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In this deck 

• Background  

• Method  
• Teen demographic characteristics  
• Teen Behavioral characteristics 
• Teen emotional well-being 
• Teen body image  
• Teen perceived low control (problematic use)  
• Teen positive app value  
• Parent perceptions of teen social media use  
• WIP: Qual content review of potentially sensitive content disproportionately seen by teens of 

different EWB levels and genders 
• WIP: Validating refined AC FIT topic list  
• Planned & in-flight analyses  
• Appendix 
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Discussion 
Question 

• Are there analyses you would like us to prioritize, 

beyond those that directly support product team 

workstreams, that you don't see outlined in this 

deck? 

o Examples: 

• Deep dive on teen/parent perceptions of 

social media/specific apps 

• Deep dive on social well-being 

• Deep dive on positive app value 
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TI; d r 

• We analyzed data from the first 
wave of the Meta & Youth 

Key Descriptive Findings 

Demographics Teens in this sample are slightly older than IG US teen 
MAP. 

Behavioral 
Characteristics 

Emotional Well- 
being 

Teens in this sample are more tenured and active than 
IGUS teen MAP. 

Across multiple measures, most teens in this sample 
reported high EWB; a substantial minority (20-30%, 
depending on the measure) report lower EWB. 

Social Emotional Trends study. Body Image Teens in this sample reported most frequent 
appearance comparison on TikTok and IG; almost 
one-third of teens reported high general body 
appreciation. 

• This deck presents a 
descriptive overview of our 
sample of 1,200 U.S. teens and 
their parents/guardians. 

• We also present a timeline for 
planned analyses in Hi 2024. 

Problematic Use 

Positive Value 

Teens' average scores across scales assessing sense 
of control (attentiveness and capability) indicate they 
report lower control, on average, over various aspects 
of their use of IG and TikTok compared to other apps. 

Most teens in this sample reported using IG at least 
some times for either creative expression, inspiration, 
advocacy, or idea exploration. 
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Slide 5

1 Unless we're fully measuring problematic use (rather than sense of control), let's be more specific and say either 
"sense of control" or "time management"
Chad Kiewiet , 3/15/2024
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Background 

Social Media 
and Youth 
Mental Health 

Health Adviso,y on Social Media 
Use In Adolescence 

• Meeting and exceeding youth-related 

regulatory protections, which include key 

aspects of safety and well-being, is a priority 

for Meta, and the subject of significant 

external interest and concern (x,x,x). 

• External literature provides guidance about 

potential topical areas to focus on, but has 

significant limitations, including reliance on 

self-reports of social media use (). 

• Making decisions about how to continue to 

improve Meta services to support teen well-

being requires rigorous research that 

explores teens' experiences on Meta services 

over time Lx, x). 
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Method 

2023 

• Between September and December 2023, a cohort of 

"1,200 U.S. teen IG and/or FB users and their parents 

completed the first wave of a 4-wave longitudinal study that 

will follow the chort over "'10 months [participant flow diagram]. 

• At each wave, teens and parents complete comprehensive 

online surveys that assess their social and emotional well-

being. 

• Teens and parents were recruited, and the surveys 

administered, by an external partner, NORC. 

• Teens who completed the survey also linked to at least one 

of their Facebook and/or lnstagram accounts, allowing 

collection of their server log data across multiple domains 

for the 28 days prior to survey completion. 

2024 

Sept Oct Nov Dec Jan Feb Mar Apr 
- - 

Teens  
Wave 2: Parents & Teens  

May 

[ Wave 3:Teens ] 

Jun Jul Aug 

 I 
—I 

Wave 4: Parents & Teens 
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Teens in this 
sample were 
slightly older than 
IG US teen MAP 

• The study sample was compared 
to the population of US teens 
(predicted age) who were monthly 
active users (MAP) on 12/22/23 
along common characteristics, and 
weights generated in Gravitron. 

• Descriptive statistics are 
calculated based on unweighted 
data. 

• Inferential statistics use weighted 
data. 

