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EXECUTIVE SUMM 
"Well-being" is not in the teen lexicono However, teens who use Instagram at least 
monthly repo£ being generally satisfied with their lives. 
o %ens don’t use the phrase "well-being" and confuse it with wellness and mindfulness. 

In general, teens report being satisfied with their lives and various dimensions of well-being, specifically social 
dimensions, although they struggle to find balance in their busy lives and often feel stress or tired. 

Positive experiences happen more frequently and contribute more to overall well-being than negative 
experiences. 

Strong predictors of well-being include satisfaction with social connections (friends, family, classmates), 
pedormance in school and extracurriculars, and physical health (energy levels, eating habits, overall health 
and fitness). 
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EXECUTIVE SUMM 
Teen-age Instagram users repo£ experiencing benefits of social media more often 
than drawbacks. The top benefit is connecting with friends, while the largest 
drawback is the pressure to look pedect. 
o Most teens feel social media in general has had a positive impact on their lives~ specifically their relationship 

with their friends and their overall social lives, 

The most commonly expressed benefits of social media are connecting with friends and something to do 
during downtime, 

Negative experiences on social media happen less often than positive experiences; the most common are the 
pressure to look pedect and feeling that they spend too much time online. 
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EXECUTIVE SUMM 
The positive and negative effects of Instagram on teens’ well-being are 
interconnected, 

Inspiration, connection, and ente£ainment are heavily associated with Instagram. However, they can 
simultaneously contribute to and detract from teens’ overall well-being. 

Feed, Profile, and Direct are common sudaces to encountering negative experiences on Instagram. 

Although awareness of safety features is not uniformly high, teens repo£ using self-remediation tools when 
they run into problems. 
o Specifically, teens block individuals from following them or commenting on posts, make their accounts 

private, and delete content (comments or posts). 
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EXECUTIVE SUMM 
Teens are receptive to communication about well-being from Instagram, but 
communications need to center on the connection with friends to resonate. 

-Feens see Instagram as uniquely posed to address overall well-being, since community standards are higher 
than other platforms. Communication should be realistic without overstating Instagram’s role in promoting 
overall well-being. 

"~nstagram he~ps me fee~ good by connecting me to my friends" was the strongest pedorming 
positioning territory in all markets, followed by "~nstagram he~ps me fee~ good by connecting me with 
people who support me", 

Since teens don’t use the phrase "well-being", language should describe the mindset of feeling positive, 
happy, and fulfilled. 
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U B[IECTIVES 

Instagram seeks to be the kindest~ safest, and most suppo£ive platform for teens and 
the people that care about them. 

To inform outreach teams on how we might communicate to teens about well-being 
issues that affect them, we conducted market research to... 

o understand what well-being means to teens and how social media fits into it 

o identify what needs to be communicated by Instagram to help convey our commitment to teens’ 
overall well-being 
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Focus Groups 
We spot<: to 48 ~’~’~ .... 341 ..... ~:~ ~s ages i S t~e US ~:~ ~d Fa ~ce 

We held 4 bhour workshops with 3 friend pairs in 
Philadelphia, PA, US, and Paris, France 

How did we select participants? 

Participants were recruited through a regionally representative 
third paw panel 

Respondent Qualifications: 

o In school full time 

o Mix of Androd or Phone smartphone device owners 

o Using social media on smartphones 

o Using Instagram multiple times a. week 

Online Suwey 
,~,,~ tee~ aae Ic,o18 ~ t~e US LK 

Online survey, with respondents sourced through nationally 
representative online panels 

N 

1000 

1000 

1000 

1000 

1002 

How did we select participants? 

