
Row No. Date Speaker Deceptive Statements Description TN Exhibit # Category

1 29 2020 11 17
Mark 

Zuckerberg

When asked "do you believe your product can be addictive," CEO Mark 
Zuckerberg responded, "we certainly do not design the product in that 

way." In the same exchange, Zuckerberg said, "[w]e certainly do not want 
our products to be addictive," "we don't give the team that's running 

newsfeed a goal around how much time people spend on our products," 
and "I don't think that companies should be optimizing to just encourage 

people to spend as much time as possible on them."

1 minute 26 second video of the 
United States Senate Committee 

Hearing titled "Breaking the News: 
Censorship, Suppression and the 

2020 Election" with Mark 
Zuckerberg.

PX-04001
Addiction, 
time spent

2 30 2021 03 25
Mark 

Zuckerberg

"The way we design our algorithms is to encourage meaningful social 
interactions, so it's a common misconception that our teams – our goals, or 

even have goals, of trying to increase the amount of time that people 
spend."

52 second video titled "House 
Hearing on Combating Online 

Misinformation and Disinformation" 
with Zuckerberg, Jack Dorsey, and 

Sundar Pichai.

PX-04030
Addiction, 
time spent

3 31 2021 09 30
Antigone 

Davis
"I disagree with calling our product addictive. I also think that is not how we 

build products."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate. 

PX-03030
Addiction, 
time spent

4 33 2018 07 04
Meta 

Spokespers
on

“At no stage does wanting something to be addictive factor into [our 
design] process."

Social Media Apps are ‘Deliberately’ 
Addictive to Users published on the 

BBC’s website on July 4, 2018.
PX-06085

Addiction, 
time spent

5 46 2020 11 17
Mark 

Zuckerberg

SENATOR GRAHAM: . . . "Mr. Zuckerberg, do you believe your product can 
be addictive?" MR. ZUCKERBERG: Senator, I--we certainly do not design 

the product in that way."

testimony of Mark Zuckerberg 
before the Senate Judiciary 

Committee on November 17, 2020.
PX-04046

Addiction, 
time spent
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6 51 2021 03 25
Mark 

Zuckerberg

"And the way we design our algorithms is to encourage meaningful social 
interactions. So it is a common misconception that our teams--our goals, 

or even have goals, of trying to increase the amount of time that people 
spend."

testimony of Mark Zuckerberg 
before the United States House of 
Representatives Subcommittee on 
Communications and Technology 
and Subcommittee on Consumer 

Protection and Commerce on March 
25, 2021.

PX-04034
Addiction, 
time spent

7 53 2021 03 25
Mark 

Zuckerberg

MR. JOHNSON: . . . "You profit from your company's hooking users to your 
platforms by capitalizing on their time. So yes or no: Do you agree that you 

make money off of creating an addiction to your platforms? Mr. 
Zuckerberg?"

MR. ZUCKERBERG: "Congressman, no. I don't agree with that."

testimony of Mark Zuckerberg 
before the United States House of 
Representatives Subcommittee on 
Communications and Technology 
and Subcommittee on Consumer 

Protection and Commerce on March 
25, 2021.

PX-04034
Addiction, 
time spent

8 54 2021 03 25
Mark 

Zuckerberg
"I don't give our News Feed team or our Instagram team goals around 

increasing the amount of time that people spend."

testimony of Mark Zuckerberg 
before the United States House of 
Representatives Subcommittee on 
Communications and Technology 
and Subcommittee on Consumer 

Protection and Commerce on March 
25, 2021.

PX-04034
Addiction, 
time spent

9 56 2021 03 31 Nick Clegg
"The goal is to make sure you see what you find most meaningful--not to 

keep you glued to your smartphone for hours on end."

Clegg. You and the Algorithm: It 
Takes Two to Tango. Medium. Mar 

31, 2021. 
https://nickclegg.medium.com/you-
and-the-algorithm-it-takes-two-to-

tango-7722b19aa1c2.

PX-04745
Addiction, 
time spent
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10 81 2021 09 30
Antigone 

Davis

SENATOR SULLIVAN. "So is you—let me—I want to—well, I will let you get 
to mental health, but I want to drill down on this addictive element. But isn’t 
part of your business model to have more eye-balls for a longer amount of 
time engaged using your services?" Ms. DAVIS. "Respectfully, Senator that 
is not actually how we build our products. In fact, we made changes to our 

news feed to allow for more meaningful interactions, knowing that that 
would impact the time spent. In fact, it did impact the time spent by about 
50 million hours per day. But we did it anyway because we were trying to 

build a positive, more positive experience."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030
Addiction, 
time spent

11 91 2021 12 08
Adam 

Mosseri
“Senator, respectfully, I don’t believe the research suggests that our 

products are addictive.”

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021)

PX-04015
Addiction, 
time spent

12 137 2019 10 30
Mark 

Zuckerberg
Meta does not allow its "teams [to] set goals around increasing time spent 

on [Meta's] services."
Third Quarter 2019 Earnings 

Conference Call
PX-02835

Addiction, 
time spent

13 138 2021 10 12
Sheryl 

Sandberg
Meta does not "optimize [its] systems to increase amount of time spent" 

and "explicitly do[es]n't give [its] team goals around time spent."
Updated Cheat Sheet on WSJ Leaks 

+ Testimony
PX-02911

Addiction, 
time spent

14 163 2021 12 08
Adam 

Mosseri

"Senator, respectfully, I don't believe the research suggests that our 
products are addictive. Research actually shows that on 11 of 12 difficult 
issues that teens face -- teens are struggling said Instagram helps more 

than harms.

Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety and Data Security of the 
Committee on Commerce, Science 

and Transportation United States 
Senate One Hundred Seventeenth 

Congress First Session

PX-04015
Addiction, 
time spent
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15 134 2021 09 30
Antigone 

Davis

"When it comes to those between 13 and 17, we consult with experts to 
ensure that our policies properly account for their presence, for example, 

by age-gating content." [Meta does not allow] "young people to see certain 
types of content. And we have age gating around certain types of content."

Protecting Kids Online: Facebook, 
Instagram, & Mental Health Harm, 

Hearing Before the Senate 
Subcomm. on Consumer Prot., 

Product Safety & Data Sec. of the 
Comm. on Com., Sci. & Transp., 

117th Cong. (Sept. 30, 2021). 
Compl. Ex. 99 (at 10, 59). 

PX-03030 Age gating

16 187 2025 06 11 Meta

"We want teens to have safe, positive experiences on Facebook and 
Instagram, which includes helping them explore their interests while 

making sure they’re seeing content that’s appropriate for their age. We 
prevent teens from seeing content that’s sensitive or mature in three main 

ways. We remove content completely when it breaks our rules, hide 
sensitive or mature content from teens, and avoid recommending an even 
broader set of content." "We remove images and videos containing nudity 

or explicit sexual activity, including when generated by AI. . . . For teens, we 
go further, hiding images and videos that don’t contain explicit nudity or 

sexual activity but could be considered sexually suggestive because of a 
pose suggesting sexual activity or if people are near-nude. Teens can’t see 

this content even when posted by someone they know."

Helping Teens See Age-Appropriate 
Content. Meta Transparency Center. 

Jun 11, 2025. 
https://web.archive.org/web/20250
619034720/https://transparency.m
eta.com/policies/age-appropriate-

content/.

PX-04733 Age gating

17 188 2024 06 20 Meta

"As part of our long-running work on youth issues, we established an effort 
to further reduce the volume of sensitive content teens might see on 

Instagram, and have meaningfully reduced these numbers in the past few 
months."

Wall Street Journal, Instagram 
Recommends Sexual Videos to 

Accounts for 13-Year-Olds, Tests 
Show

PX-06077 Age gating
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18 189 2025 10 14
Adam 

Mosseri

"Parents don't have to do anything. So the way it works is, by default, every 
teen that has a teen account will be in the 13-plus rating, which means that 

the content they see on Instagram will largely align with a PG-13 movie." 
"All teens get teen accounts by default, which also means they can only -- 

they only interact with largely PG-13-type content by default."  "We want to 
empower parents but we also want to make sure that we're not pushing 
teens too hard to try and hide from their parents as well." "If it's bad for 

people to use the app, that has to be bad for our business over the long run. 
It would be short-sighted of us to try to over-optimize for something like 

time spent in a way that was unhealthy because it would come back to us 
over the long run."

Head of Instagram Details New 
Safety Protocols, Parental Controls, 

NBC TODAY interview of Adam 
Mosseri by Craig Melvin. Oct 14, 

2025. 
https://www.youtube.com/watch?v

=m4rB36yGx9w.

PX-06645 Age gating

19 107 2025 01 22 Meta

"Bullying and harassment happen in many places and come in many 
different forms from making threats and releasing personally identifiable 

information to sending threatening messages and making unwanted 
malicious contact. We do not tolerate this kind of behavior because it 

prevents people from feeling safe and respected on Facebook, Instagram, 
and Threads."

Bullying and Harassment Policy 
Details. Meta Transparency Center. 

Jan 22, 2025. 
https://transparency.meta.com/poli
cies/community-standards/bullying-

harassment.

PX-04731 Bullying

20 185 2025 01 22 Meta
"We recognize that bullying and harassment can have more of an 

emotional impact on minors, which is why our policies provide heightened 
protection for anyone under the age of 18, regardless of user status."

Bullying and Harassment Policy 
Details. Meta Transparency Center. 

