6 Also need a slide showing all the recent/upcoming state/global youth regulations (can get from Anjali/Paige
via the youth strategy doc
Mik) Rathschild, 1/8/2024
5 i think so per Miki's note above
i can see the story being we're facing a lot of scrutiny and to make matters worse, we're also seeing an uptick
in youth regulation in 2024 (note the link above has 2 versions - slide 2 is more youth focused)
P):’- 1/8/2024
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Age-appropriate interactions

Pt tewet 18 Spwennns

<
Keeping teens safe

D et T TR P
N TR T, sl
W e T

- Byt g (o aray § o~
R IBORE Rt | TR s

Tor o teera

Tt wprntme b Chuagn
Ages 13y Yaulre o contral of who you

[ Conmectum s sessagrg g Wik

Bt wragEn r | bad g vy
BV e 1T sy 5o ¥ B 004 T W 50 ERE
S sarwnse They wee hewa §
=iy s e Py vasiage v bach
- thew,

e Vaessigs

Anar) Ve
O Toww s st i
Fat serent: Bebevior - orggered noids tn Par senn Sehavor -tggeered raadg whes
Baieime dhicover atiny § Adgronal ey settings fol avertts fov S ek o srtons oy rescves out

PINECY STOIEETTENS 10 Teven fareany maments

Paue bufare pas share

Beverie that sreaw can ek ¢

For toomy . Bebamsor & ggered sudges
whes mmen 5 Shanng

Fleshing out strong baseline experience + concepts on this slide.
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Where we are today

What we're doing differently

Agenda
How we’ll succeed
Summary and O&A
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PROTECTING TEENS

We seek to limit adults from sending direct messages Prompting young people to be more cautious
(DMs) to teens who don't follow them. about interactions in DMs.
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Talking Points:

e On Instagram DMs, we have safeguards in place for
DMs between adults and teens:

e We aim to limit adults from messaging teens who
don’t follow them on Instagram.

e Even if they do follow them, we’ll prompt them with
a safety notice if we find the adult is engaging in
suspicious behavior, like trying to DM a lot of people
under 18 or getting reported on a lot by young

people.
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e This notice says: Don’t feel pressure to respond, and
shares that you can restrict, report, or block this
person without them knowing.

o Restrict was something that came across very
clearly in our research and conversations with
teens as a unique need. When they Block
someone, that person knows they’re blocked.

o If you think about the social dynamics here —
that can be tough for a teen. If they know them
in real life, that teen has to navigate that for
example the next day at school.

o Restrict makes it so the other person doesn’t
know they’ve been restricted. But for the teen,
they don’t have to see the restricted person’s
comments and they also won’t know when
you’re online or if you’ve read their messages.

e We also surface safety tips here — like to only share
photos & videos with people they trust, and to be
cautious if someone asks to move the conversation to
another app.

This is one of the small ways we’re encouraging teens to
build skills and hone their judgment on our platforms in
context — just like we try to do with them in real life.
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Slide 73

13 WIP - zero in on images to the right
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Parental Consent
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01 Giving people a voice
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o1 GIVING PEOPLE A VOICE

We believe in the potential of people

Mleta started &5 o singhe app. Mow, 15 years later, we alfer 5 suite of products that hefp peogle comnect to their frends and family, find commun®ies and grow
bausinesses. These apps @nd techmologies have shared imfrastructurs far years ard the teams bahind them frequently work together
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o1 GIVING PEQPLE A VOICE

XX

Lorem ipsem dolor St smet,

consect=tur sdipiscing elit
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m

GIVIMG PEOPLE A VOICE

We believe in
the potential
of people

Mata started a5 a single app. Mow, 15 years later, we alfer a suite of
products thal help people connedt to their fnends and famdy, Fed
comamunities and grosw bsinesses. These apps ard tochnologes
hapuee shred infreastraciure for years and the teama behind them
frequently work togother

We believe in
the potential
of people

Weirta started a5 3 single app, Mow, 15 years lter, we offer 3 e of
products that help people connect to ther friends and Family, find
communities and grow busresses. Thegs apgs and technologios
huwe shared indrastructise for years and (Fe 1eams behind them
freguently work together.
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“| used to think that if we just gave people a voice and helped them
connect, that would make the world better by itself. In many ways it
has. But our society is still divided. Now | believe we have a
responsibility to do even more. It's not enough to simply connect the
world, we must also work to bring the world closer together.”

MNARK TUCKERBERG
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We believe in
. These apps and technologies hawve shared
t h e p Dtent 1a | Of infrastructure for years and the teams behind

them frequently wark together,

people
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o

GIVING PEOPLE A VOICE

We believe in the
potential of people

These apps and technologies have shared infrastructure for years
and the teams behind them frequently work together

We believe in the
potential of people

These apps and technologies have shared infrastructisre for years
and the teamd behind them freguently work together.
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m GIVENG PEOPLE A WOICE

XX XX
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m GIVIMG PEOPLE A VOICE

We believe in
the potential of
people

Mieta started @ 3 single app. Mow, 1% years laber, we
ollier & siite af products that halp peaple connoc 1o
ther frends and famiby, find commuanitses and grow
brusingsses. Thess apps and techinodogaes have
shared infrastrudture for yeers end the teams
behind them Frequenthy work together
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o1

GIVING PEOPLE A VOICE

We believe in
the potential
of people

Mtita started as & sngle mpp. Mow, 15 years
later, we offer 2 sulte of products that help
piagle canmest ta thalr triands and family,
fired communities and grow busme s
These apps and technslogies have shared
infrastruciure Far yedrs nd the tepma
betind them frequentiy work together,

We believe in
the potential
of people

Ketn started o & single app. Mow, 15 years
later, we offor a suite of products that help
pople canmect ta thalr fiends and famy,
frd commmunites and grow buasinesses,
These apps and tnchnofogses have shared
infrastructuns lor yasrs and the tegams
beeting ihsem frequenthy work together,

We believe in
the potential
of people

heets siarted as & single apn. Moy, 15 yesrs
fator, we offer a witte of products that holp
moopk Connect o thelr friands @nd Faenily,
find communities and grow busnesses
These apps and techralogies have shared
wifrastructure far years and he 1=ams
behind them frequently work iogether.
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o GIVING FEOPLE A WOICE
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Thank you
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