Respondents were recruited through an online, nationally 
representative panel 

* All had at least one social media account 
* All had I:o have used t~st:agram in t:he past mont:h 
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ELL-BEI T FTE C 

The Ierrn "weIFbeing"" is neither weIFdefined nor welF 
understood. 

o Word fo~" adults, not teens 

o Associated with yoga, mediation, and physical wellness 

o Associated with personal hygiene or personal appearance 

Rather, teens talk about feeling good, happy, positive, and 
fulfilled. 

o Positive relationships with friends and family 

o Doing well in school and achieving goals 

o Having time to unwind, relax, and pursue passions 
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TEENAGE MU8 S E 8ATISFI T THEI LIVES 

100% 

85% 82% 

Overall life satisfaction 
Arnong leen IG MAP 

79% 86% 74% -rbp-2 box 
Bottom-2 box 

75!6 

5O% 

25% 

Q 1 : In gene al, how sat sfied are you with your life today’> 

:~ase: Morfl:hly Instagram users 

US: n= 1,000 GB: n=: 1000; DE: i1:=:~ 1000; FR: n=: 1,000: JP: -=:1,002 
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AC    TEE: 8, WELL- El !:; 18 EL      EL S 8E F 
BEL 1::11 I:I, AOC PLI8 ENTS, SELF- ESSI , I EP 
At the sa~ne time~ ~elationship d~ansa~ the p~essu~e to succeed and fea~~ of iudgment de ~ct f~om wellobeing 
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ELL- El 811 S P SITIVE8 ECTI 8 ERS, ESPECIALLY 
ILY FfilE S 

the U?( soo~a med~a s not a s~gn flea@: d~ve~~ of we~ ~bek~9 k~ Japan,~ phys~oa~ hea£B socounts for a t:h~d of ove~x:@ weB, bek~g 

Dr~vers of Well-be~ng 
Among l~er~ IG MAP 

44% 46% 46% 38% 31% Cor~nectiors with olhers 

17% 28% 23% 20% 33% Physical health 
100% 

75% 

0% 

My ove~a I health and ltness 
~ Myeatng habts 

~ My energy }eve}s theughout tho day 

My e£racurr cular activities 
~ My performance a: schoo 

}~}~} My so@a} nedia He and expe~ ences 

~ My ov@a I bvel of confidence 

My social ire 

~ My relalic nship with cassmates 
~ My ~elationship with friends 

~ My ~ebtionship with faro IS, 

F::/egression of QS ; In general, how sa[isfed are pu with your life loday? wth Q2, How satisfied a~e you wit each of the I~) lowing a~eas of your Ire? (not all Q2 attributes sigrlificant to the regression in each country) 

US RA2:~::0,445; GB R~2,=0,466; D!~: Ri’2 = 0,444 FR RA2 :~:: 0,393; JR RA2 = 0,423 
Base: Monthly ~nstagrarn users 13 

US: n= 1,000 GB: n= 1000; DE: n= 1000; FR: n:::: 1,000; JP: "::::1 ~002 
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OST AVE U 
SEE 

FC 
ELP 

P~ NEBATIVITY, UT M 

Control what they can 

Ignore and move on 

For a few, confrontation 

Support sysLems such as friends, Family, and trusted adults 
are often effective 

But deciding when and who can be tough~ which leave 
teens feeling isolated 

For each situation, criteria for choosing who to talk to 
corr~es down to .... 

Trust 

UndeFstanding 

Experience 
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T LIFE 

sharing casual moments with close friends l::hrx:}ughout: the day 

.... ~,,~i~, scrolling Feed and Explore, watching Stories, and sharing noteworthy 
moments via Stories and Feed 

