Tennessee v. Meta
Case No. 23-1364-IV

PX-00895

Random meeting notes

10/16 - chat with Arturo about prioritizing work on user percaived problems

How do we convince people that reducing negative experiences {even if not policy violating) is worth rading off a bit with
arowth andior free speech concame? Make the case wdata —  this s the size of the problem, this is how bad & makes people
feed, His is how many people leave because of it

Scoping the problem

people have a had exgarience (measured by TRIPS)
— they feel agency to do something about it {measured by negafive aclions)
- fesolution (we take down the content, SR action solves their problem)

What can we tlo io decrease e gaps between thesa?

s Betweeniand2
o understand why people don’t use avallable tonls —  8.g. no ool fits their motivations wall, they think

weawon 't lake action anyway, diffusion of responsibility, not really bothered that much, don't know
whare lools are
o polentialy.. create new nols, swiface tooks batter, help users feal ey can make a difference
o Delweenand3
o wnprove reporting flow so pecple complets the flow, e.g. better language
o hnprove reporting fow sc people get & resolution
= branching lo triage the problern 3 appropnate actions {e.g. sub-problam selection that
includes nor-violaling categones)
« help people protect the communily, sven for non-violating problems
« tuidge authors 1o oreate less bad content
o direct person-lo-person feecdback

o nditsctaggregats sighnals © author like "X people sald this made
thern fesl bad”
o USE aggregate negative user signals in soft actions, and tell reporiers that we're
dodng so
= help people see less siuff they won'L ke, e.g. personalization

01/271 - Burvey melrics for supportivensss, ransparency, and fairness w/ bryan - and
mingliang

» Pastand fullse projects
o Actorfreporter appest
Reporting flow optirnization
Aceount appeal smocther user experience
o Support nbox: centralizad place Tor sl reporting/epreal nolifications and stalus

o]

o

o Reporing fow optimization: better aducation screens
s Curent melrics

o Wolume of actioned reports, volume of aclioned appeals {guantty)

o Action rate of reports, action rate of appsals quality)

o Fapor! cutooms view rate {do people see the outoome) ~  goal metnc for FB team, this is the best

predicior of fealing supported

« Bryan—~ they cams up with 2 survey tools that caplure

o Based on procedural jusiice. Regardiess of whether people get the outcoms they want, do they feel good
about the sxperience
Supportiveness: breaks down ino ransparency, felmess, voioe (they cover 80% of supportivensss)
» Thaese should be sinlar for G, but consider differances in content type and who is reporting

]

o 2 iooks
s post-sUpport survey - asks about reporting experience
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= Ccomplete reporter experience sunvey (3 day delay, 5o they should heve recaived outcoms
rasponse by theny —  asks about both eporiing exper©ience and oulcame

o Difficuity is in undarsianding how o weigh impact of moving survey metics — &4, Tsupporiiveness
goes up, how do we rade hat off with other melrics?

0B/15% — WE research Chat with Arturo Bejar

« for the company, reporting flows are meart {o identify content that violates policies, 5o the categaories are based
arong policy,
o if you have a reporting flow and the action rate is low, you have s bad repording flow

reducing reporiing s misguided, there's no such thing as a bad report, their experience/emociion 15 real,

[e}

reporting should refled categaries and language that refled] users’ expearience
» example ‘hale spesch” dossrt mean anything in India — landed on “miskes fun of
something that's important o ma”

o

= this raises engagemsnt with the reporting ficsw, Dt also leads o lols of sbandoned reparis

s “were your needs met?” ~ people who dropped out of the flow often seid ves, because
they ust wanled o express what happenead 1o them. This should be the metiie, not
findshing the flow.

o example; many nudity reports had no nudity, but did include thermsell in the photo.