Teen Sample* IG US Teen MAP 

Gender 522% Female 
41.7% Male 

6.1% Other (e.g., transgender) 

52% Female 
48% Male 

Age** 55.7%13-15 
443%16-17 

49%13-15 
51%16-17 

Parent Educ. 
Attainment 
arentepo 

33% High School or less 
40% Some CollegeNocational/AA 

27% Graduat e/Prof. De gree 

I-
Annual Household 
Income 
PaentepoT 

27% <5601< 
36%$60K-125K 
37% >$125K 

b 
State 39 states; highest in CA,, FL & TX 
Representation 

Race 11.9% >1 Race 73.4% White 9.6% Black 
16.0% Latinalo 1.9% Asian-American 

Sexual Orientation 74.7% Straight 
25.3% Gay/Lesbian/BisexuaOther 

ACES 
C"ZoOdEMIZ  

Mean= 38() 
74% >1 ACE 

n ,ares from 1000-1077. dependng on rate of non-response for apartkular quest.on FQW,e analyses willuse data from finalpartkoantcohort(n-120O) 
Denotes this variable was stat.'st.ra#ys. ihcantlyd.fferent(psO.05)between teens in tiss sa mple and 10 US teen MAP 
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Slide 8

1 Do we know how this compares for FB?
Ashley  2/14/2024

3 Because almost all teen in this sample have IG accounts (and some also have FB or only FB), we are focused on IG 
MAP here. Once the participants list is truly final (last stage underway right now to do a final validation pass for all 
participants, including those who linked accounts through end-Jan), we'll do a comparison with FB MAP then.
Anya Drabkin, 2/14/2024

2 can you provide a footnote explaining how to think about this?
Chad Kiewiet , 2/16/2024

3 what are we weighting on, and why are we weighting? would like to understand goals here. Is weighting necessary?
Chad Kiewiet , 2/16/2024

1 Add means (SD)
Anya Drabkin, 2/22/2024

4 this doesn't match the statistics in the table - if i'm reading this right, we have more 13-15s in the study than in MAP
Chad Kiewiet , 2/22/2024

2 yeah - I will add in mean age for both. our sample is slightly older, because we have fewer 13 year olds. will make 
this clear
Anya Drabkin, 2/22/2024

5 where are just college grads? very high if this is all graduate degrees
Chad Kiewiet , 2/28/2024
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Teens in this sample 
were slightly more 
active and tenured 
than IG US teen 
MAP 

• The study sample was compared to 
the population of US teens 
(predicted age) who were monthly 
active users (MAP) on 12/22/23 
along common characteristics, and 
weights generated in Graviton. 

• Descriptive statistics are calculated 
based on unweighted data. 

• Inferential statistics use weighted 
data. 

Teen Sample* IG US Teen MAP 

Account 
Tenure** 
in days 

Mean= 1016.9 
(SD= 734) 

Mean= 811 -3 
(SD= 6951) 

- 

Active Days** 
£', past 28 

Mean= 197 
(SD 104) 

Mean= 18.3 
(SD 105) 

Mobile Active 
Days** 
In past 28 days 

#FoIlowers 

Mean= 19.5 
(SD 10.5) 

Mean= 18.2 
(SD 10.6) 

Mean 186.3 
(SD= 495.5) 

- 

Mean 266.0 
(SD= 1302.7) 

#FoIl owing M ea n= 301.3 
(SD= 6467) 

Mean 307.4 
(SD= 641.0) 

VPVs per day 
In past 28 days 

Mean= 419.9 
(SD= 465.9) 

Mean= 350.9 
(SD= 542.5) 

n-1077. Future a.alyses wi//use data from if alpartic,p ast cohort in- ?ZOO) 
Da,otes this variable was stat' st.rial/ysgnif/cantly differe nt (p .0.0 5) betwean tee r,s in this sanl5/e and IC VS teen MAP 
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Slide 9

6 let's specify the inputs for weighting and how we should characterize the weighted sample
Chad Kiewiet , 2/28/2024
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Al results represent associations based on 
correlational data and are F,On-CaUSOI. 

Scores on multiple measures of emotional well-being suggest 
most teens in this sample may not have been experiencing 
emotional challenges; scores suggest a substantial minority 
may have been 

38% of teens in this sample reported feelings of 
sadness/hopelessness that interfered with usual 
activities for at least 2 weeks in a row in the past 12 
months. 