Jan 22, 2025. 
https://transparency.meta.com/poli
cies/community-standards/bullying-

harassment.

PX-04731 Bullying

21 4 2020 06 11
Antigone 

Davis

"At Facebook, we use sophisticated technology and behavioral signals not 
only to prevent, detect and remove images and videos that exploit children, 

but also to detect and prevent grooming, or potentially inappropriate 
interactions between a minor and an adult. And we use this technology 

across Facebook, Instagram, Messenger and WhatsApp."

Blog titled, "Facebook Joins Industry 
Effort to Fight Child Exploitation 

Online." 
PX-04224

Child 
exploitation
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22 10 2025 03 14 Meta

"We do not allow content that endangers children, such as content that 
contains nudity or physical abuse or content that sexually exploits children 

on Facebook and Instagram. When we find this type of violating content, 
we remove it, regardless of the context or the person's motivation for 

sharing it."

Meta, Child Endangerment: Nudity 
and Physical Abuse and Sexual 

Exploitation, 
https://transparency.meta.com/rep

orts/community-standards-
enforcement/child-nudity-and-
sexual-exploitation/facebook/

PX-04239
Child 

exploitation

23 11 2025 01 24 Meta
"We have zero tolerance when it comes to sharing sexual content involving 

minors or threatening to post intimate images of others."
Instagram Community Guidelines 

2025-01-24
PX-04340

Child 
exploitation

24 27 0000 00 00 Meta

"Facebook does not allow any content or activity that exploits or endangers 
children. We're committed to making Meta technologies safe. We remove 

content that could contribute to a risk of harm to the physical security of 
persons."

Meta, Community Standards, 
Transparency Center

PX-04296
Child 

exploitation

25 28 2024 01 31
Mark 

Zuckerberg

"As required by law, we report all apparent instances of child exploitation 
identified on our site from anywhere in the world to NCMEC, which 

coordinates with law enforcement authorities from around the world."

Hearing Before the United States 
Senate Committee on the Judiciary, 
Testimony of Mark Zuckerberg (Jan. 

31, 2024)

PX-04019
Child 

exploitation

26 143 0000 00 00 Meta

On its website, Meta represents that it does "not allow content or activity 
that sexually exploits or endangers children" and claims to have 

"developed the latest technology, which is based on artificial intelligence 
and machine learning, to detect child exploitation and related abuses."

META, CHILD SEXUAL 
EXPLOITATION, ABUSE, NUDITY: 

POLICY DETAILS,
https://transparency.meta.com/poli

cies/community-standards/child-
sexual-exploitationabuse-

nudity/

PX-04294
Child 

exploitation

27 151 0000 00 00 Meta

Content that is forbidden includes material on child exploitation,  
inappropriate interactions with children, child nudity, and child abuse. Meta 
claims to have developed the latest technology, which is based on artificial 
intelligence and machine learning, to detect child exploitation and related 

abuses. 

META, CHILD SEXUAL 
EXPLOITATION, ABUSE, NUDITY: 

POLICY DETAILS,
https://transparency.meta.com/poli

cies/community-standards/child-
sexual-exploitationabuse-

nudity/

PX-04294
Child 

exploitation
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28 151B 2018 10 24 See No. 151
Davis A. Facebook New Technology 

to Fight Child Exploitation. Meta. 
2018 Oct. 24

PX-04322
Child 

exploitation

29 167 2021 03 25
Mark 

Zuckerberg

"In the--in the case of child exploitation content we’ve been building 
systems for a long time that use AI and we have thousands of people 

working on being able to identify this content and remove it. And I think our 
systems are generally pretty effective at this."

Disinformation Nation: Social 
Media's Role in Promoting 

Extremism and Misinformation 
Thursday, March 25, 2021 House of 
Representatives, Subcommittee on 
Communications and Technology, 

joint with Subcommittee on 
Consumer Protection and 

Commerece, Committee on Energy 
and Commerce, Washington, D.C.

PX-04034
Child 

exploitation

30 168 2021 09 30
Antigone 

Davis

"We’ve built AI to identify suicide-related content on our platform and 
rapidly respond with resources. . . . On Instagram, we prevent adults who 

have exhibited potentially suspicious behavior from interacting with young 
people’s accounts. We won’t show young people’s accounts in Explore, 
Reels, or ‘Accounts Suggested for You’ to these adults. If they find young 

people’s accounts by searching for their usernames, they won’t be able to 
follow them. They also won’t be able to see comments from young people 
on other people’s posts, nor will they be able to leave comments on young 

people’s posts."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030
Child 

exploitation

31 184 0000 00 00 Meta
"We do not allow content or activity that sexually exploits or endangers 

children."

Child Sexual Exploitation, Abuse, 
and Nudity Policy Details 

(https://transparency.meta.com/poli
cies/community-standards/child-
sexual-exploitation-abuse-nudity/)

PX-04294
Child 

exploitation
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32 36 2019 05 23 Meta

"One of the most significant metrics we provide in the Community 
Standards Enforcement Report is prevalence. . . . We consider prevalance 
to be a critical metric because it helps us measure how violations impact 

people on Facebook.  We care most about how often content that violates 
our standards is actually seen relative to the total amount of times any 

content is seen on Facebook. This is similar to measuring concentration of 
pollutants in the air we breathe. When measuring air quality, environmental 
regulators look to see what percent of air is Nitrogen Dioxide to determine 
how much is harmful to people. Prevalance is the internet's equivalent--a 
measurement of what percent of times someone sees something that is 

harmful."

Measuring Prevalence of Violating 
Content on Facebook. Meta. May 

23, 2019. 
https://about.fb.com/news/2019/05

/measuring-prevalence/.

PX-04724 CSER

33 38 2021 09 21 Meta

"The key metrics in our [Community Standards Enforcement Reports], 
which together track how we are doing at enforcing our Community 

Standards, are: Prevalence . . . . We care most about how often content 
that violates our policies is actually seen by someone."

Our Progress Addressing Challenges 
and Innovating Responsibly. Meta. 

Sep 21, 2021. 
https://about.fb.com/news/2021/09

/our-progress-addressing-
challenges-and-innovating-

responsibly/.

PX-04728 CSER

34 40 2023 09 05 Meta

"Progress to Help Keep People Safe . . . We publish the Community 
Standards Enforcement Report . . . to more effectively track our progess 
and demonstrate our continued commitment to making Facebook and 

Instagram safe."

Community Standards Enforcement 
Report, Q2 2023

PX-02786 CSER

35 47 2021 02 11 Guy Rosen
From Q4 2020 CSER: "The prevalance of violent and graphic content also 

dropped from 0.07% to 0.05%."

Community Standards Enforcement 
Report, Fourth Quarter 2020 

published on Meta’s website on 
February 11, 2021.

PX-02577 CSER

36 50 2021 03 25
Mark 

Zuckerberg

"As a model, Facebook has been doing something to this effect for every 
quarter, where we report on the prevalence of each category of harmful 

content and how effective our systems are at identifying that content and 
removing it in advance."

testimony of Mark Zuckerberg 
before the United States House of 
Representatives Subcommittee on 
Communications and Technology 
and Subcommittee on Consumer 

Protection and Commerce on March 
25, 2021.

PX-04034 CSER
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37 88 2021 11 09 Guy Rosen

"In Q3, the prevalence of bullying and harassment content was 0.14-0.15% 
or between 14 and 15 views of buyllying and harassment content per 

10,000 views of content on Facebook, and 0.05-0.06% or between 5 and 6 
views per 10,000 views of content on Instagram."

Community Standards Enforcement 
Report, Third Quarter 2021 

published on Meta’s website on 
November 9, 2021.

PX-04245 CSER

38 108 2022 11 18 Meta
"Another way to think of prevalence is how many views of violating content 
we didn't prevent -- either because we haven't caught the violations early 

enough or we missed them altogether."

Meta Prevalence updated Nov 18, 
2022

PX-01499 CSER

39 111 2021 00 00 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.
Community Standards Enforcement 

Report Q3 2021
PX-00283 CSER

40 111B 2019 11 00 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.

Facebook Community Standards 
Enforcement Report Highlights - 

November 2019,  
PX-00911 CSER

41 111C 2021 02 11 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.

Facebook Inc. Community 
Standards Enforcement Report, Q4 
2021 February 11, 2021 11:30 A.m. 

ET,  

PX-00948 CSER

42 111D 2021 11 09 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.

Community Standards Enforcement 
Report Press Call November 9, 

2021 11:00 a.m. ET,  
PX-00949 CSER

43 111E 2022 02 00 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.
Community Standards Enforcement 

Report Q4 2021 report (all tabs)
PX-01357 CSER

44 111F 2022 03 01 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.

Meta Transparency Center 
Community Standards Enforcement 

Report Q4 2021 Report
PX-01931 CSER

45 111G 2020 09 00 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.
Community Standards Enforcement 

Report, September 2020
PX-02481 CSER

46 111H 2021 02 10 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.
Community Standards Enforcement 

Report, December 2020
PX-02539 CSER
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47 111I 2021 02 11 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.
Community Standards Enforcement 

Report, Fourth Quarter 2020
PX-02577 CSER

48 111J 2023 09 05 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.
Community Standards Enforcement 

Report, Q2 2023
PX-02786 CSER

49 111K 2023 06 15 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.
Community Standards Enforcement 

Report, Q1 2023
PX-02787 CSER

50 111L 2024 06 25 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.
Community Standards Enforcement 

Report, Q3 2021
PX-02865 CSER

51 111M 2021 11 09 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.