= hadanopsn-ended thing vou can ssnd 1 the person who posted & bul low campletion
fate

= added “it's embanassing” as a prefiled message vou can send ~  complation rate
shkyrocketed

9% of people who post content that's reportad havs good intentions, but it's hard o give
thein feedback {either public, or depends on other users taldng inidative)
o designed reporiing flows thatlead to different things — 2.4, high intensity / fear-based ulving leads to
an immediale support nurmber, bw-key harassment keads © pesr-to-peer resolution advice
» what's the goal of the reporting flow? you'l think of different sclutions if vou think t's
ramoving had contant from the platform vs, helping people be batler members of the
community they're part of

» ask about emotion, provide different options based on i this provides different solutions
for different cohorts of psople.
¢ o gelleadsrship attention, ask the questions we're afreid io ask —  e.g. mental health questions, are you lonely, sre
youl using FB inslead of hanging out with vour fiends, are vou really upset
o integrity nesds te be woven intd the DNA of the company, the way that growth oF engagement is
o the way o do this is 1o have a metric that they're compelled to move
« socal nons —  there’s no other socisl spacs whers vou can say such flagranty offensive things, and s not because
of policing — i¥'s regular peopls disapproving and providing that fesdback
- there will always be some bad actors, but 90% of people would behave differantly if given feadback
o miost peapts don't ke o look at divisive stuff (this is what people complain about re: ), but they
don't have any way of exprassing that
o how do you motivate this work? ash people what the worst stuff on B is. what do you hate most about
. measwe reach of thoss things. show m-tearm that people hate those things, that they have high
reach, but thet they're allowed within policy.
= don't ight about whers the pdicy line is — e.g. anfivax thal's notclose 1o this,
« what do you do with all the non-polioy-violating sff?
o sodial feedbackioops
» reporing flow — one of the options for teens was "Ewas arnoying . §If they pick that,
suggest that they telf thelr flend that s annoving {rovide defaull language o use that
they can edit)
= did ressarch on the language they should use { siatements, nonviclent communication,
i)~ range of politeness
= hurrans ward io help people in distess, as fong as we don't fesl hrealensd. pecpls who
raceive these messages are Highly receptive. i doesnt always lead 1o poople taking down
the content, but i siars & dislogue — (why is this embamassing, | didnt even notics, sich.
but once this starts, people think twice when they post next fime,

o does this work for everyone? what about cultiures that don't ke 1o el about Tealings?
« the data suggestad & still warked in those countries (people filled oul the fiow at the same
rale, pecple receiving he message ware just as satsfiad with i
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= why arentwe using these flows anymore?
o the teams got broken up, different teams are responsitle for different pants of them now, institutional
knowledge gets fost
+ Look up this Compassion research —  Jennifer Guadagne will know about it

06/06 - Sryaﬂ- re: Developing sentiment metrics

« Team nesded & measuie that could help with shipino-ship for quickly-iterated product experiments, and for
quazterly gosling

» Sentiment measurement for product changes is probebly a bad kea (post from Curliss) - wide eror bars,

meensitve to ncremental changas, leads to demoralzation

Sentiment should be related 10 yvour spacific product expesience {lLe. CAL S oo byoad), and is probably notjust one

speciic measwre (ons nurmbesr Bnt granular enough to caplure what you're looking for, and not specific enoughio

b able 10 mcve)

Phyase 1 develop framawork. & vesr full of qual ressarch i 1D hames aboul what matiers 1o reporters, which

aligned well with the model of procedural justice, so man a quant tast o validate (supportivenass = ransparency +

yoice + faimess)

o Quarnt test asked questions about fansparency, voice, falness, and then several cuicoms measuas
including supportiveness (expenience, resolidion, CAUL The facets corelate well with all the cutcome
measures, but best with supportiveness. Supportivensss was also least conelated with actusl problem
resohition, which is good.