-~i~ following top Creators, and exploring interests/passions 

o A few using to follow news, and to keep in touch with family 

Reports spending more than 1 hour on social 
media daily 

Among Then IG MAP 

84% 

78% 

67% 
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8 
TWITTER 

Almost sll teens in Japan use Line at least monthly 

E ALSO POPU 

Irlstag~ai n 100% 

You[ube 98% 

snapchat 86% 

Facebook 75% 

Messenger 72% 

R, vitter 59% 

WhatsApp 30% 

l~k~0k" 29% 

Line r]ot asked 

00% 

~99% 

~89% 

~83% 

not asked 

Daily use of social media 
Amor~g Then IG MAP 

.100% 

74% 

64 % 

not asked 

not asked 

~82% 

~34% 

not asked 

not asked not asked 

Snow not asked not asked not asked 

APP8 

100% 

97% 

90% 

~84% 

~80% 

not asked 

~73% 

~38% 

not asked 

not asked 

FO TEE 

100% 

97% 

~22% 

~54% 

not asked 

84% 

~15% 

~50% 

98% 

~49% 

$4, How often do you use each of Ihe Io lowing apps? 
US; n=1,000 GB: n=l 000; DE: n=,1000; F:q: n=1,000; ,JR: r=1,002 

Base Monthly Instagram users 

~li~[bk asked as " {~c ’, ’,}:, in GB, DE, and FR 
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BE 
ERE~S 

EFJTS EVE TIME 
8 81AL ME 

LE 
AD TE OOY T ESE 

*Soc rce: T~ens Social Media & lechnology 2018 from Pew Research Center 
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P 
F 

PAOT 
TEE 

T 
I 

LIVES 
ELIEVE 800 

100% 

75!4 

5O% 

25% 

Impact of social media 
Among ]@er/IG MAP 

85% 82% 79% 86% 74% 

0 }8 

QS: Oreall, how has social me@a impacted your life? 

%ase: Mc)nl:hly Instagram users 

US: n=: 1,000 GB: n=: 1000; DE: n:=:~ 1000; FR: n=: 1,000; JP: -=:1,002 
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Very Negalive 

Sor’~ ewhat Negat ve 
No mpact 

Sorr ewhat Positive 
Very Positive 
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8ATISFACTI     8 CIALNED IMPACTi8 18    8 8 LIFEA 
FIELATI iP T I S CLASSMATE8 

teens a,~e satisfied w~h ~he~~ fam~s~ ~e~a~onsh~s and ~he~~ fi~nes% ~hey don~ ~h~nk ~b~s~ soc~a~ med~a has had a 
positive effect 

Q2, How sal:i,sfied are you wth eac of l:he folk:)w r/~3 areas of your Ire? Q6, How has sooial rnedi8 impaclecJ each of the followng 8 rea,s of yo/.r Ire? 

Data we g~ted to overa I distribution of co. ntries n teen mont~ly users. 
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E F 
EXPERI 

THE 
CE 

88 
T 

CIAL 
ESE 

MEDIA 
ET I 

FR N 
F~EQUE 

El 

*SoL rce: [~ens Social Media & 1ethnology 2([}18 from Pew Research Center 
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P SITIVE CE8 S C IA CCU    EFREQU TLYT 
NE!::IATI E 
Howeve(~ mo~’e than a third say they feel the p~essu~°e to look pe~ffect or wo~y that they spe~sd too much time o~s sociaI media 

Any positive 

Connecting with my friends 

Giving something to do during rny downtime 

Keepin~ my friends ~@-to date with what I do / thnk 

Shadr~g my best moments 

Expressing myself 

Feeling comfortable sharing 

Feeling closer to the thin{is care about 

Frequency of ~perbnces on Socia.I Media 
% Ollen ~ vet}’ Often Among leer~ IG MAP 

Any negative 

Feelir~g li<e i have to look perfect 

Feeling like I waste too much time on social media 

Seeing my friends or followers argue too much 

Seeing to() much inapprx)pdate content 

Being contacted by sl.rangers 

Worrying about how my posts or photos w[~ be used 

Feelin9 I~ke I’m mbsing out on rea~ ilk} 

~57% ~61% ~64% ~60% ~52% 

~31% ~34% ~25% ~29% ~ 15% 

~25% ~31% ~33% ~27% ~37% 

~21% ~22% ~ 17% ~18% ~ 13% 

~ 19% ~22% ~23% ~27% ~ 14% 

~19% ~18% ~26% ~20% ~13% 
~ 19% ~23% ~23% ~28% ~22% 

~ 19% ~22% ~ 22% ~20% ~18% 

Q 11 I low often nave you experienced each of the followi"g on social media? 