Rosen G. Community Standards 
Enforcement Report, Third Quarter 

2021, color version. Meta. 2021 
Nov. 09

PX-04245 CSER

52 111N 2020 03 12 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.

Rosen G. Meta Community 
Standards Enforcement Report, May 

2020 Edition. Meta. 2020 Mar. 12
PX-04246 CSER

53 111O 2022 08 25 Meta
Meta Community Standard Enforcement Reports reporting on prevalence 

numbers.

Bickert M. Community Standards 
Enforcement Report, Second 

Quarter 2022. Meta. 2022 Aug. 25
PX-04321 CSER

54 112 0000 00 00 Meta

"At Instagram, we have guidelines that govern what content we 
recommend to people.  Through those guidelines, we work to avoid making 

recommendations that could be low-quality, objectionable, or sensitive, 
and we also avoid making recommendations that may be inappropriate for 

younger viewers. . . . We use technology to detect both content and 
accounts that don't meet these Recommendations Guidelines and to help 

us avoid recommending them.  As always, content that goes against our 
Community Standards will be removed from Instagram."

Recommendations on Instagram PX-04305 CSER
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55 124 0000 00 00 Meta

"We remove millions of violating posts and accounts every day on 
Facebook and Instagram. Most of this happens automatically, with 

technology working behind the scenes to remove violating content, often 
before anyone sees it."

META, HOW TECHNOLOGY 
DETECTS VIOLATIONS : 

TRANSPARENCY CENTER, 
https://transparency.meta.com/enfo

rcement/detecting-
violations/technology-detects-

violations/.

PX-04298 CSER

56 130 2021 12 08
Adam 

Mosseri

"Senator, I believe deeply in transparency. I've spent an immense amount 
of time over the years... investing in making sure we're transparent about 
how much problematic content is on the platform. And I believe you can 

see that in our Community Standards Report."

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021), at 25

PX-04015 CSER

57 140 2020 09 00 Meta

In its September 2020 and December 2020 Community Standards 
Enforcement Reports, Meta reported that "less than 0.05% of views [on 

Instagram] were of content that violated [its] standards against Child 
Nudity and Sexual Exploitation."

Community Standards Enforcement 
Report, September 2020

PX-02481 CSER

58 140B 2021 02 10 See No. 140
Community Standards Enforcement 

Report, December 2020
PX-02539 CSER

59 141 2020 09 00 Meta

"views of violating content that contains suicide and self-injury are very 
infrequent... the upper limit was 0.05%... no more than 5 of [every 10,000] 

views." Sept. 2020: "less than 0.05% of views were of content that violated 
[its] standards against Suicide and Self-Injury." Q3 2021: "views of violating 
content that contains suicide and self-injury are very infrequent... the upper 
limit was 0.05%... no more than 5 of [every 10,000] views." Similar <0.05% 

figures throughout 2023. Similar <0.05% figures throughout 2023.

Community Standards Enforcement 
Report, September 2020

PX-02481 CSER

60 141B 2023 09 04 See No. 141 CSER PDF 2023-09-04 PX-04249 CSER

61 141C 2023 06 15 See No. 141
Community Standards Enforcement 

Report, Q1 2023
PX-02787 CSER

62 141D 2023 09 05 See No. 141
Community Standards Enforcement 

Report, Q2 2023
PX-02786 CSER
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63 141E 2023 09 04 See No. 141 CSER PDF 2023-09-04 PX-02785 CSER

64 141F 2023 10 06 See No. 141
Community Standard Enforcement 

Report, Q3 2023
PX-02784 CSER

65 149 0000 00 00 Meta

Meta's Community Standards commits to removing content when it goes 
against one or more of the following four values: (1) authenticity (people 

should not misrepresent who they are); (2) personal privacy (people have 
the freedom to be themselves and choose how and when to share 

information); (3) safety (Meta will remove "content that could contribute to 
a risk of harm to the physical security of persons. Content that threatens 

people has the potential to intimidate, excludes or silences others and isn't 
allowed on our services."); and (4) dignity (Meta expects that people will 

respect the dignity of others and not harass or degrade others). 

68 = META, COMMUNITY 
STANDARDS, TRANSPARENCY 

CENTER, 
https://transparency.meta.com/poli

cies/community-standards/

PX-04296 CSER

66 152 0000 00 00 Meta

"We invest in artificial intelligence to improve our ability to detect violating 
content and keep people safe. Whether it's improving an existing system or 

introducing a new one, these investments help us automate decisions on 
content so we can respond faster and reduce mistakes." 

META, HOW META INVESTS IN 
TECHNOLOGY: TRANSPARENCY 

CENTER, 
https:/transparency.meta.com/enfor

cement/detecting-
violations/investing-in-technology/.

PX-04300 CSER

67 157 2018 04 19 Meta
Meta pledges that it does not allow nudity, illegal content, hate speech, 

bullying and abuse, glorification or encouragement of suicide, self-injury, or 
eating disorders, and graphic violence.

Instagram (2018) Instagram 
Community Guidelines FAQs

PX-04326 CSER

68 157B 2025 03 14 See No. 157
Meta Transparency Center - Suicide, 

Self-Injury, and Eating Disorders 
Policy Rationale

PX-04239 CSER

69 157C 0000 00 00 See No. 157

META, CHILD SEXUAL 
EXPLOITATION, ABUSE, NUDITY: 

POLICY DETAILS,
https://transparency.meta.com/poli

cies/community-standards/child-
sexual-exploitationabuse-

nudity/

PX-04294 CSER
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70 157D 2020 04 15 See No. 157 Community Guidelines 2020-04-15 PX-01102 CSER

71 157E 2025 01 24 See No. 157
Instagram Community Guidelines 

2025-01-24
PX-04340 CSER

72 158 2018 04 19 Meta

Meta assures users that it does not allow and will "remove any content that 
encourages suicide, self-injury, or eating disorders" or "that mocks victims 
or survivors of suicide, self-injury or eating disorders, as well as real time 

depictions of suicide or self-injury."

Instagram (2018) Instagram 
Community Guidelines FAQs

PX-04326 CSER

73 158B 2025 03 14 See No. 158
Meta Transparency Center - Suicide, 

Self-Injury, and Eating Disorders 
Policy Rationale

PX-04239 CSER

74 158C 0000 00 00 See No. 158

META, CHILD SEXUAL 
EXPLOITATION, ABUSE, NUDITY: 

POLICY DETAILS,
https://transparency.meta.com/poli

cies/community-standards/child-
sexual-exploitationabuse-

nudity/

PX-04294 CSER

75 158D 2020 04 15 See No. 158 Community Guidelines 2020-04-15 PX-01102 CSER

76 158E 2025 01 24 See No. 158
Instagram Community Guidelines 

2025-01-24
PX-04340 CSER
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77 160 2021 09 30
Antigone 

Davis

"Respectfully, Senator, I think that our commitment to transparency in the 
last few years should be a very good indication of our commitment. We 

have launched a transparency report regularly. We have set up an oversight 
board. We have human rights impact assessments. We are doing a 
tremendous amount to ensure transparency around our platform."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030 CSER

78 161 0000 00 00 Meta
CSER reported that the prevalence of adult nudity and sexual activity was 

between 0.02 and 0.03 percent, indicating that of 10,000 views, only two to 
three would contain adult nudity or sexual activity.

Meta Transparency Center, How 
prevalent were adult nudity and 

sexual activty violations?
PX-04289 CSER

79 164 0000 00 00 Meta
CSER reported that the prevalence rate of bullying and harassment on 

Instagram was 0.05 to 0.06 percent.
META How prevalent were bullying 

and harassment violations?
PX-04290 CSER

80 165 2021 00 00 Meta
CSER represented that suicide and self-injury violations were so rare that 

they cannot very precisely estimate the prevalence.

Wayback Machine - Instagram 
Transparency Center Child 

Endangerment: Nudity and Physical 
Abuse and Sexual Exploitation. 

Prevalence - How prevalent were 
child endangerment violations? Q3 

2021

PX-04248 CSER

81 165B 2021 00 00 See No. 165

Wayback Machine - Instagram 
Transparency Center Suicide and 

Self-Injury. Prevalence - How 
prevalent were suicide and self-

injury violations? Q3 2021

PX-04249 CSER

82 165C 2021 06 27 See No. 165

Bad Experiences and Encounters 
Framework (BEEF) Survey Data 

collection: June 27-July 8, 2021 by 
Kyle Andrews

PX-00007 CSER
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83 165D 2019 10 00 See No. 165
Negative Experiences Survey - Oct 

2019 Edition Shilpa Mody
PX-00034 CSER

84 166 2025 04 07 Meta 
Meta representated that it "cannot estimate prevalence of child 

endangerment right now."
2025 04 07 Deposition Transcript of 

Arturo Bejar
PX-04356 CSER

85 166B 2021 06 27 See No. 166

Bad Experiences and Encounters 
Framework (BEEF) Survey Data 

collection: June 27-July 8, 2021 by 
Kyle Andrews

PX-00007 CSER

86 57 2021 09 14
Adam 

Mosseri
Adam Mosseri told reporters that the effect of Instagram on teen mental 

health seems to be "quite small."

Knutson, Mendoza. The Facebook 
Files, Part 2; 'We Make Body Image 

Issues Worse'. The Wall Street 
Journal. Sep 14, 2021. 

https://www.wsj.com/podcasts/the
-journal/the-facebook-files-part-2-

we-make-body-image-issues-
worse/f0ed243a-2f53-44fd-9bed-

39c40821ce06?msockid=0c138c51
3ee86b033f839a443f676a0c.