&

®

o More quant and qual testing {finks in deck) fo undersiand what each facat actually means fo people, and
o pick questions
« Fhase 2 testing framewori. Understand if this ramework can actually be used 1o measure sentiment for goaling
and exparimeniation.
Good goale: quantify vour mission, ted 0 something inherenlly valuable, aasy o understand, essy 1o
rmeasure, hard 1o game, help vou lsam something, can you move i

o

o Easylo undersiand: cogrdlive testing, 1D language issues, validale that & yesihno quastion could convey
reapondent inferd, help pare down similar qusstions

Easy io measure: quant testing in 5 countiies. Exploratory factor analysis and IRT on massive set of
potentisl questions, Nekes a long time,

e}

o Canyou move i Used v of survey todds o attermnpt 1o 1D differances in senfiemnt on 8 produdt
experments that we hypothesized should improve sentiment.

+ | hadiolkeave halfway — gel noles from Hitomi!

03/22 -slena davisg re. wb measurement on the b side

« There's a spechum of changeable vs matiers in the big picture of someang’s ife
o Fwa'rs talldng about big-picture overslt WEB, big things (death in the family, et} make animpact, but
feature changes arent going o register
¢ Big-picture overall WE s not going to be usefuld for produst changes, but because we nherently care about i, if's
definitely usefd for
o Betecting natural varation, by demographic vanables or usage variables (posting on FR k& related to
higher WE}
o Longitudinal — 2.0, Posting on FB s related o higher WEB, and increasing posting is melated (o
increased WE -~ lels you hold demographic & other variables consiant since thay're the same people.
This is something that's never besen done on instagram but would be useful,
Ryan has done work showing thatrecent WB on FB is related to general WE, butil's sciually more related to brand
sentiment. They havent looked at facets of WE, anly
averall, httpsicur dermme facebook oo interm/anpiview Tide
o Their curent assessment of this is that WB-on-F 5 coulrd sl be a usefill measure, but digging info it
DTS NOW,

&

+ Elana ks curently doing a proof of concet survey experiment measuring WE at 3 lbvels: overall, inthe moment,
and in the moment on facebook. All of these are oversll WE, notfacets. They'e comparng peopls in the Memordes
holdout fon this day). Bven for a major, obviously feel-good product, they assume effect sizes will be smalt encugh
that they're surveying literally Tm people.

Another approach is 1o look for meaningful behaviors that are corrslated with {or cause) WB. We could get
hvpotheses from FB knowledge {e.g. active use), academic Beralure, elo. Then we'd ry 1o difva up those behavions
and assume its leading to beiter WE, even if we cant delect that change.

®
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= Elena is also advocsating focusing on specific facels - we know that they're related to overall WD from resaarch, sc
we don't have O varlfy every ims. We can focus on ones we have some sxpeciation of changing as g way of
nETowing in and gaining powsr. To make surs if's not affscting other areas, you could sill include them (a.g.
averyons gats the facet of inferest + 1 random other one 8% a countermelric).
o Forfacets, Facebook is concemed about social comparison, loneliness, problematic usefcontrdd
+ Compassion - nobody i focusing on this spedfically, i's all being wrapped up a5 prediciors of WE {siong with
demographics, ete). But she thinks that sucks and that we should Wtally work on it
o Separale into things thet happen on owr platform {ntegrity problems, social comparison) vs. things that
happen off-platform but that we micht eccebate
lena has a dack and is curently getiing buy-in, but she's the right POC for alf this worlc and | should chedk in with
her n & fow weeks

@

03704 -wendy re: safely survey

= She's currently running 2 survey about peopie's perosplion of safely on 13 The goglis fo have data that helps with a
messaging campeign about [G taking safety serously. They want to 1D focus sreas in each couniry (issues that
people think are prevalent, that are IG's responsibility, but where 16 isn't doing enough), and also pick messaging
that works for sach focus ama.

o Repuiation - have you heard of this happening on 1G7

o Fesponsibiity - do your think G should do something about 87

o Adtion - do you think I3 s currently doing enough?