::~ase Merrl:hly Instagram users 

US: n= 1,000 GB: n= 1000; DE: n=~ 1000; FR: n:::: 1,000; JP: ~ ::::1,002 
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THE BE EFIT8 
EQATIVE E8 

F 808 IA A 
I STA8 

Frequency of Experiences on Social Media 
App with high % Often + Ve,y ()~ten Among Tben IG MAP 

Feeling like I waste too much time on social media 

I eoling like I’rn missing} oc.t on ,eal life 

SOOIN{~ tOO much b~app oprsto contont 

Worrying shout how m7 posts or [hobs will be used 

I:}ein9 contacted by str~t~r~ge<s 

Seolng my frionds or foilowors ar{~tJo too much 

Q12/19. I lave you ever experienced any of the following while using [pipe: ADPI? 

Base size raids depend n!l on app assigned 

"lik Ok asked as .,~m: in the UK 

HIGHLY CONFIDENTIAL (COMPETITOR) 
HIGHLY CONFIDENTIAL - ATTORNEYS’ EYES ONLY 

23 

META3047MDL-019-00101263 
METATNAG-005-00101263 

DX0335, Page 23 of 37 



HIGHLY CONFIDENTIAL (COMPETITOR) 
HIGHLY CONFIDENTIAL - ATTORNEYS’ EYES ONLY 

META3047MDL-019-00101264 
METATNAG-005-00101264 

DX0335, Page 24 of 37 



EFIT8 A ARE C 8ELY LI E 

Instagram a pa~l of their lives, 
time, those, these key benefits can become key drawbacks. 

at worst 

and they love it as a destination for inspiration, connection, and ente£ainment. At the same 

love looking at geotags on IG, and search out different places I want to go on vacation, but its also rea/£y annoying when / can see 
my friends a£e out having fun abroad, and I’m stuck at work." 16-18 boys, US 

" On /nstagram, you can view lots of di#~rent accounts, and search people by name, unfike Snap, but that also means that people you 
don~t know can message you." 13.-15 gifts, US 

There Ls so much to look at it._ It Ls great when Fm bored, but not good when I stay up late and then have trouble getting up the next 
mom/ngo" 16-18 boys, FR 
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TEE SAY EYEXPERIE CE EPOSITIVES F I STAQRAM 
ITS EI]ATIVES 

However% negative experiences occu~° a~mos as often as positive ones fo~~ eens in Japan 

E FTEN 

Frequency of Experbnces on Instagram 
% Oflen ~ Very Often Among l~er~ IG MAP 

Any positive 

Connecting with my friends 

Giving sometb, ing to do during my downtime 

Keeping my friends ~@-to date with what I do / thnk 

Shading my best momer~ts 

Expressing myself 

Feeling comfortable sharing 

Feeling closer to the things care about 

iIllllllllllllllllllllllllll134% 

Any negative ~52% ~58% ~57% ~56% ~42% 

Feelir~g li<e i have to look perfect 

Feeling like I waste too much time on social media 

Feelir/g like I’m missing out on res,} life 

Seeing to() much inapprx)pdate content 

Being contacted by sl.rangers 

Worrying about how my posts or photos will be used 

Seeing my friends o~" followers argue too mucls 

~32% ~37% ~30% ~32% ~ 16% 

~23% ~28% ~27% ~25% ~27% 

~-19% ~23% ~21% ~21% ~ 15% 

~17% ~18% ~21% ~20% ~12% 

~1 7% ~18% ~24% ~ 19% ~13% 
~ 17% ~23% ~22% ~27% ~ 19% 

~ 16% ~22% ~16% ~ 17% ~ 1 1% 

Q 12 I low ofl:en ~’ave you done or experienced each of t~’e following on Instagn~m? 