45% of parents reported someone in their family 
had experienced consistent challenges with 
emotions, concentration or behavior. 

Overall, early teens and boys reported significantly 
higher EWB than late teens and girls. 

60% 

40% 

20% 

0% 

Percentage of teens in this sample reporting whether or not they experienced 
persistent feelings of sadness/hopelessness in the past 12 months (n887 teens). 

Yes 140 

During the past 12 months, did you ever feel so sad or hopeless almost every day for two weeks or 
more In a row that you stopped doing some usual activities? 

Distribution of teen EWB scale score higher scores are indicative of higher 
emotional well-being overall (more positive, less negative). 

25% 

20% 

15% 

10% 

53 

ns 
ln 200 

5w8 (5motionalWefl.oeing): A compositescalecornprising validated external 27 
scales indicating both posrtiveand negative aspects of emotional mel-beirig: P1108. 5 13%) 
GA D7. PS S. UCLA3.WHO5.and LIPESAT (std alp haxO.9). Higher values indicate 

higher emotional welt-being. (249-5 001 0,99,-1,491 4-1 49 09" l-oses.-04.sl l-040600137( 100r37.05141 tohnl.r Oil (1 01.1511 

EWS scale lidoher is more poxltr4) 
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Slide 10

7 are there external benchmarks on these scores? what do population distributions look like?
Chad Kiewiet , 2/16/2024
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Teens in this sample 
reported most frequent 
appearance comparison on 
TikTok and IG; almost one-
third of teens reported high 
general body appreciation 

• Appearance comparison (AC*) scale scores 
varied significantly across social media apps 
(highest on TikTok and IG; lowest on BeReal, FB, 
Twitter, and Messaging Apps like WA). 

• Almost one-third (29%) of the teens in this 
sample had a body appreciation scale (BAS*) 
score indicating high general 
satisfaction/appreciation with one's body; 10% 
had a BAS score indicating low general 
satisfaction/appreciation with one's body. 

A C Co.npos'te scale across two items (aiqha0.88): Mow often they compare 
therappearance to the appearance oforher people on lappi and how often they 
"felt worse about their appearance after vie wd79 posts on [appJ Response 4otio'75 
ranosd from Never ,O.i to Estremefy Often (4). 

S,4S s ores  averaged across 3 items that asAed how often teens reported respect 
tor wove for and app.eciatlon for ldffaraitand unique characteristics of their 
body Response options ranged from Ne vet (S) to Estrenre?y often (5). 

Al results represent associations based on 
correlationaldota and are nOn-CaUSaL 

Mean appearance comparison scale scores across social media 
apps teens' reported using 

20 15$ 

10 

2 

00 

ISo 

I0% 

5*4 24 

24 

095 002 

a?3 073 07 057 

15740 0s40es, osseoal Os.., . YaoTa. 6.45eW F.o. T035. I4.40.4 and 
0.015 0.040 0.796 'r.5..ac N.Th 0.256 0.047 0.340 0weC494 

0.132 4595(59. 

6.615 

Distribution of teens' body appreciation scale scores (n1071) 

92 94 
i% (1%) 

7. 
60 7%) 61 

(6%) 

902 103 

(l 0 (70%) 

'45 

7' 
(7%) 

0.. 
(070.9) (I 25.9.5) (I 5.1.751 117521 (220.25)72.02.701 (270.31 (320.35))) 5.3 75) (375.4) (425.45) (15.4 75) (470.5) 

Body apg.Oa9ion aca). (1.5. Figho, IS bona) 
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Slide 11

8 does this account for frequency of use?
Chad Kiewiet , 2/16/2024

9 I think it would be informative to look at the distributions of these scales
Chad Kiewiet , 2/16/2024
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Al results represent associations based on 
correlational data and are non-causal. 

Teen average scores on 
subscales assessing their sense 
of control over use varied by app 
and were generally lower for IG 
and TikTok 

Teen average attentiveness scale* scores varied significantly by 
app; averages cores for IG and TikTok indicate teens perceive they, 
onaverage, frequently "spend more time" than desired, "check 
[these apps] out of habit", and "get caught up viewing content" on 
these apps. 