o Messaging - will probably end up something ke “Instagram is worling hard to keep me safe”
Running this survey both in-app {moblle only) and emall — nobody has done this before! The godlistogaine
general understanding of which approach is better and/or how we can expect data to vary by surface

2

*

Also starling a sunvey on pressure to be perfect {working with pdlicy —  they ideslly want data toback up s
carmpalgn sboul postng “real” content, .. X% of people feel balter after seaing authentic content
o How often do vou feel betteriworse after comparning vourself 1o someone else on iG

o How msch content do you see that's meant to look perfect va. rasl
o How doss perfect vs, real content make you feel
Breakdown by friend content ve influencer

O

¢ Sefting up biweskdy syncs

01/17 - Kyle re: Nielson study

« From his work on feed, one of the major pain points is people fesling ke they're missing posts or that they wont
see things on time. They've found hal people who are amdous about this are the ones who tend 1o getupset abowt
vanking changes, sie. The “voutre all caught up” fealure is a reaciion o that

o Canwe add some guestions measuring “feed anxiety” to the baseling questionnaire? Then shice
guastions about wel-beingformoffaaling caught up (espedially aredety-related) by Teed arxdety.

o He's going o send me his questions!

01717 - Lauren & Frank re: TRIPS & iG integration

s They're wondering whether we're ready/eager to begin testing/rolling ocut thelr version of the Ol fracker o
Instagram. Basically, this would mean testing thedr questions / Sow and companing resulls to a) thew resulls, and b}
our cuent rasulte. We assums that guasiions will have 10 be changed bacause of differences in the product (e.g.
followss, axplore), diferences in how people use and alic about the product (e.g. Tollowing interests and influsncer
accounts), end different populations. So, we'd be wilting question variants and comparing them o ground iruth,
cogriive testing ranslated varsions, efc.

e From their side, Guy and others in leadership have asked o be able fo compars FB 1o 1G {though that conversation
tast happaned § months age). |s there the same appstiie for comparison on 1G7? Is there appetile for an
ongoing {daily) racker?

o Thayre going o check inwith Cl isads loday and see if compearing 1o 1G i3 stilf op of mind,

+ iU be easler this tme, since | can stant with what theyve already learned. The challenge will be knowing what to do
if we find inconsistent results with what they found.

¢ ifthere's no current ime pressure from oy side, that would actually make things belter in some ways because we
can work on it stowdy without scmeone breathing down miy neck. Lauren estimated 1 day & week. Ang would be
working closaly with ma.

= Anopen question is how wea would split the work, and whether 1G or FB would own il

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-020-00612697
HIGHLY CONFIDENTIAL — ATTORNEYS' EYES ONLY METATNAG-005-00742849

PX-00895, Page 4 of 10



01/14 - Davon re: percsived reach & intensily

= Definitions of different measurements
o BAP exposed = % of DAP who had an inpression of known viclating content (Le. content deletad in
the 7 days folowing)
= Contant is deleted when caught by a classifier (can be sulomalically deleted fordrugs &
N&P, but otherwise a GO person judges), or when reported (and judged violating by C0O}
o Prevalance = % of impressions that have viokiting content, as measured by hisnanraters
= Content from 1% of impressions is run through a classifier, a sarmpls of that s sentio
hurman raters fwith higher-kelhood-to-violate content upweighied), prevalence is
caloulatad taking into account the weighting
« How can we cormpare DAP exposed {people aciive today who saw viclating cordent ioday) and perceived prevalence
nthe survey (people aclive ioday who had negative sxperiences in the last week}
= Getling Devorys data
o Bevon is going to query and send the data for the same time period (Novamber), including alf vidiation
ypas
o Ask him to group together N&P + suggestive, hale + threals, commercial spam +
copyright infringement, bullying + harassment

Ask him to Himit 1o top 10 countries

Q

¢ Tables

ol

I3 data dese Btlpecdour intermnc. facebook comdnisrmiwilidnsianmam-datalocore-ables/!