~::~ase: Mc)nl:hly Instagram users 

US: n= 1,000 GB: n= 1000; DE: n=~ 1000; FR: n:::: 1,000; JP: -=1,002 
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E ECATIVEEXP CES 8CU I EAPPDEPE DS 
OFf 
Press~J~e to be perfect and worrying about how yo~J~ content ~£~# be used a~e most common on teens~ profiles 
Othe~~ %sues ~nc~ud~ng FOMO~ a~guments ~napp~opdste content~, and wasdng t~me a~e most common on ~eed 

TE TYPE 

IG Features Where Negative Experiences Occu~ 
Go"espor~dence Map Among [(~er~ IG MAP who have a Negative Expe’ence at Least Occas onally 

÷ ............................................................................................. 

Being contacted by 

Q 13 Where on t~’e Instagram app have these instances occur ed? 

r::~ase: Mc)nl:hly Instagram users who rave a negative exl}erience at least occasior~ Ily 

Data we ghted to overal distribution of cocntries n teen monthly users. Each countp.v aroduces similar correspondence map 
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E E88 F SAFETY FEATUFIE818 

They are well versed on core IG features, but their knowledge of safety 
features is limited 

o All aware of private account*, and blocking accounts 

o And some understanding of reporting, but mostly limited to reporting 
offensive or inappropriate content (versus SSI reporting) 

But, few aware of more advanced tools for reporting, managing 
comments, or tracking activity on the app 

o Few taking time to explore ’your activity’ or go deeper into ’report’ 
setting to learn more 

Teens report that they aren’t always aware when Instagram makes new 
featu res available 

o By comparison, teens feel SnapChat which keeps them informed 
about each new update 

’~From i;v~i x’{ } s al least 8C1% of ~eens are aware ol priva[e aocounls in ÷aol] ma~ke~ 
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EE 
A~ 

WELL 
ITY OF 

FEATU E8 
NEQATIVE I ERACTI 

The most effective featu~’e to maintain a 
positive and cont:rolled IG experience 

E SEEN 
0 

A8 USEFUL 

Helpful to shut down ur~wanted contact 
or attentior~ 

Useful~ a tool to flag fake o~" upsetting 
content and have it removed 

But, some question effecbvenes,:, 

you have ~ private account, .you can "If / get an unw~nted message fkorn ~ "t have reported stuff on fl~st~gram I thk~k 
pmvent a @t ofwehd and negative stuff creepy older man, /just btock h~m and it’s a lot ofpeople need to report be~ore they 
~£orn happen/?~g. " t6-18 boys,/::7:~ done." 13-15 girts, US take £ down." 13-15 bo}~s, US 

Top drawbacks addressed 
Stranger Danger / Privacy Concerns o Stranger Danger / Privacy Concerns o Spare accounts/fake accounts 
Spam accounts/fake accounts o Unwanted attention o Exposure to unwanted content 
Bullying o Spare accounts!Catfishing o Bullying* 

o Bullying* 

* It is important to note, however, that teens who have been bulled on Instagram report that blocking aCCOL nto and ~el:}o~ting are not always effective tools to combat this issue (~en 
Bullying Deep Dive 2019) 

29 
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T EIVED 
EO 8E8 

EY FTE 

Priw~te accounts 

Block accounts 

Tii~lk to friends about 
shared experiences 

In extreme cases, report 
to parents or trusted 

adults 

"it can l~eak you out a//tde 
when you get a mess~sge, but 

then you block them, and it 
goes a~.~}: " 13-15 girls, #77 

Nothing 

Private accounts 

Block accounts 

Report to IG but not adut 

Respond ironically to 
show it doesn’t affect you 

Share positive comments 

to those bullied 

"/ see it happening, but there is 
little you can do," 13-15 boys, 

US 

Private accounts 

Block Iake accounts 

Report to IG 

Share offensive videos 
with friends (that they 
might fnd interesting) 