Teen average capability scale" scores varied significantly by app 
(though showed a tighter range than attentiveness scale scores by 
app); average scores for IG, Snap chat and TikTok indicate teens 
perceive they, on average, feel somewhat to very confident in their 
ability to "control the amount of time they spend", "reduce how 
often they check", and "stop interacting with others "if desired on 
these apps. 

22% of teens in this sample reported that their use of IG "often" or 
"all the time" takes priority over other areas of theirlife (e.g., work, 
school, relationships). 

5 

Teen mean attentiveness scale scores across apps 

303 
279 

204 

I 
249 24 

I 
161 

I 16 

B.R. Twmar F.cwbo68 OlSon sooali4osa.ong and Voaloba Snaçe*80 tagren llntok 
5.299 5.350 5.654 Iwea.app Group Chas 5.915 N.803 N.947 5.429 

5.132 ares(og 
WhalLApp 
Onsoardl 
5.619 

Teen mean capability scale scores across apps 

332 327 

S 

3 II 
284 2.74 268 

251 
I 232 257 

BoAnd Twroa Fco600k QU,or sooW YosTeo Mesoagang and krtanann Snapthal TI,Tob 
5.256 5.365 5.653 nranuarp 5.914 Grow Cl61 5.945 5.803 5.825 

5-132 81168105, 
*At80t,,fl55a50c4\eA5ca8 scoreofl computed tryaveragwlg acrossgvaips 01359 ma WISOISAPP. 
, WA: /temsass.'ss 10 trossa Spec ts 0 r M ar 558 crap. ct/c saeim.Oa D.lcotd) 
ap$s. R.Op ns,cpto7rsra'attarnt'?c,wssas.ns,a,5a TemARt'r. t,iry 0)70 4ta.rd Par 5.617 

PLTF EX-04353_0017



Slide 12

4 yes - asked for each respondent for each app they reported using
Anya Drabkin, 2/16/2024

10 did we ask about other apps?
Chad Kiewiet , 2/28/2024

11 how does IG compare to these other apps on this question?
Chad Kiewiet , 2/28/2024
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Al results represent associations based on 
correlational data and are FIOn-CaUSOL 

Most US teens in this sam ple* 
reported that IG helps them 
express themselves creatively, 
explore new ideas, or see 
things that inspire them 

A majority of US teens in this sample report that IG helps 
them "creatively express" themseif "a moderate amount" 
(38%),'a lot" (18%), or  "great deal" (7%). 

A majority of US teens in this sample report that IG helps 
them "explore new ideas" "a moderate amount" (36%), "a 
lot" (12%), or a "great deal" (5%). 

A majority of US teens in this sample report that they see 
things on IG that "inspire them" "sometimes" (43%), 
"often" (30%), or a "very often" (9%). 

42% of US teens in this sample report that they use IG "to 
advocate for issues that are important" to them 

"sometimes" (27%), "often" (10%), or "extremely often" 
(5%). 

30% 

20% 

10% 

0% 

Percentage of teens reporting that how much value they get 
from using IG (n=951 teens) 

301 3%l 

1030214 

NOne.I ANk A.r,ad..W. A g,.l 0, 

n-935-957. dependrrg onques ton. FururOana'ses wr0 use data from fin aipartcip ant co/sort (n'"7:0 0) 
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Al results represent associations based on 
correlational data and are FrOn-CaUSOL 

Parents of US teens in 
this sample reported a 
variety of ways they 
think social media and IG 
play a role in their teen's 
life 

• Between 23%-72% of parents reported that 
they think IG helps their teen accomplish 9 
valuable/meaningful tasks. 

• "Being exposed to explicit content" (48%) and 
"being distracted from completing 
homework" (48%) were the concerns about 
teen social media use that more parents 
reported feeling "very" or "extremely" worried 
about. 

• 61% of parents reported they "somewhat", 
'very much" or "extremely" think that IG plays 
a positive role in their teen's life. 

Percentage of parents reporting that using IG helps their 
teen to accomplish positive tasks (n=780 parents) 

U.rç IGeaQaes he" (TEENJ 

Co-,—a  
fr..rMO Isivy *no... — by 

r-_U ..y, . 
a.,a S.'Syt!O Wy Is 

s-c— 

CaaU r'ass-OOU y, — 
pa,O. a s. an 

• 
LOla,. Pa O,—a .ra,a,sy • 

Lola,. 