<

Timespent g _user_ts_datelist looks like the right one, maybe double-check
with Tanya

Likeihood of churring / 17 /128 (ask Alsc] ebout chum is defined)

o Gonfent productinn/Shating {do vou become less aclive, but still confinue using passively). posts
created, commenis created, stores — probebly Fct_1g media creation

o

Conversation History

Shilpa Mody edited Ot 18, 2020 21 631 pmi

10716 - chat with Arturo about prioritizing work on user perceivad problems

How do we convince people that reducing negative experiences (even I not policy violsting) is worth trading off a bit with
growth end/or free speech concars? Meke the case wdale —~ thisls the size of the problern, this s how bad & makes people
fesd, s is how many pecple lsave because of it

Scoping the problem

pecpie have a bad experience (measured by TRIPS)
-~ ey foel agency 1o do something about | (measured by negative actions)
— resokiion (we taks down the content, SR action solves their problern)

What can we do to decrease the gaps bebween these?

+ Betweeniand2
o wrlerstand why people don't use svallable ools —  2.¢. no tool fils their molivations weldl, they think
wawon't take action anyway, diffusion of responsibiity, not really bothersd that much, dor'tknow
where tools are
o poisniiely.. create new ools, surface wols batisr, help users foel they can make & difference
» Beween2and3
o wrprove reporting flow so pecple complete the flow, e.g. better language
o improve reporting flow 50 people get a resokition
= branching lo fage the problerm o eppropriale actions {e.g. sub-problem selection that
includes non-viclating categones)
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= halp people protect the commurity, even for non-vinlating problems
« nudge suthors o oreate less bad content
o divect person-io-person feedback

o indirectaggregate signals io author like “X paople said this made
them feed bad”
+ use aggregele negative user signals in soft actions, and (el reporiers that we're
doing so
= help pecple see less stulf they won't ke, 8.g. personalization

Shilpa Mody edited Jan 21, 2020 &t 535 pan

Q‘L’Qi;: - Survey melrics for supportiveness, transparency, and fairness w/ br‘yan-i and
mingliang

¢ Pastand fulige projects
o Actorireporter appesl
o Reporting flow opiimization
o Account appeal smoothsr User axpetiencs
o Support nbox: cantralized place Yor all reporting/apresl rolifications and staus

Reporing fow optimization: betier education screens

a

o Cuarent melics
o Volume of actioned reports, volume of aclionsd appeals (quantity}
o Action rate of reporis, action rate of appeals {guality)
o Feport outcome view rate {do people see the outoome) ~  goal metiic for FB team, this is the bast
precictor of fedling supported
e Brvan-— they came upwith 3 survey tools that caplure
o Based on procedural jusiics, Fegardiess of whether pecple getl the culcoms they want, do they Teel good
abowt the expatiancs

Supportiveness: breaks down into ransparency, Taimess, voice (they cover 60% of supportivenass)

o

These should be similar for 1G, but consider difersnces in content iype and who is reporting

o 2icols
« post-support survey - asks aboul reporting experience
= complele reporier experence survey (3 dav delay, so they should have recaived cuteame
rasponse by then) ~  asks about both reporing experience and cicorms

Q

Difficilty is in understanding how o weigh impact of moving survey melrics ~ e.g. if supporivensss
goas up, how do we trade that off with other melrics?