PX-06649
Mental health 

harms

87 122 2024 01 31
Mark 

Zuckerberg

"Mental health is a complex issue and the existing body of scientific work 
has not shown a cause or a link between using social media and young 

people having worse mental health outcomes."

Testimony, Hearing Before the U.S. 
Senate Committee on the Judiciary 

(Jan. 31, 2024) at 11
PX-04019

Mental health 
harms

88 128 2021 03 25
Mark 

Zuckerberg
"I don't think that the research is conclusive on that." (Asked whether too 
much time passively consuming content harms children's mental health.)

Disinformation Nation: Social 
Media's Role in Promoting 

Extremism & Misinformation, 
Hearing Before the House 

Subcomm. on Commc'ns & Tech. 
and Subcomm. on Consumer Prot. 

& Comm. of the Comm. on Energy & 
Commerce (Mar. 25, 2021), at 20

PX-04034
Mental health 

harms
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89 127 2024 01 31
Mark 

Zuckerberg
"My understanding is that we don't allow sexually explicit content on the 

service for people of any age."

Big Tech and the Online Child 
Exploitation Crisis, Hearing Before 
the Senate Judiciary Comm., 118th 

Cong. (Jan. 31, 2024), at 22

PX-04038 Nudity

90 52 2021 03 25
Mark 

Zuckerberg

"Overall, the research that we have seen is that using social apps to 
connect with other people can have positive mental health benefits and 

well-being benefits by helping people feel more connected and less lonely."

testimony of Mark Zuckerberg 
before the United States House of 
Representatives Subcommittee on 
Communications and Technology 
and Subcommittee on Consumer 

Protection and Commerce on March 
25, 2021.

PX-04034
Positive for 

mental health

91 64 2021 09 26
Pratiti 

Raychoudhu
ry

"Contrary to The Wall Street Journal’s characterization, Instagram’s 
research shows that on 11 of 12 well-being issues, teenage girls who said 

they struggled with those difficult issues
also said that Instagram made them better rather than worse."

What Our Research Really Says 
About Teen Well-Being and 

Instagram published on Meta’s 
website on September 26, 2021.

PX-00181
Positive for 

mental health

92 65 2021 09 26
Pratiti 

Raychoudhu
ry

"These documents were also created for and used by people who 
understood the limitations of the research, which is why they occasionally 
used shorthand language, particularly in the headlines, and do not explain 

the caveats on every slide."

What Our Research Really Says 
About Teen Well-Being and 

Instagram published on Meta’s 
website on September 26, 2021.

PX-00181
Positive for 

mental health

93 66 2021 09 26
Pratiti 

Raychoudhu
ry

"Suggesting that Instagram is toxic for teens is simply not backed up by the 
facts."

What Our Research Really Says 
About Teen Well-Being and 

Instagram published on Meta’s 
website on September 26, 2021.

PX-00181
Positive for 

mental health

94 83 2021 09 30
Antigone 

Davis

"In fact, one of the main presentations referenced by the Wall Street 
Journal included a survey of twelve issues—difficult and serious issues like 

loneliness, anxiety, sadness, and eating disorders. . . . For eleven of the 
twelve issues, teen girls who were struggling were more likely to say that 

Instagram was affirmatively helping them than making things worse." 

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030
Positive for 

mental health
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95 84 2021 10 03
Lena 

Pietsch

"We do internal research to ask hard questions and find out how we can 
best improve the experience for teens and we will continue doing this work 

to improve Instagram and all of our apps. It is not accurate that leaked 
internal research demonstrates Instagram is 'toxic' for teen girls. . . . The 
research actually actually demonstrated that many teens we heard from 

feel that using Instagram helps them when they are struggling with the 
kinds of hard moments and issues teenagers have always faced. This 

research, like external research on these issues, found teens report having 
both positive and negative experiences with social media."

Novak. 9 Horrifying Facts From the 
Facebook Whistleblower's New 60 
Minutes Interview. Gizmodo. Oct 3, 

2021. https://gizmodo.com/9-
horrifying-facts-from-the-facebook-
whistleblowers-new-1847791184.

PX-06652
Positive for 

mental health

96 148 0000 00 00 Meta

"Meta has always been about positive social impact. Our commitment to 
respect human rights helps define and strengthen that impact. Meta is 

committed to respecting globally recognized human rights. These include 
the right to privacy, freedom of expression and other rights as defined in the 

International Bill of Human Rights and set out in the International Labor 
Organization’s Declaration on Fundamental Principles and Rights at Work. . 
. . As a company, we must elevate civil rights principles in all that we do and 
commit to ensuring that our technologies are built with them in mind. Only 
then can we truly advance equity through our products and create spaces 

which enhance equity, dignity, and voice for everyone."

Innovating & Operating Responsibly: 
The Meta Code of Conduct

PX-04743
Positive for 

mental health

97 154 0000 00 00 Meta
Meta's Code of Conduct indicates that it builds products responsible "to 

maximiz[e] the positive impact we have on people and society."
Innovating & Operating Responsibly: 

The Meta Code of Conduct
PX-04743

Positive for 
mental health

98 155 2021 03 25
Mark 

Zuckerberg
 Meta has "worked for years on industry-leading efforts to help people in" 

moments of distress that they experience on its platforms.

Disinformation Nation: Social 
Media's Role in Promoting 

Extremism and Misinformation 
Thursday, March 25, 2021 House of 
Representatives, Subcommittee on 
Communications and Technology, 

joint with Subcommittee on 
Consumer Protection and 

Commerece, Committee on Energy 
and Commerce, Washington, D.C.

PX-04034
Positive for 

mental health
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99 155B 2021 10 05 See No. 155
Mark Zuckerberg Facebook Post, 

Hey everyone: it's been quite a week
PX-01397

Positive for 
mental health

100 18 2019 06 26
Adam 

Mosseri

"We will do things that mean people use Instagram less if we think that 
they keep people safe or generally create a healthier environment. And I 

think we have to be willing to do that."

13 second Video: CBS This Morning - 
 CBS News, Interview with Adam 
Mosseri. "we will do things that 

mean people use Instagram less if 
we think that they keep people safe 

or generally create a healthier 
environment."

PX-04592
Prioritizing 

safety

101 19 2019 02 07
Adam 

Mosseri
"Nothing is more important to me than the safety of the people who use 

Instagram, particularly the most vulnerable."

Adam Mosseri, Taking More Steps 
To Keep The People Who Use 

Instagram Safe , Instagram (Oct. 27, 
2019), 

https://about.instagram.com/blog/a
nnouncements/more-steps-to-

keep-instagram-users-safe

PX-04241
Prioritizing 

safety

102 20 2021 07 27 Meta

"We want young people to enjoy using Instagram while making sure we 
never compromise on their privacy and safety. We'll continue listening to 

young people, parents, lawmakers and other experts to build an Instagram 
that works for young people and is trusted by parents."

Instagram (2021) Giving Young 
People a Safer, More Private 

Experience
PX-04331

Prioritizing 
safety

103 22 2021 10 05
Mark 

Zuckerberg
"We care deeply about issues like safety, well-being and mental health." 

Mark Zuckerberg Facebook Post, 
Hey everyone: it's been quite a week

PX-01397
Prioritizing 

safety

104 24 2021 12 08
Adam 

Mosseri

"We care deeply about the teens on Instagram, which is in part why we 
research complex issues like bullying and social comparison and make 

changes. [...] Moving forward, we will continue to collaborate and engage in 
data-sharing with researchers on issues related to young people. We have 
been working with external academics and research partners in this space 

for many years, and we plan to do even more early next year."

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021)

PX-04015
Prioritizing 

safety
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105 32 2022 07 20 Eva Chen

"Instagram has a whole team, I think it’s called the well-being team, and 
they basically—their entire focus is focusing on the wellbeing of the 

community. . . . Making the community a safer place, a place where people 
feel good, is a huge priority for Instagram. I would say one of the top 

priorities for the company."

Sing-Kurtz. Instagram is building a 
team to stop people from feeling 
bad on Instagram. Quartz. Jul 20, 

2022. 
https://qz.com/quartzy/1238074/ins
tagrams-new-wellbeing-team-will-

address-its-effect-on-mental-
health.

PX-06646
Prioritizing 

safety

106 35 2019 02 04
Mark 

Zuckerberg
"This year we plan to spend more on safety and security than our whole 

revenue at the time of our IPO."

Facebook post beginning “Fifteen 
years ago today, I launched the first 

version of the Facebook website. . .” 
by Mark Zuckerberg on February 4, 

2019.

PX-04734
Prioritizing 

safety

107 39 2019 06 26
Adam 

Mosseri

Adam Mosseri: "We’ve been focused on well-being broadly, like I said, it's 
our number one priority. . . . We will do things that mean people use 

Instagram less if we think that they keep people safe or generally create a 
healthier environment. And I think we have to be willing to do that." Gale 

King: "Even though it could affect your bottom line." Adam Mosseri: 
"Hundred percent. . . . We've been focused on well-being broadly, like I 

said, it's our number one priority."

Instagram Is Experimenting With 
Way To Fight Online Bullying, 
Transcript of Adam Mosseri 

interview on CBS, Jun 26, 2019.