"/ SaW this Of~e ~#deo ~?~at was 

rea/!y violent, so ! sh@*ed it w£h 
my f?£>nd._ / knew he would 

/ff<e it." 13-15 boys £&~ 

Usually nothing 

Remnd themselves that 
n<£ everything on IG is 
real 

Turn to Snap for casual 

sharing 

Use filters / photo apps to 

enhance pictures 

"You can’t rea/!y do anyth#~g 
about it... ti!~¢e,,}~o,,}e posts 

:>effect moments on/G. ’~ 1 6-1 8 
boys, US 

Nothing 

Some take a b~eak from 
social n edia 

Some tG/to turn off 
phone for a bit 

"I w/% try and put my phon~ 
away when i’m st dk~ner w/tt 

my £~mfi}4 " 13-15 g/Hs~ 

3O 
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TEE 8 E8 ECATIVEEXPEI CES i 8TACRAN 
BYTHEEXPE I 8E 
P~lany eens do no~hing in ~°esponse ~o ~he p~°ob~ems ~hey faoe on ~ns~ag~am especially in Japan 

Most Common Action ~ken in Response to bsues on IG 
~,<~ Select.ed Amoncl ’lt~er~ IG MAP who have a Negative Experience at I...~,aot (., ccao~onallx 

IFFER8 

Feeling like i have to look perfect 

Feeling like I waste too much time on social 
media 

Feeling like I"m missing out on real life 

Seeing too much inappropriate content 

Being contacted by strangers 

Worrying about how my posts or photos will 
be used 

Seeing my friends or followers argue too much 

(}) 14 Whioh of the fo lowing ~ave you done in response to these nstances? 

:-:~ase Mc)nthly Instag~am users who nave a negative experience at least occasior18 I~y 

US: n=:32D-484: UK: n o~4.-~93 I)E:: n=38b-.558; JP: n £3 ", ~ 

@ 
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TE APPRECIATE i6 A E881 EPR 

Demonstrates that G is invested in their exper ence on the platform 

A responsibility to educate users on best ways to engage° so they feel 
equipped and knowledgeable 

Upon reflection, IG is poised to take a leadership role, compared to 
other platforms (e.g. Snap), as it has higher commun ty standards 

Helpful that Instagram is providing more guidance; particularly as teens 
can strugg e to determ ne when and who to turn to 

Unless an issue is severe, t:eens will most: likely handle on their own or 
turn to friends 

A fear that adults do not understand social media well enough to offer 
guidance 

But, they are also aware that IG can orfly do so much, and can’t monitor 
evep:i account ~ nor do they want thern to! 

Onus is on teens themselves to behave respectfully and responsibly 
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ED QU LiTATIVEF E , E EV 

Qualitative 
terr~to~             territory developed for quantitative testing 

Fee~ connected ~nstagram he~ps me feel good by connecting me to m y friends. 
to my friends 

Fee~ supported ~nstagram he~ps me feel good by connecting me w~th peo ~e who su ~port me. 

Self-expression Instagram he~ps me fee~ good by letting me show ~eop~e who ~ ~ea~ 

HIGHLY 
HIGHLY 

~nstagram he~ps me fee~ good by helping me discover new thin,is ~o try. 

Encourages a ~nstagram he~ps me feel good by encouraging peopme ~o be kind to each other sr 
kind community its appo 
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TER 
ECTI 

AC 
NY 
MAR 

IEN 
ETS 

S ! E 8T E8 T POSITI 

.connect ng me to my 
friends 

Most Preferred 
(Select One) 

Appeal (T2B) 

Believability 
(T2B) 

Fit with 
Instagram (T2B) 

More likely to 
use IG (T2B) 

Global Pedormance Scorecard 

.o.connecting me to 
people who support me 

...btting me show 
people who I really am 

.,.helping me discover 
new things to try 

...encouraging people 
to be kind to each other 

on its app 
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