Shilpa Mody enchled fink sharing - View/EZdit Aug 16, 202 at518pm

Shilpa Mody edited Aug 16, 201981507 pm

Meeting Random meeting notes

08715 — WB research Chatl with Arturo Bsejar

« for the company, reporting flows gre meant 1o identify conient that vidlates policies, so the categories are based
around policy.
o #¥you have a reporting fow and the aclion rate is low, you have a bad reporing flow

o reducing reporting & misquided, there's no such thing as 2 bad report. thelr expenence/emotion s real.
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o reporting should reflect categories and languags that reflect users’ axperience
= eample “hale speech” dessntmean anything In India — landed on “mekes fun of
something that's important o me”
s this raises engagemant with the reporiing flow, bt also lsads o lols of abandoned reports
= “wee vour necds mat?” — people who dropped ot of the flow often sald ves, because
they justwanied o express what happened to them. This should be the metic, not
firdshing the fow.
o example: many nudity reports had no nudity, but did include themsell in the photo.
» had sn open-ended thing you can send o te person who peatsd #, but low compledion
fate
= addded "fs embarassing” as & prefifed message vou can send —  completion e
sloyrocketadd
S0% of paople wheo post content hat's reportad have good intentions, but s hard o give
them feadback {aither public, o depends on other users taking iniiative)

®

o designed reporing flows that lead to different things — =4, high...
= lineis — ag. aniivex. that's not close o this.
s what do you do with all the non- policy-vidlating siuff?
o socialfesdback loops
= feporing flow — one of the options Tor tsens was "itwas annoying . i they pick thay,
suggest that they tell thelr fiend thal ¥'s annoving {provide defaull languags to use that
they can edit)

did research on the language they should use { sistements, norwdolent communication,
aic) - rangs of politeness

hurnans want 1o help peopls in disiress, as long as we don't fesl thisatened. people who
raceive these messages are highly recepiiva. | dossn always lead 1o people taking down
the content, bul it staris a dialogue ~ (why is this embarassing, | didn't even nolice, aic).
but once this starts, people think twice when they post next ime.

o does this work for everyone? what about culiurss that don't ke 1o talkk about feslings?
= the data suggesiad & sl worked in those counlries (peopls filled cut the fow at the same
rate, people receiving he messags were usl as satisfied with i)

» why arentwe using these flows anymors?
o the teams got broken up, different tsams are responsible for different pasts of them now, institutional
krowledge gets iost
s Look up this Compassion ressarch — Jennifer Guadagno will know about it

Shilpa Mody edited Aug 13, 2019 at 844 pm

Shilpa Mody edited Jun 6, 2019 a1 927 om

06/086 - Bryan - re: Developing sentiment metrics

« Team needed g massus that could help with ship/no-ship for guickdy-lterated product experiments, and for
quartsily goating

Y

Sentiment measurereant for product changes is probably & bad kea (post from Curliss) - wide error bars,
insensitve 1o incremental changes, leads to demoralization

Senfiment should be riated o vour speaific product expenence {Le. CAL s oo broad), and is probably not just one
specific measwre (one mimber snt granuiar enough o caplure what you're looking for, and not specific encugh o
he able to move)

&

« Phrase 1: develop framework. A year full of qual research o 1D themes shout what maliers fo reporters, which
afigned well with the model of procedural justice, o an a quantisst o validate (supporiivenass = fransparency +
voica + faimess)

o Cuart test asked questions about ransparency, voics, faimess, and then several culcoms measuras
including supportivenass (experience, resolution, CAUL The facets corelate well with aff the cutcome
measures, but best with supportiveness. Supportiveness was alsc least corslated with aclual problemn
resolution, which s good.
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o MNore guant and qual testing finks in deck) fo undersiand what each facet actually means lo people, and
to pick questions
« Phase 2: testing famework, Understand if this framework can aciually be used 1o measire sentiment for goaling
and experimesdation,
Gaood goals: quanify your mission, tied to something inherently valuable, sasy o understand, easy 1o
rheasure, hard 1o game, help vou leam something, can you move it

o

Easy fo understand: cogritive testing. 1D language issues, validate that & yesfno quesiion could convay
raspondent interd, help pare down similar qusstions

el

Easy o measurs: quant testing in 5 counties, Exploralory factor analysis and IRT on massive setof
potential questions, tiskes a long time,

e}

» Can you move L Used vi of suirvey tools 1o attempt to 1B differances in sentiemnt on 8 product
exparments that we hypothesized should improve sentirment.

o

« {hadiokave halfway — gel noles from Hitomi!