PX-06647
Prioritizing 

safety

108 41 2019 11 08
Adam 

Mosseri

"We will make decisions that hurt the business if they’re good for people's 
wellbeing and health because it has to be good for the business over the 

long run.”

Constine. Instagram to test hiding 
Like counts in US, which could hurt 

influencers. TechCrunch. Nov 8, 
2019. 

https://techcrunch.com/2019/11/0
8/instagram-hide-likes-us/.

PX-06648
Prioritizing 

safety

109 44 2020 01 29
Sheryl 

Sandberg
"We also have to keep people safe and give them control over their 

experience on our apps. And we are."

Facebook Fourth Quarter 2019 
Results Conference Call Transcript, 

January 29, 2020.
PX-04726

Prioritizing 
safety

110 45 2020 10 29
Sheryl 

Sandberg
"While we continue to invest in helping businesses, we are equally focused 

on keeping our platforms safe."

Facebook Third Quarter 2020 
Results Conference Call Transcript 

Oct 29, 2020.
PX-04727

Prioritizing 
safety
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111 49 2021 03 25
Mark 

Zuckerberg

MRS. LESKO: . . . "Do you believe that your platform harms children?" Mr. 
ZUCKERBERG. "Congresswoman, I don’t believe so. This is something that 

we study and we care a lot about. Designing products that improve 
people’s well-being is very important to us. And what our products do is 

help people stay connected to people they care about, which I think is one 
of the most fundamental and important human things that we do, whether 

that is for teens or for people who are older than that."

testimony of Mark Zuckerberg 
before the United States House of 
Representatives Subcommittee on 
Communications and Technology 
and Subcommittee on Consumer 

Protection and Commerce on March 
25, 2021.

PX-04034
Prioritizing 

safety

112 58 2021 05 10
Meta 

Spokespers
on

"Any experience we develop must prioritize [people under the age of 13's] 
safety and privacy."

Feiner. More than 40 attorneys 
general ask Facebook to abandon 
plans to build Instagram for kids. 

CNBC. May 10, 2021. 
https://www.cnbc.com/2021/05/10

/attorneys-general-ask-facebook-
to-abandon-instagram-for-kids-

plans.html.

PX-06650
Prioritizing 

safety

113 63 2021 09 21 Meta
"Today we have 40,000 people working on safety and security, and have 
invested more than $13 billion in teams and technology in this area since 

2016."

Our Progress Addressing Challenges 
and Innovating Responsibly. Meta. 

Sep 21, 2021. 
https://about.fb.com/news/2021/09

/our-progress-addressing-
challenges-and-innovating-

responsibly/.

PX-04728
Prioritizing 

safety
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114 78 2021 09 30
Antigone 

Davis

SENATOR KLOBUCHAR: ". . . What do you estimate the life-time value of a 
user is for kids who start using Facebook products before age 13?" Ms. 
DAVIS. "Respectfully, Senator, that is not how we think about  building 
products for our—for young people. We actually are quite focused on 

ensuring that parents have the kinds of supervisory tools that they need. 
That is just—it is just not the way we think about it, certainly not the way I 
and my team think about it." Senator KLOBUCHAR. "Ms. Davis, that may 
be true about your team, but are you saying that Facebook in developing 

products has never considered, and you are under oath, has never 
considered the profit value of developing products when they make their 

decisions of how those products look?" Ms. DAVIS. "Respectfully, Senator, 
we are a business. I am fully, fully aware of that, but what we are thinking 
about is how do we provide the best experience? If we have a very short 

sighted version of just—without focusing on providing a better experience 
for people or a good experience, that is just a terrible business model."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030
Prioritizing 

safety

115 79 2021 09 30
Antigone 

Davis

SENATOR LUJAN. "And my final question, Mr. Chairman. Yes or no, has 
Facebook ever found a change to its platform would potentially inflict harm 
on users, but moved forward because the change would also grow users or 
increase revenue?" Ms. DAVIS. "That has not been my experience at all at 
Facebook. We care deeply about the safety and security of the people on 
our platform. We have invested $12 billion in it. We have thousands and 
thousands of people working on this issue. That is just not how we would 

approach it."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030
Prioritizing 

safety
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116 82 2021 09 30
Antigone 

Davis

"In my current role, I work with internal teams and external stakeholders to 
ensure that Facebook remains a leader in online safety, including issues of 

bullying and combating child exploitation. . . . At Facebook, we take the 
privacy, safety, and well-being of all those who use our platform very 
seriously, especially the youngest people on our services. We work 

tirelessly to put in place the right policies, products, and precautions so 
they have a safe and positive experience. We have dedicated teams 

focused on youth safety and we invest significant resources in protecting 
teens online. . . . We work constantly to improve safety and privacy 

protections for young people."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030
Prioritizing 

safety

117 85 2021 10 04
Lena 

Pietsch
"Protecting our community is more important than maximizing our profits."

2021 10 04 Email from Dani Lever to 
Dani Lever re Missing facts from 

Tonight's 60 minutes segment
PX-03154

Prioritizing 
safety

118 86 2021 10 05
Mark 

Zuckerberg
"At the heart of these accusations is this idea that we prioritize profit over 

safety and well-being. That's just not true."

“I want to share a note I wrote to 
everyone at our company . . .” by 
Mark Zuckerberg on October 5, 

2021.

PX-01397
Prioritizing 

safety

119 89 2021 12 07
Adam 

Mosseri
"At Instagram, we've been working for a long time to keep young people 

safe on the app."

Raising the Standard for Protecting 
Teens and Supporting Parents 

Online published on Instagram’s 
website on December 7, 2021.

PX-04242
Prioritizing 

safety

120 115 2021 10 05
Mark 

Zuckerberg
"The idea that we prioritize profit over safety and well-being" is "[j]ust not 

true."

Mark Zuckerberg Workplace Post, 
"Hey everyone: it's been quite a 

week."
PX-01397

Prioritizing 
safety

121 116 2021 10 05
Mark 

Zuckerberg

"I've spent a lot of time reflecting on the kinds of experiences I want my 
kids and others to have online, and it's very important to me that everything 

we build is safe and good for kids."

Mark Zuckerberg Workplace Post, 
"Hey everyone: it's been quite a 

week."
PX-01397

Prioritizing 
safety
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122 123 0000 00 00 Meta

Meta Code of Conduct titled "Build Responsibly: The Meta Code of 
Conduct... A foundation for keeping people safe and having a positive 

impact." Introduced by Zuckerberg: Meta employees have "a deep 
responsibility to each other, to the communities that we serve and to the 
world"; the code "defines the expectations we have for how we act and 

how we make decisions"; Meta will "build products and programs that have 
a positive impact, keep people safe."

Innovating & Operating Responsibly: 
The Meta Code of Conduct

PX-04743
Prioritizing 

safety

123 132 2021 12 08
Adam 

Mosseri
"[T]here is no area more important than youth safety."

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021), at 8

PX-04015
Prioritizing 

safety

124 144 0000 00 00 Meta

"The Code of Conduct is built on our principles, which are beliefs that we 
hold deeply and represent what we stand for. They help guide how we 

make decisions every day."  "Give people a voice--we build products and 
programs so everyone can use their voice--to tell their stories, to share, to 
connect, to be heard and to change their lives for the better." "Keep people 
safe and protect privacy--we are committed to protecting our communities 

from harm."

Innovating & Operating Responsibly: 
The Meta Code of Conduct

PX-04743
Prioritizing 

safety

125 145 0000 00 00 Meta

Meta's Code of Conduct discusses building responsibly, which 
encompasses "mazimizing the postive impact we have on people and 
society through all that we build." Meta personnel are all expected to 

innovate responsibly by making every effort to "mitigate risks associated 
with everything we build." The Code specifies that Meta employees must 

"[n]avigate ethical considerations and anticipate and mitigate potential 
harms by making decisions based on Meta's mission, values, and 

principles."

Innovating & Operating Responsibly: 
The Meta Code of Conduct

PX-04743
Prioritizing 

safety
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126 146 0000 00 00 Meta

 "Building products responsibly means we . . . [d]esign and build products 
that prioritize safety, privacy, integrity, accessibility, equity, inclusion, and 

dignity, and that include the highest protections for youth, such as age-
appropriate features for youth audiences." It involves proactively 

addressing concerns "early and often" during and after the product 
development process. Meta also commits to "[p]rovide appropriate 
warnings where necessary and articulate instructions for safe and 

responsible use of our products."

Innovating & Operating Responsibly: 
The Meta Code of Conduct

PX-04743
Prioritizing 

safety

127 147 0000 00 00 Meta
"Meta is committed to respecting people's privacy," designing with privacy 

in mind, and ensuring that we continue to safeguard the privacy and 
security of the data we are entrusted with."

Innovating & Operating Responsibly: 
The Meta Code of Conduct

PX-04743
Prioritizing 

safety

128 153 0000 00 00 Meta
Meta claims to have more than 15,000 reviewers around the world 

reviewing potential violations on Facebook and Instagram in more than 80 
languages.

META, DETECTING VIOLATIONS: 
https://transparency.meta.com/enfo

rcement/detecting-violations/. 
TRANSPARENCY CENTER,

PX-04298
Prioritizing 

safety

129 156 2021 12 08
Adam 

Mosseri

"But we also invest, I believe more than anyone else, in keeping people, 
including teens, safe. We will spend around $5 billion this year alone, and 

we have over 40,000 people working on safety and integrity at the 
company."