L.se rd p.. -. • 
L.n ra,. a,.aa,.Qadslana,ng 

Ge r.o, .AOac ..n asyr..d 

354 

(1459 

.354 

1*359 
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Slide 14

12 can we pull out another slide on concerns?
Chad Kiewiet , 2/28/2024
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Qualitative content review suggests 
there maybe individual differences in 
the amount and type of sensitive 
topics different teens see; Mature 
Themes and Harm & Cruelty topics 
may be an efficient target for 
prioritization 

• 'Half (50%) of the content disproportionately seen by US teen 
girls in this sample with lower emotional well-being (EWB) fell 
into a topic teenslparentsthink is potentially sensitive (most 
common topics: Mature Themes, Suffering, & Harm & Cruelty). 

• Because external literature, professional advisories, and 
experts we have consulted (, N, ) suggest teens with lower 
EWB may be particularly susceptible to potentially sensitive 
content (especially content focused on mental health 
struggles), these topics represent potential areas for 
prioritization for product or policy work. The Suffering topic 
(Mental H ealth Challenges subtopic) may be an important 
targetfor product/policy work, given it was the only topic 
disproportionately seen more by girls with low EWB. 

• Prioritizing Mature Themes (esp. non-violating, sexually 
suggestive content) and Harm & Cruelty (esp. toxic narratives) 
may be a way to address the potentially sensitive contentthat 
may be disproportionately seen more by both US teen  boys in 
aeneral AND more susceotible US teen girls. 

Al results reprener,tqualitativeana!ysis 
based on cor relational data and are non-
causatand directional. 

Number and proportion of disproportionately viewed content that 

was coded as potentially sensitive, and most common topics, by 

gender and EWB level [details here]; nl50 pieces of content 
reviewed per subgroup/cell below* 

Girls Boys 

Irrespective 
of EWB 

(36)24% 
Mature Themes (6%) 

Emphasis on 
Appearance (16%) 

(54) 36% 
Mature Themes (16%) 
Risky Be/ia V/Or (10%) 
Harm & Cruelty (1096) 

Higher EWB 
Compared to lower 
EWE 

Lower EWB 
Compared to higher 
EWE 

(28)19% 
Harm & Cruelty (696) 

(52)35% 
Mature Themes (18%) 

Harm & Cruelty (10%) 

(75) 50% 
Mature Themes (30%) 

Suffering (13%) 
Harm & Cruelty (1096) 

(22) 15% 
Harm & Cruelty (7%) 

'Method. - Ma,walreview, system ark codi,o. and des criptive anays's of-EOO pieces of content 
disproporrio.satey viewed by subgroups of tee,,, a, the samnpfe, according to EWE leve/andgender(n15O 
pieces ofcontentreviewed/oreach subgroup). See deflnitionofthm.'000.tia,ate. Methodaccounts for 

content popularity (filtering out both most and /east viewed content). for dfferent numbers of teens who 

reported/owerar,d higher 55,15 and/or the fact that tee, girls were s.ienifkantly more likely to report/ower 

EWE thanboys (24% of teen girls vs. 10% of teen boys rep orted lo werE WE). See distribution of EWE 
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Slide 15

13 I'm having a hard time understanding this slide
Chad Kiewiet , 2/16/2024

14 is this looking at pieces of content that were by multiple study participants?
Chad Kiewiet , 2/28/2024
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Quantitative review did not detect negative 
associations between proxies for age-sensitive content 
and emotional well-being 

Proxies area vailable for some candidate age-

sensitive topics, with strong limitations: (i/ 

goodness of proxy is not known; ii/ proxies 

marked with * were only available for dates 
temporally after MYST survey; iii/ result marked 
** uses slightly differing methods (see 'methods'). 

No statistically significant negative associations 

were detected between these proxies and self-

reported EWB (unexpectedly, some of the 
associations were positive but for males only). 