Shilpa Maody edited Mar 22, 2019 st 1048 pm

03722 - elena davis re: wb measursment on the fh sids

« There's a spechum of changeable vs matters in the big piclure of someone's ife
o Fwe're mlking about big-piciurs overalh W, big things {death in the farnily, elc) make animpact, but
foature changes asnt golng 1o register
» Big-picture overall WEB is not going fo be useful for product changes, but because we inherently care about it #'s
definitely usefid for:
o Betectng natural variation, by demographic variables or usage variables (posting on FB s related o
higher WB)
o Longiudinal — egq. Posting on FB is related 1o Higher YWB, and increasing posting is related to
ncreased WB ~ lets you hold demographic & other vanabies constant since theyv're the same people.
This is something that's never been done on instagram but would be uzeful
Ryan has done work showing thal recent WE on FB s related @ general WS, butit's acually more ralated to brand
saniment. They haver't locked at facets of WE, only overall,
httos:/Your.intsrnme facebook comfntam/anpView/ Tid=6 1068
o Thalr current assessment of this i that WE-on-FB could stil be & uselul measurs, but digging into it
FYIONS FICAW.

@

= Elena is curently doing a proof of concept survey experiment measuring YWB at 2 levels: overall, inthe moment,
and in the moment on facebook. All of these are overall WE, ..

lock for meaningful behaviors that are comelated with {or causs) WEB. We could get hypothesas fiom FB
knowledge (e.g. aclive use), academic Blerature, ofc. Therwe'd ty 1o drive up those behaviors and assume if's
isading o beatter WB, even if we can'l defect that change.

£l

« Elena is also advocaling focusing on specific facels —  we know that hey're related to overglt WE from research, so
we don't have 1o varlfy svery time. We can focus on ones we have some expecialion of changing as a way of
narowing in and gaining power. To make sure i's not affecting other areas, you could sl includs them {e.g.
averyons gets the face! of interast + 1 random othar one a3 a counlermelic),

o Forfacets, Facebook is concemead aboull sockal comparison, onaliness, problemiatic useControl

@

Compassion — nobody s focusing on this specifically, its alt being wrapped up as prediciors of WE {glong with
dermnographics, elc). Bui she thinks that sucks and that we should tolally work on it
o Separate into things thet happen on owr platfon Gntegrity problems, social comparison) vs. things tat
Fappen off-plaform but that we might exacerbate
Elera has a dack and & currently geting buy-in, but she's the right POD for alf this work and | should check in with
hey in a fow weeks

&

Shilpa Mody edited Mer 4, 2019 81 843 pm

03/04 ~-wendy re: safsty survey
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= She's currenily runiing a suivey about psople's perceplion of safety on i3, The gosl s to have data that helps with a
miessaging campaign about [G taking sefely serously. They want & D focus areas In each country (issues that
peopie think are prevalent, that are 3's responsibility, but where 1G isn't doing snough), and also pick messaging
that wotks for each focus area.

o Reputation - have you heard of this happening on 1G7?

o Responsibiity - do you think 13 should do something about #7

o Action - do vou think 13 is currently doing enough?

o Messagihg — will probably end up something ke “Instagram is working hard to keep me saie”
Running this survey both in-app {mebile only) and smaill — nobody has done this before! The goalistogaina
general understanding of which approach is better andior how we can expect dals to vary by surface

®

« Also staring & sunvey on pressure to be parfect {working with policy —  they ideally want data o backup e
campaign sbout posting “real” content, e.g. X% of people feel better after seesing authentc content)
o How often do vou fedd betlerhvorse sfter comparing yoursalf fo someons alse on iG
o How muwch content do you see thats meant 1o look perfectve, rea
o How doss perfect vs, eal content make you feel
o Braakdown by friend content vs influencer