Protecting Kids Online: Instagram & 
Reforms for Young Users: Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. 5 (Dec. 
8, 2021)

PX-04027
Prioritizing 

safety

130 162 2021 03 25
Mark 

Zuckerberg

. . . we invest billions of dollars in our integrity programs [integrity 
classifiers], including having more than a thousand engineers working on 

this and 35,000 people doing content review across the company.

Disinformation Nation: Social 
Media's Role in Promoting 

Extremism and Misinformation 
Thursday, March 25, 2021 House of 
Representatives, Subcommittee on 
Communications and Technology, 

joint with Subcommittee on 
Consumer Protection and 

Commerece, Committee on Energy 
and Commerce, Washington, D.C.

PX-04034
Prioritizing 

safety
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131 169 2024 01 31
Mark 

Zuckerberg

"We want everyone who uses our services to have safe, positive, and age-
appropriate experiences, and we approach all our work on child safety and 
teen mental health with this in mind. We build comprehensive controls into 

our services, we work with parents, experts, and teens to get their input, 
and we engage with Congress about what else needs to be done."

Big Tech and The Online Child 
Sexual Exploitation Crisis. Hearing 

Before the Committee on the 
Judiciary United States Senate One 

Hundred Eighteenth Congress 
Second Session January 31, 2024 

Serial No. J-118-53

PX-04038
Prioritizing 

safety

132 174 0000 00 00
Adam 

Mosseri

"Supporting peoples' well-being is a priority for us - and giving people ways 
to manage their time in a way that's intentional and meaningful is one way 

we're thinking about that."

Gigarefurb Refurbished Laptop 
News, Instagram Tests New ‘Take a 
Break’ Feature - But it’s just old tool 

repushed, 
https://news.gigarefurb.co.uk/instag
ram-tests-take-a-break-feature-but-

its just-old-tool-re-pushed/

PX-06491
Prioritizing 

safety

133 178 2021 10 05
Mark 

Zuckerberg

"But when it comes to young people's health or well-being, every negative 
experience matters. It is incredibly sad to think of a young person in a 

moment of distress who, instead of being comforted, has their experience 
made worse. We have worked for years on industry-leading efforts to help 

people in these moments and I'm proud of the work we've done. We 
constantly use our research to improve this work further."

Mark Zuckerberg Workplace Post, 
"Hey everyone: it's been quite a 

week."
PX-01397

Prioritizing 
safety

134 179 2019 02 07
Adam 

Mosseri
"At Instagram, nothing is more important to us than the safety of people in 

the community."

Mosseri A. Changes We're Making to 
Do More to Support and Protect the 

Most Vulnerable People who Use 
Instagram. Instagram. 2019 Feb. 07

PX-04241
Prioritizing 

safety
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135 80 2021 09 30
Antigone 

Davis

SENATOR BLACKBURN. "OK, well, how are you restricting access to data 
internally? Have your policies changed since The Wall Street Journal 

articles?" MS. DAVIS. "Senator, not that I am aware of, certainly."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030
Restricting 

research

136 117 2021 10 05
Mark 

Zuckerberg

"Many of the claims [from Haugen's testimony] don't make any sense. If we 
wanted to ignore research, why would we create an industry-leading 

research program to understand these important issues in the first place?"

Mark Zuckerberg Workplace Post, 
"Hey everyone: it's been quite a 

week."
PX-01397

Restricting 
research

137 118 2021 10 05
Mark 

Zuckerberg

"If we wanted to hide our results, why would we have established an 
industry-leading standard for transparency and reporting on what we're 

doing?"

Mark Zuckerberg Workplace Post, 
"Hey everyone: it's been quite a 

week."
PX-01397

Restricting 
research

138 119 2021 10 05
Mark 

Zuckerberg
"We constantly use our research to improve this work [on young people's 

health or well-being] further."

Mark Zuckerberg Workplace Post, 
"Hey everyone: it's been quite a 

week."
PX-01397

Restricting 
research

139 129 2017 12 15

Moira Burke 
(Meta 

Research 
Scientist)

"We know that people are concerned about how technology affects our 
attention spans and relationships, as well as how it affects children in the 

long run. We agree these are critically important questions, and we all have 
a lot more to learn."

Meta public blog, "Hard Questions: 
Is Spending Time on Social Media 

Bad for Us?" (Dec. 2017)
PX-01851

Restricting 
research

140 135 2021 09 30
Antigone 

Davis
"I don't know that I'll be able to give you exact dates, but what I can tell you 

is that this research has fueled numerous product changes."

Protecting Kids Online: Facebook, 
Instagram, & Mental Health Harm, 

Hearing Before the Senate 
Subcomm. on Consumer Prot., 

Product Safety & Data Sec. of the 
Comm. on Com., Sci. & Transp., 

117th Cong. (Sept. 30, 2021) at 21

PX-03030
Restricting 

research
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141 136 2021 12 08
Adam 

Mosseri
"We use research to not only change our policies, but to change our 

product on a regular basis."

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021)

PX-04015
Restricting 

research

142 9 2024 09 17 Meta

"Teens will automatically be placed into the most restrictive setting of our 
sensitive content control, which limits the type of sensitive content (such 
as content that shows people fighting or promotes cosmetic procedures) 

teens see in places like Explore and Reels."

Introducing Instagram Teen 
Accounts: Built-In Protections for 
Teens, Peace of Mind for Parents.

PX-04336 Safety tools

143 13 2021 03 17 Meta
"To protect teens from unwanted contact, we restrict people over 19 years 

old from sending private messages to teens who don't follow them."

Meta, Continuing to Make Instagram 
Safer for the Youngest Members of 

Our Community (Mar. 17, 2021)
PX-04329 Safety tools

144 14 2021 07 27
Pavni 

Diwanji

"Artificial intelligence is the cornerstone of the approach we're taking. 
We've developed technology that allows us to estimate people's ages, like 

if someone is below or above 18. We train the technology using multiple 
signals. We look at things like people wishing you a happy birthday and the 
age written in those messages, for example, "Happy 21st Bday!" or "Happy 
Quinceañera." We also look at the age you shared with us on Facebook and 

apply it to our other apps where you have linked your accounts and vice 
versa – so if you share your birthday with us on Facebook, we'll use the 

same for your linked account on Instagram."

Pavni Diwanji, 
How Do We Know Someone Is Old E

nough to Use Our Apps?, Meta 
Newsroom (July 27, 2021) 

https://about.fb.com/news/2021/07
/age-verification/

PX-04697 Safety tools

145 17 2018 04 11
Mark 

Zuckerberg

"Congressman, we have a number of measures in place to protect minors 
specifically. We make it so that adults can't contact minors who they aren't 

already friends with. We make it so that certain content that may be 
inappropriate for minors we don't show."

Hearing before the Committee on 
Energy and Commerce House of 
Representatives. April 11, 2018 

PX-04051 Safety tools
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146 21 2021 09 30
Antigone 

Davis

"In addition to our work on moving teenagers towards private accounts, we 
have taken additional steps to protect their safety. Earlier this year, we 
changed Instagram's direct messaging feature to prevent adults from 

sending messages to people under 18 who don't follow them."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate. 

PX-03030 Safety tools

147 25 2024 09 17 Meta
"Teens will be placed in the strictest messaging settings, so they can only 

be messaged by people they follow or are already connected to."

Instagram (2024) Introducing 
Instagram Teen Accounts: Built-In 

Protections for Teens, Peace of 
Mind for Parents

PX-04336 Safety tools

148 26 2024 09 17 Meta

Introducing Instagram Teen Accounts: Built-In Protections for Teens, Peace 
of Mind for Parents: "We're introducing Instagram Teen Accounts to 

automatically place teens in built-in protections and reassure parents that 
teens are having safe experiences. Teen Accounts will limit who can 

contact teens and the content they see and help ensure their time is well 
spent."

Instagram (2024) Introducing 
Instagram Teen Accounts: Built-In 

Protections for Teens, Peace of 
Mind for Parents

PX-04336 Safety tools

149 69 2021 09 30
Antigone 

Davis
“We have put in place multiple protections to create safe and age-

appropriate experiences for people between the ages of 13 and 17.”

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030 Safety tools

150 87 2021 11 05
Pratiti 

Raychoudhu
ry

"We've built tools and controls to help people manage when and how they 
use our services. Furthermore, we have a dedicated team working across 

our platforms to better understand these issues and ensure people are 
using our apps in ways that are meaningful to them."

The WSJ Report Ignores Our 
Approach to Well-Being Research 

published on Meta’s website on 
November 5, 2021.

PX-04244 Safety tools
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151 90 2021 12 07
Adam 

Mosseri
"We're launching 'Take a Break' to empower people to make informed 

decisions about how they're spending their time."

Raising the Standard for Protecting 
Teens and Supporting Parents 

Online published on Instagram’s 
website on December 7, 2021.

PX-04242 Safety tools

152 93 2021 12 08
Adam 

Mosseri

"I am especially focused on the safety of the youngest people who use our 
services. This work includes keeping underage users off our platform, 
designing age-appropriate  experiences for people ages 13 to 18, and 

building parental controls."

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021)

PX-04015 Safety tools

153 96 2023 01 09
Antigone 

Davis

"We haven't waited for regulation to continue making progress on our apps. 
Over the past several years, we've taken significant steps, including: . . . 

Using age verification technology to help teens have age-appropriate 
experiences. . . . Removing more content that violates our policies and 

making potentially sensitive content more difficult to find. . . . Offering tools 
for teens to spend more meaningful time online."