These results do not suciest a specific topic to  
prioritize, but could have a number of causes  

(failure to detect an effect could be due to low 
sample size, use of proxies, data retention 
limitations [for predictors marked *], or no ground 

truth effect) 

Metlr005 Resratsa'e Dasetor, firearregresson era cornposteti 700toralwe:ser15 
(EWB) sca as ayanst cartent seer on instaana'n Dy wave I survey responoents inetnen 
t're 280 Deno'e taviry ire survey per Fri p'etcto's). Dr. wetoaata r01ent0rr knitatOns. 
alaoyrnneperiooantentalongtrresursey (iorintegrtypreerctors -it nisinipies lower 

conitercein resIns Daseton inte;'typrethcto's Pesut rcs0e cona'.atesfor a;e. 

ge'Cer. tot a VPVS. art (ton integ'ty D'eticto's). OS actve Days art tor,00er count 
Ma vs a­ Dassa onfttngtrl050srer000esto rnatvstenlae 

resportents saparatey Appearance-tacusea content results (")are baseD on alaysi or 
tie sane Cataset sya øtterent resea'cnettrese nesuitsuse tie sane outcornevar 35€ 
out otterstignty in Uvariamt ran s1armitiow inDia seection or conar,ates. Dna's :.p 

Al results are based on correlational data 
and are non-cau5aland directional. 

Typeof Content Proxies (IGOffly) Association With EWB 

Mature Themes: Explicit language NA NA (not tested) 

Mature Themes Imouied Harm & Cruelty: SSPX; ANSA (p60-pBO) * Positive for ANSA, males 
only. Others: no association 
detected. 

Sexual relationships, sexualized bodies, 
sexual objectification 

Mature Themes: Political, controversial FIT Politics; Social Issues; 
Health; Crime & Tragedy 

No association detected 
topics 

Risky Behaviors: Substance use FIT Alcohol; FIT Gambling; 
RGS (p6O-P80) 

Risky Behaviors: Petty criminal behavior FIT Crime &Tragedy 

Emphasis on Appearance: Body ideals, FIT subtopics associated No association detected 
appearance-focused content with AC 

Sufferinq: Death/suffering of peopleand GV (p60-p80) * Positive (males only) 
animals; depictions of bodily harm 

Suffering: Grief FIT Crime & Tragedy No association detected 

Implied Harm & Cruelty: Gratuitous GV (p60-pBO) Positive (males only) 
violence, cruelty to people/animals 

Implied Harm & Cruelty: Toxic narratives HS (p60-pbO) * No association detected 
(hate, misogyny, bias), interpersonal abuse 
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Al results represent associations based on 
correlational data and are FrOn-CaUSOL 

US teens in this sample who saw a greater % of 
appearance-related FIT subtopics reported more 
appearance comparison (AC) 

• Prior research identified a list of FIT suhtnpic', that when viewed in greater proportions, were a'sociated with 
worse survey measures of appearance comparison. We manually reviewed content and narrowed the list in H2 
'23. Topics include "Lip Makeup (product)" and "Fashion Photography." 

• Viewing a greater proportion of these FIT subtopics was associated with more frequent and more negative 
appearance comparisons on lG, even after controlling for teens' general body satisfaction, age, and gender 
identity. 

• These findings extend prior AC work by: 

1. Validating FIT topic refinement analyses conducted in H2'23, suggesting they are reasonable to use for 
AAC (YWB) and AC (I GM WB) workstreams. 

2. Indicating that there is an independent relationship between teens' FIT topic exposure on IG and teen 
AC that is not likely explainable by teens' other relevant characteristics (e.g., how satisfied they are with 
their bodies in life more generally). This suggests that changing FIT topic exposure may be a way to 
reduce AC (experiment brief). 
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Slide 17

15 I know we are pointing to "associations" but I think we consider reframing this slide (and some of the other ones) 
around descriptive questions. e.g., Among teens who reported higher levels of appearance comparison, what FIT 
subtopics did they see disproportionately?
Chad Kiewiet , 2/16/2024

16 Secondly, to avoid misinterpretation of what we can say with this data, we need to be clear that we can't say 
anything about direction of causality, i.e., whether this relationship is due to exposure or due to self selection
Chad Kiewiet , 2/16/2024
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Q1 * 

P I ' '' d .St • •• • 

-fl h 
Analyses 

• For full analytic 

details, see here. 