+ Seftiing up biweekly syncs

Shilpa Mody enabled the oulline for the document Jan 17, 2018 a1 828 pm

Shilpa Mody edited Jan 17, 20188t 823 om

01717 - Kyle re: Nielson study

« From his work on Teed, one of the major pain points s people feeling ke theyre missing posts or that they wont
see things on time. They've found hat people who are amdous about this are the ones who fend 1o get upset abowut
ranking changes, elc. The “yvou're all caught up” fealure is @ reaciion o that.

s Canwe add some guestions measuring “feed anxiety” to the baseling questionnaire? Thenshcs
guastions about wel-beingfomofesiing caught up (espedally aredety-relatad) by feed anxisty.

o He's going o send me his questions!

01,17 -~ Lauren & Frank re: TRIPS & G integration

« 1heyre wondering whether we'ns ready/sager 1 begin testing/froling out felr version of the Cl racker i
instagram. Basically, this would mean tesiing thelr questions / flow and comparing esulls to &) thelr resulls, and b}
oy cumrent rasults. We assume that qusstons will have o be changed becauss of differences in the product (e
follows, explore), differences in how people use and talk about the product (e.g. Tollowing interasts and influencer
gecounisy, and diferent populations. Bo, we'd be widing cuestion variants and comparing them 1o ground truth,
cogniive testing ranstaled versions, sic.

» From their side, Guy and others i leadership have asked to be able o compars FB to G though that conversation

asthappened 8 months ago). s thers the same appetils for comparisoen on 1G7Y is there appetiie for an

ongoing {daiby) tracker?

o Theyre going 1© check inwith Ol leads today and see if comparng 101G s still top of rind,
ith be easier this time, since | can start with what they've albeady leamed. The challenge will be knowing what to do
i we find inconsistent resulls with what they found.

£

if there's no cument Hins pressure fom o side, that would actually rake things beller in some ways hecause we
car work on £ slowly without someone braathing down imy neck. Lauren estimated 1 day a weel. Ana would be
warking closely with me.

£

» An open guastion is how we would split the work, and whether 1G or FB would own it

01/14/2018 01714 - Devon re: perceived reach & intsnsity
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Shilpa Mody edited Jan 14, 20188t 211 pm

Meeting notes

0171472019 - Devon re: percaived reach & intensity

« Definitions of different measurermnents
o DAR exposad = % of DAP who had an inpression of known viplating content (Le. contert deletad in
the 7 days Tollowing)
= Content is deleted when caught by a classifier {can be automatically deleted for drugs &
N&P, but otheraise & CO parson judges), or when reported (End judged violaling by O0)
o Prgvalence = % of Iimprassions et have violaling content, as measursd by human raters
« Cordent from 1% of impressions is run trough a clessifier, a sampls of that is sentto
human raters {with hicher-Bkaelihood-o-vidkste content upweighied), prevelence is
calculated iaking info account the weighting
e How can we compare DAP exposed {people active today who saw viclating content today) and perceived prevalence
1 the survey {(people aclive oday who had negative expsriences in the last wesk)
o Caatting Devon's dala
Devon is going to query and send the date for the same time period (Novernber), including all violation
bpes
Ask him lo group together N&P + suggestive, hate + threals, commercial spam +
copyright infringement, bullying + harassment

o)

G

Ask him to Himit to top 10 countries

el

s Tabdes
o KG date dex hitpsiour.intemime. facebook comvinterniwikifinstagram-data/core-tables/

9

Timespent ig user ts datelist looks like the right one, mavbe double-check
with Tanya

Likethood of chumning / L7/ L28 (aak Alec -about churn is dafined)

Content production/Bhaning {do vou become less active, but st continue using passivelyy posts
cragted, comments created, stones - probably fot__ig media_creation

o

Shilpa Mody oeated the document Jan 14, 2018 a1 654 pm
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