How Meta Is Working to Provide 
Safe, Age-Appropriate Experiences 

for Teens published on Meta’s 
website on January 9, 2023.

PX-04344 Safety tools

154 97 2023 06 27 Meta

"We want teens to feel good about the time they spend on our apps, which 
is why we've built features like Take a Break on Instagram. Soon, teens will 

also see a notification when they've spent 20 minutes on Facebook, 
prompting them to take time away from the app and set daily time limits. 
We're also exploring a new nudge on Instagram that suggests teens close 

the app if they are scrolling Reels at night."

Giving Teens and Parents More 
Ways to Manage Their Time on Our 

Apps. Meta. Jun 27, 2023. 
https://about.fb.com/news/2023/06

/parental-supervision-and-teen-
time-management-on-metas-apps/.

PX-04738 Safety tools

155 99 2023 06 27 Meta

"Sleep is important, particularly for young people, so we're launching new 
nighttime nudges that will show up when teens have spent more than 10 

minutes in places like Reels or Direct Messages late at night. They'll remind 
teens that it's late, and encourage them to close the app."

Giving Teens and Parents More 
Ways to Manage Their Time on Our 

Apps. Meta. Jun 27, 2023. 
https://about.fb.com/news/2023/06

/parental-supervision-and-teen-
time-management-on-metas-apps/.

PX-04738 Safety tools
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156 100 2024 01 25 Meta

"We want teens to have a safe, age-appropriate experiences on our apps. 
We've developed more than 30 tools and features to help support teens 

and their parents, and we've spent over a decade developing policies and 
technology to address content and behavior that breaks our rules."

Introducing Stricter Message Setting
s for Teens on Instagram and Facebo

ok. Meta. Jan 25, 2024. 
https://about.fb.com/news/2024/01

/introducing-stricter-message-
settings-for-teens-on-instagram-

and-facebook/.

PX-04739 Safety tools

157 103 2024 09 17 Meta

"We developed Teen Accounts with parents and teens in mind. The new 
Teen Account protections are designed to address parents' biggest 

concerns, including who their teens are talking to online, the content 
they're seeing and whether their time is being well spent."

Introducing Instagram Teen 
Accounts: Built-In Protections for 
Teens, Peace of Mind for Parents 
published on Meta’s website on 

September 17, 2024.

PX-04336 Safety tools

158 104 2024 09 17
Adam 

Mosseri

"[Teen Accounts are] an automatic set of protections for teens that try to 
proactively address the top concerns that we've heard from parents about 

teens online."

Kindelan. Instagram introduces 
mandatory 'Teen Accounts' with 
built-in limits, parental controls. 

ABC News. Sep 17, 2024. 
https://abcnews.com/GMA/Family/i

nstagram-introduces-teen-
accounts/story?id=113734038.

PX-06640 Safety tools

159 133 2018 08 01 Meta

Announcing "new tools to help people manage their time on Facebook and 
Instagram," Meta stated it "ha[s] a responsibility to help people understand 
how much time they spend on [Meta] platforms so they can better manage 
their experience," and that it hoped "these tools give people more control 
over the time they spend on our platforms and also foster conversations 

between parents and teens about the online habits that are right for them."

Meta Newsroom, "New Tools to 
Manage Your Time on Facebook and 

Instagram" (Aug. 1, 2018), 
about.fb.com/news/2018/08/manag

e-your-time/

PX-04218 Safety tools

160 139 2021 12 08
Adam 

Mosseri
"We've put in place multiple protections to create safe and age-

appropriate experiences for people between the ages of 13 and 18."

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021) at 2

PX-04015 Safety tools
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161 180 2018 08 01

Ameet 
Ranadive, 

David 
Ginsberg

"We want the time people spend on Facebook and Instagram to be 
intentional, positive, and inspiring. Our hope is that these tools give people 

more control over the time they spend on our platforms and also foster 
conversation between parents and teens about the online habits that are 

right for them."

Meta (2018) New Tools to Manage 
Your Time on Facebook and 

Instagram
PX-04218 Safety tools

162 181 2025 06 11
Instagram 

Press 
Release

"Teen accounts will limit who can contact teens and the content they see, 
and help ensure their time is well spent." "Teens will also get access to a 
new feature, made just for them, that lets them select topics they want to 
see more of in Explore and their recommendations so they can focus on 

the fun positive content they love." "Teens will automatically be placed into 
the most restrictive setting of our sensitive content control, which limits 

the type of sensitive content (such as content that shows people fighting or 
promotes cosmetic procedures) teens see in places like Explore and 

Reels." "We'll also automatically turn on the most restrictive version of our 
anti-bullying feature, Hidden Words, so that offensive words and phrases 

will be filtered out of teens' comments and DM requests." "Updates 
include ways to: Get insights into who their teens are chatting with." "See 
topics your teen is looking at: Parents can view the age-appropriate topics 

their teen has chosen to see content from, based on their interests."

Instagram (2024) Introducing 
Instagram Teen Accounts: Built-In 

Protections for Teens, Peace of 
Mind for Parents - updated June 11, 

2025, updated April 10, 2025

PX-04337 Safety tools

163 181B 2025 06 11
Instagram 

Press 
Release

 "Teens may lie about their age and that's why we're requiring them to verify 
their age in more places." "We recognize parents are concerned that their 
teens might see mature or inappropriate content online, which is why we 
have stricter rules around the kinds of content teens see on our apps. We 
remove content that breaks our rules and avoid recommending potentially 

sensitive content - such as sexually suggestive content or content 
discussing suicide or self-harm, also as part of Meta's sextortion 

prevention efforts. With Instagram Teen Accounts, teens will be placed into 
the strictest settings of our sensitive content control, so they're even less 
likely to be recommended sensitive content, and in many cases we hide 
this conetnt altogether from teens, even if it's shared by someone they 

follow." 

Instagram (2024) Introducing 
Instagram Teen Accounts: Built-In 

Protections for Teens, Peace of 
Mind for Parents - updated June 11, 

2025, updated April 10, 2025

PX-04337 Safety tools
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164 182 2025 04 08
Meta Press 

Release

"Teen Accounts have built-in protections that limit who can contact teens 
and the content they see." ""These are major updates that have 

fundamentally changed the experience for teens on Instagram." "Instagram 
Teen Accounts have been well-received, with 97% of teens aged 13-15 
keeping their default restrictions on, and 94% of US parents saying Teen 

Accounts would be helpful." 

Meta (2025) We're Introducing New 
Bulit-In Restrictions for Instagram 
Teen Accounts, and Expanding to 

Facebook and Messenger

PX-04231 Safety tools

165 183 2021 03 17 Meta

"To protect teens from unwanted contact from adults, we're introducing a 
new feature that prevents adults from sending messages to people under 
18 who don't follow them. For example, when an adult tries to message a 
teen who doesn't follow them, they receive a notification that DM'ing isn't 

an option."

Continuing to Make Instagram Safer 
for the Youngest Members of Our 

Community published on 
Instagram’s website on March 17, 

2021.

PX-04329 Safety tools

166 186 2022 07 06 Meta

"The Sensitive Content Control has only two options for teens: 'Standard' 
and 'Less.' New teens on Instagram under 16 years old will be defaulted 

into the 'Less' state. . . . This will make it more difficult for young people to 
come across potentially sensitive content or accounts in Search, Explore, 

Hashtag Pages, Reels, Feed Recommendations, and Suggested Accounts."

Updates to the Sensitive Content 
Control. Instagram. Jun 6, 2022. 

https://about.instagram.com/blog/a
nnouncements/updates-to-the-

sensitive-content-control.

PX-04732 Safety tools

167 1 2020 05 04 Meta

"We remove any content that encourages suicide, self-injury or eating 
disorders, including fictional content such as memes or illustrations, and 

any self-injury content which is graphic, regardless of context. We remove 
content that contains instructions for extreme weight loss behaviour."

Meta, Suicide, Self-Injury, and Eating 
Disorders, 

https://transparency.meta.com/poli
cies/community-standards/suicide-

self-injury/

PX-04225
Suicide, Self-
harm, eating 

disorders

168 2 2019 02 07
Adam 

Mosseri

"We will not allow any graphic images of self-harm, such as cutting on 
Instagram – even if it would previously have been allowed as admission. 
We have never allowed posts that promote or encourage suicide or self 
harm, and will continue to remove it when reported. 2 We will not show 

non-graphic, self-harm related content – such as healed scars – in search, 
hashtags and the explore tab, and we won't be recommending it."

Webpage titled "Changes We're 
Making to do more to Support and 

Protect the Most Vulnerable People 
who Use Instagram" by Adam 

Mosseri.

PX-04241
Suicide, Self-
harm, eating 

disorders
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169 3 2019 10 27
Adam 

Mosseri
Instagram doesn't "allow people to share content that encourages or 

promotes self-harm or suicide. We have never permitted that."

Adam Mosseri, Taking More Steps 
To Keep The People Who Use 

Instagram Safe , Instagram (Oct. 27, 
2019), 

https://about.instagram.com/blog/a
nnouncements/more-steps-to-

keep-instagram-users-safe

PX-04307
Suicide, Self-
harm, eating 

disorders

170 5 2021 09 30
Antigone 

Davis

"[W]e do not direct people towards content that promotes eating 
disorders. That actually violates our policies, and we remove that content 
when we become aware of it. We actually use AI to find content like that 

and to remove it."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate. 