Area Focus (POC) 
All anatjses'w nte-ips vetted by axe team 

Works trea ETA & 
m or Team Status 

Sensitive 
Content 

Appeamnce 
Comparison 
(AC) 

Association between senstwe content sicgials & EWB (Thorstad) Aae- 2115 
Draft 

Results 

2115 
Draft 

Results 

Sensitive 
Content 

Qualitative review of content disproportionately seen by teens with low EINB 
(Drabkin) 

— Association between AC-related FIT subtopics&AC(Burke) AC 
(IGMWB) 

2116 
Draft 

Results 

4/1 
In 

progress 

Association between other AC-related activities (viewing celebrities, unconnected 
content) (Burke) 

• We e have 

priontized 

analyses that 

support in-flight 

product 

workstreams. 

Other pnonty analyses for 0.2 include: Assoaation 
(Burke/Orabki)- 6115); Longitudinal association 

Problematic 
Use (PU) 

between i 
between tim 

L 

Asso ciation between PU/EWB (  YWB /YRR 

experiences, 

3/8 
In 

progress 

I 
Association between PU heuristics I other experiences (e.g., late night use, school 3/15 

In 

progress 
day notifications) and PU (  

Qualitative (Drabkin) and quantitative (  review of content disproportionately 
seen byteenswith higW low PU. 

3/15 
Not started 

Association between parent-teen PU survey measures (Burke) 
se of digital caregreng tools & EWS/PU (  -3115); Association between FIT topics ether on-platform 
spent, FIT/Integrity topics, PU & EWD (But/re,  Drab.kñ'r - 6115) 

.i_ 

411 
andiEWB 
progress 
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Participant 
flow through 
the study 
(as of in-
progress 
Wave 2) 

Parents recruited via 
Amerispeak, QPs, Ads, 
opt-in panel/Other 

(ABS/snowball/Phase 1) 

Amerispeak: 
877 Consented 

Parents 

Amerispeak: 
176 Wave 1 Teen 

Completes* 

Facebook QPs: 
15,979 

Consented 
Parents 

Facebook QPs: 
911 Teen Wave 1 

Completes 

Social Media 
Ads: 

194 Consented 
Parents 

Social Media 
Ads: 

37 Teen Wave 1 
Corn • letes 

Opt-in 
Panel/Other: 

1,292 Consented 
Parents 

Opt-in 
panel/Other: 

88 Teen Wave 1 
Corn. letes 

J(0f6) weeks ii? 
field 

Wave 2 teen snd psrent comp'etes reflects cistass 012/27/24 

716 (59%) 
Wave 2 Teen 
Completes 

Wave 3 Teen 
Completes 

Wave 4 Teen 
Completes 

617 (51%) 
Wave 2 Parent 
Completes -, 

-' I-

Wave 4 Parent 
Completes 

2 (of 6) weeks in fie' 

PLTF EX-04353_0029



Primary strengths: ability to pair log data with survey data that assesses teen 
emotional well-being; longitudinal nature (examine changes)
Primary limitations: US-only, sample size

Teen & Parent Data 
Teens [wave I survey] Parents [wave I survey] 

Off-platform, 
self-
administered, 
online survey 

I-
FB/IG log data 
(so many 
things) 

• Social support 

• Emotional well-being: signals indicating need for 

follow-up re: depression, anxiety, stress 
• Loneliness 
• Thriving 

• Sense of connectedness 
• Problematic social media use 

• Sleep quality 
• Body satisfaction/appreciation 
• Appearance comparison 

• Bullying & harassment on FBA G 

• Positive app value (creative expression, inspiration, 

etc.) 
• Perceptions of physical health / disability status 

• Content classifiers: FIT Topics, Integrity 
• Heuristics & their components: RTs, PU 
• Time spent, sessions (amount + characteristics) 
• Commenting, posting, reacting 

• Concerns about teens (general) 
• Concerns about social media 
• Sense of control over social media use 

(PU) 
• Familiarity & satisfaction with digital 

caregiving tools (x-industry) 
• Digital caregiving style 
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