PX-03030
Suicide, Self-
harm, eating 

disorders

171 6 2021 12 08
Adam 

Mosseri

"We don't allow people to post graphic suicide and self-harm content, 
content that depicts methods or materials involved in suicide and self-

harm (even if it's not graphic), or fictional content that promotes or 
encourages suicide or self-harm."

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021)

PX-04027
Suicide, Self-
harm, eating 

disorders

172 7 2021 12 08
Adam 

Mosseri

"[W]e don't allow content that promotes or encourages eating disorders on 
our platforms. We use technology and reports from our community to find 

and remove this content[.]"

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021)

PX-04027
Suicide, Self-
harm, eating 

disorders

173 8 2024 01 31
Mark 

Zuckerberg

"In addition to these teen-specific protections, we hide results for 
searches for terms related to suicide, self-harm, and eating disorders, 

instead offering access to expert resources for everyone on Instagram."

Hearing Before the United States 
Senate Committee on the Judiciary, 
Testimony of Mark Zuckerberg (Jan. 

31, 2024)

PX-04019 
Suicide, Self-
harm, eating 

disorders
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174 16 2020 05 04 Meta

"While we do not allow people to intentionally or unintentionally celebrate 
or promote suicide, self-injury or eating disorders, we do allow people to 
discuss these topics because we want our services to be a space where 
people can share their experiences, raise awareness about these issues, 
and seek support from one another. We may also limit the ability to view 

this content to adults aged 18 and older."

Meta, Suicide, Self-Injury, and Eating 
Disorders, 

https://transparency.meta.com/poli
cies/community-standards/suicide-

self-injury/

PX-04225
Suicide, Self-
harm, eating 

disorders

176 102 2024 09 12
Antigone 

Davis

"Between April and June this years, we took action on over 12 million 
pieces of suicide and self-harm content on Facebook and Instagram. While 
we allow people to discuss their experienes with suicide and self-harm -- 

as long as it's not graphic or promotional -- this year we've taken important 
steps to make this content harder to find in Search and to hide it 

completely from teens, even if it's shared by someone they follow."

Davis. Preventing Suicide and Self-
Harm Content Spreading Online. 

Meta. Sep 12, 2024. 
https://about.fb.com/news/2024/09
/preventing-suicide-and-self-harm-

content-spreading-online/.

PX-04740
Suicide, Self-
harm, eating 

disorders

177 125 2021 12 08
Adam 

Mosseri
"We don't recommend any eating disorder-related content to people of any 

age."

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021), at 17

PX-04015
Suicide, Self-
harm, eating 

disorders

178 12 2017 12 29 Meta "You must be at least 13 years old."
Terms of Use | Instagram Help 

Center
PX-02051 Under 13

179 15 2021 12 08
Adam 

Mosseri
"Instagram is built for people 13 and older. If a child is under the age of 13, 

they are not permitted on Instagram." 

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021)

PX-04015 Under 13
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180 23 2021 12 08
Adam 

Mosseri

"As Head of Instagram, I am especially focused on the safety of the 
youngest people who use our services. This work includes keeping 

underage users off our platform." 

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021)

PX-04015 Under 13

181 34 2018 07 17
Monika 
Bickert

"We do not allow people under 13 to have a Facebook account."

Bickert. Working to Keep Facebook 
Safe. Meta. Jul 17, 2018. 

https://about.fb.com/news/2018/07
/working-to-keep-facebook-safe/.

PX-04735 Under 13

182 48 2021 03 17 Meta
"We know that young people can lie about their date of birth.  We want to 

do more to stop this from happening."

Instagram (2021) Continuing to 
Make Instagram Safer for the 

Youngest Members of Our 
Community

PX-04329 Under 13

183 55 2021 03 25
Mark 

Zuckerberg
"If we detect that someone might be under the age of 13, even if they lied, 

we kick them off."

testimony of Mark Zuckerberg 
before the United States House of 
Representatives Subcommittee on 
Communications and Technology 
and Subcommittee on Consumer 

Protection and Commerce on March 
25, 2021.

PX-04034 Under 13

184 61 2021 07 27
Pavni 

Diwanji

"This technology is also the basis of important changes we're making to 
keep young people safe. . . . We're also building similar technology to find 

and remove accounts belonging to people under the age of 13."

How Do We Know Someone Is Old 
Enough to Use Our Apps? published 
on Meta’s website on July 27, 2021

PX-04697 Under 13

185 62 2021 07 27
Pavni 

Diwanji

"We're also looking at ways we can reduce the incentive for people under 
the age of 13 to lie about their age. The reality is that they're already online, 
and with no foolproof way to stop people from misrepresenting their age, 
we want to build experiences designed specifically for them, managed by 

parents and guardians."

How Do We Know Someone Is Old 
Enough to Use Our Apps? published 
on Meta’s website on July 27, 2021

PX-04697 Under 13
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186 67 2021 09 28
Adam 

Mosseri
"If kids are under 13, they're not allowed on Instagram and they should not 

be using our service.”

Wells. Facebook's Effort to Attract 
Preteens Goes Beyond Instagram 
Kids, Document Show. The Wall 

Street Journal. Sep 28, 2021. 
https://www.wsj.com/tech/faceboo

k-instagram-kids-tweens-attract-
11632849667.

PX-06651 Under 13

187 68 2021 09 28
Adam 

Mosseri

"Like all technology companies, of course, we want to appeal to the next 
generation, but that’s entirely different from the false assertion that we 

knowingly attempt to recruit people who aren’t old enough to use our apps.”

Wells. Facebook's Effort to Attract 
Preteens Goes Beyond Instagram 
Kids, Document Show. The Wall 

Street Journal. Sep 28, 2021. 
https://www.wsj.com/tech/faceboo

k-instagram-kids-tweens-attract-
11632849667.

PX-06651 Under 13

188 73 2021 09 30
Antigone 

Davis

MS. DAVIS: "Senator, children under the age of 13 are not allowed on 
Instagram or Facebook. . . . SENATOR LUJAN: . . . "Does Facebook or 

Instagram collect personally identifiable information specific to individual 
children under the age of 13 wthout the consent of those parents or 

guardians. If the answer's no, that's sufficient." MS. DAVIS: "Senator, it 
would be my understandng that we don't since we don't allow them on our 

apps."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030 Under 13
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189 74 2021 09 30
Antigone 

Davis
"We also allow people to report underage accounts, even if you are not on 

Facebook, and we will remove them."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030 Under 13

190 75 2021 09 30
Antigone 

Davis

 “If we see someone trying to, repeatedly, change the [birth] date to get 
past that [age screen], we actually will restrict their ability to access the 

app.”

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030 Under 13

191 76 2021 09 30
Antigone 

Davis
"We do not market to 8 to 12 year olds because they are not on Instagram."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030 Under 13
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192 77 2021 09 30
Antigone 

Davis

SENATOR BLACKBURN: "Ok, but you were going to apply [monthly active 
people] to children under 13. So, therefore, you were trying to quantify the 

number of children that were under 13 years of age that were using your 
site. Correct?" MS. DAVIS: "Respectfully, that doesn't sound accurate to 

me."

Protecting Kids Online: Facebook, 
Instagram, and Mental Health Harm 
Hearing before the Subcommittee 
on Consumer Protection, Product 

Safety, and Data Security of the 
Committee on Commerce, Science, 

and Transportation United States 
Senate One Hundred Seventeenth 
Congress First Session September 
30, 2021 - Witness: Antigone Davis

PX-03030 Under 13

193 92 2021 12 08
Adam 

Mosseri

"We're building new technology to proactively find and remove accounts 
belonging to those under 13 and to identify those people who may be under 
the age of 13. . . . We train our technology to identify if people are above or 

below 18 using multiple signals. We look at things like wishing people a 
happy birthday and the age written in those messages."

Protecting Kids Online: Instagram & 
Reforms for Young Users, Hearing 
Before the Senate Subcomm. on 

Consumer Prot., Product Safety & 
Data Sec. of the Comm. on Com., 

Sci. & Transp., 117th Cong. (Dec. 8, 
2021)

PX-04015 Under 13

194 113 2026 06 11 Meta
"We will delete the account if we can’t verify the account is managed by 

someone over 13 years old.”

Report an Instagram user under the 
minimum age. Instagram Help 

Center. Jun 11, 2026. 
https://help.instagram.com/517920

941588885.

PX-04730 Under 13

195 120 2024 01 31
Mark 

Zuckerberg

"We don't allow people under the age of 13 on our service. So if we find 
anyone who's under the age of 13, we remove them from our service... 

we're not going to be able to count how many people there are because, 
fundamentally, if we identify that someone is underage, we've removed 

them from the service."

Big Tech and The Online Child 
Sexual Exploitation Crisis. Hearing 

Before the Committee on the 
Judiciary United States Senate One 

Hundred Eighteenth Congress 
Second Session January 31, 2024 

Serial No. J-118-53
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196 121 2021 03 25
Mark 

Zuckerberg

Rep. Castor: "Oh, are you saying that there are no kids on Instagram under 
the age of 13 right now?" Mr. Zuckerberg: "Congresswoman, children under 

the age of 13 are not allowed on Instagram."

Disinformation Nation: Social 
Media's Role in Promoting 

Extremism and Misinformation 
Thursday, March 25, 2021 House of 
Representatives, Subcommittee on 
Communications and Technology, 

joint with Subcommittee on 
Consumer Protection and 

Commerece, Committee on Energy 
and Commerce, Washington, D.C.

PX-04034 Under 13
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